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Tema 2. OcobauBocTi 1 poBoi KomyHikarii Openis. Lludposi
KaHaJIM KOMYHIKaIlii Ta iX pi3HOBH/IH.

Tema 3. Konrent-mapketunr openay Ta Tone of Voice

Tema 4. Influence-mapkeTunr

Tema 5. KomynikamiiiHi crtparterii OpeHAIB y HIHUPPOBOMY
CepeIOBHIIII
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3HAHHSMU 1 yMIHHSAMUA
(komnemenmmuicmv)

HaOyTi KOMIETEHTHOCTI JO3BOJSATH CTBOPIOBATH E(PEKTHUBHY
OpeHI-KOMYHIKaIlil0 y Cy4yacHUX MUGPOBUX MeJliaKkaHaIax
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