Koz ta Ha3Ba qucLMILTIHA

1-$06-13 Cyuacunit mapkeTHHT B OHJIaliH-cepenoBuuti / Modern
marketing in the online environment

PexoMennyetbes miis ramysi
3HaHb (CHEIAIBHOCTI, OCBITHROT
TIPOTPaMHM)

s cneyianvnocme ycix eanyseii 3uans (oxpivm D5 Mapkemune)

Kadempa

MAapKETUHTY Ta JIOTICTHKH

IT.1.I1. HIIIT (3a MOJTHBOCTI)

PiBens BO

nepumii (6akanaBpChKHiA)

KVYPC, cemectp

Mosa BukiamgaHHa

YKpalHCbKa

[IpepexsizuTH (IepeyMOBH
BUBYCHHS AUCIUTUTIHA)

Yomy 1ie mikaBo/Tpeda BUBUATH

OCHOBHI TOHATTS, KaTeropii, CUCTeMH Ta AalTOPHUTMH MapKETHHTY;
0COOJIMBOCTI peatizallii OCHOBHUX MapKETHHTOBHX IOJIITHK — TOBApHOI,
LiHOBOT, MOJIITUKH KOMYHIKAI[ii Ta pO3MOALTY; IPAKTUYHO PO3B’S3yBaTH
MapKEeTHHTOBI 3aBJlaHHA Ta BUKOHYBATU BIAMOBiAHI (QYHKIIi; MaTH
3ATHICTB 0 TBOPYOTO MOLIYKY HAINPSIMKIB Ta pe3epBiB yIOCKOHAICHHS
MapKETHHTOBOI JisUTbHOCTI T JIPHUEMCTBA.

[epenik TeM 3 TUCIUILTIHA

OzHafioMIIeHHSI CTYJISHTIB 3 BIAIMOBIIHAMH TOHSATTSAMH, KaTETOPIisSIMH,
CUCTEMaM{ Ta aJIrOPUTMAMH CYYaCHOTO MAapKETHUHIY; HANpSMKIB Tal
pe3epBaMH YAOCKOHAJICHHS MaPKETUHIOBOI JAiSUTBHOCTI MiIPUEMCTB.

SIk MOXHa KOpPHUCTYyBaTUCS
HaOYTHUMH 3HAHHSIMH i YMiHHAMHA
(KOMIIETEeHTHOCT )

3maTHICT, BU3HAYATH ICHYIOUY 1 HaWOUIBII TPUHHATHY IS
KOHKPETHOTO MiJANPUEMCTBA CTPATEriF0 B 00JIACTI TOBAPHOI MOJIITHKH,
LIHOYTBOPEHHS, MIPOCYBAHHSA 1 PO3MOITY TOBapiB Ha PHUHKY; OOMpaTH
edeKTHBHI KOMYHIKaIliliHI KaHalu A MPOCYBaHHS 1 30yTy MPOAYKIil
MIOPUEMCTBA B OHJIAHH-CEPENOBUINI; IMPOTHO3YBATH TMOBEIIHKY
CIO)KMBAYIB 3aJIe)KHO BiJl YMHHUKIB MIKpPO- Ta MaKpOCEpPEIOBHUIIA,;
aHAII3yBaTH CUTYaIlii Ha PUHKY Ta NependadaTy i KOHKYPEHTIB.

OuikyBaHi pe3y/IbTaTH HaBYaHHS

Po3po6nsaTr MapKeTHHTOBI 3aX0H 3 YpaxyBaHHSIM B3a€MOJIii elIEMEHTIB
KOMIUIEKCY ~MAapKeTHHTY B  OHJIAHH-CEpEeJOBHI; 3aCTOCOBYBATH
OTpPHMaHi 3HaHHS B MPAKTUYHIN JTisUTBHOCTI.

Indopmariiitne 3abe3mneueHHs

Mpe3eHTalii, mIpy4YHUKH, METOANYHA JIiTepaTypa, HayKoBa JIiTepaTypa,
Mepexa Internet

Buyn HaBuanmbHUX 3aHATH
(Jekii, mpakTHYHI, CEMiHAPChKI,
71a00PaTOPHI 3aHATTS TOIIIO)

Jlexii, mpakTHYHI 3aHATTS

BI/I)I CEMCECTPOBOI'0 KOHTPOJIFO

TG epeHIiHoOBaHIN 3aTiK

MaxkcuMalibHa KIJIBKICTh
3mo00yBadiB

He oOMexena

exan ¢paxynomemy exonomixu

Temsana ' PUHHBKO




