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Received: 03.10.2020 Abstract. The state of development of the tourism industry in Ukraine for the period 2007-
Received inrevised form:20.10.2020 2017 is analyzed. It is established that it does not correspond to the existing potential of
Accepted: 10.11.2020 tourist resources, and the economic efficiency of the tourism industry is low. One of the

main reasons for this situation is the lack of theoretical understanding of the socio-econom-

ic nature of tourism as a social phenomenon and its economic significance as a profitable
industry. The tourism industry is one of the fastest growing sectors of the world economy. This increases the competitiveness of coun-
tries and regions, creating new jobs and improving living standards. It is proved that self-regulation of the tourist market is a necessary
condition for its functioning. The dynamics of export-import of tourist services of Ukraine is analyzed. There is a tendency to a slight
increase in the cost of services in the last years of the study period. In the interaction “government regulation - market” the primary link
is the market, and government regulation is a tool that provides the general conditions of its existence, equalizes the conditions of the
start of its subjects and eliminates, if possible, the negative manifestations of the market element. The activities of the tourism industry
in Ukraine are analyzed. There is a tendency to reduce the number of enterprises in the tourism industry in recent years of the study
period. The rating of tour operators by the number of served tourists and by the reviews of tourists is analyzed. The place and role of
the Ukrainian tourism business in the world market of tourist services has been identified. The situation on the world market of tourist
services of Ukraine is considered and it is concluded that one of the favorable conditions for tourism development in Ukraine was the
adoption of visa-free regime with EU countries, the tourist market gradually recovered after the crisis of 2014, and Ukrainians begin to
conquer Europe. 2017 can be called the year of tourism development in Ukraine: the flow increased rapidly, and the number of permits
for sale, according to the State Statistics Committee of Ukraine, increased by 36%. Citizens of Ukraine who went abroad formed the
group that used the services of tourism entities the most. It was found that the largest number of tourism entities is concentrated in the
city of Kyiv and in Dnipropetrovsk, Kharkiv and Odessa regions.
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AHaJi3 PpUHKY Mi’KHAPOJHHUX TYPUCTUYHHX NMOCJIYT YKpainu (3a nepiox 2007-2017 pokiB)
3.B. boiiko', H.A. T'opoxankina®, B.B. I'pymka®, M.B. Koprees®, H.O. He6a6a’

YVuisepcumem mumnoi cnpasu ma ginancis, uinpo, Yrpaina
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2 Tuinposcvkutl Hayionanvuutl ynieepcumem imeni Onecst Fonuapa, quinpo, Yipaina, grush_vw@ua.fm

