Kox Ta Ha3Ba quCHUILTIHA
yKpaiHchKoro MoBot/ Koy Ta Ha3Ba
JUCLIUILIIHA aHTIIHCHKOI0 MOBOIO

2-B9-4 IcTopuyHunii MapkeTHHr /
2-B9-4 Historical marketing

PexomenayeThes 11 Tamy3i 3HaHb
(cneyianvrocmi, oceimuboi
npozpamu)

Jliist cienianbHOCTEN BCiX rally3eil 3HaHb

Kadenpa

BcecBiTHBOI icTOpii

I1LLII. HIIIT (3a moorciusocmi)

Apxipeiiceknii JImutrpo BosogumupoBuy

Pisens BO

Hpyruii (MarictepchKuil) piBeHb

KVYPC, cemectp (6 saxomy b6yoe 1 xkypc
BUKIAOAMUCD)
MoBa BUKJIaJaHHA VYkpaincbka

[TpepekBizuTH (nepedymosu sueuerHs
oucyuniinu)

bazogi 3naHHs 3 icTopii

Yowmy 1ie mikaBo / Tpeda BUBUATH

Kypc mae mparmaTuuHe 3HaueHHS, apKe Ja€ po3’sSCHEHHS,
KAM 1 J¢ MOXE TMpalfoBaTH BUIYCKHUK ICTOPHYHOTO
dakynpTeTy 3a gaxom, sIKi came IMOCIYyTH BiH HaJga€, YoMy
CYCIIUILCTBO Ma€ I[iHyBaTu poOOTy mpodeciifiHOro icTopuka.
AkTyamizyerbess  mpoOiemMa  KoMepmiamizamii  pemecia
ICTOpHKA.

[lepemik TeM 3 TUCHUTIIIHA

3aranpHi YSBICHHS PO MAPKETHHT.

[TyGniuna icTopis: 3aXiTHUHN TOCBi.

[Tpobnemu mpaneBiamTyBaHHs MpodeciitHoro icTopuka.
[TponyxT npodeciiiHoro icTopHKa.

Micue poboTu.

Crio>xuBYMiA pUHOK MPOJYKIIii ICTOPHUKIB.

[Tpomoy1ieH 1 pexiaama MNpoyKIi.

ITpocrip i criocobu peanizamnii MPOAyKIii ICTOPUKIB.
[Ipodeciiina ictopis Ta Gi3HeC: MPOOIEMHU, MOXKIUBOCTI,
NEPCIEKTHBH.

e o

SIK MOXHA KOPUCTYBAaTUCS HAOYTUMH
3HAHHSIMHU 1 YMIHHSAMU
(xomnemenmmuocmi)

[{inyBaHHs Ta nosara PI3HOMaHITHOCTI Ta
MYJIbTHKYJIBTYPHOCTI; ~ 3JaTHICTh  TpPE3CHTyBaTH  Ta
0OroBOpIOBAaTH pe3yibTaTH JOCHIKeHb 1 mpodeciitHol
JIISIBHOCTI 'y cdepl 1cTopii Ta apXeoJsorii; 37aTHICTb
PO3pOo0IIATH 1 peani3oByBaTH HAYKOBI Ta MPUKJIAIHI MPOEKTH
y cdepi icropii, apxeosorii Ta/ab0 OOTHYHI N0 HUX
MDKIUCITUTITIHAPHI TPOEKTH.

OuikyBaHi pe3ybTaTl HaBYaHHS

VYceBigommoBaTl  pojib  ICTOPUYHOI HAyKH Ta  BIJIACHY
npodeciiiHy BiINOBIJAIBHICTh Y (OPMYBaHHI 1CTOPHUYHOI
KYJIBTYpH CYCIIUTBCTBA; 3IHCHIOBATH €KCIIEPTU3Y IaM’SITOK
icTopii, apxeosnorii Ta KyJbTypH 3 METOIO iX OXOpOHHM Ta
MOYKJIMBOTO TTO/IAJIHIIIOTO BUKOPUCTAHHSI.
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By HaBYanbHUX 3aHATH (1eKyii,

NPAKmMu4Hi, CeMIHAPCHKI, Jlexitii, ceMiHapChKi 3aHATTS
J1AO0PAMOPHI 3aHAMMA MOUO)
Bua cemecTpoBOro KOHTpOJIIO JudepenuiioBanuii 3amik

MakcumanbHa KiJTbKICTh 3100yBaviB | be3 oOMexeHb

JlexaH icCTOpUYHOTO (haKyIbTETY /M Jimutpo APXIPEMCHKUN
—




