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Kadenpa MapKETHHTY Ta MiIXKHAPOJIHOTO MEHEPKMEHTY
[LLIT. HIIT (3a

Modcausocmi)

Pisens BO nepimii (bakamaBpChKHii)

Kypc, cemectp (8 sikomy
byOe uKIa0amucy)

MoBa BUKIaJaHHSI

YKpalHCbKa

[pepekBizuTu
(mepeyMOBH BUBUCHHS
JUCIIMILITIHU )

Yomy 1e nikaBo/Tpeda
BUBYATH

Hekomepriiiina cdepa YkpaiHu 3iTKHyJacs 3 BUKIMKAMH, HaWBaromiin 3 SIKMX
MoB’si3aHi 3 OOMEXKeHMMH (DIHAHCOBHIMU MOXKIIMBOCTSIMH, 3HIDKEHHSIM KUTBKOCTI
HEKOMEPIIMHUX OpraHi3alliif, IO CHIBIPAIIOTh 3 BOJOHTEpAMH Ta MalOTh
MOCTIHHUNM TEepPCOHAN, IOCHICHHSIM KOHKYPEHTHHX BiTHOCHH. HexomepuifiHuit
MapKeTHHTI' y CBiTI HaOyBa€ 1HTEHCHBHOIO PO3BUTKY, MPOTE MAapKETHUHI CYO €KTiB
NPHBAaTHOTO HEMPHOYTKOBOTO CEKTOPY B YKpaiHi 3HaXOIUThCS HA €Talli CTAHOBJICHHSI.
OnaHoOByBaHHS JWCIMIUIIHA HAJa€ 3MOTH peali3yBaTd CBIM aHANITHYHUNA Ta
KpeaTHBHUI MOTEHIIIa)I Y po3po01li IMiJKy Ta OpeHy HepHOYTKOBUX OpraHi3amii

[epenik TeM 3 TUCIUTLTIHA

®dopMyBaHHS Ta PO3BHTOK HEKOMEpLiHOI cdepr B KOHTEKCTI MapKETHHTOBHX
NEepCIeKTHB. 3apyOiXKHMI Ta BITYM3HSHMH [OCBiJ] MApKETHHIOBOi MisJIBHOCTI
HEKOMEPIIMHUX OpraHizamid cdep KyabTypd 1 JO3BULIS, OCBITH Ta JOCIHiIKCHB,
OXOpPOHH 3JI0POB’sl, COLIAIIBHUX TOCIIYT, PUPOIHOTO JOBKIJUISA, IPpaBa, aJBOKATypH 1
MOJITHKY, OJIaromiiHUX, BOJIOHTEPCHKUX, MIXXHAPOAHUX Ta PEIIriiHUX OpraHizarlii,
T AMPUEMHATIBKUX 1 IpoeciiHuX opraHi3amiil Ta CIiJIOK

SIk MOXHa KOPUCTYBaTUCS
HaOyTHUMH 3HAHHSMHU 1
YMIHHIMH
(xomnemenmnocmi)

[Ticns ycnimHOro BUBUEHHS KYpCY CTYACHTH 3MOXKYTh 3aCTOCOBYBATH HalKpaIi
MPaKTUKW TEPUTOPIAILHOTO MapKETHHTY, SIKi 3apEKOMEHAyBalI ce0Oe Ha MPHUKIIa/Ii
YCHIIITHKUX, PO3BUHYTHX B EKOHOMIYHOMY, COLlIaIbHOMY, HAYKOBOMY, TYPHCTHYHOTO
TUTaHI PETIOHIB Y CBITOBOMY MacITadi, OBOJOIIOTE IHCTPYMEHTaMH Ta TPUHOMaMHU
JUTSL PO3pOOKH CTpaTerivHuX pilieHs B chepi GopMyBaHHS Ta MPOCYBAHHS IMIKY
TEPUTOPIH

OuikyBaHi pe3ynbTaTH
HaBYAHHS

bynyBanHs OpeHay SK BaJIMBOIO KOMIIOHEHTY JUIS CTBOPEHHS €(EKTUBHOL
MapKETHHTOBOI CcTpaTerii ans Oymb-sAKoi HEemprOyTKOBOi Opradisailii, MpOCYBaHHS
IpOMaJICHhKOT OpraHizaiii B [HTepHeTi, HanalmTyBaHHsI CTpaTerii KOHTEHTY Ha Pi3HUX
riaropMax coliaJbHUX MEpex, TakuXx sk Instagram, Facebook, YouTube, Twitter Ta
1HILI, BUKOPUCTOBYBAaTH MeJlia-KOHTAKTH Ha CBOIO KOPHCTh, BUCBITJIIOBATH iCTOPIi Ta
HOBUHU B Pi3HUX 3MI, BUKOPHCTOBYFOUYH Kpallli PAKTHKH CTOPITEINHTY, BUXOIUTH 3
NeBHOI oprauizamiiHol kpu3u. CKiiajanHsi MapKETHHTOBOTO Ta TPOMOIIIMHOTO TIaHy
CHIBIIpalli MPOEKTaMH, LIOPIYHUMHU KaMIaHiSIMH, MEBHUMH 3aXOHaMH, MOAIAMH YU
CYMDKHMMH KaMIIaHisIMU

[ndopmaniiine
3a0e3neyeHHs

[MigpyyHuKH, KOHCIIEKTH, CTATTi, MOHOTpadii

BI/I}_II/I HaB4YaJIbHUX 3aHATH

Jlexuii, mpakTHYHI Ta CEMIHAPCHKI 3aHATTS

Bun cemectpoBoro
KOHTPOJIIO

JTuQepeHIiioBanni 3alik

MakcuMabHa KUIBKICTD
3100yBadiB

He oOmexena