Awuoramisi. [TpoananizoBaHo cTaH PO3BUTKY TYPHCTHYHOI raiy3i B Ykpaini 3a mepiog 2007-2017 pokiB. BeranoBieHo, 1o BiH He
BIi/IMIOBI/]a€ 1CHYIOWOMY IOTEHIialy TYPUCTHUHHUX PECYpPCiB, a €KOHOMiUHA e(eKTHUBHICTh TYPUCTUYHOI Trany3i € Hu3bKow. OHier0
3 TOJIOBHUX MPHYUH TAKOi CUTYaIlii € BiCYTHICTh TEOPETHYHOrO PO3YMIiHHS COI[abHO-EKOHOMIYHOI PHPOAN TYPH3MY SIK COILi-
aJIbHOTO SIBUINA T4 HOr0 €KOHOMIYHOTO 3HAYEHHs SIK MPUOYTKOBOI raiy3i. [HaycTpist Typu3My - OJHa 3 HaUMPHUOYTKOBIIINX raity3ei
CBITOBOI €KOHOMIKH, sIka HaHOUTBII MIBU/IKO pO3BUBAEThCs. Lle MmiBHUIIye KOHKYPEHTOCHIPOMOXKHICTh KpaiH Ta PEerioHiB, CTBOPIOIOYN
HOBIi p0o0OYi MiCIIA Ta MOKPAIIYIOYX PiBEHb KUTTA. [l0BEIEHO, IO CaMOPETYIIIOBaHHS TYPUCTHYHOTO PUHKY € HEOOX1THOK yMOBOKO
Horo ¢yakunionyBaHHs. [IpoaHanizoBaHo JUHAMIKY €KCIIOPTY-IMIOPTY TYpPUCTUYHHX MOCTYT YKpaiHu. BcTaHoBneHO TEHAEHIiO 10
HE3HAYHOTO 3POCTAHHS BapTOCTI MOCTYT B OCTaHHI POKH JOCIIKYBAHOTO Tepiofy. Y B3aeMoii «IepskaBHE PeryIIIOBaHHSI — PHHOK
MIEPBUHHOIO JIAHKOIO € PUHOK, a JepyKaBHE PETYIIIOBaHHS BHCTYIA€ IHCTPYMEHTOM, IIO 3a0e3Meuye 3araibHi yMOBH HOTO iCHYBaHHS,
BHPIBHIOE YMOBH CTapTy MO0 Cy0’€KTIiB Ta yCyBa€, 32 MOXKIIUBICTIO, HETaTUBHI NIPOSIBU €IeMEHTa pUHKY. [[poananizoBaHa MisUTbHICTH
Cy0’€KTIB TYpUCTUYHOI Tamy3i B YKpaiHi. BcraHoBrieHa TeHIEHIIS A0 3MEHIICHHS KUTBKOCTI MiANPUEMCTB TYPUCTHYHOI 1HIYCTPil
B OCTaHHI POKHM JOCIiKyBaHOro mepiofy. [IpoaHamizoBaHO pEHTHHT TypONEpaTopiB 3a KUTBKICTIO OOCTYrOoBaHHX TYPHCTIB Ta 32
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BiJIryKaMH TypUCTiB. [nenTudikoBaHo Micuie Ta poib YKpaiHCHKOTO TYPHCTHIHOTO Oi3HECY Ha CBITOBOMY PHUHKY TYPHCTHYHHX TTOCIYT.
Po3risiHyTO CHTYyallilo Ha CBITOBOMY PHHKY TYPHCTHUHHX IOCIYr YKpaiHM Ta MiJICYMOBAHO, IO OIHIEIO 31 CIPHUATINBHX YMOB IUIS
PO3BUTKY TypU3My B YKpaiHi OyI0 IpHHHSTTS 6e3Bi30BOro pexxuMy 3 kpaiHamu €C, TypHCTHYHMI PHHOK ITOCTYIIOBO BiTHOBITIOBABCS
micyst kpusu 2014 poxy, 1 ykpaiHIli MOYMHAIOTH miakoproBaTH €Bporry. 2017 pik MOXHA CMiJIMBO Ha3BaTH POKOM PO3BHUTKY TYPH3MY
B YKpaiHi: TOTiK MIBHUIKO 301JIBITYBABCs, a KIIBKICTH JO3BOJIB Ha MpOJak, 3a JaHUMH JlepkkoMcrary, 3pocia Ha 36%. I'pomansau
VYkpaiHu, sKi BUiXand 3a KOPJIOH, CKIAJaIN TPYITy, sika HalOIIbIIe KOpUCTyBajacs IOCIyraMi Cy0’ €KTiB TYPHCTHIHOI MisUTBHOCTI.
Byro BcranOBIIEHO, IO HAMOLIBIIA KUTBKICT CY0’ €KTIB TYpHCTHYHOI JiSUTBHOCTI 30cepepkeHa y Micti KuiB Ta y JIHinponeTpoBCehKii,

XapkiBcbkili Ta Omecbkilt o0acTsx.

Kniouoei cnosa: mypusm, mypucm, iHO3eMHI MYPUCIU, MIZCHAPOOHULL MYPU3M, CEIMOGUL PUHOK, MYPUCTIUYHA NOCYea, THmezpayis,

Vkpaina

Introduction. The modern tourism industry occupies
a leading position in the world economic system. It
accounts for about 10% of world gross output, about
30% of world trade in services, 7% of total world
investment, 11% of world consumer spending. The
World Tourism Organization provides statistics show-
ing that revenues from international tourism have
grown by an average of 9% per year over the past 16
years. For more than 40 countries, the tourism indus-
try is the main source of revenue for the state budget,
and for 70 countries it is one of its three main articles
(Malska, 2008). Travel and leisure in today’s world
are becoming an integral part of the lives of people on
all continents. The result is that in the cost structure
of the average family, the cost of travel services is
the fourth item after the cost of food, clothing and car
maintenance.

Ukraine objectively has all the prerequisites for
the intensive development of domestic and foreign
tourism, namely — the peculiarities of geographical
location and relief, favorable climate, rich natural,
historical, cultural and tourist-recreational potential.
This sector of the economy can bring the country to
the state treasury up to 4 billion US dollars a month.
However, in Ukraine its development is insufficient.
This is primarily due to the difficult socio-economic
situation in the country, the lack of effective regulation
of incentives for the tourism industry, the lack of an ef-
fective strategy for the development of this industry at
both national and regional levels (Parfinenko, 2015).

