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OdiuinHi Beb-caiiTn yHiBepcurerTiB:
nowykK 6anaHcy MiXK cycniZibHUMM | NPUBAaTHUMMU LiNAMMU

baxmeTtbeBa A. M.

AHinposcbKuli HayioHanbHuii yHisepcumem imeHi Oneca FoHYapa

[aHy po3BiaKy NPUCBAYEHO BUBYEHHIO NPAKTUK BITYM3HAHMX 3aKNa4iB BULWOI ocsiTK (3BO) y npeacTaBieHHi Ha Beb-caliTax OCHOBHUX
iHbopMmaLiHNX 610KiB, WO GopMYIOTb 3arasibHe yABIEHHA NPO BULL, KOro iCTOPItO, MICito, LLIHHOCTI Ta NPE3eHTYHTb OCBITHI, HAYKOBI
Ta iHWi MOX/MBOCTI ANA MalbyTHbOro cTyaeHTa. KOHCTaTylouM BMKAIOYHY 3aneXHiCTb ¢piHaHCOBOI CTabiNbHOCTI YKPaAiHCbKMX
yHiBepcuTeTiB Big 06cAriB Habopy CTyAEHTIB, Y LbOMY AOCNIAKEHHI AoBeAeHO, Wo BepbanbHUIA Ta Bi3yaNbHUI KOHTEHT CalTiB He
aKUEHTYE yBary Ha OCHOBHMX MOTMBATOPax A/1A BCTYMHUKIB, Ha AKMX HAronoOLWYOTb COLiONOTiIYHI AocnigKeHHA. He3Baxkatoum Ha
nNparmaTM3m Cy4acHOI MOA0Ai Ta LOMIHYBAHHA YTUAITAPHUX 3aNUTIB Big, CYCNiNAbCTBA LLOAO KiHLLEBUX pe3y/bTaTiB BULLLOI OCBITH, 3TiAHO
3 COL0/IOTIYHUMM OMUTYBAHHAMM, 36€epiraeTbCs M NONUT Ha rapHy penyTayito i npectk 3BO, AOro BUCOKWI pPenTuHT. Y xopgi
LOCNIAXEHHA BU3HAYEHO, HACKIIbKM KOPENHTbCA OCHOBHI BITYM3HAHI PEUTUHIM YHIBEPCUTETIB i3 pesyibTaTamMu BUHOpY
abiTypieHTis (3ibpaHi aaHi 3a 2018 p.).

3ictaBneHHA pgaHux Google AHaNITUKM yHIBEPCUMTETCbKMX BeO-CaWTiB Ta CTATUCTMKM OQILiHMX aKayHTIB y COLjaNbHUX MepexKax
NpoTArom abiTypieHTCbKOI KamnaHii CBiAYMTb, WO came CaWTU € OCHOBHUM AxKepesnom iHpopmauil Ans BCTYNHWKIB Npu BUMBOPI
npiopuTeTHoro daxy Ta yHiBepcuTeTy. EMNipUYHUIA maTepian ANsA aHanisy KOHTeHTy 36upaBca Ha oodiuiiHMx Beb-caiTax gecAtu
HanonynaApHiwnx y BcTynHukiB 3BO YKpaiHu. MpoaHanizoBaHo iHdopmauinHi 610KM, AKi NpeacTaBAAlOTb iCTOpPito, 06’eKTUBHI
XapaKTEPUCTUKU YHIBEPCUTETIB, MICil0, PEeNTUHIU, Kap’'€PHiI MOXK/IMBOCTI, OCOBUCTICHMI PO3BUTOK i camopeanisauilo. TaKox
PO3rAHYTO MPUKAagM Bisyanisauii iHbopmauii Ha canTax, 3aebinbworo doTorpadii, B TOMy Yncai M nNaHopamHi. A KoXKHOro
iHbopMmauiHoro 670Ky 3aNPONOHOBAHO TaKi cNOCO6U NOAAHHA KOHTEHTY, AKi 3p06NATL MOro LiKaBUM i NerkUM ANA CNPURHATTA
MONI04010 NOAMHOI, NIACUNATE MOTUBALLIMHI aKLEHTU, [03BOIATL MalbyTHbOMY CTyAEeHTOBI Nobauntn cebe B LEHTPI OCBITHLOrO
npocTopy.

Knouoesi cnoea: seb-calim 3BO; ogiyiliHi akayHmu; penymauiliHuli kaniman; eepbansbHuli KoHMeHm; gi3yanizayis iHgpopmauii.

Beb-caiiTn yHiBepcuTeTiB BiAirpaloTb KAOYOBY POab Mpu
nepLiomy 3HaMoOMCTBI BCTyNHMKa i3 3BO. Pasom i3 akayHTamu B

1. Bctyn

MocraHoBKa npobaemu. YKpaiHcbKa cucTema BULLLOT OCBITU
MaKCMMabHO HAabBAMKAETbCA A0 CTaHy, KONM TaKe, 34aBasoch
61, HeBMMIplOBaHE Y BITYM3HAHUX EKOHOMIYHMX peanisx
MOHATTA, AK «PenyTauiiHWIM Kanitan yHiBepcuTeTYy», MOYano
HabyBaTW KOHKPeTHWX ¢iHaHcoBMX 0bpuciB. [opiBHABLIK
OVHaMiKy po3noginy OaKeTHWX Micub MK NpoBiZHUMMU
yHiBepcuTeTamm YKpainu y 2010 i 2018 pp., MOKemo 3pobutn

BUCHOBOK, WO MpUHUMN «BlogKeTHe Micue Wae 3a
abiTypieHTOM» Ta cucTema npiopuTeTHocTi npu  BubOpI
BCTYNHMKOM  3aKnagy Buwoi ocsitu  (3BO)  HaouHO

LEMOHCTPYIOTb He MPOCTO NOMNYAAPHICTb NEBHUX YHIBEPCUTETIB,
a biHaHCOBWIA eKBiBasIEHT L€l nonynapHocTi. LliHHicHe BTifeHHA
penyTauiiHoro Kamitany Buwy 6auumo B BrogKeTHoMy
diHaHCYBaHHI  4Yepe3  PO3MIlLEHHA  AEep)KaBol  MicClb
[EepK3aMoB/IEHHA Ta GiHaHCYBaHHI  BCTYNMHMKamu  (ixHimu
pOAMHaMu) CBOFO HaBYaHHS.

Bakhmetieva A., Candidate of Sciences in Social
Communications, (Ph. D.), Associate Professor,
Associate Professor of the Department of Mass and
International Communication,

e-mail address: bakhmetieva_a@fszmk.dnulive.dp.ua,
tel.: +380675668180,

ORCID: orcid.org/0000-0002-2361-1483,

Oles Honchar Dnipro National University,

of. 202, 72, Gagarina Av., Dnipro, 49050, Ukraine

coujanbHMUX MepeXax CbOrofHi BOHWM € OCHOBHUM [Kepesiom
iHbopmauji ana monogj, ane Akwo Facebook Ta Instagram €
nocTayabHUKaMM €MOLLIHOTO KOHTEHTY i Binblue nonyaspHi y
CTYAEHTCTBA, TO OIUiViHi CTOPIHKM CaWTy AatoTb came Ty
BUuepnHy iHpopmadito, AKkoi notpebye abiTypieHT npu BUbOPI
micua HaByaHHA. Pasom i3 iHdopmauieto npo nepenik
cneujanbHocTel, iHPPaACTPYKTYpy, KOHKYPEHTHI nepesarn Toro
un  iHworo 3BO BCTYMHWMK «CMOXMBae» BepbanbHUN i
HeBepbaNbHMIN KOHTEHT MPO iCTOPitO, TYMaHICTUYHY Micito,
rPOMaSAHCHKI LiiHHOCTI, AeMOKPaTUYHi Tpaauuii,
KOPMOpaTUBHUIA AyX — BaroMi CKAaZHWKM penyTauiinHoro
KaniTany yHisepcuteTy. MeTot Haloro A0CAIAKEHHA € NOLWYK
6anaHcy B NpeAcTaBieHHi 0COBUCTICHUX nepesar i cycninbHO
OpPIiEHTOBAHMX LiifIeii BULLOT OCBITH, O AEKNaPYOTbCA Ha caiTax
nposigHux 3BO YKpaiHu.

AHani3 ocTaHHiX AocnigKeHb i nybaikauiin. AMepuKaHCbKi
JOCNIAHVKM B NOWyKax 6anaHcy MiXK  CyCnibHUMM i

baxmemeoesa A. M., KaHOUOam HayK i3 coyianbHux
KoMyHiKayili, doyeHm, doueHm Kagedpu macosoi ma
MIiXHapPOOHOI KOMYHIKayii,

enieKmpoHHa adpeca: bakhmetieva_a@fszmk.dnulive.dp.ua,
men.: +380675668180,

ORCID: orcid.org/0000-0002-2361-1483,

JHinposcbKuli HayioHaneHul yHisepcumem

imeHi Oneca MNoH4Yapa,

K. 202, np. lazapiHa, 72, [Hinpo, 49050, YkpaiHa
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NPUBATHUMM LiNAMM, WO iX 4EeKNAPYIOTb 3aKNaAM BULLOI OCBITH,
6a3yloTbCA Ha METOZONONYHUX 3acasdax, okpecneHux David
F.Labaree sk  KOHKypylodi  MiXX cobolo:  «AeMOKpaThyHa
PiBHICTb» (BMLLA LIKOMA Ma€e QOKyCyBaTUCA Ha BUXOBaHHI
rpOMagsH, a ocBiTa — HesanepeyHe cycnisbHe 6naro),
«collianbHa edeKTUBHICTb» (30cepearkeHicTb Ha  HaBYaHHI
3apagy po3BUTKY e(dEeKTMBHOI EeKOHOMIKM) Ta «colianbHa
MOBiNbHICTb» (iHAMBIAYaNbHI KOMMNETEHTHOCTI ANA couianbHOi
edektneHocti) [1]. Ha aymky D.F.Llabaree, aomiHyBaHHA
OCTaHHbOI, NPMBATHOI, LN MepeTBOPIOE OCBITY Ha TOBap,
noripwyroum i epeKTUBHICTb A1 CYChisbCTBA B  LiNOMy.
K. McDonough [2] Ta W.Feinberg [3] Haronowylotb Ha
coujanbHiA  BiANOBIAANBHOCTI  OCBITAHCbKMX  IHCTUTYLIA Y
bopMyBaHHI rPOMafAHCLKOro cycninbeTBa. MpoaoBxkyoun Lo
auckycito, K. Saichaie, C.Morphew nposenu aHanis
€NIEKTPOHHMX CTOPIHOK Ha Beb-caiTax 12 amepuKaHCbKUX
KonemKie Ta YyHiBepcuTeTiB 1A  3'ACYBAHHA, AK  HUMM
PO3KPMBAETLCA METa BMLLOI OCBITM Ta BigAa€TbCcA nepesara
CYyCMiNbHMM  u4M  ocobucTicHum  uinam.  JocnigHuKu
HaroNoWYITb, WO «NPeLCTaBAeHWU igeanizoBaHuit 06pas
KOMeAKy He MOLUMPIOETLCA Hi Ha BaMKKiCTb 3400yTTA BMLOT
OCBITK, Hi Ha Ti Lini» [4], WKoAyouwm, WO cycrinbHa Micis 3aknagis
BULLLOT OCBITM NOCNAbMIOETLCS.

MocMneHHA KOHKypeHLIi MiX 3aK1aamu BULLOI OCBITH, WO
€ 3araNbHOCBITOBOK TEHAEHLED, aKTyanisye nigxiga Ao
KOMYHIKaTMBHOI AiANbHOCTI OCBITAHCbKMX IHCTUTYL 3 OrNaay Ha
MapKeTUHrosi npaktTnku. Tak, C. Morphew [5] Haronowye, wWwo
Koneaxi Ta yHiBepcuTETM NepeimatoTb NPaKTUKY KOMePLIAHMX
NigNPUEMCTB, afanTyloumch nig notpebu cryaenTis. LWnaxu
MOKPALLEeHHA IMigKy i penyTauii yHiBepcuTeTcbKoro HpeHay
Jocnigkytote 6putaHcbki BueHi P. Foroudi, Q.Yu, S.Gupta,
M. Foroudi [6], TaKo po3rnAfdaloydM  KNiEHTOOPIEHTOBAHY
MOAENb BULLLOI OCBITH.

JocniaxeHHn YKPaiHCbKMX YYEHMX Y LM LapuHi MOXKHa
NoAiAMTM Ha [ABa Hanpamu: Beb-TexHonorii NpocyBaHHA
pecypcis 3BO Ta MapKETUHT OCBITHiX NOC/yr. 30KPEMa, iIHTEPHET-
MApPKETUHT Yy AiANbHOCTI 3aKNafiB BULLOI OCBITU AOCNIAKYE
C. lnnAweHKo, OCHOBHI HaNpPAMM NPOCYBaHHA OCBITHIX NOCAYr
YKpaiHCbKMMM BULIAMM po3rnagae 0. MenbHuKoBa,
MapKETUHIOBI iHCTPYMeHTU B cdepi BMLOI OCBITM YKpaiHK
BuBYaE O. Heryc. Takox Lo Temy po3pobnstotb T. O60neHCbKa,
T. Penny, C. CemeHtok. OCHOBHI 3acaAn ynpaBAiHHA penyTauji€to
BULLIB Yepe3 MeperkeBi KOMYHiKaLii gocniaxysanm M. Copoka i
M. Pyaunit. KoHTeHT Beb-CaiTiB BIiTUM3HAHMX YHiBEpCUTETIB 3
OrnA4y BM/MBY Ha LLiNbOBY ayAMTOPItO He JOCAiAXKYBABCA.

Mera craTTi — 40CNiANTM BigNOBIAHICTL KOHTEHTY OQiLiMHMX
Beb-caiiTiB YKPaiHCbKMX YHIBEPCUTETIB 3anMTam abiTypieHTIB Ta
OLHUTK CRiBBIGHOWEHHA MiXK MpPeaCTaBNEHHAM OCOOUCTICHUX
nepesar A1 BCTYNHWKIB Ta AeKNapyBaHHAM MiCii yHiBepcuTeTy i
Moro noteHuiany B imiaxeBux matepianax.

06’ekT pocnipgyKeHHA — ooiljiiHi Beb-caiitn pmecatn 3BO
YKpaiHu, AKi € nigepamu 33 po3MiLLLEHHAM MiCLb AepPXKaBHOro
3aMOB/IEHHA.

Metoamu pocnigXeHHA. 3rigHO 3 JaHumKM  EQUHOI
JepaBHoi 6a3n ocsith [7] Bu3HaueHo 10 yHiBepcuTETIB, AKI
OTPUManM  HaMbinbWy  KiNbKICTb  MiCLb  AeprKaBHOro
3amoBneHHA y 2018 p., Ta NpoaHaNi30BaHO OCHOBHI TEKCTOBI i
HeBepbanbHi MaTepiann (NepeBa)kHO — CBIT/IMHM) 3 iXHiX
odiyiiHmx Beb-caiTiB. BpaxoBytoun aaHi Google AHaniTUKK

woao siggigysaHocti odiuiiiHoro Beb6-caity [HiNPOBCbKOro
HaLjioHanbHOro yHiBepcutety imeHi Oneca MoOHYapa npoTArom
aKTMBHOrO  eTany  abiTypieHTcbkoi  KamnaHii 2019 p.
(01.07.2019 p. — noyaToK 0HOPMIEHHS €IEKTPOHHMX KabiHeTiB
gcTynHukie, 10.07.2019 p. — 22.07.2019 p. — nogaya 3an8 Ta
BM3HaueHHs npioputeTHocTi 3BO), My BU3HauUAM oodiLjiiHi Be6-
CaiTU YHiBEpPCUTETIB AK OCHOBHEe Axepeno iHdopmadii ana
BCTYMHWMKA.

MeToLOM  KOHTEHT-aHanisy [AOCAIAMKEHO  eNeKTPOHHI
CTOPIHKM, LLO MicTUAM iHdOPMaLLito iMiaKeBOro XapakTepy, ans
BCTAHOB/IEHHA  CMIiBBIAHOWEHHA  MiXX  NpeACcTaBAeHHAM
0COBUCTICHUX MepeBar A1s BCTYMHMKIB (Mi3Hilue — BUMYCKHMKIB)
Ta AEKNapyBaHHAM CyCMiNbHOI MICii YHIBEPCUTETY, CNYXKIHHAM
3araNbHONOACLKMM LiHHOCTAM Ta MO3WULLOHYBAaHHAM 3aKnafy
Ha PUHKY OCBITHIX nocayr. TakoX OLjHIOBanacA AOCTYMNHICTb i
3PO3YMiNiCTb TEKCTOBOIO KOHTEHTY OCHOBHIA LjiIbOBIN ayauTopii
— BCTYMHUKaM, €MOLjiHE HaBaHTAXXEHHA  Bi3ya/sbHOMo
MmaTepiany, BigNoOBIQHICTb KOHTEHTY BCTAHOBJEHUM Y XOAi
coujonoriyHMx onuTyBaHb MOTUBALLIAM Monoai npu Bubopi 3BO.
AHani3 KOHTEHTY Ha Beb-caliTax [OC/NiAKYBaHUX YHIBEpCUTETIB
npoBogMBCA NpoTArom TpaBHA — cepnHA 2019 p. [aHi
36upanuca 3 Beb-cTopiHOK: «[0n0BHa», «Mpo yHiBepcuTeT,
«Micia yHiBepcuteTy», «lcTopia», «BCTynHUKY» (Ha3Bu Morau
pi3HUTUCS).

CouianbHOKOMYHiKaLLiHWIA MEeTOZ0/0rYHMMI nigxig,
[l03B0/IMB  00’€AHATU KOHTEHT-aHani3, CTAaTUCTMYHI JaHi Ta
MOHITOPUHT 419 PO3POOKM BUCHOBKIB NPO OCHOBHI aKLEHTU B
KOMYHIKaTMBHI/ AiANbHOCTI YHiBEPCUTETIB 418 NpuBabieHHs
MOTEHLMHMX CTYAEHTIB Ta 36inblueHHs iHaHCYBaHHA fAK 3a
[EepKaBHMIM KOLLT, TaK i 33 paxyHOK NPUBATHUX HAAXOAMKEHD.

2. Pesynbtatu

CborogHi penyTauinHuMiAi Kanitan AK CKAafgoBa 4YacTuMHA
HemaTtepianbHUX aKTuBIB niAnpuemcTsa aKTUBHO
OOCNIOKYETBCA AK Y Tanysi €KOHOMIYHWX HayK, TaK i B
CouiafibHUX, Y TOMY YMCAi 1 Y KOMYHiKaTuBicTML,. Big yacis,
Konu Pierre Bourdieu (1983) BM3HaumnB couianbHMit Kanitan
fIK O4HY 3 TPbOX GOpM KaniTany (pa3om i3 eKOHOMIUHUM Ta
KYNbTYPHUM) | NpUNYyCcTMB, WO 33 MNEBHUX YMOB BiH
KOHBEPTYBAaTUMETbCA B EKOHOMIYHMWA | MOXe bOyTH
iHCTUTYuianizoBaHum [8], po3pobneHo pi3Hi METoAMKM
BM3HA4YeHHA BapTOCTi HEMATepPiaNbHUX aKTUBIB.

CUCTEMHUM  OUHIOBAHHAM  penyTauiiHUX  aKTWBIB
YCTaHOB BMLLOi OCBiTK BxKe 50 pokis 3aiiMaeTbca Times Higher
Education [9]. IxHi cBiTOBI peiiTUHI yHiBEpcuTETIB 6asytoTbeaA

Ha «13-TM peTenbHO BiAKanibpoBaHWX  MOKa3HMKax
ebeKTUBHOCTI, WO 3abe3nedyye HaMbiNbW BUYEPNHi Ta
36a71aHCOBaHI  MOPIBHAHHA, AKMM [0BIpAOTb CTYAEHTH,

HayKOBLY, KepiBHUKM yHiBepcuTeTis, ranysi ta ypagu» [9].
Moka3HWKM edeKTUBHOCTI 3rpynoBaHi B N'ATb HanpAmis:
HaB4YaHHA (HaBYanbHe cepenoBuLLe); AocCNiAKeHH: (0bcaru,
NpUBYTOK Ta penyTauin); uMTyBaHHA (A0CNIAHULBKWIA BNIKB);
MiXHapoAHi nepcnekTMeu (cniBPOBITHUKKM, CTYAEHTM Ta
HayKoBi npauj); npubyTok ranysi (TpaHcdep 3HaHb);
HesanexHui ayaut. Came pocnigxeHHammu THE yacTo
MOCNYroBYOTbCA TaKi BUAAHHA, AK Forbs, onpuaoaHO0YM
PEeNTUHIU YHiBEPCUTETIB.
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Ha BiamiHy Big nNpOBIAHWX YHiBEPCUTETIB  CBITY,
penyTauinHuii - KanitTan BIiTYM3HAHWUX YHIBEpCUTETIB He
BUMIPIOETbCA TaK PETENbHO, a BITYU3HAHI PEUTUHIU He
MOBHOO MipOI0 KOPENoTbCA i3 peanbHO NOMYAAPHICTIO Y
BCTYMHWMKIB. TonoBi yKpaiHCbKi 3BO 3a pisHMMKM BMAaMM
aKTUBHOCTI NPUCYTHI Y KiNbKOX cBiTOBMX peiTuHrax (THE, QS,
Webometrics), W0 akKTMBHO BUKOPUCTOBYETbCA HUMM B [P-
KamnaHisx.

B VYKpaiHi peltuHrn 3BO cucTeMaTUyHO YKAadaeE i
onpuntogHioe noptan «Ocgita.UA» [10]. Tak, wWopiyHKUi
«KoHconigosaHuit peitnHr 3BO YKpaiHu» GOpMYETbCA LUM
pecypcom Ha nigcrtasi penTuHrie «Ton-200 YkpaiHa» [11],
HayKOMeTpU4HOi 6a3un gaHux Scopus Ta nokasHuUKa «ban 3HO
Ha KOHTpaKT» (cepegHin 6an 3HO abitypieHTiB, AKi
HaBYalOTbCA 33 KowTK @isnyHux abo puanyHmMx ocib).
PaHxyBaHHA  yHiBepcuTeTiB B «Ton-200  YkpaiHa»
yKnagaetbea LleHTpom mixkHapoaHUX NPOEKTiB « EBPOOCBITa»
i3 BUKOPUCTAHHAM [aHMX NPAMUX BUMIPIB Ta eKCNepTHUX
[YMOK, 30KpeMa BUKOPUCTOBYETbCA iHAEKC AKOCTI HayYKOBO-
nesaroriyHoOro NoTeHwuiany, iHAEKC AKOCTi HABYaHHA Ta IHAEKC
Mi}XHAapOAHOrO BW3HAHHA. [na QopmyBaHHA iHAEKCIB
BMKOPUCTOBYIOTbCA  AaHi  npo  gianbHicte  3BO, wo
yHiBEpCMTETM Ccami HagawTb npo cebe. CymapHa Bara
€KCNepTHOro OUiHIOBaHHA Yy LUbOMy peWTuHry — 15%.
dopmanbHo  Kputepii  peiTuHry «Ton-200  YKpaiHa»
HabaukeHi o meTogonorii penyTauiHux sumipis THE, ane
YacTo npu  MOpPiBHAHHI  iHopmauii, HagaHoi 3BO,
OYEBUAHUMM € pPO36iKHOCTI MiXK peanbHUMM uudpamu i
TUMM, AKI NOAAIOTLCA HUMM ANA PEUTUHTIB. 3a3HAUMMO, LLO Y
«Ton-200 YKkpaiHa» TaKOXK BPaXOBYETbCA MiCLLE YHIBEPCUTETY
B HayKOMETPUYHii 6asi Scopus, TO6TO Ha KOHCONiZ0BaHWUM
penTuHr noptany «OcsiTa.UA» Lelt NOKasHMK BNAMBAE ABiuvi.

MepeHacnyeHnn pUHOK BMLLLOT OCBITU YKpaiHKM NoCTynoBo
3MIHIOE CTani yABNEHHA MNPO NPECTUXKHICTb YHIBEpPCUTETIB.
Micna snpoBagxeHHA y 2015 p. HOBUX NPUHLMNIB PO3MOAiINY
6104KeTHOrO ¢iHaHCyBaHHA Ha MigrotoBky daxiBuis (Tak
3BaHE [Jep)KaBHE 3aMOBJIEHHA), CTal0 OYEBUAHWUM, L0
npedepeHuii MOHY Ta BMbip BCTYMHMKIB HE € TOTOXHUMMU.
MpoaHanisysaslum paHXyBaHHA yHiBepcuTertis 33
PO3MIiLLEHHAM Micub Aepk3amoBneHHa y 2010 i 2018 pp.,
MAEMO KOHCTATyBaTH, WO Nepesik 3a3HaB NEBHUX 3MiH (4MB.
Tabn. 1). MopiBHAHHA (GaBOPUTIB HEMPO30POro pPo3noginy

6toakeTHoro ¢iHaHcyBaHHA Ha niarotoBky  daxisuiB
(iHpopmaLiito 3HaX0AMMO NULIE HA HEYPAJOBUX AKepenax i
npuBaTHMX CTOpiHKax [12]) i nigepis 3a BU6OPOM BCTYMHUKIB
[EMOHCTPYE, WO i3 nepwoi AecaTku BuiwanM YoTupu 3BO.
30Kpema, TpU CTO/IMYHI YHIBEPCUTETU MOCTYNMUANCA MicLem
TpbOoM perioHanbHum [7]. Ona Bigbopy HanunonynapHiwmx
3BO MM He KOPWUCTYBaNMCA 3ara/fibHOK CTaTUCTUKOK noaaui
3aAB 4,0 YHIBEPCUTETIB, aKe MOXKAMBICTb NOAATH Big, O4HI €l
[0 nN'ATM 33AB  OAHMM BCTYMHWKOM He Bifgobpaae
npiopuTeTiB NPM OCTaTOMHOMY BUOOPI MicLA HaBYAHHS.
MopiBHABWM NPIOPUTETU BCTYMHWKIB 33 PO3MOAiINAOM
MiCUb  [EepK3aMOBNEHHA | BWLLEO3HAYeHi  BITYM3HAHI
PENTUHIU, 3ayBa*KMMO, WO B MepLii AecaTui 3a KinbKicTio
MiCLLb AEepPK3aMOB/EHHA 33 NiACYMKaMK BCTYNHOI KamnaHii y
2018 p. i «KoHconigoBaHoro peituHry 3BO YkpaiHu» Big
«OcsiTa.UA» 3a ToW ke pik cnisnagatwoTb anwe 5 3BO. I3
nepwoi AecATKN pelTuHry «Ton-200 YKkpaiHa» cnisnagatoTb
3a NONYASAPHICTIO B abiTypi€eHTIB WicTb yHiBepcuTeTiB. TOXK,
BITYM3HAHI pelTUHI1 3BO He NOBHOIO MipOI0 KOPENHHOTLCSA i3
NonynapHICTIO cepea, BCTYMHUKIB Ta 0cCib, AKi BNAMBAOTb Ha
iXHi BMBiIp. BapTo 3a3HauMTH, WO A0 CKNALEHOTO0 HamM
PENTUHTY 3a KiJIbKICTIO MiCUb AEPK3aMOBJIEHHA YBIMLLAM
4 KNacMYHi M 6 TEXHIYHUX YHIBEPCUTETIB, WO LiNKOM
BiZAMOBILAE CBITOBUM TeHAeHUiAM. 3a iHpopmaLieto
Forbs [13], y 2019 p. nepwa n’sTipka yHiBepcuTeTiB i3
HalBULLOO penyTaLiero 3a3Hana KapAMHaNbHUX 3MiH. | xo4a

niavpye Xapsapa (HE3MiHHO MpPOTArOM  OCTaHHbOrO
gecatupivyn), Kembpuax i Okcdopa, ki TpaguuiiHo
nociganu gpyry i Tpetio nosuuyii, y 2016 p. noctynuauca

MaccauyceTcbkomy TEXHONOTYHOMY IHCTUTYTY Ta
CreHbopacbkomy  yHiBepcuteTy. HuHi K YHiBepcuTeT
KanidbopHii (Bepkni) nocyHys Okcdopa Ha WOCTY CXOAMHKY,
yBiwoBwu Ao Ton-5. MiLHi 3B’A3KM TEXHIYHWX YHIBEPCUTETIB
i3 nignpuemcteammn  KpemHi€BOi  AOAMHU  3MYLLYIOTb
eKkcnepTiB i3 6inbw Hi*k 100 KpaiH CcBiTY BiAAaBaTK
penyTauiitHy nepeBary TMM OpeHAam, fKi acouilolTbca 3
iHHOBALIAMM Ta HOBITHIMK TexHoMOriAMK. Y nepLly yepry ue
NnoB’A3aHO i3 BWCOKMMWM  MOKa3HMKaMM  TpaHcdepis
iHHOBAUIMHMX [OCNigKeHb O3HAYeHMX YHiBepCUTETIB Y
BMPOBHULTBO Ta NPUOYTKIB Bif, HAYKOBUX A0OCNIAKEHDb. AdKe
«aMepMKaHCbKa CTaTUCTMKA Nokasye, wo B CLUA nnata 3a

Tabn. 1. MopisHAnbHa Tabnuua 3BO YkpaiHu 3a po3noainom micup
AepKaBHOro 3amosneHHA B 2010 i 2018 pp.

2010 p. 2018 p.
3BO YKpaiHu Ne Ne
Aepr3amoBneHHs (oci6) [Oepx3amoBneHHs (oci6)
3/n 3/n
HTYY «Ku1iBCbKUIA NONITEXHIYHWUIA IHCTUTYT imeHi Irops CikopcbKoro 4182 1 3544 1
HY «J1bBiBCbKa NOAITEXHIKa» 2714 2 2223 3
KWiBCbKMI HaUiOHaNbHWI yHiBepcuTeT imeHi Tapaca LLlesueHka 2570 3 2673 2
J1bBiBCbKMI HALLOHANbHWUI YHiBEepCcUTET imeHi IBaHa ®paHKa 2192 4 1870 4
HTY «XapKiBCbKMI NOMITEXHIYHWUIA IHCTUTYT» 2126 5 827 9
HauioHanbHWI aBiaLiiHnii yHiBEpCcUTeT 2099 6 1134 5
HaujoHanbHWUIA OPUANYHUI YHIBEpCUTET imeHi Apocnasa Myaporo 2040 7 412 29
HaujoHanbHWUiA negaroriyHnii yHisepeutet imeHi M. M. lparomaHoBa 2011 8 573 19
[ oHeLbKMI HaLiOHAaNbHUI TEXHIYHWI YHiIBEpCcUTET 1918 9 165 106
KWiBCbKMI HaLiOHaNbHWI TOProBeIbHO-eKOHOMIYHUI YHiBEpCUTET 1917 10 522 22
XapKiBCbKMI HaLiOHaNbHUI yHiBepcuTeT imeHi B. H. KapasiHa 1666 12 1077 6
HaujoHanbHWiA yHiBepcuTeT biopecypcis i NPUPOAOKOPUCTYBAHHA 974 29 912 7
XapKiBCbKMI HaLiOHAaNbHUIN YHIBEPCUTET PASioeNeKTPOHIKK 893 35 863 8
YepHiBeLbKU HaLioOHaNbHWUIA YHiBEpcUTeT imeHi FOpia deabkoBrYa 1475 15 816 10
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HaBYaHHA B AepXKaBHWUX yHiBepcuTeTax cknagae 22,8 %, a B
npueatHux — 32,5 % Big 3aranbHoro 6ogkety» [14].

Moxemo KOHCTaTyBaTH, o CBITOBI TpeHam
BiAOMBAOTLCA I HA PO3BMTKY BIiTYM3HAHOI CUCTEMU BULLOT
OCBIiTW, TEXHiYHi YHIBEPCUTETM CTAlOTb MOMNYAAPHILLMMMU.
OpHakK aetbca He Npo NpUbYTOK Big HAYKOBMX JOCAIAKEHD,
a npo BWbip BCTYMHMKIB 3 Ornady Ha noganblii Kap'epHi
nepcneKkTuBu. CboroaHi cnocrepiraemo BUKIOYHY
3aNEXKHICTb ¢diHaHcoBOI cTabinbHoCTI BITYM3HAHMX
YHiBepcuTeTiB Big, obcariB Habopy CTyAeHTiB, BMXOAAYM i3
aHani3y cniseBigHOWEHHA QiHAHCYBaHHA NiArOTOBKM KagpiB
3aKNa40M BMLOI OCBITM Ta MNPOBEAEHHA AO0CNIOXKEHb,
HayKOBMX i HAYKOBO-TEXHIYHUX PO3POOOK.

Hanpuknag, y kowTtopuci KHY imeHi Tapaca LeB4yeHKa Ha
2017 p. [15] 3a3HauaEThbca, WO HAAXOAMKEHHA Ha MiAroTOBKY
Kagpis cknanu 1145348 tuc. rpH, i3 Hux 764 016 100 — 3a
3aranbHUM GoHAOM (i3 LeprkaBHOro BrogkeTy), a 381 331 900 —
3a cneyjanbHUM GoHAOM (cnnaTa 3a HaBYaHHA GisnYHMMK abo
lopuamdHummn - ocobamm). Ha nposefseHHA  AOCAIAMKEHb,
BMKOHAHHA HAYKOBMX | HAyKOBO-TEXHIYHMX PO3POOOK Yy
kKowTopuci KHY 3asHauvaerbca 113473 800rpH, i3 HuX
98571500 - 3a 3aranbHum ¢oHaom, 14902300 - 3a
cneujanbHUM (Big, 3aMOBHUKIB A0CAiAMKEHb). CniBBiAHOLEHHA
HaZXo4KeHb 33 3ara/ibHUM (GOHAOM Ha OCBITHIO Aif/IbHICTb
Malke y 8 pasiB nepeBulLye ¢iHAHCYBaHHA [eprKaBoto
HaykoBoi agianbHocti KHY. ®iHaHcyBaHHA K QisvyHMMK i
IOPUAMYHUMM 0COBaMM OCBITHIX MOCAYT Yy LbOMY YHiBEpCUTETI
nepesnulye diHaHCYBaHHA i3  MO3abIOAMKETHUX  [Kepen
HayKOBMX po3pobOK maiixe y 26 pasis.

3rigHo 3 KowTopmcom 3a 2018 p. JTHY imeHi IBaHa PpaHka
[16] 6roaxeTHi HapXOAMKEHHA Ha MiArOTOBKY KaApiB CKNanu
640394 200rpH, a Ha AOCNIAXEHHA, HAYKOBI Ta HayKoBO-
TexHiuHi po3pobkn — 28561651 rpH. TobTo iHaHCyBaHHA
OCBITHbOI Aif/IbHOCTI Yy 22 pasu nepeBuLlye ¢iHaHCyBaHHA
YHIBEPCUTETCbKOI HayKM B LibOMY YHiBEpCUTETI 33 O3HAYeHUW
nepiog.

3aranom y BitumsHAHMX 3BO o 70 % poxoay CTaHOBUTbL
CaMe naaTa 3a HaBYaHHA. HaBeAeHi NOKa3HUKK NiATBEPANKYIOTb,
Lo came BWUBIp BCTYMHUKA Y BITYUM3HAHUX EKOHOMIUHMX peaniax
€ 3anopyKot ¢iHaHCOBOI CTabiNbHOCTI Ta CTanoro pPo3BUTKY
YHiBEpCUTETY.

BusHaummoca, Aki  daktopu BNAMBAlOTb  Ha  BMbIp
BCTYMHMKOM TOMO YM iHWOrO YHiBEPCUTETY, WOO OKpecauTu
BN/MB  KOMYHIKaTUBHMX nNpakTMK 3BO Ha BWM3Ha4yeHHA
NPiOPUTETHOCTI NPU NOAAHHI 3asB Yy €/IeKTPOHHOMY KabiHerTi.
3aranom ¢dakTopu BNIMBY Ha NPodeciitHy OpieHTaL|it0 MONOAOI
NIOAMHM  MOXKHa MNOAIIMTM Ha O0COBWCTICHI (3auiKaBNeHHs,
3aibHocCTi, camopeanisaujs); coLjaNbHO-eKOHOMIYHi
(MOKNMBICTb NpaLEeBNALUTYBAHHS, TiHa OniaTa Ta yMOBM npaLy,
BapTiCTb HaBYaHHA, aKaJemiuyHa MOBiNbHICTb), cuTyaTMBHI (3a
BiACYTHOCTI YiTKOro Bbopy npodecii — BMbIp gpyra UM 6axkaHHA
[AWCTaHUitoBaTUCA Big, 6aTbkiB) Ta chOpPMOBaHi B CycninbCTBi
YABNEHHA NPO penyTauilo, NPEeCTUKHICTb YHIBEPCUTETY uM
neBHOro daxy, Nerkictb HaBYaHHA TOWO. 3a3HAYMMO, WO YCi
nepeniyeHi GpakTopyn GopmytoTb AK 06’€KTUBHI Nigxoam, Tak i
cy6’eKTMBHI MOTMBaLji.

3aranbHOHALjOHaNbHe aocnigxeHHa [17] 3aceigumno, wo
npu Bubopi MmaitbyTHboro daxy Tinbku 49 % abiTypieHTiB
BPAXOBYlOTb CBOI 3aXOM/eHHs, iHTepecu, 3aibHocTi; 30 %

3Ba)KaloTb Ha Te, UM 3MOKe 0bpaHa crnevjanbHiCTb 3a6e3neynTy
rifHWI piBeHb XuTTA; 16 % focnyxatoTbea Ao nopag, 6aTbKis um
iHWWX aBTOpUTETHMX ana cebe popocaumx; 15 % obupatoTb
MPECTUKHY B CYCMiAbCTBI CheujasibHICTb, @ MalKe KOXKeH
fecatnii (10 %) opieHTyeTbcA Ha Te, WO6 oTpumaTn obpaHy
OCBITY 6€3KOLUTOBHO.

lUoao motuBalii BMOOPY KOHKPETHOTO HaBYa/lbHOIO
3aKNafly YYacCHWKM LbOTo ONMTyBaHHA (2 852 pecnoHAeHTH)
3a3HaYMNU TaKi YUHHMKM: BUCOKMIA piBEHb BUKNaAaHHA (25 %),
3pyyYHe po3TallyBaHHA/6AM3bKICTb A0 AoMY (24 %), MOXAMBICTb
BCTYNYy Ha Micua Aep3amoBieHHa (21 %), NpecTuHicTb
HaBYanbHOro 3aknagy (16 %), peWTUHr AaHOro0 HaBYasbHOMo
3aknagy (16 %), 3a nopagoto 6atbkiB (13 %), HEBMCOKWM
npoxigHwii 6an (4 %) [17].

Pe3ynbTaTn oONWTyBaHHA B pPErioHa/lbHUX HaBYa/bHUX
3aKNafax 4eMOHCTPYHOTb AeLLO iHLWi MOTUBALLT MONoAMX Ttoa el
npu Bubopi yHiBepcuTeTy. TaK, BigNOBiAAYM HA 3aMWUTaHHA
«Yomy Bu obpanu ana ceoro HaB4yaHHA came JHY imeHi Oneca
loHuYapa?» neplIOKYPCHUKM (400 onuTaHux) obupanu Taki
Bignoeigi: 8 HY moxHa 3006yTV UikaBy npodecito, Aka A0
Bnoao6u (39 %); 8 AHY wikaBo BuntUCA (31 %); nicns 3aKiHYeHHs
MOKHA NPOJOBXKUTU HaBYaHHA B acMipaHTypi, 32 KOPAOHOM
(25 %); OHY BiaoMMIA CBOEID BUCOKOIO penyTallieto, NpecTuKem
(21 %); B8 AHY npautotoTb BUCOKOKBaNidikoBaHi, £,06003M4MBI
BuKnagavi (20 %); 8 AHY nerko Hayatuca (16 %); AHY 3pyyHo
PO3TaLLIOBaHMWI, [0 HbOro Nierko aictatnea (16 %); TyT MoXHa
3000yTM BMCOKoonnadyyBaHy npodecito (13 %); 3 aunnomom
OHY nerko 3HaiTn poboty (11 %); AHY Hagae BMCOKOAKICHY
ocBity (11 %); 8 JHY poctynHa nnaTta 3a HaByaHHA (10 %) [18].

TakMM  YMHOM, MPECTUMNKHICTb, penyTawia i perTuHT
YHIBEpCUTETY MalOTb  3HAYEHHA [A/1A  KOXHOTO  n’ATOro
BCTYNHWKA, 15% 006MpatoTb NPecTKHy B CYCiNbCTBI

CNeLiaNnbHiCTb. | AKLLO PEATUHT — Lie NOKAXKUMK, L0 MAE LjiIKOM
BUMipIOBaHe 3HAYEHHS BigHOCHO iHWWX 3BO (neBHO Mipoto
3aNEXHUI Bif, METOA0Ori PaHKYBaHHA), TO MPECTUNKHICTb €
OLLIHKOLO iHTerpanbHoto, cpopmoBaHOO Nig, BNAMBOM HaraTbox
dakTopiB. Hanpuknag, Ha yaBAEHHA MONOAOI NOAMHM MPO
NPECTUKHICTb NEBHOI CMeLianbHOCTi BNAMBAE MoOBara A0 UMX
daxiBLiB Yy CycninbCTei, piBEHb OCBITM, NOMYAAPHICTb Y CBOIN
BiKOBIV rpyni, rigHa onnata npauji Ta ymosu pobotu. Lii YNHHKKK
B MOAANbWOMY MatTb BRAMBATU Ha COLjaNbHUWA CTaTyC
inameigyyma  (social  standing).  3axigHi  4OCAiAHMKM
Bif3HauatoTb, WO CHOPMOBAHI YABAEHHA MPO MPECTUNKHICTb
npodeciii 3anMLWATLCA HE3MIHHMMMK B CYCMiNbCTBI NPOTArOm
TpuBanoro yacy (ao 80 pokis) Ta 36iratoTbca A baraTbox KpaiH
[19]. Konu WpeTbca nNpO MPECTUKHICTb YHIBEPCUTETY, TO
roBOPATb MPO TPYMoBe YABAEHHA LWOAO 3HAYYLOCTi LbOro
06’€eKTa Ha OCHOBI BU3HAYEHOI CUCTEMM LjiHHOCTEN. [loCAiAHUKM
Times Higher Education poBoaaTb, Wo BNAMB penyTawji
BUMYCKHUKA MPECTUKHOTO YHIBEPCUTETY BIAYYTHUA AK Npu
npaLeBnaLTyBaHHi, TaK i B npodeciiHomy Kom’'toHITU: «BUrpalLl
BiJ, AOCKOHANoro GpeHay LKonm», «Binble MOXKAMBOCTEN i
BigKpUTUX aBepei» [20].

Mu  Bu3Hauman oodiuiiHi Beb-caliTM  yHiBEpCUTETIB  AK
OCHOBHe psKepeno iHpopmauji ans BCTYyNHMKA, afxe, 3a
faHumm Google AHaniTMKK, NpoTArom TpasHA — aunHa 2019 p.
(HalHanpyKeHilWmMx NPOTAroM abiTypieHTCbKOI KamnaHii) Beb-
caiT [HiNPOBCbKOro HaLjoHabHOTO YHiBEpCUTETY imeHi Oneca
loHyapa BigBiganM 89 TMC. KOPWUCTYBAuiB, WO 34iCHWAK
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182 T1c. ceaHcis. ik BiaBiAyBaHb CaTy NpunNagaEe Ha nepLuy
Aekaay avnHa (13—15 Tuc. BiaBiAyBadiB Ha AeHb) | cniBnagae y
yaci i3 CTBOPEHHAM «ENEKTPOHHMX KabiHETIB» BCTYMHWKaMMU i
BM3HAYEHHAM i3 npiopuTteTHicTio y Bubopi 3BO. CepegHs
BiABiAYBaHiCTb caiTy HY npotarom poky — 5-8 TUC. Ha AeHb.
He3Baxatounm Ha Te, Wo OQiLiMHI aKayHTU yHiBepcUTETy B
Facebook Ta Instagram Takox mictunu iHpopmaLito, KOpPUCHY
Ansa abiTypieHTiB, 3HaYHOro 3pOCTaHHA BiABIAYBAHOCTI Ha LMX
CTOpiHKax He 3adikcoBaHo. AHani3 MP-aKTUBHOCTI yHiBEpCUTETIB
Y COLja/ibHUX Mepeax CBifuMTb, L0 KOPWCTYBadi HadaloTb
nepesary emMoLiiiHOMY KOHTEHTY, akayHTH Binbluie nonynapHi y
CTYZEHTCTBA, HiXK Y BCTYNHWMKIB (aMB. AoKknagHiwe: [21]).

Hamu npoaHanizaoBaHO KOHTEHT oQiLiiHMX CalTiB AecaTu
YHiBEPCUTETIB, HAMNONYAAPHILLMX Y BCTYNHUKIB. [Jocniaxysasca
BMICT po3ginis «[po yHiBepcuteT», «lcTopiay, «BcTynHUKY» Ta
iHWi, Wo mictuan iHGopmaLjlo iMigKEBOrO xapakTepy ans
OLHKM CMiBBIAHOLWEHHA MiXX NPELACTaBAEHHAM OCOOUCTICHUX
nepesar 414 BCTYMHWUKIB Ta AEKNAPYBAHHAM CYCMiNbHOI Micii
YHIBEPCUTETY, CNYXKIHHA 3arasibHONOACBKMM LIHHOCTAM Ta
HayKoBOMYy nporpecy. Aaxe pasom i3 iHpopmaujeo npo
NMPOMNOHOBaHI  OCBITHIi  MPOrpamu, HAYKOBI  AOCATHEHHSA,
KOHKYPEHTHI  nepeBarn, LiHW Ha  OCBITHi  Nocayry,
iHppacTpyKTypy TOro um iHworo 3BO BCTYMHWK «CMOXMBAEN
BepbanbHWMn i HeBepbanbHWIA  KOHTEHT Npo  icTopito,
NYMaHIiCTUYHY MICit0, TPOMAAAHCbKI LIHHOCTI, AeMOKPATUYHi
Tpaauuji, KOpNopaTMBHMA  AyX—  Baromi  CKNagHMKM
penyTaujiiMHOro Kanitany yHiBepcuTeTy.

Ma€emo KOHCTaTyBaTy, LLO, Ha BigMiHY Bij, EBPONENCHKMUX Ta
aMepPVKaHCbKMX YHIBEPCUTETIB, AKI NparHyTb AEMOHCTPYBaTU
YHIKaNbHICTb, KOHKYPEHTHIi nepeBarn i BUAINATUCA cepes,
KOHKYPEHTIB Yy  BipTyanbHOMy  npocTopi, Beb-pecypcu
YKpaiHCcbKux 3BO BMrnagatoTh Aelo yHidikoBaHMMM 3a 3MiCTOM
Ta Cnocobammn MofAHHA KOHTEHTy. Ycsigomntowouu, Lo
BCTYMHWKU — HE €AMHA LLibOBA ayANTOPIA LIUX KOMYHIKaTUBHMX
MPaKTUK i KOHTEHT Ma€e nopobaTuca napTHepam-HayKoBLAM,
CTEMKXONAEPAM, BUMYCKHMKAM MWHYAUX POKiB, BCe XK
HaroNoWyeMO, LLLO CamMe Haf,aHHA OCBITHIX nocnyr cknagae 70 %
i binbLue Bif KOLWTOPMCY YHIBEPCUTETIB.

IHbopMmaLisn, npeacTaBneHa Ha CTOpPiHKax, fAKi Bneplue
nepernagae abiTypieHT, He MiCTUTb MOTMBATOPIB, Ha AKMUX
HaroNoWYTb COLiONOrNYHI  JOCAiAXeHHA. He3BaxKatloum Ha
MparmMaTM3am Cy4acHOi MOAOAI Ta AOMIHYBAHHA YTUIITapHUX
3anuTiB Bif CYCMiNbCTBA LWOAO KiHLEBUX pPe3ynbTaTiB BULLOI
ocBiTK, 36epiraeTbcs M 3aNUT Ha rapHy penyTauilo i NpPecTux
3BO, Oro BMCOKWIM PeNTUHr. [nA CTyAEHTIB aBTOPUTETHUX
BUWIB i3 UMM NOB'A3aHi 1 NEepcneKkTMBM aKaZeMiyHol
M06inbHOCTI. BogHouac BCTYMHWKIB 3a3ganeriab TypbyoTb
nepcnekTman npaLeBaalTyBaHHA Ta MOXK/IMBOCTI
camopeanizauii. | AKwWo iHbopmauia nNpo  pedTUHrM i
MiXXHAapOAHE BW3HAHHA MpeACTaBNeHa MNOBHOK Mipolo, TO
Kap'€pHi NepeBarM HaroMoWyTbCA 3piaKa, 34ebinbworo Ha
CTOpiHKax $aKy/IbTETIB UM B ONMCaxX OCBITHIX Nporpam.

YHiBepcuMTETM [OOKNAAHO NPEeACTaBAAldTb KOHTEHT, WO
CBilMMTb NPO HAC/iAYBAHHA KPALMX aKaLeMIYHUX TPaguUin,
BMCOKY CYCRiNbHY MiCito, MOTY}KHWIA HAYKOBMI NOTeHLjan,
CyyacHi po3pobku. Ane Ui CTOPIHKM  NepeBaHTaXKeHi
CTaTUCTUYHUMMK [aHWMKM, TepMiHONOTiED Ta abpesiaTypamu,
HanucaHi oodiujiHo-ainoBMM abo HayKoBMM CTUNEM, LWO
YCKNAZHIOE  CMPUMHATTA ~ MONOAoK  AtoguHolo.  Ha

Npe3eHTaLiMHMX CTOPIHKaxX NPaKTUYHO BiACYTHA iHPopmaLys,
O AA€E MOX/MBICTb MabYTHbOMY CTYAEHTY nobaumnTtn cebe B
LEHTPi LbOro OCBITHLOTO NPOCTOPY, BiAYYTM aTMocdhepy
YHIBEPCUTETY, 3aHYPUTUCA B MOro XUTTA. MNoAibHY TeMaTUKy Ha
6iNbLIOCTi OrNAHYTUX CaiiTiB Npe3eHTye 610K HOBWH, ane yaBuTH,
wo, obupatoun i3 pecatka 3BO npioputeTHUit ana BCTyny,
abiTypieHT ropTaTume W YMTaTUME CTPIYKM YHIBEPCUTETCbKMUX
HOBWH, Ba*KKO.

[oCnifHMKM  CalTiB  aMepUKaHCbKMX  YHIBEPCUTETIB i
KoneaiB cTypboBaHi TUM, LLO NPEACTaBNAETLCA «ifeanizoBaHe
[LOBKOJIMLLHE OTOYEHHA, Ae CTyaeHTM 36upatotbes, Wwob
HaconoamuTUCA  KONeriaibHMM  AOCBifIOM,  BUMKOHYKOUM
No3aKNacHi 3aBAaHHA Ta HaBYa/bHi BUMOTW, AIKi BPAXOBYHOTb iXHi
3alikaBNeHHA Ta MiAroToBky A0  Kap'epwu» [4].  BoHu
HaronoLWYTh, WO AeKNapoBaHi NpuBaTHI Nepesar NOCTynoBo
3amilytoTb NoTpebun cycninbcTBa, LEMOKPATUYHY PIiBHICTb Ta
coujanbHy edeKTUBHICTb. BiTumsHAHI 3BO Ha cBOIX OQiLiiHMX
cauiTax, HaBMaKkW, MPWUAINAIOTb 3amano yBarM OCOOUCTICHUM
ynofo6aHHAM i nparHeHHAM MON0A0I NI0ANHK, 3HEOCO600UM
il Ta Npe3eHTYyOUM «CTYAEHTCTBO» AK 3aranbHy macy. [obip
Bi3ya/IbHMUX MaTepianiB TaKOX NiATBEPAKYE Lii BUCHOBKM.

3. O6rosopeHHsA

KopoTKo y3arasibHMMo OCHOBHI iHpOpMaLLiliHi 610K, B AKMX
MiCTUTbCA 3anNUTyBaHa BCTYNMHUKAaMM 3arasibHa iHpopmalis npo
YHIBEPCUTETH, TA CTUCNO CXaPAKTEPU3IYEMO iX.

1. IcTopia. Yci gocniaxyBaHi caliTM MatoTb po3ginu npo
3aCHYBAHHA | PO3BUTOK YHIBEPCUTETIB, i XO4a iCTOPIA Y KOXHOIO
3BO yHiKanbHa (0cob/MBO, KOMM HaMiYye He oAHe CTopiuys),
BUINAAAIOTH Lii TEKCTV OAHAKOBO, MaTepian NoAa€eTbCa PO3oro,
ayke  odiuiiHo, HaykoBui cTunb bGepe ropy Hag
nybniuncTmuHicTio.  3a3Buyaii  aybntoetbea  iHGopmauia 3
[LPYKOBaHUX (OBINIEMHUX BMAAHb abo cneujanbHO MNULIETbCS
[LOKTOPaMM iCTOPUYHMX HayK. [lepeKoHaHi, Wo BCTyNHMKaM He
LiKaBO 4MTaTW Ha CaMTi Po3dinu 3 MigpyyHWKa, a 3aBe/IMKKI
obcar iHbopMmalii, WO He Hece NparmaTMYHOI KOPWCTI Nig, Yac
Bubopy daxy 1 yHiBepcuTeTY, HE CMOHYKAaTUME Cy4acHy Monoay
MOAMHY [0 uuTaHHA. [lpeacTaBneHHA  HaWBaXXAMBIWIMX
icTopnuHmMx eTanis y dopmarti YacoBoi cTpiukm (timeline) abo Ha
KOHTPACTi 3iCTaBAEHHA «OYN10 — HWUHI» NpUBEpPHYIO BM yBary i
[lano NoLWTOBX A0 CNPUMHATTA BHECKY YHIBEPCUTETY B icTOpitO
JepwaBu M cycninbctBa.  ®yHKuioHan — Beb-npoctopy
yHiBepcuTeTy  A03BOAAE  AatM posnory  iHbopmauijio
CermeHToBaHO abo 3aBaHTaXkyBaHUMKM dalinamu ana TUX, XTo
HaNalWTOBaHMW Ha A,0Bre YUTaHHA.

2. 06’ektuBHi xapaktepuctukum 3BO. CTaTucTMYHa
iHbpopmaLjfa Npo KinbKicTb $aKynbTETIB, OCBITHIX Mporpam,
HayKoBui noteHujan npodecopcbKo-BUKAAALbKOMO
KONEKTUBY, KOHTUHIEHT CTYAEHTIB TOLLO TaKOX NpeacTaBieHa
Ha BCix 6e3 BMKNIOYEHHA caitTax 3BO. | 3HOBY KOHCTaTyeMO
00’€KTMBHI  MNepewKkogy  ANA  CNPUMAHATTA  KOHTEHTY
CTapLIOKNACHUKAMKN: MepeBaHTaXKeHicTb  uudpamu, 3aliBa
iHbopmaLif, AKa MOXe CNpUIUMaTMCA NUWE Y NOPIBHANBbHUX
TabnuuAax, 6esniy cknagHux abpesiaTyp, MOYECHWX 3BaHb,
HEeBIZLOMMX LIMPOKOMY 3arafy Hase MiKHApPOAHMX OpraHisaLii
Ta YCTaHOB. 3pO3yMiN0, Ha AYMKY HAyKOBL,B, TaKa CTaTUCTUKA
M€ CBifUMTM NPO BUCOKWMI MOTEHLjan YyHiBepcuTeTy, ane
«nnowa 6nu3bko 120 rekTapiB» CTYy[AEHTCbKOTO MicTeuka
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CKOpille NAKATUME LUKOAApa HEe3A0NaHHUMU  BiACTaHAMM.
ABGiTypieHT He BigYyBaE CTYAEHTOLEHTPMYHOI OpieHTaLLi
OCBITHbOTO MPOCTOPY Yepe3 HarpoOMaAKeHHA MOKAXKYMKIB
iMmnakT-paKTopy, KiNbKOCTI MaTeHTiB i BMAaHb. CTATUCTUYHY
iHpopmaLjto, Lo nepeBaae B po3ginax «lpo yHiBepcuteT,
BAapTO NOAABAaTM CErMEHTOBAHO, aKLEHTYluM yBary Ha
HaWUrONOBHILIMX  OOCATHEHHAX, a [AOKNAAHY  CTaTUCTUKY
nogaeatM  Bi3yani3oBaHol B fAiarpamax Ta  4epes
rinepnocMNaHHA Ha iHWiI CTOPIHKX 1A TUX, XTO X04e Ai3HaTuCA
[OKNaAHiLLe NPo NeBHUM acMeKT AiANbHOCTI UM iHPpacTpyKTypU
3BO. Tako BapTO Haro1I0WYyBaTK, AK TIEK UM iHLIOK NepeBaro
YHIBEPCUTETY MOXYTb CKOPUCTATUCA MAWBYTHI |  HUHIWHI
CTYAEHTW.

3. Micia yHiBepcutety. porpamHi LOKYMEHTH, TaKi fK
«Micisa yHiBepcuteTy», «ETMUHMI KomeKc YHiBepCUTETCbKOI
CRiNbHOTM» TOLLLO, MM 3HANLWM AWLLE Ha KiNbKoX calTax. Came
Ui  [OOKYMEHTW, MNEBHOKW MIpOK  AeKNapaTUBHI, MatoTb
dopmyBaTM Yy HOBMX MOKONiIHb CTYAEHTIB YABAEHHA Mpo
YHiKaNbHY pOAb, AKY BigirpatoTb Y CyCniNbCTBi YHIBEPCUTETH, NPO
ocobnnBy aTMocdepy akagemiyHoi ceoboan, HeobxiaHy ans
rapMOHIMHOrO PO3BMTKY ocobuctocti. [na cnpuiHATTA i
3aCBOEHHA NOAIOHOI iHpopmaLii i BapTO nogasaTv Tesamu,
po3ropTatoun iHGOpPMaLLito Ha KiSIbKOX PiBHSX.

4. PeirtuHru. |HGOpMaLia NPO BKAOYEHHA [0 CBITOBMX
PEeWTMHIIB Ta BUCOKI MOKAMYMKM B HUX TAKOX NpencTaB/ieHi
BCIMA AOCNIAKYBAaHUMW  YHIBEPCUTETaMM, aNe 4Yacto He
BUAiNeHa rpadiyHO y 3arasbHOMy NOTOLi  CTAaTUCTUKM.
3ayBaXMMO, WO KOHCTaTauia dakTy 3a3BMYall JaeTbcA 6Ge3s
pO3’ACHEHHS, L0 BPAXOBYE TOM UM iHLWIMIN peUTUHT. Hanpukniag,
BK/IIOYEHHA  LIECTM  YKPAIHCbKMX  YHiBepcuTeTiB Ao
HanasTopuTETHiWOrO peiTuHry THE-2020 — 3HayHui 3006yTOK,
ane 6e3 pgeTanbHOro pPO3’'ACHEHHA MO3MLUIT B pPaHMKyBaHHI
«1001+» BUrNAAat0Tb CNabKMMK ans HeobisHaHOI ayanTOpil.

5. BupgatHi ocobucrocrti. MpeacTasneHi Ha caiiTax nocrari
BUAATHUX YYEHWX, NaypeaTiB Pi3HMX MNpemiin Ta Haropos,
MONITUYHMX | TPOMAACHKMX [isdiB (NepeBa)kHO) MMHYAOro
CTOPIYYA He acoLitotTbCA Y BCTYNHUKIB XXI cToniTTa i3 0bpasom
ycnilWwHoro cydacHuka. Ha Hawy aymky, 6pakye ictopiit ycnixy
20-30-piYHMX BMNYCKHWKIB i3 MOTMBALIMHMMM nopagamu i
nobasaHHAMM, af)Ke LUKONApeBi ferwe yasuTH cebe
KepiBHMKOM MiApo34iny yCniwHoi Kopnopawji, HiXX akaseMikom
HARY. [Ina peanisauyji TakMx CTOPIHOK pekomeHAyeMO GpopmaTt
CTOPUTENIHTY.

6. Kap’epa. MpaLieBnawTyBaHHA Ta Kap'€pHi NepcnexkT1su
pasom i3 0COBUCTMMM  3aXONNEHHAMM, iHTepecamu Ta
34i6HOCTAMM BU3HAYatOTb BUBIP Paxy MON0AO NtoauHOL. Ane
yepes LUMPOKMIA CNEKTP CreLjanbHOCTeN, WO X NPOMNOHYTL
MPOBIAHI  YKPAiHCbKi  YHIBEPCUTETH, BAKKO  KOHKPETHO
OKPECNWUTH, WO ANA KOXKHOI CreLiaibHOCTi 03HaYa€e Kap’ epHU
ycnixX, TOMy Ha OCHOBHMX NPEe3eHTaLiMHMUX CTOPiHKaX CaMTiB LA
TeMa XapaKTepW3YETbCA  3araJibHUMM  HenepeKoHAMBUMMU
¢dpasamu. Ha cTopiHKax ¢aKy/nbTeTiB UM IHCTUTYTIB 3HAXOAMMO
[AeTanbHiWy iHpopmaLjlo, Xo4a 1 Tam 3a AOBrMM Nepesikom
YCTaHOB-NAPTHEPIB OHAKYy YW AiBYMHI BAXKKO PO3INesit! CBil
npodeciiHMM Waax Y NobaunTV NPUKNAL ANA HACAISYBAHHA.

