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Kadenpa

PEKJIaMu Ta 3B’S3KiB 3 TPOMAJICHKICTIO

I1.LI1. HIIIT (3a moowcnusocmi)

Pisens BO

nepunii (6akagaBpChKUid)

KYPC, cemectp 2-3 Kkypcu
MoBa BUKJIalaHHS yKpaiHChKa
[TpepexBizuTu (MepeayMoBr BUBYCHHS | BincyTHi

JUCITUTIIIHUN )

Yomy 11e ikaBo/Tpeda BUBYATH

MikHapoaHi anbSHCHM MAalOTh 3HAYHUA BIUIMB HA ICHYBaHHS
KOMIIaHIif y cydJacHOMY TIJIOOQJbHOMY CEpEIOBHINI, CaMe Iie
notpeOye obizHaHOCTI B AisutbHOCTI EASA (€Bponeiicbkuii absHC
31 CTaHAAPTIB PEKIIaMu), IKUH KOOPAWHYE MUTAHHS TPAHCTPAHUIHOT
pexmamu, Advertising Coalition (USA), International Strategic
Alliances Ta iH.

[Tepenik TeM 3 TUCHHUILTIHA

1. Teopernuni 3acagu (YHKIIOHYBAaHHS MIXHAPOJHUX AIBSHCIB y
KOHTEKCTi Cy4acHOT Iu(POBOT KyJIbTypH.

2. Tpancdopmartis IIHHICHUX Opi€HTAIIA MIXXHAPOTHUX AITBSHCIB.
3. CyuacHi iHpopMaliifHO-KOMYHIKAIIiiH1 Ta MPOMOIiHI TEXHOIOT1]
B CTPATETiYHUX KOMYHIKaIliH.

4. TndopmariitHo-KOMyHIKaIlIiHI MEXaH13MH 1T0OYI0BU
KOMYHIKalliHHUX CTpaTeriii MKHAPOTHUX aJIbSHCIB.

SIK MOXKHa KOpPUCTYBaTHCS HaOyTUMHU
3HAHHSAMH 1 YMIHHSIMU
(komnemenmmuicmo)

BukopucToByBaTH Mi>KHapOJIHI alIbSHCH B SKOCT1 IHCTPYMEHTY JUIS
PO3BUTKY MDKXHApOJIHOTO MIIPUEMHULTBA, CHUIBHOTO
BUKOPUCTaHHA iHPOpPMALIHHUX Ta IU(PPOBUX pecypciB, 3HUKEHHS
KOMYHIKalllHHUX PU3HUKIB.

OuikyBaHi pe3yJbTaTH HaBYaHHS

Opranizanii Ta mIaHyBaHHIO pekinamMHoi Ta [IP-kammanii sk
MDKHApPOJHOTO0, TaK 1 JIOKAJTHLHOTO O13HECY BIAMOBIAHO /10 ICHYIOUUX
MDKHApOJAHHUX CTaHJIAPTiB.
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