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PexoMmeHayeThCs TSl Taimy3i
3HaHb (CIEmiaJIbHOCTI, OCBITHBOI
TIpOTpamMm)

st crieriaibHOCTEH yCixX rany3ei 3HaHb

Kadenpa

MAapKCTUHTY Ta Mi)KHapOHHOI‘ O MCHCIPDKMCHTY

I1.LIT. HITIT (32 MO>XIHBOCTI)

3inuenko O.A.

PiBens BO

nepumii (6akanaBpChKUi)

KVYPC, cemectp

MoBa BUKIagaHHI

YKpalHCBKa

[pepekBizuTh (IepeyMoBH
BHBYCHHS TUCITUATIIIHN)

YoMy 11e 11ikaBo/Tpeba BUBUATH

q)OpMyeTI)Cﬂ CUCTCMa TCOPCTUYHHUX 3HAHb Ta IMPAKTUYHUX HABUYOK 3
TEXHOJIOT1] COIiaTbHO-€THYHOTO MapKETHHTY B iHTepecax (i3WYHHX Ta
IOPUIMYHUX 0Ci0; OMTaHOBYIOTHCSI BMIHHS BpaXOBYBATH BJIMB COILiaJbHO-
eTHYHOTO MAapKETHHTY Ha MPUHHITTS YNpPaBIiHCBKUAX pillleHb Ta
3/ifiCHEHHS €()EeKTHBHOTO YITPABIIIHHS BiIIOBITHO IO CYYaCHUX BHMOT.

[epenik TeM 3 TUCIUILTIHA

CyTHICTh COLIATBHO-€TUYHOTO MAPKETUHTY; KOHIEMIis COLiaTbHO-
€THYHOTO MapKETHUHTY; HANpsMKH COLIAIbHO-€TUYHOTO MAapKETHHTY;
aHali3 BIUIMBY COLJIbHO-€TUYHOTO MAapKETHHTY Ha BiJIHOIICHHS

SIK MOYKHa KOPHUCTYBATHCS
HAaOyTUMU 3HAHHSIMH 1 YMiHHIMHA
(KOMIIETEeHTHOCT1)

CIIOKMBAYiB; Oprafizamisi Ta yOpPaBIiHHI  COMiaIbHO-€THYHOTO
MapKeTHHTY.
3MaTHICT, TPOBA/HKYBaTH MAapKETHHTOBY JisUIBHICTh Ha OCHOBI

PO3YMIHHSI CYTHOCTI Ta 3MICTY COI[IaJIbHO-€TUYHOTO MAapKETHHTY;
3/IaTHICTh PO3POOIIATH MaPKETUHTOBE 3a0€3eueHHs pO3BUTKY Oi3HECY B
YMOBaX COIIaJIbHO-€TUYHOTO MAPKETUHTY.

OuikyBaHi pe3y/IbTaTl HaBYaHHS

30upaTi Ta aHaNi3yBaTH HEOOXiJHY iH(POPMAIIiIO, PO3pPaxOBYyBaTH
E€KOHOMIYHI  Ta  MapKeTHHTOBI  IOKa3HUKH,  OOIPYHTOBYBATH
VOpaBIiHCHKI pIMIEHHS Ha OCHOBI BHUKOPUCTAHHSA HEOOXiIHOTO
AHAITUYHOTO ¥ METOJMYHOTO 1HCTPYMEHTapilo; BH3HAYaTH MOTpeOU
CIIOKMBAYiB Ta I1X 3a/J0BOJICHHS C(EKTUBHIIIE, HIK KOHKYPEHTH, 3
ypaxyBaHHSIM IHTEPECiB YCiX WICHIB CYCHiIbCTBA (ONTHMI3allist
BUKOPHUCTaHHS OOMEXKEHUX TMPHUPOJHUX pecypciB, 0e3 3armomisHHS
IITKOJIM JIOBKULTIO Ta 1H.).

[ndopmaniiine 3abe3nedeHHs

MynbsTUMeniiHe 00JIaAHAHHS IS TPE3CHTAIlI] JIEKIIi

Buau HaB4anbHUX 3aHSATH
(Jmexii, mpakTU4H1, CeMIiHaPChKI,
71a00paTOpHi 3aHSTTS TOIIO)

Jlex1ii, IpakTUYHI 3aHITTS

Bun cemecTpoBOro KOHTPOIIIO

JuQepeHIiioBaHni 3aliK

MaxkcuMaiibHa KUIBKICTD
3100yBayiB

He ooMexena

HexaH ¢paxkyabTeTy

Terssua T PUHBKO