7. OcobucTicCHWIA PO3BUTOK, camopeanisauif. CborofHi
YHIBEPCUTETM NPOMNOHYIOTL CTyAeHTaM 6e3niy no3aayauTopHUX
aKTUBHOCTEIA: Bif, CNOPTY A0 BONOHTEPCTBA, Bif, XYAOMKHIX CTYAji
[10 aMaTOPCbKUX TeaTpis Towwo. Afie us iHGopMaLlis BBaXKAETbCA
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BiANOBiZaNnbHMM 33 MP-cTpaTerito apyropaaHoLo, He CYTTEBOI,
3HAWTK il Ha calTax He MpocTo. AK CBiAYMTb MPAKTUKA, came
noaibHi  3aXonsieHHA B CTYAEHTCbKI  POKM  3a/nMLWWIAKOTb
HaleMoLiMHilWi crnoragun, CNpUAKTb FTAPMOHIMHOMY PO3BUTKY
0COBUCTOCTI, CTBOPIOOTL BiAYYTTA MPUYETHOCTI A0 ChiNbHOI
cnpasw. Ha Hawy aymky, nogibHy iHpopmaLito BapTo fonasaTy
Ha CTOPIHKM, 3 AKMMW 3HANOMAATLCA BCTYMHUKM.

8. Bisyanizauina. CBiTAIMHM HA OCHOBHMX CTOPiIHKaX
YHIBEPCUTETCHKMX CalATIB MiACUNIOHOTb BPaXKEHHS Bif TEKCTOBOIO
KOHTeHTY. MepeBarkatoTb poTorpadii KopnyciB Ta apXiTEKTYPHUX
aHcambAiB, WO MaloTb MNigKPecaoBaTM Benny Ta MaclwTtab
OCBITAHCbKMX iHCTUTYLLIW, JOBri NYCTi KOPUZOPU 3 YEPBOHUMM
[AOpiXKKaMM Ta NOMME3HI KPULLITANEBI NHOCTPU CKOpILLE CBIAYATD
Npo rM1BOKO BKOPIHEHE MUHY/E, HiXK CPAMYBaHHS B MabyTHE.
YHiBepcuTeTcbKke AKUTTA npeacrasneHe  3aebinblioro
dotorpadiasmmn odiuitHMX generauii, Hapag, 3aciaaHb. AuBye,
WO HaBiTb TaKy Cy4acHy ¢opmy npeseHTauji, AK BipTyasbHa
EKCKypcia yHiBepcuteTom (naHopamHi ¢poto 360 °) 3HimaloTb y
NyCcTUX MNPUMILLEHHAX. TakMM YMHOM, Bi3yasbHUI maTepian,
AKMN MaB OM HECTU [0[aTKOBE eMmoLiliHe HaBaHTAMKEHHS,
[EeMOHCTpYBaTU  ACKpaBe CTYAEHTCbKE KUTTA, BUAINATK
nepeBarM YyHiBepcuTeTy, NEpPeTBOPIETLCA HA  iNKOCTpaLio
CTaTUCTUYHMX AaHWX, N036aBEHY KUBKX NOAiN | 0611y,

4. BUCHOBOK

TakMM YMHOM, iMiaXKeBi CTOPIHKM Beb-calTiB YKpaiHCbKUX
yHiBEpCUTETIB  HeobXiHO MoAepHi3yBaTM 3  oOrnafy Ha
0COBMBOCTI CNPUNHATTA OCHOBHUMM LjiIbOBUMM ayLUTOPIAMM.
BepbanbHuii i Bi3yaNbHWIA KOHTEHT MaE AEeMOHCTPYBaTH
yHiKanbHi nepesarn 3BO, HaronowyBaTM Ha acnekrax, AKi
MOTMBYHOTb BCTYMHMKA 4,0 BUOOPY YHIBEPCUTETY, NPeACTaBATH
BHECOK BMLIOI LWKOAM B HayKoBMi nocTyn i po3byaosy
rpomagsaHcbKoro cycninbctea. OKpemoi yBarM notpebye
NpescTaBNeHHA Ha  Beb-pecypcax  CTyAEHTOLLEHTPUYHOTO
OCBITHHOrO NPOCTOPY.
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Bakhmetieva A. Official university websites: finding the balance between social and private goals

This research is devoted to studying of the practices of domestic higher education institutions in submitting the main information
blocks on official websites, which form a General idea of the University, its history, mission, values and present educational, scientific
and other opportunities for the future student. Stating the exclusive dependence of the financial stability of Ukrainian universities
on the volume of student recruitment, this study proves that the verbal and visual content of sites does not contain the main
motivators that are determined by sociological research. Despite the pragmatism of modern youth and the dominance of utilitarian
demands of society regarding the final results of higher education, according to sociological surveys, there is still a demand for a good
reputation and prestige of the higher education institution, its high rating. In the course of the study, it was determined how
correlated the main domestic University rankings are with the selection results of the applicants (data for 2018 were collected).
Comparison of Google Analytics data of University websites and statistics of the official social media accounts during the applicant
campaign shows that these sites are the main source of information for applicants when choosing a priority specialty and University.
Empirical material for the content analysis was collected on the official websites of the ten most popular universities in Ukraine.
Information blocks that represent the history, objective characteristics of universities, mission, ratings, career opportunities, personal
development and self-realization are analyzed. Examples of visualization of information on websites, mainly photos, including
panoramic ones, are also considered. For each information block, we offer such ways of presenting content that will make it
interesting and easy for young people to understand, strengthen motivational accents, and allow future students to see themselves
in the center of the educational space.

Keywords: university website; official accounts; reputation capital; verbal content; information visualization.
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KomneTeHTHICHUM Niaxia y }KYPHaNiCTCbKiWu OCBITI:
3axiaAHMI JOCBiA Ta BiTYUN3HAHA NPAKTUKA
bytupina M. B.

AHinpoecbkuli HayioHanbHuli yHisepcumem imeHi Oneca NoH4Yapa

Y cTaTTi NpeacTaBNeHO KOMMETEHTHICHMI Miaxig 40 *KYPHaNICTCbKOi OCBiTM B ymoBax TpaHchopMauji »KypHanictcbkoro daxy.
Ouritanizauia megiaranysi, KoHBepreHuia ¢yHKLiM Ta 3aBAaHb Y LAapPUHIi KOMYHIKAaTUBHMX NPOQECi, NOCUNEHHA MeaiaBnavBiB Ta
megiaedeKTiB CnpUYMHUAM NoTpeby peBisii XKypHaNICTCbKOI OCBITU. 3BEPHEHHA A0 KOMMNETeHL| AK 40 3acafHMY0ro NoHATTA Teopil
OCBITW [,03BOJIM/IO aKTyanisyBaTu TOW Habip 3HaHb, BMiHb, NpodecitHNX AKOCTelM Ta LiHHOCTEW, WO CKAagatoTb H6a3oBy monenb
YKypHanicTcbKoi npodecii. BignosigHo Ao KnacuuHoi mogeni 3. BaweHbepra, KypHanicTCbKka KOMMNETEHTHICTb AK WiboBa QyHKLiA
JKYPHaANICTCbKOT OCBITM Ma€ CKNafAHy apXiTEKTOHiKY i IHTerpye 4oTMpu CKNagHWKKW: $axoBy KOMNETEHLi0, KOMYHiKaLiiHy
KOMMNETeHL,jto, cnevjanbHi/rany3esi 3HaHHA Ta COLjia/ibHY OPIEHTOBAHICTb. KOXHa 3i CTPUMHEBUX KOMMETEHLM Nif BNAMBOM HOBUX
YMOB peanisauii paxy TpaHCHOPMYETbCA, 3MIHIOETBCA IX MMTOMA Bara. TaK, iHCTPyMeHTa/lbHi HABUYKM 3a3HatOTb 3MiH Mig, BNAVBOM
NapTUCMNATUBHUX KYPHaNICTCbKUX moaenen. ypHanicTuka cnisyvacTi noTpebye 30BCimM iHWOro anropuTMy KOHTEHTOBMPOOHMLTBA.
BoHa nepepbayae HaBUYKKM Bepudikauii iHdopmaLii, B3aemogii 3 LonMcyBayamm-aMaTopamm Ta MOXHOBAAALUAMM, AKi 3a1y4atoTbCs
00 po3B’A3aHHA Npobsem pPi3HOT MACWTAabHOCTI Ta CNPAMYBaHHA, CMiJIKYyBaHHA 3 aKTMBHOWO ayAMTOPIEID, WO OBYMOBNIOETLCA
NOCUNEHHAM YMHHMKA 3BOPOTHOrO 3B’A3KY Y KOMYyHiKaLii. BogHo4yac 6inblwioi Barv HabyBae 3HAHHEBUIA CErMEHT YKYPHANiICTCbKOT
KOMMETEHTHOCTI y 3B’A3KY i3 BUHUKHEHHAM LINOro 610Ky MeniaOpieHTOBaHUX AMCLMMNIH: MeZAiancuxonorii, meaiaeKoHOMIKMY,
megjanpasa Towwo. MocKOETbCA aHaNITUYHA CKNAZ0Ba KYPHaNICTCbKoro $haxy, CnpuinHeHa HOBUMU iIHPOPMaLIMHUMK 3aNUTamu i
notpebamu cycninbcTBa. AKTyanisyetbca notpeba y meaiaMapKeTMHIOBUX 3HAHHAX, WO HabyBatoTb HOBOrO 3MICTy Ta OpieHTUpIB
YHacnigoK nepexofy megia Ha umdposy nnatpopmy. Barommm cKnagHMKOM KOMNETEHTHICHOT MOAENi CTatoTb TaKOX MPOAKTUBHI
KOMMNETEeHL|T, Wo A03BONAIOTb KypHanicTam 6e3nepepBHO afanTyBaTMCA 40 3MiH y Meaiaranysi.

Kntoyoei cnoea: xcypHanicmcbKa oceima,; KomnemeHyisa; KomrnemeHmHicHul nioxio; mac-meoia.

1. Introduction desire of developed societies, which care for their own
information space, becomes a topic “without borders.”

Understanding of the nature of competencies lies not only in
theoretical discourse, but also in the applied field, awareness of
their structure, mechanism and conditions for acquiring,
adjustment, complementation, as well as identification of the
sets of competencies in accordance with professional tasks will
allow to develop an effective system of journalism education.

Analysis of recent research and publications. In each
specific period of the media industry formation, media
companies put forward different requirements for journalists
constantly updating them, and thus the idea of the normative
content of journalism education changed.

Purpose of the paper. The purpose of the study is to
characterize the transformation process of the basic
competency model of journalism education under the influence
of technological and social changes in journalistic profession.

Research object. The object of the study is a journalism
competency model in terms of its current transformations.

Research methods. In the process of study, the method of
comparative analysis to identify and characterize national
peculiarities of journalism competency was applied. Vertical and

Problem statement. Changes in the society, which over the
last decades have increasingly affected the information and
communication spheres, lead to powerful technological and
social shifts, put journalism in the face of new challenges and
expectations. The digitalization of the industry, the
transformation of the social role of journalists, who increasingly
assume atypical functions, the intensification of media
influences and media effects in general, all these aspects make
us reconsider traditional approaches to journalistic profession. It
is quite natural to begin such a revision from the field of
journalism education, from the analysis of those professional
competencies that future journalists acquire in higher
education.

Discussions on institutional forms, content priorities,
methods and approaches to journalism education have been
going on for many years. Moreover, they are global in nature,
because professional and functional identification of journalists
is a transnational problem: in a globalized society, national
traditions of journalism are gradually being neglected.
Therefore, the optimal model of journalism education as the
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horizontal changes in the model of journalism competencies
were examined with the help of retrospective analysis. The
systematization method was successfully applied to put in order
multiple changes that affected the media industry and
transformed the journalistic profession, creating new
professional competencies. Each information technology
milestone created new competencies for journalistic profession.

At the end of the twentieth century, much emphasis was
placed on the market functioning of the media, and thus media
marketing and media promotional components of journalism
competency were updated. At the beginning of the new
millennium, transformation of the media due to the introduction
of digital technologies necessitated the introduction of
instrumental skills. “Journalistic” courses in many Western
educational programs were replaced by “journalism” ones,
which had a more applied and functional character.

Inthe Ukrainian scientific discourse, the theme of journalism
education was developed in synchrony with the changes that
took place in the globalized Ukrainian media industry.

At the beginning of the XXI century the necessity of changes
in journalism education was described by the scholars in the key
of information and digital revolution, considering media
convergence process, which determined the corresponding set
of competencies (V. Demchenko) [1].

V.Rizun consistently defended the idea of university
journalism education as opposed to other forms of acquiring
journalistic profession. From his point of view, it is in the
university environment that the national and professional
identity of the journalist is formed, and their communication and
analytical competencies are developed [2].

S. Kvit problematized the quality of journalism education,
referring to the “underdevelopment and distortion of the media
market itself,” which causes “the editorial inertia in defining the
image of a contemporary journalist” [3]. The researcher also
questioned the phenomenon of alternative journalism
education, whose experience is quite successful in Western
countries and quite problematic in our media environment. A
qualitative leap in the formation of journalism education S. Kvit
linked to the formation of media as a civilized business [3].

B. Nosova pointed out that “journalism education should
train professionals who will be able to work in the
decentralized communities” [4, p. 58]. And L. Marina wrote
about performativity as a basis for acquiring journalism
competencies [5].

N. Sheremeta emphasized the linguistic and communicative
competency of journalism students, which they have to master
in the globalized society for the effective functioning of the state
[6]. In particular, she pointed to the “ability to regulate speech
activity regarding normative positions in accordance with the
terms and conditions of communication” and the ability to
“promote Ukrainian as a state language and find ways to
counteract the distorted language” [6, p.257].

L. Khomenko-Semenova wrote about inappropriateness of
the development and implementation of the universal
journalism model at universities, emphasizing the need to
develop competencies of different specializations [7].

The problem of journalistm competencies leveling under the
influence of an aggressive environment was also pointed out by
researchers Z. Khubetsov, S. Korkonosenko and I. Blokhin. They
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noted that “Instrumental skills, if they aren’t supported by
fundamental pedagogical ideas, can be easily reformulated,
combined with technologies of other professional fields, if not
entirely changed” [8, p. 109].

2. Results

The term “competence” has been actively used since the
end of the twentieth century in connection with staff training
and development. Every country in the world hasits own way to
competency-based approach in education in general and in
journalism education in particular. For example, in Germany the
term “competency” was adopted after the reunification of
German Federal Republic and the German Democratic Republic,
when they faced with the problem that graduate journalists at
the East German labour market, who had sufficient formal
qualification, hardly corresponded to requirements of the West
German market. In Ukraine, competence approach to education
was formed in the context of integration into the European
educational space and in connection with the Bologna Process.

The term “competence” doesn’t have an established
interpretation in the educational paradigm. More often it is
treated as a certain “ability” (Edelmann, Roth, Mead). In the
constructivist sense, “competency” is the basis of all actions of a
certain specialist. The kinds of competencies have one thing in
common - they relate to the human abilities that arise from the
interaction of action and thinking. Competency is the objective
function of education, and competencies are its substantive
components. According to the law “On Higher Education,”
“competency is the ability of a person to successfully socialize,
learn, pursue a professional activity that arises on the basis of a
dynamic combination of knowledge, skills, ways of thinking,
views, values, other personal qualities” [9]. Actually, this
definition was used as a working one in our study.

The competency-based approach in education is also
interpreted variably. Taking the definitions proposed by
researchers E. Zeera, A. Pavlova, E. Simanyuk, N. Pobirchenko,
Y. Rybalka, V. Serikov, G. Selevko, A. Khutorskyas as a basis, we
get an integrated functional and meaningful idea about it: the
background of a competency-based approach is a dynamic set
of knowledge, skills, professional qualities and moral outlook
that are used by a specialist in performing professional tasks.

As the German researcher E. Nowak rightly points out,
competency is not a static formation, as a person dynamically
develops it by analyzing their surrounding and actions, putting
this analysis into terms and subsequently turning them into
functional actions [10]. She points to the variability of
competencies required for each journalistic task, and states that
certain competencies can be reached only by mastering
competencies from other levels [10].

In this connection, we can say that the theory of journalism
education should take into account different levels of
competencies, consider the dynamics of their acquisition in the
course of training, correlate with the set of functions and tasks
that a graduate journalist will perform in practice.

The competency-based approach in education, included in
the training of journalists, is at the forefront in the European
countries. Itis largelyimplemented in Germany, a country where
journalism education is characterized by a high level of
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academicism. At the same time, the expansion of out-of-
university forms of journalism have become evident recently,
displacing traditional approaches to education and reforming
the idea of normative journalism competencies.

Traditional journalism education in Germany is based on the
model of Z. Weischenberg given below.

will contribute to a more active promotion of scientific
achievements in various fields. Taking into consideration the
extremely low level of scientific journalism in Ukraine, this
competency could also be useful for our graduates.

“Social orientation,”according to Z. Weischenberg, defines
university journalism education. It includes a reflexive

Journalism Competency

Professional Communication
Competency competency
Instrumental skills Articulation skills

- research Presentation:

- selection Thematically oriented
- editing Recipient oriented

- organization and Journalism forms of
technology material statement

Industry / Special
Knowledge
Context Knowledge
Knowledge of basic
social disciplines
(Sociology, Political
Science, Economics)
in order to

Journalism
Knowledge
General media-
scientific knowledge
Specific knowledge
in the fields:
Media Economics
Media Policy
Media Law

Media History
Media Technology

\/

streamline special
knowledge in
systems
Knowledge of
sources

(archives, libraries,
databases)
Knowledge of
methods of

scientific work

Social orientation

Knowledge of social
science methods

Functions awareness
Ability to reflect
Awareness of autonomy

Pic. 1 Journalism Competencv Model bv Z. Weischenberg

As we can see, the three core horizontals of competencies
interact within the framework of journalism competency, with
an absolute emphasis on the medium (mediation) direction of
the journalistic activity.

Thus, professional competency is related to the type of
communication, industry / special knowledge fills it with sense.
With the help of communication competency, which integrates
two competencies mentioned above, the journalist’s
professional functioning is in effect.

Apparently, professional competency includes two blocks of
skills: instrumental skills that in a professional environment are
often associated with crafts and knowledge ones that guide the
journalists to obtain the data from other scientific fields,
representing media in different perspectives and cognitive
systems. In the structure of journalism competency,
Z. Weischenberg assigns a special role to industry / special
knowledge. Considering that journalism is a dynamic profession,
sensitive to informational, technological and socio-cultural
changesin the society, Z. Weischenberg provides here two types
of knowledge: contextual, which is continuously acquired by a
journalist immersed in a certain society, and fundamental one,
which allows the journalist to arrange the array of special
knowledge regarding the paradigms of sociology, political
science, economics, etc. For the same purpose, future journalist
must master a set of basic scientific methods in the field of social
science and humanities. This will allow him to process empirical
data for further journalistic representation in the media
discourse. In addition, it is supposed that scientific knowledge
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component and forces graduates to reflect on their social
responsibility, to be aware of media influences, to act as critics
and controllers of the government and society. The ability to
work autonomously implies the ability to see themselves in the
profession realistically, adequately perceive its challenges and
transformations.

Z. Weischenberg’s model has become fundamental in the
German educational space in terms of training programs
formation and the discussion of competencies between
employers and educators. It is significant that the researcher
developed it within the framework of the “Competency and
technologies” project carrying out a multi-level survey of experts
on effective journalism competencies. The architectonics of the
model provided some flexibility and openness to additions in all
branches of the competency that was stated. Later, in the 2000s,
Ulrich Petzold and Jirgen Dermann supplemented it with
professional ethics and journalistic activity skills, dramatic
competency and professional socialization.

In our opinion, all these positions have already implicitly
been present in the basic model, because the “Social
orientation” block foresaw a professional meta-consciousness,
which together with the mastered theoretical discourses of
socio-humanitarian disciplines, had to come from axiological
orientations. Two more competencies have also been integrated
into the “Presentation” block.

Researcher Pottker offers a different view on the journalism
competency within the framework of university education. In his
opinion, it should be, first and foremost, focused on overcoming
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of the “practical shock” of novice journalists. Therefore, the
components of such competency provide for “compensation for
the shortcomings of the media reality” (cited after: [10]). These
include: the ability to structure / expertise; self-analysis / ethics;
craft / methodology and media experience (cited after: [10]).

German researchers see an effective response to the
powerful dynamics of changes in the media environment by not
trying to move faster adding more and more competencies.
They consider it to be advisable to develop future journalists
with the help of key competencies that will allow them to quickly
adapt to changes, recognizing that a proactive path is
inappropriate here. It is not possible to anticipate all
transformational trends.

It is significant that German researchers distinguish the basic
and professional competencies. The former is a prerequisite for
the acquisition of the latter. They also warn against the
perception of the journalistic profession as purely creative, since
the proportion of the actual text-making is significantly inferior
to the research and organizational work. It is also noteworthy
that the competency focus is on the team nature of the
journalist’s work and the need for effective communication.

It is worth noting that, in Germany, journalism education
traditionally exists in different institutional forms. We will not
focus on the directions of the journalistic profession acquisition,
as this is not the topic of our research. Instead, let us pay
attention to the current competencies provided by the
educational programs of the various educational institutions.

Klaus Meyer, Professor of Journalism at the Eichstadt-
Ingolstadt Catholic University (Universitat Eichstatt-Ingolstadt)
[11] believes that while maintaining a competent background
that has developed throughout the history of journalism, new
aspects of a journalist’s work should also be considered. Among
them, he names the ability to communicate with an active
audience and interact with users on social media platforms.
Indeed, the feedback factor is now gaining ground in the media
space. With the transition of the media to the digital platform,
the journalist’s functionality is expanded to include not only the
competency of text-making, but also the ability to communicate
with the recipients of their own media product. The segment of
the audience that is active on social networks is also constantly
growing and requires not only time resources but also relevant
skills.

Klaus Meyer also points to the important role of
entrepreneurial competence. It must integrate an
understanding of what alternative business models a media
house can develop, or how a journalist can create their own
media company. To the professor’s point of view, the normative
element of professional disciplines should be a research
component - systematic monitoring and analysis of trends and
phenomena in the media industry, which will allow future
journalists to produce their own ideas and visions in media
activity. Among the innovative approaches at the Eichstadt-
Ingolstadt University, he names the methods of news games,
constructive journalism and innovative radio news.

At German universities, the impact of digitalization on
journalism is viewed not only in technological terms but also in
the context of powerful social influence. Itis about the formation
of professional immunity against the growing pressure from the
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public in the context of media involvement in the political
debate.

Considerable attention is also given here to the process
information verification. For this purpose, courses, oriented on
the ability to identify myths, ideologemes, half-truths;
consistently criticize sources of information, communicators and
their messages, are introduced.

It is significant that, until the 1970s, journalism was
considered a specialty of talented people according to the motto
"free, called and gifted". Talent was considered beyond the
scope of competencies as an innate people’s ability that they
could not get through training. German schools of journalism
also offer their set of competencies, which seek to adapt to the
needs of the media industry as effectively as possible. In
particular, the Freie Journalistenschule offers to the applicants
of journalism education the opportunity to master self-
marketing in the context of assimilation of market specificity of
journalistic activity, promotion and interaction with different
types of audiences, as well as book publishing, which involves
converting the ability of journalists to write into creation of
projects based on their own results.

Considerable attention is also given here to research
competency, which involves mastering the science of media as a
broad interdisciplinary field that gives an idea of the spectrum of
paradigms and points of view on the media.

German education follows the way of narrow specialization.
For example, Freie Journalistenschule offers competency
acquisition in 13 different specialized journalism fields, including
food journalism, fashion journalism, sports and business
journalism.

Famous Springer Academy further extends this competency
set by offering to master 15 types of journalistic specializations.
These include gonzo journalism, military journalism, data
journalism, participatory journalism, medical journalism, judicial
journalism and more. According to the EPP (Education
Professional Program) of bachelor’s degree in journalism,
developed by the Institute of Journalism of T. Shevchenko Kyiv
National University on the basis of the current standard, integral
competency also involves the process of performing specialized
tasks and working under uncertain conditions [12].

Among the educational components we see a number of
disciplines that allow mastering thematic specializations:
“International journalism,” “Educational journalism,” “Political
journalism,” “Religious journalism,” “Legal journalism,”“Sports
journalism” and “Science journalism.” However, at regional
universities, it is preferable to train universal journalists, which
corresponds to a limited resource base.

Comparison of the set of competences offered by Ukrainian
specialists with the basic competency model of
Z. Weischenberg, allows to distinguish the following professional
competencies:

- “Instrumental skills” block: ability to find, process and
analyze information from various sources; ability to use
information and communication technologies; ability to
generate information content; ability to create a media product;
ability to conduct professional media activity on cross-media
platforms;

- “Journalistic  knowledge.  Special  media-scientific
knowledge” block: the ability to apply knowledge in practical
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situations; knowledge and understanding of the subject area
and understanding of professional activity; ability to apply
knowledge of social communications in their professional
activity;

- “Communication competency” block: ability to
communicate in the state language; ability to communicate in a
foreign language;

- “Presentation” block: the ability to exercise their rights and
responsibilities as members of the society, to realize the values
of civil (free democratic) society and the need for its sustainable
development, the rule of law, human and civil rights and
freedoms in Ukraine;

- “Industry / Special knowledge” block: ability to apply
knowledge of social issues, conflicts, hybrid wars in their
professional activities; ability to generate information content in
the fields of economy, law, culture and art, social issues,
international relations and other activities; ability to create a
media product in the sphere of reflection of economic, legal,
political, cultural and art issues, social issues, international
relations and other activities;

- “Social Orientation” block: the ability to preserve and
enhance the moral, cultural, scientific values and achievements
of the society based on an understanding of the history and
patterns of development of the subject area.

Itis also important to point out competencies that imply the
ability to professionally develop in a turbulent information
environment: the ability to adapt and act in a new situation, and
the ability to learn and master modern knowledge.

A special role is given to the competencies of teamwork,
which are also fundamental to the journalism profession. At the
same time, the block of special journalistic knowledge in the
fields of media economics, media policy, media law remains
under-represented. Increased attention to the reflective
component in journalism education also involves appeal to
media critics and media ethics, which play a significant role
under the conditions when current journalistic standards are
absent and there is need for self-regulation of journalistic
activity.

The research component, which would equip future
journalists with the knowledge of scientific methods of working
with information, conducting constant media monitoring,
studying the audience with the help of sociological tools, content
analysis of media texts, etc., is not sufficiently represented in the
educational program cited above.

At the same time, both the basic model of journalism
competency and the list of competencies of the educational
program lack a range of competencies that have become required
in the labour market in connection with the transformations of the
journalistic profession. We are talking about various forms of
participatory journalism (human rights journalism, hyperlocal
media, crowdsourcing projects, etc.), media catching (the way of
cooperation between the press-office and mass media, in which
journalists, using databases of e-mail addresses, simultaneously
contact many PR specialists for relevant information for the
material they are currently working on) [13].

A number of new competencies emerge as a result of
transformations of the mass media communication system:
updating of the links of key communicators that become a
source of information, which needs to be verified (fact-

17

checking competency), enhancing the role of feedback
(competency of communication in social networks),
activization of the audience factor (competency in
communication with an active audience) etc.

Market conditions of media functioning and their
convergence with other communication professions that serve
business and politics also lead to the emergence of new
journalism competencies: creation and implementation of
communication strategy, management of communications,
knowledge of the political system of the country, work as a
spokesperson, etc. The competencies listed above are offered by
the bachelor’'s education program in journalism at Charles
University (Czech Republic).

It may also be productive to provide journalists with
competencies in related communication fields - book publishing
and cinematography.

The core verticals of Z. Wieschenberg’s basic competency
model can be supplemented by these competencies. At the
same time, changes affect the vertical levels of the model,
causing different vectors of specialization in journalistic
profession.

3. Discussion

The transformations of the basic journalism competency
model revealed in the study suggest the need to review
educational programs for training journalists. At present the
question of the optimal institutional form of journalistic
profession acquiring remains debatable. In Western countries,
journalism is gradually leaving the academic environment and
moving into the field of training and short-term courses. At the
same time, the new requirements for a professional journalist
greatly complicate and diversify the set of competencies that
they must have in order to work productively in the profession.
Research, communication, and instrumental competencies are
complemented by new sub-competencies that supplement the
basic competency model both vertically (by adding new levels of
knowledge relevant to the current state of the media industry)
and horizontally (through the introduction of numerous industry
specializations in journalism).

4, Conclusion

As a target function of journalism education, journalism
competency has a complex architectonics and matrix structure,
which allows it to be updated depending on the changing
conditions of the media industry functioning. Integral competency
includes sub-competencies, which due to their variational and
dynamic combination, enable the specialist to solve the tasks of
different types. The adaptability of journalism competency can be
achieved through a range of proactive competencies provided by
educational programs for training journalists.

At present, the basic model of journalism competency is
being transformed as a result of functional changes in the
journalistic profession, its technological component and social
orientation in particular. In this connection, the set of
instrumental skills that serve the algorithm of media production
is adjusted. Formation of the participatory models of the
journalistic practice leads to an increase in the audience factor
and requires broadening the sense of the communication
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competency. Active audience and user engagement sub-
competencies are emerging. The high level of competition in the
media market forces journalists to deal with media promotion
issues, which means acquiring knowledge and skills in the field
of media marketing and media entrepreneurship.

The research competency of current journalists is being
updated due to new demands of the society: information
expansion, transformation of messages into communication
noise cause new requirements for information processing.
Analytical component in the work of a journalist becomes a
significant competitive advantage. And constant monitoring of
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media discourse, application of scientific methods to the analysis
contributes to the understanding of the general trends of the
media industry and the production of new ideas.

Journalism competency is not only a set of pragmatic
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Butyryna M. Competency-based approach to journalism education:
Western experience and Ukrainian practice

In the article a competency-based approach to journalism education in the context of journalism transformation is presented. Digitization of
the media industry, convergence of the functions and tasks in the field of communicative professions, intensification of media influences and
media effects caused the need for journalism education revision. The appeal to competency as a basic term of the theory of education made
it possible to update that set of knowledge, skills, professional qualities and values that make up the basic model of the journalistic profession.
According to Z. Weischenberg’s classical model, journalism competency as a target function of journalism education has complex
architectonics and integrates four components: professional competence, communication competence, special / industrial knowledge and
social orientation. Each of the core competencies is transformed under the influence of new conditions of the profession realization, their
relative importance changes. Thus, instrumental skills are changing under the influence of participatory journalism models. Participatory
journalism requires a completely different content production algorithm. It requires the skills of information verification, interaction with
amateur contributors and officials, involved in the process of solution of problems of different scales and directions, communication with an
active audience, which is driven by an increased feedback factor in communication. At the same time, the knowledge segment of journalism
competency becomes more important in connection with the emergence of a whole block of media-oriented disciplines: media psychology,
media economics, media law, etc. The analytical component of the journalistic profession, caused by new information inquiries and the
needs of the society, is increasing. The need for media marketing knowledge, which is gaining new sense and guidance as a result of the
transition of the media to the digital platform, is being updated. Proactive competencies that allow journalists to continuously adapt to
changes in the media industry also become a significant component of the competency model.

Keywords: journalism education; competency; competency-based approach; mass-media.
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M. TumoweHKo & K. FopiwHuit «Fepov noHeBOANI»:
KOMIiKC-Bi3yani3auifa aKTyasibHOCTi F[POMaAAHCbKOro
MiXKeTHIYHOro aianory B YKpaiHi
byuyapcbka l. C.

AHinpoecbKuli HayioHanbHuli yHisepcumem imeHi Oneca NoHyapa

Y pocnigxeHHi 3pobaeHo cnpoby NOPIBHATU pPe3ynbTaT aHANITUYHOTO YMTAHHA ABOX TBOPIB, WO HanexaTb 40 Pi3HMX BUAIB
MUCTELTBA, ane po3pobnaioTb 0auH ctoxeT. MosicTb |. ®paHKa «Fepoit noHeBoi» (1904) — TUNOBUIA 3pa30oK YKPATHCLKOT KNacUYHOI
nitepatypu XIX cTopivua — Bigg3epKantoe HACcTpoi Ta igei cBoro yacy. MpadivyHnii pomaH Muxas TumoweHKka & Kupuna FopiwHoro
«lepoli noHeBoni» (2015-2018) 3a nosicTio |. PpaHKa — cydacHa iHTepNpeTaLis KAaCUYHOTOo CHOXKETY 3aC06amm «MasIbOBaHOI icTOPIi»,
AKa 6yna 3pobneHa aBTopamu 3 NOABINHOK METOH: NO-NepLULe, 03HANOMUTM YMTaya 3 MasI0BILOMMM TBOPOM 3HAKOBOTO ANs YKpaiHK
aBTopa, Mo-Apyre, NPU3BMYAITU YKpaiHLUiB A0 HoBOro ¢opmaTy BMAAHb «CEpHO3HOI» niTepatypu. OgHoyacHe nepebyBaHHA B
KY/NIbTYPHOMY NPOCTOPi «0AHaKOBMX» (pi3HMX) TBOPIB, Ma€E BUKAMKATM OBroBOpeHHs, MOro MOTeHLUjMHI pe3yabTaTM cnpobyBaHo
CNPOrHO3yBaTW. AKTYa/IbHIiCTb AAHOro MWUTaHHA A/1A cyy4acHoi YKpaiHu niaTBeparkeHo poboTamu AOCNiAHMKIB NigaBCcTpincbKoi
Fannumnm KiHua XVIII — novatky XX cT. NpeactaBHUKM Pi3HUX ranysen ryMaHiTapHOro sHaHHA QiKCyloTb HaZ3BUYANHY BaXAMUBICTb
nbeiBCbKOi icTopii XIX cT. B npoueci dopmyBaHHA yKpaiHCbKOi igeHTUYHOCTI. KynbTyponoriyHe AocnigKeHHA yacy Ta npocTopy
Lemberg noBoAMTb, WO MiKETHIYHUIA Ajanor He 6yB NPOLLECOM B3aEMOMOBAMXKHUM i FTApMOHIHMM, a baraToHauioHaNbHUI NPOCTip
3aBXAM CTaBUTb MUTAHHA rereMoHii AKoroch i3 Hapogis. He MeHL BaXkKAMBOO 15 CydacHOoi YKpaiHu € npobiema nocTpeBo/oLiMHOIro
TBOPEHHSA, e 0COBAUBO LLIHHOO € 34aTHICTb MPOCTO YECHO NPALOBATU — FOIOBHA AKICTb «repoA NOHEBONI».

Knr4oei cnoea: kaacuyHa aimepamypa; mMasab08aHA icmopis; KOMIKC-8i3yani3ayis; KoOMiKc-iHmepnpemauis; epagiyHuli pomaH;
2pomecK; MiXKKyaAbmypHuli dianoe.

pO3paxoByHOTb Ha yBary Ao icTopii /lbBosa (Lemberg) XIX cT., £0
nepiopy «BecHu Hapoais» (1848-1849 pp.), 40 peBONOLiMHUX
MocraHoBKa npo6nemu. Meplii HOBMHM Mpo rpadiunmit  3PYLEHb B3arani, Yomy Mae NPUCAYKUTUCA HOBa GOPMa nodaui
pomaH Mwuxas TumolweHka & Kupuna TopiwHoro «lepoit  Matepiany. Micue i yac 3manboBaHoi Aji, Ha nornAa asTopis,
MOHEBOI» 33 NOBICTIO IBaHa PpaHKa 3'ABNAIOTLCA B YKpaiHCbKMX  3aLUiKaBAATL €BPOMENCbKOr0 YMTaya, WO CnpuATMME yCriXy
yaconucax y 2015 p. Ta iHGOPMYIOTb NPO aBTOPCHKI NpeseHTawji ~ YKPAIHCbKOTO MPOEKTY cepej, LIMPOKOrO 3arany 3aXigHux
NepLLOro ToMy BUAAHHA. MPOEKT BUABMBCA YCMiLLHUM: OTPUMaB MouiHOBYBauiB rpadiuHoi NiTepatypu.
Big3Haky ®opymy BuaasuiB y JIbBOBI AK «HalKpala KHura MouaTky mucTeubKoi poboTM nepesysanc [AeTanbHe
poky» (2017), 6yB nepeknafeHuii aHIIACbKOI i HiMeLbKoo, ~ BMBYEHHSA nepiogy «BecHM HapogiB», NbBIBCbKMX NOAIN
npeseHToBaHWi y KemBpigxi Ta bptoceni [1], 06roBopenuit Ha  McTonagy 1848 p. i3 BMKOPUCTAHHAM apXiBHUX AaHWX Ta
HayKOBOMY cemiHapi «[epexpecHi crexku» (2018) B IHcTuTyTi  OCTaHHIX ICTOPUKO-KYNbTYPONOMYHNX Ta NiTepaTyposHaBumX
lBaHa ®paHka HAH Ykpainu [2]. KomeHTapi Ta HeBenuuki  PO3POGOK, MPO WO CBIAYMTL MPUKIHLEBMI CIMCOK TWX ocib Ta
iHTEpPB'I0 KOPOTKO 3HAMOMAATD i3 aBTOPAMMU: XYAOKHUK Muxait OpraHisawjii, AKUM aBTOPU BUCIOB/IOKOTb NOAAKY 3a MiATPUMKY
TUMOLLIEHKO — PYMYH, @ iCTOPUK Kupuso Topilwkuit — dpanuys,  Ta cnisnpauto [3,1.1; 3, 7. 2.
ane 061Ba eTHIYHi YKPaiHLyj, 04pYsKeHi 3 NbBiB'AHKAMM i Hapasi AHani3 octaHHix pocnifkeHb Ta nybnikauiit. MpadiuHni
MELLKaIoTb B YKpaiHi. Liumu paktamu nosicHoloTbes iHTepec o  POMaH «lepoii noHesoi» 3a NoBicTo [BaHa ®paHka cTae HOBUM
|. ®paHKa, ioro icropuuHoi nosicri «Tepoit noHesoni» (1904) ta  POPMATOM He TiNbKM KNACUYHOI NiTEPATYPY, a It ONPUIIOAHEHHS
HamaraHHa NPU3BMYAITM YKPaiHCLKOrO 4uTaya A0 HOBOro  PE3Y/IbTamiB HOBITHIX HayKOBMX PO3POBOK, WO CTOCYHOTHCA
dopmaty  (rpadiuHuit  pomaH) KHur cepii «Knacuyna ~ YKpaiHCbKOI KynbTypHoi ictopii XIX cr. Came Tak MoxHa
niTepaTypa». ABTOPU Haro/owWyioTb, Wo «[epoil moHesoni»  BM3HAUMTH 30ipKy cTaTeit «[poekT “YkpaiHa”». ABCTpiiicbka
(1904) He € WMpPOKO Bigomoto MoBicTio |. PpaHKa. 3BepTaioumncy FannumHa» (2016), aky BMAABHMUTBO «dOoNio» NpeseHTye AK

no «He3HaloMOro-3Haiomoro» matepiany, BoHu  «aianor icropukis, reorpadis, NniTepaTypo3HasLB,
NMUCbMEHHMKIB i NybAiLMCTiB NPO Yac i NpocTip nigascTpiicbKol

1. Betyn

Bucharska 1., Candidate of Philological Sciences (Ph. D.), Byuapceka . C., KaHOUGaM @inono2iyHUX HAYK,
Associate Professor of the Department of Mass and doyeHm Kagedpu macosoi ma MiHHapPoOHOI KOMyHIKauii,
International Communication, esleKmpoHHa adpeca: bucharska_i@fszmk.dnulive.dp.ua,
e-mail address: bucharska_i@fszmk.dnulive.dp.ua, men.: +380563731233,
tel.: +380563731233, ORCID: https://orcid.org/0000-0002-3975-3654,
ORCID: https://orcid.org/0000-0002-3975-3654, JHinpoecbkuli HayioHanbHUl yHieepcumem
Oles Honchar Dnipro National University, imeHi Oneca MNoH4apa,
13, Naykova Str., Dnipro, 49050, Ukraine 8yn. Haykoea, 13, [Hinpo, 49050, YkpaiHa

19


mailto:bucharska_i@fszmk.dnulive.dp.ua
https://orcid.org/0000-0002-3975-3654
mailto:bucharska_i@fszmk.dnulive.dp.ua
https://orcid.org/0000-0002-3975-3654

ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

Fannumnum Big, KiHua XVIII ct. o Mepuwoi cBiToBOI BiltHYM, po3nagy
[lyHacbKoi MOHapxii», AKMM, Ha AYMKy aBTOpa-ynopafHWKa
M. P. JInuTBMHa, «4,03BOAUTb KpaLLe 3p03yMiTH Tparegito i Benmy
icTopii He nnwWe Uboro Kpato, ane i Bciei YkpaiHn» [4, c. 6]. Ha
0c06/11BY yBary 3ac/yroBytoTb cTaTTi b. Txonosa «YKpaiHcbKui
Moliceit AscTpilicbKoi FanuumnHm (IsaH ®paHko: icTopis ycnixy)»
[4, c. 228-254] (im's aBTOpa HaBEAEHO Y KCMUCKY NOAAKM») Ta
®. Crebnia «KoponisctBo ManuumHu i Bonogummpii: cratyc i
cuctema ynpaeniHHa» [4, ¢. 25-31], «1848 pik. “Mu, pycuHM
rasvLbKi, HANEXUMO [,0 BEJIMKOTO pycbKoro Hapoay”'» [4, c. 32—
57] (Ha aBTOPWTET AOCNIAHWMKA XYLOMHWMKM MOCUNAOTLCA B
iHTEPB'10).

JocnigskeHHs rpagiyHoro pomaHy (graphic novel) sk
KY/NIbTYPHOrO ABMILA BXE€ [AABHO BWKIMKAE iHTEpPeC CBITOBOI
rymaHitapuctuku. Y Hapuci B. J. McClanahan ta M. Nottingham
[5], AKUIA apgpecoBaHo BMKNaAa4am NiTepaTypu, 3ayBaXKeHO, Lo
edeKTUBHe YMTaHHA rpadivyHOi niTepaTypu NoTPebYE BiyanbHOI
rPaMOTHOCTI, MEBHOr0 «C/I0BapHOro 3anacy» rpadiuyHux 3HaKis
Ta 34aTHOCTI A0 «MNOEAHAHHA» 300parKeHb Ta CniB. HaBMUKK
noABiMHOro KoayBaHHA-AEeKoAyBaHHA iHpopmaLii akTUBI3yHOTb
MOCTIMHWI NEepeTUH ABOX LWAAXIB YCBIAOMIEHHs iHbOpMalLii:
Bi3ya/ibHOrO | BepbanbHOro.

36ipka eceis «Performativity, Cultural Construction, and the
Graphic Narrative» [6], wo Buiwna B JIOHAOHI Nif, peaakLiero
L. A. Howard 1a S. Hoeness-Krupsaw npeacraBnsie pesynsratu
OOCNigXeHb MiXKHAapPOAHOI KOMaHAM aBTopiB. 3aranbHui
iHTepec pnA BYEHMX NpPEACTaBAAE BMAWMB PiIZHOMAHITHOTO
rpadiyHOro HapaTMBy Ha  KOHCTPYHOBAHHA  KY/JIbTYPHOrO
cepefioBMLLA, 30KpEMa MAETbCA NPO BWMBYEHHA COLaNbHOI
OyHKLji rpadiuHnx pomaHis. ABTOPU-yNOPALHWKM 0COBAMBO
HaroNoWYTb Ha KOMYHIKaTMBHOMY noTeHUiani rpadiyHoro
HapaTuey, ANA AKOrO He iCHYE TEeMaTUYHMX OBMEKEHD.
M. Cromer Ta P. Clark [7] 3a3HauatoTb, L0 3aBAAKM HAABHOCTI B
rpadiyHMX pomaHax Bi3yasbHWX Ta MUCbMOBMX TEKCTIB BOHW
noTpebytoTb (HaAaTb MOXKIMUBICTL) HaraTopiBHEBOrO YUTAHHS.
H. Frey Ta B. Noys [8] BigMiuatoTb, L0 33 OCTaHHi ABaALATb POKiB
KOMIKCY iCTOPMYHOI TEMATMKM BAANOCA MOKUHYTU MapriHec
KY/IbTYPW, CBIAYEHHAM YOrO CTana NosABa i MOLMPEHHA TEPMIHY
«rpadiuHa Hoeena» («rpadiuHmii poman»). Y 2019 p. nig
pepakujeto D. D. Seelow Buiwna 36ipka «HamanbosaHi ypoku:
HapucK Neaaroriki KOMIKCiB Ta rpadiuHux pomaHie» [9], aBTopu
AKOI HAroNowWyoTb Ha iHGOPMATUBHOMY MOTeHUjani rpadiuHoi
NiTepaTypy B TPAHCMeLiMHOMY CepesoBuLL.

BueHi ginwnam 3rogm, WO KOMIKCUM € TUNOBMM NPOAYKTOM
KYIbTYpU  MOCTMOLEPHI3My, ABULLEM  PiSHOBEKTOPHUM i
pi3HOMOZaNbHUM. He BUK/IMKAE Cynepeyok Te3a Npo «noasiiiHe
KoZyBaHHAY» iHbopMmaLji: BiyanbHe Ta BepbanibHe, Y 3B'A3KY 3
UMM TAAaYy-4MTady KOMIKCIB HeOOXigHO 3acBOITM NEBHi
HaBUYKM [0 CNIPUMHATTA «MaNbOBAHOTO TEKCTY.

[locnioHWKM HaronolwyoTb Ha HeObXiAHOCTI BUKOPUCTaHHS
KOMIKC-TEKCTIB Yy NpoLEecCi «KyAbTypHOro 6yAiBHMLTBAY.
KOMyHiKaTMBHMIA NOTEHLian KOMIKCIB, O0CTaTHbO OLHEHWM
HayKOBOI CMiNbHOTOLO, Ti/IbKW NMOYMHAE BUKOPUCTOBYBATUCH B
OCBITHBOMY TMpPOLEC, MK TUM Ue — nonynsapHWil 06’eKkT
KY/ZIbTYPU, Ha OCHOBi AKOTO MOX/IMBE BUBYEHHA «C/I0BAPHOrO
3anacy» rpadiyHmx 3Hakis. O4HAKOBO LjiKaBUMU ANA FNAfaviB-
YMTaYiB PI3HUX MOKOAIHb CTann rpadiyHi KHWUIKU iCTOPUYHOI
TEMaTMKM Ta KNaCW4YHa NiTepaTypa, AKi NO3Ha4valoTbCA Tenep
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TEePMIHOM «rpadiyHNA POMaH» i CNPUIIMaOTbCA AK «Cepio3Ha
niTepatypa».

Mera cratti nonArae y BWM3HAYEHHI MOXAMUBOCTEW
aKTyanisayji igen rpoMagaHCbKOro Aianory, pywiiHol cunoto
AKOTO MOKYTb CTaTW iICTOPUKO-KYbTYPHI BiOMOCTi Npo YKpaiHy,
BMKAZEHI NONYyNAPHOIO MOBOIO MasibOBAHMX iCTOPIN.

06’ekT  pocnipKeHHA rpadiyHnii  pomaH Muxas
TumoweHka Ta Kupuna TopiwHoro «lepoit noHesoni» 3a
OHOWMEHHOI noBicTI0 IBaHa ®paHKa B YyKpaiHCbKOMy
KY/IbTYPHOMY KOHTEKCTI.

MeTtoam pocnigeHHA MiXKBMO0BOro NPOAYKTY MUCTELTBA
BU3HAUUTH aosoni CKNagHo yepes HeobXigHicTb
00OrpyHTOBAHOrO OOMEKEHHA BEKTOPiB PO3pobKKU. AHani3
rpadiyHOr0o  pomMaHy MOXe  OZHOYacHO  noTpebysaTu
NiTepaTypo3HaBYMX, TeaTPO3HABYMX, KIHO3HABUMX  (KO/IM
MaetbcA Npo  cueHapih i niTepaTypHy aganTauil) i
MMCTELTBO3HABYMX NiAX0AjB (KoM MAETbCA NPO MaloHOK); Bce
3aNeXnTb Bifg npodeciiHoro iHTepecy AocniaHMKa. HaHposo
3a/1aHa CTPYKTYPOBaHIcTb rpadiyHOro pomaHy noriyHo notpebye
CTPYKTYPHOrO aHanisy Moro NitepaTypHoOro «rnonepegHvka» 3
METOH BUABNEHHA «CYKYMHOCTI Takmx baraTopiBHeBMx 38'A3KiB
MiXK eleMeHTamMM Loro, ki 34aTHi 36epiraTu CTilKicTb npu
Pi3HOMaHITHMX 3MiHax i nepeTBopeHHaxX» [10, c. 647], WwWo moxe
[O3BONIMTU  BM3HAUMTK 3MICTOBI Ta €MOUjMHI  «BTpaTK i
30,00yTKM» OBOX NPOAYKTIB, AKI p03p0bAstoTb OAMH i TOM camuii
CloKeT. IcTopuyHuiA Ta biorpadiuHmit  niaxoau HagalTb
MOXAMBICTb CHOPMY/OBATU  «BIYHI MUTAHHA»  YKPaiHCbKOI
icTopii Ta CbOrOAEHHA, BUMOKPEMWUTM OCOBUCTICHI nornagu
aBTOPIB Ha [AOBOJ CKNAAHI BHYTPIWHI CYCMiNbHI B3aEMUHM.
OTpuMaHi faHi MatoTb CUHTE3YBATUCh Y AiaNOriYHMI «NEPeryk»
|. ®paHKa Ta WOro emnoxu i3 cy4yacHicTio, NpPe3eHTOBaHOM
M. TumoweHKkom Ta K. FOpilUHUM, CKNacTM KyNbTypO3HaBYMIA
noninor.

2. Pesynbtatu

[o nogin 1848 p. |. ®paHKo Bneplle 3BEpPTaETbCA B
noNbCbKOMOBHIM mosicTi «Lelum i Polelum» (1887), nodatok
ZpYyroro posginy AKoi CTaHOBUTb OMnoBigaHHA «Bohater mimo
woli» (1889), «ao0onpaLboBaHNI NMMCbMEHHWKOM Mi3Hille, Liei
po34in cTaB maTepiafom ONs CTBOPEHHs OMoBiAaHHA (nosicTi)
“Tepoit noHesoni”» (1904) [11, 1. 21, c. 488].

Bimomuid yKpaiHcbKMii dpaHKo3Haseup T. |. TyHAopoBa B
poboTi «IHTenireHuia i Hapos B nmosicTAx IBaHa ®PpaHka 80-x
POKiB» 3a3HAYaE, WO Came B LIl Yac NUCbMEHHUK «BiIKPUBAE
0c0b6/IMBOCTI CBOrO Xy/A,0KHbO-06Pa3HOro CBITY, iHAMBIAYyaNbHOI
TBOPYOI MaHepy MUCAUTK obpasamu-igesamun. BoHa cnupaeTbea
Ha 0cobMBMIA cnocib y3arasbHeHHs 0cobu i cepeoBuLLa, NpU
AKOMY repoi pO3KpWUBAETbCA fAK CYD'eKT, a cepeloBULLE,
BTPAyYarouM 06’€EKTUBHMI CMMCA eniYHOro T/1a, CTAE 3HAYMMUM
NWLWe B MeXax iHAMBIAYyaNbHOI XapaKTepucTukn reposa». Ha
nigTBEPAKEHHA CBOEI Te3n AOCNIAHMUA HABOAMTb UMTATy i3
nncta | ®paHka po A. Kpumcbkoro: «Moxke, ce npuHUmMn
3acTapinvii, ane A B CBOIX KOMMO3MUAX yce Tak pobsio, i,
BUbpaBwu cobi ofHy Oirypy umn oaHy nogito, rpynyto AoBKona
Hei Bce Te, WO BBa)al0 MOTPIOHUM [0 HaMpenbedHiloi
06puncoBky i xapakTepuctukm» [12, c. 113].

«OpHa ¢irypa». CrenaH KanuHOBWMY — «KaHLeNicT npu
NbBIBCbKil CKapbOoBili byxrantepii», AKUI «ABaAUATb NiT YNCAUB
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... CKapboBi 40X0AM | BUAATKK, ABaALUATb HAMKPALLMX /T KUTTA
MPOBIB Yy OTCI TEeMHi KaHuenspii, nofibHi A0 BenuKoro
poAMHHOrO rpoboBMILa, Ha OAHIM AepeB’sHiM Kpicni, Hag
BE/IMKMMUN PAXyYHKOBUMM KHWIaMK, XMBYYM 3 OHA Ha AeHb
MPaBWAbHO i TOYHO, MOB L0Ope HAKPYYEHWUN TOAMHHMK, He
JyMatoum npo Hiaki 3miHK, npo iHwe xutTa» [11, 1. 21, c. 338].
AHanorif 3 roronescbknm AKakiem Akakieanyem bawmaykiHum
(M. B. Toronb. WuHenb, 1842), npuBig AKOro YMTay BOCTAHHE
6auntb «y KanuHkmHa mocta» [13, T. 3, c. 138], HanpolyeTben
cama coboto: «<..> B OLHOM [JenapTaMeHTe C/YXWUN OfMH
UYMHOBHMUK; <...> OH BblN1 TO, YTO Ha3bIBAKOT BEYHbIN TUTYAAPHBIN
COBETHMUK, <...> €ro BUAE/M BCE Ha OAHOM U TOM e MecTe, B TOM
e TMONIOMEHUWN, B TOW Ke camMoi AO/IKHOCTM, Tem e
YMHOBHMKOM 1A Nncbma <...>» [13,71. 3, c. 113-115].

«[loBkona» dirypu CtenaHa KanmHoBKMYa «3rpynoBaHin:

- naH 3rapCbKuii, «CTapuil  BO3HMI  /IbBIBCbKOO
MaricTpaTy, B MyHAypi rBapgmMcTa HapoOZ0BOro», fKOr0 «He
nuTanu, un (BiH) NONSK, UM PYCUH, a BNEPN B NOLCLKY Nibepito,
LLie ¥ pOraTMBKY Ha CTapy ros10BY HACTPOMMAMY, «a AK HE XOYeLl,
TO MapLL 3i CAyK6K Ha cTapi nita» — «Mana AauHay, ApibHMIA
YMHOBHMK, MOro ronoBHa Te3a — «CTepeitbcs. Tenep Taki
yacu... 3Haete...» [11, 1. 21, c. 333-337] (nop. Hanp.: «Kak 6bl
yero u3 3T0ro He Bbiwao!» (M. E. Cantbikos-LLeapuH.
CoBpemeHHasa uannnua, 1877-1883); «OHO, KOHEYHO, TaK-TO
TaK, BCe 3T0 NPEKPacHO, Aa Kak 6bl Yero He Bbiwao» (A. M. Yexos.
Yenosek B pyTnspe, 1898);

- Mocnd Banirypcbkuii, «crapuii BeTepaH, KOAMUCH BOAK
HanoneoHiBcbKoro BilicbKa, Wwo B 1809 poui nomaras roHUTU
aBcTpiskiB 3i /IbBoBa, a B 1831 p. 6paB y4acTb Y NOAbCbKOMY
MOBCTaHHI, AKMMOCb [JAMBHMM [OMBOM [iCTaB nocagy B
6yxranTepii i oTce B}Ke AecATb NiT cycigysas i3 KannHosuuem».
BumyLieHo moBYasHUii A0 1848 poKy, 3 HACTAaHHAM KOHCTUTY LT
«BiH 3 BENIMKMM, MOZIOAEYMM 3aMasioM KMHYBCA Y BUP aritaLiny.
[na Hboro KanuHoBny — «3abutuii WBapurenbbep», «4opHo-
’KOBTA CTOHOra», a «KOXAWUM CBIAOMWIA, iHTENIrEHTHUIA PYCHH
MycuTb ByTH nonbcbkMM naTpiotom» [11, 7. 21, c. 340-342];

- naHHa Eminia Banirypcbka — «nocrath, WO 3aKpuTa
bynoBoto bapuvKaau, CTOiTb Y HUXKHIA  dpamysi, BigKK
CBATOTATCbKI pyKW BUBanuAu ctatyo Matepi boxoi» [11, T. 21,
c. 355], BoHa BNpaBHO HabMBaE NiCTONETH Nif, Yac NOBCTaHHSA; Lie
ii = «HEMPUTOMHY i 30MAiny» —BUTArHYB 3-Mig, noso3y CrenaH
KanvHoBuy, Wwo6, «BxonuBLLM ii, MOB CHiN, Hanepes cebe, <...>
6irTn niBnepek nnoLj Ao BuaboTy TpnbyHanbCbKoi ByauLi» [11,
T. 21, c. 358]. 3rogom, B nNokoi rpaduHi M., ue «bniga, TeHAiITHA
MaHHOYKA, CKDOMHO, /e e/IeraHTHO OAATHEHa B YOPHY CYKHIOY,
AKa PO3MOB/IAE «TPOXWM FOPNOBMM, ane Jayxe MPUEMHUM
ronocom» [11, 7. 21, c. 367]. A we 3rogom, y watobi, «Minbua
WBMAKO Aa€ KannHOBMYY A0 Mi3HAHHSA, WO BiH HEMUAWK i1y,
«BOHa HeHaBwugjina B HboMy ocobnmso oro “rusinstwo”». «Tak
Tobi Tpeba, ctapuit cobako! Bmupait yxe pas. 3atpyiB ™M moi
MO0 NiTa, TO 1 He Aymald, Wo A Byay KaayBaTi 3a Tobowo», —
OCTaHHE, Wo 4ye CtenaH KannHoBuY y cBoemy xuTTi [11, T. 21,
c. 374];

- rpaduHA M., «gjgnyka CnaBHOrO iCTOPUYHOMO iMeHi,
CNaBHA KO/MMCb KPacol Ta MAETKOM», C/AaBHAa «CBOIMM
N06OBHUMM ABAHTIOPAMM», L0 3aNULWMAUCA B MUHYIOMY.
[pyXnHA NONbCbKOrO MarHaTa, y4acHuKa noscTaHHA 1831 p.,
BNIACHUI MONK AKOro 6yB «LWBWAKO PO3BUTUI i po3cMnaHKity,
«f06pa ckoHoickoBaHO». «[epeHecnacs Ao ManMuMHKUY nicns
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Toro, AK «rpad aictasca Ao HeBoni i By BUCAaHUI Ha Cubip».
«Ti, WO He 3HaAW ii LWYMHOro MMUHYNOrO, BBAXanu ii B3ipLem
YECHOTM Ta MOCBAYEHHA, 3PAa3KOM CTapONO/bCbKOI MAaTPOHMU, LLO
Ha CBOIX IHOYMX pameHax Aep:ana W neniana cuny i cnasy
Monbui Ta 6ins LomawHbOro orHuwwa beperna CBATI AjAiBCbKI
Tpaauuii» [11, 1. 21, c. 349-350]. MopanbHi xapaKTepucTUKM
rpaduHi HagaHi Yepes onuc cnocoby ii NOBCAKAEHHOTO KUTTH, i
TYT TeX NPOUYNUTYIOTLCA NEBHI HATAKM Ha NiTepaTypHi aHanorii:
BOHa, «BXOAAYM B /liTan, «pobunaca HaboxHoOI, cnosiganaca
LLOTUKHA Y €3YiTiB, MoAUAaca winumm gHamm» [11, 1. 21, c. 361]
(nop., Hanp.: «bo naHi usA kuBe, HeHauyebTo YepHuus, / Ane X
TOro BOHa Tenep Taka csaTa, / LLlo BKe MUHyMCA AasHo i niTa.
/ ... | XoBatoun cebe nig myapicTio ceatoto, / Bo He 3401a€ BKe
npuHaaKysaTb Kpacoto» (Monbep. TapTiod, abo sk O6AYAHMK,
1664) [14, c.55]); Ao Toro K rpaduHA 3 BAACHUM 3UCKOM
onikyBanaca Aisyatamu-cMpotamu. BoHa 6pana ix «Ha
BMXOBAHHAY, 40PYyYana im 6€30Mn1aTHO BUKOHYBATM KBCHO YOPHY
POBOTY CiNlbCbKMX KYXOBAPOK, HAMMMYOK Ta POBITHULLY, «LL00
no [ABOX-TPbOX POKaxX MOITH BigAaTh iX 3aMy»K No cBoilt Boni i
BnoAobi», 3a Le BiaAaHWL| Manu «ByTW A0 CMepTi BAAYHUMUY
[11, 7. 21, c. 361], — ACHOBE/NIbMOXHMII BapiaHT OMiKM Haf
KoszetToto noapy:kxam TeHapape (B. MNoro. 3HenoneHi, 1845—
1862). MpaduHa M. — «bnarogiviHmusa» Eminii Ta Cred(n)aHa —
BNALUTOBYE 3apy4nHU, HE BiAMOBAAE ByTU cMpoTam «3a matip»,
6narocnosnneix [11, 1. 21, c. 373];

- AH, cnyKHUK rpadmHi M.;

- HOBMI HamicHMK [0/yXOBCbKMIA, «4YONOBIK OCTPUNA,
6esornagHuit cnyxbucra» [11, 1. 21, c. 369] — icTopuyHa
nocratb. KOpOTKa eHUMKAONeAMYHA [O0BifKa 3a3Hayae, Lo
AreHop  Tlonyxoscbkuid  (Goluchowski)  (1812-1875)
«aBCTPINCbKMIA AepKaBHUI | NOAITUYHWIA AiAY KOHCEPBATUBHOTO
Hanpsmy, rpad» [15], TO6TO He AemoKpaT i He peBotoLLiOHep.
«MpeACTaBHMK yrpynoBaHHA NOAOANAKIB, HAMICHUK [AAnuYMHK
(1849-1859, 1866—1867, 1871-1875), miHicTp BHYTpiLUHiX cnpaB
ABcTpii (1859-1860)». Hacniakom 3anoYaTKOBaHMX
A. TONYXOBCbKMM KOHCTUTYLiMHUX pedopmM «CTano HafaHHA
FannumHi - KpaioBoi aBTOHOMIi, WO 03Ha4Yano GaKTUYHY
nepegavy Bnaau B Kpai B PyKM NObCbKOI apUCTOKPATIi», a Le, B
CBOIO uepry, Ha Aymry O.Crebnis, npusseno [0 «HOBOro
yweMneHHa HaUiOHaNbHUX npas  yKpaiHuis» [15].
«NliTepaTypHuii» HamicHUK A. FONYXOBCbKUIA (MONAK Ha BULLLOMY
wabni snagn) crae «bnarogiiHmkom» CrenaHa KanuHoBsuua
(apibHOro UMHOBHMKA PyCWHA), 3aBAAKU MOMY repoit OTpPUMye
«TaKy KOPUCHY i BUCOKY B NOPIBHAHHI 3 AaBHIiLLHbOK NOCAAY, i
HOBi KONErM «MOro LaHylTb, 3HAKYM, WO BiH B Aacui y
HaMiCHMKa i WO HamicHMK cam obaapysas ioro» [11, T. 21,
c. 374]. PosamoBa Mi [0nyxoBCcbKMM i KanuHoBuuem, siKa
Tpanunacs 3a npoTekKujeto rpaduHi M., Tpusana HepoBro. Bege
po3moBy [0NlyXOBCbKMI, BiH FPAETLCA NEPENAKaHUM, «Malke
6€3TAMHMMY, MNOBHICTIO 3aNEXHWM Bif, HbOrO YMHOBHMKOM.
FonoBHi Bagy KanvHoBKya (3a [0/1lyXOBCbKMM) — «3 pOAY PYCHH,
6yB Ha NONbCbKMX BapuKagax, Keanidikalii He mae». NMepesaru
KannHosmya (3a oro BnacHMM BU3HAYEHHAM) — FOTOBHICTb «Ha
HaiMEHLWIW MOCAAI» CAYKUTU «WMPO W YecHo». Bumorn
F0NYX0BCbKOrO 4,0 YMHOBHMKIB: «<...> Mmonepes, ycboro Tpeba
NoAEN PO3YMHUX, EHEPTiIYHMX, CMIINX, KOBAHUX Ha BCi YOTMPU
HOmK, <...> W06 YMiNK 3py4HO CNOBHATM MOI HaKasu i HaBiTb Te,
yoro A iMm He Hakasas. LLlob6 yminu Bigragatv moto BO/O, MO
iHTeHyjto. LLo6 yminu pobutM moim imeHem, He Hapakatouu
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MEHE Ha OABIYaNbHICTb... <..> fl NOTPEbY TakKUX YPAAHWKIB,
Wwob bynn B Moix pykax 6e3 aywi, 6e3 Boni, 6e3 cymniHHg, a
npote mManu ronosy Ha Kapky» [11, T. 21, c. 371-372], — ane
KannMHOBMY «Ha TaKoro ypaaHWKa He3aaTHuin» (KanuHosuy), 60
BiH — «MaHiny/ia maHinysnoto i byae» (Fonyxoscbkuit). | 30BCim
HE3pO3yMifio, YMM Came BWK/IMKAHA TOPLOBMTA 3HEBara
loNyxoBCbKOrO, Lie — noropZa NonAka A0 PyCMHA UM BMLLOTO
NoAiTUKa-ypAZ0BLA A0 APIBGHOro anoniTMYHOTO YUHOBHMKA, UM
«cnnas»? |, MabyTb, MM He MaTUMEMO 3MOTY TOYHO BU3HAUNUTH,
YoMy icTopuyHMiA AreHop F01yXOBCbKMIA «Hamarascs 306pasuTu
YKPaiHLiB B O4Yax ypALOBUX Kinl K BOPOriB ABCTpIi Ta iCHyO4Oro
CYCMiNbHOro Naly, HaTOMICTb MOJIAKIB — EAMHOKO ONOPOO LbOro
nagy i 3aboponom nepeg, HacTynom naHcnasiamy» [15], ue 6ys
3pYYHMIA CMocib posirpaTi NoNiTMYHY iHTpUry B 6opoTbbi 3a
B/IAZY YM E€THIYHA KrOPAICTb | ynepeaKeHHA»?

