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(epeayMOBH BUBUYEHHS AUCIHILTIHH)

Honepeaﬂe BHUBYaHHA L[I/ICI_II/IHJ'IiH «Mapxenmr», «MapKeTI/IHFOBi L[OCJ'IiZ[)KeHHH»

II{o 6yne BuB4YaTUCS

CyyacHi migxoqu aHaji3y 30BHIIIHBOTO 1 BHYTPIIIHBOTO CEpEelOBHINA KOMIaHIH 3
TOTJISIIy TO3MIIOHYBaHHS 1X HPOAYKIII HAa PUHKY, TEHJCHLIH 3MIHHM PHHKOBOT
cHTYyallil, HOTpeO KIIIEHTIB Ta 3arpo3 KOHKYPEHTIB y KPU30BHUX CUTYaILlisiX.
3acTocyBaHHS SAKICHUX 1 KUTBKICHUX METOJIIB TOCIIDKCHHS PUHKY, CTHKH,
BUKOpHCTaHHS Internet i KOMI'IOTEPHHUX TEXHOJIOTIH 115 3a0e3e4eHHst e)eKTHBHOTO
MIPOCYBaHH: TOBApiB i MOCIyT

Yomy 1ie mikaBo/Tpeda BUBYATH

CTyneHTH OTPUMAIOTh HAaBUYKH POOOTH MapKETHHTOBHX aHAJITHKIB, (paxiBIiB
HEe3aMiHHUX I poO0TH B OyIb-IKMX OpraHi3amiii B KpU30BUX YMOBaX BEACHHS Oi3HECY.
AHANITAKA [OTIOMAararoTh KOMIIAHISIM Ta OpTraHi3aIlisiM BHUPIMIATH, SKi TOBApH Ta
MOCIYTH TPOJABATH, SKMM KIII€HTaM, 3a KOO LIiHOK. BOHH poOIATH CBOI BUCHOBKH,
BUBYAIOYH KOH IOHKTYPY PUHKY, HisTbHICTD KOHKYPEHTIB Ta TIOBSIIHKY CIIO)KABAYIB.
BuBueHHS TUCIUILIIHA TO3BOJIUTHh PO3BUHYTH aHANITHYHI HABUYKH, OPTaHi3aTOPCHKI
3MI0HOCTI WIOAO TIPOBEACHHS MAapKETHHTOBHX JIOCHI/DKEHb Y pI3HHX cdepax
JISUTBHOCTI, OTIAaHYBAaTH TEXHOJIOTiI0 MOHITOPUHTY PUHKIB Ta MPUHHATTS CTPATEriYHAX
Ta TAKTUYHUX PillleHh B KPU30BHX YMOBAX.

YHoro MokHa HaBUUTHUCS
(pe3yromamu HaguaHHs)

AHaii3yBaTH 1 MPOTHO3YBAaTH PHUHKOBI SIBUILA Ta MIPOLIECH, PO3PAaXOBYBATH
€KOHOMI4HI Ta MapKETHHIOBI IOKa3HUKHU, OOIPYHTOBYBATH YIPABIIHCHKI PillICHHS,
BUSIBJIITH 1 aHaJi3yBaTH 0COOJIMBOCTI MOBEAIHKY CIIOXKKMBAYiB MPOJYKTIB (TOCIYT),
BU3HAYATH CTPATETII0 PO3BUTKY KOMIaHIl Y KpU30BUX YMOBaX.

BusiBisiTH HaBUYKH CaMOCTiHHOT pOOOTH, THYYKOTO MHUCIICHHS, BIAKPUTOCTI JO HOBUX
3HaHb, OYTH KPUTHYHUM | CAMOKPHTHIHHUM.

SIK MO>KHa KOPHUCTYBATHCS HAOYTUMHU
3HAHHIMH | YMIHHAMH
(xomnemenmmuocmi)

[Ticnst ycninHOro BUBYEHHS KYPCY CTYJIEHTH 3MOXKYTh 3aCTOCOBYBAaTH HalKpallli
NPaKTUKH aHATITHYHOT pOOOTH, OBOJIOIIFOTh IHCTPYMEHTaMH Ta IPHHOMaMU ISt
PO3pOOKH CTpaTeriuHuX PilllecHb B pi3HUX cepax Oi3HeCy, BAKOPHCTOBYBATH
nudpoBi iHGopMaIiiitHi Ta KOMyHIKaliiHi TEXHOJIOTI, @ TAKOK IPOTPaMHi MPOIYKTH
JULSL IPUHAHSTTS PilIeHb Y KPU30BHUX CUTYAILlISIX.
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