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PexoMenayetbes yis ramysi
3HaHb

Jia cnemianpHOCTEH yeix ramyseit 3Hanb (kpim 075, D5 MapkeTusr)

Kadenpa (3a3nauaru noBHy
Ha3BY Kadeapn)

MAapKCTUHTY Ta JIOTICTHKH

TLLII. HIIIT (3a MOIHBOCTI)

PiBens BO

riepmmii (OakamaBpChKUH)

KVYPC, cemectp

MoBa BukiIagaHHS

yKpaiHCbKa

[pepekBizuTtu (MepeayMoBr
BHBYCHHS TUCITUTIIIHH)

bazoBi 3HaHHs 3 MaTemMaTuku, reorpadii, icropii

Yomy 11e mikaBo/Tpeda BUBUATH

OCHOBHI TMOHATTS, KaTeropii, CUCTEMU Ta aJrOPUTMH MapKETHHTY;
ocoONmMBOCTI  peamizamii OCHOBHMX MAapKETHHTOBHX TIONITHK —
TOBapHOI, I[IHOBOI, MOJITUKA KOMYHIKaIliil Ta pO3MOMAiTY; MPaKTHIHO
PO3B’s3yBaTW MapKETUHIOBI 3aBIaHHS Ta BUKOHYBAaTH BiANOBiIHI
(hyHKIII1; MaTh 3MaTHICTH O TBOPYOTO MOITYKY HANPSIMKIB Ta pe3epBiB
YAOCKOHAJICHHSI MAPKETHUHIOBOI JiSUTbHOCTI MiANPUEMCTBA.

[Tepernik TeM 3 TUCIATITIHA

. CyTHICTh MapKETHHTY Ta HOTO Cy4acHa KOHIICTIIis

. Cuctema i XapakTepUCTUKU Cy4YaCHOTO MAapKETHUHTY
. MapkeTHHTOBI TOCITiIPKEHHS

. Ctparerii MapKETHHTOBOI JisITLHOCTI

. MapkeTHHTrOBa TOBapHa MOMITHKA

. [ImanyBaHHS HOBUX TOBapiB

. MapkeTnHTOBa I[iHOBA MOJIITHKA

. MeToiu MapKeTHHTOBOTO LIHOYTBOPEHHSI

9. MapkeTHHroBa NOJITHKA KOMYHiKaLlil

10. KoMmriekec MapKETHHTOBHX KOMYHIKaITii

11. MapkeTHHIOBa MOJIITHKA PO3IOIIITY

12. YnpaBniHHS KaHAIaMH PO3MOILTY

13. Opranizariist i KOHTPOJIb MAPKETHHTOBOI MisTTLHOCTI ITi ITPHEMCTBA

0N DN bW~

STk MOXHa KOPUCTYBaTUCA
HaOyTUMH 3HAaHHSIMH 1 YMIHHAMU
(KOMIIETEHTHOCT!1)

3MaTHICTh TMPOBAKyBaTH MApPKETUHTOBY [iSIIBHICTE HA OCHOBI
PO3YMIHHSI CYTHOCTI Ta 3MICTY TeOpii MapKeTHHTY 1 (YHKIIOHAITEHUX
3B'S3KIB MK 11 CKJIQZOBHUMHM; 3JAaTHICTH PO3POOJSTH MapKETHHIOBE
3a0e3IMevYeHHsT PO3BUTKY Oi3HECYy B YMOBaX HEBU3HAYEHOCTI; 3/JaTHICTh
MPOTIOHYBaTH  BIOCKOHAJEHHS MOA0 (YHKIIH MapKEeTHHTOBOT
JISIIBHOCTI.

OuikyBaHi pe3ynbTaTi HaBYaHHS

30upaTi Ta aHami3yBaTH HEOOXimHy iH(opMamlilo, po3paxoByBaTh
€KOHOMIYHI ~ Ta  MapKeTHHTOBI  TIOKAa3HWKH, OOTPYHTOBYBAaTH
YOpPaBIiHCHKI pIIIEHHS HAa OCHOBI BHKOPHCTaHHS HEOOXiTHOTO
AQHAJITUYHOTO W METOAWYHOTO IHCTPYMEHTapil0; BHUKOPHCTOBYBATU
nugposi iHMoOpMaIiiHi Ta KOMYHIKAIiiHI TEXHOJOTii, a TaKOX
MporpaMHi TMPOMYKTH, HEOOXImHI IS HaJeKHOTO TIPOBAHKCHHSI
MapKeTHHIOBOI  AISTIBHOCTI  Ta  MPAaKTHUYHOTO  3aCTOCYBaHHS
MapKETHHTOBOT'0 1HCTPYMEHTApil0; OLIHIOBATH PU3MKH MPOBAIKEHHS
MapKEeTHHTOBOI IisSIILHOCTI, BCTAHOBJIIOBATH PiBEHb HEBH3HAYCHOCTI
MapKETHHIOBOTO CEPEIOBHUIIA TP NPUHAHATTI YIPABIIHCHKUX PIilICHb.

Indopmaniiine 3a0e3neueHHs

MynbsTUMeniHe 00IaHAHHS IS TIPE3eHTAIlI] JIeKITiH

Buan HaBUanbHUX 3aHATH
(Jexii, mpakTU4HI, CEMiHAPCHKi,
71a00paTopHi 3aHATTSI TOLIO)

JIekrrii, mpakTHUYHI 3aHATTSI

Buz ceMecTpoBOro KOHTPOIIIO

ndepeHiiioBaHmii 3amiK
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Tersaa [PUHBKO