- [OBepllye  «yrpynyBaHHA»  HaBkono  CrenmaHa
KannMHOBMYA KONEKTUBHWI Tepon — NtoaM, AKi MOXYTb 6yTu
«MaCoO0 Hapoay», 3 KMM Pa3oM BiH «3 AKMMOCb AMBHUM,
HeACHWUM 3BOpYLLEHHAM cniBas “Bo MopaaHi kpeLuatolLyca Tobi,
Ffocnoan”» [11, 7. 21, c. 338] (TeKcT Tponaps yKpaiHCbKOLO:
«Konu B MoppaHi xpectnsca Tu, Tocnogy, TpoiuHe asunoca
NOKNOHIHHA: 60 PoauTens ronoc csigume T06i, BO3N0O6NEHUM
CvHoMm Tebe HasuBatouu; i [yx y BUAI ronybmHim 3acsiguvs
TBepaictb Cnosa. ABmeca Tu, Xpucte boxe, i €BiT NpocsiTKs,
cnasa Tobi» [16, c. 341]), a MOXKYTb BYTU HE3PO3yMiNOK oMY i
BOPOXOI peBo/oLiiHOW topboto, 3a mexi AKoi KanuHoBuu
HamMaraetbc BMpBaTUCb. Y Bapukagax |. ®paHKka Bhi3HAaEMO
6apukaam B. Moro (B. MNoro. 3HeaoneHi, 1845-1862): posibpaHa
OpyKiBKa, Yycinaki nobyToBi peyi, WO BUKOPWUCTaHI K
6yaiBenbHUiA maTepian (MaTpauy, NOAYLWKW, CTiNbLi, CTOAM,
Bi3KM) — OMpeaMeYeHUid Xaoc; HATXHEHHi apTiBAuBi Ntoau;
XNOMYMKMK, WO 36MPatoTb KyAi Ta TMHYTb Nif, 3BYKM NOCTPiNiB Ta
BnacHoro cnisy (FaBpow, «3HegoneHi», BbpoHbo, «lepoit
noHesoni») (nop.: [17, 1. 8, c. 7-14, 53-56; 11, 1. 21, c. 350-351,
353-357]). [loBToptolOTbCA  peBoAtOLji,  MOBTOPIOKOTHCA
niTepaTypHi  KapTWHKM, WO iXx 300paxaloTb, BiATBOPIOIOYM
HeBbMaraHHy JoriKy (HE)CBATKOBOTO KapHaBasy, fe «Ccame
KWUTTA TPaE, a rpa TMMYAcoBO CTae XuTtam» [18, c. 15], be3
iepapxii, 6e3 npasun, 6e3 UiHHOCTEMN.

«0aHa nogia» — NbBiBCbKe NOBCTaHHA 1-2 nucTonasa
1848 p., ke cumBOIYHO Npunano Ha [eHsb ycix ceatux (1.11) Ta
[eHb ycix nomepamx BipHux (2.11). U HebyaeHHa noaja cTae
«TOYKOIO MEPETUHY» MEPCOHAXHUX NiHiA 3 niHielo repos,
«NPOBHUM KamMeHEM» MOro XapaKTepy, NepLUOo NepuneTieto —
06CTaBMHM 3MIHIOIOTBCA «A0 MPOTUEKHOIO i NpuTOMYy, <...>
BiANOBIAHO A0 MMoBipHOCTI abo HemumHyyocTi» [19, c. 65]. 3a
KNAaCMYHMM 3aKOHOM ApamaTuyHoi  niTepatypu |. ®paHko
«CTUCKAE» Yac Aii fO OAHOr0 AHA, He iTHOPYIOYM TFONOBHUX
€eni304jiB peanbHOro NoBCTaHHA (aue. npo ue: ®. Ctebniii. 1848
PiK. «MU, PyCUHW FaNULLBKi, HANEXNMO 4,0 BEIMKOrO PYyCbKOro
Hapoay» [9, c. 32-57]).

MapagoKcanbHo, ane repoit |. paHka He mir He ONMMHUTUCA
Ha GapuKagax: MOro «npuBOAATb» TyAM NOriKA XapakTepy i
BUNagok. CtenaH KanuHoBWMY He OYB «IHOAMHOK HATOBMY».
HaBiTb Ha Vlopp,aH, X04Ya BiH «TilMBCA, AK AWTWMHA, KOAKU 3
Kponuna... NaAas Ha HbOro PACHWUI Aow, Kpanenby, KaamHosuy
bpas yyacTb y cBAyeHHi Boau «ex officio (3 cnyxb6osoro
0608'a3Kky)» [11, T. 21, c. 338]. BiH He irHOpyBaB PEBOMOLiMHI
HacTpoi (Le cknagHo byno 6 3pobuTw), ane He conigapusysasca
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3 HUMKM — «A0 raseT He AOMNUCYBaB i HABITb Mano YUTaB iX, y
BY/IMYHMX 36iroBULLAX, ariTaliaX Ta KOTAYMX MYy3MKax yyacTi He
6pas» [11, 1. 21, c. 338]. MoHa 6yno 6 ckasaTu, wWo ue —
MacuMBHE CTABNEHHA [0 KUTTA, AKOM He 3ayBaKEHHA
KanuHoBMua y Bianosigb Ha «rpybi ywunku» Mocuda
Banirypcbkoro: «3 4oro 4yonosik xni6 ictb, TOro MycuTb
nuabHyBatu» [11, 1. 21, . 341], — 0TXKe Lie — CNPOTUB NiAAaHOro
uicapa, pycuHa, WO 3Hae «CBOK PobOTY», AKA MOro rofye, «i
CBOIO NMPUCATY», AKA NOMY BENIUTb «POBUTU TOUHO I YecHo» [11,
T. 21, c. 368], i 3 UiNKOM NPUPOAHOIO HELOBIPOKO CTaBUTLCA A0
NPONOAbCbKOI ariTauji. SloriyHo Te, Wwo 1-ro nagonucra 1848
POKY, «NYHKT O OCbMiii» KannHoBuy 6yB Ha cnyxbi, He
00i3HaHMI WOAO0 N/NaHiB peBoNtoLioHepiB, BiH BMMNAAKOBO
(PaTyw 3HaxopuTbcA Ha PWHKY) OMMHAETbCA B HapuKaAHin
nactui, 6o Bubirae 3 byxranTepii, wo roputb [11, T. 21, c. 347—
348]. MumoBOAi repoii 3HaXo4MTbCA He TiZIbKM Ha BapuKagax,
ane 1 3 Toro 6OKy, Ae He BosiB 61 ByT. BiH cTae cBigkom
abCoMOTHO HE3PO3YyMINIOro MoMy PeBOIOLLIAHOMO NigHECEeHHA
(0oB6opoHa . BanirypcbKoro), NpUKpoi pyiiHaLLi BCboro foBKona,
cmepri, iHoAj 6e3rny3aoi, 60 3 Heto rpanwuca (3arnbens bpoHs), i,
HAOCTaHHE, BiH 6auuTb, WO Nif Konecamu NoBo3y onuHMNacA
Jouka V. Banirypcbkoro, «a TUM 4acom i3 Bepxy bapuKaau
Ba/IUAINCA JOLWKKM, MebAi i BcAKi 06/10MKM, NOKPUBAtOUM, ane He
3arimatoum ii» [11, 7. 21, c. 358]. KanvHoBKY pAaTye Eminito, Tomy
Lo BiH MOpAZHa NOAMHA, @ 3aX0BaTUCA B BYAMHKY rpadmHi M.
iM BOAETbCA TOMY, WO B HMX 6ayaTb MONbCbKMX NaTpIOTIB.
BMHMKAE  «KOMefZiiHEe  Hemopo3yMiHHA»,  ApamaTUyHO
«CNNABNAKOTLCA B O4HOMY AMXAHHI FPOTECKHE i NigHeceHey, Wo,
3a B. Ttoro, 6yno Tunosum gns nitepatypu XIX ctopiyus. Tpoxu
3ro4OM Le CUTyalia 343€TbCA  KyMeAHOW i camomy
C.KanmHoBnuy — 4Yepe3 micAup BiH OMNOBIJAB  «iCTOPIO
nam’aTHoro aHA 1 Nnafonucra, <...> Uikagille, AeKyAM HaBiTb 3
rymopom» [11, 1. 21, c. 368].

Y nosicTi «'epoi noHesoni» |. PpaHKo po3pobase npocty
TparegiviHy dabyny, AKka ABNAE «nepexif He A0 WACTA 3 HeLwwacTs,
a HaBMaKw, 3 LWACTA 4,0 HELWLACTA, — afie He Yepe3 MepP3eHHiICTb, a
yepes BeIMKY MOMWIIKY IIOAVHW... CKOPiLUe KpaLLoi, HiX ripLuoi»
[19, c. 68]. BunagokK i iHTp1ra NoeAHYIOTb ABOX WMPUX Ntoaen
(CrenaHa i Eminito), aKi no-pisHOMY PO3yMitOTb «TPOMaCbKMIA
060B’A30K»: OLMH BBAKAE, LLLO HE MOXKHA NOPYLLYBATH NPUCATY,
Lo cnyba NOBUHHA BYTY YeCHOLO Ta LUMPOIO; ApYra — MPIMHULA
Npo XMMepHY MoAbLLY Y4 TO MUHYJY, UM TO MaibyTHIO, 3apasu
AKOI BOHA 1agHa 3arMHyTW. [POTUCTOAHHA NOCUNEHE KOXaHHAM
(KanuHoBnu) — HeHasuctio (Eminia). CrenaH KanuHoBMu
NOMMUIAETLCA HE TOZLi, KONM ONMUHAETbCA Ha BapuKagi i paTye
Eminito, a Toaj, Konu B ypasnuBomy ctaHoBULLj (6e3pobiTHuiA) 3
B/IACHOI LUMPOCTI | JOBIPANBOCTI HE MOMIYAE, LLLO CTaB irpaLLKOLo
rpapuHi M. TpOTECKHe 3HUMKEHHA MOPTPETHUX Ta MOBHMX
XapaKTepUCTUK repos, 3HEBAaXKNMBE CTaBJEHHA A0 HbOro
«wnaxetHux» rpaduHi M. Ta A. TONyXOBCbKOrO He pPobnsaTb
C. KannHoBKMYa Hi ripwmm, Hi CMilWHKUM.

Fnapay rpadiyHoro pomaHy Mixas TumolweHKka & Kupuna
lopiwHoro «'epoli NoOHeBONI», HA BigMIHY Big, YATaya MoBiCTi
|. ®paHKa, He MOXKe PO3PaxoByBaTU Ha CBOLO YABY, BiH HE MOXe
«HamantoBaTtn» cobi Hi C. KannHoBmYa, Hi NepuneTii 1oro KuTTs,
33 HbOrO Lie 3pOOMB XYAOMKHWUK-KOMIKCUCT. KapuKaTypHicTb
CTUAIO0 BNACTMBA MasItOHKAM KOMIKCIB B3arani, i nitepaTypHui
KOMIKC He € BUKNIOYeHHAM. [1Aa4a4 KOMIKCIB 33BN CTUKAETbCA
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3 rPOTECKHUMM 06pas3amu i «NpUpeYeHnin» cnpuimati byap-
AKWI CIOXKET ipOHiYHO.

CopoK ofHa CTOpiHKA KHUIMM nepeTBOpeHi Ha CTo
TPUHALLUATL CTOPIHOK rpadiyHOro pomaHy, Ae rofoBHY PoOSb
BiZABEAEHO MANIOHKY, i 415 TOTO WOb cnpuitmaTi 306paskeHHs i
TEKCT B €AHOCTi, Tpeba BONOAITM HaBMYKAMKM nepernagy
nitepatypn B GoOpMaTi  KOMIKCY: MPOrAAHYTH, MPOYMTaTH,
PO34MBUTUCA AeTaNi MatOHKIB.

Mepwwit MmantoHOK neporo Tomy [3, T. 1, c¢. 3] — KapTa
AsctpilicbKoi imnepii XIX cT. i Ha ii TAi gewo moaepHi3oBaHUi
BapiaHT «CBoboau, Lo Beae Hapoa» (1831) ExxeHa Jenakpya.
[Opyruit mantoHok nepworo Tomy [3, 7. 1, ¢. 4] — maneHbka
dirypKa, Wo oaMHOKO bpede HeBiAOMO Kyau. TakKMM YMHOM
rnasava NpoiHPOPMOBAHO NPO FONOBHY CIOXKETHY NiHit0 TBOPY —
MasieHbKa /ltoAMHa y BUpi peBostouii. HacTynHi n’ATb CTOPiHOK —
ictopuuHe Tn0: BigeHb, /1bBiB, PUHOK, cTaTya HenTyHa, Patyw,
aritatopu, Hapoposa paga, Hapoposa reapaia, Pycbka paga,
uicapcbKi BosikM [3, T. 1, ¢. 5-10], a Ha oAMHAAUATIN CTOPIHLI
3'aBnsetbea C. KaimHoBwY, BiH camuThb 3a 61opKom 6ins BikHa, a
3a BiKHOM NliTaloTb rony6wm («...i Ayx y BuAj ronybuHim...»). Nani
iCcTOpiA MaNoETbCA BXKe 3a Y4acTio ronosHoro repos. Mo mipi
TOrO AIK 3POCTAaE peBoOAtOLjiiHa Hanpyra (noxap y Patywi,
6yaiBHMUTBO 6apuKaa), 3poCTae noAms i Bigyai repos (oui
CTaloTb 6iNblUMMM), NPUCKOPIOOTLCA Aii (repo MeTyLuMTbCA,
3aMKHeHu y nactui). OcTaHHiIA po3BOPOT Meplloro Tomy —
NAoLa, 3 AKOI TiKAOTb N0AM; AKACb MOBAXKHA KiHKA HaKasye
CNYMKHUKY 3a4nMHUTM bpamy; 6apuKkaga, AKy MigHeceHo Hag,
NOLIKOAXKEHO OpyKiBKO. AKWO NpUAMBKUTMCA, TO Ha
6apuKagi € BCi NepcoHaki rpadiyHOro pomaHy, HaBiTb Ti, AKMUX
e He 6yno 3a4iaHO, OKPiM repon — BiH NOKMHYB 6apukaay (3,
T. 1, c. 58-59].

[pyruit Tom 3HOBY BigKPWBAE KapTa ABCTpPICbKOI iMnepil.
Tenep Ha i Tai 306paskeHo Patyw i fnogei, WO TiKatoTb
(MantoHOK MepeaocTaHHbOI CTOPIHKM neplioro Tomy) [3, T. 1,
c. 58; 7. 2, ¢. 3]. KapTuHM cyuinbHOI pyiHaLii (noBaneHo cTaTyo
Boxkoi Matepi, «Mad! Mad! Nad!» Ha doHi Posn’atta [3, T. 2,
¢. 11-12]), ocTaHHbOTO NPOTUCTOAHHA BapUKaAM LiicapcbKomy
BiMCbKY [3, T. 2, c. 24-25], 3arnubeni nogent [3, 1. 2, c. 27-28].
TpnauAatb nepwa CTopiHKa KyNAbMiHauja, — 6apukaay
nosaneHo, Eminia nig 3asanamn, CrenaH KannHosuuy pAatye
AiBuMHY. MantoHOK «MOpATYHOK» abCOMOTHO HE repoiyHui:
KanvHoBuy TArHe 3a Horm Eminito, cykHA 3agpanaca, BMAHO
cnigHto 6inn3Hy — NpekpacHe (BYMHOK) BUrNaaae 6e3obpasHum
(mantoHoK). TMoBaXHa »iHKa HaKa3ye CAYXKHUKY BifiMKHYTU
6pamy [3, T. 2, c. 32], repois BpATOBaHO. HacTynHMM CTOpiHKam
MOXHa AaTh Ha3sy «Kutta KaanHosmya nicna 1 nagonucrar.
Buiii cepii mantoHKiB yBary NpuBepTaE MOPTPETHA CXOMKICTb
rpadvHi dignyku i Eminii: ogHakosi pucy 061144s, 0AHaKOBI
3auiCKM, OAHAKOBI CykHi. paduHA [ignuka npocto TpoOXM
rnafilia 3a CBOK npotexe. BUrnagae Ak HaTAK Ha BNAAHICTD i
niacTynHictb Eminii, wo srogom niarsepantbea [3, 1. 2, ¢. 59].
Opyra napa «BAnU3HIOKIBY CNYXKHUMK  AH | HaMiCHMK
A. TonyxoBCbKUiA. BUOOBKEHWI HiC, MPUMPYHKEHI o4i, nornag, B
CTOPOHY — YHaO4HeHe JiLeMipCTBO ABOX YOJOBIKIB, AKUM
C. KannHosny Haye 3aBgayye cBOIM nopATyHKOM. Moxke, Le —
HaTAK aBTOPIB HA NoraHe MabyTHE repos, MOXKe, Lie Tenep, a He
Ha b6apuKaai BiH MOTpanuB A0 «rHi3da lepwHiB»? CueHn
BHYTPIWHbOI  pyWHaUii  HEHaBMCHOrO  CBOIM  APYKWHI
C. KanuHoBWYa, AK i CLUEHY WOro CMepTi «Mo N'ATbOX POKax
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Takoro xutra» [11, 1. 21, c. 374], aBTOopK rpadiuyHOro pomaHy
onycKkaloTb. BocTaHHe cnoxuBay 6auntb KanuHoeuua 16
®oBTHA 1851 poky, pa3om i3 CBOIMM CMHAMKM BiH BITaE
imnepatopa AscTpilicbkoi imnepii ®paHua Mocnda [3, 7. 2, ¢. 59].
3aBepLuyeTbcs rpadiyHMit pomaH naHopamoto J1bBOBa, B AKOMY
BiZPOAKYETLCA KNUTTA (NaroAaTb BexKy PaTylli, po3nycKaroTbea
6pyHbKM Ha gepesax), i ¢paszoto: «Big Toro nam’ATHOro AHA
NepLIOro NagonnCTa XUTTA HEBONbHOTO repoa KannHoBuYa Bxke
HiKO/IM He Byae TakUM fK paHiwe...» [3,T. 2, c. 60].

Agnantauia Tekcty Kupuna lopiwHoro 6yae ocobamnso Likasa
bpaHKo3HaBLAM, cepes, AKMX BiH i cam cebe Tenep uncautb [1].
ABTOp npaLoe 3 06oma BapiaHTamu nosicTi |. paHka («Bohater
mimo woli», nyén. 1889 [11, 1. 17, c. 198-211, 474-486, 495—
497], «lepoii noHeBoni», 1904 [11, 1. 21, c. 333-374)), i iomy
BAAETbCA «30epertv opuriHanbHUM TekcT» Ha 80 %.

Y nonbcbKoMy BapiaHTi, AKMIA OyB 4YaCTMHOK pPOMaHy-
«icTopii BWXOBaHHA YKpaiHCbKOro iHTenireHta» [20, c. 62],
BiACYTHA «MONbCbKA iHTpUra». KannHoswy Mpuropint «Biarpibae»
[OuKy 3akwuupkoro laHwo 3-nig ynamkis 6apukagu, a Big
nepecnigyBaHHA BINCbKOBUMM iX PATYE CTOPOK Kam’ SHUL, TOMY
WO «Temep TaKMM 4ac, WO JIOAMHA /IIOAMHI  NOBWMHHA
gonomaratm» [11, 1. 17, c. 480-483]. laHA CTae APYKMHOI
KanuHosmnua 3 6e3Buxoai, ane He NEPETBOPIOE Oro HKUTTA Ha
KOLIMAp, HaBMaKW, «NpU MOMOLIN APYMWHI BiAKWUB NiTHIN
KaHLEeNAPCbKNUiA cipoma, BigMonoAiB i noyas ACHile AMBUTUCA
Ha ceiT» [11, T. 17, c.495]. Hixto He 3abopoHse lpwuropito
BMXOBYBATU fiTel. KanvHoBMY nomupae Big 3acTyau, ane
NOMMPAE WACNUBUM.

BMHWKA€E MUTaHHA, YOMY B YKpPaiHCbKOMY BapiaHTi MOBICTi
lpuropin (rpew. «yBasKHMI») MNepeTBOPHOETbCA Ha CTenaHa
(rpew. «BiHOK», «Ziagema»), Npo WO CBIAYUTb 1OrO
MYYEHMUTBO, YOMYy BiH TaKk MoTepnae BiA4 nonskis?
HalioueBMAHILIMM NOACHEHHAM BBaYatoTbCa 0COBMCTI NPUYMHU
— B 1897 p. ®paHKa 3BinbHMAK i3 pegakuii «Kurier Lwowski» 3a
cTatTio «[0eT 3pagmn» — KEPETUYHY IHTEPNPETaLito», 33 BAaCHUM
BM3HAYEHHAM MUCbMEHHMKA, «HaWbINbWOro  NOAbCbKOro
noeta» Miukesnya. Leit dakt biorpadii aBTopu rpadiuHoro
POMaHy HaBOAATb Yy CTaTTi-gosigui «3 xutta |. ®PpaHKa»
HanNpuWKiHLj Nepworo Tomy: «3aranbHe 0bypeHHA NOAbCbKOro
CYCniNbCTBa 3aKPUNO ANA HbOrO AOCTYN B MOJbCbKY MNpecy.
BiaToai BiH MOKWMHYB KYpPHaNiCTMKY i 3HOBY 3anuwmeca 6es
cTabinbHMX 3acobis gns icHyBaHHA» [3,T. 1, c. 63].

HamaraHHa asTopa aganTauii Tekcty K. F'opiwHoro 3rnagutm
«TOCTPUIA KYT» aHTUMNONbCbKOrO HacTpoto |. PpaHKa 3a paxyHoK
3MiHW ¢iHany NoBICTi BUrNAAAE LiIKOM NPUPOLHO.

YBaKHWI i 3aLiKaBNEHUIA YMTay «MOBEPTAETLCA» A0 TEKCTY
KHUMM, a ragad rpadiyHoro pomaHy — A0 MasltoHKiB. BiH
LyKaTUMe CUMBOAIYHKX 06 pa3iB, MPUXOBAHWX 3HAKIB, «3aNBUX»
abo «HeobxigHux» petaneir. MpadiuHWii MantoOHOK BiAKpMBaEe
TYT HECKIHYEHHE none 41 iHTepnpeTaujit.

HaBeaemo gekinbka npuKnagis:

- KannHoBWY HIKOMM He 3HaxoAMTbCA cepef, HaToBMy, BiH
3aBK/AM CTOITb OKPEMO Big, I0Ael — OKPEeMILLHICTb repos;

- KanuHoBWY 3aBXAM ige HasycTpiy, BOIK, ane Hikou B
OfZlHY CTOPOHY 3 HaTOBMOM;

- KanuHoBWY nepexoanTb Yepes MICTKM — B Liel Yac BiH
3aBX/AM PO3MIPKOBYE MPO CBOK ETHIYHY Ta FPOMAZAHCHKY

npupoay;
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- piyka MontBa — B 1870 p. BOHA CTana YacTUHOM
NbBiBCbKOI KaHani3auji, a Ha MantoHKax ii 306pakeHo: beperu
6pyaHi, AKMICb cobaKa crnycKaeTbea Ao Boam — JleTa, CTikc?

- dopTenbaH, AKUIA XTOCb BMKMAAE 3 BiKHa NepLloro
NoBepxy, NOTIM NOCTINHO NPUCYTHIN «B iHTep epi» BapuKkagn —
3pyiiHOBaHa rapMOoHis;

- BigipBaHi Koneca —3ynuMHeHWI NoCTyn, NPUKPa «aBapian»
umBsinisauji.

Mepenik moXKHa NPOAOBXKYBATH, iHTEpnpeTaLii 3MiHtoBaTK.

3. O6broBopeHHsA

PeBontouiiiHuii JlbeiB (Lemberg) nuctonaga (nagonwcra)
1848 p. — yaBHuit xpoHoTton. |. A. PpaHKko Hapoaueca 1856 p. B
ceni Haryesuui, Ha ¢inocopcbkuin dakynbTeT JIbBiBCbKOrO
yHiBepcuTeTy BcTynue 1875 p.; K. MopiluHuit Hapoausca 1977 p.,
B YKpaiHy npwuixas y 2002 p.; M. TumoweHko — 1980 p.
HapoAKeHHs, B YKpaiHy npuixas y 1999 p. Ceigomumu nrogbmu
BOHM MOTPanAAtOTb B OHTONOMYHE Nose Midy «aBCTPINCbKOI
FannumMHU», KNIOYOBUM KOHLLENTOM AKOrO € JIbBiB — «ranuupKa
CTONULAY, A «3MANCA NPUHANMHI ABa Pi3Hi CTepeoTUnn micTa:
MONbCbKUI Ta YKpaiHcbKuity [4, c. 8]. na HUX pauioHanbHe
CTaBNEHHA [0 CTPYKTYPU LbOro Midy B MOro icTopMyHOMY,
[AVHaMIYHOMY Ta AjafeKTUYHOMY BUMIpax (3a TepmiHoNOriE
A. E. Tonocoskepa) [21, c. 8] npupoaHe i moxkause. |. . paHko
KMB | TBOPMB Y TOM Yac, KOMM CKNAZ0BI CYHaCHOMO «rainLbKOro
Midy», AKMA  CbOrogHi CTaB  NPEAMETOM  XYAOMHbOI
noctmoepHoi rpu» [4, c. 23], bynu we peanbHicTio. IcTopuyHa
nam’aTb Mpo LeW Yac, «npo ABCTpito Ta 3rogom [Monblyy Ha
raNvUbKMX 3eMNAX He LWe3na, a /uvlle CTana OAHWM i3
Pi3HOBWAiB IHAMBIAYANIbHOTO Ta KONEKTUBHOMO NigCBiZOMOro»
[4, c. 21-22]. Pa3om i3 upm, sk 3a3Hayvae P. onunk, noctynoso
dopmyeTbea «anckypc Hosoro Mmidy. Lle — obpa3 yactuHm
o6’eaHaHoi €Bponu, AKa (3a ipoHielo Aoni) onuHunaca y
asiaTCbKi KpaiHi. TyT, Ha BIgMiIHY Big, pewWwTN YKPaiHCbKUX
TEPUTOPIN, KMBYTb BMXOBAHi i CTUAbHO ofsArHeHi “naHn”,
POLOBIA, AKMX TArHETbCA Bif, 3aXiZHOEBPONEMCHKUX AMULAPIB i
aBCTPIMCbKMX apUCTOKPaTiB. BOHWM BOAiOTb  KOpWCTYyBaTUCA
“nporpecuBHO” NATUHKOI, @ HE 3aCKOPY3/10t0 KUPUULLEID,
Wo acoujloetbcA 3 “npasocnasiem”, “manopociiicteom”,
“xoxnamun” Ta “kaHanamu”, i nparHyTb Ginblue ynutaTM Mapcens
Mpycra, [Oxevimca [soiica, Ymbepto Eko, a He [laHaca
MwupHoro un Heuysa-/lesuubkoro» [4, c. 24]. HaBpsg, um icTopuk
3a ocgiTolo K. TOpiWwHWIA He 3ayBaXye Ha NapafoKCasbHy
PYXOMICTb /bBiBCbKOTO Midy. Moro yBara fo noctari |. ®paHka —
«Moiicea», «KameHaps», «BiuHOro  peBontOLiOHEPaAY,
«Benukoro boika», KyabT aKoro 6yB y XX CT. «A0MNOBHEHHAM
KynbToBi T. LleByeHKa», a CbOroAHi «noyas pyvHyBatuca» [4,
c. 15], uinkom npupogHa i fobpe noscHioBaHa. CouianbHi i
€THWYHI NMUTAHHA B iX iICTOPMYHOMY BUMIpPi BXOAATb A0 KO/a
HaykoBmx iHTepeciB K. lopiwHoro [7]. «BecHa Hapogis»,
NoBCTaHHA 1-2 nuctonaga 1848 p. 3acBiguman, Ha LYMKY
®. CTebnis, «CTAHOBNEHHA rPOMAAAHCHKOrO CycninbCTBa» vy
FannumHi. CyyacHuii AocnigHMK conifapusyeTbea 3 OpaHKoBO
OLLIHKOHO LIbOro0 Yacy, KoM «po3max 0 NpaBAMBOro, LMPOKOro
i BCBCTOPOHHBOTO HALOHANIBHOTO XUTTA <...> OYB Aye A06puiA,
WO Ni3HIWMM MOKOAIHHAM MaiXe Ha KOXHIM  Kpoui
NPUXOAUTLCA HaB'A3yBaTU A,0 TOFO, L0 BXKe By10 po3noyaTo abo
60pait 3aaymaHo B 1848 pouij» [4, c. 55-57]. K. TopilwHWii He mir
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He «BigKpWUTM y ®paHKy reHianbHOro aBTOpa», He Mir He
«3BEpHYTM yBary Ha nosicTb “l'epoit noHesoni”» [1].

4. BUCHOBOK

Pesontouji 1848 p., «BecHa Hapopgis» y €Bponi — «ue
6opoTbba HapoAiB 3a YHiBepcasibHi LjHHOCTI — cBoboay
TPOMAZAH, CONiJAPHICTb MiXK PEBONIOLIOHEPAaMMU, a ANA NbBIB'AH
nepenoscim 6opoTtbba 3a HalioHanbHI npasa. Bci ui wiHHOCTI —
N03a4acoBi i 3a/UWMANCA aKTyaZlbHUMK [0Ci», — 3a3HaYaE
Kupuno Topiwnnii [1]. «IcTopia 3aBXAM NOBTOPHETHCA.
MNapaneni 3aBxau 6ynn. Lei npoekt <..> nepenbavas
PEBOJIIOLLO, XO4 BUILIOB NicnA Hei. BUcTaBka MantoHKiB byna
we [o pesonwouji. Mu He arityBann Hikoro, Hi. Ane cyTb
PEBOAIOLLIY B TOMY, LLO JIOAM, AKI XO4YTb 3MiH, XO4yTb 36epertu
AKICb ifei, BOHM ByayTb 3a HUX BopoTuca. HesanexHo Big yacy.
Tak byno 3asxau. Tak € Tenep. | Tak 6yae B malibyTHboMy. A Te,
wo J1bBiB YacTo 6yB aBaHCLEHO TakMX NOAii, Aymato, WO Le
6/113bKO i LikaBo Ham ycim» [1], —3ayBakye Muxait TUMOLLEHKO.

CKknagHo cnepeyaTnca 3 UMM Te3amu aBTopiB rpadivyHoro
pomaHy «l'epoi1 NoHeBONI», ane, baraToKpaTHO NOBTOPEHI, BOHM
He J0NYYMAN LWMPOKY ayAUTOPIt0 A0 BUAAHHA. Y «4MTaya» He
BMHWKAE CNOKYCU CTaTW «FAAZaYeM, BiH He BaunTb nNpuBoay-
BUKAMKY [0 BMXOAY i3 30HM CBOr0 «iHTENEKTyaAbHOro
KoMdopTy».

Mi TUM came aBTOPU MasIbOBAHUX iCTOPI MOXYTb | MAtOTb
BiAKPMBATWN MOMIMBOCTI iIHTEPNPETAL,ii CBOIX K TEKCTIBY, HABYATH
KyNbTypi nepernagy rpadiyHoi nitepatypwm.
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Bucharska I. M. Timoshenko & K. Gorishniy “The Reluctant Hero”: comic visualization of the
relevance of civil interethnic dialogue in Ukraine

This study shows the results of an analytical reading of two works of different types of art but developing the same plot. The “The
Reluctant Hero” (1904) story of I. Franko is a typical example of Ukrainian classical literature of the 19th century, it reflects the mood
and ideas of those days. The graphic novel by Mihai Timoshenko & Cyril Gorishny “The Reluctant Hero” (2015-2018) based on the
novel by |. Franko is a modern interpretation of the classic plot by means of a “drawn story”, which was undertaken by the authors
with a double purpose: firstly, to familiarize the reader with a little-known work of the “iconic” Ukrainian author , secondly, to
accustom Ukrainians to a new format of publications of “meaningful” literature. The simultaneous presence in the cultural space of
“identical” (different) works should provoke discussion, the potential results of which we tried to predict. The relevance of this issue
for modern Ukraine is confirmed by the works of researchers of the Sub-Austrian Galicia of the late XVIII — early XX century.
Representatives of various branches of humanitarian knowledge record the extreme importance of Lviv history of the XIX century in
the process of formation of the Ukrainian identity. A cultural study of the time and space of Lemberg proves that inter-ethnic dialogue
was not a mutually respectful and harmonious process, and multinational space always raises the question of the hegemony of one
of the peoples. No less important for modern Ukraine is the problem of post-revolutionary creation, where the ability to just work
honestly is especially valuable - the main quality of a “reluctant hero”.

Keywords: classic literature; cartoon history; comic-visualization; comic-book interpretation; graphic novel; grotesque; intercultural
dialogue.
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TpaHchopmauia megiapeuenuii iHCTUTYTY NPe3UAEHTCTBA
B YKpaiHi (3a maTepianamu eBponemcbKMX BUAaHb)

FapkaseHko HO. C.

AHinpoecbKuli HayioHanbHuli yHisepcumem imeHi Oneca MoHYapa

[aHy po3BiaKy NpUCBAYEHO BUBYEHHIO Npouecy TpaHchopmauii megiapeuenuii iHCTUTYTY npe3naeHTcTBa YKpaiHM 33 maTepianamum
€BPONENCHKNX BUAaHb npoTarom 2019 poky. Ocobnunsy yBary npuaineHo KAto4oBUM 3MICTOTBIPHUM KOHLLeNTaMm, AKi yIPyHTO ByBaiu
MeaiaanCcKypc BpUTaHCbKMUX, GpaHLY3bKUX Ta HIMELbKMX BMAAHb Yy nepeasubopHuUiA Ta nicnasubopHUiA nepiogn. Y [oCAiAKeHHI
33CTOCOBAHO METOZ KOHL,ENTYalbHOro aHanisy, AKWIN 4,03BO/IMB BUABUTM AfepHi Ta nepudepiiHi ceHen AoCNiAKYBAHUX KOHLENTIB,
BKA3aTW Ha KNHOYOBI KOHLLENTOCNONYKM Ta 3adikcyBaT ABULLE PO3’€AHAHHA KOHLENTIB 32 YMOB 3MiHU pedepeHTHUX cuTyauiin. Mu
BpaxoByBa/M ABMILE TOMOreHi3aLji KOHTEHTy, WO Hapasi € XapaKTepHUM AnA 3axigHoro mepiaauckypcy. Moro nposasu mu
niaTBEPANNN MaliKe NOBHOK KOHBEPreHTHICTIO KOHLENTYaNbHUX YABNEHb, NPeACTAaBAEHNX Y Mediacuctemax bputaHii, HimeuunHm
Ta PpaHuii.

Y Hawi pos3siaui My JOCAIgUNM KOHUENT Npe3naeHTCTBa B YKpaiHi, OKasioHanbHO npeactaBneHuit imeHem B. 3enieHcbKoro.
34i/CHIOYM KOHLLENTYaIbHUI aHani3, My nepLl 3a BCe BU3HaYyann pedepeHTHy CUTyaLjlo, AKa CNPUYMHUAG aKTyani3aLito NeBHOro
KOHLEeNTY, i 3BepTAaEMO yBary Ha MO3aniHrBiCTUYHI GaKTopU MOro 3miHW y meaiaguckypci. Y xoai A0CNiAXKEHHA MU BUABUAMU TaKi
YaCTOTHi KOHLLeNTN Ha NO3HaYeHHA NPe3naeHTa 3eIeHCbKOro, AK: «MONITUYHMI NPUBYeLb», KHOBAYOK Y NOANITUL, AKMI NPUALIOB 3
Wwoy-6i3Hecy», «NONITUK-HOBAYOKY, KTENEBI3iINHNI KNOYH», KYKPATHCbKUI TeNEBI3iIMHNIN KOMIKY, «Kabape-apTUCT», «KAPTIBHUKY, AKi
penpeseHTyBa M HETUNOBUIM XapaKTep YKPAiHCbKOro YUHHOTO NPe3nAEeHTCTBA.

Mun TakoxK 3adikcyBann npouec nepexoay Big, NepCOHANICTUYHMX HeraTMBHO KOHOTOBAHMX KOHLENTIB A0 iHCTUTYLiOHaZbHUX
KOHLENTIB i3 HEeMTpa/sbHUM SAEPHUM 3MICTOM. 30Kpema BKasain Ha pPo3’€AHaHHA CTEPEOTUMNHMX KOHLENTyaslbHUX 3B’A3KiB
«Npe3naeHT — KOMiK», CroYaTKy Yepes3 yBeAEeHHA NpeauKaTy «KOAULLHINY i aKTyanisauito cnofydYeHHA «Npe3uaeHT — KOULLHIN
KOMIK», @ 3rogom i 4epe3 3aTBEpAXKEHHA HOBWX CMWUCNOBUX MNOEAHAHb. MW TaKOXK BKa3a/iM Ha HeraTMBHY PO/b KOHLEeNTy
«Ukrainegate», aAkKMm maHidecToBaHO ApyropaaHy poab YKpaiHU Ha MiXKHAapPOAHil apeHi.

Kntoyoei cnoea: mediakoHyenmu,; mediaducKypc; iHcmumym npe3udeHmcmaa,; egponelicbKi BUOAHHA; 20MO2eHi3ayis.

reflections on the reality they refer to as words. They are open
systems, because they are constantly replenished with
cognitive and reflexive elements. The concept model allows us

1. Introduction

Problem statement. Every language in the world is a living,

constantly evolving organism, which is sensitive to changes in
the society. Any event, especially when it comes to world-wide
political events, finds its expression in the language. At the
same time, the language of the media has always been the
most dynamic and sensitive layer of every national language. It
is in the media discourse where language phenomena, which
subsequently become constants, appear and spread. They
form an actual picture of the world and subsequently replenish
the linguistic thesaurus of the society.

The dynamics of the media language is the most clearly
reflected in the concepts involved in the formation of media
discursive practices. The concept as a key term of sociocentric
linguistics allows us to track the existence of the language, to
visualize the process of transformation of the meanings
through changes in connotations and the emergence of new
concepts in the media. Concepts are linguistic-cognitive
constructs; they integrate knowledge, associations, and
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to see a conditional layer structure, which includes a stable
concept core (prototype), layers that have emerged in
different periods, and the outer relevant layer represented in
the media practices. Therefore, the concept represents the
idea of functional and communicative measurement of the
language. The conceptual approach is being increasingly used
in various fields of humanitarian knowledge, where the focus
on continuing discourses is principled. Media discourse is
exactly the discourse, formed in the turbulent socio-cultural
field, which daily provokes new meanings that are verbalized
in the mass-media language.

Attention to concepts as markers of the dynamic and
functional processes in the language has led to the emergence
of conceptual analysis, which has also become a significant
component of the methodology of social communications. The
frequency of its use in profile studies is motivated by the
attention of communicators to the “living language” of the

FapkaeeHKo 10. C., KAHOUOAM HAYK i3 COYiaabHUX KOMYHIKayil,

8UK1A0aY Kagedpu Kaghedpu Macosoi ma MiXHAPOOHOI KOMYHIKayii,

enekmpoHHa adpeca: julie.garkavenko@gmail.com,
men.: +380563731233,

ORCID: http://orcid.org/0000-0002-3975-3654,
Hinpoecekuli HayjioHaneHUl yHisepcumem

imeHi Onecs loH4apa,

syn. Haykoea, 13, flHinpo, 49050, YkpaiHa


mailto:julie.garkavenko@gmail.com
http://orcid.org/0000-0002-3975-3654
mailto:julie.garkavenko@gmail.com
http://orcid.org/0000-0002-3975-3654

ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

media, which is an important factor in any communication
system, because it is directly involved in the process of
message encoding.

In the article the process of transformation of media
representations of the Presidency Institute in Ukraine, which
was highlighted in European newspapers during the year 2019
is under study. Special attention is focused on two conditional
periods, which are pre-election, with its active promotion of
the political projects in Ukraine, and post-election one. Both
periods are reflected in the European media discourse, and
their conditionality is associated with fuzzy differentiation of
conceptual meanings before and after the presidential election
in Ukraine. We assume that politics is a mediated sphere that
is the most widely represented in the media discourse.

Analysis of the latest research and publications. Concept
researchers have developed a considerable number of
conceptual analysis algorithms that are dependent on the
goals of the study. Scholars A. Vezhbytska [1], R. Frumkina [2],
Z. Popova, I. Sternin [3], L. Kompantseva [4], L. Vasylik [5],
L. Suprun [6] and T. Kuznetsova [7] proposed their methods.

Researcher S. Holyk insists on the integrated approach to
the analysis of concepts, which allows to identify various
linguistic means of their representation, to trace the frequency
of their implementation in the discourse and, as a result, to
highlight the peculiarities of the content and structure of
concepts [8]. Researching concepts, scholar I. Kolehaieva
proposes to carry out «arrangement of key families according
to their semantic potential: what is called, how it is
characterized, which transformations occur within the studied
field [9]. Scientist Kh. Datsyshyn emphasizes the special role of
mass media in the transformation of concepts depending on
the chronotope. In her opinion, “the temporal determinism of
the mass communication makes it possible to capture the
peculiarities of the verbal content of concepts in a certain
period of time and, therefore, to realize a diachronic
comparative analysis” [10]. Optimal for the completeness of
the semantic description of the concept, according to
L. Savytska and . Bezuhla is “selection of three components in
its composition: object and imagery, conceptual and valuable
one” [11]. According to the typology of the mediatized worlds
presented by researcher E. G. Nim, politics is a world-
figuration, which can be characterized by several established
patterns and frames typical for the thematic discourse [12].
The structure of the concept and the cognitive processes that
occur with it in the human mind are described by T. Solonchak
and S. Pesina [13]. The Institute of Presidency, which belongs
to the mediatized world, also turns towards established
models of representation in the media discourse. This is the
concept that has a stable core sense, and which occasionally
acquires polar values, referenced by atypical phenomena and
processes that accompany implementation of presidential
power in Ukrainian society.

Purpose of the paper. The purpose of the study is to shed
light on the process of transformation of media discourse on
the Ukrainian Presidency Institute in European newspapers
during the year 2019.

Research object. The object of the study is the key media
concepts that shape the presidency discourse in Ukraine in the
European media.
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Research methods. The strategy of our study involves the
interpretation of the concept as a semantic formation that
contains passive (literal) and active (meaning, which is formed
and legitimized in the media discourse) components. We share
the approach of M. Poliuzhyn, who believes that conceptual
analysis should be aimed at “identification and comprehension
of the structure of a verbalized concept in order to find out the
circumstances of its formation, to find its systemic connections
and their difference from other concepts; to gain a
comprehensive knowledge of the world, lifestyles, traditions
and culture of native speakers” [14]. Among the two
approaches to conceptual analysis — systemic and textual — we
choose the second one, because we focus on the functioning
of concepts in the media discourse, the identification of their
semantic fields. Scholar J. Furman approaches the method of
conceptual analysis through the prism of the philosophical
category of evidence, which he views as a method of
information research, and vice versa, information is as a
prerequisite for the study of evidence [15]. Generally, the
conceptual analysis method is complex. It variably integrates a
number of techniques that allow one to explore the semantics,
syntax, and pragmatics of a particular concept, to show its
interrelations with other concepts, and to determine the
directions and causes of the transformation of core senses.

The links between other concepts are defined by the
following formulas: A is B, A has the properties of B, Ais related
to B, and we pay attention to the formulas for the destruction
of established conceptual relations: A is not B, A has no
properties of B, A is not related to B. These formulas point to
the transformation of concepts, which acquire situational
senses in the media and lose them due to the change of the
reference situation.

In the article the concept of the presidency in Ukraine,
represented by the name of V. Zelensky is explored. Carrying
out the conceptual analysis, we determine the reference
situation that caused the concept to be updated first, and then
pay attention to the extra-linguistic factors of its change in the
media discourse.

2. Results

In Western media, the image of the Ukrainian President
V. Zelensky is transformed according to the events that
determine the attitude towards him at the institutional and
personal levels. The conceptual sphere underpinning the
discourse that relates to Zelensky undergoes corresponding
changes. There is a separation of the “president-comedian”
stereotypical conceptual connections, first because of the
introduction of the predicate “former” and the actualization of
the “president — former comedian” connection, and then
through the approval of new semantic combinations.

Gradually, media rhetoric is re-emphasized from purely
personal and image approaches to the institutional reading of
the character, that manifests itself in the president’s
identification with the country.

The key geopolitical contexts that determine the extra-
linguistic circumstances of the Presidency concept are the
relations of Zelensky with Trump, the Normandy Four, the
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Steinmeier Formula, the Normandy Summit, the UN General
Assembly, etc.

In the run-up to the elections and after the results of the
presidential elections were announced, Volodymyr Zelensky
was positioned in the Western media as an atypical president.
In the German media, he appears as a comedian and a person
with no political experience: “Der kiinftige Prasident
Wolodymyr Selenskyj hat keine politische Erfahrung und wird
kaum alles besser machen. Und doch ist die Art und Weise, wie
der Machtwechsel stattfindet, eine seltene Errungenschaft im
postsowjetischen Raum” (“The Future President Volodymyr
Zelensky has no political experience and is unlikely to do
anything better. However, a way to change power is a rare
achievement in the post-Soviet space”) (FAZ. 2019. 22 April).

The “president-comedian” concept combination was the
most frequent in the media discourse between April and
September 2019. And Volodymyr Zelensky was clearly
opposed to the former President Petro Poroshenko, starting
with the election campaign of the second round of the
presidential race. For example: “Selenskyj vs. Poroschenko:
Schlagabtausch in der Ukraine” (Zelensky vs. Poroshenko:
Exchange of Strikes in Ukraine. FAZ. 2019. 22 April).

The representation of the “atypical” presidency in the
German press can be shown through the following concepts:
“Polit-Newcomer”  (“political newcomer”), “Prognosen
Prasident” (“predicted president”), “AuBenseiter”
(“stranger”),  “Magier”  (“magician”),  “Fernsehclown”
(“television  clown”),  “Ukrainische  Fernsehkomiker”
(“Ukrainian TV comic»), «Showman» («showman»), «Politik-
Neuling» («novice politician»), «Sieger ohne Inhalte» («winner
without  content”), “Kabarettist” (“cabaret artist”),
“SpaBmacher” (“joker”).

Similar concepts that categorize the perception of the will-
be Ukrainian president were also used in high-quality British
newspapers: “accidental president,” “comedian,” “TV comic,”
“actor with no prior political experience,” “a political
unknown,” “dark horse.”

French newspapers use the following conceptual
connections: “a newcomer to politics who came from show
business” (“un novice en politique issu du show-business”), “is
baptized by political fire” (“a connu ces derniers jours son
baptéme du feu politique”), “comedian Zelensky”
(“'humoriste Zelensky”).

The discourse of the series makes it possible to justify an
unprecedented change in power in Ukraine: “Der Komiker
Wolodymyr Selenskyj hat den Aufstieg seines Serien-Alter-
Egos im echten Leben wahrgemacht” (“Comedian Volodymyr
Zelensky has realized his TV series alter-ego in real life”); “Ein
Geschichtslehrer, der Gberraschend Prasident des Landes wird.
—Das ist eine der Rollen von Wolodymyr Selenskyj. Und im Film
fangt er an auf ,seine Weise” aufzurdumen” (“A history
teacher who surprisingly becomes the country’s president. —
This is one of the roles of Volodymyr Zelensky. And in the
movie, he begins “to clear his way”) (FAZ. 2019. 5 April).

In the British press, we find such appeals to V. Zelensky’s
TV series past: “Actor Volodymyr Zelenskiy, who plays
Ukraine’s president in a hit TV show” (The Daily Telegraph.
2019. 21 April), “propel TV comic to presidency”. Similar
references can be found in the French press: “Zelensky, an
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unknown political entity, has no power in parliament, and his
party "Servant of the People" is still just the name of a well-
known television series” (“Objet politique non identifié,
Zelensky ne dispose d’aucune force au Parlement et son parti,
Serviteur du peuple, n’est pour le moment que le nom d’une
célébre série télévisée”) (Ukraine: début de la présidence
Zelensky. Le Figaro. 2019. 19 Mai).

The article under the title “From the Joker to the President”
published by the Frankfurter Allgemeine Zeitung is an example
of author’s attempt to reflect on the phenomenon of turning
comedy into election weapon (FAZ. 2019. 8 February).

The leading feature of the "comedian" as a personal
character is gradually being replaced by institutional political
senses: “Komiker Selenskyj wird Prasident” (“Comedian
Zelensky became president”) (FAZ. 2019. 21 April); Selenskyj
spricht Uber politische Ziele (“Zelensky talks about political
goals”) (FAZ. 2019. 22 April). They come to the foreground in
the discourse of interstate communication: “Die
Bundesregierung wird der Ukraine zur Seite stehen” (“The
federal government will be on Ukraine’s side”) (FAZ. 2019. 22
April).

The conceptual field is also changing. Zelensky appears in
the articles of German newspapers as “Ukrainische Staatschef”
(“Ukrainian leader”), “Ukrainische Prasident” (“Ukrainian
President”), “Trump ukrainischer Kollege” (“Trump’s Ukrainian
counterpart”), in the British quality press as “the new President
of Ukraine,” “he Ukraine president,” “Ukraine president
Volodymyr Zelenskiy,” in the French newspapers as “Donald
Trump and his Ukrainian counterpart” (“Donald Trump et son
homologue ukrainien Volodymyr Zelensky”), “Mr. Zelensky”
(“M. Zelensky”), “heads of two states” (“les deux chefs d’Etat”)
(Zelensky and Trump are understood to have the same attitude
to both of them), “Ukrainian and American leaders” (“les
dirigeants ukrainien et américain”), “his Ukrainian counterpart
Volodymyr Zelensky” (“son homologue ukrainien Volodimir
Zelenski”), “President Zelensky” (“le président Zelensky”),
“Ukrainian President” (“le président ukrainien”).

British media also have internal and external political
contexts to highlight the functionality of the Presidency
Institute in Ukraine. They have mostly negative connotative
meanings: corruption scandals, corruption, prominent
oligarchs, rising costs, war, stalling reforms. In the French
media there are diachronic contexts that represent Ukraine
today and also appeal to the past: “the cradle of East Slavic
civilization” (“berceau de la civilisation slave orientale”),
“industrial and agricultural flagship of the former USSR”)
(“fleuron industriel et agricole de la défunte URSS”), “Moscow
confiscated Crimea” (“Crimée confisquée par Moscou”).

There is a gradual separation of concepts in the “comic-
president” concept combination, because such predicates as
“former” and “ex-" appear in the media discourse.

The transformation process in the British media is
indicated by the following conceptual compounds: “comedian-
turned-president,” “a television comedian,” “comic actor with
no political experience,” “ex-comedian President Zelensky.”

French newspaper Le Figaro also writes about the gradual
“mutation” of the comedian who turns into the president:
“L’affaire est suffisamment sérieuse et I'exploit remarquable
pour que l'on laisse de c6té durant un temps I'étiquette
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caricaturale de comique troupier qui colle au front de Zelensky,
et qui ne parvient pas a retranscrire fidelement une aventure
politique hors norme, alors que le personnage lui-méme est en
train de muter pour devenir président” (“The affair is serious
enough and the feat is so remarkable that one leaves aside for
a time the caricatured label of a comic trooper, which sticks to
Zelensky’s forehead, who himself fails to faithfully transcribe
an extraordinary political adventure, while his character is
mutating to become president” (Le Figaro. 2019. 22 Avril).

In the run-up to the parliamentary elections, a discourse
emerges in the British media linking Zelensky to his “Servant of
the People” party, which is presented as a new phenomenon
in Ukrainian politics leading to the destruction of the old
political system: “reboot the country’s politics,” “newcomers
into parliament and government,” “new generation of
politicians,” “new face,” “young people new to politics,”
“breaking the system”.

The concepts of “scene,” “actor,” “comedian” in the
sedimented form remain in the connotative range of the
concept “Ukrainian President,” even when it acquires clear
institutional features and is somewhat depersonalized. For
example, Spiegel publishes an article eloquently entitled
“Selenskyj, plotzlich Statist” (Zelensky, suddenly on the
sidelines. Der Spiegel. 2019. 10 Oktober).

“Er ist Komiker und Schauspieler — und jetzt Prasident der
Ukraine. Wolodymyr Selenskyj wollte seinem Land Frieden
bringen. Doch dann kam ihm Donald Trump ihm in die Quere”
(“He is a comedian and actor — and now President of Ukraine.
Volodymyr Zelensky wanted to bring peace to his country. But
then Donald Trump got on his way”), — this is how this material
begins, where the “scene” concept becomes a pivotal one. It is
joined by the predicates “own” and “alien” in order to
demonstrate through this opposition the change of status of
an actor who, from the usual scene of his own choice, is now
forced to “play” exclusively on the alien political scenes. The
author uses an intentional approach in trying to identify the
implicit behavioral intentions of the Ukrainian president and to
establish causality between expectations and reality. Zelensky
appears in the article as a former actor who is accustomed to
choosing his own scene — whether it is “Evening Quarter” or
“Servant of the People”. The image of the “scene”, which is
familiar to the Ukrainian leader, helps the author to convey the
main opinion of the article: Zelensky is forced to play not on his
own stage. The conditions in which he is to lead the game are
dictated by Trump, Merkel and Macron. The worst situation is
unfolding around Ukrainian-American relations. In the US, the
concept of “scandal with Ukraine” is beginning to appear,
which, in the author’s opinion, is in itself a huge problem for
our country, since it clearly demonstrates the priority of
Americans — not Ukraine as it is, but the problems it causes to
their president.

The author refers to Zelensky’s expectations, which turned
out to be incompatible with reality. First, the Ukrainian
president wanted peace for his country, and he placed great
hopes on Trump. He hoped to stand “side by side with Trump
in the Oval Office and convey a message to Putin.” According
to Spiegel, vain hopes for the US President’s help in
organization of a US-wide Normandy Enlargement meeting
that would put pressure on Russia is one of Vladimir Zelensky’s
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biggest missteps. An attempt to please D. Trump, who
eloquently appeared in a cue about insufficient assistance
from France and Germany during the meeting at the UN
General Assembly was also criticized.

It is noteworthy that Spiegel, like many other European
newspapers, compares Zelensky to Trump, seeing the same
political character here: “In Grundzlgen dhneln sich die beiden
Staatschefs: Beide sind als AuBenseiter in die Politik gegangen,
beide verdanken ihre Wahl dem Verdruss der Menschen, die
sich von den politischen Eliten nicht vertreten fiihlen, beide
mogen kritische Medien nicht unbedingt” (“Basically, the two
heads of state are similar: both came into politics as outsiders,
both are obliged by their election to irritated people who do
not feel as representatives of political elites, neither of them
necessarily likes critical media”). It is about people’s initially
being distant from politics, the electoral choice due to the
irritation of the masses over their predecessors who did not
perform their representative function, and about the
insensitivity to critical media outbursts.

According to Spiegel, one of the reasons for a not very
productive tenure of V. Zelensky as President of Ukraine is
Trump, more specifically, a telephone scandal that, in fact,
brought Zelensky to secondary positions in the international
politics.

The phenomenon of politicians-comedians is revealed by
the British The Guardian, which published an article with the
eloquent title “The world is run by comedians, but is anyone
laughing?” (The Guardian. 2019. 25 August). This topic has also
become an important information drive for Ukrainian
practitioners, who drew attention to its aspects in their
articles: “The dialectical connection between politics and
comedy is what pulls the world into the abyss. This idea is
proposed by the author, while reflecting on the phenomenon
of “new rulers.” Among them there are Donald Trump, Boris
Johnson and Volodymyr Zelensky. All of them are political
leaders of new type who have come out of comedy and
embody their viewers’ prejudices. The author depicts a
grotesque picture: the prime-time television show featuring
the new British prime minister, the US and Ukrainian
presidents in the Oval Office, swaying with laughter and
sharing a worldwide audience. “Wit is the epitaph of
emotions,” sums up the author, quoting F. Nietzsche. And at
the same time, it begs the question: but why do we choose
them ourselves?” [16].

Media experts claim that Boris Johnson is an odious figure
in British politics [16] and consider him to be a synthesis of a
comedian, intellectual and showman. On this basis, they liken
him to Zelensky. British journalists also see a similarity
between Johnson and Trump.

“Ukrainegate” concept has been gaining a significant share
in the representation of the Ukrainian president over the last
three months.

Extralinguistic circumstances of the transformation of
discursive media approaches include the scandalous
telephone conversations of V. Zelensky with D. Trump and the
meeting of two leaders in the UN General Assembly. Ukrainian
experts also state that “"Ukrainegate" appears in US media
discourse as a conditional term denoting President Donald
Trump’s pressure on President Volodymyr Zelensky’s
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administration to investigate the business interests of Hunter
Biden, son of the former Vice President Joe Biden, who may
compete with Donald Trump during the 2020 elections” [17].

The concept is formed with the help of combination of two
subconcepts “Ukraine” and “gate,” which is similar to
Watergate —the Watergate scandal of the 1970s that led to the
resignation of President R. Nixon. For American society,
Watergate is a testament to the fact that personal flaws of the
politicians can lead to a protracted political crisis and cause a
powerful reputational blow to the presidency itself.

