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Kadenpa 3arajibHoi Ta collianbHOT IICUXOJIOTIT

[1.1.IT. HIIIT (3a MOJIHUBOCTI)

Jou. Tkauenko Hina BonoaumupisHa

PiBens BO

3a npyruM (MaricTepchbKuM) piBHEM

KYPC, cemectp (B sskoMy Oyie BUKIaIaTUCh)

1 kypc, 2 cemecTp

MoBa BHKJIaTaHHS

YkpaiHcbka

[IpepekBizuTu (TIepeyMOBH BUBUCHHSI
ITACITUTLTIHH )

3HaHHs, BMIHHsI, KOMIIETEHIII1, 1110 OJep>KaHi IpU
BUBYEHHI OUCLMIUIIH «3arajbHa IICHXOJIOTIS»,
«CorianbHa IICUXOJIOT1LS, «IToniTnuHa
[ICUXOJIOT LS.

Yomy 1ie 1ikaBo/Tpeda BUBYATH

®opMyBaHHS MPAKTUYHUX HABHUKIB Y cepi MOTITHIHOI,
KOMEpLiiHOI pexiamMH, IMiIPKMEHWKIHry Ta mabiik-
piIeHIIH3, BMIHHSA PO3PI3HATH Ta  aHANI3yBaTH
MaHIITyJISITHBHI TEXHOJIOT1] peKiIaMu, Ma0iK-pijeHIH3
Ta IMI/DKMEHKIHTY.

[lepernik TeM 3 TUCIUTUTIHU

denomMeH MacoBOI CBIZIOMOCTI, 3aCO0M Ta TEXHOJIOTIT
VIOPaBIiHHS ~MacOBOIO  CBIOMICTIO, TICHXOJIOTIUHI
MEXaHI3MH BIUIMBY Ha MAacoOBY CBiJJOMICTb, TEXHIKH
pexiIamu, miapy Ta CTBOpPEHHS IMITKY.
[IcuxorexHomoriss BuOOpYOi KoMmaHii: (popMmyBaHHS
iMimpky Ta miap. Ilcmxomoris pexmamu. Ilomitndana
peKiIama Ta YOpHHHU miap SK 3ac00H BILIHBY.

Sk MOYKHa KOPHUCTYBaTHUCS HAOyTUMU 3HAHHSIMU
1 YMIHHSIMH (KOMIICTCHTHICTB)

PeanizyBarn TCHMXOIIOTiIYHI KOMITETEHINi B TMpoleci
MIPOXO/KEHHS MPAKTHKU Ta B MarOyTHIH mpodeciitaiit
IISUTBHOCTI.

OuikyBaHi pe3yJbTaTH HABYAHHS

3HaTu: 37aTHICTH OpraHi3oBYBaTH Ta MPOBOJUTH
IICUXOJIOTIYHI 3aX0IM B KOHTEKCTI IOJIITHYHHX,
BubOOpunx mporeciB Ta y cdepi PR-misutbHOCTI,
3MATHICTh PO3PI3HATH TEXHIKM YOPHOTO Tiapy Ta
BHUKOPUCTOBYBAaTH TEOPETUYHI 3HAHHS 10O CTBOPEHHS
ocobmcToro iMipKy. BMiTH: NEeMOHCTpYBaTH HAaBUYKH
MIPaKTUYHOI po0O0TH B chepi pexamu, madiiK-piieHInH3;
BOJIOJITH OCHOBHUMH TIpoeciiiHUMU MpUHIHUIIAMH
MSUTBHOCTI  (paxiBLl B Taiy3i pekiamu, Na0miK -
pineWmH3 Ta  IMIIKMEHKIHTY, BHKOPHCTOBYBaTH
OpakTHUYHI 3HAHHS IIOJ0 CTBOPEHHA OCOOUCTOTO
iMIZIKY, PO3pOONSTH peKOMEHAalil MO0 CTBOPEHHS
MTO3UTUBHOTO IMiIKY.

[Hdopmaniiine 3abe3neueHHs

EneKTpoHHI JKepena, elNeKTPOHHI PecypeH.

Buu HaBuanbHUX 3aHITH (JICKIIIi;
MPaKTHYHi, CEMiHAPCHKi, TabopaTopHi
3aHATTS TOIIO)

Jlek1ii, MpaKTHUYHI 3aHATTS

Bun ceMecTpoBOro KOHTPOJIO

JudepenniiioBanuii 3aiik

MaxkcuManbHa KiTbKiCTh 3100yBaviB Ha
cemecTp/ MiHiMabHA KiIbKICTh
3100yBadiB (TIIBKH TSI MOBHHX,
TBOPYMX JAMCLHUILTIH, 32 HEOOXITHOCTI)

JlexaH (hakyJIbTeTy ICUXOJIOTIT
Ta CIeLlaJIbHOI OCBITH

3os BOHAAPEHKO