The variety of research on tourism confirms its
complexity, relevance and ambiguity of this topic.
However, it should be noted that a number of aspects
of state regulation of tourism development in Ukraine
do not yet have adequate and comprehensive cover-
age in the scientific literature. These include, in par-
ticular, the role, functions and powers of the state in
this area, mechanisms of socialization of tourism and
the role of territorial communities in the industry and
so on. Today, the issues of scientific substantiation of
the place and role of the tourism sector in the system
of socio-economic priorities are extremely relevant.
In other words, it is necessary to develop tactical and
strategic directions for attracting foreign tourists to

648

Ukraine in terms of integration into the world market
of tourist services. The above determines the choice
of topic and relevance of the study.

Research methods. The study uses literary, analyti-
cal, comparative, mathematical and statistical meth-
ods and the method of scientific systematization.

The purpose of the work is to analyze tourist ser-
vices in Ukraine and identify ways to attract foreign
tourists to the country in terms of integration into the
world market of tourist services.

Results and their analysis. The tourism industry,
given its significant impact on the economic and
social development of the country, the branching of
economic ties, needs regulation, support and careful
control by the state. The issue of creating an effective
structure for the management of the tourism industry
at all levels, decentralization and deconcentration of
power with a clear definition of the powers of each
level is becoming especially important at the present
stage of development of Ukraine. The transformation
of Ukraine into a tourist state of world importance re-
quires coordination of activities of various sectors of
the economy, which depend on the quality of tourist
services, including transport, trade, souvenir produc-
tion, publishing and advertising, etc.

According to the Ministry of Economic Develop-
ment, in 2016 Ukraine was among the 30 most attrac-
tive countries for foreign tourists, taking 27th place.
According to the World Bank, Ukraine in 2017 suc-
cessfully rose to 25th position. In 2018, this position
was maintained. We will analyze the number of for-
eign tourists to Ukraine by country.

According to the World Bank, as of 2017, 14.2
million foreign tourists visited Ukraine. This fig-
ure is higher than the number of foreign tourists in
Singapore, Denmark, Iceland and the Czech Repub-
lic, Switzerland, Norway, Australia, Sweden, New
Zealand and other countries known for their ancient
history, unique attractions and beautiful nature. Of
course, France, with its capital Paris and the Eiffel
Tower, continues to be the most popular country in
the world, with 86.8 million travelers. The second and
third places in the ranking were taken by Spain and the
United States, which received 81 million and 77 mil-
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lion tourists, respectively (UNWTO World Tourism
Barometer, 2019). The World Bank figures coincide
with the data of the State Statistics Service of Ukraine
as of 2017, which recorded that compared to 2016, the
number of foreign tourists increased by almost one
million — from 13.3 million people to 14.2 million
people. The Ministry of Economic Development of
Ukraine gives almost the same figures and notes that
the rate of inbound tourism in 2018 remained at the
level of 2017 — a little more than 14 million people.

Traditionally, the leading suppliers of tourists to
Ukraine are border countries — Moldova (4.4 million
tourists in 2018), Belarus (2.6 million), Russia (1.5
million), Poland (1 million), Hungary (915 thousand)
and Romania (740 thousand). The head of the Center
for Tourism Development of Ukraine noted that these
data are based on the number of border crossings,
when this happens, when the same person is regis-
tered at the border several times. This issue is particu-
larly important in the case of Moldova, which had a
population of 3.5 million as of 2017. That is, a large
number of tourists from border countries is not nec-
essarily an indicator of tourist attractiveness, but, as
often happens, a marker of close family, business and
trade ties with the need to visit a neighboring country
(Kravtsova, 2016).

We can trace the wavy trajectory of the dynamics
of the tourist flow of Ukraine in Fig. 1. Thus, it should
be noted that since 2011 the dynamics has gained
positive values, but in 2014 there was a decrease in
the total number of tourists due to the inability to visit
the temporarily occupied territory of the Autonomous
Republic of Crimea, Sevastopol and parts of Donetsk

and Luhansk regions (Pavlenko, 2013). The share
of foreign tourists in the structure of the tourist flow
of Ukraine until 2013 was over 50.0%, and in 2008
reached 62.2% (25.4 million people), but since 2014
their share did not exceed 36.2%-35.0%.

The study analyzed statistics on the types of tour-
ist trips by number of people as of 2017. We have
identified five main categories that are characteristic
of the Ukrainian market of tourist services. Among
citizens who left Ukraine in 2017, 63% went on vaca-
tion, 34% went on business trips, and only about 1.0%
went on specialized, sports tourism and medical treat-
ment. The smallest number of people in 2017 traveled
for sports tourism (1079 people) (Fig. 2).