Therefore, to illuminate Ukrainian-American relations,
“Ukrainegate” concept originally contained historically
motivated negative connotations that implicitly indicated
Trump’s probable impeachment due to pressure on the leader
of a foreign state for his own pragmatic purposes. “Immer
wieder fallt der Name Watergate” (“The name Watergate
keeps coming up”) —an article under this title was published by
the Frankfurter allgemeine Zeitung. It refers to the precedent
for the loss of public confidence by the former US President R.
Nixon and predicts that impeachment hearings will not be held
without trace for D. Tramp (FAZ. 2019. 12 November).

The Frankfurter Allgemeine Zeitung daily publishes articles
on “Ukrainegate” in the United States. We pay attention to the
columns that categorize the concept through the semantic
labels that form the vector of perception of the article. The
most frequent of them are the “Case of Ukraine,” “In the
Ukrainian conflict,” “Republicans against impeachment,”
“Trump and the Ukrainian case,” “Impeachment,” “Through
the cause of Ukraine.” Similarly, the content on Ukraine and
the Ukrainian president in Die Welt is classified as
“Impeachment — Investigation,” “Impeachment — Hearings,”
“Military Assistance Detained,” “The US President.”

The “Die Ukraine-Affare” concept becomes dominant in
the discourse that is somehow related to the Ukrainian-
American issues.

British and French newspapers also have conceptual
connections directly related to the semantic fields of
“Ukrainegate”: “the Trump-Ukraine scandal,” “focus on
Trump-Ukraine,” “Pour son malheur, I’'Ukraine se retrouve
victime de la fange trumpienne” (“To its misfortune, Ukraine
finds itself victim of the Trump’s mire”).

It is worth saying that the Ukrainian theme is not an
autonomous one, it is raised only as a component of a broader
complex theme of elections in the US and manipulation of their
results with involvement of other countries and pressure on
Ukraine in particular.

3. Discussion

The conceptual approach in media discourse research
remains debatable in the field of Social Communications.
Scientists have not reached a consensus on the algorithm and
regulatory procedures for conceptual analysis yet. In our
opinion, the explication of the concepts should be due to the
extra-linguistic circumstances of their functioning in the media
discourse. The language of the media as a living language
should be explored in dynamics, which will provide an
opportunity to highlight the transformations of key concepts in
the context of the socio-cultural and political situations that
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caused them. It is considered to be appropriate to identify
concept compounds that allow us to uncover the status of the
problem being investigated, as well as to record the process of
separation of concepts, which may indicate a correction or
complete transformation of the media reception of a particular
object.

Analysis of the key concepts that have influenced the
phenomenon of the Ukrainian Presidency in British, German
and French newspapers throughout the year 2019 indicates a
high level of similarity, almost complete coincidence of
linguistic representations.

We associate this phenomenon with the process of
homogenization of the European press. As we noted in our
dissertation, the similarities of journalistic cultures in the
online newspapers of the European countries were explored
by H. Wessler, D. Hallin, and P. Mancini. The similarity of media
content, and therefore of the concepts that underpin it, is, on
the one hand, conditioned by the emergence of a
homogenized Western style of journalism, which follows the
Anglo-American model, and on the other, by the emergence of
a European public sphere or the Europeanisation of national
public spheres (cited after [18, p. 48-53]). Content
homogenization is also closely linked to the processes of
vertical and horizontal Europeanisation of the press (mutual
coverage by EU countries), and this process is only intensified
by the features of online versions of the print newspapers
(cited after [18, p. 48-53]).

4, Conclusion

Media-discursive practices for the presidency institute are
the background of the concepts of “comedian,” “showman,”
“actor,” “clown” and such related ones as “scene” and “show.”
They all verbalize Europeans’ perceptions of an atypical
presidency in Ukraine. These concepts are of particular
importance in the pre-election and early post-election media
discourse.  Gradually, President Zelensky’s personal
evaluations are giving way to institutional characteristics, and
conceptual compounds with the concepts outlined above
gradually separated according to the formulas “A is not B”, “A
has no property of B,” “Ais not relevant to B.”

“Ukrainegate” integrated concept has also defined the
nature of the reception of the presidency institute in Ukraine
recently. It testifies to the secondary positions of our state on
the European agenda.

The study may be continued, considering the
incompleteness of the transformation of ideas about Ukrainian
power in European newspapers and the European political
community as a whole. Conceptual analysis is a relevant and
effective research tool.
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Harkavenko Y. Transformation of the media reception of the presidency institute in Ukraine
(based on the materials of European newspapers)

The research is dedicated to the study of the process of transformation of media reception of the Institute of the Presidency of Ukraine
based on the articles published by the European newspapers on their websites during the year 2019. Particular attention was paid to the
key substantive concepts that underpinned the media discourse of the British, French and German press during the election and post-
election periods.

In the process of study, the method of conceptual analysis, which allowed to reveal the core and peripheral meanings of the concepts
under study as well as point to key concept compounds and capture the phenomenon of concept separation under conditions of
changing reference situation was used. The phenomenon of content homogenization, which is now the characteristic of Western media
discourse was also considered. We have confirmed its manifestations by almost complete convergence of conceptual representations
presented in the media systems of Britain, Germany and France.

In the article the concept of presidency in Ukraine, represented by the name of V. Zelensky, is under exploration. Carrying out the
conceptual analysis, we first identified the reference situation that caused the actualization of the concept, and paid attention to the
extra-linguistic factors of its change in the media discourse. In the process of study, the following frequently used concepts to denote
President Zelensky, which represented the atypical character of the Ukrainian incumbent presidency, were found: “political newcomer,”
“newcomer to politics who came from show business,” “politician newcomer,” “television clown,” “Ukrainian television comedian,”
“cabaret artist,” “joker,” etc.

We have also stated the process of transformation from personal, negatively connotated to institutional concepts with a neutral core
sense. We particularly pointed to the separation of stereotypical conceptual connections of “president-comedian,” first by introducing
the predicate “former” and actualization of the combination “president-former comedian” and later by approving new semantic
connections. We also pointed to the negative role of the Ukrainegate concept, which manifested Ukraine’s minor role on the
international arena.

”

Keywords: media concepts; media discourse; presidency institute; European publications; homogenization.
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TpaHcmepgianbHi HAPATUBU KOMIKCOBOI XKYPHANICTUKMN:
CBiTOBMI Ta YKPAIHCbKMIA A0CBIA
F'yaowHuk O. B.

AHinpoecbkuli HayioHanbHuli yHisepcumem imeHi Oneca NoHyapa

Y NpoAoBXeHHA AO0CAIAMKEHHA [AOKYMEHTaNi30BaHOro CBITOBOrO Ta YKPAiHCbKOrO KOMIKCYy, JaHa CTaTTA MPe3eHTYE KOMIKCOBY
YKYPHANICTUKY Y KOHTEKCTi Pi3HUX TEOPETUYHMX NiAXOAIB, KaHPOBUX Ta TEMAaTUYHUX BU3HAYEHb | XapaKTepucTuk. ONopHUN TepmiH
pob0TM — KOMIKCOBa JKYpHaNiCTMKa — PO3rNAAAETbCA AK «Napaco/ibKOBUIA», WO [03BONSE O6’€AHATU iHTEPaAKTUBHUIA KOMIKC-
penopTax, KapuKatypy, nit4, rpadiyHMit pomaH y €eauHMI npocTip rpadidyHoro cropuTeniHry. TpaHcMegianbHICTb KOMIKCY,
NopoAKeHa Bi3yaZIOLEHTPUYHICTIO CY4acHOro CBiTy Ta CXWAbHICTIO A0 MiKCyBaHHA pi3HMX ¢opm Ta CTunis, 3abesneuye
JKYPHaNICTCbKMM mMaTepiafiam eMnaTUYHICTb, eMOLiNHICTb, IHTEPTEKCTOBICTb. MPU UbOMY TpaaMUiHI }KypPHaANICTCbKi CTaHAAPTN He
CMPOCTOBYIOTHCA, X CEHC i 3HAYEHHA YMOTMBOBYIOTLCA HOBUMM iIHPOPMALLIAHUMM BUKAMKAMMU Ta TEXHONOFIYHUMU MOXKINBOCTAMM
cyyacHoro rpadiyHoro mwucteuTsa. TaK, BM3HAYa/JIbHUM i HAMAWMCKYTOBAHILUMM MUTAaHHAM BWABWIOCA AOTPUMAHHA BUMOT
06’€KTMBHOCTI Ta AOCTOBIPHOCTI KOMIKC-}KypHanictamu. CnmMpatounch Ha cTpaTerii BidyanbHOI A0CTOBIpHOCTI (3a Teopieto W.Weber Ta
H.-M. Rall), y poboTi mun cxapaktepusyBanu matepiann yKpaiHCbKOT TEMaTUKM Ha CBITOBMX KOMiKc-nnaTdopmax i calitax raseT Ta
HaLiOHaNbHUIA KOHTEHT YKPaTHCbKOT KOMIKCOBOT }KypPHanicTUKKU. OCTaHHI NpeACcTaBeHU A OKPEMMMM aBTOPCbKMMU NPOEKTAMM FaseT,
HOBWHHWX calTiB, 610riB, LMKAaMM rpadivHMX icTOPIl couianbHOT NPo6aeMaTUKK, rpadiyHUMM pOMaHaMM Ta KOMIKC-6ykamu. Monpwm
3aLiKaBAeHiCTb YKpaiHCbKOro iHGopMaLiMHOro NpocTopy B anbTepHaTUBHUX Gopmax NpescTaBAEHHA aKTyaslbHOro CoLiafbHOro Ta
NONITUYHOTO MaTepiany, 3BEPHEHHA A0 KOMIKCOBOI XYPHANICTUKM He y3BMYA€EHe MPaKTMKamMu HauioHanbHux 3MI, macosumm
ABTOPCbKUMM Ta TPOMAACbKUMM iHiLiaTUBaMK.

Knruvoei cnosa: 0okymeHmanizosaHuli KOMIKC; KOMIKCO8a ypHanicmuka, mpaHcmediansHicms, 2pagiyHuli cmopumeniHe;
cmpamezii docmosipHocmi.

- BUOABHMYMMM NPaAKTUKAMKM, agyKe icTopia KOMIKCIB
po3noymnHanaca B rasetax i }ypHanax, amwe y CLUA cboroaHi
BUAaeTbcA 119 HallmeHyBaHb KOMIKC-}KYpPHaiB Ta aHTONOTIN;

- MacoBOI Ky/lbTypol 4epe3 CTBOPEHHA obpasis
JKypHanicta-ognHaka/penoptepa/repoa: TeHTeH  (Mopx
Pemi (Epe?), Cnaigep lepycanim (Y. €nnic, [. PobepTcoH.
TpaHcmeTpononiteH), el OxoHa [OxeldMcoH («/TloamnHa-
nasyk»), fecHuua (4. XikmaH. HiyHi HoBMHM), Nloic JlelH
(«CynepmeH»), beH Ypix («Lunbaironosa»);

- KapAWHaZbHUMM 3MiHAMWM Y PO3YMIHHI MOXNUBOCTEN
MMUCTELTBA MOCAIJ0BHOrO 306paXKeHHA BiATBOPIOBATU HOH-
OiKWH KOHTEHT.

Y npoueci poO3WWPEHHA | OCMWUCAEHHA UWUX HOBUX

1. Beryn

MocraHoBKa npo6nemu. [lo icTopii nuTaHHA. CNpUIHATTA
KOMIKCy 3a3Buuaii Oyno CKenTUYHUM yYepe3 PO3YMiHHA
KOMIKCOBOI Tpaguuii AK po3Ba)kasbHOi, TMM binble Ue
CTOCYBaNOCA KYPHANICTUKM, fAe cyb’ekTUBHICTb Haumnacs
MOPYLUEHHAM CTPUXKHEBMX 3acag npooecii [1, p. 378]. Comics
journalism siK HaNPAMOK y PO3BUTKY HOH-QIKLUH KOMIKCy (AaHa
CTaTTA € NPOAOBXKEHHAM A0C/igKeHHA documentary comics
[21) OCMUC/HOETbLCA Cy4acHo KPUTUKOIO y
MyNbTUANCLMNAIHAPHOMY KOHTEKCTI TpaHCMeLiaNnbHOI
HapaTonorii i NeBHOO MipOl0 BUNPABAOBYE MaMKe KnacuyHe
BM3HayeHHA, 3anponoHoBaHe C. Makknaygom:  «Bug

MUCTELTBA (Meaiym), 3HaHMI AK KOMIKC, — L€ EMHICTb, L0
MOKe BMiCTUTK 6e3niy igel Ta obpasis [3, c. 8]... A KOXKHUN
MeZLiyM — MICTOK MiXK CBiJOMOCTAMM Hac, WO rIMbOKo
i30/1b0OBaHi BiA iHWKWxX» [3, ¢. 194-195].
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Mopka, 1990), ge npeAcTaBiAeHi amepUKaHCbKi KOMiKcH
BNlaCHe i BM3HAYyanuca K «HU3bke». OBYpeHHA KOMiKc-
cninbHoTK ApT LWnirenbmaH BiATBOPMB Yy KOMIKCi «Bucoke
MUCTELTBO: BMA, 3HM3Y», a BucTaBka 2005 p. «Maiictpu

aMepuKaHCbKOro  Komikcy» (Myselt Xammep, Myseit
cyyacHoro MUCTeLTBa Noc-AHpxeneca) OCTaTO4HO
3aBeplumna 6esnepcnekTMBHE NPOTUCTOAHHA. 3aBAAKK

BugasHuuTey IST Publishing (pepgaktop bB. ®inoHeHko)
YKpaiHCbKI 4MTayi MOXKyTb O3HaWOMMTMCA 3 0bpismu Ljel
3aneknol AMCKyCii: npounTaTn iHTepB’t0, KOMiKc-maHidecT,
KpWUTWYHI ecei [4].

Ha xBuni cknagHoro npouecy CamoycCBiZOMIEHHA
CTaHAapTiB | KaHOHIB HoOBOro/ctaporo mwucreursa ApT
LWnirenbmaH y 1992 p. oTpMMy€ HaMBIAOMILLY KYPHANICTCbKY
npemito — Tlynituepiscbky — y HoMiHauii «CneujanbHa
Haropofa» 3 UM He HaMKOPOTWMM MOACHEHHAM 3a BCHO
icTopito: «For Maus», a #oro pomanu umkny «Mayc» (1986,
1991, 2011) cTatoTb B3ipLeBMMM Y HaNpsAMKY Ak documentary
comics, Tak i graphic journalism.

3apaav cnpaBefNMBOCTI 333HAUYMMO, LU0, Y NPOAOBKEHHA
Tpaguuii  NiANiAbHUX  KOMIKCIB  YHAO4YHIOBATU  CBOHO
«iHaKLWicTb» Yepes Ha3By (commix, OCTaHHA NiTepa — CUrHan
npo BiKOBMiA nopir ana ayautopii), A. LUnirenbmaH HamaraBcs
BiZLOKPEMUTM  MMUCTELTBO  CEPMO3HOr0  KOMIKCYy  Big,
po3BaXKanbHMX Ta BynbBapHMX ioro ¢opm. Y 1988 p. ana
XypHany Print nuwe crattio «Commix: An ldiosyncratic
Historical and Aesthetic Overview», B fKili HanucaHHA
NoABIMHOTO MM MOACHIOE BaXKaHHAM BiLOKPEMUTUCA BIf,
NPOCTOPY KOMIYHOTO, CMIWWHOTO Ta BIATBOPUTKM Y COBI
MiKCYBaHHA TEKCTY, Ma/ItOHKIB Ta CTOPUTENIHTY.

Y He MeHLW AUCKycinHoMy npocTopi BubyaoByBaB CBOO
CTpaTerito npe3eHTauii HOBITHbOrO HanpsamKy i ¢yHaaTop
®aHpy Ko Cakko, aBTop rpadiyHoro pomany «ManectmHa»
(1993, 1996), 3acagHM4oro TBOPY Yy PO3YMiHHI KOMiKCOBOI
KypHanictukn. Y 2012 p. BiH BuUnNyckae 36ipKy CBOIX
rpadiuHmx penoptaxis [5], Ae B nepegmosi «A Manifesto
Anyone?» NeriTMmisye HanpAMOK KOMIKC-}YPHANICTUKKN i
YiTKO NOACHIOE 0OMEKEHICTb 06’ EKTUBHOCTI AIK CTPMUMKHEBOIO
baKTOpy KYPHANiCTMKM Yy uinomy. 3BepHeHHA [0
HaWBaKAMBILLIMX iCTUH, @ He ByKBaNbHOI NPaBAM 3yMOBIOE, 3
Moro TOYKM 30py, KpuTepil 306parkanbHOi NpPaBAMBOCTI.
Binbwe Toro, [I. CakKO KNAAE BUK/MK KCBALLEHHUMY» 3acafam
aMepPUKaHCbKOI KYpPHaNicTUKM — 06’eKTUBHOCTI Ta 6anaHcy.
INt030pHicTb (44  NpUHAWMHI  CipHiCTb) anonoreTuku
HeynepeaKeHOCTi Ta HeUTPasbHOCTI KOMIKCUCT MOACHHOE
NpPaBOM KypHasicTa Ha BUbip KyTa 30py i NiATPUMKY TUX, XTO
ctpaxaae [5, p. XIV]. B iHTeps’to Toro * poky [. Cakko
nigKpecntoe BignoBiaanbHicTb rpadiyHOro KypHanicta 3a uew
cy6’EKTMBHMI MOLWYK iCTUHK: AKWO BM BauuTe peui, AKi He
BigNOBIgAlOTb BalLOMY CBITOrNALY, BM BCE OOHO MOBWHHI
NoBiAOMUTU NPO HUX [6].

[deH Apuyep, aBTop caWty archcomix.com, pe
npeacTaBneHi KOMIKCU COLiaNbHOI TEMATUKM Ta MONITUYHI
KapuKaTtypu, Ha 17 naHenax BMKAaB 3acafHWyi NPUHLMMM
HOBOro BMAY rPadiyHOro MMCTELTBA: KYPHaNiCT-KOMIKCUCT
JoCnigKye Ta poscnigye (research + investigate) icropii
TpaguuiiHO, ane Nofae iX AK KOMIKC, a He AK 3BUYaNHUIA
TekcT, ¢poTo abo Bigeo. Y KOpOTKii nekuii Ha cauti [7] oo
0060B'3KOBMX NpUIMOMIB rpadiyHOi KypHanicTMKM Bnorep
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BiIHOCUTb: iHTepB’t0, YCHi CBiAYEHHA, Bi3yaNbHi NOACHEHHS,
BiITBOPEHHA 06’EKTUBHOCTI, Bi3yanizoBaHMI BUKNAL, AaHUX.
. Apyep BMOKPEMIOE TPU FPYNM HAPaTMBIB: TEKCTM aBTOPIB,
L0 BNACHOPYY BUKOHYOTb po60TY penopTepa, NMCbMEHHWKA
Ta XypoxHuKka (O. Cakko, Teg Ponn, cam [. Apuep);
HanpAMOK, o 06’eaHye XKYPHanNiCTUKy Ta
KOMiKcmelikepctBo  (BuaaHHA  EXTRACTION!:  Comix
Reportage) i HOH-IKWH KOMIKC, WO NPeaCcTaBAsAE iCTOPUYHI,
NiTepaTypHi Ta HayKOBI TeEMU. BUCOKOYOAI ANCKYTAHTM TAaKOX
npeacTaBneHi y Komikci Apyepa: npodecopcbkoro BUrnagy
YONOBIK  3apO3yMiNn0  TOBOPUTb  MPO  HEMOMK/MBICTb
BiZZTBOPEHHA HOBWH Yy KOMiKc-popmaTi 4epes anpiopHy
Cy6’EKTUBHICTb MalOHKa.

PenakTopKa calTy KOMIKCOBOI ypHanicTuku Symbolia
EpiH MonrpiH iHporpadiuHy XKypHaNICTUKY, WO aKTyanisye
HIOAHCM Ta  MeAMTaTUBHY TAMOBUHY NpU  CTBOPEHHI
penopTaxis [8], BU3HA4AE AK GapBUCTY Cymilw BRAWBIB, WO
BK/IOYAOTb KOMiKcK, iHdorpadiky, dinbm Ta aBTobiorpadito.
Lo pi3HoBMAiB BigHOCUTL: TpPaBenorn, MOpPTPETH, AOCBIg
BNACHUX npurog, ob’eAHaHHA MynbTumegia. PisHUUIO MiX
TPagMUIVHO Ta KOMIKCOBOK KYPHaNicTUKol BOavae y
MOXNMBOCTI eKCnepumeHTyBaTu 3 OVHAMIYHUMK
pO3NOBiAAMM, BAACHOPYY CTBOPIOBATM 0COBUCTICHE BiAYYTTA;
KOKHa icTopia NOBUHHA BYTU CBOEYACHOIO, a/le HE 3a/1eKHOI0
Bif uyacy [9]. K 6aunmo, NpocTip NOTPaKTyBaHb HOBITHLOIO
aBuwa comics / graphic journalism 3anexas Ak Big
ABTOPCbKOrO PO3YMIHHA XYPHANICTCbKMX 3acag B3arani, TakK i
Bif, 0COBUCTICHOrO XyA0XHbOro Aocsify. HeoAHO3HaYHMMM
6auyaTbCA | YNCEHHI PO3BIAKM CYYaCHUX KOMIKC-KPUTUKIB.

AHanis octaHHix pocnigkenb. Y  2010-x  pp.
PO3MNOYMHAETLCA AKTUBHE 3BEPHEHHSA 0 KOMIKCOBUX HOpM Y
iHbopMaLiMHOMY, KyNbTYPHOMY MPOCTOPIi, HOBITHI MPOEKTU
3'ABNAOTLCA Yy LAPWHI  icTopii, niTepaTypu, HanpamKy
emnatnyHmx megdia Towo. ®. Angama, NpeseHTyoUn KHUTY
«Comics Studies Here and Now» (2018), nuiwe: cborogHi mu
CMIIBO MOXKEMO TFOBOPUTM MPO KOMIKC-OOCNIAXKEHHA AK
«MOBHOLiHHI  AUCUMNAIHK, AKI PO3KOMYKOTb, BUBYAIOTH,
06roBoOpIOIOTb Ta aHani3ylTb YCi acneKkTu Hawoi 4YyaoBoi
nnaHeTapHoi Pecnybniku Komikcis» [10].

Cepen 3arasbHMX ifei HOBOro niaxody [0 KaHpy
BMOKPEMMMO HaCTYMHi.

1.TpadiyHa Ta KOMIKCOBA *KypHaNiCTUKa MOCTYNoOBO
pPO3BOAATHCA Y TEPMIHONOTYHOMY Ta CEHCOBOMY 3HAUEHHI.
Mepwa, nonpu po3ymiHHA rpadiyHoro penoptepa AK
onoBifayYa i XyLOXHWMKA, BCe X 30cepenkeHa binblue Ha
ileorpadiyHnx enemeHTax, MybTUMEAiIAHOCTI, iIHTEPAKTMBI.
Tak, y npakTU4HOMY NocCibHUKY Ana penopTepis «A practical
guide to graphics reporting» (2017) [11] cxapakTepu3oBaHi
pisHi  rpadiyHi enemeHTM Ta ocobnausocTi  iXHbOro
BMKOPUCTAHHA B TEKCTI.

N. WhnixTinr [12] andepeHuioe iHTepaKTUBHY rpadiuHy
KYPHANICTUKY, 3 HAABHICTIO Yy Hill iIHCTPYMEHTIB rpadiuHmux
megia (dotorpadii, kKaptu, iHdorpadika, Bigeo Towo), Ta
BnacHe comics journalism fK HaNPAMKKU JOTUYHI (KOMiKcoBa
YKYPHanicTvKa — pisHoBMA rpadivyHoi), ane He TOTOXKHI: nonpw
BE/IMKUIA NOTEHLiaN anbTePHATUBHUX GOPM KYPHANICTUKK TA
CXOXiCTb 3MiCTy, aBTOPKa PO3BOAUTb 3a cCNocobom peanisadii
UbOro  3MmicTy  nybAIUMCTUYHY  KOMIKC-KHUKKY  Ta
KYpHanicTuKy Beb-KomiKciB. Tak, Komikc [l. Apuepa
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«The Nisoor Square Shooting» (2010) asTopKa BigHOCUTb A0
iHTEPaKTUBHOrO CTOPUTENIHTY, A€ TEeXHO/OriYHi 3acobu
BUKOPMCTOBYIOTHCA ANA CTBOPEHHA iIHHOBALMHUX e/1eMEHTIB
ONoBifAaHHA croXeTy. padiuHa KypHanicTMKa, Ha AYyMKY
aBTOPKM, LO3BOAE NMPUBEPHYTM yBary UMtadis nosipoHiero
ron0CiB, MOX/MBICTIO CKNACTU CBOIO AYMKY ONTUMANbHUM
BiATBOPEHHAM YyCiXx nogpobuub nodii y ctucnin umdposin
Bi3ya/sibHO NPUBaBAMBIiA Ta CTPYKTYpOBaHii dopmi.

3acobu npeacTaBNeHHA TEKCTOBMX Ta 06pa3oTBOpUMX
HapaTuBiB y rpadiyHii KypHanictuui gocnigxyeas T. Llak
[13]. TpadiuHa KypHanicTMKa AK HesaralMHuii  3acibd
(immediate medium (3a A. Cakko) onuHUTKCA Yy BUpi Nogil
MWHY0ro NOPOAKYE  emoLliiHy  be3nocepeaHicTb,
aTmocdepHUit 3micT, NigKpecneHunit aeTanisauielo npocropy
Ta yacy Ta 0cobavBe HanalTyBaHHA ayaAnUTOpIl (KKNeuKicTb»)
Ha  bGaratowapoBy  po3noBigb i3 «HeBbGNaraHHo
NpiopUTETHICTIO Bi3yanbHOro 306paxeHHa» [13, p. 110-116].

2. KomikcoBa ypHanicTMKa HabyBae cTaTycy OKpPemoro
06’€KTa HayKOBUX PO3BiAOK Y HANPAMKY aHani3y colianbHUX
KOMiKciB. [pOMOHYETbCA PO3YMIHHA KOMIKCY Yy LbOMY
TEPMIHONOTIYHOMY Ti6PUAI HE AK NOBHOLLIHHOTO XKaHpY, a «AK
3acoby npeAcTaBieHHA CePUO3HUX TeM, GaKTiB i HOBUHY [14,
p. 349]. Komikc y TaKOoMy TOTPAKTyBaHHi BWCTyMae
nocepesHUKOM, MeZiyMOM, WO [03BOMAE Yy HOBIM dopmi
rpadiyHoOro  CTOPUTENIHTY  3BEPHYTUCA 40  BaXK/AMBMUX
COLjaNbHUX TEM YU NEPeoCMUCIUTU TPAaBMATUUHE MUHYeE.
binbwe Toro, i A0 cborofdHi XuTTenuc (aBTorpadika)
BM3HAETbCA  KAKOYOBMM  BMMNPaBAOBYBa/JbHUM  [OKAa30oM
MOBiISIbHOTO MepexoAy KOMIKCIB «Big M'AKOTIIOrO CMITTA 40
BaK/IMBOI OMOBIAHOI Ta CYCNiNbHO-NONITUYHOT popmu» [15].

Y UbOMYy HanmpAMKY 3HauyHa KifbKicTb nyb6aikauin
30CepegKeHa Ha aHanisi TemMaTMKu Ta NpesnCcTaBAeHOCTi
TMnonori 3a npobnematunkoto. HoH-diKWH Komikc 06’egHye
YKYPHaANICTUKY, memyapu, ictopito Ta ocBiTy. Lli Hanpamku
po3rnapatoTbCa Y MigCyMKOBiM HayKoBi 36ipui «Creating
Comics as Journalism, Memoir and Nonfiction» (2016) [16] —
pi3Hi popmMM [OKYMEHTANI3My 3/MTi y 3araNbHUA TUM HOH-
ObiKWH, a icTopia MoeAHaHHA KOMIKCY Ta XKYPHanicTUKK
iNIOCTPYETLCA J,0BINIBHO 0BPAHMMM NPUKNALAMM Bi3yanbHOro
CynpoBoAYy HOBWH. TaKe LWKMPOKE TAYMAYEHHA KOMIiKCOBOI
KYPHANICTUKM  MiAKPINAOETBCA CTPYKTYpHOK cxemoto (i

NpaKkTMYHa peanisauia i 3anpomnoHoBaHa Y  KHU3I):
iHKancynauia  (3ocepef)KeHHA yBarM Ha TOAOBHOMY),
Komnosuuia (TBopuuit  Bigbip enemeHTiB) Ta Maker
(nocnigoBHi npocTopoBi BigHoweHHA) [16, p. 79-80].

LocniaxeHHs dopm coujanbHOT akTyanisauii MUHYNUX NoAin,
Komemopauii AK BMPIWANbHOrO CeHCy, AMUCKYCiHICTb
cy6’eKTMBOBaHOI  OLjHKM  fOMOBHIOIOTLCA Y 36ipui
NPaKTUYHUMU pekomeHaaLiamu (TexHiku Hapauii,
obpasoTBopui meToAM, MNOPaAM LWOAO BMPOBHMUTBA,
IOPULMYHOTO CYyNPOBOAY, ETUYHUX KOHONIKTIB).
CoujanbHa CNPAMOBAHICTb KOMIKCiB, Bi3yasibHe
NpeAcTaBNeHHA peanbHUX iCTOpuYHMX akTiB Ta nogii
aKTyani3ye pi3HOACMeKTHi HayKoBi MNiAXo4u A0 PO3YMiHHA
NPUHUMNIB  TPaHCMEeLianbHOCTI  KOMIKCY AK  «cTparterii
npeacraBHMLTBa» (3a H. Miksiy [17]).

O6roBOpeHHn | A0CAIAMKEHHA AWUCKYPCY HalioHanbHOI
idleHTMYHOCTI npeacTasneHe y poboti JI. Bucoubki, ae
HaBeAeHi pesynbTaTu BiAMNOBIAEN Ha aHKeTy (y BuraAgi
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KOMiKcy) wopao obisHaHocTi B icTopii OGpWUTaHCbKMX Ta
CBITOBMX KOMIKCiB i 30cepe/KeHo yBary Ha baratowapoBomy
nigxoA4i A0 BU3HAYEHHA «COUiaNbHO NObYA0BAHUX PO3YMiHb
HAUiOHANbHOI  iAEHTUYHOCTI B  KOHTEKCTI  MOCWUIEHMX
AnCKypcis “6putaHcTea”’» [18, p. 520].

MonmBoCTi nNpeacTaBNeHHA aKTyalbHOI  couianbHOI
TEMATUKK Yy BUrNAAI rpadiyHMX POMaHIB Ta KYPHaNiCTCbKMX
KOMIKC-penopTaxis, 0cob6iMBO Yy HanpAMKy MNOLIMPEHHA
3HaHb NpPO MNpaBa J/KOAMHM Ta 33aXMCT NOCTPAXKAANMX,
[OCNiAXKYBaAN y NefarorivHoOMy acnekTi BUKNaJaHHA yepes
T. 3B. KEMOLIi/HY icTOpito», Ae cniBnepeXuBaHHA Ta eMnarTis
CTaloTb OCHOBOK OCOBMCTICHOrO YCBILOMAEHHA ICTOPUYHMX
nogin [19, p. 17]. Ictopia Ta xpoHonoria cnisnpaui
KOMIKCUCTIB Ta pPyXy 3a NpaBa NOANHKM 3a ocTaHHi 30 pokis
npeacrasneHa y poboti LW. Canmi [20]. ABTOpKa He
BMOKPEM/TIOE Pi3HOBMAM KOMIKCIB Ha COLLiaNbHY TEMATUKY,
OAHWM  MPOCBITHULBbKMM  3aBAaHHAM  00’egHye Ak
iHbopMaLiiMHi KOMIKCM nNpaBO3axMCHUX oOpraHisauin ana
PO3MNOBCIOAXKEHHA 3HaHb NPO  Mirpauito, pacusm Ta
KceHo¢obito B EBponi, 60poTbbY 3 HACUANAM Haf KiHKamK B
IHAji, npaBa giteit B Kamboaxi, npobnemun aAnckpumiHawuii
NITBT B8 ABcTpanii, Tak i penoptaxi Ta KHurm [. Cakko,
M. Catpani, C. TnigaeH, E. Mypa. Jna aBTOpKM BaXk/IMBOIO €
NpeACcTaBNEHICTb «apXeTUMHOI A0Ai NIOANHU, AKa NiALWTOBXYE
Ao cnisuytta» [19, p. 181-182], Hanpuknad, y KOMIKCi npo
immirpauiiHi ueHTpu 6ixkeHuis B Asctpanii (At Work Inside
Our Detention Centres: A Guard’s Story. Global Mail).
KallpoTMyHa npupoja penopTepcbKkuMx CBiAYeHb BUCTYMNae
3ac060M NepekoHaHHA A1 nesHoro yacy [19, p. 188]. binbw
YiTKO YBMPa3HMTM 0c0b6MBOCTI penopTaxis 3 npobiem npas
NIOAMHM Ta KOMIKCOBY XYPHaNiCTUKY HamaratoTbea K. beik
Ta M. 3epep [20]. Ha npuKnaai penopTtaxis npaBo3axmucHoi
rpomafcbKoi opraHisauii Human Rights Watch ta pobit o
CaKKO aKTyanisylTbcA ABa NigxoauM QA0 BiATBOPEHHA
[iNCHOCTI: HaoyHe Bi3ya/sbHE MpPeACTaBAEHHA 3i0paHuX Yy
«MONbOBUX  AOCNIAMEHHAX»  CBigYeHb Ta [OKasiB i
yocobneHHsa icTvHM y &irypi cBigka uyepe3 HaBitOBaHHA
yyTTeBoi He3nocepegHocti [20, p. 94]. Pi3He po3yMmiHHA
daKTaXKHOI Ta eMOLiAIHO-eMMNATUYHOI iICTUHHOCTI AUKTYE Pi3Hi
XYA,0%KHi 3acobu.

KonuneaHHs Mix icTopi€eto Ta aBTobiorpadieto AK HacKPi3Hy
ineto TBopuocTi Cakko aHanisye k. KaBanocki [21]. VY
PO3YMiHHi  iCTOPMYHOrO Yacy AOCAIAHUK BUOKPEMIIOE
roNoBHY BigMiHHICTb 3MI Ta KOMIKCOBOI KYPHaNiCTUKMU:
MOTOYHI HOBMHM — Lie KOMepUiiiHWI1 ToBap, MOro BapTiCTb
3a/1€XMUTb BiA, CBOEYACHOCTI Ta CEHCALUiMHOCTI, KOMIKC-
OVCKYpC  OYHKUiOHYe 6e3 TUCKY u4acy: «3arajbHui
KOHTUMHYYM, ane 3 Pi3HUM CTaBNEHHAM A0 TUMYacoBOCTI». Y
CBOIO Yepry, el YacoBMIN TUCK A03BONSAE Yepe3 PO3YMIHHA
MWHYN0ro TpaHcHOPMYBaTU Hallle PO3YMIHHA cydacHoro [21,
p. 128].

3. KOMiKCOBa }KypHaicTUKa AK NapacoNbKOBUIA TEPMIH.

PO3yMiHHA KOMIKCY Yy LUIMPOKOMY KOHTEKCTi CUHTETUYHMX
MUCTELTB — igesa He HoBa. Y KONeKTUBHIN moHorpadii 2010 p.
«Comics as a Nexus of Cultures: Essays on the Interplay of
Media, Disciplines and International Perspectives»
npeacTaBneHi 3400yTKM  Ta  MEPCNEKTMBM  KOMIKCIB  Ta
rpadiyHMX pPOMaHiB B acnekTi B3aEmofii monynspHoro Ta
BMCOKOro mucteyTs (agantauii 4o ¢inbmis, MaHra, KOmikc-
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XYPHaNiam), a TaKoX MiXAucUMNAiHApHMI nigxig A[o
TPaKTyBaHb UMX ABULW, Y KyabTypHOmy npocTtopi CLUA,
KaHaaw, BenmkobpuTaHii, Moprtyranii, HimeyumHn,
TypeuunHu, IHAjT Ta AnoHii [22].

PoboTn oOCTaHHIX pOKIB  MPONOHYIOTb
CMPUIHATTA  KOMIKCOBOI  }KYPHaNiCTUKK
acnektax: GOPMyBaHHA HOBITHIX HapaTUBHWUX dopm;
PO3BUTOK Bi3yanbHOI KyNbTypu; CTAHOBNEHHA KaHPIB
NOBINIbHOI YPHANICTUKK; NPaBo Ha cyb’ekTUBHY AyMKy /
HEMOJ/IMBICTb Y CY4aCHOMY CBiTi 06’ EKTUBHOT iCTUHM.

Tak, A. Ceena 1a [l. Xe6a BM3HauatoTb rpadiuHy/KOMiKCoBY
KYPHANICTUKY AK NapacoNbKOBUIA TEPMIH O «KYPHANICTUKM,
AKa BUKOPUCTOBYE KOMIKCU fIK 3ac0bM AN1A BUCBITNEHHA HOH-
bIKWH nogin» [23, p. 529]. MNowunpeHHs aBuLla Nos’A3aHe 3
OHOYACHMMM NpoLecamyM 3MiH y camiii KypHanictuui
nepexia A0 Bi3ya/JIOLEHTPUYHOCTI AK MeTofZy NeBHOro
CNPOLLEHHSA | 3aC00Y CTBOPEHHA abCO/IOTHO HOBOT EMEPCUBHOIT
Ta iHTePAKTUBHOI XypHanictcbKoi nnatdopmm [23, p. 530]. «Y
CbOroAHIlWHBOMY LMbPOBOMY CBITi, & KOPUCTYBaui KepytoTb
3micTomM, rpadiyHa po3noBigb € lWe OAHIEH [A0AaTKOBO
MepeBarolo 3aly4eHHs YMTadiB Ha PiBHi, AKOTO TPaAULIAHWIA
KYPHANICTCbKMUIA penopTaxk HaBpas Yn Moxe Jocartu» [23, p.
542]. Lie BUMarae 4,04aTKOBOrO 4acy, CTBOPIOBATM TaKMI TEKCT
MOXe NI0fAWHa, WO Po3bMpaeTbcA y MoAiAX, rOTOBa HECTM
BiANOBiAaNbHICTb 32 NpeAcTaBNeHUIA (3a3BMYald, Y6’ eKTUBHMIA
i HesbanaHcoBaHMI) nornag Ha TpariyHi nogii. Mpu Ubomy
Bi3ya/ibHUM HapaTMB 3abe3nevye MoOAIMOAANLHICTb, UMM
PO3LIMPHOE YNTALLbKI IHTEPTEKCTYabHI yABAEHHA Ta peakuii. Y
CBOIO uyepry, LUe BuMMarae ¢opmyBaHHA BAACHOI Teopii
rpadiyHoro cTopuTeniHry (Ha CyyacHy KOMIKC-KPUTHKY, Ha
ZYMKy aBTOpiB, TUCHE TEKCTOBA TEOPIA HAPATUBY) Ta Bi3yasbHOI
PUTOPUKM, [ANA BWU3HAYEHHA AKOI aBTOPM MNPOMOHYHOTb
HACTYMHi XapaKTepUCTUKK:

1. BuKOpWUCTaHHA 300paKeHb B SKOCTi apryMeHTy.

2. BnopaaKyBaHHA efleMeHTiB Ha CTOPIHL,.

3. BUKopUCTaHHA TUMOrpadCcbkux TexHonorin (wpndtu
TOoWwO).

4. AHani3 icHytounx obpasis Ta BisyanbHMX 306paKeHb.

BnacHe aBTOPM BM3HANWU HEMOAINbHICTb 306paKeHHA Ta
CnoBa Yy rpadiyHii KypHanicTuui, ob6rpyHTYBanu TepmiH
graphic narrative, BM3Hauunu Horo AK 3acafHuuuin ana
pi3HUX BMAiB nocnigoBHoro mucreursa (visual narrative,
pictorial narrative, sequential narrative, sequential pictorial
narrative, sequential storytelling, graphic literature, or
narrative illustration [23, p. 536]).

BuKopucTaHHA KoMiKcis/rpadiku 3myLiye YynTaya binblue
BTATYBATUCA B iCTOPIilO, @ HE TPMMATUCA OCTOPOHb, AK Le
BifOYBa€eTbCA 3 TpaguuiiHUm penopTaxem. Hanpyra mix
HanucaHMM CcnNoBOM Ta 300paxeHHAM Moxe 6yTu
BMKOpUCTaHa  AnAa BUCBITNIEHHA HEBU3HAYEHOCTEN,
HeoA4HO3Ha4YHOCTeN Ta ipoHii, Ak iHwimn 3MI MOXyTb
HEeHaBMMUCHO Y/ HaBMUCHO irHOPYBaTUCA.

[lo BM3HauyeHHA NOHATTA. [1apaco/ibKOBICTb TepMiHY Ta
MOM/MBICTb  3aMiHM Y  Cy4YacCHii  KOMIKC-KpUTULj  He
CNPUAMAETLCA AK TEOPETUYHA HEBM3HAYeHicTb. JocnigHuk
K. Koyak nponoHye He 60ATUCA BXWMBATU PiSHOMAHITHI
TepMiHK: comics journalism, reportage drawing, graphic
journalism,  observational cartooning, documentary
illustration, and subjective visual reportage [24, p. 192], aaxe

yCKNafHeHe
Y  HacTynmHux
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YCi BOHM Y Till UM iHWIN Mipi € «NpoABamu ribpPUAHOrO KaHpy,
AKUIA  3aBKau 3bepiraTUme e1eMEeHT  iNtoCTPAaTUBHOIO
Bi3ya/IbHOr0 MOXOAXKEeHHA». KOoMiKcoBa XypHanicTMKa, 3a
BM3HaYeHHAM aBTOpa, «BiATBOpPEHEe 3a MnocepeaHULTBOM
KOMIKCy npaBAMBe NOBigOMIEHHA A8 YnTadis abo npo foci
HeBigome muHyne, abo npo HOBI 0COH6NMBOCTI aKTyanbHOro
COLiaNIbHOTO 4YM MOAITUYHOrO CBITY, WO 3MIHIETbCAY [24,
p. 195]. bBinbWw AOTUYHMM [0 KYPHANICTCbKOI MNPaKTUKK
6aunTbCca BU3HAUYeHHA Y. Bebepa Ta X.-M.Ponna KomikcoBoi
KYPHaNCTUKM ~ AK  NOCNIJOBHOrO  MucTeuTsBa, WO
BMKOPMCTOBYE KOMOBiHaL,l0 Bi3ya/sibHMX i CIOBECHMX 3HAKiB
3af1A MOKa3sy 3aCHOBaHMX Ha dakTax HOBWH, byap TO
[APYKOBaHi abo oHNalH um undposi. KomyHikaTMBHa PyHKLUiA
YKaHpy nonsarae B Tomy, WwWob iHpopmysaTtH, posnosigatoun,
ONUCYI0YM | MOACHIOKYK, | NPU LbOMyY CNPUATU GOPMYBAHHIO
rPOMAZCbKOI  AYMKM  BiAMOBIAHO A0  KYPHANiICTCbKMUX
ctaHgaptis [1, p. 379]. MpuHUMNOBY pi3HMLIO MiX
rpadiyHMMmn pomMaHamu Ta KOMIKCOBO KYPHaNiCTUKOI
aBTOpPY BOAYAIOTb Y MOMKAMBOCTAX KOMIKCMENKepiB TBOPUTH
Yy TPbOX MAOLWMHAX: AiATM AK 36upay iHpopmauii (TobTo
nosigomnaTu, GisMYHO AicTaBaTca B «none», 0bupatn tTemu
iHTepB’lo, LWYKaTK AOKYMEHTH, TEKCTOBI Ta Bi3yasibHi TOWWO), a
NoTiM BUCTYNaTU AK NUCbMEHHMK i XyLoXHMK [13, p. 110; 1,
p. 376]. ®akTopamu [,0OCTOBIPHOCTI 1 HAAIMHOCTI aBTOPCHKUX
Bi3yaNbHMX CTpaTerii 4OCNIAHUKN BU3HAYAKOTb: NPUCYTHICTb
aBTopa, i3nyHy noaibHicTb, CTUAICTUYHI  npuiiomu,
[LOKYMEHTaNbHI CBiAYEHHA Ta MeTa-icTopito (4acTKoBO Ue
aKTyanbHo i ana journalistic data stories [25]). Crparterii
[OCTOBIpHOCTI — ByAb-TO Bi3ya/ibHi UM CIOBECHI — HEOOXiAHiI,
AKLWO KOMIKC-KYPHaNIiCTU XO4YyTb 34aBaTMCA HaZiAHUMW.
BisyanbHi (Ta cnoBecHi) nifKaskM [03BONAIOTL YMTayam
BilPi3HATM BUrafiaHi Komikcu Big, nyBAIUUCTUUHKMX (He
BUragaHux) Komikcis [1, p. 391].

MeTta pocnipgXeHHA Npe3eHTyBaTU  KOMIKCOBY
KYPHANICTUKY Y TEOPETUYHOMY, iCTOPUKO-}KYPHANICTCbKOMY
BMMIipi, CXapaKTepu3yBaTU YKPAIHCbKi TpaHCMeAianbHi
KOMIKC-HAapaTMBM Yy  KOHTEKCTi  CBIiTOBOTO  PO3BUTKY
AOKYMEHTaNi30BaHOr0 KOMIKCy.

O6’eKT BMBYEHHA KOMIKCOBa KYpPHanictTuka vy
3araNbHOMY KOHTEKCTi KOMIKC-KpUTUKM Ta peanbHOMY
NPOCTOPI }KYPHANiICTCbKMX NPAKTUK.

Metogu pocnigxKeHHA. 3aranbHOHAYKOBMIA  OMMCOBUI
MeToA,  [03BONAE  MNPEACTAaBUTM  3aCafHUYi  MPUHLMNK
OYHKLiOHYBAaHHA KOMIKCOBMX BUAIB KYPHANICTUKK, chOpMyBaTH
3arajlbHe YABAEHHA MpPO AOCAIAMKYBAHWI 00’ekT; MeTog,
NOPIBHAHHA Ta aHani3y 3acTOCOBAHO A0 rpadiuHMX NPaAKTUK
YKPaiHCbKMX Ta 3apybiHMX aBTopiB. Pasom 3 TMM 3aHaaTo

WMPOKE  MOTPAKTYBaHHA  KOMIKCOBOI  XKYPHANICTUKM  AK
NapacoNbKOBOTO  TEPMiHY, @ TaKOX aKTMBHI  cnpobu
CaMOBM3HAYEHHA  KAaHPYy CaMUMM  KOMIKC-*KypHanicTamm

3MYLLYIOTb, MPUHANMHI abpucHo, 0BMeXUTM BMBIp Kopnycy
TEKCTIB BigNOBIgHOr0 aHpy. OCKiNbKM aBTOp € K/AKYOBMM
YMHHMKOM TpadiyHOro CTOPUTENiHTY, CTpaTerii  Bi3yanbHOI
[LOCTOBIPHOCTI, 3anponoHoBaHi Y. Bebepom Ta X.-M.Ponnom, mu
PO3rNALAEMO AK METOZ, ifLeHTUIKaLi Ta BU3HAYEHHA TEKCTIB
rpadiuHoi/KOMIKCOBOI ypHaNICTUKK. [lo HUX BiAHOCAT:

1. MpucyTHiCTb aBTOpa-KypHanicTa, AKUM BUCTYNaE AK
oyesnaelb abo iHTepB'toep (NnepcoHaxHe BTiEHHA aBTOpPa Y
KOMIiKci, onoBigb Big, nepwwoi ocobu (A, mu).
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2. ®i3nyHa cxoXicTb: MNOAiBHICTb peanbHUM nOAAM
JKYpPHanicta, repoiB, NEPCOHAa)KiB, eKcnepTiB; HaAaHHA
¢doToa0Ka3iB.

3. BisyanbHi CTUAICTUYHI npuitommn (Konip, TOHW, CBiTNO,
BiATIHOK, BWIOTOBNEHHA TMO3HAYOK, MOB/EHHEBI Kyhi,
pykonucHi abo Komn’loTepHi Mo3HaukK, po3mip Ta dopma
naHenen Ta MakeT CTOPiIHKM) NOCTIMHO HaragylTb YMTAYEBI
NPO OHTONOTIYHY CY6’EKTUBHICTb NYBAILLMCTUYHOTO KOMIKCY.

4. [loKyMeHTanbHe NiATBEPANKEHHA LWAAXOM HaAaHHA
OpPWriHaNiB Ta CKPUHIB [OKYMEHTIB (CTaTUCTMYHI AaHi,
Aiarpamu, Kaptu, iHTEpB’'t0 3 BYEHMMM YU eKcnepTamu,
KOHTEKCTHI MaTepianu, iHTepaKTUBHI rpadiku um Bigeo).

5. Merta-icTopia, AKa po3KpuBaEe BMPOOHMUMIA MpoLec,
LOCNIAKEHHA, MeToau, Axepena, WwWob ayautopia morna
3p03yMITH, fAKi Ail BUKoHyBanucsa [1, p. 390].

2. Pesynbtati gocnigKeHHa

Monpw BXe yctaneHy aymky [1; 13; 23; 24], wo icTopis
KOMIKCOBOI KYPHaNiCTMKM NOYMHAETbCA 3 TPaauuin, a
CKopiwe, ii NopylweHb aHAerpayHgHMM Komikcom 1960—
1970-x pp. (Pobept Kpamb, Xapsi Mekap, Xapsi KypumaH),
KNOYOBMM MOMEHTOM A9 CTBOPEHHA HOBOTO KOMIKCY CTaB,
AK BBaXaloTb A0CNIAHWKKM, «KoHTpakT 3 6orom» Bina
AlicHepa (1978 p.). 4 HOBenM 3 MNOBCAKAEHHOTO XKMUTTA
apeHgHoro gomy Ne 55 Ha [ponci-AseHio y Hblo-Mopky
BMeplle YHAaOYHMAM Te3y, ni3Hiwe cpopmynboBaHy
MaKKnayfom: «KOMIKC — ogHa 3 Aye HebaraTbox dopm
MacoBOI KOMYHiKaLii, e A0Ci MOXHa NoYyTH iHAMBIAYaNbHI
ronocu» [3, c. 197]. NoBCAKAEHHICTb NOLAHA Yepe3 KUTTEBI
icTOpii  nepcoHaxiB 3 MIiKCyBaHHAM  XYA0XHbOro Ta
aBTobiorpadiyHoro (pakTaxKHOro) i moxe posraagaTmca Ak
HOBA XMTTEMMCHA GOpMma, HOBMI ANA CBOrO Yacy HapaTuB,
nopoasKeHui BigkputTaMM HoBoro XypHaniamy. Tak, cepeg,
puc, WO nNOeAHYOTb HOBWI KypHanism Ta KOMiKcoOBY
KYPHaNICTUKY, BWOKPEMAIOIOTb HACTYMHi: 3BEPHEHHA A0
COUiaNbHUX,  COUiaNbHO-MONITUYHMX,  KYAbTYpHUX  Ta
CYOKyNIbTYPHUX ABUL,; 06’€eaHaHHA (aKTONOMYHO TOYHOI
iHpopMmaLii 3 niTepaTypHUMK NPUAOMaMK HANUCAHHA NPO3N
YN XYAO0XKHbLOI NiTepaTypn; BUKOPUCTAHHA Aianoris, 4acTo y
PO3MOBHOMY  TOHi; 30CEpPeAEHHA Ha AeTasbHOMY
CNOCTEPEKEHHI 32 OYLEHHUM KUTTAM Ta 3aHYPEHHA B NOAIT;
CTBOPEHHSA emoLiiHOT 6e3nocepeaHOCTi; 30cepeaKeHicTb Ha
cy6’eKTMBHOMY; [aBHA HOH-QIKWH Tpaauuia [1, p. 382-383].
K. Kouak 3Beptae yBary Ha nogibHictb HoBOI XypHanicTuku
1960-1970-x, AK ronocy KOHTPKYAbTYPW, Ta «iHAKLICTbY»
CY4aCHOI KOMIKCOBOI XYPHaNiCTUKM p[NAa nNpeacTaBHUKIB
TpaauuinHoi ‘dominant’ journalism [24, p. 187].

CTpiMKMIA  PO3BMTOK KOMIKCOBOI KYPHAMICTUKM  SK
HOBITHbOI TPAHCMEAAHOT GOPMU, aKTUBHE ii BUKOPUCTAHHA Y
NPaKkTWALi NpaBO3axXMCHWX OpraHisauih, Yy NpOCyBaHHi
coujaNbHMX NPOEKTiIB Nos’A3yloTb 3 nogiamu 11 BepecHA
2001 p.,, nicnA AKUX  KiNbKICTb  cOLjianbHUX  KOMIKCIB
36inbwmnaca ytpuui. «MoKHa CTBepAKyBaTH, WO KOMiKC-
KYPHaNCTM mManu Micito — micito iHbopmyBaTH Atogein no
BCbOMY CBiTY NpO Te, WO AiMCHO BifbYyBanoCsA B TaK 3BaHUX
KpaiHax “oci 3na” Ta Ha bausbkomy Cxogi» [24, p. 189].
MoniTyHa Ta couianbHa  aKUEHTyaUifa  3a/uLWaoTbeA
BM3HAYaNbHUMWU ANA  XaHpy W p[o cborogHi. Monpwu
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Pi3HOBEKTOPHI Niagxoam y po3ymiHHI HaNPAMKIB Ta cneuuoiku
KOMIKCOBOI YPHaNiCTUKN CYy4aCHOK KPUTUKOI, MpPOCTip
peanbHWX HapaTMBiB baraTWwmi, a CUHTETUYHICTb NPOABIB —
baratouncenbHa. 3aNMIIAETBCA  aKTyaNbHUM i ¢akTop
CaMOBM3HAYeHHA aBTOPaMW HANEXHOCTI CBOiX TBOPIB A0
[OCNiAXKYBAHOrO HANpPAMKY. Tak, NOLWMPEHOH NPaKTUKO
CTafi0  33/y4EHHA A0  KOMIKC-KOHTEHTY  KapwuKaTyp.
[loKymeHTaUjs peanbHUX nogii 3acobamu nocnigoBHOro
Bi3ya/IbHOTO CTOPUTENIHIY [O3BO/IAE, HAa Mepluii nornag,
NPOBECTM KOPAOH MiX NONITUYHOW KapukaTypow Ta i
BUAAMM 1 KOMIKCOBOK KYpHanicTUKow. Pasom 3 Tum
KapuKaTypa BUCTYNa€ CBOEPIHUM AOKYMEHTOM €MoXu 4u
peanbHOi nogajii, i B UbOMY PO3YMiHHI [OCNIAHUKM He
BMBOZATD Ii 32 MeXi CUHTETUYHMX XKaHpiB. TaK, y KHK3i «From
Comic Strips to Graphic Novels: Contributions to the Theory
and History of Graphic Narrative» rpadiyHi HapaTusu
06’eaHy0TbHCA B MeKax TpaHcMegianbHol Ta
MiKAUCUMMNIHAPHOI HapaToNOorii 3arafibHUM PO3YyMiHHAM
nocepeaHMUTBa, Megiauii, AK MaTepianbHOI CTOPOHMU
3HaKy/CemioTUYHOI CUCTEMU NpPU BUPOBHMLITBI HapaTUBHOIO
ceHcy. «HapaTMBHICTb — Lie KOTHITUBHUI MaKpoOKaap, AKWM
noTpibHO aKTMBYBATH B Pi3HUX cepeaoBuLLax» [26, p. 123].

Monpwu 6axaHHA PO3BECTM KapuKaTypy i rpadiuHi pomaHu
33 NpUHUMNAMK AOKYMEHTani3mMy, HasBHOCTI/BiACYTHOCTI
KOMIYHOrO, NPUCYTHOCTI aBTopa Ta 4acoBO
AVNCTaHLIMOBAHICTIO Y peanbHOMY NPOCTOPI CBITOBOro comics
journalism, pi3Hi }kaHpW NETKO YKUBAIOTLCA NOPAJ, a iHOAj Ha
oAHUX naatdopmax.

MosBa  Be/MKMX  nnathopm  ANA  PO3MILLEHHA
Pi3HOXKAHPOBMX TBOpIB Bi3yaNbHOI KYPHaNiCTUKK
(kapukatypu, niT4i, CTPUNKU, KOMIKCM)  NOPOAKEHA

KapKONOMHUMM 3MiHammu y codepi BUAAHHA ApPYyKOBAHOI
npoaykuii. 06’eAHAaHHA  XYAOXHUKIB, KapWUKaTypuCTiB,
KOMIKCMeWKepiB — 3ara/iibHa AaBHA NPaKTUKa BUAABHUYOIO
npoLecy, akTyanabHa i B Cy4aCHOMY MpOCTOPi Bi3yanbHUX
MWUCTeLTB.

Hawsigomiwi cartoon-nnatdopmu 33 Norikoto
npeacTaBAeHHA PisHUX Gopm rpadiyHOro MMcTeLTBa MiCTATb
AK TPagMUidHi  NOANITUYHI  KapuKaTypu, TaK | KOMiKc-
penopTaxi, cTpunu Ta nityi. Tak, Ha rnobanbHii naatpopmi
cartoonmovement.com, Wo no3uuioHye cebe AK BUAABHMYA
nnowagka N2 1 gnA BMCOKOAKICHUX KapuKaTyp Ta KOMiKC-
YpHanicTMKW,  npeactasneHi  pobotn  Ginbwe 450
XYZLOXHMKIB 3 malxe 100 KpaiH CBiTY, B KONeKLii OHNaMH-
nnatpopmm — 50 TMC. KOMIKCIB Ta Kapukatyp. Y 2017 p.
pecypc oTpumas ¢iHaHcyBaHHA Big Google Digital Media
Initiative 3agna pO3WMPEHHS TEXHIYHUX MOKIUBOCTEN
NiATPUMKM AKICHOTO KOHTEHTY. Y po3aini Comics Journalism
onybnikoBaHi 99 pi3HOTEMATUYHWUX penopTaxiB nNpo
npotectn y FOHKOH3I, MirpaHTCbKy Kpu3y, Tpareaito B YraHai
Towo. BnacHe TyT po3milweHi HalBigomiwi Komikecn [eHa
Apuepa («The Nisoor Square Shootings»), Capu FigeH («The
Waiting Room»), CtedaHni MakMinaH («American Fall»), Tega
Ponna («Quebec’s Not-So-Quiet Revolution»). MpumiTHUIA i
cnoraH pecypcy — There is more than one truth — BTintoeTbCA
Y Pi3HUX 33 NONITUYHUMM Nornagamu nybaikauisx. MomiTHO
ue npu po3rnAAi YKPAiHCbKOrO TeMATUYHOTO KOHTEHTY.
YKpaiHCbKi NOAITUYHI nogii Ta yKpaiHCbKi aBTOpM LUMPOKO
npeacraBneHi Ha pecypci — 6inbwe 1,5 Tnc. nituen (pitch),
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6nm3bko 10 nocTiMHMX aBTOPIB 3 BMCOKMM  piBHEM
KOMeHTyBaHHA: B. KasaHeBcbKuit (40 Kapukatyp, 404 pitches,
1105 komeHTapis), O. KyctoBcbkuid (11 Kapukatyp, 70
pitches, 369 KomeHTapis), C. ®eako (8 Kapukatyp, 1072
pitches, 930 kKomeHTapis), €. OnilHuK, I. JNlyk'aHeHko, O.
[y6oscbkuit. [eBHOW Mipol LUe BiAOMBAE 3arajibHy
TEHAEHLUIO  BMXO4Y YKPAIHCbKMX  KAPUKATYpUCTIB  Ha
MiXXHapoaHMI piBeHb. Tak, BcecBiTHboBiZomow y 2019 p.
cTana Kapukatypa Cepris MailaykoBa Ha npem’ep-miHicTpa
bpuTaHii bopuca [xoHcoHa i npesunaeHTa CLUA JoHanbaa
Tpamna, HagpykoBaHa Ha OOKNaAMHKaXx NOHAOHCHKOrO Ta
HblO-NOPKCbKOTrO BUNYCKY rasetu The Guardian Weekly Big 4
*oBTHA 2019 p. Onekcit KycToBCbKWIA OYB 4YneHOM Kypi
NPECTUNKHOro KOHKypcy 1st Welt Heimat «War and
Humanity» International Cartoon Contest (HimeuuuHa,
2018), a AHINPOBCbKUIA XyAOKHUK OnekcaHap Ay6oBCbKuit
cTaB Moro ¢iHanictom.

