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1. Виконати завдання за підручником Upstream Advanced Student’s book     pp. 7-13; pp. 16-21.

2. Learn the following words from the text “How to be a winner” pp. 8-9:
first past the post – система «першого, що вважається обраним»; система простої більшості 

a tiny fraction – крихітна частка, доля
spur – стимул 

insurmountable obstacle – нездоланна перешкода
a huge dip in one’s confidence – глибоке занурювання в самовпевненість
to keep at – робити наполегливо
to set goals for yourself – ставити перед собою цілі 

assertive – наполегливий, самовпевнений
proactive – з випередженням подій
plan your progress towards your goal – планувати прогрес відносно своєї цілі
detrimental effect – шкодливий ефект
psychological tool – психологічний прийом 

permutation – перетворення, переміщення 

nerve-racking – той, що дратує 

lose sight of sth – утрачати щось із виду
to surpass oneself – перевершувати себе 

manage time effectively – ефективно розподіляти час 

3. Fulfil the tasks:
1. Cross out unnecessary word and explain the topic for each line:

aim – distraction – goal – purpose 

to let sb down – disappoint sb – believe in sb

hurdle – obstacle – perspective – difficulty 

imagery – spur – stimulus - incentive

a tiny fraction – a mini goal – a small part

assertive – self-confident – side-tracked – sure of oneself

manage your time effectively – set goals for yourself – choose sth as a target

nerve-racking – irritating – annoying - succeeding 

2. Match the words and expressions to their meanings:
achievable

first past the post 

insurmountable

keep at

proactive

lose sight of sth

difficult to overcome

passing ahead of events

realistic

lose the field of vision of sth

do sth with persistence 

the system of  a simple majority
4. Read the following report and fulfil the tasks:
Internet browsing is not conceivable without search engines – the various web pages help us find our way around the stupendous amount of cyber-locations in the World-Wide Web. And, since the early nineties, hundreds of search engines have come and gone. One, however, has achieved a kind of success that even New-Tech giants Microsoft are envious of: its name has become synonymous with the verb “search”.
The reporter:

He may seem the most powerful man on the planet, but Bill Gates has not yet managed the ultimate achievement in the New Technology industry: turning a product into a common word. The first such honour is falling to Google, the Internet search engine devised by two Stanford PhD nerds, Larry Page and Sergey Brin.


The success of Google has come about through the most timeless form of marketing: word of mouth. The site has for some time been the default tool for millions of people looking for anything they want to find online, from obscure quotations to brass lamps. And there are increasing signs that the business is growing a commercial sharpness to match the blade it uses to cut through Internet junk.  Last week, Google secured a place as the Internet search engine for America Online, the world’s largest service provider, capping its stealthy rise to the top.


But its success stretches far beyond the world of the Internet. In these dog days of the long university summer break, I was up in the nearly deserted university library when heard one professor say to another, “Me, I’m just googling around”. I knew what he meant. It wasn’t that he was totally idle, but he wasn’t really engaged in sharply focused research, either. He was following leads from source to another, happily wandering through the archive, not knowing quite what he would find next.


Google – the search engine favoured by most academics – seems destined to be one of those proprietory labels that becomes a word, a brand (like Hoover) that looses the initial capital letter. And the word itself is, slowly but surely, replacing the verb “to browse”, the paper-based metaphor that electronic catalogues use, as if you were fingering the spines at some antiquarian bookstall. “Googling” is a different kind of sampling, coming across relevant findings amongst an impossibly huge amount of information.


The company name is a corruption of “googol”, spelt g- double o-g-o-l, the word apparently coined by the nine-year-old nephew of American mathematician Edward Kasner to refer to the number represented by one followed by 100 zeros, back in the 1940s. Little did he know that in the early 21st century, the use of the term would become so commonplace amongst academics and laymen alike. 

1. Explain the meanings of the following words and word-combinations:

to fall to

nerd

dog days

to follow lead

destined

proprietory label

2. Find the synonyms for the following words and word-combinations:

conceivable

ultimate

common

word of mouth

default

obscure

stealthy

paper-based

corruption

3. Match the words in two columns to make phrases, and then explain the notions:
ultimate

common

word-of-mouth

conceivable

advertising

price

interest

currency