In 2017, the country was visited by 9,782 foreign
tourists, or 58% of the incoming tourist flow; 14%
and 13% of foreign tourists came for treatment and
business trips, respectively (Fig. 3).

In the structure of foreign trade in tourist servic-
es, exports decreased almost 2 times, from 51.9% in
2008-2010 (Zay'tseva, 2012) to 25-27% in 2014-2017.
There is a clear advantage of imports and an increase
in the negative balance of 17 billion US dollars from
foreign tourists in 2012 to 525.1 billion US dollars in
2017 (Fig. 4).

During 2014-2016, negative trends in tourism
development were observed, such as a decrease in
incoming tourist flows due to territorial, political
changes and a sharp rise in the exchange rate.

Representatives of the Asian continent rank first
in exports and imports of international tourist services
to Ukraine with a share of 32% and 52%, respectively.
In terms of exports, the second place is occupied by
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Fig. 1. Dynamics of tourist flow of Ukraine for the period 2007-2017, persons (Official site of the State Statistics

Service of Ukraine, 2018)
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Fig. 2. The structure of the outflow of citizens of Ukraine for travel in 2017, persons (Official site of the State Statistics
Service of Ukraine, 2018, UNWTO Tourism Highlights, 2018, World Travel and Tourism Council, 2018)

representatives of Europe and the CIS countries with
a share of 21%, the third place - by representatives of
the African continent with a share of 18%.

The geographical structure of imports to Euro-
pean countries is 35%, and to the African region - 7%,
ranking second and third, respectively. Representa-
tives of the CIS countries account for only 2.5% of
total imports of tourist services to Ukraine (World
Travel and Tourism Council, 2018).

An additional balance of bilateral trade in tour-
ist services of Ukraine was with the CIS countries,
America, as well as Australia and Oceania.

Important tasks of economic theory and practice
are to identify and regulate the most important macro-
economic indicators of socio-economic development
of the country, to identify trends and factors that affect
their scale (Pavlenko, 2013).

Tomy (yHKIIOHYBaHHS EKOHOMIKH KpaiHH B
L[IJIOMY OI[IHIOETHCS Ha OCHOBI YITKO BH3HAYCHUX
MOKA3HUKIB, IO J03BOJISIOTH OI[IHUTH 11 JUHAMIKY.
3a ocTaHHI TpU POKM TEMIIM 3pOCTaHHS Oyiu
nosutuBHUMH (puc. 5). Therefore, the functioning of
the country’s economy as a whole is assessed on the
basis of clearly defined indicators that allow us to as-
sess its dynamics. Over the past three years, growth
rates have been positive (Fig. 5).

2017 can be called the year of tourism develop-
ment in Ukraine: the flow of tourists is growing rap-
idly, and the number of permits for sale, according to
the State Statistics Committee of Ukraine, increased
by 36%.

Also, one of the favorable conditions for the
development of tourism in Ukraine was the adoption
of a visa-free regime with EU countries. The tourism

Other
14%

Leisure, rest
58%

Office,

husiness, Specialized

tourism
1%

Fig. 3. The structure of the inflow of citizens of Ukraine for the purpose of travel in 2017, persons (Official site of the State

Statistics Service of Ukraine, 2018)
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Fig. 5. Dynamics of change in the chain growth rates of exports and imports of international tourist services of Ukraine for
the period 2008-2017, % (Official site of the State Statistics Service of Ukraine, 2018)

market is gradually recovering after the 2014 crisis,
and Ukrainians are starting to visit EU countries.

When analyzing the tourist market of Ukraine,
it is advisable to assess both the number of tourism
entities (Fig. 6) and their performance.

Thus, in 2017, the number of Ukrainian tourism
entities - legal entities and individuals-entrepreneurs
- was 3469 units, which is 40 units less than in 2016.
In the structure of all tourist entities, the largest
number falls on travel agencies, the share of which
exceeds 80% of the total number of legal entities.
The maximum development of the tourism industry
can be observed in 2012 and 2013, which can be
explained by the holding of the European Football
Championship in 2012, after which there was a sharp
decline in both the number of businesses and reduced
incomes. And in 2017, the number of legal entities
decreased by 6%. At the same time, the number of

legal entities engaged in tourism in 2017 comparedto
2016 increased by 58 units.

The number of tourists - citizens of Ukraine, who
were served by tour operators in 2017, was more than
2.7 million people (which is 8% more than in 2016),
foreign tourists - almost 40 thousand people (in2016,
respectively, 35 thousand persons). For the vast
majority of tourists (85%) the main purpose of the
trip was to organize leisure and recreation. Revenue
from the provision of tourist services to businesses is
presented in Fig. 7.