Ak nnatdopmy ana rpadivyHoi KypPHANICTUKM NO3MLIOHYE
cebe pecypc drawingthetimes.com, sikuit, BnacHe, i po3millye
pi3Hi 33 obcaramm Ta TeMaTMKOI KypHanicTcbKi pobotu
XYAOXKHUKIB binblue Hix 3 80 KpaiH cBiTy. 3a 3a4yMOM, aBTOpPU
y *aHpi non-fiction visual stories HamaratoTbcs «iHpopmyBaTH,
po3BaaTu Ta 3any4yaTu uuTadiB Ao rnobanbHUx npobnem Ta
NOKaNbHWX icTopin». Tak, NPOLOBKYIOUM TPAANLiI0 CTBOPEHHA
KOPOTKMX NOCiIOHMKIB, Ha KwTtant «What is Comics
Journalism?» . Apuepa (2011), y 2014 p. Esa TlinxopcT,
pelaKTopKa Beb-caiTy, pO3Milllye Ha pecypci CBiii BapiaHT
«Graphic Journalism. An Introduction to Graphic Journalism»,
[ie 3BepTaE yBary Ha HanbinbLlW CKAaAHI Ta AUCKYCIMHI acneKTn
KOMIKCOBOi  KYPHANiCTUKM: NMUTaHHA 06’€eKTUBHOCTI,
CcLueHapHOro KoMbiHyBaHHA AYMKM Ta GaKTy, NpesCcTaBAeHOCT
aBTOpa, eTMYHOCTI 306pakeHHsA. KoHTeHT publishing website
OPraHi3oBaHO HeNiHiMHO: MmaTepianu npeAacTaBaAeHi AK 3a
npobnematnKoto (KyabTypa, EKOHOMIKA, CycminbCTBO, OCBITa,
HaBKO/IMILHE CepefoBuULLe, 340pOB’'A, CeKC Ta reHaep,
demiHi3m, npaBa NOANHK, KNIMATUYHI Npobaemu, immirpauis
Towo) Tak i 3a dopmamm nogayi matepiany (aHimauis,
KapukaTypa, KOMiKc, iHporpadika, iHTepaKTue, penopTax).
Cepeg aBTOpiB — ONO3ULiNHMI rpadiuHMii penopTep BikTopin
Nomacko, sika Bugana y 2017 p. kHury «Other Russia» 3
nopTpeTamm Ta 3amaniboBKamm NOBCAKAEHHOrO
MPOBIHLIAHOrO KWUTTA 3BMYaMHMX pociaH. Ha Beb-caiTi
npeacTaBneHi NOLOPOXKHI penopTaxi ii noisgok po T6inici,
[HarectaHy, KnpruscraHy ta €EpesaHy.

HeoaHopa3oBi HOMiHaHTM npemii  Bina ElicHepa,
peaakuiiHa rpyna iHTepHeT-BuaaHHa The Nib 3 2013 p.
aKTMBHO LUYKA€E HOBi GOPMU 3aNyYeHHA YNTAUiB O KOHTEHTY
Ta MNiATPUMKM CBOEI HesanexHocTi. [onpu MNpPUNMHEHHA
¢diHaHcyBaHHA y 4epBHi 2019 p., pecypc CNMpaeTbca Ha
gonomory  NigNUCHMKIB i NPOEKTM  KpayadaHaiHry
(HanpuKknag, 36ip KowrTiB Ha KHUry «Be Gay, Do Comics» —
KOMIKC-aHTO/OTil0 iCTOpil, MemyapiB Ta CaTMpu), aKTUBHO
PO3LUMPIOE TEMATUYHY NanNiTPY KOHTEHTY (KBip-TemaTuka).

Pasom 3 TMm npobnemu y poboti uux naatpopm
nos’A3aHi 3 OAHMM i3 HEraTMBHMX TPEHAIB OCTaHHIX POKiB —
3MEHLUEHHAM NPUCYTHOCTI KapUKaTypW B Cy4aCHMX rasetax.
3a paHumu Herb Block Foundation Report, 3 2000
PefaKLiiHUX KapuKaTypuCTiB B aMepWKaHCbKMX raseTax
sanuwunoca 40. 3 1 aunHa 2019 p. mixkHapoaHa Bepcia The

37

New York Times International Edition npunuHuna apyKysatu
NONITUYHI KapuKaTypK, a Nicna CKaHAany 3 KapukaTypor Ha
[. Tpamna Ta b. HeTaHbAXy BMAAHHA PO3ipBaN0 KOHTPAKT i3
CMHOMKATOM CartoonArts International, NOTYXHUM
nocTayasbHMKOM BiANOBIAHOI NPOAYKLIi y CBITOBI rasetu
(550 xymoxHUKIB 3 75 KpaiH). PeaKuia Ha pileHHA raseTu
The New York Times He ApyKyBaTV MOAITUYHI KapuKaTypw,
TemaTuyHi 6N10KM NpeacTaBaeHa Ha cartoonmovement.com.

Apyruii HaNpPAMOK peanisalii KOMiKCOBOI }KypHaNiCTUKK Y
BUMNALI LUKNY pPenopTaiB, CTPUN-iCTOPiIA UM PO3rOPHYTHX
KOMIKCiB MpeAcTaBAeHO Ha  CTOpPiHKax NepioanYHMX
BuAaHb.  Komikc-penopraxi po3BMHYTa  cUCTEMa
BiATBOPEHHA MOAiA Y MaKCMMaNbHO KOPOTKOMY XPOHOTOMI.
[a3eTHa nepioguMKa CbOrogHi B AKTUBHOMY  MOLIYKY
Bi3yanisoBaHMx ¢opm NoAieBoi HapaLii aKTMBHO 3BEPTAETLCA
[0 KOMIKCUCTiB, 3aMOBAAOYM AK CTPUNK, TaK i cepiHi
nigbopkn TematuuHux rpadiyHnx penoptaxis. Cepes HuWX
BX€ NPAKTUYHO B3iPLLEBI Ta KNACUYHI.

Y posgini Opinion rasetn The International New York
Times y 2016 p. 6yno ony6nikoBaHo rpadiuyHMii LMKA 3 N'ATK
cepit «Inside Death Row» XypHanicta MNaTpika Yannate Ta
noro apyxuHu EHH-Opegepik BigmaHH, y AKkuX BiaTBOpEeHO
cepito iHTepB’'t0 i3 3aCyA)KEHMMM [0 CMepTHOI Kapu
(noka3oBo, WO NpeacTaBneHi Ui cTpunu Byan cnodatky Ha
BUCTaBLji « MUCTELTBO Ta JOKYMEHTY).

[na nosacHeHHA BWCHOBKIB Ta pekomeHaauin 586-
CTOPiIHKOBOrO 3BiTY HaLioHanbHOI KOMICiT 3 NUTaHb TepPaKTiB
woao noai 9/11 C. OxekobcoH Ta E. KonoH cTtBoptotoTh
rpadiuHunit poman-penoprtax «The 9/11 Report: A Graphic
Adaptation», skuin npeactasneHo rasetoto USA Today [27].
XpoHika nogit 11 BepecHa 2001 p., BigCTEXEHHA icTOPIN
YOTMPbLOX NiTaKiB BUCTYMalOTb, AK BKa3aHO Yy peueHsii The
New York Times 0O KHWTW, «HE AuULWE NPUrONOMLLIUBUAM
[OKYMEHTOM HOBITHbOI icTOpii, ane 1 [JOKasom cuan
Komikcie» (The New York Times. 2019. 16 August) Cam
C. [)kekobcoH B iHTepB’to 2016 p. Ha3BaB KaHpP CBOEI KHUU
graphic  journalism, nigkpecnioloun  BigMiHHICTb  Big
TPagMUiiHMX rpadiuHMX POMaHIB Ta KOMIKCIB, @ 3aBAaHHAM
BM3HAuMB NO3MLiOHYBaHA YMTaya (uuT. 3a: [28]). B iHTepB’10
USA Today aBTopM 4iTKO NniaKkpecnoTb: «Lle He KomiKc i He
ApamaTtusauina, ue ictopia poscnigyBaHHa. Le rpadiyHa
ypHanictuka» (USA Today. 2006. 22 July). YacoBa wkana Ak
KOMNO3ULIAHWIA CTPUMKEHb, AOTPUMAHHA HEWTPanbHOCTI Y
BMKNafleHHI  MaTepiany, HeceHcaljilHicTb 306paXeHb,
nigKkpecneHa AOKYMEHTabHICTb 3BEPHEHD A0 3BiTy — BCe e,
Ha AYMKY aBTOpiB, Hab/WKae TEKCT BUAAHHA A0 BAacHe
KYPHANICTUKM.

rnnboky Tpagmuito nownpeHHs iCTOPUYHMX,
NOAOPOXKHIX, NOAIEBUX KOMIKC-pEnopTaXiB, CTanui iHTepec
fo biorpagin y surnagi rpadiyHux HoBen i pomadis
AEMOHCTPYE HimeubKOMOBHMI npocTip. Tak, y 2011 p.
HiMmeubKa Frankfurter Allgemeine Zeitung Hagpykysana 111
ctpunis «Der Boxer» npo XWUTTA y KoHUTabopi eBpelicbkoro
6oKcepa lepubka (Fappi) Fadrta, AKy po3noBiB MOro CuH;
noBHa BepciA KHUIM BigoMOro xypoxHuka Reinhard Kleist
(«Der Boxer: Die Uberlebensgeschichte des Hertzko Haft»)
Biiwna y 2012 p. MepcnekTuBHOW 6aunTbcs aKagemiyHa
cniBnpauys  Himeupkux  yctaHos  (lete-lHcTutyT) 3
YKPAiHCbKMMM  KOMIKCMelKepaMu, NpPOBEAEHHA MaWcTep-
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Knacis Ta cemiHapis (2016 p., /lbBiBCbKMI Popym BUAABLB).
Y 2016 p. pe3ynbtaTom NpoBeAEeHHA KOMIKC-BOPKLIOMY NpK
Goethe-Institut cTano BMAaHHA Neploi yKPaiHCbKOT KOMiKC-
rasetn «CKosopogaa».

CaWiT aHrnicoKoi rasetn The Guardian micTUTb posgin
«Guardian  Opinion cartoon», B AKOMY LWOAEHHO
NpeAacTaBneHi KapukaTypu Ta CTpunu Ha 3100y AHA 3
YUCNEHHUMM A,0BONI B iAIMBUMMN KOMEHTAPAMM N, KOXKHUM.
9 cepnHa 2019 p. Ha caitTi rasetn y cepii «The illustrated city»
6yno onybiikoBaHO KOMiKC-penopTax Npo nogii iMcronasa
2013 p. — ntoTtoro 2014 p. B YKpaiHi «They have bullets. We
have the city» aBcTpanificbkoro XxyAoXHMKa Anekca
Masnoubkoro. IcTtopia noagineHa Ha YOTUPWU YACTUHMK:
Euromaidan: The City as a Weapon (€EBpomaiigaH: micto fiK
36pos); Euromaidan: The Camp in the City (EBpomaiigaH:
Tabip y micti); Euromaidan: The War Zone (€BpomaiigaH:
Teputopia  BilHKM); Euromaidan: The Tent Village
(EBpomaiigaH: HameToBE MICTEUKO). Y KOMIKCi aKTMBHO
BUMKOPMUCTOBYOTbCA KYPHANICTCbKI NPUAOMM, HamMaraHHA
06’ekTMBYBaTM NepepaHi nogii yepes ronocu repois (TyT i
peanbHi AHyKoBMY Ta Kanuko, Pravyi Sector (right sector) Ta
CB060Aa), LOKYMEHTaNbHI BPi3KK 3 GaKTaKem, reonoKaLifiHi
BM3HAYEHHA MiCTa, BY/iWLb, MPOCNEKTIB Ta M/IOLL, AKTUBHE
BMKOPUCTaHHA 06pasiB Ta Ha3B, WO CTaiM MemaMMu:
HoBopiuHa anuHKa, barricade, Babushka 3 Kactpynewo Ha
ronosi.

Komikc-cepian npo abcypaHi ictopii  pocilicbkoro
CYLO04YMHCTBA, @ TAaKOX KOMEHTapi CnewianicTiB A0 KOXHOI
cnpasu 3 2018 p. nybnikye «HoBasa raseta» y CyLoBO-
CaTUPUYHIn pybpuui «KadKra-kogeKey.

YKpaiHCbKa KOMIKCOBa YpHaniCTMKa npeacrasieHa
pesfyKkoBaHUMM abo  CUMHTETUYHMMKU OPMaMM  CTPUNIB,
MeMiB, KapUKaTyp i TEMATUYHUX MANIOHKIB. BnacHUM aHp —
MefjiakoMiKC — npuaymana XyAoXHUUA Ta [AM3aliHepKa
0. BacbkiB-Kykin. AsTopka 6s0ry Mediacomics B iHTepB'to
CXapaKTepusyBana KaHp rpadiyHoOro penoptaxy K
IHCTPYMEHT cTopUuTeniHry: «0NoBHe 3aBAaHHA KOMIKCY — Le
visual storytelling, BMiHHA po3MnoBicTM iCTOPItO B KapTUHKAX,
KOAWN CNOBa HEBAXNMBI abo HefieBi... XyA,0KHUK-KYPHaANICT —
Le AyKe pigKicHa npodecia cborogHi. Ane came Ua NtogMHa
MOKE PO3MOBICTU flyKe Cepio3HY i BaXK/MBY icTOpItO, icTOpito
NIOLMHM, AKa BONi€ He NOKa3yBaTu BAACHOTO 0b6aunuus, ane i
He xouye rybutu csoto ocobucticte. Hy a Mix rpadiyHnm
penopTaxem i mMefiaKOMIKCOM A BCe-TAaKWU CTaBAKD NEBHY
MeXy, Tomy wWo MegaiakomikCc — Le BCe-TakuM ipOHiYHO-
po3Ba)kanbHWM 610r, a He penopTa) YW MNOAITUYHA
KapuKkatypa» (hromadske.lviv.ua. 2016. 31 TpaBHs).

Po3ginv KomikciB npeacTaBneHi i Ha perioHanbHUX
HOBMHHMX CaiiTax. XapKiBCbKMI HOBMHHMIN nopTan lopoa X
(gx.net.ua) ymiwye 6inbwe 400 KOMIKCiB MpPo 3BMYANHY
XapKiBCbKY poauHy ManameT, KOXHWUWA NpeacTaBHUK AKOI
YHAOYHIOE TWUNOBI coujanbHi, NpodeciitHi, reHaepHi pucu
cepegHbOro MepeciyHoro ykpaiHuA: TaTo iHXeHep,
6e3pobiTHMI, NouiHoBYBaY pubanKK Ta cafliBHULTBA; Mama —
BUMTENIbKA, MPIMHWMLA | peanicTka OAHOYACHO; A0YKa-
CTYZEHTKA MPIE NP0 MOAENbHY Kap’ePY; CUH-TPETbOKNACHUK,
remmep i nporpamep. lepoi NpeacTaBAAOTL Pi3HI TOUKK 30pY
Ha aKTyanbHi Temu, pPO3MNoBigalOTb NPO BIAOMMX MICTAH,
iCTOPWMYHI XPOHiKKM, AatoTb nopagm, Ak ybesneuntu cebe Big,
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XxBOpo6, 3ibpaTM [OMalIHIO anTeyky, BAANO BignouuTy,
BiZICBATKYBATW, 3aXUCTUTU AiTel Bia Hebe3neK Towwo. KoxKHui
CIOXKET 3aBepLlyeTbca GaKTONOTIYHO BPi3KOLO, 3a3BUYall, 3
HOPMamu 3aKOHiB, MOCTAHOB YW [AYMKOK aBTOPUTETHUX
daxisuis. PoTorpadii, ypMBKM cnoragis Ta apxiBHi LOKYMEHTH
nepeTBOPIOOTb KKOMIKC» HA PO3FOPHYTUIN NOHTPUA.
Hepo3BuHeHicTb npocTopy rpadiyHoro penopraxy
MOACHIOETbCA  AK  BIACYTHICTIO  Tpaguuii  cnpuiAHATTA
KOMIKCHOrO 300paeHHsa, Tak | GOpPMyBaHHAM HOBMUX
TpaAuuii  YKpailHCbKOI penopTaXkHoi Ta iftocTpauiiMHoi
KYNbTYpu. TTOTYXKHWI1 PO3BUTOK XyA0MHbOrO/AiTEPaTypPHOrO
penopTaxy noyactu niaTBEPLAKYE OYMRY npo
CNOBOLEHTPUYHICTD YKPAIHCbKOTO KyAbTYPHOrO MpPOCTOpY,
TMM 6Ginblie, WO O3HAKW BLANOTO XYAOMHbOIO PEnopTaxy
AOTUMYHI A0 KOMIKCOBOI KYPHaNiCTUKM | MicTATb, 3a
BM3HAYeHHAM yHAATOPiB Ta MNPOBIAHWKIB TONOBHOrO
penopTaxXHoro megia YKpaiHu reporters.media, HacTynHi
eNemMeHTU: KOHODAIKT, CUbHY icTopito Ta GaKTypHUX repois,
CIOXET | ApamaTypriyHy Komnosuuito, edeKkT NPUCYTHOCTI
(onucwm, pianoru, fetani), NpocTy NtOACbKY MOBY, NapanenbHy
meTadi3anyHy ictopito. HaBiTb NobixKHe NOPiBHAHHA 403BONAE
roBOPUTM  NpO  3arasbHi  MepefoCHOBM  PO3BUTKY
3aTpebyBaHMX rOCTPOCOLANbHUX KYPHANICTCBKMX »KaHpiB.
MoKa30BO, WO XYAO0MKHi/ penopTax CBOIM 3aBAaHHAM, fAK i
KOMIKCOBa »ypHanicTMka, 6auntb BuMoOry ¢yHaaTopa
«HOBOrO XypHaniamy» T. Bynda «3anannti yntava i smycuTu
Mnoro 3agymatuca». AKICHU KOHTEHT MNPOEKTIB OHNAMNH-

KypHany The Ukrainians, notim Reporters, aKTUBHe
3aNlyYeHHA MONOAMX IKYPHANICTCbKMX TanaHTiB  yvepes
KOHKYpCHW, 3yCTpivi, CemiHapu Ta HaBYanbHi nporpamu

[03BONIAE BUCOKO OLIHUTM MEepCrneKkTUBM Ta MOMKJIMBOCTI
LIbOro BaroMoro }ypHanicTCbKOro HanpamKy.

3 iHworo 60Ky, B YKpaiHi 3'ABNAOTbCA XYA0MXKHi
06’eHaHHSA, WO NPOMNOHYTL aJbTEPHATUBHUIA BidyanbHUiA
NPOAYKT, Ha KWTanT npoekTy Pictoric, wo BMbynosye cBotO
CTpaTerito IIOCTPYBAHHA AK MeianocepesHMKa MiXK MiCTOM i
rTOPOAAHUHOM, KNEHTOM | XYLOMHbOK  KOHLEMLUIE,
NOBCAKAEHHICTIO i HE3BMYAHUM. «JTloaam NOTPiOHI NPOEKTH,
KOMIM NPOCTO i 3p03yMmino 6e3 nepeknasaya MoKHa AisHaT1cs
Wwocb HoBe abo Kpalie 3pO3yMiTM CTape», — FOBOPUTH
cniB3acHOBHMK NpoekTy O. MpuiieHKo (latocTpauia Ak megia.
Telegraf.Design. 2018. 4 BepecHs). Came 3 XyA4O0MKHUKaMu
Pictoric b. ®inoHeHKo cTBOPMB KHUTY «TiHi 3ab6yTUX Npeakis.
MpadiuHi icTopii» (Kuis : Aptoyk, 2016), aky y nepeamosi
Ha3BaB KOMIiK-OYKOM. YHiKa/bHiCTb i 3HAKOBICTb LbOro
MPOEKTY HE TiNbKM Yy He3BMYaiiHOMY cnocobi Komemopalii,
Wwo ob’enHye iHTepB'to-cmoragym Ta intocTpauii (noptpetwy,
CTPUNK, PO3KAaLPOBKM, LAPXKi) Y EA4HOCTI CTOPUTENIHTY, ane i
Yy CaMOBM3HaYeHHi CBOEI pobOTM aBTOpPaMM AK KOMIKC-
KYPHaNicTUKM Yepes poboTy 3 nam’aTTio. «To6TO dikcaLia He
camoi peanbHOCTi, a peakyii Ha Hei. Mwu pgonyvyaemo
AOKYMEHTa/IbHI pedi, ane NOCMNAHHA HA HUX — MiHIManbHi...
OCKiNbKM € fly)Ke Mano To4Horo dakTaxy, Mu byaemo aAasatu
Ui ManeHbKi cnoraam i LOKYMEHTH, 3 AKMX MOXKHa CK/IacTu
AKYCb KapTWHKY. Tomy binbwoto mipoto uUe poboTa ysaBM
yuTaya, ragavar», — xapakTepmsye cBit NpoekT b. PinoHeHKo
B iHTepB’to Yumomo («TiHi 3abyTux npeakis. padiyHi
ictopii». Cnpoba noposymituca 3i cnoragamu. Yumomo.
2016. 21 6epesHs). Y HamaraHHi NpOAOBXKWUTM Tpagmuii
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aBTOpPW 3BEPTAKOTLCA L0 MUHYIOrO, aNe BXKe Yy CY4YaCHWUX
CNPUMHATTAX, OLiHKax, a ronoBHe MOBI: BiApOXKeHa
KOMiIKCHMM HapaTUBOM Nam’aTb NPO KyNbTOBE KiHO i Ntosel,
Wo oro CTBOPOBAAW, MNOBEPTAETbCA 3  apXiBHOrO
icTopuyHoro MUWHYNOTO, OCYYaCHIOETbCA bopmoto
npeaCcTaBNeHOCTi maTepiany, a ro0BHE — aKTyani30BaHUMM i
TakKMMM CKUBUMMNY fetanamm NOBCAKAEHHOCTI,
XapaKTEPHUMM PUCAMM YHACHUKIB 3MOMOK, Pi3HUMMK KyTamu
nornagay Ha nogii: CnOMWHM TONOBHUX repois (onepaTtopa
0. lnnenka, aktpucn J1. KagoyHWMKOBOI, KOmMMo3uTopa
M. CKopuKa, noeta |. [paya) AONOBHIOKOTHCA iHTEpPB'tO0 3
HEBIAOMMMM LIMPOKOMY 3arajny CniBpobiTHUKaMU KapTUHM
Ta NepeciyHMMM KUTENAMM KapnaTCbKUX CE/l Ta BEPXOBUH, A€
nposoguMnnca  3MoMKM. LA «pi3HOPOKYCHICTbY
yCBilOMNEHWI BMBIp aBTOPIB KHWUIM, aHOHCOBaHUM Y
nepeamMoBi 80 BUAaHHA: «Lle He 36ipKa ocTaTouHMX GaKTiB UK
06’€KTMBHO noAaHMX Nogin, aki Tpanuauca y 1960-x pokax.
Komikc € dopmoto, WO [03BONAE YHUKHYTU TOHANbHOCTI
«OCTATOYHOI iCTUHWY, AalOYM 3MOTrY 3aKapbyBaTK TOUKY 30pY,
nornag, 3ragKy, 3ataryouu ix yciy nonipoHiuHuii Bup».
3BepPTAEMO YyBary, WO BULLE3a3HAYEHNU KOMIKC ByB apT-
00’€eKTOM Ha  MacwTabHii  My3eilHin ekcnosuuii vy
MucTeubkomy ApceHani «TiHi 3abyTux npegkKis. BucrtaBka»
(23 b6epesHa — 10 ksiTHA 2016 p.), e byau npencrasneHi
eTHorpadiyuHi maTepianu, My3uka, Bigeo, npuceayeHi Bigomin
cTpivLi C. MapaaaHosa. YyTTeBa cMHecTesia
MYJbTUMEAINHOI  KOMMNO3MLii, aHOHCOBaHa KypaTopamu
BUCTABKM, BUNMAACA MOTIM i Y LiNICHUI NPOEKT KOMIKC-OYKY.

3 BuctaBKkM «Ha mexi» (8 kBiTHA 2011 p.) nouanacsa
icTopia coujianbHOro MpoOEKTY yKpaiHkm Onbru Tpycosi Ta
BiJOMOro KOMiKC-KypHanicta [eH Apuepa, ge 6yau
npeACcTaBAeHi peanbHi iCTopii YKpaiHLiB-MirpaHTiB, Wo CTanu
KepTBamu TopriBni ntoabmu. TPOEKT peanizoBaHuii 3a
niaTpMmKn nporpamun im.  dynbpaita MikHapogHoro
iHCTUTYTY ocBiTH, MpeacTaBHMLUTBA MiXHapoAHOI opraHisau;i
3 Mirpauii 8 YKpaiHi, rpomagcbkux opraHisauivi Ta lMNoconbcTea
CLUA B YkpaiHi.

Y nepegmosi Ao iHTepHET-NPOeKTY [. Apyep 3a3HauvaE:
«Mosa meTa AK ¥KypHanicTa, AKMMA NPALIOE B XKaHPi KOMIKCY,
nonsArae B ToMy, Wobu noaatv icTopito y Likasil 3 BisyanbHOI
TOukM 30py dopmi Ta CTMUCAO nepepaTu BeAMKUI obcar
iHbopmauii uMTayam, Ana AKMX UA Tema € HoBO. Big,
Ma/tOHKa 40 Ma/IlOHKA YMTay BiLTBOPIOE NIAHLIOKOK NOAiN i
CTaBuTb cebe Ha Micue IX YYacHMKIB, WO Aonomarae
nobauntu npobnemy B HOBOMY CBiT/i, 6e3nocepedHbo
[OTOPKHYTUCA A0 Hel. A maB ByTW peTenbHUM Ta YBAXKHUM A0
Aetanen, Wob AKOMOra TOYHille BMKIACTU KOMXHY iCTOpito i
NepeKoH/IMBO NOKA3aTu NIOACLKUIA BUMIp TOpPriBAi Ntogbmu,
AKMA YacTo 3a/nMWaeTbcA HenomivyeHum. A cnogisatoca
MOCMANTU 3B’A30K MiK YMTayem Ta NpencTaBNeHUMU TyT
icTopismu, BKNOUMBLUM A0 36ipKM AoaaTKoBY iHpopmaLito, a
MOCUNAHHA Ta nepenik axepen iHGopmalii HanpuKiHUi
JaZlyTb 3MOTy YMTayeBi CamoCTIMHO NOFNBUTU CBOI 3HAHHA
wozo npobaemm» [29].

MpeacrasneHi 7 icTopit — ue iHTepB’'t0 3 NauieHTaMM
peabiniTauiiHoro ueHTpy [MMpepctaBHUUTBA MiXHapoaHOi
opraHizauji 3 mirpauii (MOM) B YKpaiHi. KoxHa icTopis
MiCTUTb: NepeaMOoBY, WO BKAKOYAE 3aranbHi GakTu ToprisAi
NIOAbMU | ONUC peanbHUX KPUAUYHUX CNPaB NoTepninunx; 3—
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6-CTOPIHKOBMI KOMIKC Y TEMHUX TOHAX, CTUNICTUMHO EAUHUNA,
3 YiITKUMKM nepcoHipikoBaHUMM repoaMM, nNigKpecaeHo
CXapakTepn3oBaHUMK 0bpasamm 3104iiB Ta NOCTPANKAANMX;
pennikM y TpaguuiiHUX MOBHMX Oynbbawkax (speech
balloon) fonoBHeHi Bpiskamu ONMCOBOrO OMOBIAANBHOMO
XapaKkTepy. EQHOCTI TEKCTY foaatoTb iHQorpadiuHi enemeHTH
(manu, XyooxHi MmopTpeTM repoiB CHOKETIB Ta aBTOpiB
NPOEKTY, KONbOPOBI Ma/lOHKM NaUieHTiB peabiniTauiitHoro
LeHTpy), GpaKToNOriuHi BPi3KM, KOPUCHI NOCMNAHHA, A0BILKM
ANA A3BiHKIB Ha rapAvy NiHito. HKiTTEONUCK KiHOK | YONOBIKIB
MOAaHi Yy XPOHOJOFYHIM MNOCAiZOBHOCTI 3 nepepBaHMM
HEeBU3HAYeHUM ctoxkeTom (3 icTopii) abo 3 CroXKeTHUM
PO3BUTKOM MOAiA BXe nicia nNoBepHeHHA 3 Hesoni (4
onosigj). Moka3oBolo € ocTaHHA onosiab «3ipka Cxoay», Ae
repoiHn, NoBepHYBWMCb Ha OaTbKIBLMHY 3 CEKCyanbHOro
pabcTBa, He 3HalwWwAa cebe i BMPILKMAG, WO Y TypeubKkomy
6opaeni 3 cyteHepom i Byno kpawe. TpariyHnin i noyactu
NEeCUMICTUYHMIA Y NOKa3i KapTUH PeasibHOro XKUTTA, KOMIKC
CTaBUTb Ha MeTi MNPUBEPHYTM yBary rpPOMaLCbKOCTI,
BUKAMKATK CRIBYYTTA, NO MOXK/AMBOCTI, y6€3neynTn monoamx
AiBYaT Ta IOHAKIB Big, 40N repoiB KHWUIK. YCHa icTopidA, nogaHa
yepes OMUTYBaHHA Ta iHTepPB'l0  y4YaCHUKIB, HaAdaE
MaKCMManbHOi peanictTuyHocTi (i TpariuHocTi!) npoekTy.
CoujanbHMin  3anMT  Ta  NIATPUMKA  MiXKHApPOAHMX
opraHisauii cnpuanu nossi Lie OAHOro LiKaBoro BMAAHHSA
«MNepeKpecTok: AeBATb UCTOPUI 0 BOMHE U Hacunumuy» (2017).
AIK 3a3Hay4aloTb aBTOpM, B cyyvacHux 3MI mano micua gna
icTopin nogen, a wWe MeHwe ana ix ronocie. Y
NPOAOBKEHHA YXKe YKOPIHEHOI CTWUAICTUKM YCHOI icTopii,
KHWra o6’egHye OGiorpadiyHi iHTepB’to, WO [J03BONAE
3pO3YMITU He TiNbKM MOoAjl, a W iX 3HAYEHHA ANA NOANHM.
«3amicTb BiATBOpeHHA aaTt, ¢akTiB i umdp, ycHa ictopin
po3nosigaeictopii... ®kutta» [30, c. 4]. Ha BigmiHy Big Komikcy
«Ha mexi», ¢popmu [AOCTOBIPHOCTI Ta [AOKYMEHTasbHOCTI
3HAYHO PO3LIMpeEHi y rpadiyHOMYy POMaHi M NpeacTaBieHi,
nepw 3a BCe, HACKPI3HOK repoiHeto HiMeLbKoto
XYPHanicTKolo, AKa mosepHynaca 3 Cupii i wykae icropii
noaen, AKMX TpariyHo 3a4yenuna BiiHa. MeTtadopa notary, Ha
AKoMmy ige repoiHa (KWiB-BiliHA), YHAOUHIOETbCA XKUTTEBUMM
icTopiaMu cycifiiB no BaroHy, ixHix 61M3bKKUX Ta 3HalOMMUX:
KpMMYaHKa, Wo, BigipBaBWMCb BiA pigHOT 3emni, 6onicHO
wykae cebe B YKpaiHi, YHiBepCUTETCbKMI BWMKNafay CTae
£06poBosibLEM, @ NOTIM BONOHTEPOM, AiBUMHA, AKA HE MOXKe
3HaWTV bpaTa i cTMKaeTbca 3 Be3aylHicTIO BOPOKPaTUYHOI
MalMHK, 3BUYAMHI NepeciyHi poauHu, aki BTpaTuan bisHec,
Zim, 34,0pOB’A, NOTBOPHE i CTPAXITAMBE KUTTA Ha OKYNOBaHUX
TepuTopiAx, A€ «HOBa BAaja» BiATBOPIOE 3aMoOBIAHMK
KOPCTOKOCTI  Ta LMHIYHOT 3HEBArM [0 YYXKOTO KUTTA.
Be3KkoMnpoMmicHi y BMHECEHHI NpWUroBopy, aBTOPU KOMIKCy
HaMararTbCA Y NOBCAKAEHHI peanbHOCTi BilcbKoBOro 6yTT,
41 TO Ha POHTI, YM B TUAY, HABITb HA OKYMOBAHUX TEPUTOPIAX
nobaynTn NIOACLKI A0NI B KOHTEKCTi iCTOPUKO-TIONITUYHUX
nogi. Mpu BCiM  y3aranbHEHOCTI  peanbHWUl  CBIT
NPOPVBAETLCA PisHUMKU dopmammu ayTeHTMOIKauii: yepes
[leTani30BaHMIM NpoCTip MiCbKUX NOKaLii (Bok3an y J1bBoBi,
[oHeubKy, cumbepononbebki byaiBni); Yepes HaCKpisHy
repoiHto (ii NUTaHHA Ta 3a0X0YEHHs A0 PO3MOBiAei CTaloTb
ZLBUTYHOM CIOKETHOrO PO3ropTaHHA); 3MIHIOETbCA MPOTArOM
po3noBiAi ¥ CTYyNiHb 3aHYPEHHA Y NPUYMHM Ta NOACHEHHA
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NIOACbKMX BUMHKIB — Bi4 3p0O3yMinoro i BUNpaBLaHOro
natpiotusmy («Mo 30By cepaua») 40 HEOAHO3HAYHOro
Bubopy 3sanuwutnca y [oHeupky i nosar A0 LbOro
HenpocToro pilleHHA repoiHi HoBenn «KTo-TO Jo0nKeH
ocTaTbeA». Lleit emouiiHuiA piBeHb CTBOPEHHA MeTa-icTopii y
KHU3i NpeacTaBAAETbCA HANCKNAAHIWMM: BaXKKO NEepPexuTu
CTPALWHi nogiji, Wwe Ba)Kye NOBEPHYTMCA 40 HMX Yy cnorajax i
YBECTM UMTaya y CBiit ocobucTicHMit npocTip. Y ubomy npoueci
«4yTTEBOI BesnocepeaHocTi» [20, p. 14] i Bpaxkatoua rnmbuHa
€MNaTUYHOro  3aHypeHHs, | npobnema  KPUTUYHOrO
CMPUAHATTA — afKe MaKCMMabHO Cyb’eKTMBOBaAHMIA MPOCTip
OMoBiAi 3a/MWAE MaNo LWaHCIB ANA BAYMIVNBOI KPUTUKMN.
[onoBHloe uel npouec ¢aKkTonoriyHa nicnamosa, pae
meTapopa  WAAXY  HAMOBHIOETHCA  PIZHOMAAHOBUMM
3HAYEHHAMM — Le | WAAX KpaiHKW, i OKpemux ii rpomagsaH,
AiTeW, XKiHOK, nepecesneHL;iB, 3HUKANUX be3 BicTi, 3arnbaumx. Lle
WAAXM MOHIBEYEHUX AOPIr 3 reorpadiyHMx man i 3namaHux
[0Nb repoiB rpadiyHoro pomaHy.

3. ObroBopeHHs

TpariyHi CTOPIHKM YKPAiHCbKOI iCTOPIi CbOrofHi akTMBHO
NepeocMUCNIOTLCA Ta BiATBOPIOKOTHCA Pi3HUMM BUAAMM

mucteuts. Tak, go Temu [onogaomopy 3BepTaroThbeA
XYAOXHUKM  («YKpalHCbKi  30WKUTU» aBTOP, iTaNiMCbKui
XYBOXHUK Irop Tpysepi, Ha3BaB «penopTaxem 3a

[ONOMOrol0 MaslloHKIBY), KiHopexucepu («LiHa npasau»
(2019) nonbcbKoi  pexucepku ArHewku XonnaHg npo
0YeBMALA YKPAIHCbKOro ronofy 6pUTaHCbKOro XKypHanicta
lappeta [KoHca); cepian «4opHobunb» Big HBO y 2019 p.
3406yB npemito «3010TUIN rNobyc» AK HalpenTUHrosila
MiHi-CTpiyKa. MOXHa /iMLLe i3 CyMOM KOHCTaTyBaTH, LLO CBOA
Tpareain, CTaBWM «YyXOK» iCTOPIEID YU TBOPYOK MOAIELD,
NMOBEPTAETbCA A0 HAc 3  BiAYYTTAM  BiACTOPOHEHOrO
MepesKMToro A0CBiAy, AKMN Tak 6ONICHO MU TiNbKU-HO
Hamaraemcs 3pobuTM emnaTuyHo-BnacHUM. Tomy [oOBONI
CKNafjHoO, nompu ycTaneHy Tpaguuitlo, BigHecTn Ao
KOMIKCOBOI *KYPHaNiCTUKM TBOPM GiorpadiyHoro *KaHpy. Tak,
ofHuUM i3 TBOPLiB «[lepekpecTka» bys C. 3axapos, Bigomuin
[OHELbKUIN XYAOXKHUK, aBTOp rpadiyHoro pomaHy «[ipa»
(Kuis : /ltota cnpaBa, 2016). CBo0 MasnboBaHy icTopilo 3
MOJIOHY Y AOHELbKil KaTiBHi C. 3axapoB Ha3BaB PENOPTAXKEM,
BM3HAOUM MOTYXKHiCTb Ta AiesicTb  ¢opmaTy nepeg,
3BMYaiiHUm onucom (Y Hac y [ipi. KHUXKKa npo KutTa nig
«OHP». Padio Ceoboda. 2019. 7 cepnHa). 3anyuyutn uen
rpadiyHMiM pOMaH 4,0 KOMIKC-KYPHaANICTUKM MOXKHA YMOBHO,
AK i TeKcT M. CaTpani «Mepcenonic», —asTobiorpadis, nonpu
CaMOBM3HAYeHHA repois, CKopile, XKaHp
[OKYMEeHTaNi30BaHoi rpadiyHoi Hapauji. CTpuKHeBUM Yy
CTAQHOBNIEHHI  KOMIKCOBOI  KYPHaNiCTUKM MM  BCe X
BM3HAYAEMO LiNeCnpAMOBaHWUI MOWYK [OKYMEHTaNbHOI
iHbopMmaLii.

4. BUCHOBOK

JlOKyMeHTaNi30BaHMI1 KOMIKC NpPeacTaBAeHO HOBITHbO
KOMIKC-KPUTUKOLO Y TPbOX FOJIOBHMX HAapaTUBHUX MAOLLMHAX:

icTopia, [OOKYMEHT, »KypHanicTmka. OCTaHHA, AK Ham
6aunTbca, BMMWNA Janeko 3a  Mexi  Bi3yanizoBaHoi
KYPHaNICTCbKOI  ONOBiAi, CbOroAHIi TepMiH «KOMiKcOBa
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KYPHANICTUKa», AK LUMPOKe BM3HAYEHHA, 0b6’eaHyeE A,0BONi
pi3Hi 33 dopmaTom, TeMaTMKOL 1 NPOBAEMATUKO ABULLA:
Big, CTPMNIB | KapuKaTyp 4O PO3rOpHYTUX PenopTaxiB Ta
rpadiyHmnx pomaHis. KomiKc, 3 10ro 0cobnBMM XpOHOTONOM
Ta rpadiyHo CTUAICTMKOK, NMPUHLMMOBOK BIgKPUTICTIO 40
CUHTETUYHMX YTBOPEHb Ta EKCNepUMEeHTiB, BWABMBCA
NOTY}XHMM 33aCO60OM MPUBEPHYTU yBary 40 TPABMATUYHMX
NOAiY He TAaKOro B¥Ke Aa/IeKOro MUHY/I0rO Ta YBECTU YnTava y
NPOCTip KOMemopaL,ii Ta cniByvacTi.
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McFarland.

Hudoshnyk O. Transmedial narratives of comic journalism: world and ukrainian experience

Continuing the research of the world and Ukrainian documentary comics, this article presents comics journalism in the context of
theoretical approaches, genre and thematic definitions and characteristics. Comics journalism is considered as an umbrella term,
allowing to combine interactive comics-reporting, caricature, patch and graphic novel into a single space of graphic storytelling. The
transmediality of the comics, generated by the visualcentricity of the modern world and the tendency to mix different forms and
styles, provides journalistic materials with empathetic emotionality, intertextuality and polymodality. However, traditional
journalistic standards are not refuted, their meaning are motivated by new information challenges and technological capabilities of
contemporary graphic art. Compliance with the requirements of objectivity and credibility of comics journalists was the decisive and
most debatable issue. Based on visual authentication strategies (according to W. Weber and H.-M. Rall), the research features the
Ukrainian-themed materials on global comics platforms, newspapers and national content of Ukrainian comic journalism. The latter
is represented by the certain projects of newspapers, news sites, blogs, cycles of graphic stories on social issues, graphic novels and
comic books. Despite the involvement of the Ukrainian information space in the alternative forms of presenting relevant social and
political material, the national media, mass authors and public initiatives do not appeal to comic journalism in practice.

Keywords: documentary comics; comics journalism; transmediality; graphic storytelling; authentication strategies.
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Kpusa iHpopmalii: cyTb i noteHuian

IBaHoBa C. A.

AHinpoecbKuli HayioHanbHuii yHisepcumem imeHi Oneca MoHYapa

Y cTaTTi po3rnsHyTo peHoMeH «iHpopmaLia» yepes Npuamy BU3HaUYEHb, AKi HAZATbCA PISHUMM HayKaMu. 3a LOMOMOTOH0 giarpamm
CNOpPiAHEHOCTi BUOKPEM/TIOIOTHCA OCHOBHI KaTeropii-cMUcav AaHoro TepmiHa, bynmn oTpMmaHi HacTynHi KaTeropii: npouec, nepexig,
anropuTm, BigobpakeHHs, Kog, BMBIp, 3HAHHA (BIAOMOCTI). Y3aranbHeHHA LMX KaTeropi Aae MOXAMBICTb AediHiloBaTM NOHATTA
«iHbopmaLia» AK GeHOMeHy «CMCTEeMHOT 3B’A3HOCTI». TakWi Nigxis A03BONAE aHaNi3yBaTM Cy4yacHe CyCMinbCTBO, AKE CXU/bHE A0
NOCTIMHUX KPU3 (EKOHOMIYHMX, NONITUYHUX, EKONOTIYHUX, EHEPTETUYHMX, EK3UCTEHLia/IbHUX Ta iH.), AK CycninbCTBO iHGOpMaLiMHOT
KpW3MK, LLLO He NpUNMHAETbCA. IHbOpPMaLiMHa KpM3a CIPUYMHAE NPOAYKYBAHHA B CYCNiNbCTBI HENPABAMBOI 3B"A3HOCTI, L0 YCKNALHIOE
AIK 3ara/ibHe yNpaBJ/liHHA, TaK M iHAUBIAYAIbHY OPIEHTALLIIO IO ANHWN B HABKOIMLWIHBOMY CBITi. [TOMMAKOBA 3B’A3HICTb NiABMLLYE pPiBEHD
3aranbHOI 3aN/lyTaHOCTI B Pi3HMX chepax HKUTTELIANBHOCTI cycninbcTea. MoKasaHo, WO cnpuiiHATa NOMU/IKOBA 3B A3HICTb NOPOAKYE
NOMMUKOBI PilLEHHSA, @ B 4OBrOCTPOKOBIM NepcneKkTUBi — i KpM30Bi ABMLLLA B CyCNiNbCTei. BKa3yeTbes, WO iHAMBIAYaNbHA 34aTHICTb A0
PO3YMiHHA HaBKO/INLIHBLOTO CBITY Ma€ Ay»Ke Be/IMKe 3HAYEHHA 3 TOUYKU 30pYy PO3BUTKY JIIOACHKOr0 CycniibCTBa. YMM MeHLw e ntoauHa
34aTHa A0 NPOrHO3yBaHHA CBOIX A, TMM binblle NMOMWAKOBWUX Pe3ynbTaTiB CAif O4YiKyBaTW Big Hel Ta ii agianbHocTi. Y craTTi
nponoHyeTbca popmyna ceHcy iHbopmallii, AKa NOKa3ye BapiaTUBHY NPUPOAY LbOro ABMLLA. TAaKOX BOHa A03BO/IAE 3pP0O3YMITU, AKUM
YMHOM MOXKHA 3HUMKYBATU BapiaTUBHICTb CMMCNOBOIO HaBaHTaXeHHs iHopmaLii. Cama poboTa 3 iHbopmaLieto NpeaCcTaBNAETLCA AK
CKNaAHWN MpoLuec, CNPAMOBAHWA Ha BUAB/MEHHS 3B’A3HOCTI 06’EKTIB 3a A0OMOMOrol agetanisauii iHbopmauii npo o6’ekT. binbw
LETaNbHO Len cnocib poboTu 3 iHdopmalLiero po3rnagaeTbea y niaxoai «iHposHaBCTBa», 3aBAAHHA AKOTO — 34iNCHUTU LEKOHCTPYKL0
CeHcy i 3pobunTM CBOEPIAHE OUMLLEHHSA iHbOopMaLi. MPKU LbOMY «OUYULLLEHHA» iIHPOPMALi Big NOMMUAKOBOI 3B’A3HOCTI PO3rNALaETLCA
AK IHCTPYMEHT, WO [,03BOAE NO6aUMTM CBIT iHaKWe, TO6TO BUWTM 33 PaMKM 3BUYHMX Napagurm. A TaKoX Le NoBepTae NtoauHI
DYHKLiO NPOrHO3yBaHHA 3 BUCOKMM CTyNeHemM WMMOBIPHOCTI BUKOHAHHA NPOrHo3y. MporHosu, ski BUKOHYOTbCA, € A1A N0AUHU
BAXK/IMBOKO CK/IQ[O0BOWO i AMHAMIYHOrO PO3BUTKY, MiAKPINAEHOrO CUCTEMOID BHYTPIWHbLOI «BUMHAropoau». TakMM UYMHOM, MOXKe
[0NaTUCA BHYTPILWHA (eK3ucTeHuianbHa) iHbopMaLiiiHa KpuU3a NI0AMHU, @ TaKOXK Pi3Hi iHWI 30BHILLHI KPU3WK, WO PO3BMBAOTLCA B
CyCniNbCTBI.

Knro4oei cnoea: iHhopmauyis; Kpu3a; 38°A3HiCMb; MOMUIKO8A 38°A3HiCMb,; CEHC; iHpO3Ha8CmMso.

1. BeeaeHue H. lyman, t0. flotmaH, B. Hanumos, H. /insawos, XK. [nk n

. 4p.), C NMUHTBUCTUYECKON U CEMaHTUYECKOWN TOYeK 3peHus

MocraHoBKa npo6aembl. COBPEMEHHbIA MUP HANONHEH (K. Deppupa, Ow. Naitons, K. Awew, Ow. Jakodd

. 7 . ’ . 4 . 7

Kpusncamu: NONUTUYECKUMMY, 3KOHOMUYECKUMMY,

9KONIOrMYECKMMMU, IK3UCTEHLMANBHBIMK U NP. T KPU3KCHI
mexay coboil nepennetaloTcd M CO34ANT  KAPTUHKY
BceobOLLel 3anyTaHHOCTM, CMbICAbI  «PacTeKalTCca» WU
“cyesaloT U3 MOHMMaHUA. Mbl cCYMTaeM, YTO NEPBOOCHOBOM
BCEX 3TUX KPU3MCOB ABAAETCA MHOOPMALMOHHBIN KpU3nC.
EcTecTBEHHO, WHTepecHo pa3obpaTbcs, 4TO OH coboi
NpeAacTaBasET, YeMy ¥ NOCBALLEHA faHHanA CTaTbA.

AHanus wuccnepoBaHuit M nyb6auMKaumii. Bonpocsl,
CBA3aHHbIE C U3yYeHnem Npupoabl MHbopmaLmu, noutn 100
NeT He CXOAAT CO CTPaHML, Hay4yHbIX JKYPHaNoB W
MOHOrpaduit. ITOT BONPOC M3y4aeTCa C TOUKM 3PEHUA TEOPUM
uHpopmaumm (H. BuHep, K. LLeHoH, /1. BpunntosH, M. diireH,
3. flny, B. KoporoguH, [. YepHasckuit, A. Konmoropos u 4p.),
ynpasneuuna (A.H. VYaiitxeg, . Kactnep, M. Mowcees, oblectsa.
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snuctemonorun u - punocopum  (K.Monnep, 3. MopeH,  ccnenopanma 6bin  MCMONb3OBAH METOA  AMArpamMMbl

H. KybpsakoBa M [Ap.), C TOYKM 3pPEHUA MNCUXONOTUU W
Hellpoburonorum (B. dpaHkn, M. YnKceHTMUXa K,
B. PamavaHapaH, M. fiko6oHu 1 ap.). CNUCOK TPYA,0B N0 TeMe
«mHbOpMaLMaA» BeCcKOHeYeH. ITa TemMa YBNEKAET yUYeHbIX, a
TaKXe CTaBUT BCe HOBble M HOBble BOMPOCbHI, KOTOpPble
TpebytoT CBOEro passuTHA.

Llenb ctatbum — paccMoOTpeTb MOHATME «UHPOPMaLUAN»
yepes nNpuM3My aHanusa onpeaeseHUn U3  PasAUYHbIX
obnacteit 3HaHui. [atb 060bWEHHOE onpeaeneHne 3Toro
noHATUA. BbIABWTb €ro npakTUyeckoe 3HayeHue AnA
OpraHu3auMy B3aMMOAENCTBUWA B CUCTEMAX C Lienbio
NpeooeHNA NX KPU3UCHOTO Pas3BUTHA.

06bekT uccnepoBaHna — MHGOPMaLMA Kak GeHoMeH,
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CPOACTBa, a Takke MeTog 0606weHuna. Ucnonb3oBannch
maTepuanbl U3 pasNuuHbIX obnactelt 3HaHuA (Teopwua
nHbopmaumm, ynpasneHue, dunocodua, snucTemonorus,
KOTHWUTMBUCTMKA, HEMPOBUONOTUA, TMHTBUCTUKA, CEMAHTUKA,
uctopua, ncuxonorma u np.). CobpaHHble maTepuansl B
Konuuectese 123 onpefeneHuit NOHATUS «UHbOpPMaLUA»
6blNM  NPOAHaNM3MPOBaHbl C MOMOLbBIO  AMarpaMMmbl
CPOACTBA, KOTOpas NpefHasHauyeHa Afa rPynnupoBKU U
ynopazgouyeHus 60/blOro KOAMYecTBa KayecTBEHHbIX (He
UUCNOBbIX) AAHHbIX C LENbl0 BbIABAEHMA B3aMMOCBA3EN U
06LWMX TeMaTUYECKMX CMbICNI0B. [pynNnMpoBKa MaTepuanos,
KaK NpaBwWao, MPOUCXOAWT MO NPUHLMMNY POACTBEHHOCTU
[AaHHbIX, KOTOpble CBA3aHbl 06LWel CMbICIOBON TeMoM. ITa
pabota no3Bonuna BbIAENUTb 7 OCHOBHbIX KaTeropui-
CMbIC/IOB, KOTOPbIE BKNAAbIBAIOTCA B 3TOT TEPMUH YYEHbIMMU,
paboTaloWMMKN B Pa3anYHbIX 0bnacTax 3HaHW. ITa paboTa
TaKXKe fJana BO3MOMKHOCTb NPUITU K 3aKNHOYEHWID, 4TO
TePMUH «uHOOpMauma» obnagaer MynbTUCMbiciom. C
MOMOLLbIO  CEMAHTUYECKOrO  TPEYrofbHWUKa,  KOTOPbIM
BK/tOYaeT B cebs HOMMHALMIO, CMbIC/bI (MHTEepnpeTaTsbl) U
06bekT, bbl1a caenaHa NoONbITKA HAWTU UCKOMbIN pedepeHT,
KOTOPbIA MOKET 6biTb HafeNeH BbIABAEHHbIMU B XOAE
uccnenoBaHua 3HavyeHuamu. C yyeTom MHoroobpasws
BbIABNEHHbIX  KAaTEropui-CMbICIOB  MOXHO  cAenatb
nepBMYHOE NPUOAUNKEHME ANA  MNOHMMaHMA  06beKTa
(koHuenTa),  KOTOpOMYy  COOTBETCTBYeT  HOMMHaUUA
«uHbopmauua».  CnegyeT  OTMETUTb, 4TO  Habop
onpeeneHunii, KoTopblil cobepeT [Apyroi yyeHbld no
MOHATUIO «MHPOpPMaLMAY, ByAeT OTAMYATLCA, HO B HEM BCE
paBHO  bygeT  6onbWoOe  KOMMYECTBO  KaTeropwi,
COBMaJaoWMX C KaTeropmMaMM B Hallem UccnegoBaHuu. 3To
[JaeT Hajexpay Ha nocTeneHHoe YTOYHeHWe TepmuHa.llo
cyTv, bblna caenaHa cBoeobpa3Has MOMbITKA BbIBECTU
CYLUHOCTM-CMbIC/IbI M3 KYKPbITUAY (N0 Fepaknuty), 4Tobbl OHM
CTann AOCTYNHbIMKM  ANA  BOCNPUATUA U NPAKTUYECKOTO
npumeHeHus. TakKe cAenaHa nonbiTka 06OCHOBATbL
bopmyny cmbicha wuHPOpmauuu, 4TO nofpasymesaeTt
Ha/inyMe COCTaBNAIOLWMX, KOTOPbIE U ONPEAENAIOT 3HaYeHNe
TOTO MAM WMHOro MoHATUA. Dopmyna cmbicia no3sossfeT
OLEHMBATb BEPOATHOCTb MOTEHLMANbHbIX  UCKaXKeHWH,
KOTOpble  4Ye/NoBEK MNPMBHOCUT NpWM  3HAKOMCTBE C
uHoopmaumen. U, COOTBETCTBEHHO, [3eT BO3MOMKHOCTb
OUEHUTb  KO/MMYECTBO  BEPOATHbIX  JIOMHO-CBA3AHHbIX
06beKTOB, KOTOpble NPOBOLMPYIOT MOABAEHUE PA3AUYHbIX
KpU3KCOB B MUPE.

2. Pe3synbratbl

Mop, NOHATMEM «KPU3WUC» MOHUMAKOT HEKOE COCTOAHME
nepexofa, nepesoma, nepesopoTa, NpuM KOTOPOM paHee
npUMeHABWMECA MOAENN GYHKLUMOHWPOBAHMA MepecTatoT
pabotatb. MoHATUE «MHOOPMALMAY TONKYETCA OT Hayku K
Hayke no-pasHomy. Mbl  nposBenn  uccnefoBaHue,
HanpaBneHHoe  Ha  onpejeneHve  CMmbicna  C€noBa
«MHopmauma». B pamKax AaHHOro uccnefoBaHus 6bino
npoaHanusunposaHo 6onee 120 onpeaeneHunit 3Toro ciosa.

Tak, 6blAu B3ATbI ONpeaeneHus us Teopun nHbopmauum [1-
71, dunocodum [8-10], KOTHUTUBUCTUKM U AMHTBUCTUKM [11—
18], uctopuun [19-21] u np., a Takke Bpanucb cobpaHHble
APYrumm yyeHbiMu Habopbl onpeneneHnii aToro cnosa [22;
23]. Pe3ynbTaTbl OKas3a/uUCb BECbMa MHTEPECHbIMWU WU He
COBCEM OXMAAEMBIMM.

B pamKkax wWccnefoBaHUA  ONpeAesneHUin  MOHATUA
«MHPOpPMaALMA» Mbl MPUMEHUAWN MOAXOA, M3BECTHbIA KaK
Avarpamma  CpoAcTBa, no3soaslowMi  chopmMupoBaThb
CMbICNIOBbIE KAaTeropuu BHYTPWU WMCCAeA0BaTENbCKOrO NOAA.

Kak  pesynbTaT, MOAYYMAM  WHTEPECHYD  BbIBOPKY
0606LWEHHbIX  CMbICIOBbIX KaTeropwmii no  cnosy
«uHbopmauma»: npouecc (29 %), anroputm (14 %),

oTobpaxeHue (13 %), nepexos (10 %), koa (10 %), 3HaHUA K
ceegenna (10 %), sbibop (9 %), HeacHOCTb onpegeneHus?
(5 %). 3TOT HabopP CMbICNOBbIX KAaTEropuit NO3BOAAET MHAYE

B3rNAHYTb Ha MHd)OpMaU,MOHHbIe npoueccbl, KOTOpble
NPOUCXOAAT B MUpeE.
Mcnonb3ya Bce paHee HaKOM/EHHble CMbICNOBblEe

3HAYEHMA MOHATMA «MHOOPMALMA», MONKHO MOCTPOUTL U
NPOCTENLUMI CEMaHTUYECKUI TpeyronbHuk (puc. 1). B
paMKax  CEMaHTUYECKOro TPeyrojbHUKAa Mbl  UMeeMm
HOMMHALMIO «MHPOPMaLMA». U 3Ta HOMUHALMA UMEET CBOM
CMbIC/IOBbIE HAMOMHEHWA: NPOLECC, Nepexoa, anropuTm,
oTobpaxeHve, Kog, BbIbOp, 3HaHMA U CBefeHMA.
CoOTBETCTBEHHO HOMMHALIMA U CMbIC/bI AONKHbI OMUCHIBATL
HeKkun 06bekT peanbHOCTU. KakoB e 0OBEKT, KoTopbid
MMeeT TaKkue CMbICAbl?

O6vexr
?

Cmbicn:
HomuHauma: npouecc (29 %D)'
UHOOPMALMA anroputm (14 %),

otobpaxenue (13 %),

nepexon (109%),

kon (10%),

3HaHUA K ceegeHna (10 %),

sbibop (9 %),

HEACHOCTbL onpeaeneHua (5 %)
Puc.1. CeMaHTMUYeCKUiA TPeyroibH1K, NPeACTaBAAIOWMIA CMbIC/bI

HOMMWHaLUU «MHPOPMaLUAY

BOI'IpOC ,D,eVICTBVITeanO C/IOXHbIN U HEOAHO3Ha‘4HbIﬁ.
HeHTO, YTO NOPOXKAaeT npouecCHble aNTOPUTMU3NPOBAHHbIE
[eNcTBuA, KoTopble MPUBOAAT K BbIBOpOYHOMY nepexosy
otobpaxeHUh oT obbekTa K 0ObBEKTY B  BuUAe
3aKOAMPOBaHHbIX CBEAEHMN.

Mbl cuMTaem, YTO TaKOW OBBEKT, KOTOPbIM BKAOYAET B
cebs Bce BbIABNEHHOE CMbICN0BOE pa3H006paame, npu
0606U.|,eHI/IVI no cBOUM XaPaKTEPUCTUKAM, O4YeHb
HanOMUHaeT d)eHOMeH «CBA3HOCTUY.

1Kak sHameHuTOEe onpegeneHue H.BuHepa: «/Hdopmauusa ecms nHdopmaus, a He MaTepusi U He SHeprusa»



ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

Takum 06pa3om 3TO HEYTO, YTO Ha NPOLLECCHOM YPOBHE
No3BONAET COBepLwaTb CamMble pas3AnyHble nepexoabl, a
TaKKe 0TobpaKaeT AeNCTBUTENbHOCTb C MOMOLLbBIO KOZLOB U
3HAKOB, MpPWU 3TOM He ABAAETCA CaMUM OOBEKTOM, HO
Mo3BONAET MeXay ObObekTamMu npou3BOAUTL OOMEH-
nepexos cBeileHUAMM.

MHTepecHo, 4TO 3TO onpefeseHne OYeHb FaPMOHWUYHO
BMUCbIBAEeTCA B CMbIC/IOBbIE 3TUMONOFMYECKME HIOAHCHI
CnoBa, KoTopble Haxoaum B cnosape Dictionnaire de
L'’Academie Francoise [24] oT 1798 r. Ha cTpaHuue 729 B
ctatbe K cnosy «informe». B Tabnuue 1 npusogutca
ayTEHTUYHbIN GParMeHT TeKCTa U ero NepeBos.

B3aMMOCBA3M, TO €CTb XU3HEAeATeNbHOCTb obliectBa U
nobort gpyrort cuctembl. ITo He NpocTo Habopbl LUdepoK K
€108 — 3TO OTODpaXKEHME NPOLLECCOB, KOTOPbIE MPOUCXOAAT B
cucTeme, a BCe [JaHHble ABAAOTCA  CBOEOBpasHbIM
NoATBEPKAEHNEM Hanuuusa/oTcyTCTBMA CBA3HbIX
3/1EMEHTOB, KOTOPble HEMPEPbLIBHO BAUAIOT APYr Ha Apyra u
UCMbITbIBAOT BAUAHWE APYT ApYra.

A pasnnvyHOro pofa KpusWCbl — 3TO, MpeXAe BCero,
HapyleHne CBA3HOCTM MeXA4y COUMaNnbHO 3HAYUMbIMU
napameTpamu BHYTPU cucTembl. B camom onpegeneHuu
KpU3nca 3aKkNafblBaeTca MOHATUE «Mepexona», KoTopoe
MOXET ObITb OPraHU30BaHO WCK/IOYUTENBHO C MOMOLLbIO

Tabn. 1. Konua tekcra cnosaps Dictionnaire de L'Academie Frangoise [24]

1 ero nepesop,

1& FORME. ad}. des 2 g.Imparfait,
qul n'a pas la forme qu'il doit avoir.
Il se dit au propre et au figuré, Une
masse , un animal informe. féet acte est
informe. Clest une piéce informe qui ne
vous peut servir. C'estun ouvrage informe ,
et qui n'est pas encore mis dans Lordre o
il doit étre. \

On appelle Etoiles informes , Celles
?u'{ n'appartiennent a aucune constel=

anon.

INFORME,

npunaraTenbHoe,
poaos. Imparfait (HesaBepwéHHbIN), T. e.
Hagnexauwen dopmbl. MpunaratenbHoe ynoTpebaseTca u B NpAMom, 1 B
nepeHoCcHoOM cmbicie. <Mpumepbl>: becghopmeHHas macca, becghopmeHHoe
HUBOMHOe. 3mom aKm cocmaeseH He Mo gopme. IMa HEOKOHYEHHAS
nbeca He CMoOMem CAy¥Umb 8AWUM UHMepecam. 3mo npoussedeHue
Haxooumcsa 8 He3asepweHHom sude, a He 8 moli popme, 8 Komopol
0013#HO 6bIMb.

