Kox Tta Ha3zBa qucuuIUIiHU

1-D5-075-1-07 MapkeTHHr y MikHapoaHomy Oi3Heci /
Marketing in international business

PexoMeHnyeThes st ramysi 3HAHB’
(cneyianvHocmi, 0CBIMHBLOT
npozpamu)

Jlna cneyianonocmeti ycix eanyseii 3HaHb

Kadenpa (zaznauumu oghiyitinuii

wudp)

MapkeTHHry Ta JOTICTUKH

[1.LIL. HIIT (3a mooscnrusocmi)

Pisens BO

nepumii (0akanaBpChbKuil) piBeHb

Kypc, cemectp (8 axomy 6yoe
guxnadamucso)®

MoBa BHUKIaJaHHSI

yYKpalHCbKa

[TpepekBizuTu (MepeayMoBH
BUBYEHHS JUCHMILTIHK)

He notpebye ocobGnuBux nepegymoB

Yomy 1ie 1ikaBo/Tpeda BUBUATH

Y nporieci onanyBaHHS TUCIUILTIHA (DOPMYETBCS CHCTEMA
3HaHb 1 HA0YBaIOTHCA MPAKTUYHI HABUYKHU Y Tally3i
MDKHAPOIHOTO MAPKETHHTY.

[Tepenik TeM 3 AUCHUILTIHU

TeopetnuHi 3acaau aHamizy MDKHAPOJIHOTO MapKETHHTOBOTO
CepeloBMIla Ta OLIHIOBAHHS HOro mpuBaOIMBOCTI JUIs
3MICHEHHS 30BHIIIHLOCKOHOMIYHOI JISUIBHOCTI; BHU3HAYCHHS
OCHOBHUX  CKJIQJOBUX Ta  OcoOIMBOCTed  TOOYHOBH
MapKETHHTOBOI TONITUKM MiJMPHEMCTBA Ha MIKHApPOJTHUX
pPUHKaX; BUBUEHHSI OCOOJIMBOCTEN 3aCTOCYBAHHS PI3HOMAHITHUX
MDKHAPOIHUX MapKETHHTOBUX CTparteriii; PO3yMiHHS
crieni(iku TOBapHOi, 30yTOBOI, IIIHOBOT Ta PEKJIAMHOI TOJIITUKH
Ha MDKHAPOJIHUX PUHKAX.

SIk MO’KHa KOpPHUCTYBAaTHUCS
HaO0yTUMU 3HAHHSAMU 1 YMIHHAMHU
(komnemenmHocmi)

[TinroroBneHuii MEHEHKEP-MAPKETOIOT MI>KHAPOTHOTO
npodino 3MoXe KBaTi(hiKOBAaHO TOCIIIKYBATH MI>XKHAPOIHE
JIIJIOBE CEPEIOBUIIIE, IIJIbOB1 pUHKHU, OOUpaTH €PEKTUBHY
TOBapHY, IIHOBY, 30yTOBY, KOMYHIKaLlI{HHY MOJITHKY, 1110 €
BKJIMBOIO YMOBOIO €(DeKTUBHOI MI>KHAPOIHOI JiSTTLHOCTI.

OuikyBaHi pe3y/ibTaTl HaBYaHHS

Po3mmputu cBiToornan Ta HaOyTH MPAaKTUYHUX HABUYOK Y
rajry3i MDXKHapOJAHOTO MapKETHHTY.

Indopmarriitne 3a0e3nedeHHs

Po6ouya nporpama AUCHMIUTIHN, HAYKOBA 1 HABYAIbHA
JiTeparypa, Jpkepena [arepuer

Buau HaBUaibHUX 3aHATH
(nexyii, npakmuyHi, cCemMiHapcoKi,
1abOpamopHi 3aHAMms Moujo)

Jlekii, mpakTUYHI 3aHATTS

By cemecTpoBOro KOHTPOJTIO

JundepenuiiioBanuit 3aiik

MaxkcumanbHa KUTBKICTD
3100yBaviB

Be3 oOMexeHb

JlexaH (hakylIbTeTy eKOHOMIKH

Teraua TPUHBKO