From Fig. 7 we see that, despite a certain
decrease in the number of tourism entities, in 2017
there was a significant increase in income of legal
entities engaged in the provision of travel services
(including tour operators, travel agents and businesses
engaged in excursion activities in this category ) by
60% compared to 2016. Positive changes were also
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Fig.7. Dynamics of change in revenues from the provision of tourist services in Ukraine, UAH million (Official site of

the State Statistics Service of Ukraine, 2018)

characterized by the income of individuals (travel
agents and organizations engaged in excursion
activities), which increased by more than 25%
compared to 2016.

At the same time, the increase in revenues from
the provision of tourist services during the study
period is associated with an increase in both the cost
of tourist services and an increase in the number of
vouchers sold (State Statistics Service of Ukraine).

Since the development and income of tour
operators that they receive directly depend on the
number of tourists served, it is advisable to analyze
the number of tourists served by tour operators in
Ukraine during 2011-2017 (Fig. 8).

Citizens of Ukraine who went abroad used
the services of tourism entities the most. Like the
above-mentioned tourist flows in Ukraine, the
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number of tourists served by tour operators has the
same dynamics as peak (2013), decline (2014) and
development (since 2015).

The study identified the leaders of tour operators
in the number of tourists served, based on the ratings
of various marketing companies and reviews of
tourists (Table 1 and Table 2).

It is also advisable to consider the rating of tour
operators in the most popular destinations - Turkey
and Egypt among Ukrainian tourists in 2017 (Fig. 9).
Ukraine ranked 7th among the leading countries in
the number of tourists who visited Turkey in 2017.
During this period, this destination was chosen by
1,212,644 tourists, which is 23% more than in the
same period of 2016.

Slightly different positions are occupied by tour
operators in the Egyptian direction (Fig. 10).
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Fig. 9. Tour operators-leaders in sales of tours to Turkey, % (Official site of the State Statistics Service of Ukraine, 2018)
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Table 1. Rating of tour operators by the number of served tourists (Official site of the State Statistics Service of Ukraine, 2018)

Place Tour operator Number of tourists who used the services of a
tour operator, thousand people
1 «Join UP!» 500
2 «Anex Tour» 374
3 «TPG» 300
4 «Coral Travel» 170
5 «Pegas Touristik» 130
6 «TEZ TOUR» 120
7 «TUI Ukraine» 100
8 «Akkord tur» 77
9 «Mouzenidis Travel» 54
10 «Feieriia» 50

Table 2. Rating of tour operators according to tourist reviews (Official site of the State Statistics Service of Ukraine, 2018)

Place Tour operator Number of positive reviews
1 «Akkord tur» 5124
2 «TPG» 5059
3 «Feieriia» 5008
4 «Alf» 3494
5 «TEZ TOUR» 2550
6 «Hamaliia» 2055
7 «Mouzenidis Travel» 2030
8 «Pegas Touristik» 2010
9 «Join UP!» 1734
10 «TUI Ukraine» 1679

Conclusions. Analyzing the situation on the world
market of tourist services in Ukraine, we can con-
clude that one of the favorable conditions for tourism
development in Ukraine was the adoption of visa-free
regime with EU countries, the tourist market gradu-
ally recovered after the crisis of 2014, and Ukrainians
began to travel to Europe. But we can also single out
the factors that hindered the development of tourism
in this period, such as a decrease in incoming tourist
flows due to territorial, political changes and a sharp
rise in exchange rates. Representatives of the Asian
continent rank first in exports and imports of interna-
tional tourist services in Ukraine with a share of 32%
and 52%, respectively. In terms of exports, the second
place is occupied by representatives of Europe and
the CIS countries with a share of 21%, the third place
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- by representatives of the African continent with a
share of 18%. It can now be argued that, as a result
of the global pandemic, the market for travel services
has come to a near halt.

2017 can be called the year of tourism
development in Ukraine: the flow increased rapidly,
and the number of permits for sale, according to the
State Statistics Committee of Ukraine, increased
by 36%. Citizens of Ukraine who went abroad
used the services of tourism entities the most. It is
established that the largest number of tourism entities
is concentrated in the cities of Kyiv, Dnipropetrovsk,
Kharkiv and Odessa regions. The most popular
destinations for tourists from Ukraine are Egypt and
Turkey. Join UP!, Anex Tour, Coral Travel, TEZ Tour
and others are the tour operators that are the leaders
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in selling tours to these countries. Of course, tourism
is one of the priority parts of the economy of any
country, including Ukraine, so state support for the
tourism industry is extremely important, and research
on the tourism market is always relevant, regardless
of the economy of a country or region.
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