<B ctapuHy> “Ftoiles informes” 3B&34pl, KOTopble He GblAM OTHECEHbBI K
Kakomy-nnbo cossesauio.

ncnonb3yerca  4anAa

TOT,

onpegenenna 2-x
KOTOpbIA He wumeeT

[JanbHellune paccyxaeHua O cnose «MHOpMaLMAY,
NPUBOAAT K MOHWMAHWIO, YTO OHO COCTOWUT U3 CAeLyHLMX
yactein «in-forma-tion». MpucraBka «in» nepeBoaMTCA Kak
«BHe», KopeHb «forma» obo3HavaeT noHaTMe «popmar. A
cybodmke: tion yKasbiBaeT, 4TO 3TO CyLleCTBUTE/NbHOE
KEeHCKOro pofa v o6pa3oBaHO OT rnarofbHOW GopMbl.
Mcxopa u3 nepesoga yactelt cnosa «in-forma-tion», MoXHoO
noHATb, 4to B XVIII B. OHO TArOTENO K MOHATUIO: KHEYTO, HE
obnapatowee Hagnexalwen Gopmoi», To ecTb TO, YTO BHe
dopmbl, Takol cebe meTadopuueckuin «3hup», KOTOPbIN
NPOHMKAET OTOBCIOAY, CO34,aBasA CBA3HOCTb ABJEHWUI B MUpe
MaTepUanbHOM U MeHTaabHOM. Mo cyTH, 3To cBoeobpasHan

cpesa (npocnoiika, 3a30p) Mexay OObekToMm U
BOCNPUATUEM.

B smnupuu 3TOro npouecca 3a70KeH BaXKHbl1 $aKTop
cnyyalHocTM  (BblboOpa),  KOTOpbIM,  COBCTBEHHO, ¥

npeanonaraeT HeKW nepexos OT OAHOIO COCTOAHUA K
Apyromy, npuyem He Bcerga NporHo3Mpyemomy.

OnpepeneHne, KOTOPOE  MONET  CHAOMUTbCA W3
BbIABIEHHbIX CMbIC/IOB MO CNOBY «MHPOPMALMAY, MOXKET
6bITb 3aNMcaHo cneaywmum obpasom: MHGOpMaLmMa — 3To
afanTUBHbIM NpouUecC OTOGPa*KeHMA U MHCTPYKUMA
BbibOpa, BOCNpPOM3BEAEHUA, CamMOOPraHMsauuM WU
dUKcauum usMeHeHU cucTemMbl, AETePpMUHUPYIOLLKNA
cTeneHb HeonpefeNneHHOCTU U NPUBOAALWMUIA K MHOMY
nopAAKy. 3TO CNOXHOe onpeseneHune, No CyT1, OnNucbiBaeT
CUCTEMHYIO OPraHM3aLMOHHYI0 CBA3HOCTb WM NO3BOAAET
pewatb QYHKLMOHANbHbIE NPUKNALHbIE 3a4a4M B obLiecTBe.
CTOMT YTOYHWTb, 4YTO I3TO ONpejeseHWe MOXKeT ObiTb
MCMO/Ib30BaHO M A1A ONUCAHWA NPOLLECCOB: U COLMANBHbIX, U
6MONOrMYECKMX, U MEXAHUYECKUX, U KBAHTOBBIX, COBCTBEHHO,
NOBbIX APYrUX.

370 onpeaeneHne NO3BOAAET NOHATb, YTO MHGOPMALMA —

3TO  KAatoueBoM  daKTop,  KoTopbli  obecrneumsaet
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MHGOPMaUMN:  OLUEHKM  MHPOPMALLUM
dukcaumn  nHPopmaumm HacToALero,
uHoopmaumnoHHoro obpasa Oyaywero. U panbHeiwee
MHPOPMALIMOHHOE OBCANYKMBAHUE 3TOTO KpU3UCa: TO /U C
LleNIblo ero NPeoaoeHus, TO M C LeNbto ero ycyrybneHus.
Ecnnm nHpopmauma — 3To cucTemMHaa opraHU3aLMOHHas
CBA3HOCTb, TO  NPUBbIYHbIE  CUCTEMHbIE  MOZAENM
B3aMMOAENCTBMA BHYTPM COLMYMA HAYMHAKOT 4MUTaTbCA
MHadye. Tak, ANA M3MEHEeHMA CUCTEMbl [OCTaTOYHO W
Heobxogumo TpaHcHOPMMPOBATL B3aMMOCBA3M, T. e.
M3MEeHUTb cXemy pPaboTbl CUCTEMbI U TEXHONOTUIO CaMOro
B3aMMOAENCTBMA  BHYTPU Hee. 3TO  3HAUWUT: HaWTK
«pencTBUTENbHbIE» CBA3M 0ObEKTa B MPOCTPAHCTBE U
BPEMEHM W BAUATb B COOTBETCTBUU C OXMUAAEMbIMU
pesynbTaTamu No Nnepexoay CUCTEMbI B MHOE COCTOAHME.

n3 npownoro,
NPoeKkTupoBaHue

3. O6cyxpeHune

Be3ycnoBHO, M3MEHEHMe CXeMbl AENCTBUI CUCTEMbI
[LOMKHO COMPOBOXAATLCA CEPbe3HOM npeaBapuTeNbHOM
aHaAuTUYecKo  paboToi,  KoTopas  noapasymeBaeT
BAYMYMBOE M3yyeHWe MHPOPMaLMM He B OBLUMX yepTax, a
KaK Kio4yeBoro aKkTopa, oOTobpaKatlolero CBA3HOCTb
CACTEMHbIX MPOLECCOB  KM3HeobecneyeHua couuyma.
Mogenun pabotbl ¢ MHbOPMaLMei B pamKax noaxona
«MHpOBeaeHNEN ObIIM ONUcaHbl paHee [25], B TOM uncne B
KHure «XoxaeHue no gebpam nndopmaumun» [26]. B pabotax
MOKa3aHo, YTO M3MEHEHWe anroputma B3aMMOLENCTBUA C
nHbopmauueir NoO3BONAET He MPOCTO U3MEHWUTb KayecTBO
paboTbl ¢ MHpOpMaLMeid, HO TaKkKe NO3BO/AET BbIATK 3a
PaMKM  NPUBLIYHLIX Napagurm. 310 o0603Hayaer, uTO
CYLLLECTBYET TEXHONOTUA CHUKEHUA BAUAHUA YIKe U3BECTHOW
uHbopMaLMM Ha HoBble OTOBpaXKEeHUA-UHTepnpeTaLmm
yesIOBEKa C Le/iblo MOWCKa AEeWCTBUTENbHbIX CBA3eN, a He
npoayL1poBaHuA pa3nuyHoro poaa WNN03UIA,
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6asunpyrowmxca Ha npownblx 3abayxageHusx. CyTb metona
UHGosedeHUe CBOAWUTCA K anroputmy «cobpaTb—nOHATb—
nepeaatb», KOTOPbIA BbINONHAETCA B COOTBETCTBUM C
0COBEHHOCTAMM  pefieBaHTHbIX  Mpoueayp,  KoTopble
NO3BONAIOT CHU3UTb danbcuduKaumio UHPopmauun B
COOTBETCTBMM CO CBOMMMW OXMAaHMAMM. Bce Tpu 3Tana
MMelT CBOKW  creunduKy, KOTOpas HanmpasneHa Ha
npeosfoseHne aBTOMATM3Ma BOCNPUATUA WMHPOpMaLMK, B
TOM uuCie C NOMOLLbIO AeTanusaunm MHOOPMALMOHHBIX
CNepoB M X KnaccuduKaLmMm No KaTeropusam.

Mpu 3TOM HafL,0 NOHMMATb, YTO CBOMCTBO CBA3HOCTM €T
He TO/JIbKO BO3MOMHOCTU A/17 U3MEHEHMA CUCTEMbI, HO Y
HaKnaablBaeT 60nbluMe OrpaHUYEHNA, U CO34aeT NoTeHLMan
Kak ANA pasBuTMA, TaK M ANA Aerpafauuu, a Takxke
bopmupyeT WKMpPOKoe none A8 MaHUNynMpoBaHua. Ha
CEroAHAWHNMA AEeHb, BO BCEM MMpe BCE YalLe MOXKHO

Ha6}'llO,Cl,aTb nonbITKM ~ MAaHUNYNATUBHOTO WU JIOXKHOTO
CBA3bIBAHMA napameTpoB  CUCTEMbI  «couuym». Tak,
Hanpumep, pPbIHOYHAA 3KOHOMWUKaA, O KOTOpOVI HanncaHo
OrpomMmHoe KONn4ecTBo mMmaTtepnanos KaK 0]

camoopraHusytLlemca ¢eHoMeHe, B COBPEMEHHOM MUPE,
Kak TaKoBas, He cywectByeT. Ha Hee HaknagbiBatoTcs
PasNuuHble MNONWUTUYECKME TEXHONOTMM, OrpaHUYEeHMUs,
KOTOpble  CBA3bIBAOT MapaMeTpbl M XapaKTEPUCTUKM
NOXHBIMMW CBA3AMM, YTO CPa3sy e NPUBOAMT K NepeKocam Ha
PbIHKaX W, B KOHEYHOM UTOTE, K SKOHOMUYECKUM KpU3UCaM.
Mpu 3TOoM, NOAO6HbIE PaKTbl He ABNAETCA eAUHUYHBIMU —
37O, CKOpeE, yKe HopMma GYHKLMOHMPOBAHWNA COBPEMEHHOTO
obwectBa. FOBOPUTb O PbiHKE Kak O CAMOOpPraHM3yoLemcs
AIBJIEHWUM CTAHOBUTCA NPOCTO HEBO3MOMHO, COOTBETCTBEHHO,
BCE CUCTEMHble NPOrHO3bl NepecTatoT paboTaTb. Ha nosepky
YenoBeK BCTPEYAETCA C MAcCOM BO3MOXKHbIX BEPOATHOCTEMN,
KOTOpbIMK ByayT ynpaBnaTb GaKTopbl, KOTOPbIE HE UMEKT
OTHOLWIEHUA K 3KOHOMWKE KaK TaKOBOW. AHanoruvHas
CUTYaLMA C SHEPTeTUYECKUM KPU3UCOM M IKOTOTUYECKMM.
Tak, /NOXHble WHOOPMALMOHHbIE CBA3KM  MOPOXKAAOT
cuTyauumu, Korga nog dnarom GepexHOro OTHOLWEHMA K
nnaHere, peanusytoTca MHHOBALMOHHbIE,
sHeprocbeperaowe  peleHns, KOTOpble  OCTaBAAKT
«3KONOrMYeckue cregpl» Kyaa bonee cepbesHble, Hexenu
TPASMLUMOHHbIE PELEeHUA U TPAAWULMOHHbIE TEXHONOTUW.
Moa AP/AbIKAMU Pa3INYHBIX «3€/eHbIX TEXHOJOTUIA» YacTo

NpeanaraloTca  pelleHus, KoTopble B AOATOCPOYHONM
nepcrneKkTMBe MNPUBOAAT K  YXYAWEHWUIO CUTyauuu w
MPOBOLMPYIOT  Pas/iMyHble TEXHOTEHHble  MPOSBAEHMA.

Hanpumep, CNOXHOCTb M 3aTPaTHOCTb yTUAM3aLMKN baTapeit
aneKTpomobuaed, a TakKe OTpaboTaHHbIX nNaHenen
CONHeyYHbIX 6aTapeil, sHeprocbeperalowmMx namn u T.M.
EcTecTBEHHO,  TaKaa  3aMyTaHHOCTb M HEACHOCTb
MHPOpMaLUMK, a TaKKe MOCTOSHHO NpubbiBatoLMe
NPOTMBOPEYMA U MOPONKAAT IK3UCTEHLMANbHbLIN KpU3MUC
HEMOHUMAHUA OKpY:KatoLero mupa. Takoe HeNOHUMaHue, B
CBOI oOYepedb, M CO34AeT CUTyauuilo HecnocobHOCTM
yesoBeKa MNPOrHO3MpOBaTb M OPraHM30BbIBaTb  CBOM
fencteua. Takum obpasom, 4yenosek Bce Bonblue Tepser
CNOCOBHOCTb afeKBAaTHO OPWEHTMPOBATLCA B  MUpPE U
MPOrHO3MPOBaThb, TaK KaK Y HEro HET OMOPbl Ha J,OCTOBEPHYHO
CBA3HOCTb OOBEKTOB M KOHLLENTOB: OH OWMBAETCA U Y Hero
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aBTOMATMUYECKU CHUMKAETCA KOANYECTBO HEMpoMeanaTopos
(nodammHa), oTBEYAlOWMX 33 YYBCTBO YAOBNETBOPEHUA, TO
ecTb  nepectaeT  paboTaTb  cucTema  BHYTPEHHEro
BO3HarpaxpeHua. Bce 3T0O NpUMBOAWMT K  CHUMKEHMIO
MOTMBALMM K XKM3HM, @ 3HAYWUT, cO34aeT 61aronpuATHyLo
cpeny ANA PasBUTMA 3K3UCTEHLMANbHOMO KpM3nca 1 obluei
notepu WHTEpeca K pasBuTMIO ceba M OKpyKatLlwero
oblecTBa. B KOHEYHOM WTOre, U3Hb WHAMBUAYYMA
HauMHaeT MpPeAcCTaBAATbCA KaK cneunduyeckuii Habop
delikoB, BbiIMbICNI0B, danbcupuKkaumii. ITo cBoeobpasHblii
MHOOPMALMOHHbIN KanengocKorn, KOTopbii BbICTPO MeHseT
KOHQUIypaLmio BaXKHOFO M 3HAYMMOro Ha 0becLeHEHHOE,
cnyyaiiHoe, npoxogAalee. Mpyu 3TOM BaXHO MOHUMATb, YTO
camu oTobpaxkeHnA MOryT cTaHOBUTbCA Bce H6onee u bonee
HeLOCTOBEPHbIMM, @ 3HAYMT, aKTUBHAA pPO/b YenoBeKa-
oTObparkatens HauyHeT CBOAMTbCA K POAWU MOrNOTUTENs
uHbopmMaLmMM, KOTOpbIi He B  COCTOSHUM  OLEHWUTb
COoO0bLWEHME, TaK KaK OHO HM C YEM HE CBA3AHO W, B KOHLE
KOHLLOB, YTPa4YMBaET CBOK MHGOPMALMOHHYIO OYHKLMIO.

JloXkHas CBA3HOCTb Ha CEroAHALWHWUIA feHb OrPOMHa: el
dakTnyeckn yxe HeT npegena. Mbl ee Habnwogaem B
UCTOPUK, SKOHOMMKE, IKONOTUU, COLMONOTUM, YIPABIEHMUM,
ncuxonormm M 1.4. MHOXECTBO HaWMX NpeacTaBaeHui
OMMPAtOTCA Ha NOMKHbIE B3aMMOCBA3N MeXay 06beKTaMU, U
3TU-TO B3aMMOCBA3M MHTETPUPYIOTCA B HALLW NPeaCcTaBNeEHNA
06 OKpy:KaloLem MUpe U U3MEHAOT BOCMPUATUE TOFO, YTO
Mbl BMAMM, ollyllaem, y3Haem. W ecTecTBeHHO, BCe 3TO
MOXHO 00pasHO Has3BaTb «MyTauuen» BOCMPUATMA.
Be3ycnoBHO, ObIBAlOT M MO/E3HblIE MyTaLMK, HO WX, Kak
npasuno, He Tak M MHOro. Yawe BCTPEYalOTCA MyTauuu
HenonesHble U, 6onee TOro, onacHble ANA XU3HU. Bo BCAKOM
CNlyyae, CHWXeHMe CMOCOBHOCTM K MPOrHO3y W yracaHue
MHTEpECa K XU3HWM — ABHO He npeacTaBnset coboii
MO3UTUBHYK  COCTaBAAIOLLYID  KU3HU  OCOBEHHO B
LLONTOCPOYHOM nepcnekTuse. [MOCTOAHHOE NpUCYTCTBUE B
YKM3HW PA3AUYHBIX KPU3UCOB MOPONKAAET ODOLLECTBEHHYIO U
MHAMBUAYAIbHYO GPYCTPALMIO CO BCEMM BbITEKAOLWMMMU
oTclofa NocNeacTBUAMM.

BbIxog, U3 co3AaBLUeNCca CUTYaLLMM BUAUTCA B pa3paboTke
metogonorum pabotbl ¢ MHbopmaumein [25; 26], KoTopas
NO3BONAET  «OYULATLY  MHPOPMALMIO  OT  JIOMKHbIX
cBA3HOCTEN. MeTomon0rMM, KOTOpas NO3BO/AET YBUAETb
MaKCMMaNbHOE UYMCNO NOTEHLMANbHBIX MHPOPMALMOHHbIX
CnepoB mMexay 06beKTamMM U MOHATb CYyTb CBA3HOCTU MEXKAY
HAMM C LeNbl0 OpraHusauuu nocnemyowmx AencteBui Ha
6a3e NOHUMaHWA LENCTBUTENbHOW CUTYaLMK, a He Ha base
KaKMX-TO BblAYMOK 06 UANI030PHON peasbHOCTU.

Cnefyer oOTMeTUTb, 4YTO MHGOPMALMOHHLIN  MUP
Ue/IOBEKa CErofHA WMeeT XapaKTep OCKONOYHbIN WU
¢dparmeHTapHbIi. OCKONIKM M 0O6PbIBKM 3HAHMI BecCUCTEMHO
3aMONHAIOT YrOMIKU pa3yma, BbIHYXAadA MbICAb ABWUraTbCA
APUTMUYHO U HECUHXPOHHO. UHPOpMaLmA yTpaunBaeT cBOE
3HaueHMe OTObpaXKeHWs CBA3SHOCTM W NepexoauT B
KaTeroputo Habopos cBeAeHWN W AaHHbIX. I3TU Habopbl
[JaHHbIX  CTAHOBATCA  CyTblo Yenoseka. Yem bonee
bparmeHTapHbii  Habop, TEM  C/IOXKHEe  YesI0BEeKy
OPWEHTUPOBATLCA B MUPE, U, COOTBETCTBEHHO, MPOTHO3MPOBATb
cBou Bypywme AeWCTBMA. A MaHWUNYAMPOBAHWE CBEAEHWUAMM
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npuobpeTaeT HeBMAAHHbIE MacLTabbl B NPUAYMAHHOM NOXKHO-
CBA3AHHOM peasbHOCTW, Befb B HE OTCYTCTBYIOT CUCTEMbI
MPOBEPKM [AaHHbIX. YenoBek MOAHOCTbIO YTpauMBaeT CBOLO
byHKUMIO OTOBpaXKaTens BHELWIHEro mupa: OH Nepectaér ero
NoHMMaTb. OH CTAaHOBWTCA «KPUBbLIM 3€PKasloM», KOTOpPOE TO
NPOM3BOAUT TUNEepPyBeNYEHNE, TO YMEHbLLAET OTpaXKaeMbli
06BeKT A0 YPOBHA HEBUAMMOTO MW NNOXO pasnnumMmoro. Ponb
YenoBeKa MEeHAeTCA W CBOAMUTCA K MpOCTON  QyHKLMK
NornoLWeHms UHGOPMaLIMK, YTO eCTECTBEHHO He MPUBHOCUT B
MWUP HUYEro co3uaaTtenbHoro. Yenosek npocto TepseT
NOHMMaHWe CMbIC/I0B OKPY)KaIOLLLEro ero Mmpa.

Monbitaemcs  Popmann3oBaTb  MOHATUE  KCMbICA
MHbOPMaLMM», U y4ecTb ero OCHOBHbIe CcocTaBAAlowwpe. Toraa

NpeacTaByM yKa3aHHOE MOHATUE TaKMM BbipaskeHuem (1):
Y. cus1 BAUSTHUIR

CMmpICT = =——" (1)
N UHTepIpeTanun
20e
noKasaTenb «Y, CUJI BJAMAHUI » ByAeT BKAtoYaTh B ceba:
- NpefBapuTENbHYD ~ OCBEJOMIEHHOCTb  YesloBeKa

(BKtOUAn MCTOPUIO HOPMMPOBAHMA 3TON OCBELOMAEHHOCTH, B
TOM uucne U npusbluHOe GOHOBOE 3HaHME 06 0b6bekTe

n3yyeHus);

- Habopbl napagurm (B KOTOpbIX OyayT 3TM cunbl
nposBAATbCA);

- CMCTeMHble  acCcoUMaTMBHble CBA3M C  APYrUMu

obbeKkTamu (BK/IOYas yyeT MOTEeHLUMaNbHbIX BUAOB 06PaTHbIX
cBAi3eit mexay obbekTamu);

- NMCUXO3MOLMOHANBbHOE COCTOAHME (KoTopoe Oyaert
TaK¥Ke ONpeaensaTb Cuay BAMAHWUA MHPopMaLmu);

- CMTyaTUBHble OCOBEHHOCTU U T.4.

u

MoKasaTeNb «n MHTEpIpeTaLuii» byaet 3aBUCeTb TakkKe
OT MHOXeCTBa GpaKTOpOB:

- TOYHOCTb ONpeseseHNs HOMUHALLUM U BbIPaXKeHW;

- TMBKOCTb TEKCTA U KOHTEKCTa;

- aBTOPUTETHOCTb MCTOYHMKOB U MHEHWI;

- KO/IMYECTBO BMELLEHHbIX BBIMbIC/IOB U M.

M3 Gopmy/bl NOHATHO, YTO HaXoXKAeHUe eanHoro (obLwero)
CMbIC/1a IEKNT B 061aCTW YMEHbLUEHWA <Y, CUJI BAUSHUK», TO
€CTb CBOE06PA3HOM «OUYUCTKM» OT NOMKHBIX 3HAHWI, CBA3EN U
3MOLMI, a TaKXKe B AETaNU3aLMU U YTOUHEHUM crieumdrKM «n
MHTEPNPETALMIA» C LLe/IbIO BbISIBJIEHMA IOKHOTO COAEPKAHUA U
€ro BbIMEPKMBAHUA W3 Mpouecca CMbICI006Pa30BaHMUA.
0606LLEHHO MOXKHO Ha3BaTb 3TOT NPOLECC 06bEKTUBM3ALMEN
nHdopmaumun. Takaa 0BBEKTUBM3ALMA MOMKET NOMOYb OTCEYb
NOXKHYI0 MHPOPMALMIO O MMPE, @ 3HAYMT, MOBbICUT KA4eCTBO
CBA3HOCTU Mexay obbekTamn. Camo no cebe Takoe oTcekaHue
NIOXHO-CBA3AHHbIX OOBEKTOB B MOHMMaHUM MUpa — 3TO
OrPOMHBIV LWar K 60n1ee 0CO3HAHHOMY BOCMPUATMIO XKU3HU B
NpUHUMNE. YMEHbLUEHME KO/MMYECTBA /IOXKHOM CBA3HOCTM
MO3BONUT CHU3WUTb M KOMMYECTBO 3ab/YKAEHUW, a TaKke
MO3BONUT OTbICKATb AENCTBUTENBHO 3HAUMMbIE TOUKM BAUAHMA
Ha CUCTEMY C Lie/blo NPeAoTBPALLEHUS KPU3UCOB Pas/IMYHOMN
3TUMONOTUH. 110 CYyTU, STO KOUUCTUT» KAPTUHKY OKPYKAIOLLEro
MMPA W MO3BONWT BbIAB/IATL MPUYMHHO-CNELCTBEHHbIE CBA3U
BHYTPU CMCTEM, TO €CTb MO3BO/IUT YBUAETb AEeiCTBUTENBHOCTD
(no A. H. Yaiitxesy), a He WANO30pHblE MHAWMBUAYANbHbIE
peanbHOCTH. [Py 3TOM HaZL0 NOHMMATb, YTO OCO3HAHHas paboTa
c HdOopMaLmel — 3To AeNCTBUTENbHO BObLLION TPYA, KOTOPbIN
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npesnonaraeT ONpefeseHHy0 AMCUMMNAUHY Y 4YeN0BeKa, a
TaKKe onpesAeseHHOE MY}KECTBO, KOTOPOEe NPUAETCA NPOABMTb,
OTCTanBasA CBOE MHEHWE W apTYMEHTUPYS ero.

Ho wuHpopmauma Kak CBA3HOCTb [JaeT, KpoMe BCeX
C/IOKHOCTEM M NPOTUBOPEUUN, TaKKe W AONOAHUTE/bHbIN
noteHuman. OH 3aKNKOYAETCA B TOM, YTO YenoBek (0bLLecTso),
pa3obpaBLMC B KakoM-11Mb60 061aCTV AEACTBUTEIBHO XOPOLLO
W BbISIBUB JEUCTBUTE/IbHO 3HAUVMMBbIE XapaKTEPUCTUKU OHOTO
06bEeKTa, HAYMHAET Yepes HEro B CBOEM BOCTIPUATHM CBA3bIBATb
W Lpyrve obbeKTbl, M, COOTBETCTBEHHO, HaUYMHAET UX BUAETH
MHaye. 3TO He 3HAuWT, YTO MOHUMaHWE APYIUX CAONKHbBIX
06beKTOB byAET NPOMCXOANTL AaBTOMATUYECKM, 3TO 3HAUMT, UTO
CBA3HOCTb MOXET NMOMOYb YBUAETb HOBOE B t06OM MaTepuane,
KOTOpbI 3HaN YeNOBEK, U KOTOPbIM ByaeT M3yyaTb B OyayLiem.
Ero BocnpuATME UM3MEHMTCA LenocTHo. CneayeT Takxke
OTMETUTb, YTO CErofHsA CyLLECTBYET OIFPOMHOE KOJIMYECTBO
WKoA ynpasneHua (Hanpumep, noaxog Mutepa Cexre, OTTO
Wapmepa M pp.), KoOTopble 3aHATbI MOMCKOM WCTUHHOM
CBA3HOCTU MeXay ynpasasembimu obbeKTamu.
Mpeanonaraetca, YTo UMEHHO BbIABAEHUE UCTUHHBIX NPUYMH
KpWU3McoB MoO3BOAMT M3bexaTb HOBbIX. HO ecnn OCHOBHas
NPUYMHA — 3TO KPMU3UC MHPOPMALIMM, TO PELLIEHME HALO MUCKATb,
npexae BCEro, B MEHTaNbHbIX NAactax, B 03/0POBJEHUM
MHPOPMALMOHHOM cpeapl. B cuctemHoM noaxoge cyliecTsyet
NPaBMIO: HAYMHATL U3MEHEHUA C CaMOro NPocToro. Mamexus
OOMH ODBBEKT B CUCTEME, Mbl aBTOMATUYECKU U3MEHSEM BCHO
cuctemy.  KoHeuyHo,  yTBeppgaTb, YTO  M3MEHeHWe
MHPOPMALMOHHOTO NOAA — CaMblil MPOCTON cnocob He coBcem
TOYHO, HO OH XOTA 6bl He TpebyeT 60AbWMX MaTepPUabHbIX
BNOXXEHWIN U CTPOMTENLCTBA HOBbIX MaTepuasibHbIX 0O6BEKTOB.
Mo cyTM, 3TO MeHTaNbHAA MpPaKTUKA, KOTOPYI MOXKET
npMMeHATb Nt060OM Yenosek ¢ NOObIM YpPOBHEM AOCTaTKa.
Kpome 3TOro, MOXHO YyTBEpXAaTb, 4YTO 3TO U CaMbIi
[eMCTBEHHbIN CNOCO6 U3MEHUTL AENCTBUTENBHOCTD.

4. BbiBOAb!

MoHATHE « MHOPMALLMAY» UMEET MHOMKECTBEHHbIE CMbIC/IbI.
OOBEKT, KOTOpPbLIA ONWUCHIBAET 3TW  CMbIC/bI, HANOMWHAET
OPraHM3aUMOHHYI0  CUCTEMHYI0  CBA3HOCTb.  CUCTeMHas
CBA3HOCTb NpEeANonaraeT HaauuMe B3aMMOAEWCTBUA MeXAy
obbeKkTamu, KOTOPOE MOMHO MpeacTaBUTb B BUAe
anropUTMM3MPOBAHHOrO NpoLiecca. 3T0 ONpeaeneHNe MOXKET
MCMONb30BaTbCA B Pa3/IMYHbIX 0BNACTAX 3HAHWIA, M OHO
No3BONSAET peLaTb NpPUKAagHble 3agaun. CoBPeMEHHbI MUP
HanosIHeH 60/bLIMM KONIMYECTBOM JIOKHO-CBA3AHHbIX AAHHBIX,
YyTo  3aTpyAHAeT  OOLLECTBEHHYIO W UHAUBMAYANbHYIO
OPMEHTALUMIO MU TMOPOMAAET  PasNuyHble  KPU3MCbl
(skoHOMMYEeCKMHA, NOAUTUYECKUM, 3KONIOTMYECKMH,
3K3UCTEHLMaNbHbIN M Np.). Pabota ¢ nHGopmauuelt B pamKax
noaxoda  UHgogedeHue 3TO  C/MIOHbIM  NpoLecc,
HanpaB/ieHHbIA HA BbIAB/EHUE CBA3HOCTM OOBEKTOB MEXKAY
coboii U UX BAMAHWUA APYr Ha Apyra. BocnpuHATas NoMKHaA
CBA3HOCTb  MOPONKAAET  OWWbOYHble pelleHns, a B
[LONTOCPOYHOM MEPCNEeKTUBE — W KPU3UCHble NB/MEHUA B
obuiectse. Mpuuyem, 3TO XapaKTepHo Ans noboi obnactu
feaTenbHocTU. «OuncTKa» MHGOPMALIMK OT JIOKHOW CBA3HOCTM
MO3BOANSAET YBUAETb MUP MHAYE, @ TaKKe BO3BPALLAET YE/I0BEKY
bYHKLMIO NPOrHO3MPOBaHMA C BbICOKOW CTENEHbI0 BEPOSTHOCTM
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peanusauMM NporHosa. McnonHalowMecs nporHosbl  Ans
YenoBeKa ABNAIOTCA BaXKHOW COCTABAAIOLLEN €ro AUHAMUYHOMO
pasBMTUA,  MOAKPEMAEHHOTO  CUCTEMOM  BHYTPEHHEro
«BO3HarpaxaeHva». Kpome TOro, 310 TaKKe ABMAETCA BaXKHbIM
OpraHu13aLMOHHbIM GaKTOPOM Pa3BUTUA 0BLLECTBA B LIE/IOM.
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Ivanova S. Crisis of information: essence and potential

The article deals with the “information” phenomenon, which was considered through the lens of definitions given by various sciences. With
the help of the affinity diagram, the main semantic categories of this term, such as process, transition, algorithm, reflection, code, choice and
knowledge (data), were obtained. In order to give a general definition of the “information” term as the “system coherence” phenomenon
the generalization method was used. This approach makes it possible to analyze modern society that is prone to constant crises (economic,
political, ecological, energy and existential one, etc.) as a society of an ongoing crisis of information. The crisis of information potentiates
false coherence in the society that makes both general management and individual orientation of a person in the world around more
complicated. False coherence increases the level of general confusion among various groups of society. It is shown that perceived false
coherence gives rise to wrong decisions and crisis phenomena in the society in the long run. The author points out that the individual ability
to understand the outside world is very important from the human society development point of view. The less a person can predict their
actions, the more misguided should be the results expected from them and their activities. In the article the formula for the information
meaning that shows the variable nature of this phenomenon is proposed. It also explains how to reduce the variability of the information
semantic load. The work with information is presented as a complex process aimed to identify the coherence of objects through the
detalization of the information about them. In more detail this method of work with information is considered in the “infology” approach,
which is aimed to deconstruct the meaning and make a kind of information cleaning. At the same time, information “cleaning” from false
coherence is considered as a tool that makes it possible to see the world differently, that is, go beyond the usual paradigms. What is more,
it returns a forecasting function to a person with a high probability of forecast completion, which is an important component of person’s
dynamic development supported by the internal “reward” system. Thus, the internal (existential) information crisis of a person, as well as
many other external crises developing in the society, can be overcome.

Keywords: information; crisis; coherence; false coherence; sense; infology.
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YKpaiHCbKi NepCcneKTMBmn imepCUBHOI XXYPHANICTUKHN

Kupunosa O. B.

AHinpoecbkuli HayioHanbHuli yHisepcumem imeHi Oneca NoH4Yapa

Po3rnsaHyTO 3MiHM y HAayKOBOMY AMCKYpCi Wopo AediHilii NoOHATTA «iMepcMBHA KypHaniCTMKa» Ta BM3HAYEHO OCHOBHI eTanwu
KPUTUYHOFO OCMUC/IEHHA deHOoMeHy. BuBYeHa ponb TeXHONOTYHOro $aKkTopy AK KOHLEMNTOTBOPYOro YMHHMKA VR-KOMyHiKauji.
Locnigxyroumn Bigeo-cioxetn popmaty «Bigeo 360 °», onybaikoBaHi Ha odiuiiHux YouTube-kaHanax TenekomnaHii 1+1 Ta Padio
Ce0600a YKpaiHa y 2015-2019 pp., i3 3acTtocyBaHHAM meTogonorii Yitmepa — CiHrepa BUOKpEMIEHO HOTUPH rpynu GpaKkTopis, WO
3abe3neyyoTb NPUCYTHICTb Y BipTyasbHOMY cepeaoBuui. MpoaHanizoBaHO AeKinbKa GpopmaTiB Bigeo: HOBUHHI CIOXKETH, coljianbHa
peKknama, CneLnpoeKTH, BiLeoTPaHCAALIT, MyNbTUMELINHI NPOEKTH, cepes, AKUX HAABHI AK NOAIEBMI, TaK | aBTOPCbKUIA KOHTEHT.
Bu3HayeHo, Wwo dpaKTopu NOCTIMHO B3AEMOAIOTb i BNIMBAOTb O4MH HA OAHOMO, YMHAYM BN/MB i HA FONOBHI CKNAgHUKKN VR-edekTy —
MPUCYTHICTb, 3aNy4eHiCTb Ta 3aHypeHHA. CloXeTu, Wo NpeTeHAyoTb Ha MaKCUManbHy ebeKTUBHICTb, MaloTb POBUTKU CTaBKY Ha
CEHCOPHi ¢aKkTopu Ta GaKTOpM BiABONIKaHHA, 60 came Bi4 HUX 3aN€XWUTb [Ai€EBICTb IMEPCUMBHOIO  KOMIJIEKCY
KMPUCYTHITb+3aNy4YeHiCTb+3aHypeHicTb». B aHanisoBaHWx croxeTax iepapxia $GaKTopiB BUrNAAAE HACTYNMHUM YMHOM: HA MepLIomy
Micui paKTopm BigBONIKAHHA (L0 € NOFIYHUM), ane Apyre micLe nociaatoTb GaKkTopu peanicTUYHOCTI, He 3Barkatoum Ha GOpPMaT TeKCTy.
MpW LbOMY aKLLEHTYETbLCA, LLO PEeaNiCTUYHICTb NOBUHHA BUXOLMUTU HA NEepPLUMIA NNaH, AKLLO iIMePCUBHI TEXHOOTT 3aCTOCOBYOTLCA MPU
CTBOPEHHI HOBUHHWX CIOXKETIB, i UNTAY HE MAE MOMK/IMBOCTI KepyBaTU KOMMO3ULED, NPUCYTHICTE GOPMYETLCA Yepes3 3aHYpPEeHHA B
0noBifb. ABTOPCbKI Ny6NiLLUCTUYHI TEKCTU CTBOPIOIOTHCA i3 3aCTOCYBAaHHAM METOZIB, WO A,03BOIATL KOPUCTYBa4Yam BMBATU Ha Xif,
OnoBiZi, NPONOHYBAaTWU B/IACHUI XPOHOTOM, CTBOPHOBATM Pi3Hi PiBHI €MOLAHOIO 3aHypeHHA 4Yepes, HamnpuKNag, MakcMMasbHe
3anyyeHHA. CBiTOBA NpaKTWMKa A0BOAMUTb ePEKTUBHICTb AAHOIO MPUHLMMY, ane HUM He KOPUCTYIOTbCA YKPaiHCbKI meainHuku. Ha
CEHCOpHi daKTopu Ta GaKTOpU KepyBaHHA NPUNALAE AyKe Mano yBaru, Aka 34e6inbworo pos3nofinfaeTbca MiXK Bi3yanbHO
CKN1a[,0B0I0 Ta NPOrHO30BAHICTIO Ail, AKi cami No cobi € HeBig' EMHUMK enemeHTamm Ny6NILUCTUYHUX BiLEOCHOXKETIB.

Knro4oei cnoea: imepcusHa xypHanicmuka; VR-koHmeHm; gideo 360 °; ykpaiHcoki media; 1+1; Padio Ceoboda YkpaiHa.

textsin 360 ° video to optimize the further development of the

1. Introduction Ukrainian immersive journalistic product.

Problem statement. Theoreticians and practitioners of Research object. 360 ° video publications on 1+1 YouTube
social communications have been dealing with the  channelsand Radio Liberty Ukraine (2015-2019).
development of immersive journalism for quite a long time. Latest research works and publications analysis. A

World leading media not only have some experience in  number of scientific studies regarding the specifics of
creating immersive journalism projects, but also constantly ~ immersive journalism has increased significantly during the
invest in technology development, offering the users Years 2017-2020. The phenomenon is subjected to thorough
updated, functionally expanded products. Immersive  analysis, involving a solid methodological apparatus. So, the
narrative is associated with VR modeling, engaging an  Works written by R.Mabrook & J.B.Singer (2019), K. Van
audience in AR and expanding worldview capabilities through ~ Damme, A. All, L. De Marez & S.Van Leuven (2019) [3],
MR. The group of leaders has been formed among the S. L. Nielsen & P. Sheets (2019) [4] are interesting from the
content producers, as it was described in previous studies ~ Point of view of the VR content features studying [2]; the
(g.v. [1]). Ukrainian media are cautious about the possibilities ~ effectiveness of immersive technology in news discourse is
of immersive narrative. Today, only Radio Liberty Ukraine can ~ beinginvestigated by S. Kang, E. O'Brien, A. Villarreal, W. Lee &
be called a leader in the creation of the content. From time ~ Ch. Mahood (2019) [5], T. Aitamurto (2019) [6]. A. Paino
to time there are projects that claim to be included in the ~ Ambrosio i M. I. Rodriguez Fidalgo (2019) generally announce
structure of immersive discourse, but there is no ground for ~ the emergence of a new communicative model in immersive
empirical material. journalism [7], but it’s a bit premature in our view. S. Pérez-

Purpose of the paper. The aim of the scientific paper isto  S€ijo & X. Lopez-Garcia (2018) [8], E. Sirkkunen & Uskali (2019)
distinguish the reasons for the low efficiency of journalistic ~ [9], W. McDonald & B. Avieson [10] deal with VR ethical
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problems. The problems of immersive text formation are
explored by D. Dowling (2019) [11], A. Paino-Ambrosio & M. I.
Rodriguez-Fidalgo (2019) [12], and the AP world news agency
offers the media “A guide for journalist in a world of immersive
3-D content” [13].

Research methods. In the article the videos in the 360 °
video published on the official 1+1 YouTube channels and
Radio Liberty Ukraine during the years 2015-2019 are
analyzed. Technical assessment of immersive materials was
made with the help of the vidIQ Vision for YouTube service. The
data are presented as of the end of the year 2019. When
analyzing the immersive component of the videos, the
Whitmer — Singer method [14] was used, with the help of
which it was possible to determine the degree of the user
presence in the video. The identification of 4 groups of factors
(control factors, sensory factors, distraction factors and
realism factors) allows us to understand what possibilities a
user has to influence the environment, whether their
functional is clear, whether there are tools for modifying
objects, how much sensory information is provided, how fully
and consistently the feelings are stimulated, if it is possible to
focus on VR incentives without paying attention to irritation
coming from the physical environment, whether the
environment produces continuous incentives connected to
each other, how close the VR environment is to the real world,
how intense the disorientation after returning to the real world
is. In the process of initial analysis, it was determined which of
the published stories have the greatest potential. According to
vidlQ, the most effective of the 39 videos available on the 1+1
channel are ‘The world inside out 360 ° and ‘360 ° main
Christmas tree. Immerse yourself in the center of a bright New
Year’s holiday’. Among 28 stories on the Radio Liberty Ukraine
channel, the leaders are ‘March of Defenders of Ukraine to
Independence Day’ and ‘Carpathian Buddhists: the way from
Donbass to the mountains’. These 4 videos in 360 ° video
format were analyzed with the help of the Whitmer — Singer
method.

2. Results

The technological factor affects not only the degree of the
use of immersive techniques in media production, but also the
qualitative level of the analysis of the phenomenon of scientific
discourse. At the initial stage of the functioning of immersive
practices (1995-2014) the world scientific community has
determined  its  conceptual apparatus, definition,
methodological base, etc. F. Biocca & B. Delaney (1995), B. G.

Witmet & M. S. Singer (1998), N. de la Pefia (2010) D. Small
(2011), R. Cruz & R. Frnandes (2011), B. van der Haak & M.
Parks (2012) and others made a significant contribution to this
process. They defined immersive journalism, identified its
concept-forming factors, justified the feasibility of a complex
of practical techniques for producing content and set certain
development vectors, which proved or, on the contrary,
refuted its effectiveness over time. Speaking about an
immersive media activity in the first decade of the XXI century,
the researchers mainly emphasized the new capabilities of the
technology, its development prospects and deontological
aspects of its implementation. At the stage of the active
attracting of the world’s leading media to the development of
the immersive content (2014-2017), world scientists such as
M.L. Ryan (2015), R.Aronson-Rath (2016), S.Pérez-Seijo
(2016), R. Hernandez (2017), A. L.S. Laws (2017) and others
have determined the structure-forming components of
immersive journalism, its functional specificity and
methodological apparatus, the effective use of existing
technologies and its commercial component. At the present
stage, the number of studies on various topics of immersive
media practices is growing every day. We can even talk about
the appearance of certain theoretical directions of the study of
this phenomenon. In 2019 F. Biocca, who is considered the
founder of the theory of immersion together with D. Shin,
presented the results of their research on the study of the
mechanism of immersion [15]. A. Paino Ambrosio and
M. I. Rodriguez Fidalgo (2019) proposed a new model of
“immersive communication” and a model of “structure of
immersive journalism” [7]. An overview of existing concepts,
employment, opportunities and boundaries of immersive
journalism was presented by A. Baia Reis and A. F. Coelho
(2018) [16].

The understanding of the phenomenon of “immersive
journalism” is also changing. In 2010 this concept was
understood as “the use of specific strategies or techniques,
especially those, which were made possible by digital
technologies, to create a heightened sense of life experiencein
the audience after the news story was published.” Such a
definition is found in the “Keywords In News And Journalism
Studies” glossary by B. Zelizer and S. Allan [17, p. 56-57]. The
authors try to give a general interpretation that takes into
account the fact that “the term refers to mundane factors such
as dust, dirt or water on the camera lens, blurred focus or
shake camerawork and the sound of the journalist’s personal
reaction to what is being recorded (such as discomfort,

Tab. 1. Characteristics of the 1+1,

TSN and Radio Liberty Ukraine YouTube channels at the end of December 2019

(with the data obtained from open source https://socialblade.com
YouTube The number Number of Number Year ?f the
channel Channel URL X . creation of
of downloads | subscribers of views
name the channel
1+1 https://www.youtube.com/user/1pluslchannel 9.3 thousand 1.64 million 9.25.“6 2009
TV Channel million
TSN https://www.youtube.com/user/tsnukraine 146.4 162 million 125 2012
thousand billion
I_Radm https://www.youtube.com/channel/UC- 8.62 188 138.4
Liberty wWyFdk txbZV8FKEKOVS8A o 2007
Ukraine thousand thousand million
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surprise or alarm). On the other hand, it includes devices
intended to encourage audiences to interact with story
elements or information in a manner that engenders a
personalized perspective. The latter includes the use of digital
gaming features within virtual environment, as when the
visitors to an online news site are provided an opportunity to
negotiate the virtual experience of being on the airplane,
having crashed earlier that day. Advocates regard immersive
journalism as a way to supplement traditional, objective
reporting with a more subjective sense of connection, that
invites empathy and understanding. Critics, by contrast,
associate it with the infotainment suggesting that it offers an
egocentric form of reporting that substitute the main essence
by the colorful visuals” [ibid]. At the same time N. de la Pefia
(2010) in the large-scale collaborative study “Immersive
Journalism: Immersive Virtual Reality for the First Person
Experience of News” where he introduces the concept of
immersive journalism, explains it as “the production of news
in a form in which people can gain first-person experiences
of the events or situation described in news stories” [18].
Today, “immersive journalism” is a subcategory of
journalism that uses virtual reality (VR), augmented reality
(AR), mixed reality (MR) and similar technologies to provide

those engaging in such technologies with a sense of being
wholly engrossed in the news story, thus allowing the audience
of the news to form a direct impression of the ambience of the
story [1; 19; 20; 21]. Moreover, “the technological component
in this case is fundamental, not only in the process of
transmitting and receiving the message, but also in relation to
the intrinsic characteristics of the message itself. The coding
and decoding performed by the sender and the receiver are
determined by the technology itself, since specific software
and hardware are necessary for production and consumption
and the receiver needs a display device (VR headset) to be able
to decode the message ... The immersive model involves the
isolation of the user with a visualization device, makes it an
individual type of communication, so that the message itself
stays the same” [7].

Expanding the boundaries of the study of immersive
journalism has led to the unification of the concept and its
attraction to the existing mass media methodology. There have
appeared the researches on the immersive forms of digital
journalism [22], immersive communication [23], immersive
narrative [24], the implementation of immersive techniques in
the transmedia space [25], the impact of immersive journalism
on the content factuality [26], the analysis of trends, acquisitions

Tab. 2. 1+1 VR projects according to vidlQ
(the data as of December 2019)

The A vidlQ score
number where 100 is The:ate of
Format and the title of the project of views the Engagement by vidlQ p\?;ul:szn Timing
on maximum
YouTube value channel
New Year’s Eve for all
360. TSN.ua presents the 1% (bad);
first spherical video of 106 78.9 % — likes factor: .
@ the opening of the thousand 231 138 —likes; 37 — 12/20/2015 0:59
5 country’s main Christmas dislikes
§ tree
2 ° mai ;
2 | e mmerse voursel 1% (bad);
‘E right in the centre of a 142.6 54.4 83 %= I|.kes factor: 12/20/2016 0:59
.. i , thousand 122 —likes; 25 —
s bright New Year’s dislikes
€ holiday
2 1.5-2 % (average):
See the 360 ° unique TSN 49.8 91.1 % — likes factor:
release thousand >1.6 542 — likes; 53 — 03/24/2017 48:02
dislikes
Format: |\ ational Anthem of 32.6 9 ::/5 A] Lgoofd):
. ational Anthem o . .8 % — likes factor:
SOCI,al, Ukraine 360 ° thousand >1.9 809 — likes; 27 — 12/30/2016 1:39
advertising .
dislikes
Voice of the Country
360 ° (Averages based on 57.4 479 1% (bad): 04/08-
8 the analysis of the 7 thousand ’ 84.6 % — likes factor 11/2017
-%’- videos)
S Dancing with the stars 13.9 201 0-1 % (bad): 09/01-
2 360° thousand ’ 78.4 % — likes factor 05/2017
s World insi °
;..u? (Aserigess Ctl)zseudt zr??he 100 52.8 0-1% (bad): 09/07-
@ . . thousand 98 % — likes factor 21/2017
£ analysis of the 2 videos)
o o
= My country 360 38 0-1% (bad): 12/06/2016~
(Averagesbasedonthe | | oo g 336 93,1 %~ likes factor | 12/27/2017
analysis of the 25 videos)
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and prospects of immersive

multimedia

[27]. The

conceptualization of immersive journalism is gradually coming
to a conceptual level and scientists are trying to enter it into the
system of the categorical apparatus of social communications [2;

9; 15; 28].

It should be noted that the detailed study of the
phenomenon occurs mainly on the materials of those media
resources that are globally important: The New York Times, The
Wall Street Journal, CNN, The Guardian, BBC, National
Geographic, Euronews, Associated Press, Reuters and others.

Tab. 3. VR-projects of Radio Liberty Ukraine according to vidlQ
(the data as of December 2019)

The number Cv‘r:frl?: gg:: Date posted
Format and title of the project | of views on the maximum Engagement by vidlQ on YouTube Timing
YouTube value channel
March of Defenders 23.9 5% (good);
of Ukraine to thous.,and 43.6 95.4 % — likes factor: 08/24/2019 4:33
Independence Day 832 — likes; 40 — dislikes
134 1.5-2 % (average):
Christmas tree thous.and 43.8 91.7 % — likes factor: 12/19/2018 1:35
_%D 165 — likes; 15 —dislikes
§ Concert of the 124 1.5-2 % (average):
e "Okean Elzy " at thous.and 40.8 91.4 % — likes factor: 05/27/2019 3:05
g VDNH 169 — likes; 16 — dislikes
S10% )
S ‘f'] N e 44 73.2 % — likes factor: | 01/01/2019 2:13
i | forchmarchinthe | thousan 224 — likes; 82 - dislikes
centre of Kyiv !
360 ° video: the 1% (bad);
° ’
:—T:skh(;;;:ei:%sr:an 6.3 thousand 37.9 76.8 % — likes factor: | 10/01/2019 2:38
L 43 — likes; 13 — dislikes
from the inside
Carpathian
o 0-1 % (bad);
Buddnists: the way 129 44 85.1 %~ likes factor: | 06/21/2017 6:05
from Donbass to thousand 40 — likes. 7 — dislikes
the mountains ’
. 2-5 % (good);
iﬁgﬁ: of the Kiev thf&iin g 37.5 92.3 % likes factor: | 02/02/2019 9:16
v 144 — likes; 12 — dislikes
- -
E [, 5% )
2 | sarhage & 3.2 thousand 39.7 97.8 % — likes factor: | 12/12/2018 5:17
S station in Ukraine . .
= 91 - likes; 2 — dislikes
B works
€ Walk through the 585 2 % (average);
2 Chernobyl Exclusion thomljsand 34,4 90,4 % — likes factor: 04/27/2016 2:29
Zone 47 - likes; 5 — dislikes
. 2-5 % (good);
KyivPryde 2018. 2.14 332 50 % — likes factor: | 06/17/2018 2:49
Backstage thousand 24 likes; 24 — dislikes
Forest Outpost. 2-3 % (average);
Second home for 0.9 thousand 29,6 88,9 % — likes factor: 03/06/2017 4:12
children of war 16 - likes; 2 — dislikes
. 4-5 % (good);
Mine. Through the 284 34,4 98,1 % — likes factor: | 08/25/2019 3:03
5 eyes of a miner thousand I o
2 16 - likes; 2 — dislikes
g_ Odessa’s squat
© (Averages based on 1,5 % (average); 07/03-
3 the analysis of the 7 2.8 thousand 2 63 % — likes factor 06/2017
.g videos)
3 . o 2 % (good);
E ’
o Lviv taxi driver from |, ) cond 33,3 83,3 % — likes factor: | 03/14/2017 8:09
© Makeevka . .
g 30 - likes; 6 — dislikes
o . 2-3 % (good);
. ’
Ehc;:?itsz;g::t‘;:sm th()ltﬁzn g 33,8 88 % likes factor: | 09/22/2017 10:45
22 - likes; 3 — dislikes
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National media and the experience of their interaction with this
technology are just beginning to become the object of scientific
analysis. Ukrainian immersive practices aren’t the exception: the
scientists engage them in the systemic research only
fragmentarily: A. Polisuchenko (2019), J. Druca (2019),
R. Rusanov (2018), H. Arhirova (2019), I. Macyshyna (2017). At
the same time, we can’t talk about significant breakthroughs in
immersive journalism on the online platforms of Ukrainian
media. Today, none of the media uses the technology of
immersive journalism (360 ° video, VR, AR, MR and XR) on the
ongoing basis. Such services as NYT VR, Immersive (AR / VR), THE
DAILY 360, 360 VR Video (from The New York Times), 360 °
Video, WSJ VR (from The Wall Street Journal), CNNVR (from
CNN), Guardian VR (from The Guardian), BBC VR, 360 Video and
Virtual Reality, 360 Video from BBC R & D (from BBC), National
Geographic VR, National Geographic Explore VR, 360 ° Videos
(from National Geographic) are not typical and familiar for the
Ukrainian media space. 1+1 TV company occasionally resorted
to the techniques of immersive journalism, offering viewers the
stories of TSN news service in the 360 ° video (‘A New Year for all
360. TSN.ua presents the first spherical video of the opening of
the main Christmas tree of the country’, 12/20/2015; ‘The main
treeis 360 °. Plunge into the very centre of the bright New Year’s
holiday’, 12/21/2016; ‘Watch the unique TSN release at 360 *,
03/24/2017), image online publications (‘Anthem of Ukraine
360 ', 12/30/2016), a number of special projects that claim to
be included in the immersive discourse (Voice of the country
360 °, Dancing with the stars 360 °, World inside out 360 °, My
country 360°). The characteristics of these products are
presented in Tables 1 and 2. It can be seen from these data that
the most popular subjects are those with a certain event binding
(reports from the opening of New Year trees), or products of
author’s projects (“The World Inside Out”).

Radio Liberty Ukraine asserts itself loudly as a producer of
immersive content, which has 14 full-fledged VR projects, 4
broadcasts in the format and a number of through publications.
The first attempts to work in this direction appearedin 2016 and
have been continuing to this day. The resource prepares its own
VR products and publishes immersive texts produced by other
manufacturers, for example, the video ‘Lviv taxi driver from
Makeevka’ released by New Cave Media. However, it’s too early
to talk about the true popularity of such content (q.v. Tables 1,
3). Video broadcasts are the most popular among the viewers (I,
II, 111, V and VI places in the number of views). At the same time,
the video leader in the number of views (‘March of the
Defenders of Ukraine to Independence Day’) does not have the
highest vidlQ ratings. The most effective video according to vidIQ
(‘Stepan Bandera. 110 years. A torch march in the center of
Kiev') has 3.5 times less views than the previous one.

It is possible to understand the specifics of Ukrainian
immersive content in detail using the Whitmer — Singer
technique [14], which has already proved its effectiveness while
analyzing immersive videos of The New York Times [19]. This
technique is aimed at highlighting 4 groups of factors in the
structure of animmersive text:

- control factors — ¢ (degree of control, immediacy of control,
anticipation of events, mode of control, physical environment
modifiability);

53

-sensory factors — s (sensory modality, environmental
richness, multimodal presentation, consistency of multimodal
information, degree of movement perception, active search);

- distraction factors — d (isolation, selective attention,
interface awareness);

-realism factors — r (scene realism, information consistent
with objective world, meaningfulness of experience, separation
anxiety/disorientation).

The experience of leading manufacturers of immersive
product demonstrates certain relationship. Those publications
that offer event content focus on realism factors, which, if it is
impossible toinfluence the course of the story, immerse the user
in the event. Publications with a complex structure, several
history deployment algorithms rely on control factors, involve
the user in the course of the narrative as much as possible. It is
easier to present this trend in the form of schemes:

Eventtext:r->d/s > ¢
Text with complex structure: c > d/s > r

In the course of the analysis of the most popular videos
presented in the table. 2 and 3, we took into account the fact
that the factors constantly interact and influence each other,
affecting the main components of the VR effect — presence,
involvement and immersion. Based on the Whitmer-Singer’s
theory, «... Control Factors may affect immersion but not
involvement, while Realism Factors should affect involvement
but not immersion ... Sensory Factors and Distraction Factors
should affect both immersion and involvement» [14, p. 228]. So,
the videos claiming maximum efficiency should rely on sensory
and distraction factors, since the immersive complex “present +
involvement + immersion” depends on them. Moreover, in fact,
the hierarchy of factors in the analyzed videos looks as follows:
in the first place are the distraction factors (which makes sense),
but the second place is taken by the realism factors despite the
format of the text (q.v. Table 4).

On the other hand, Ukrainian media pay no attention to
the fact that the trend is getting widespread among the leaders
of VR content producers: “when immersive technologies are
used to create news stories and the reader is not able to
control the composition, realism comes to the forefront,
presence is formed through immersion in the story” [19, p. 52].
Author’s journalistic texts are created by using the methods
that allow users to control the course of the story, propose
their own chronotope and create different levels of emotional
immersion through, for example, the maximum involvement.
This approach is usually effective, but it is not used by
Ukrainian journalists. Sensory and control factors are usually
overlooked, the attention is usually paid to the sensory
modality and the anticipation of an action, which are integral
elements of journalistic videos (g.v. Table 4).

3. Discussion

The sporadic attitude of the media towards the production
of 360 ° content indicates the lack of good prospects in the
technology. It was admired in the years 2016-2017, when the
projects were announced and systematically implemented by
the resources but were not able to reach their full potential.
There are several reasons for this, in our opinion. Firstly, this is
due to insufficient technical training of the authors, lack of
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Table 4. The presence and assessment of the effectiveness of the factors of presence
according to the Whitmer — Singer in immersive stories on a scale from 0 to 3,
where 0 is the absence of the factor, and 3 is the maximum severity

Distraction
| F F Realism F
Control Factors (c) Sensory Factors (s) Factors (d) ealism Factors (r)
> g
3 _ |8 g 8|S
° ) fg ﬁ .S _rgw g-'- " '8 .g’ g
5| 5|1 S| =]|38| > < ® | € s S 3 < @ 2
e € v o 2| c P~ - v RS c r Q s
Z=|le| 3| 5| E|T|S| §|=2c| 2|5 2| 3| £|3 3 2
S| S| &l <s|B| S| |28 2|2 c| 5|22 v | 2
Sls|8|8|g|lg|l=| ¢|E5|e|gle|s|E|8|8=|8] 3
6 S| % | € c e |5 e| E|v&| || =|85| 42| %
S| Z| S| | E|>|&]| = Sl o | ol 2| o ° o | 22| 2 k9]
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< ho] [e] 8
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1+1
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right in the centre of a 12 5213 d<17 £=1 75
bright New Year’s ¢=b =L e =L
holiday
Radio Liberty Ukraine
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awareness of the nuances of the process of content creation.
Secondly, this is due to the lack of experience in constructing the
composition of an immersive story. Unfortunately, this
experience, has not multiplied due to the low popularity of the
format. And finally, the audience’s unwillingness to be engaged
in the immersive discourse either with the help of special
equipment (for example, VR glasses) or through the regular
online platforms (q.v. Engagement by vidIQ in Tables 2 and 3).
Today, there are cases, in which 360 ° video is as the part of a
multimedia narrative (long read), rather offline text and it looks
harmonious. This trend is clearly illustrated by the special project
of Radio Liberty of Ukraine “Mine-360. Through the eyes of a
miner”. But despite the world recognition of the project —bronze
in the category "Best Experience-Story" of the ninth
international award The Lovie Awards —the project did not reach
the highest level of popularity among the users. A full story in a
360 ° video format has 2.8 thousand views on the YouTube
channel. As well as the elements of the multimedia long-read
"Mine-360. Through the eyes of a miner”, the videos on average
have only 300 views each (less than 1% of engagement
according to vidlQ estimates).

4, Conclusion

Today, immersive journalism is a rather promising
technology, which is invested by the leading world media, and is
being increasingly discussed in the scientific discourse. At the
same time, Ukrainian online resources have no need to pay their
attention to the 360 ° video. We see several reasons for this.

Firstly, this is caused by the lack of financial opportunities for
systemic production of a sufficiently valuable product. Secondly,
low technical training of manufacturers makes it necessary to
turn to third-party production studios like New Cave Media and
Sensorama for help in preparation of important projects. Thirdly,
there is the lack of optimal media approach to the process of
immersive stories creation. Fourthly, there is some unwillingness
of the Ukrainian audience to take full advantage of the
capabilities of the immersive narrative. Thus, we can’t talk about
the real prospects for the development of this technology in
Ukraine.
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Kyrylova O. Ukrainian perspectives of immersive journalism

Changes in the scientific discourse regarding the definition of the concept of “immersive journalism” are considered and the main
stages of the critical understanding of the phenomenon are identified. The role of the technological factor as a concept-forming
element of VR-communication is studied. 360 ° videos, published on the official YouTube channels of the 1 + 1 television company
and Radio Liberty Ukraine in 2015-2019, were studied using the Witmer-Singer methodology. The four groups of factors were
identified that ensure the presence in a virtual environment. Several video formats were analyzed: news stories, social advertising,
special projects, video broadcasts, multimedia projects, among which there is both event and author’s content. It was determined
that factors constantly affect each other, influencing also the main components of the VR effect — presence, involvement and
immersion. Videos claiming maximum efficiency should rely on sensory and distraction factors, since the immersive complex
“presence + involvement + inclusion” depends on them. In the analyzed texts, the hierarchy of factors is as follows: in the first place
are the distraction factors (which makes sense), but the second place is taken by the realism factors despite the format of the text.
It is emphasized that realism should come to the fore, if immersive technologies are used in creating news stories and the user is not
able to control the composition. In this case, the presence is formed through the immersion in the story. Author’s journalistic texts
are created using the methods that allow users to influence the course of the story, propose their own chronotope and create
different levels of emotional immersion through, for example, maximum involvement. World practice proves the effectiveness of this
principle, but Ukrainian journalists do not use it. Sensory and control factors are usually overlooked, the attention is usually paid to
the sensory modality and the anticipation of an action, which are integral elements of journalistic videos.

Key words: immersive journalism; VR content; 360 ° video, the Ukrainian media; 1 + 1; Radio Liberty Ukraine.
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Nikkei asK noBHOUWiIHHA KpOC-meaiitHa cuctema

MaweHKo b.T.

AHinpoecbkuli HayioHanbHuli yHisepcumem imeHi Oneca NoH4Yapa

HayKoBa cTaTTsi NpucBAYEHa KPOC-MeZilHin cuctemi, Wwo nobyaoBaHa HABKOIO AMOHCbKOT eKOHOMIYHOT razetn Nikkei. PosrnsaHyTi
ABULLE KPOC-Meia, NepesyMOBU MOTro BUHUMKHEHHA B ANOHIi, @ TaKOXK MOro GyHKLiOHYBaHHA Ha NPUKAaAi 3aBepLIeHOi Kpoc-MeainHOoi
nnatpopmu, nobygosaHoi Nikkei. JocnifyeHHA NOKa3ye, AK WOAEHHA ApYyKOoBaHA npeca AnoHii eBONOUIOHYE Big, TpaguuiiHOI
megiamogeni Ao Kpoc-megdia. Y possigui npesactaBneHo ocobamBOCTi HaMBNAMBOBIWOI eKOHOMIYHOT rasetn Nikkei, i icTopis,
TemaTU4YHi 0cobIMBOCTI Ta Pi3Hi KaHaNK, Yepes AKi ayaAnTopia cnoXKMBae iHPpopmaLilo B pamKax Kpoc-meainHoi cuctemn. OKpim Lboro,
aBTOP aHaNi3ye HaKnag, Pi3HMX BMAAHb raseTy, MPOCAifKOoBYyluUM Horo 3miHM 3 2012 no 2019 p. JocnigKyetbes, AK y raseTi
BUOYAOBYETbCA KpOC-megdiiHa nnaTdopma HaBKOMO APYKOBaHUX Mefia, OH/MalH-BMAAHb, TenebayeHHA, pagio, iHGopmaLinHuX
MepeK; y4acTb B OCBIiTHIX MPOEKTAX Ta BUCTABKaX, a TaKOX BNPOBAAKEHHA e/leMeHTiB A0NoBHEHOI peanbHocTi. HaykoBa poboTa
3icTaB/IA€ KaTeropii Kpoc-megia 3a epi Xen3om 3 Kpoc-meainHnmm enemeHtamm Nikkei, WO iNHOCTPYIOTb KOXKHY 3 KaTeropin. ABTop
CTaTTi TAKOX MpPOCNiAKOBYE, AKMM uymHoM Nikkei BUXOAWTb HA CBITOBMIM PUMHOK, aHanisye npouecu rnobanisauii Ta guritanisaul
AMNOHCLKOI Megiamoaeni. BusHayeHo 3B’A30K MiK PO3BUTKOM OH/IANH-€/IeMEHTIB KPOC-MeZia Ta NOBiIbHUM 3HUMKEHHAM HaKnagis
OPYKOBaHMX BWAAHb. Pe3ynbTaTi poboTM MOXKYTb BYyTM BMKOPUCTaHI ANs MOAANblUMX AOCNIAKEHb AMOHCbKOI Teopii meaia y
BITYM3HAHOMY Ta iIHO3E@MHOMY HayKOBUX ANCKypCax.

Knrwuoei cnoea: Nikkei; kpoc-media; kKamezopii Kpoc-media;, eKOHOMIYHa 2a3zema: AMNOHCbKA mediamodesns,; 2n06anizayis;
dueimanizayis.

1. Introduction Research methods. To scrutinize the structure of the
Japanese daily newspaper market and analyze various Nikkei
editions and cross-media elements we used the systematic
analysis. Cross-media itself is a complicated system, therefore
systematic analysis is considered to be a useful and sufficient
method in our research. It helps us to trace, distinguish and
analyze all relations between various media elements inside a
cross-media platform, such as different printed editions of
Nikkei, its broadcast and online media. We used descriptive
method to categorize Nikkei topics and history, to give detailed
explanation of how Nikkei media channels such as press
(newspapers, magazines), television, radio, web sites, online
media, data networks, different interactions with audience etc.
work within the cross-media platform. In terms of cross-media,
each part of the system relates to the other in many ways, so this
method provides us with the best tools to decompose the object
of our research and analyze its elements precisely. Descriptive
method is useful in our work since it gives the researcher an
opportunity to describe the object of the paper, give all
necessary information that helps to understand the background
of the research and all the processes, terms and statistics that
deal with the topic. Eventually, we used structural analysis to
create a model which depicts interactions between Nikkei media
channels and cross-media categories by Gary Hayes. It is one of
the most important methods in our research, which puts

Problem statement. Nowadays Japanese media model
represents one of the most developed cross media systems in
the world. People have access to the information they need
through different media channels and devices. Day after day
cross media systems are becoming more and more complicated.
In contemporary media sphere, cross media platform not only
informs the audience, it connects, educates, guides the people
and interacts with them. Cross media are also related to
globalization and digitalization of Japanese media. Nikkei is a
complete cross media system, which gives a good depiction of
how cross media in Japan works.

Latest research works and publications analysis. In the
process of research, the works written by the following scholars
were analyzed: Gary Hayes (cross-media theory), Alli Mcharazo
and Sjoerd Koopman (information society studies), Fukushima
Yoshinao, Stanislav Lukin, Kawata Shinya and Fujiwara Yoshi,
Hayashi Kaori, Anthony Rausch (theory and history of the
Japanese media).

Purpose of the paper. The scientific paper aims to show how
cross media in Japan works, taking Nikkei Shimbun as an
example. The research illustrates how cross media categories
developed by Gary Hayes are represented in the Nikkei cross
media system.

Research object — Nikkei cross-media system.
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together each part of the work, and lets us scrutinize the
different elements in juxtaposition. We build a structural model
of Nikkei cross media system, we compare, analyze, match
specific facts and data with theoretical categories to understand
what cross-media is as a phenomenon, how it is represented in
Japan, why Japanis the leading country in terms of development
of cross media systems, and how a particular complete cross-
media platform in Japan works with Nikkei as an example.

2. Results

At the beginning of mass media era people were limited to
newspapers, which often were the organs of certain
organizations or governments. Subsequently  steady
technological progress led to invention of new means of mass
media. XIX century gave us the radio, television and the Internet,
and 1980s proclaimed the establishment of the information
society, “a society in which the creation, distribution, and
manipulation of information has become the most significant
economic and cultural activity” [1, p. 52]. Post-war Japan chose
very effective strategies to restore country’s economics. Up to
1980s Japan became one of the leaders at the technological and
media markets. High standard of living led to effective
development of market services and information society.
Japanese people got the freedom to create and consume: art,
literature, media and technologies. Scholar Stanislav Lukin states
that “a democratic regime in Japan formed in economics decline
period, and a switch-over to a democratic rule was implanted
from outside by the forces of the Alliance”. According to Lukin,
media institutions formation in Japan use two types of rules
which determine the structured order of the media sphere:
inherited socially generated rules, and the rules borrowed by the
American government at the end of World War Il [2]. These rules
affected the contemporary look of Japanese media model.

Contemporary model of Japanese daily newspapers is
represented by so-called “newspaper pyramid”, which includes
five of the most influential daily newspapers with the highest
circulations: Yomiuri Shimbun (8.5 million copies in the morning
and 2.4 in the evening), Asahi Shimbun (5.9 million in the
morning and 1.8 in the evening), Mainichi Shimbun (2.4 million
in the morning and 680 000 thousand in the evening), Nikkei (2.3
million in the morning and 1.1 in the evening) and Sankei
Shimbun (1.3 million in the morning and 350 000 thousand in
the evening) [3; 4; 5, p. 3]. Scholar Anthony Rausch says that
“Students read the ‘Yomiuri'; the employed the ‘Nikkei’; and the
retired read the ‘Asahi”” [6, p. 96]. Moreover, there is at least
one local newspaperin 47 Japanese prefectures. Scholar Hayashi
Kaori stresses that “Japan is a newspaper country—the Japanese
people are devoted readers of newspapers and the number of
newspaper readers is high compared to the most part of other
countries,” and “ninety-five percent of newspapers are
delivered to regular subscribers’ homes” [5, p. 3]. In October
2018, the total circulation of newspapers in Japan was almost
39.9 million, which amounts to 0.7 copies per household [7]. But
online versions of newspapers, available on any devices, become
more and more popular. Thus, the circulations of printed media
have slightly fallen throughout the last decade, and the number
of online subscribers has increased. Development of information
society allowed mass media to manage different
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communication channels, providing their audiences with
information in many ways. This phenomenon was called cross-
media. It suggests “distribution of media content via different
means of mass media and distribution channels” [8, p. 92].
Traditional printed media now transform into cross-media
production, which spreads content via different means of media,
such as newspapers, magazines, TV, radio, Internet, data
networks and news agencies, educational and research
programs, exhibitions and establishment of media for global
audience overseas.

One of the most influential modern cross media platformsin
Japan is represented by Nikkei. Nikkei Shimbun is Japanese daily
newspaper devoted to economics. It represents the complex
cross media platform which is present in different forms of
media at domestic and global markets. Nikkei Shimbun is a part
of Nikkei Media Group, which also owns TV Tokyo and Nikkei
CNBC channels, “Nikkei Broadcasting” radio network, Nikkei BP
magazine publishing house, which publishes several specialized
magazines, such as “Nikkei Architecture,” “Nikkei Women
Online,” “Nikkei Business Online,” “Nikkei Trends,” “Nikkei
Medicine,” “Nikkei Technologies Online,” etc. There are 29
magazines with more than 2 million readers, and 10 websites,
whose total number of online monthly views reached 110
million per month (almost as big as population in Japan), and
there were 20 million unique users in 2020 [9, p. 2]. The core of
Nikkei Media Group is Nikkei Shimbun. The history of the
newspaper shows that in the last decade its main directions
were globalization and digitalization. Nikkei as a newspaper
publisher was established in 1876, and since then it has become
the most trusted economic newspaper in Japan. In 2010 the
Online edition was launched, in 2011 — Nikkei Asian Review, an
English-language weekly magazine. The newspaper started a
Chinese Edition, a Chinese-language website in 2012 and online
edition of the Nikkei Asian Review in 2013 [10, p. 2]. One of the
most important dates in modern history of the newspaper is
2015, when Nikkei Group bought the Financial Times, the most
famous American financial newspaper. The deal cost 1.3 billion
dollars [11]. Nowadays Nikkei has the largest circulation as an
economic daily newspaper in the world [10, p. 3]. Its nearest
rivals are The Wall Street Journal (USA, 2.2 million copies, 2018),
The Economic Times (India, 368 000 thousand, 2018), Financial
Times (168 958 thousand, 2018) and I/ Sole 24 Ore (Italy, 117 688
thousand, 2018) [3; 12; 13]. There are many editions of Nikkei in
Japan and overseas. The main edition has 2 printed versions: the
morning and the afternoon one. In addition to them there is also
a website with certain publications posted for free and the paid
online version of Nikkei Shimbun. Moreover, Nikkei has regional
editionsinJapan:in Tokyo, Nagoya, Osaka, Kyushu and Hokkaido
[10, p. 4]. The bigger part of the circulation printed with 24 full-
colour pages, the rest comes with color top and culture pages,
other are black and white. In Hokkaido and some areas in Tokyo
and Osaka regions Nikkei is sold with colour top and culture
pages only [10, p. 4]. Nikkei is also present at the global media
market. Official web site states that “Nikkei provides a global
perspective and in-depth analyses to Japanese readers,
transmitting information that is essential for businesspeople and
investors” [10, p. 5]. The newspaper has 37 news bureaus
around the world, which gather news mainly in Europe, Asia and
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Table 1. Nikkei Editions with Circulations
Data retrieved from [4; 9, p. 2; 10, p. 3-4]

Nikkei Edition Circulation Year
Morning 2.9/2.7 /2.3 million 2012 /2017 /2019
Afternoon 1.5/1.3 /1.1 million 2012 /2017 /2019

Online 546 877 / 650 000 paid subscribers 2017 / 2019
Nikkei BP Magazines 2 million / 110 million views per month/ 2020
(29 editions, 10 sites) 20 million unique users

Tokyo Morning 1.6 million N - . 2017

Tokyo Afternoon 795 749 1.4 million with 24 colour pages 2017

Nagoya Morning 190 569 . 2017

~190 000 with 24 col
Nagoya Afternoon 105 679 with 24 colour pages 2017
Osaka Morning 715 164 2017
~ ith 2

Osaka Afternoon 381732 590 000 with 24 colour pages 2017

Kyushu Morning 163 794 . . 2017

Kyushu Afternoon 48 318 130 000 with 24 colour pages 2017

Hokkaido Morning 47 319 2017

Hokkaido Afternoon 0 2017

American 8400 2017

European 6000 2017

Asian 19 900 2017

the United States. They are operated by more than 240
journalists. Nikkei publishes American, European and Asian
editions with total circulation up to 34 400 copies. According to
official Nikkei website and Japan Audit Bureau of Circulations,
total domestic circulation reaches 3.4 million copies [10, p. 3-4].

Nikkei Online is the cross media itself. After establishing in
2010 it developed in complex system, which gives the audience
different services in addition to information. Readers of Nikkei
Online now choose not only what to read, but how to read and
when. Nikkei calls their web newspaper “Japan’s first full-fledged
subscription news site”, implying that there is no better
alternative, and they implemented everything that was possible
in cross media. The newspaper says that “The web edition
delivers the latest news, commentaries, features and columns
around the clock, with sections thematically categorized by
optional experience.” Nikkei Online features access to the entire
print versions of the morning and afternoon issues of the
newspaper. Paid users can read them specifically reformatted
for convenient reading on smartphones, tablets and other
devices. There is also a Paper Viewer mode, where full pages of
the newspaper are shown. Online reading also includes all
supplements such as Chiki Keizai (local economy). “My Nikkei” is
a personalized function set offered to subscribers, which
includes automatic article collection based on keywords, and
personal archive where readers can store any article they like.
Nikkei ID is subscription service which allows people to have 2
different types of subscription to Nikkei. If you are the reader of
the print version of Nikkei, you pay 1000 yen per month to get
full access to Nikkei Online. Online-only subscription costs 4000
yen. In such a way Nikkei supports its printed version. In addition,
all users can read certain articles online for free, and registered
users can get access to up to 20 paid articles for free each month
[10, p. 6-7].

Nikkei publishes approximately 125 000 articles every year,
and there are three main topics: economics, politics, and sports.
There are roughly 10 000 articles each month with on average
45 000 unique words [14, p. 423-425]. Nikkei Online has the
following headings:
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1. News Flash. The latest news updated 24\7 and
browsable by different criteria.

2. Business Leader. The rubric targeted on executives and
managerial-level employees. Nikkei states that they constitute
40% of its readers.

3. Technology. Contains IT market and technologies
business information. According to the newspaper, 30% of its
readers are general managers or higher, and 60% are managers
or higher.

4. Life. Miscellaneous things about daily life and household
finance for students, businesspeople and homemakers.

5. Sports. Covering main worldwide sports events with
online scoreboard.

6. Money. This heading features important information for
investors such as the latest financial data, investment and
management strategies, financial columns etc. It also represents
the digest from Nikkei Money Magazine.

7. Market. Detailed data on currency, stock trends and
commodities from QUICK Corp. — financial market information
vendor with headquarters in Tokyo, owned by Nikkei [10, p. 3].

This company is a well-known developer of Japanese news
database service in real time. The other two alternatives are
Nikkei Telecom and Jiji News Wire [15]. Additionally, QUICK
calculates the widely recognized in financial circles stock market
index Nikkei 225 [16]. Nikkei also owns one more financial
database, the mentioned above Nikkei Telecom. About 70% of
top-class Japanese companies are the subscribers of this
database. Nikkei Telecom’s “articles are cross-searchable from
over 500 different sources and the most up-to-date business
news is taken from the Nikkei and other leading Japanese
newspapers, magazines and journals.” It also contains
companies’ and businesspeople’s profiles [17]. Nikkei also runs
Nikkei Biz business academy, with lectures given by professors
of Waseda University and others (1000+ seminars a year). Nikkei
Biz takes part in different business forums such as MBA Expo,
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annual event for leading business, accounting schools in and
outside Japan, holds over 40 trade shows [9, p. 2; 10, p. 14].
Nikkei Radio Broadcasting Corporation owns Nikkei Radio,
which was established in 1954 and has two channels, Radio 1
and 2. It is nationwide free-to-air commercial radio, which covers
the following topics: horse racing, finance, culture and health
[18]. Nikkei also owns TV Tokyo Corporation, well-known
television station with 128 667-million-yen revenue. It has been
operating since 1964. TV Tokyo features economic, news, sports,
music, travel, entertainment, documentary programs, anime, TV
drama and movies [19]. On top of that, Nikkei runs Nikkei CNBC
financial TV channel, which covers a variety of business topics.
Its audience is more than 400 million households around the
world with offices in Europe, North America, Asia and Japan [20].
To sum up, let us see the structure of Nikkei cross media
system as a whole, and look which categories of cross media
developed by Hayes (read more about cross media categories

number of Nikkei Online paid subscribers increased from 546
thousand in 2017 to 650 thousand in 2019. It proves that
development of digital media affects the printed media market,
making the audience prefer more convenient online media,
which they can read basically everywhere, thanks to their
availability for mobile devices and high level of Internet
penetration in Japan. Nikkei knows it and tries to prevent
immense circulation downfall, setting the price for online-only
subscription 4 times higher than printed newspaper + online
subscription (4000 yen versus 1000). Thus, extension of cross
media system and development of its online and mobile media
elements results in decline of the printed edition’s circulation.

4, Conclusions

Nikkei Media Group created full-blown cross media
platform, which combines printed media (newspapers,
magazines), broadcasting (TV and radio networks), online media

here [21]) it uses in the table 2. (websites, online newspapers and magazines, mobile
Table 2. Nikkei Cross Media Categories
Cross-media Pushed Extras Bridges Experiences
Newspaper - N
S o . Nikkei AR App — application
leklslle:rilanted Pushes articles from SEPZL??“‘:ZZS’ Make readers of the for mobile devices,
o printed edition to P . newspaper visit the which can be downloaded
(Newspaper, Nikkei magazines

BP magazines) Nikkei Online

complement
newspaper rubrics

website for free for iOS and Android.

AR means augmented reality,

20 paid articles pushed

Extra articles for

and it allows users to scan

Advertises other . .
the markers in printed

Broadcasting
Corporation (TV
Tokyo, Nikkei
CNBC, Nikkei
Radio)

Develops the topics
from other Nikkei
media in TV programs
and reportages

Provides unique
information (e. g.
travel shows, anime
on TV, horse racing
reports on radio)

f i h i i Nikkei i
Nikkei Online tofree webS|t.e eac palld.subsc.rlbers., tkkei media edition of Nikkei Shimbun
month for registered additional financial (newspaper, . .
. (on ads or articles) to display
users data magazines, TV) the auemented realit
Nikkei & Y

elements, such as video,
music, news, additional data.
It also provides interactivity
allowing readers to share the
information with friends via
social networks and

Links other audiences
to Nikkei via TV
programs (e. g. anime
fans via anime shows
on TV Tokyo)

Gives data to other

Nikkei media (Nikkei

Index, stock markets
etc.)

Nikkei business
data network
(QUICK Corp.,

Nikkei Telecom)

Provides detailed
personalized
information to
subscribers

messengers, and even apply
for Nikkei campaigns or
events [22].

Connects its users
with other Nikkei
media

Globalization

vi 4

Financial Times
Nikkei Asian
Review
Nikkei Chinese

Pushes the information to the global market, adds foreign audiences, increases Nikkei brand recognition
around the world, transfers the information to other languages. Provides mobile applications and web
sites in different languages.

Nikkei Biz Academy

Pushes the media into the scientific context, teaches the students, holds international events for
business schools in and outside Japan, provides globalization of Japanese financial media discourse.

3. Discussion

Japanese media model faces the process of media
convergence, globalization and digitalization. Analysis of the
circulation data presented above shows that since 2012
circulation of printed issues of the newspaper has been steadily
decreasing. In 2012 total sales of the morning and afternoon
Nikkei Shimbun were 4.4 million copies, in 2017 — 4 million, in
2019 it fell to 3.4 copies [4; 10, p. 3-4]. Printed edition lost 1
million of circulation in the last decade. From the other hand, the
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applications), financial data networks, global media editions in
different languages and business academy. They effectively use
all categories of cross media, distinguished by Gary Hayes, who
states that cross media 4.0 (experiences) (read more [21])
combines all previous levels and distributes content “across
many platforms in non-linear way,” and “across many devices.”
This is exact description of how Nikkei cross media system
works. And eventually it results in Nikkei Augmented Reality
application, which combines all media elements together
(printed text, online text, video, music, augmented reality and
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interactivity), giving all users an experience to live their own
story in the journey across the continents of Nikkei Media world.
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Pashchenko B. Nikkei as a complete cross-media system

The scientific paper is devoted to the cross-media system which is built around Japanese economic newspaper Nikkei. The work
considers the phenomenon of cross-media, the preconditions of its establishment in Japan, and its functioning with complete Nikkei
cross-media platform as an example. Research shows how traditional Japanese daily press evolves into cross-media. The academic
work considers the peculiarities of the most influential economic newspaper Nikkei, its history, topics and different channels through
which the audience consumes information within the cross-media system. In addition, the author analyzes the circulation of various
editions of the newspaper, tracing its changes from 2012 to 2019. The article analyzes how the newspaper builds a cross-media
platform around print media, online publications, television, radio, information networks, participation in educational projects and
exhibitions, and the introduction of augmented reality elements. The research compares cross-media categories by Gary Hayes with
Nikkei cross-media elements, illustrating each category. The author also considers how Nikkei enters the global market, analyzes the
processes of globalization and digitization of Japanese media model. The author defines the relationship between the development
of online cross-media elements and the steady decline of the print circulations. The results of the work can be used for the further
studies of Japanese media theory in domestic and foreign scientific discourses.

Keywords: Nikkei; cross-media; categories of cross-media; economic newspaper; Japanese media model; globalization; digitalization.

@EEJTMS work is licensed under a Creative Commons Attribution-ShareAlike 4.0 International License.

60


https://www.dissercat.com/content/institutsionalizatsiya-i-mekhanizm-funktsionirovaniya-sovremennoi-mediasfery-yaponii
https://www.dissercat.com/content/institutsionalizatsiya-i-mekhanizm-funktsionirovaniya-sovremennoi-mediasfery-yaponii
https://adv.yomiuri.co.jp/m-data/english/%20print/%20print.html
http://www.jabc.or.jp/circulation/%20report/newspaper
https://doi.org/10.1080/1461670X.2015.1110499
http://www.digitalnewsreport.org/survey/%202019/japan-2019/
http://www.nikkeibp.com/adinfo/pdf/%20MediaData.pdf
https://adweb.nikkei.co.jp/english/nikkei_md_pdf/the_nikkei_media_data.pdf
https://adweb.nikkei.co.jp/english/nikkei_md_pdf/the_nikkei_media_data.pdf
https://www.reuters.com/%20article/us-pearson-m-a-financialtimes-idUSKCN0PX0YM20150723
https://www.reuters.com/%20article/us-pearson-m-a-financialtimes-idUSKCN0PX0YM20150723
http://www.auditbureau.org/%20files/JD2018%20Highest%20Circulated%20(language%20wise).pdf
http://www.auditbureau.org/%20files/JD2018%20Highest%20Circulated%20(language%20wise).pdf
https://www.primaonline.it/%20wp-content/uploads/2019/02/DMS_Quotidiani_122018_%2020190207_113630.xls
https://www.primaonline.it/%20wp-content/uploads/2019/02/DMS_Quotidiani_122018_%2020190207_113630.xls
https://www.primaonline.it/%20wp-content/uploads/2019/02/DMS_Quotidiani_122018_%2020190207_113630.xls
https://ideas.repec.org/a/spr/eaiere/v13y2016i2d10.1007_s40844-016-0061-2.html
https://corporate.quick.co.jp/
https://www.nikkeieu.com/telecom/en/about.html
http://www.radionikkei.jp/timetable/sw1/2019-12-15.html
https://www.animenewsnetwork.com/encyclopedia/company.php?id=262
https://www.animenewsnetwork.com/encyclopedia/company.php?id=262
https://www.nikkei-cnbc.co.jp/about
https://www.nikkei-cnbc.co.jp/about
http://www.personalizemedia.com/%20arti-cles/cross-media
http://adweb.nikkei.co.jp/ar/en/lp/

ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

DOI: 10.15421/292009 Received: 03 Dec 2019
Revised: 05 Jan 2020
Accepted: 15 Jan 2020

HaTtuBHa peKkniama B YKPAIHCbKUX HilleBUX OHNAH-BUAAHHAX

Mukantok P. B., WWynbra 4. O.

LeHmpanbHoyKpaiHcbKuii depycasHuli nedazoziyHuli yHieepcumem imeHi Bonooumupa BuHHUYeHKa

CTaTTiO NPUCBSAYEHO BUCBITIEHHHIO SBUWA HATUBHOI PEKNaMy SiIK HOBITHbOTrO peKknamHoro ¢opmaTty, WO NoAArae B adanTtauii
PEKNIAMHOr0 KOHTEHTY [0 MejjiacepefoBulia, B SKOMY BiH pPO3MillleHUA. BU3HayeHo, Wo HaTMBHa peKnama BUHWKAE M aKTUBHO
PO3BMBAETLCA MapasieNibHO 3 PO3BUTKOM OHNaWH-3MI, B AKUX TpaauUiliHi peknamHi ¢opmaTv BUABNAOTHCA HeepeKTUBHUMM.
BcTaHOBAEHO, WO KyNbTypa MeAiacnoXKMBaHHA HOBOTO NOKOIHHA BMN/IMBAE Ha BMBIp KaHaniB NoWMpPeHHA HaTUBHOI peknamu. Cepen
CYY4aCHUX YMUTauiB CMOCTEPIraeTbCA BUCOKUI MOMWUT Ha HIWWEBUI KOHTEHT, TOMY KOMepUiliHi nybaikauii B HiweBUX BUAAHHAX
BMKAMKAlOTb A0BipYy. 3 ornagy Ha ue 3po6/i1eHO BUCHOBOK, L0 PO3MILLEHHA HAaTUBHOI PEKNAMM B HilLeBUX OHNANH-BUAAHHAX MAE
LUMPOKi nepcnekTuBu. OgHaK y MacoBux 3MI HaTUBHA peKlama BUKOPUCTOBYETHCA OOMEXKEHO | NOAAETHCA NEPeBaXKHO B TEMATUYHUX
pybpuKax.

B13HayeHo, WO HaTMBHA peK/lama B TEeMAaTUYHUX pybprKax MacoBux oHNaliH-3MI mae nepeBakHO popmMaT CNeynpoeKTIB i CMMPAETbCA
Ha TPaZMUiMHI *KYPHANICTCbKI KaHpW: iHTepB’0, aHaNiTUYHa CTaTTA, penopTax. Hilesi BUAAHHA WWpLIe BUKOPUCTOBYIOTb HOBITHI
dopMmaTu: KUTTEBA icTOpiA, cTaTTA-Nandxak, nigbipka. Takox nonyaapHi irposi dopmatun nybnikawiii: Tect, reHepaTop.
BcTaHoBANEHO, WO PpopmaTH i1 KaHPU HATUBHOT PeKNaMM B HiLLEBUX OHIANH-BUAAHHAX BEIMKOIO MIPOIO 3anexaTb Big peaaKLuifiHol
nonitvkm 3MI. MNepeBakHa 6inblicTb BUAAHb BUKOPUCTOBYE pefaKLUiiHUIA KOHTEHT ANA NoAaHHA HaTUBHOI peknamu. B okpemumx
OHNaMH-3MI AONYCKAETbCA BUKOPUCTAHHA MaTepianiB peknaMoaaBLsa AK aHOHCIB ab0 HOBUH NPO KOMMaAHito.

Knrouoei cnoea: HOMuBHa peknama,; oHAaliH-eUOAHHA; Macose 8UOAHHS; Hiuleae 8UOAHHSA; HaHP.

1. Betyn TeMaTUYHY Hilwy abo 3BY3UTU YMTaLbKy ayauTopito. Hiwesi
BMAAHHA NOCTAlOTb AK afibTEPHATMBA TPAAMLIMHUM MacCOBUM

MocraHoBKa npo6aemu. Y cyyacHin peknamHin npaktiui — sp i CTPIMKO 33BOVOBYIOTb UMTaLbKy ayauTopito. Lie

CMOCTEPIraeTbcs CTPiMKE OHOBJIEHHA (OPMATIB peKknamm.

nos’A3aHo 3 bopmyBaHHAM HOBOI KyAbTypu
I'IepI:IJ 3a BCe, .Ll,e CI'IpVIlWIHe”I-}O HEeraTUBHMM CTaBJIEHHAM MeZiacnoXmMBaHHs Ta sanuTy ayauTopii Ha
mepnlacnoXxusadis 40 TPaAUUIMHOIO PEKNIAMHOI0 KOHTEHTY. By3bKOCHELI,iaﬂi3OBaHMVI KOHTEHT, w0 Bip,nosi,qae

LocnigeHHA MapkeTuHrosoi Komnaii «IVox Ukraine»
CBiAYMTbL Npo Te, Wo 67 % ayauTopii HeraTUBHO CNPUIAMAIOTD
TeNeBisiiHy  peknamy, WO TPaHCAETbCA  Mig — yac
Tenenporpam Ta dinbmis. MNopaibHa TeHAEHUIA
CMNOCTEPIraeTbCA W y CNPUAHATTI iHTepHeT-peknamu: 17 %
iHTEpHeT-KopUCTyBayis HeraTuBHO CTaBAATbCA 4o
KOHTEKCTHOI BaHepHoi peknamu, a 38 % ii irHopytoTb [1].
HaBegeHi aaHi cBigyaTb Npo HeedEeKTUBHICTb TPaAWLiAHOI
peKknamu, Lo, B CBOLO Yepry, 3yMOBJIIOE HEOOXiAHICTb NOLYKY
HoBMX popmaris.

BogHouac TpaHchopmyloTbCA M CamMi mefiakaHanu, 3a
[ONOMOrOH0 AKMX TPAHCIIOETLCA PEKNAMHUIA KOHTEHT. Tak,
NPOTArOM OCTaHHIX POKIB CNOCTepiraeTbca TeHAEHUiA A0

cneumoiyHMm iHTepecam uuTaya (meTanbHiwe aus.: [2]).
Hamaratouncb cnigyBaTvM Takiid TeHAeHUii, aBTOPUTETHI
macosi 3MI (30Kpema, HOBWHHI) CTBOPKOIOTb TEMATUYHI
pybpuKM B MexKax cBOiX caiTiB abo opraHi3oBylOTb HileBi
MegiliHi NPoeKTU. Lo TaKWX, HAaNpWUKNagh, MOXHa BigHecTu
cneuynpoektu rasetn New York Times: NYT Dealbook, NYT
Cooking Towo.

MapkeTuHroso  nepesaroto  Hiwesux 3MI  Hag
MacoBMMM € Te, WO BOHM BUKIWKAIOTL MNifBULLEHE
3aliKaB/EHHA PeKaMOAaBLIB, OCKIIbKM By3bKa TEMATUYHa
CNPAMOBAHICTb TaKMX Megia cnpuse Tomy, Wo iHpopmauito
npo 06’eKT pekNaMyBaHHA OTPUMYE CErMeHTOBaHa LiNbOBa

e . ayauropisa.
cneujanisauii - BWAAHHA, HamaraHHA  3aWHATU  NEeBHY
Pykaliuk R., Candidate of Science in Philology (Ph. D.), Mukantok P. B., kaHOUGam inosno2iyHUX HAyK,
e-mail adress: rom.ann@i.ua, esleKMpPoHHHA adpeca: rom.ann@i.ua,
tel. +380663966133, men. +380663966133,
ORCID: https://orcid.org/0000-0002-7951-2337, ORCID: https://orcid.org/0000-0002-7951-2337,
Volodymyr Vynnychenko Central Ukrainian State LleHmpaneHoyKpaiHcoKuli depxcasHuli nedazoaiyHuli
Pedagogical University, yHisepcumem imeHi Bosiodumupa BuHHU4eHKa,
1, Shevchenko str., Kropyvnytskyi, 25006, Ukraine. syn. LLlesyeHKa, 1, m. KponusHuysbkuli, 25006, YkpaiHa
Shulga D., Candidate of Science in Philology (Ph. D.), Lynvea A.0., KaHOUOamM hinosno2iyHUX HAyK,
e-mail address: dmytro.shulga@gmail.com, enekKmpoHHHa adpeca: dmytro.shulga@gmail.com,
tel. +380662255507, men. +380662255507,
ORCID: https://orcid.org/0000-0002-8354-055X, ORCID: https://orcid.org/0000-0002-8354-055X,
Volodymyr Vynnychenko Central Ukrainian State LleHmpaneHoyKpaiHcoKuli depicasHuli nedazoeiyHuli
Pedagogical University, yHisepcumem imeHi Bosiodumupa BuHHuU4eHKa,
1, Shevchenko str., Kropyvnytskyi, 25006, Ukraine. sys. LLlesyeHka, 1, m. KponusHuybKul, 25006, YkpaiHa

61


mailto:rom.ann@i.ua
https://orcid.org/
https://orcid.org/0000-0002-7951-2337
mailto:dmytro.shulga@gmail.com
https://orcid.org/0000-0002-8354-055X
mailto:rom.ann@i.ua
https://orcid.org/
https://orcid.org/0000-0002-7951-2337
mailto:dmytro.shulga@gmail.com
https://orcid.org/0000-0002-8354-055X

ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

Cepes  HOBITHIX peknamHuUx ¢oOpmaTiB  CTPIMKOro
PO3BUTKY HabyBa€ HaTMBHA PeKNaMa, CyTb AKOI MOAArae B
HacnigyBaHHi GOPMM KOHTEHTY TOro mefia, B AKOMY BOHA
po3miwyeTbca. O. CoboneBcbKMiA 3a3HAYaE, WO HATUBHA
peknama «po3MillyeTbCcA TaMm, e KOpWUCTyBay rOTOBMIA i
6aunTn; peknamHa iHbopmaLia 3HAXOAMTbCA B KOHTEKCTI
TOro, B YOMY KOPMCTyBay 3aljiKaBAeHMWI 3apas, i BHACAIAOK
LIbOro NoAiNLWYETbCA MOro CTaBneHHA ao bpeHay» [3].

AHani3 octaHHix gocnigeHb i ny6nikauiin. HaTueHa
peknama ctae  0O’ekTOM  JocChigeHb Yy ranysi
MefiakoMyHiKali. 30Kpema, LbOMy ABWULLY MPUCBAYEHO
npaui BiTuM3HAHMX (lO. MpywescbKka, O.CoboneBcbKuid,
Al. AHeHKo) Ta 3apybixHux (b. BoauHcki, C. Kpoysep,
N. Nesi) HayKoBLB.

AKTUBHE BMKOPUCTaHHA QopmaTy HATWBHOI peknamu
NMpu3Beso A0 MOABM CYMIXKHMX ABWLL, TaKMUX AK [MKMUHCA,
npuxoBaHa peknama Touwo. Lli ABMLLIa HEraTMBHO BNAMBAIOTbL
Ha AKICTb MeiiHOro KOHTEHTY 3 ETUYHOrO NOrNAAY, @ TAKOX
3HUXKYIOTb  A0Bipy ayautopii go 3MI, B AKOMYy BOHU
PO3MiLLyOTbCA.

[ONOBHUM  MPUHLUMMNOM  QYHKLiIOHYBAaHHA  HaTMBHOI
peknamu B megia € ii opraHiyHe BXOAXKEHHA B iXHIO 3MiCTOBY
CTPYKTYpY. OTKe, nepes 3MI noctae npobiema 3HaT Takuit
bopmaT npeaAcTaBNeHHA HATUBHOI peKknamu, AKUA He
3HM3UTb AOBIPY YNTALLLKOI ayaMTOPIi 40 BUAAHHA.

AMepuKaHcbKi gocnigHukn E. KaTtuy, [X. bnamnep Ta
M. TypeBuY BUCYHYNM TEOPItO KOPUCTI 1 3310BOJIEHHS, 3riAHO
3 AKow ayautopia 3MI obupae KOHKPETHWUI MeaiHuiI
KOHTEHT, BUX04A4M 3 BNacHux notpeb [10, c. 15].

Lla Teopia HabyBa€ pPO3BMTKY Yy 3B’A3KY 3i 3MiHamu B
KYAbTypi MefiacnoxunsaHHaA. Tak, bputaHcbkuii gocnigHumk M.
MakKyeln nogae knacudikauito notpeb, Aki cnoxueay
33/10BONbHAE  6e3nocepesHbO0 UM OMOCEepPesKOBaHO.
30KpeMma, BiH BUAiNA€E iHpopMaLiiHi noTpebn (opieHTyBaHHA
B HABKO/IMILHIM AilicHOCTI, nowyK nopaau, Typbota npo
B/lacHy 6e3neky yepes iHGOPMyBaHHA NPO MOK/INBI 3arposu,

LiKaBiCTb, nparHeHHA [0 3HaHb), noTpebu B
camoigeHTMdiKauii (nigKpinaeHHA BAacHUX NOrAAiB, NOWYK
mModenell noBeAdiHKM, MOPiBHAHHA cebe 3  iHWMKMM,

camoaHanis), notpebu B iHTerpauii Ta colianbHii B3aemogii —
yBHE TNepeMilleHHa cebe B KUTTEBI 0OCTaBMHM iHWOI
NIOAMHW, BiAYYTTA HAaNEXHOCTI [0 NEBHOI CNiSIbHOTK, NOLWYK
KOHTaKTIB, lonomora y Bubopi couianbHUx ponen i matepian
ANA  PO3MOBM 3 iHWMMM NOAbMM, 3aMiHa peanbHOro
CninKyBaHHA), noTpeba B posBarax (BTeva Big AilcHOCTI,
3aNOBHEHHS 4Yacy, OTPUMMAHHA Ky/AbTypHOi W ecTeTU4HOi
HaconoaM, emoLiMHa po3pAAKa, 3HATTA  Hanpyrv W
cekcyanbHa ctumynauin) [11, c. 27-28].

3a3HayveHi noTpebu MeAiaCnoXKnBaYis MOKHa
CMiBBIAHECTM 3 TUMAMWM KOHTEHTY, NpPeACTaBJAEHOr0 B
TpaauuinHmx i Hiwesux 3MI. Tak, macosi 3MI (Hacamnepes,
HOBWHHI) 3a4,0BO/IbHAOTL iHGOPMaL,iiHI NOTpebu uuTauis,
To4i AK HiweBi meaia — noTpebu B camoigeHTUOIKaLi,
COLjaNbHiM B3aeMogii Ta po3Barax.

[ocnig)KeHHA cBigYaTb TaKOX NpPO Te, WO YMTaLbKI
notpebun 3asHatoTb TpaHchopmauih pasom 3i 3MiHOH
NOKONiHb. TaK 3BaHe «NOKONiIHHA Y», abo mineHiann (nogm,
AKi Hapoaunuca nicns 1982 p.), sukopwucrosytots 3MI ana
3pYYHOrO OTPUMAHHA iHPopMaLii Ta posBar. PisHMUA MiX
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HUMM Ta CTAPLUIMMM MOKONIHHAMM MeLiacnoXKMBaYiB NONATAE
B TOMY, WO MineHianu 6inbwoo Mipol BKAOYAIOTb
megiaTexHonorii B NOBCAKAEHHE KUTTA. BoHu
BMKOPMCTOBYIOTb KOMN'tOTEPU Ta MObiNbHI TenedpoHu, wob
LiKaBO NpOBECTM Yac, MNOCMIAKYBAaTUCA, PO3BAKMTUCA Ta
coujanisyBatuca [12]. OTKe, 3 KOXKHUM HOBMM MOKONIHHAM
MeAiacnoXKm1BayiB 3pOCTAE€ MONUT HA HiLLEBUM KOHTEHT.

Po3mileHHA HaTMBHOI peknamu B HileBMX OHAAWH-
BUAAHHAX BUNpaBAaHe LWe W y TOMY CeHCi, Wo ayauTopis
Takux 3MI noanbHilwa 40 KOMEPLMHOrO KOHTEHTY 33 YMOBMH,
o BiH Bignosigae 3aranbHi Tematuui 3MI. AKLWO KOHTEHT
HaTUBHOI  peknamu  3biraeTbcA 3  iHTepecamu Ta
iHbopmauitHUMM  noTpebamu  umTadiB, BOHWM OyayTb
NO3WTUBHO CTaBUTUCA [0 nNNaTGOPMK, HA AKIM BOHM
po3miueHi [9, c. 21].

3 ornagy Ha Ue, HOBWHHI OHMaH-3MI obmexeHi B
BMKOPMUCTAHHI HaTMBHOI PeKnamu, OCKINbKK iXHA ayauTopinA
Ma€ noTpeby B 00’EKTMBHIN HeynepeaKeHil iHPpopmalii.
Kpim uboro, HoBuMHHI 3MI 3a3BMYali BUKOPUCTOBYIOTb
CTaHAapTHI aHpoBi dopmu, 1 NogaHHA B Takomy dopmari
PEKNAMHOTO KOHTEHTY 6yno 6 NOpyLEeHHAM KaHPOBMX
cTaHAapTiB. Bce we B CyKynHOCTI MOKe NpU3BecTu 40 BTpaTtu
AoBipu o 3MI untaubkoi aygutopii.

Ha npotusary LbOMy, HilleBi OHAANH-BMAAHHA MalOTb
3HAYHO WKMPLWNIA NOTEHLjaN WOAO BUKOPWUCTAHHA HATUBHOI
peknamu. BpaxysaHHsA cneundiyHmx iHpopmauinHux 3anuTis
yuTauiB A03BoNAe pefakuii 3MI po3millyBaTU peKknamHuit
KOHTEHT, @ TaKOX BUKOPUCTOBYBATU HecTaHAAapTHI dopmaTy
MNoro nofaHHs.

MeTa pocnipgKeHHA: npoaHanisyBatM  0CO6AMBOCTI
NpeAcTaBNeHHA HATUBHOI peknaMu B HilWEBUX OHNANH-
BUAAHHAX, @ TaKOX Y TeMaTUYHUX pybpuKax MacoBuX
OHNaNH-BMAAHb, BU3HAYUTU OCHOBHI GOpPMATU W KaHpH, Y
AKUX NOJAETLCA HAaTUBHA peKnama.

06’€eKT AoCNifKEeHHA — KaHpW 11 dopmaTH, Lo 0bMpatoTb
BITYM3HAHI HileBi OHMAWH-BUAAHHA ANA NpPeacTaBleHHA
HaTUBHOI peKknamum.

MeToau pocnig:keHHa. MaTtepian AOCNIAKEHHA CKAanu
3pa3Ku HaTMBHOI peKknamMu, NpeacTaBaeHi B HilLeBUX OHNAMH-
BuaaHHaAx: «Platfor.ma», «BbX», «Bit.ua», «AIN.ua», «Buro
24/7», «The Village. YKpaiHa», a TaKoX Yy TemMaTUYHMX
pybpuKax macoBux oHNANH-BMAAHb: «EKOHOMIYHA npasaa»
M «YKpaiHcbKa npaBga. Mutra». BugaHHa 6ynu obpaHi ana
aHanizy 3 ornagy Ha iXH NONyAApHICTb cepef  YCix
BITYM3HAHUX HieBUX OHNaiH-3MI. Takox 6yB y3aTWi A0
yBaru ToM ¢akT, WO HaTMBHA peKkNamMa B LMX BUAAHHAX
nepenbayeHa 3a KoHuenuieto. MMpo ue cBigyaTb nybAiyHi
BMCNOB/IIOBAHHA TONIOBHUX PEJAKTOPIB LMX BUAAHb (AuB.,
Hanp.: [13]).

Cneuymodika 06’ekKTa AOCNiAXKEHHA 3YMOB/IIOE
BUKOPUCTAHHA PAAY MeToAiB. 30Kpema, MeTog, aHanisy byno
3aCToCOBaHO A/A iaeHTUdIKauii HaTMBHOI peKknamu B
3arafibHOMy MacuBi nNybniKauii HilleBWMX OHNANH-BUAAHb.
KaHpoBi ocobnausocTi nybaiKkauiK, WO MICTATb HATUBHY
peknamy, AOCNIAXKEHO 33 [A0MNOMOrol0 METOAY KaHPOBO-
TEMATMYHOro aHanisy. Meton nopiBHAHHA 3aCTOCOBAHO ANA
BMABJIEHHA cneundikn NnpescTaBNeHHA HaTUBHOI peKnamMu B
HilleBUX OHNANH-BUAAHHAX Y 3iCTaBNEHHI 3 MAaCOBUMM.
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2. Pe3ynbTaTh AOCNIAKEHHA

BWMKOpPUCTAaHHA peKknamum B MACOBUX HOBUMHHWMX 3MI
MOX/AMBE Yy BUMNALI OKpeMuX pybpuK, Ae NOEAHAHHA
CMOHCOPCbKMX MaTepianiB i3 pefaKkUiiHUMMK € OpraHiyHUM.
Tak, calT «YKpaiHCbKa nNpaBaa» MiCTUTb HaTUBHY peKiamy B
aBox pybpukax: «EKOHOMiYHa npaBga» ¥ «YKpaiHcbKa
npasga. MuTTa». Y KOXHiA 3 Ha3BaHWX PybpuMK HaTUBHA
peknama MapKyeTbca Terom «CrneunpoekT» i3 yKasiBKo
KOMNaHii-3aMOBHMKA MaTepiany Ta nogaeTbca y dopmari,
TMNoBOMY AnA Uujei pybpuku. Hanpuknag, y pybpuui
«EKOHOMiYHA NpaBaa» BUKOPUCTOBYETLCA KaHP iHTepB’t0 3
NPOBIAHUMM YKpPaiHCbKUMK Bi3HECMeHamK (cneynpoeKT
«bi3Hec-iHTepB’'lo» B MNapTHepcTBi 3 MNpOeKToM «3e
IHTepB’loep Business»), aHaniTMYHOI CTaTTi Ha  pi3Hi
E€KOHOMIYHI Temu, 3aNeHO Bif MPOEKTY (CMeLnpoeKTH
«PROMARKET ENERGO» B napTHepcTBi 3 KomnaHiet «TEK»,
LL,O BMCBIT/II0E TEMATUKY PUHKY eneKTpoeHeprii; «|HHOBaL,ii B
Aii» B napTHepcTtsi 3 xonguHrom «TECHIIA», wo BucBiTAOE
TEMaTUKY HOBITHIX TEXHO/OTil TOLLO).

PybpuKa «YKpaiHcbKa npasga. MMuUTTa» NofAae HaTUBHY
peKknamy B KaHpax NOLOPOXKHbOrO PENOPTAXKY (CNeLnpoeKT
«Hes3BigaHa YKpaiHa» B MapTHeEPCTBi 3  KOMNAHi€
«HUAWEI»), »xuTTeBoi icTopii (cneunpoekT «BpaToBaHi
KUTTA» 33 NigTpUMKKM Komnaeii SANOFI), cratti y dopmari
naiidxaka (cneynpoekT « VUCOKi CTaHAapTU» B NapTHEPCTBI 3
pectopaHom «Veranda on the river»).

Cneunpoektn B pybpuui «YKpaiHcbKa npasga. Mutta»
MOKYTb He TiIbKW BMKOPWUCTOBYBATWM MEBHWUI XaHp, a ©
06’egHyBaTM pPi3HOXKAHPOBI NybAiKayii Ha nesHy Temy. Tak,
CMeunpoekT «Yutatm 3axonausBo» B NApPTHEPCTBI 3
KomnaHieto «McDonald’s» mictute nybnikauii B KaHpax
cTatTi-nadxaka v iHTeps’o.

OTKe, HaTMBHA peK/iiama B MacoBUX HOBUHHUX BUAAHHAX
CMMPAETbCA HA TPaAMLiMHI KaHpu (iHTepB'to, aHaniTM4Ha
CTaTTA TOWO). BUKOPUCTAHHA HETUNOBMX GOPMATIB y TaKUX
3MI moxnuBe B pybpuKax, WO CTOCYHOTbCA BY3bKUX Tem. Y
TaKUX BMMNaAKax GopmaTt NoAaHHA HATMBHOI peknamu B
macosux 3MI NpakTUYHO He BifPI3SHAETLCA Bif PEKNAMHOrO
KOHTEHTY B HillEBUX OHNAWH-BUAAHHSAX.

Ha pymky A. AHeHKa, nNogaHHA HATUBHOI peKnamu B
TPaAWLIAHMX NS MAcoBUX OHAAMH-3MI KaHpoBUX Ppopmax
nos’s3aHe 3 TUM, WO Hapasi «kKOMNAHii-pekNamosaBL,i Bxe

cami 3paTHi reHepysaTu iHdopmaLiHi npuBoaM Ta
CTBOPIOBATYM UiKaBui KOoHTEHT ansa 3MI. KomnaHii 3anyyatotb
BiANOBIAHMX  ¢axiBUiB, BWKOPWUCTOBYIOTb  MOM/MBOCTI

BNACHMX Megia (KOpnopaTWBHI caiTW, CTOPIHKKM Ta rpynu y
COLjafIbHUX Mepekax Towo) i <..> nepeTBOPOOTLCA Y
BUPOOHMKIB  MeajiakoHTEHTY. Lie BMXOAUTb 33 MeXi
TPaAWLiIAHOI pekNamu, TOX <...> Cy4yacHi KOMNaHii NoCTynoBo
TpaHCPOPMYIOThCA Y TBOPLiB HOBMH Ta icTopiii» [6, c. 52].
BianosigHo, Hilwesi BUAAHHA LUMPOKO BMKOPUCTOBYHOTb
TPAAMLIVHI KaHPW ANA BUCBITNEHHA HOBMH, LLO CTOCYHOTbCA
6peHaiB abo KomnaHii. AKLWO YATaLbKa ayaAMTOPIs HilleBOro
BUAAHHA 30ira€TbCa 3 LiNIbOBOIO ayAMTOPIEID BpeHay, Takuii
KOHTEHT Byae UiKaBMM YMTayam i He CNPUMaTUMeTbCA fK

peKknamHui.
MpUKNaZOM TaKOro KOHTEHTY € MmaTepiann pybpuku
«UYM. Kues» BugaHHa «Buro 24/7», npucsaveHoro
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Tematuui moau. PybpuKa MiCTUTb HOBWHHI MaTepianu,
NPUCBAYEHi 3axofam, WO NpPOBOAUTL YHiBepmar. BoHwu
NpeAcTaBneHi B TPAAMLIMHMX KYPHANICTCHKMX KaHpax
(HoBMHa, penopTa, iIHTEPB't0, OrA4 TOLWO).

B nopauvi HaTMBHOI peknamu B Hiwesmx 3MI BaxinBo
LOTPUMYBATUCA PeAaKLIHOI MOMITUKM BUMAAHHA. 3 OAHOrO
60Ky, Le 3abe3neyye OLHOTUMHICTb KOHTEHTY, WO, B CBOIO
yepry, 36epirae goBipy YMTauiB 40 BUAAHHA. 3 Apyroro 6oky,
Taki nybnikauii matoTb BWUCOKY MaPKETUHIOBY LjiHHICTb,
OCKi/IbKM YNTaY CNPUIMMAE IX Y KOHTEKCTi 3araibHOl TEMaTUKK
BUAAHHA, | NPU LbOMY AOr0O CTaBAEHHA A0 TeMMU 4u 06’ekTa
HaTUBHOI peKkNaMu 3aAUWAETbCA NO3UTMBHMM. Mapia
®pOHOLLYK, AUPEKTOP 3 MapPKETUHIY OHNaWH-BUAAHHA
«Platfor.ma», 3 Uboro npueoAy 3asHauae, WO KAOYOBOIO
npobnemoto CTBOPEHHA HATUBHOI pPeKknaMu B  HilleBuX
OHNaWH-BUAAHHAX € BU3HAYEHHA TOrO, AKUI BiAAiN NOBUHEH
UMM 3aMmatuca:  «fIK  NpaBWio, 3aMOBJIEHHA  Bif
peKknamofasLiB NPUX0AATb Y PEKNAaMHIUI BiAAiN, NpaLiBHUKM
KOTPOro HEMoraHo HaBYMAUCA 33L0BO/bHATM NOTPebU
peKknamofaBsLiB, NpoTe Mano WO po3yMiloTb B iHTepecax
ayauTopii BMAaHHA. HaTomicTb pegakuis, pobota KoTpoi
AKPa3 i nonArae y Tomy, WO6 3HATW, YUM KMBYTb Ta UMM
MOBUHHI XUTU YMTaui, 0 PEKNAMM HIAKOrO CTOCYHKY He MaE.
OT i BUXOAMTD, WO peKNamHi GOpMaTH CTBOPHOIOTLCA HE TUMMU
i He Tak, Ak cnig» [13].

AHanisytoum  pocsig  BiTYM3HAHMX  3MI wonao
BMKOPUCTAHHA HATUBHOI peknamu, Mapia PpoHoLyK
3a3Havae: «barato yKpaiHcbkux 3MI, wo npautooTb 3a
KYPHaNCTCbKMMU CTaHZapTamu, BMKOPMWCTOBYIOTb
MaTepianu, 3pobaeHi KUMoCb 3 60Ky peknamogasus. BoHu ix
BUYMTYIOTb, PeAarytoTb, MapKytoTb AK PR abo AKocb iHaKwwe,
npoTe ue He iXHi KOHTEeHT. | ue Bia4yBa€eTbCA, BUrNAAAE
CXOXMM Ha Ti CTapi CTOPiHKM B APYKOBAHWUX KypHanax —
3BEPCTaHi ¥ HanucaHi He peaakuieto, i Big Toro abcontotTHo
Heuikasi» [13].

[oBOpPAYM NPO NPAKTUKY CTBOPEHHA HAaTUBHOI PeKNamn y
BuaaHHi «Platfor.ma», Mapia ®poHowyK Haronowye Ha
TOMY, WO CTBOPEHHA HATUBHOIO KOHTEHTY € KOMMETEHLi€0
KYPHANICTiB, a He pPeKNnamozasLiB YM MpPaALIBHMKIB
MapKeTUHroBoro Biaginy: «HaTMBHY peknamy CTBOPIOE
OKpemui Biagin B peaakuii. Mpauoemo mu auwe i3 TMMK
peknamofasuAMK, ifei KOTpUX He CcynepeyaTb HaWWm
BJIACHMM i TOYHO He 34aTHI BUKAMKATU HEraTUBHY peakLiio y
TUX, XTO Hac YnTae. oBipy ayguTopii BTPAaTUTKM AyKe Nerko, 3
LMM He BapTO PU3MKYBaTU HaBiTb 3apasm rpollen <...>.

30e6inblWOro Mn NPoAaEMo He “KOHTEHT npo bpeHa”, a
“OpeHpoBaHNi  KOHTEHT”. BogHoyac  Hamaraemocs
3pO3yMiTH, WO came NoTpibHe peknamogasuto, i 3pobutu
Tak, abu Te, wo Oyae uikaBe ayauTOpii, BMKOHYBaNO
KOHKpeTHi 6isHec-3aBaaHHsA <...>. Y Platfor.ma € npasuno: mu
HIKOAM He NYBAIKYEMO KYPHANICTCbKUI KOHTEHT, CTBOPEHUIA
peknamogasuem abo PR-areHuieto» [13].

BinblicTb BITYM3HAHUX HileBUX oHNaWH-3MI nodinAoTb
Taky noswuuito. Cepes aHani3oBaHUX HiwesBMX OHAaNH-3MI
HaTUBHa peK/nama NOLAETbCA B pedakUiiHUX maTepianax y
TaKMX BUAAHHAX, AK «Platfor.ma», «Bit.ua», «AlN.ua», «Buro
24/7».

BogHouac BuaaHHa «BX» i «The Village. Ykpaina»
[OMNYyCKalTb  BMKOPUCTAHHA  MaTepianis,  CTBOPEHWX
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peknamogasuem. Y BugaHHi  «BX» Taki maTepianm
CKnajaTb AK cepil nybnikauii y Mexax CneunpoeKTiB
(HanpuKknag, «Irpy NOKoAiHbY» Yy MAapPTHEPCTBI 3 KOMMaHIEw
«Lenovo» i 6narogiiium doHaom «KusHentob», «Uctopun
npo 6M3Hec» y napTHepCTBi 3 KOMNaHieto «Hosa MowTar), Tak
i OKpemi aHOHCWM MpO MOAji, aKuii Ta iHwWi maTepiann Big,
6peHaiB-napTHepiB.

BupaHHa «The Village. VYKpaiHa» Takox nybnikye
MaTepiann peknamosasLis y pybpuui «Mpomo», Wo mMicTUTb
aHOHCM NpO MoAji, HOBWMHHI MmaTepianu Big 6peHaiB-
napTHepis, ornaauM Towo. Taki MaTepiann Bi3yasbHO
BiA,Pi3HAIOTHCA Bif, PELITU KOHTEHTY CaliTy: BOHWU MapKyHOTbCA
nnawkoto «Mpomo», B Nifi MICTUTbCA MOCMAAHHA Ha CaunT
peknamofaBsLA Ta MOro CTOPIHKM B COLiaNbHUX MepeKax, Y
3aK/IIOYHIA  YacTUHI  3a3HAYa€ETbCA, 3a YMEl MIATPUMKM
CTBOPEHO MaTepian, a TaKoX pPO3MIlLyETbCA NOrOTMN
cnoHcopa. Pasom i3 TMm BuaaHHA «The Village. YkpaiHa»
BMKOPWUCTOBYE 1 peaakLiiiHi maTepiann HaTUBHOI pekiamu B
pybpuui  «Cneunpoekt». [MomibHi MNPOEKTM  MOKYTb
CKnagatuca 3 ofHoi abo KinbKox nybnikauii nesHoi
TemMaTuku. Martepianu uiei pybpuKkn nogatoTtbca y dopmari
NOHTpPifa, NP LbOMy TEKCT HabyBaEe PisHUX XKaHPOBUX GOPM.
30Kpema, BUKOPWCTOBYKOTbCA aHPW aHaNITMYHOI CTaTTi
(Hanpuknag, cepis nybnikauii Ha Temy €KONOriYHOro
CMNOMMBAHHA, CTBOPEHWUX Y NapTHepcTBi 3 bpeHaom Yves
Rocher: «flk BpaTyBaTM nnaHeTy Bif camux ceben,
«HaTypanbHa, OpraHiyHa, eKo: Wo pobUTb KOCMETUKY
6esneyHolo Ana [OBKIANA | 340poB’a», «fAK BpATyBaTM
NAaHeTy Bif, Mac-MapKeTy: YOMY Hac BCiM NOTPIOGHO MeHLe
KynyBaTu»), iHTeps’to (cepis iHTepB’t0, 06’eaHaHMX B 0AHOMY
maTepiani «bytn coboto: Wo AymatoTb YONOBIKM NPO CBOIO
30BHILLUHICTbY Yy NapTHepcTBi 3 6peHaom Philip Martin’s).

dopmaT NoHrpiay A,03BONAE BUKOPUCTOBYBATU HETUMNOBI
KaHPOBi NOEAHAHHA. TakK, y CNeunpoeKTi «3Himan wyby» B

naptHepctBi 3 O «EanHa nnaHeTa» MOEAHYHOTLCA
dboTomaTtepianm, BUKOHAHi B  pamkax  OTONPOEKTY
«XyTpoOFF», i TEKCT 'y »KaHpi aHaniTM4Hoi  cTaTTi,
npucBaYeHUn Temi yHKUIOHYBaHHA XyTpoBuX depm B
YKpaiHi.

OKpemy rpyny CKNagawTb IHTEPaKTUBHI  dopmaTu

nybnikawin, wo HabyBaloTb NOWMPEHHA NPOTATOM OCTaHHIX
POKIB Y HilleBMX OHNaH-BUAAHHAX. [XHA cneumndika nonarae
B TOMY, L0 ayAUTOPIA BUAAHb «HE € NAaCMBHUM YYaCHUKOM, a
BiANOBIAA€E Ha 3aNUTaHHA, HamaraeTbCs BUrpaTtu, aie» [6,
c. 52].

Cepen OOCNiOKEHWX BUAAHb HaAMBINbW LWKMPOKO TaKi
aHpwu BuKopucTosye BuaaHHA Platfor.ma. Irposi dopmatu
WMPOKO BUKOPUCTOBYKOTLCA TYyT | ANA NpeacTaBieHHA

pefakuiiHux  matepianis.  Hanpuknag, y  pyb6puui
«BurpaBaitHo»  npeAacTaBneHi  MmaTtepiaaM B KaHpi
aHaNITUYHOI CTaTTi Ha CycninbHO Baxausi Temu. [licna

03HAWOM/IEHHA 3i CTATTEl0 YMTay MOXe NPOWTM TecT, 3a
pe3ynbTaTamu AKOro B3ATW y4acTb y posirpawi npusie. Tomy
npeAcTaBAeHHA HAaTUBHOI peknamm B irposux dopmatax Ha
cavTi Platfor.ma BMgaeTbca npupoaHUM ana ynTadis.
PeknamHuit KOHTEHT NPEACTaBNEHMIN HA CAlTI B KisIbKOX
dopmaTax. 30Kpema, BUAAHHA BUKOPUCTOBYE TUNOBUI ANA
OHNaNH-BMAAHb irpoBuit popmart Tecty. B Takomy dopmari
npeAacraBneHuit cneunpoekt «What is your problem? Yomy
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BM A0Ci MOraHo 3HaeTe iHMiW, i Wo 3 uMm pobutn» B
NapTHEPCTBi 3 OHNAWH-LWKONOK aHrniicbkoi MmoBu «English
Dom». Tect gonomarae Yntayy 3p03yMiTU OCHOBHI TPYAHOLLi
Y BUBYEHHI aHIiCbKOT MOBM 1 MPOMOHYE WAAXU BUPILIEHHA
npobsemu 3a 4ONOMOTOH NOCAYT WKOAN-PEKNAMOAABLA.

Wunpoko BuKOpUcTOBYE ¢opmaTt TecTy 1 BMAAHHA
«Bit.ua». Momy npuceaueHa okpema pybpuKa caiiTy, Lo
CKNAJAETbCA AK 3 PeAaKLiMHOro KOHTEHTY, TaK i 3 MaTepianis
HaTUBHOI peknamu. OcCTaHHi NO3Ha4YeHi Ha caiTi xelwTerom
«#napTHEPCbKMIY»,

Takox BuaaHHAa «Platfor.ma» BuKopuctoByEe AnA
NOAAHHA HATUBHOI PEKIaMU HETUNOBUIA ANA OHNAWH-BUAAHb
irpoBuit dopmat reHepaTopa. Ha CTOpiHLi crneunpoeKkTy
«KuHYyTM BCe i..», npuceayeHomy 6i3Hec-Tematuui Ta
CTBOPEHOMY B NapTHepCTBi 3i WwKonow «®Pyanpocsitar,
npeAcTaBneHe aHimauiiHe 306paXkeHHA, Ha AKOMY uYMTavy
NponoHyeTbcA 0bpaTth 06’ekT. KoxeH i3 rpadiyHnx o6’ekTis
MiCTUTb MOCWUNAHHA Ha TEKCT, Y AKOMY BUCBITAOETbCA igen
ans bisHecy.

Cepeq, pewTn [OCNIAMKEHUX HileBMX OHNANH-BMAAHb
irpoBi dopmaTti 3aCTOCOBYIOTHCA B MOOAMHOKUX BUMALKAX.
Mpu uboMy HalnmowwupeHiMm € dopmart TecTy — MHoOro
BMKOPUCTOBYIOTb BUAaHHA «The Village» (cneunpoekt «Yu
BMi€Te BM NpaBW/bHO 06MpPaTi NPOAYKTUY» Y MapTHepCTBi 3
KomnaHieto «Coca-cola YkpaiHa») Ta «YKpaiHcbKa npasga.
HuTTa» (cneunpoekT «MUTU YM He NMWUTU» B NapTHEPCTBI 3
KomnaHieto «Coca-cola YkpaiHa»).

3. O6broBopeHHsn

Hafaxo4KeHHA Big peKnamm € O4HUM 3 OCHOBHUX AKepen
aoxopy pna 3MI, a 3HaUUTb He3aNneXHOCTi Bif MOMIUBMUX
BNAMBIB i3 HOKY BNACHMKIB, KOTPi MOXYTb 33 [LOMOMOroOi0
diHaHCOBMX BaKeniB BTPYYaTUCA B pefaKuUilHy MONiTUKY.
Tomy nowyK HOBMX ¢opmaTiB B3aEMOBUFiQHOI chiBnpawi
peknamogasuis Ta 3MI 3anMIWAETLCA aKTyanbHUM i gAA
MeZiMHUKIB, | ANA NpeacTaBHUKIB bpeHais. OfHielo 3 Takux
HOBALiM € HaTUBHA PEKNama, AKa NOAAETbCA MAKCUMaNbHO
NPUPOAHO ANA PeLunieHTa ¥ NOKAUKaHa AaTh KoMy NOTPibHY
iHbopmauito, ane y 38’A3Uj 3 iHTepecamun peknamoaaBus.
OTKe, pocnigKeHHA GeHOMEeHY HATUBHOI pPeKkNamu MoKe
6yTV LiKaBMM ANA TEOPETUKIB i MPAKTUKIB MapKETUHTy B
NNaHi  OUiHKM  edEeKTUBHOCTI  MOAIGHUX  pPeKnamMHUX
NoBiZLOM/EHb.

BogHouyac ¢eHOMeH HATUBHOI PeKNamMM Ma€E LIMPOKI
nepcneKkTMBN AOCNIAXKEHD i B MeXKax Teopii XKypHaniCTUKMK.
®OKyC KypHanNiCTUKO3HaBYMX pPO3BIAOK MaE MNoOTeHUian
30cepenKyBaTUCA Ha TOMY, HAaCKiZIbKM Pi3HOMaHITHI KaHpPOBI
BUABM HATMBHOI pPeKkNaMM, 30Kpema Ha TOMY, AK KaHpu W
bopmat HATMBHOIO PEKJIAMHOrO KOHTEHTYy 36arayytoTb
OHNAH-KYPHANICTUKY.

4. BUCHOBOK

B ocTaHHi pOKM npouec B3aemogii megia 3i CBOEi
ayAMTOPIE 3a3HAE LiN0i HU3KM TpaHCchOpMaLil, 30Kpema Le
CTOCYETbCA CMOMMBAHHA peKknamHoro KOHTEHTY.
MapKeTHHroBi  JOCNiAXeHHA CBifYaTb NpPO HeraTuBHe
CTaB/JIEHHA [0 TPagMuiiMHOi peknamu 3 60Ky binblocTi AK
Tenernagadie, Tak i iHTEPHET-KOpUCTyBayiB. 3 ornagy Ha


https://platfor.ma/
https://platfor.ma/
https://bit.ua/

ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

noaibHi TeHaeHUii, Bce 6inblwoi akTyanbHocTi Habysae
HaTUBHa pPeKkNama, AKa Hacniaye Gopmy KOHTEHTY TOrO Mefia,
Ae po3miwyetbcA. LUMpPOKMI MnoTeHLjan BUKOPUCTAHHSA
TaKoro BMAY PpeKNamu MaloTb AKPa3 HiweBi BUAAHHA,
OCKiNbKM BOHM OPIEHTOBAHIi Ha BY3bKOCMEL,iafi30BaHMN
KOHTEHT, i TakKMM UYMHOM iHPOpPMaLIA CKEepPOBYETbCA [0
CEermeHTOBAHOI LiIbOBOI ayauTopii.

MpoBeaeHni aHani3 NpPoAEMOHCTPYBaB, WO HATMBHA
peknama y mMacoBux HoBuHHMX 3MI nogaHa y TpaguuUiiHUX
aHpax (iHTepB’to, aHaniTM4YHa cTaTTA, penopTtax) abo y
dopmari cneunpoekTiB. Hilwesi BUAAHHSA, OKPIiM TPAaAWLiMHUX
KaHpiB HOBMHW, penopTaxy, iHTeps’to, ornagy, 3 MeTow
HAaTUMBHOIO PEKNaMyBaHHA WKPLIe BUKOPUCTOBYIOTb HOBITHI
dbopmaTtu — KuTTeBa icTopin, cTaTTA-Nadxak, nigbdipka. Ana
KpalLoro BM/AMBY Ha CMOXMBA4Ya HATUBHWUWA PEKNAMHUIA
KOHTEHT MOBMHEH BIgNOBIAATM pefaKuiMHin  noniTuui
Megiapecypcy Ta 33 $opMoto He WTW BPO3pi3 i3 3aranbHoO
TemaTtukoto 3MI.
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Pykaliuk R., Shulga D. Native advertising in the Ukrainian niche online-media

The article highlights the phenomenon of native advertising as a modern advertising concept, the main characteristic of which is the
adapting advertising content to the mass media, in which it is published.It is determined, that native advertising is appearing and
actively developing with the growth of online media, in which traditional advertising concepts are ineffective. It is established that
the culture of media consumption of the new generation affects the choice of channels for the distribution of native advertising.
There is a high demand for niche content among modern readers, so commercial publications in niche publications are credible.
Given this, it was concluded that the placement of native advertising in niche online media has broad prospects. On the other hand,
in mass online media native advertising is limited and presented mainly in thematic sections. It is established that the native
advertising in the thematic sections of mass online media has mainly the concept of special projects and is based on traditional
journalistic genres: interviews, analytical articles, and reports. Niche media widely use new concepts (life stories, lifehack articles,
collections). Also, the game concepts of publications (cards, tests etc.) are popular.

It was established that the concepts and genres of native advertising in niche online media largely depend on the editorial policy of
the media. Most publications use editorial content to present native advertising. In some online media, the use of advertiser’s
materials in the form of announcements or news about the company is allowed.

Keywords: native advertising, online media, mass online media, niche online media, genre.
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OcBiTHiI BeKTOpu y chepi BUAABHMNYOI CNpaBU Ta peaaryBaHHA
NiamorunbHa H.B., TepxaHosa O.B.

AHinpoecbKuli HayioHanbHuii yHieepcumem imeHi Oneca NoHYapa

Y cTatTi 3giicHeHo cnpoby npoaHanizyBaTM OpraHisauilo Ta pe3ynbTaTM NPOBEAEHHA HaBYaJ/IbHOI NPAKTUKMK, LLO € BaXK/IMBOHO
CKN1a[0BOI0 Y NpoLeci NiAroToBKM MalbyTHIX ¢paxiBuiB i3 BUAABHUYOI CNpaBu Ta peaaryBaHHsA, AN CTYAEHTIB, AKi HaBYaloTbCA 3a
nepwum (6akanaBpCcbKMM) piBHEM BULLOT OCBITU. EBPONENCbKa CNPAMOBaHICTb OCBITK B YKpaiHi Nnepeabayae He vwe npuBeaeHHsA
[0 EAVHOrO CTaHAAPTY OCBITHIX Mporpam, a i HanexHy npodeciliiHy NiaroToBKy cnewjanicTis, AKi moraum 6 3rogom peanisyBat HabyTi
3HAHHA Ta HaBUYKM y By ab-AKil EBPONENChKii KpaiHi. Monpw icHyroui BigMiHHOCTI B TEXHIYHOMY OCHALLEeHHi BUAABHMYMX MigNPUEMCTB
y €EBponi Ta B YKpaiHi, 0c06/1MBO po3TalloBaHMX B NPOBiHLi, € NTeBHMI KOMMIEKC 3HaHb Ta YMiHb, fIKi 03BO/IATL MabyTHIM daxiBuam
y chepi BUAABHMYOI cnpaBm afanTyBaTMUCA 40 HOBITHbOrO APYKAPCbKOro YCTAaTKyBaHHA, 3peanisyBaTu HabyTi HaBMYKM y NofanbLuiit
NPaKTUYHIM pobOoTi.

Buknagaui, AKi npautotoTb Ha daKynbTeTi cucTem i 3acobiB MacoBOi KOMYHiKaLil IHINPOBCbKOro HaLiOHAaNbHOTO YHIBEPCUTETY iMeHi
Onecs ToHYapa, AOKAAAATb YMMani 3ycunna pgns Toro, Wob nogatv crtyaeHTam ob’eMHi 3HaHHA AK MPOo iCTOpito coujianbHMX
KOMYHIKaLii — NpuYoMy He nnLe B MeXKax YKpaiHCbKOT Mapaanrmu, a i1 CBiTOBOI, — TaK i NPO cy4acHi TeHAeHL,iT po3BUTKY 3acobis mac-
meZia, BK/toYatoum BCi iXHi GopMU Ta BUABNEHHSA.

Y ¢okyci yBaru BMKNaLayiB 3HaX0AUTbCA i TaKUI BaXK/IMBUIA eNeMeHT OCBITHbOro NpoLecy, AK NPaKTUKa CTYAEHTIB, AKY MOXHa
BM3HAUYUTM AK 0AHY 3 OopM abo OAMH i3 MeTOAiB HABYAHHSA, OPIEHTOBAHMX HE INLLIE Ha 3aCBOEHHSA NMEBHOI CyMM 3HaHb, a 1 Ha 38406yTTA
BiZANOBIAHUX YMiHb Ta HaBW4YOK. Came MUTaHHA OpraHisauii Ta pe3ynbTaTiB MPaKTUYHOI MiArOTOBKM MaWbYTHIX cnewjanictis mu
CNpobyeEMO aKTyanisyBaT y NPOMNOHOBaHIM poboTi. AK nNpuKnag peanisauii HaBYyaNbHO-METOAMYHMX MNOLWYKIB B opraHisauii
HaBYa/IbHOro NPOLLECY Ta 3a0X0YEHHA CTYAEHTIB 0 CAMOCTIMHOT pO60TH Yy LapUHiI BUAABHUYOI cnpaswy, Ti icTopii Ta po3BUTKY B YKpaiHi
po3rnagaeTbea 6ibniorpadiuHMIM CNOBHUK-A0BIAHWUK «BMaaBHMYa cnpaBa MpuAHinpoB’a B iMeHax: iCTopis Ta Cy4acHiCTb», yKnaaeHui
BMKNaga4amu GpakynbTeTy pa3om 3i CTyAEeHTaMM 3a pe3ynbTaTaMu NPOXOAMKEHHA HABYANbHOI MPAKTUKW.

3a3BMYall 3HaHHA 3 icTOpii BUAABHUYOI CNpPaBu CTYAEHTU OAEPKYIOTb B YHIBEPCUTETCbKMX ayAUTOPIAX Ta CTYAilOOYM BiANOBIAHI
BMLWIBCbKI MigPYYHMKK, ane 3micT Nigpy4HUKiB popmye 3arasibHe ysSBIEHHS MPO PO3BUTOK BUAABHULTB Ta APYKAPEHb HA Pi3HUX
iCTOPMYHKMX eTanax, i Uj 3HaHHA 3aAULWaloTbCA Y TEOPETUYHOMY NigrpyHTi Nnpodecii, To6To iHpopMmauieto 3i cnewianbHOT HaBYaNbHOT
niTepatypu. 30BCim iHWA cnpaBa, KoM CTyAeHTU 36MpatoTb maTepiann 3 icTopii BUAABHMLUTB, BUAAHb Ta BUAABL,B, AKA CTOCYETLCA
TOrO perioHy, B AKOMY BOHM XMBYTb. BnacHopy4Ho 3ibpaHa Ta BnopaaKoBaHa iHbopmaLia MiLHO 3aKapboBYETbCA Y NaM’ATI, @ TAaKOXK
CYTTEBO PO3LUMPIOE YABNEHHSA NPO KYNbTYPHIi Ta iCTOPMYHI NpoLecy, Wwo BiabyBannca B O4HIM 3 YKPATHCbKUX KYNbTYPHUX NPOBIHLiM —
Ha MpugHinpos’i.

Kntoyoei cnoea: sudasHu4a cnpasa ma pedaz2ysaHHsA; 0c8imHili npoyec; Ha84aAbHA NPAKMUKA, camocmiliHa poboma cmydeHmis;
8uUO0aHHA; «BudasHuya cnpasa lNpudHinpos’s e imeHax: icmopia ma cyvyacHicmo».

1. Bctyn nepepaxoBaHWX  creujanbHOCTEN nepefbavyae  nesHi
) 0c06/1IMBOCTi Ta Habip HaBYANbHUX AUCLMIAIH, AKI CNPUATUMYTb
MocraHoBka npobnemn. CborogHi  ranysb  3HaHb rmbokoro i

bOpMyBaHHIO  MaKCMMasbHO MaHOPamHOro
YABMEHHA Npo MailbyTHiO npodecito, ii cyyacHi TeHaeHLU;ji Ta
NepPCneKkTUBM NOAA/BLIOMO PO3BUTKY.

Buknagadi, aki npautotoTb Ha GpakynbTeTi cucTem i 3acobis
MacoBOi  KOMyHiKaLii  [JHinpoBCbKoro HaLioOHaNbHOro

«¥ypHanicTMKa» BK/IOYAE KifbKa cnewianbHOCTeN, AKi paHilwe
6ynn  CamoCTiMHMMKM  HanpAMKamK, a Came: BJacHe
«XypHanicTka», «BugaBHMYa cnpaBa Ta pefaryBaHHA»,
«Peknama Ta 3B'A3KM 3 TPOMaACbKiCTIO». 3p0o3ymino, uo
HaBYaHHA 3a OCBITHbO-NPOdECitHUMM nporpamamu
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yHiBepcuTeTy imeHi OnecAa [OH4Yapa, [OKN3ZQ0OTb YMMani
3yCUANA Na Toro, Wob noaat CcTyaeHTamM 06’eMHI 3HaHHA AK
MPOo iCTOPIit0 COLia/IbHUX KOMYHiKaLLA — NpUYOMy He nulie B
Me3ax YKpaiHCbKOi napagmrmu, a i CBiTOBOI, — TaK i NPO Cy4acHi
TeHAEHUii po3BMTKY 3acobiB Mac-mefia, BKAKOYAUYM BCi iX
bopMM Ta BUABNEHHSA.

Y ¢oKyci yBaru BUKIaAauiB 3HaX0ANTbCA | TaKUI BaKINBUM
€/1eMeHT OCBITHbOrO NPOLLeCY, AK NpaKTUKa CTYAEHTIB, AKY
MOHa BM3HAuMTU AK OaHYy 3 dopm abo oauH i3 meTois
HaBYaHHA, OPIEHTOBAHMX He /INLIE Ha 3aCBOEHHA MEBHOI CYyMU
3HaHb, a 1 Ha 3406yTTA BiANOBIAHMX YMiHb Ta HaBUYOK. Came
NWTAaHHA OpraHisauji Ta pe3ynbTaTiB NPAKTUYHOI NigrOTOBKM
MaMlbyTHIX crewjanicTiB MM CNpoByemMo aKTyanisyBatm vy
MPOMOHOBaHi poboTi.

AHani3 ocrtaHHiXx AocniaKeHb Ta ny6nikauid. OcTaHHIM
Yacom  JOCAIAHVMKM  Aefani  yacTiwe 3BepralTbCcA A0
METOANYHMX NPOoBAEM BUKNAAaHHSA B YKPATHCHKIN BULLI LIKOA,
30CepeaKyIOUM yBary Ha TaKWX aKTyalbHWUX MUTAHHAX, AK
YNPOBa[KEHHA [HHOBaUiA y ranysi suwoi ocsitn [1; 2],
KPeaWUTHO-MOAY/IbHA CUCTEMA HaBYaHHA [3; 4], @ TaKOX Ha
3ara/ibHMX TEHAEHLIAX Y MiAroToBLi $axiBLiB 3 BMLLOK OCBITOK
[5-9]. 3HayHO piflwe 3BepTatOTbCA AOCAIAHMKM O MUTaHb
OpraHisauii Ta NPoBeAeHHA MNPAKTUKM Y BULLMX HABYANbHUX
3aKknagax [10].

3-NOMIK UMCNEHHMX — MO-CBOEMY LiKaBMX i, 6€3ymMOBHO,
KOPWUCHMUX — HAYKOBMX Ta HaBYa/IbHO-METOAMYHUX PO3PODOOK,
noB’A3aHMX i3 npobnemamu pPoO3BUTKY BUAABHUYOI CMpaBu Ta
peaaryBaHHa y cBiTi (ame., Hanp.: [11-16]), xouemo BMOKpeMUTH
HaBYa/bHWUIM NOCIOHUK BMKNadauykn HalioHaNbHOrO TeXHIYHOro
yHiBepcuTeTy YKpaiHW «KUIBCbKMIA NMONITEXHIYHUIA IHCTUTYT iMeHi
Iropa CikopcbKoro» |. Kasak, B IKOMY aKUEHT 3pobieHo Ha
KOHUENTYanbHWUX HaNpAMax PO3BWUTKY BULLOI LWKOAM B YKpaiHi
[17]. Nonpu cnpsAMOoBaHicTb 3ragaHoOro BUAAHHA Ha NiAroTOBKY
daxiBLiB TEXHIYHMX CMEeLiasbHOCTeW, BBAXKAEMO WMOrO 3MICT He
NIWLLIE BAXK/IMBMM, @ M TAaKUM, LLLO MOXKe BYTV nowmpeHuii Ha byab-

ryMaHiTapHi cneujanbHocti. [locniaHnua nigkpecniog, Lo
nianucaHa 29 esponencbKMMM KpaiHamm BoNOHCbKa KOHBEHLA
3000B'3ye €BPOMEMCbKI BULWWI NPUBECTM OCBITHI CUCTEMM Y
BiANOBIAHICTb [0 €AMHOMO cTaHAapTy. OcobMBY 3HAUMMICTb Ta
aKTYaNbHICTb ANA HALOI PO3BIAKM CTAHOBUTb CNYLIHA AyMKa Npo
HaABHICTb HeJONIKIB Yy NIArOTOBLi Crewjanictis B YKpaiHi, Lo
3YMOB/EHI «BHYTPILUHbOIO 3aUMKEHICTIO HALLOHANBbHOI CUCTEMM
OCBITH, OCKi/JIbKM BOHA He NOB'A3aHa 3 BUPOOHMLITBOM, HE MOMKe
roTyBaTu cneujianictie gna npaktMuHoi pobotuy» [17, c. 7). Linkom
MOTrOAKYEMOCA | 3 Te30l0 LWOAO0 CrpAMYBaHHA OCBITHbOMO
Mpouecy Ha KiHUEBUM pe3y/ibTaT, fKui 3abesnedyBas 6w
3aCTOCYBaHHA | BMKOPUCTAHHA HabyTux 3HaHb Yy byap-AKiii
€BpONeMnCbKil KpaiHi [17, c. 7].

OT)e, MOBa Ae NPo NPaKTUYHY NiAroToBKy NpodecioHanis
Y NEBHIN ranysi. 3p03ymino, WO TEXHIYHIN piBeHb BITYUIHAHUX
BMAABHMUTB, Tunorpadii Ta  ApyKapeHb,  0C06/MBO
MPOBIHUiHUX, MOLEKONN BaXKKO MOPIBHATM 3 aHaNOTiYHUMM
YyCTaHOBaMM Ta MiANPUEMCTBAMM EBPOMENCBKUX [EPIKaB,
OCHALLEHMUX HAMCY4YaCHILWMM YCTaTKyBaHHAM. Ane, roBopayM
NPO TaKWin BY3bKMI HanpAMOK, AK BWAABHM4Ya crnpasa Ta
pegaryBaHHa, Cnig PoO3yMiTW, WO BONOAIHHA OCHOBHUMM
npodecinHMMM  HaBMYKaMM  A03BOUTb 63  0cobanBuMX
yCKNafHeHb afanTysBaTmca A0 poboTv 3 TeXHIYHMMKM 3acobamu
HOBOTO MOKOAIHHSA.

68

[leAKi HayKoBLi CnpaBesAMBO BBAXKAlOTb, LLO BXMBAHHA
TaKMX MOHATb, AK «BMIHHA» Ta «HABMYKM» AK CUHOHIMIB,
npu3BOAMUTb A0 PO3MMBAHHA X TEOPETUYHOTO BU3HAYEHHSA i
BTPATV CEMAHTUYHOTO HIOAHCYBAHHA TUX MOMEHTIB, AIKi CbOrOAHi
€ 060B’A3KOBMMM CKNaHVMKamu by ab-AKOi OCBITHLOI MPoOrpamm
abo pobouoi Nporpamm oKpemoi HaBYaIbHOI AUCLMNIHW.

AKWO Yy3arafbHUTU AYMKM Ta CnocTepeeHHa $axosux
METOAMCTIB Ta AOCNIAHMKIB, AKi BMBYANM TEOPETUYHMIA BiK
npobaemm WoA0 CMUCIOBOrO HaMOBHEHHSA LUMPOKO BXMBAHMX
Y NPAKTULj BULLLOT KON MOHATb, TO MOXHA 3p06UTU BUCHOBOK:
YMIHHA  BK/IIOYAE 34aTHICTb  BWMKOHYBAaTM  AKicb  Aii i
CYNpOBOAKYETbCA MpoLLecom MucieHHa [18, c. 10], TobTo
OLiHKM, paLioHanbHOro BMGOPY MPMItOMIB, CPAMOBAHMX Ha
onepaTMBHY M afeKBaTHy peani3auilo UWx Aiik; y NOHATTI
«HaBMYKa» BWKOHaHHIO 4ii nepeaye p[ocsin, HapbaHui
BHacnigoK 6aratopasosBoro ii nosTopeHHa [19], To6TO Ha
NepwMin  NAaH BUCYBAETbCA TaKa XapaKTEPUCTUKa, AK
aBTOMATM3M, TaK 61 MOBWTH, BHYTPILLHA 3aNPOrPamoBaHiCTb.

Merta craTTi nonsrae 8 Tomy, o6 ONPUAOAHUTU HOBITHI
dopMM  OpraHizauii OCBITHbOrO Mpouecy, 30Kpema TaKoi
BAK/MBOI ii CKNa0BOI, AK HaBYa/IbHa MPAKTUKA, | NOA4IANTMCA 3
KoneramMm 3 BULUMX HaBYa/JbHUX 3aKNadiB YKpaiHM BAACHUM
AOCBIZAOM i 3,D,06YTKaMVI WO MOXe CTaTM MOLITOBXOM A0
Cepio3HOro 1 LiKaBoro 06roBOPeHHs aKTyaslbHUX i CKAAZHMX
MUTaHb LWLOAO LiNeCNPAMOBAHOI NiAroToBKM ManbyTHIX daxisLis
y ranysi BUAABHMYOI CNpaBu Ta pegaryBaHHA.

06’ekT gocnigKeHHs — 6ibniorpadiyHNit CTOBHUK-A0BIAHWK
«BupasHunya cnpasa [pugHinpos’as B iMeHax: icTopia Ta
cyyacHictb» [20] (aumB. puc. 1).
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Metoau pocnigykeHHs. [ig yac pobotv Hap cratTelo
BMKOPUCTAHO TPaaMLInHI 3arasIbHOHAYKOBI meToam
CNOCTEPEXKEHHA, aHanidy, CWHTe3y Ta y3arabHeHHA, AKi
3aCTOCOBAHO MPW aHaNi3i HAa3BaHOTO BULLE BUAAHHA Ta BUKIay
MaTepiany Lo MOoro NiarotoBkM Ao nybikauii. CnoctepexkeHHs
33CTOCOBAHO AK EMMipUYHMI MeToZ Ha nonepeaHbOMy eTani
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BMBYEHHA OO’EKTa AOC/IAMKEHHS, NPUYOMY 34jlcHIOBanoCA AK
NnoAboBe 1 CyUiNbHE CrOCTepeeHHs 06’ekTa 3 MEeTow
bOopMyBaHHA HeynepeasKeHOro BPaXKeHHA Bif, HbOTO. 3-MOMIX
TPaAMLIMHUX METOAIB HAyKoBOrO AOC/iAXeHHs obpaHo AK
HabinbLL edeKTUBHI — aHani3, y xoAi 3acTocyBaHHA AKOro 06’eKT
NiaAaaHo PO3LUEN/IEHHIO HA OKPEMI CKNadoBi, TOBTO B Hallomy
BMMAZKY — Ha OKPeMi CNOBHMKOBI CTaTTi, 6e3 Yoro po3mosa npo
KOHTEHT CNOBHUKA-L0BigHMKA B3arai byna 6 6e33micToBHOM, a
TaKOX CUHTE3Y — METOAY, L0 MAE LLIIKOM NPOTUENKHY aHANI30BI
CNPAMOBaHICTb, OCKi/NbKM, Nnlle 06’efHaBLWM 3adikcOBaHi AaHi
NPO  CNOBHWK, MOMEMO  YTBOPWUTM  NEBHY  LiMiCHICTb
focnigKysaHoro 06’ekta. [OUiNbHICTL 3aCTOCYBaHHA METOAY
icTopiorpadiyHoro noluyKy B rymaHiTapHiin coepi 3posymina
0C06/1MBO 3 YpaxyBaHHAM MOAICEMAHTUYHOCTI Camoi Ha3BM
METOAY: B HALLii po3BiALj 3HAYYLLICTb | NPUBABAMBICTL LOro
MeToZly 3ymoB/eHa HeobxigHicTio opmyBaHHA yABAEHHA NpPO
KOHKPETHI iCTOPUYHI eTann po3BUTKY BUAABHUYOI CNPaBK, TaKOTO
YABNEHHA, WO He MpeTeHAye Ha BWYEpnHiCTb, ane, He
3aMoBHMBWIM B TaKWii cnoci6 «6ini naamu» Ha icTopuKo-
BMAABHWMYIK  Mani, HEMOMNMBO T[OBOPUTU MpPO  iCTOPItO
BMAABHULTB aHi B OKPEMO B3ATOMY perioHi, aHi 3aranom. Kpim
Toro, ictopiorpadiyHMin MOLIYK 3aCTOCOBAHO K AOMOMiKHUIA
cnocib 36opy npodeciinHo opieHTOBAHOI NiTepaTypy i Axepen.
EKcnepumeHTanbHi NPUMOMM YHAOYHeHi y npoueci BWMKNagy
MaTepiany, OCKINbKM | came BWMAAHHA PO3MNALAETHCA AK
eKCNepUMEHT B OCBITHbOMY MPOLECI, AKWIA He SLe MoKe ByTu
MPOLOBKEHNM Ha HACTYMHUX eTanax MPOXOAKEHHA aHaOoriYHOI
NPaKTUKN IHWKWMKW CTYAEHTAaMM, @ 1 MOBTOPEHWM B iHLIMX
YKPQiHCbKMX BULLAX. TaKOX 3aCTOCOBAHO METOZ, COLLONONYHOro
[JOCNifXEeHHA — coLjoNoriYHe ONUTYBaHHA — 3 MeToto 3'AcyBaTU
3aLiKaBNEHICTb CTYAEHTIB HA3BaHMM BWAAHHAM: npiopuTeT
BiAnaHO 6e3nocepefiHbOMY OMUTYBAHHIO PECMOHAEHTIB i3
TPaAMLIAHO B TaKUX BMMAAKaX METOK — AnA 360py NepBUHHOT
iHbopmauji npo pocnigKyBaHMi 06’€KT Ta  BMMIpPHOBaHHA
rPOMAACbKOI AYMKM LLOAO MOCTaBAEHOrO MUTaHHA. BusHaswm
ONTUMaNbHUM  [XKEPENIOM  OAepXaHHA  iHpopmauii  npo
npobnemy, WO BMBYAETLCA, CTYAEHTCbKY ayAuTOPItO, OCKibKM
Maoetbca NPO YpPi3HOMaHITHEHHS QOpM CcamocTiliHoi poboTu
YYHIBCbKOI MONOAj, 30KpeMa OpraHisaujto ¥ NpoBeAeHH:
HaBYaNbHOI MPaKTUKM, a TaKOX BBaXkalouu BepbanbHy
iHbopMaL,ito TOUHILWO 1 ONEepPaTUBHILIO, NPOBEAEHO 3yCTPiY-
NpeseHTaLito  CNOBHWMKA-LOBIAHMKA  «BuaaBHWM4a  cnpasa
MpuaHiNpoB's B iMeHax: icTopid Ta Cy4acHiCTbY Y CTyAEHTCbKOMY
cepepoBvli 3 MOAanbluMm  OBroBOPEHHAM  HA3BaHOrO
BWAABHMYOTO NPOEKTY.

2. PesynbTati gocnigKeHHsa

Y pesynbTati 34iMCHEHOr0 AOCNIAMKEHHA MW [0O3BONMMO
cobi BMCNOBUTM NPUMNYLLEHHA, WO MNOWYKM HOBUX dopm
NPOXOAMEHHA CTYAEHTAaMM, AKi HABYAKOTLCA 3a CNeLia/ibHICTIO
«BuaaBHM4Ya cnpaBa Ta  pefaryBaHHA»  ranysi  3HaHb
«XKypHanicTMKa», HaBYaNbHOI MPAKTUKKM Ta NiLFOTOBKM 3BITIB
Npo Hei He NOBUHHI NPUNUHATACA. Takuii be3nepepsHUiA NOLYK
CTUMY/IIOBAaTUME MNPOLEC HAMOBHEHHA HOBMM 3MIiCTOM BMXKe
3BMYHUX TPagMUiHUX GOpM HaBYaHHA i, CMNoAiBaEMOCS,
OCYYaCHUTb Ta HAZACTb CBIXKOCTi TAKMM CKNaJ0BUM OCBITHBOrO
npouecy, fK camocTiiHa poboTa cTyaeHTiB, npodeciiiHa
MiAroTOBKA i HaBYa/IbHa NPaKTUKa.
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3. O6broBopeHHsA

He cTaBnaum cobi 3a MeTy WMPOKEe BUCBITIEHHA OCBITHLOIO
npouecy B Mexax creujanbHocTi «BupgasHuuya cnpaBa Ta
peAaryBaHHA», XO4emMo NPUAINUTYA yBary Takii BaxKNMBIN NaHUi
NiAroToBKM ManbyTHIX daxiBLiB, AK HaBYa/NbHa NpaKTMKa. fAK
NpaBwWno,  HaBYaNbHY  MpPaKTUKYy  CTYAEHTM  HA3BaHOI
CnewjanbHOCTI NPOXOAATb HAMPUKIHLI ApYyroro Ta TPeTboro
KYpCiB, i Nporpamu UMX NPaKTUK 30pPIiEHTOBaHI Ha Te, W06
CTYAEHTV Biggifanu NianNpUEMCTBA M YCTaHOBWM BUAABHUYOI
cbepn — ApyKapHi, pefaKUiHO-BUAABHWYI BIiA4iNM Pi3HUX
YCTaHOB, BUAABHULTBA, abu Ha BAacHi o4i nobaunTtu cneyundiky
poboTv pedakTopis Ta BMAABUIB | MNOAMBUTUCL, AK
HapoAKyeTbcA  monirpadiuyHniA  nNpoAykt,  pagio- abo
Tenenporpama, ManbyTHs KHUKKa.

Ha »Kanb, Cy4yacHi EKOHOMIYHi YMOBM Ba)KKO Ha3BaTu
CNPUATAMBMMU J/1A aKTMBHOMO W AMHAMIYHOrO PO3BUTKY
BMAABHMYOI CNpaBK, i Le B CBOK Yepry MO3HAYAETbCA Ha
3ara/ibHOMy piBHi Ky/NbTypM, OCKINbKM APYKOBaHa MpPOAyKLifA
[laBHO CTana HeBia’ €MHOK YaCTUHOW 3arasbHOi Ky/NbTypHOI
naniTpy gepwasu. 3 iHWoOro 6OKy, NtOAMHA, AKA NepecTae
unTaTH, HE BiAYyBAE NOTPEOU Yy rasetax Ta KypHanax, raibMye
CBil iHTENEeKTyaNbHUW PO3BUTOK, BUMAZAE Ha MapriHecu
CYCMiNBbHOTO I KYNIbTYPHOIO XKUTTA.

AIK NpUBEPHYTM yBary A0 CNELiaNbHOCTI, AK 3a0XOTUTU
MOJ104b A0 HaBYaHHSA, K 3p0BUTH NpMBabAnBOIO NPodecito, kY
onaHoByew? Ll nuTaHHA KonektTMB Kadeapu BUAABHUYOI
CNpaBW Ta MiXKKYNbTYPHOI KOMYHiKaLLi, AKa € BUNYCKOBO A/1A
cneujanbHocTi «BuaaBHnya cnpaBa Ta pegaryBaHHA», CTaBUTb
nepes coboto WwoaHA. OgHWUM i3 CYTTEBMX, HA HaLly AYMKY,
UMHHUKIB Y 3aCBOEHHI CreLjaNbHUX 3HaHb i HabyTTi HeobXiaHNMX
npodecinHNX HaBMYOK Mif, Yac HaBYaHHA € NPAKTMKA — Ti KinbKa
TUKHIB, KONW CTYAEHTU Be3nocepeaHbo CMiNKYTLCA 3i CBOIMM
ManbyTHIMK Koneramu, Ai3HalTbCA Bif, HWUX NPO TOHKOL 1
TPYAHOLL Ti€l cnpaBK, AKi BOHW npuceaTUamn cebe. 3gaBanoca
6, oyXe MpOCTO ¥ Nerko opraHiyBaTW W NPOBECTU Nepiog,
NPaKTUYHOI NiArOTOBKM CTYAEHTIB, aNe MW nparHemo 3pobutu
Len Yyac LiKaBMM Ta KOPUCHUM Y npodeciiHomy nnaHi. OaHieto
3i 3HaXiLOK Ha LbOMY LAXY BBAXKAEMO CNpPobM, CKasaTu 6,
MaTepianisyBaTM 3BiTM 3 NPAKTUKM, BUBOAAYM TPAAWLiMHI
WOAEHHMKM NPAKTMKAHTa Ha iHWWMA — BUWMK — Wwabenb
npodniAroToBKy.

INtOCTpaLLiEd TAKOTrO NIiAXOAY MOXKE CAYXWUTU BUAAHHSA,
niaroToBneHe  CTyfleHTaMM-NPAKTMKaHTaMM  «BupaasHMua
cnpasa MNpuaHinpoB’'s: icTopia Ta cydacHicTby. 3a3BUyYall 3HaHHA
3 icTopii BMAABHMYOI CMpaBM CTYLEHTU OJEPXKYIOTb B
YHIBEPCUTETCbKMX  ayauTOpIAX Ta  CTYAIOYM  BIiANOBIAHI
BULWIBCbKI NiAPYyYHUKM (AuB., Hanp.: [22-23]). Ane 3mict
NigpyYyHUKiB  POpMye 3aranbHe YABNEHHA MPO PO3BUTOK
BMAABHMLTB Ta APYKApeHb Ha Pi3HMX iCTOPUYHMX eTanax, i L
3HaHHA 3a/MWAOTbCA, Tak OWM MOBWUTM, Yy TEOPETUYHOMY
niarpyHti npodecii, T06TO iHOOPMaUiet0 3i cneujanbHOI
HaBYaNbHOI NiTepaTypu. 30BCiM iHWA CMpaBa, KOAWU CTyAEeHTU
361patoTb MaTepiaNM 3 iCTOPIi BUAABHULTB, BUAAHb Ta BUAABLB,
AIKQ CTOCYETbLCA TOrO PErioHy, B AKOMY MU XnBemo. BnacHopyyHo
3ibpaHa Ta BnopAaKoBaHa iHGopmaLia MiLLHO 3aKapboByETbCA Y
nam’ATi, @ TAaKOX CYTTEBO PO3LUMPIOE YABIEHHA MPO Ky/NbTypHi Ta
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icTopuuHi npouecu, Wo BiAbyBanuca B OAHIM 3i 3HaUyLMX
YKPATHCbKUX KyNbTYPHUX NPOBiHLiM — Ha MpuaHinpos’i.

BupaHHA, npo  AKe  MAeTbcA,  ABAAE  coboto
6ibniorpadiyHni CNOBHUK-A,0BIZHWK, wo 3py4yHO
BMKOPWUCTOBYBATM B HaBYaJbHOMY MNpoLueci i MNpocTo fAK
[OfATKOBE A0BiAKOBE [AXKEPENOo Yy MOBCAKAEHHOMY XKMUTTI.
MoaibHi BMAaHHA, 3BicCHO, icHYlOTb (AMB., Hanp.: [24]), ane
OPiEHTOBAHI Ha 3BY)XEHY ayAUTOPIt0 cneuianicTis.

baraTo XTO 3i CTyAeHTIB UM He BnepLie Ai3HascA Npo Te,
WO KUTTA Ta AiANbHICTb TaKMX BM3HAYHMX ocobucTocTen B
YKpaiHCbKii icTopii Ta KynbTypi, AK [MuTpo IBaHOBMY
ABOpPHUUbKMIK, IBaH  Mwuxainosny  Tpyba, Kysbma
€pmonalioBuy KoTos Ta iHIWIKX, MOB'A3aHi 3 HAWMM MiCTOM.

bibniorpadiuHnii  CIOBHMK-OOBIHWK 33  MaTepianamu,
3ibpaHUMK CTYAEHTaMM, YKNAN AOLEHTU Kadbeapy BUAABHUYOI
CNpaBu Ta MIiXKYAbTYpHOI KomyHikauii AHY im. O. ToHuapa
N.B.KyueHko i O.B. TepxaHoBa. Ha 3BopotHomy 6oui
nanitypkm umtaemo: «OdiuiHa icTopia micTa posnovanacb y
1776 p., Konu pociiicbka imnepatpuua KatepuHa Il Bupilumna
6yaysatn “NisgeHHy Manbmipy”, nopisHIoYM i 3i cTOANLED
Pociiicbkoi  imnepii  CaHkT-lMeTepbyprom —  MiBHiYHOW
Manbmipoto», — B Takuii cnocib6 nigkpecneHo reorpadiuHi
KOOpAMHaTV perioHy, Npo PO3BUTOK BWMAABHWYOI CNpasu B
AKOMY WMAeTbCa Yy A0BiAHWMKY. MMobyfoBaHWI LOBIAHWMK 3a
andaBiTHUM NpUHLMNOM, TOBTO HMM 3py4yHO | NpOCTO
KOpUCTYBaTUCA. [10 A€AKUX CNOBHUKOBUX CTaTeN BYN10 3HAMAEHO
OKpemi BIZOMOCTi, i A)Kepena, 3 AKMX iX B3ATO, 3a3HayeHi
HanpPWKiHLj cTaTel, Xoya B OKPEMMX BMMagKax iHbopmauis
iCTOPMYHOrO xapaKTepy Mpo 4ac CTBOPEHHA BUAABHWLTBA 4K
opraHisaLito BUAAHHA — Lie, BNACHe, | BCe, LLO BAANOCA 3HAUTH. Y
[ApYromy BUMNaAKy HaM 34A€ETbCA BAXKINBUM BXKE Te, LLLO NEBHUM
apTedakT UM ApyKapHIO, AKa iCHyBana Ha TepeHax
MpuaHinpos's, 6yno 3ragaHo, i Ue MOXe CTaTW MOTYMKHUM
iMMyN1bCOM A0 NOAANbLIMX NOLUYKIB.

Po3nopolueHi no pisHWX BUAAHHAX Ta AKepenax 3rafku
npo fobpe Bigomux abo HaBiTb Mano BIZOMUX NEPECIYHUM
roomagaHam  YKpaiHM  giad4iB Haykm Ta  KynbTypwu
CTPYKTYpOBaHi 3a NpaBuAamu YKAaZaHHA EHUMKNoNeain:
TOOTO HABOAATLCA AAHI NPO KUTTA Ta NOXOAMEHHA TiEl um
iHWOT Nt0AMHMY, 1T OCBITY, A0/110, YYACTb Y KYNbTYPHOMY KUTTI
MpuaHinpos’s Ta YKpaiHu. MaiixKe f,0 BCix cTaTel LOBIAHWKA,
NPUCBAYEHUX BULABLAM Ta HAYKOBLAM, BLANOCA BifLIyKaTK
iXHi nopTpeTHi 306pakeHHa abo doTorpadii, Wo He Auwe
NpMKpawaoTb BWAAHHA B LiAoMy, a K 3pobnatb pns
HaCTYNHWUX MOKOJiHb CTYAEHTIB Li 061Mu4Ys BMisHAaBaHUMMU.
Konn moBuTbCA MpO AKYCb APYKApHIO UM BUAAHHA, TO
[JOBIAHWKOBA CTaTTA CYNPOBOAMYETbCA CKAHOBAHUMMU UM
choTtorpadoBaHMMM 300paKEHHAMMU TUTYNbHUX CTOPIHOK
Bi4NOBIAHMX BUAAHb abo TOro micus, Toro 6yanHky y AHinpi,
[le KONMCb PO3TaLLIOBYBANacA ApyKapHs.

Ocob6nmMBY 3HAYyLLiCTb, HA Haly AYMKY, MaloTb CTaTTi,
MPUCBAYEHI OKPEMUM AiAYaM Ta BULAHHAM, O BUXOAUNMN B
YKpaiHi Ta Ha MpuaHinpos’i Ha noyYaTky XX CT., y peBOIOLiMHi
yacu Ta y NiCNAXKOBTHEBMIA nepiofd icHYBaHHA YKpaiHCbKOI
AeprKaBu.

HanpuKknag, XutTa i fiANbHICTb BUAATHOrO YKPaiHCbKOro
BUAABLA, NiTepaTopa, NoNiTUYHOro aisva IsaHa Tpybu (ams.
puc. 2) TicHo nos’asaHi 3 [AHinpom (KatepuHocnasom).
AKTUBHMI yyacHWK ToBapuctea «[Mpocsita» |. Tpyba 6pas

Puc. 2

yyacTb i B opraHisauii KatepMHocnaBcbKoro yHiBepcutety. Y
KypcCi «lcTOpii BUAABHUYOI CNpaBu» CTYAEHTM, 30Kpema,
3HANOMANATLCA 3 BAXK/IMBOIO ICTOPUYHOLO BiXOH — 34iNCHEHUM
I. Tpyboto BMaaHHAM «[loyaTKoBa u4WTaHKa. CTexKa
4040MY», L0 BIZirpano BaXAMBY POAb Y CTAHOBAEHHI
HaLiOHANbHOI WKiNbHOI OCBITH.

Puc. 3
Pybpuka nig niteporo  «[» Haniuye 10 crateit:
«[Byrnasblit Open», «[HenpoBckaa Monsa» (aus. puc. 3),
«[HenpoBckaa npasga», «[Hinposi xBuni», «[obpa
Mopaga», «JopoweHKko AMWUTPO IBaHOBMY» (auB. puc. 4),
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«[pyKkapHa  bapaHoBcbkoro»,  «[lpykapHa  Konunosa
(“M. C. Konblnoev”)», «pykapHsa MoTboMKiHa», «JpyKapHa
C. M. Akosnesa». Ak H6aunmo, B gaHomy pasi binbly ysary
NPUAINEHO APYKAaPHAM i KOHKPETHUM BUAAHHAM, @ He Aiavam
KYNbTYpPHOro pyxy. [eaki BUAAHHA, NMPUMIPOM TUXKHEBUKM
«Osyrnasbii  Open», «[Henposckas Monga», 4Yaconuc
«[lobpa Mopaja», BMAABAAMCA MPOTATOM BCbOTO KiSIbKOX
pOKiB, a raseta «[JHenpoBcKaa npasga» smuxoguna 3 1938 no
2011 p., TobT0 NOoHag, 70 pokis..

LWoao dyHKUjoHYyBaHHA y KaTepuHOcnasi gpyKapeHb, TO Y
OaHii pybpuui 3ragylotbca | BiAOMI, CKaxkiMo, ApyKapHs
bapaHoBcbKkoro, B AKi y 1906 p. BMAPYKYBAHO CTaTyT
ToBapuctea  «[lpocBiTa»,  ApyKapHA  Kynua-melLeHaTa
M. C. Konunosa, Akuii 6yB ofHUM 3 iHiLLiaTOpiB 3aCHYB aHHA B
KaTeprHocnasi Buwmx KiHoumx Kypcis, wo y 1918 p. cranm
OCHOBOIW CTBOPEHHs YyHiBepcuTeTy (Tenep [HiNPOBCbKMMA
HauioHanbHWUIA yHiBepcuTeT iMmeHi Oneca [oHYapa, AKMIN y
MUHYNOMY poui Big3HaumMB cBit  100-piuHuiA  toBineit),
nereHaapHa MoTbOMKIHCbKA APYKAPHA Ta AeAKi MeHL Bigomi,
ane gna GoOpMyBaHHA NAHOPAMHOrO YABAEHHA MpPO icTopito
BMAABHMYOI CNPaBU B HALLOMY PEriOHi He MEeHLL 3HaYyLLj.

4. BUCHOBOK

Po3rnaHyBwM  0cobAMBOCTI  OpraHisauii  HaB4asNbHOI
NPaKkTMKM Ta nigBeAeHHA i MiagCyMKiB Ha Tai nepebiry
3ara/sibHOro OCBITHLOrO MPOLECY, MU AiALLAN BUCHOBKIB NPO Te,
WO HanoNernuBi MOWYKM LWNAXIB YPi3HOMAHITHEHHA Qopm
NPOBEAEHHSA He Aule CaMOoCTiiHOI poboTu CTyAeHTiB, a #
HaBYa/IbHOI MNPAKTUKK, CYTTEBO CNPUATUMYTD il OCy4aCHEHHIO Ta
CTUMYNIOBAaTUMYTb  3aLiKaBNEHICTb  CTYAEHTIB  cneundikoo
MaibyTHbOI npodecii.

Y xo4i couionoriyHoro onuUTYBaHHA CTyAeHTiB 2—4 Kypcis
(TobTo BiIKOBI XapaKTEPUCTMKMU pecnoHaeHTiB — 18—-20 pokis)
byno 3'acoBaHo, wWo 6ibniorpadiyHnii  CNOBHMK-AOBIGHMK
BMABMBCA LiKaBUM AnA BCix 6e3 BUHATKY CTyAeHTiB. AyauTopia
onuTyBaHWX cTaHoBWna 124 ocobu. Cepes 3anpoOMOHOBaHMX
NUTaHb OyNKM, 30Kpema, Taki: «Yu BBaAXKAETE BM MOXKIMBUM
3aCTOCYBaHHA NOAI6HMX BUAAHb B OCBITHbOMY MPOLECi?», «Yu
BBa’KA€ETE BM 33/10BiIbHOO AKICTb MPE3EHTOBAHOIO BUAAHHATY,
«Y1 € pocCTaTHIM, Ha Balwy AYMKY, HaMOBHEHHA AOBIgHWKA?»
Buknagaui Kadenpw Bigyynu 3af0BoNneHHA Big Toro, wo 45
CTyZeHTiB  BMABMAM bHaxaHHA 0cobuCTo B3ATM y4yacTb Y
CTBOPEHHI NOAIOHMX HaBYaZbHMX KHWMKOK. Taki pesy/bTaTy,
6e3yMOBHO, HaAMxatoTb Ha MOLWYKM HOBMX CyyacHUX dopm
pob0TH 3i CTyAEHTaMK, AKi HabanKanm 6 MalbyTHIX cnewianicTis
[0 TaiH i KOHKPETMKM 0bpaHoi Npodecii.

3piicHeHe 3a y4acTHo BMKNaAauiB i CTYAEHTIB BUAAHHS, NPO
AKe WLLI0CA BULLE, MOXKE CNyryBaT NEBHWM OPIEHTUPOM ANA
Koner 3 iHWWX HaLiOHANbHMX 3aKNaAiB BULLOI OCBITU i CTaTU
NPUBOAOM NS LIMPOKOI HaYKOBOI ANCKYCii Ta 0BMiHY AyMKamu
NPO 3anNpOBaJKEHHA Ta BUKOPUCTAHHA HETPaAWLNHKX,
HOBaTOPCbKMX GOPM HaBYa/IbHO-METOAMYHOI Ta HAyKOBOI
pob0TH YKpPaAiHCbKOrO CTyAEHTCTBA.
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Pidmohylna N., Terhanova O. The educational vectors in publishing and editing

The article attempts to analyze the organization and the results of educational practice, which is an important component of the process of
preparing future specialists in the field of publishing and editing, for students who are studying at the first (bachelor’s) level of higher
education. The European tendency of Ukrainian education provides not only reaching a single standardof educational programs, but also the
proper professional training of specialists who could eventually realize the acquired knowledge and skills in any European country. Despite
the existing differences in the technical equipment of publishing enterprises in Europe and in Ukraine, especially those located in the
provinces, there is a certain set of knowledge and skills that will allow future specialists in the field of publishing to adapt to the latest printing
equipment, to realize the acquired skills in further practical work. Teachers working at the Faculty of Systems and Media Communication at
Oles Honchar Dnipro National University make considerable efforts to give students voluminous knowledge of both the history of social
communications - not only within the Ukrainian paradigm, but also internationally - and about current trends in the development of the
media, including all their forms and types. The teachers are also focused on such an important element of the educational process as student
practice, defined as one of the forms or one of the teaching methods, focused not only on the acquisition of a certain amount of knowledge,
but also on the acquisition of appropriate skills. It is the questions of the organization and the results of practical training of future specialists
that we are trying to update in the proposed work. As an example of the implementation of educational and methodological searches in the
organization of the educational process and the involvement of students in independent work in the field of publishing, its history and
development in Ukraine, it was published a bibliographic dictionary “Publishing in Prydniprov’ya in Names: History and Modernity”, compiled
by the faculty together with the students, according to the results of training practice.

Usually, students gain knowledge on the history of publishing in university classes and from relevant university textbooks, but the content
of the textbooks forms a general idea of the development of publishing houses and printing houses at different historical stages, and this
knowledge remains in the theoretical foundation of the profession as information from special educational literature. It is completely
different if students collect the materials on the history of publishing houses, publications and publishers related to the region in which they
live. The personally collected and ordered information is firmly entrenched in the memory, and also significantly expands the idea of the
cultural and historical processes, that took place in Prydniprov’ya —one of the Ukrainian cultural provinces.

Keywords: publishing and editing; studying proccess; educational practice; edition; independent work of students; "Publishing in
Prydniprov’ya in Names: History and Modernity".
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AcouiaTuBHe nosae KoHuenTty «iHpopmauinHa 6e3neka»
Y AUCKYPCi meaia-NnCUX0N0riYHOI OCBITU CTYAEHTIB-XXYPHaNIcTIB

PociHcbKa O. A.

IHcmumym xcypHanicmuku Kuiecokozo yHisepcumemy im. b. IpiHyeHKa

Y cTaTtTi nNpeacTaBneHO pe3ynbTaTU AOCAIAMEHHSA acoLiaTMBHOTO NOAA KoHUenTy «iHpopmauiiiHa 6e3neka». TeopeTuko-
MEeTO4,0/10Ti4HO0 OCHOBO POHOTU CTaNM HOBITHI NiAX0AM 4,0 iHGOPMALLINHOT 6e3neKm sK CKNaL0BOT NCUXONOTIYHOIT Ta iHpopMaL,iiHOT
3aXMLLEHOCTI cycninbcTBa. MeTol AOCNIAXKEHHSA € BUABNEHHA acoLiaTUBHOIO NOAA KOHUENTy «iHpopmaLiiHa 6e3neka» 3a gaHumMu
acoLiaTUBHOIO eKCnepumeHTy 3 6aKanaBpaMu OCBITHIX nporpam «KypHanictnka», «MixHapogHa »ypHanicTuka», «Peknama Ta
3B’A3KM 3 rPOMaACbKicTIO», «BuaaBHMYa cnpaBa Ta pefaryBaHHA», AiANbHICTb AKMX 6e3nocepeaHbo NoB’A3aHa 3 iHGopMaLiMHO
coepoto.

AHanis KoHuenTy «iHbopmauiiHa 6e3neka» AK Takoro, wo (OpPMYETbCA Yy CBIZOMOCTI cnoxusaya iHGopmauii yepes neBHe
yCBiflOMAEHHSA iHPOPMaLLMHOT Ta 0COBUCTICHOI 3aXMLLEHOCTI B NIOLLMHI COLLiaNbHUX KOMYHIKaLLiM y Mepexki IHTEpHET, a TAaKOXK TaKoro,
LLLO NPEe3eHTYE MOBHY KapTUHY CBIiTy iHAMBIAA B iHGOPMaLLiiHY enoxy, 34iMCHIOBABCA Ha MiXKAUCLMMINIHAPHOMY PiBHI.

30Kpema, y AocniaXKeHHi NoAaHo aHani3 acouiaTMBHOro Mosaa KoHuenTy «iHdopmauiiiHa 6e3neka» BigNoBiAHO A0 OTPUMAHUX
NOTiYHMX | rpaMaTUYHUX peakLiii cTa BiCIMHAALUATM pecnoHAEHTIB. AHani3 3a IOMYHUM KOMMOHEHTOM BMABUB CiM TEMATUYHUX Tpyn
acoujauin: chepa 3axucty ocobucroi iHpopmauii; chepa 3acobis macosoi iHbopmaLii / colianbHUX mepex; chepa TexHooriik; chepa
LeprKaBHOI iIHpopmauiiHOT 6e3neku; couianbHa cdepa; NCUXONoTiYHa 3aXMLLLEHICTb; cdepa 3aXMCTy aBTOPCbKOT iHpopmaLii.
BaNMBIiCTb NOHATTA «iHpOpmaLiiHa He3neka» ANA UiNOi HM3KM chep iHPopMaULiiHOI AiANbHOCTI 3YMOBAIOETLCA NOAANbLINMM
PO3BUTKOM iHhOPMaLiHMX TEXHONOFIN Ta TEXHIYHUX 3ac06iB 06POOKM Ta 3axmcTy iHGOPMALLi, TOMY He3anepeyHo € NepcneKkTMBa
NofanbWoro AOCNIAXKEHHS MOHATTA B KOHTEKCTI BUABNEHHA PiBHA YCBIAOMAEHHA iHdopMaLinHOT 6e3nekn AK NiarpyHTA
iHpopmaujliHoro Ta ocobucTicHoro KomdopTy, a TaKOX ANA BMBYEHHA cneumdikM Kopenauii acouiaTMUBHWX MOAIB KOHLUeNTiB
«iHpopmauiitHa 6e3neka», «iHpopmaLiiHa KyNbTypa», «iHGopMaLiiHUN KOMPOPT», «iHPOPMALMHUIA gUCKOMPOPT» TOLLO.
Knroyoei cnoea: acoyiamusHe nosne; iHghopmauis, iHpopmauyiliHa 6esneka; iHgpopmauiliHe cycninecmeo.

1. Bctyn Haf3BMYaMHO  MNPOrpecuBHOi  ranysi  iHGopMaLilHKX,
KOMYHiKaLiMHUX TEXHOMOrN Ta coLjaNbHUX KOMYHiKaLil y
LioMy, a TaKOX aHanisy M KoperyBaHHA ii MOHATIMHOrO
anapary.

Mu NpONOHYEMO PO3rNAAATM NOHATTA «iHbOpMaLinHOi
6e3neKkn» He TiIbKU Yy PO3yMiHHI 3axulueHocTi iHbopmauii i
yciei iHbopmauitHoi iHpacTpyKTypu Big BMNAAKOBUX i
HaBMWUCHMX BNAMBIB MPUPOLHOrO UM LITYYHOTO XapakTepy,
WO  3aBAAlOTb  HENPUWAHATHOI  WKOAM cy6’ekTam
iHpopMmaLiMHMX BiZHOCKH, TOBTO KOpUCTYBaYaM i BNaCHUKaM
iHbopmaLii. BMBYEHHA TMOHATTA BaX/NMBE, 30Kpema, Yy
KOHTEKCTi MmegiancuxonoriyHoi  6e3nekn, OCKINbKM MU
YCBIAOMNIOEMO, WO 06’ekTammn Takoro HebaxkaHoro
iHbopmaLiltHOro BNAMBY MOXYTb 6yTM K iHpopmaLiiiHO-
TEXHIYHI CUCTeMM, TaK i MacoBa YM iHAMBIAYaNbHA CBiAOMICTb,
ncuxika noguHn. Tox  iHopmauiitHy 6e3neky BapTo
LOCNIAXKYBATU TAKOXK Y KOHTEKCTI AOCATHEHb TaKUX ranysen
HayKOBMX 3HaHb, AK Mefiancuxonoria i Teopis MacoBuMX
KOMYHiKaLjilii, 0COBNMBO BpaxoByOUM Te, WO CyYaCHWI

MNocraHoBKa npo6nemu. |Hpopmauin € OCHOBHUM
cTpaTeriyHmm pecypcom HOBOTO iHbopmauiitHoro
CYCMinbCTBa, NpM LboMy iHGOPMaLLifiHI NpoLecn Nocnifo0BHO
BMN/IMBAIOTb Ha BCi chepu oro kutTa. Lle akTyanisye nutaHHA
couianbHOro, ncmxonoriyHoro Kompopty ocobuctocti B
iHbopMauiMtHOMY cepefoBuLLi Ta 3YMOB/IOE BaKAMUBICTb
BMBYEHHA LLiHHICHOT Barn NOHATTA iHpopMaLiiiHoi 6e3nekn y
CBIAOMOCTi CMOXMBauiB iHPopmaLii, AKI Hew nocTiMHO
onepyTb — 36MpPatoTb, HAKONUYYIOTb | BUKOPUCTOBYHOTb.

Ha cboroaHi iHbopmaLia He € abCTPaKTHUM MOHATTAM,
OCKIIbKM  CTAHOBWUTb  LiHHICTb Ha pPiBHI MNOAITUYHOMY,
eKOHOMIYHOMY, penyTaujiiHomy, ocobucticHomy. Kpim Toro,
OHOBAWOWTbCA  GopmM i npouecn Ti  BMPOBHULTBA,
36epekeHHs, nigBULLYIOTHCA pY3nKK BTpaTH,
Hef06pocoBicHOro NpuABGaHHA, BONOAIHHA, BUKOPUCTAHHA i3
HegobpuMM  Hamipamu Towo. YCBIZOMIEHHA  LiHHOCTI
iHpopmauii 3YMOB/IOE HeobXxigHicTb BMBYEHHA
iHbopmauiiHoi 6e3nekM K NOPIBHAHO HOBOI, npoTe
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iHbopMaUiMHKI1 NpoCTip BUNLIOB AaneKo 3a Mexi mac-megia
yn 3acobiB  macoBoi iHdopmauji, oxonuBwK chepy
Mi¥K0COOUCTICHOrO cniskyBaHHA. TaKUM YMHOM, MPAKTUYHO
KOXEeH KOPWCTYyBaY y COLiasIbHUX MepeKax MoXe OTpUmaTu
TPMOYHY ANA TPAHCAIOBAHHA BAACHMX MOMNALIB, a TaKOX
BiIbHO oOMepyBaTM OCOBUCTUMMU AAHWMMK HWUX NOAeN,
OTPUMABLLM Yepe3 BONOAHHA iHDOPMaLLiEl0 Ha HUMM BNagdy
M MOXMBICTb YUHUTU NCUXONOTIYHWUIA TUCK.

AHani3 oCTaHHIX AochigKeHb. AHanis gocnigxeHb i3
NUTaHb iHpOpMaLiiHOT 6e3nekn AK couianbHO-NCUXOOTIYHOT
KaTeropii 4OBOAMTD, LLO Ti/IbKM B AEAKUX i3 HUX aKTYaNi30BaHO
couiasbHMI acnekT npobnemu, 3abesneyeHHs 3aXMLLEHOCTI
ocobucTocTi yepes 3axuct ii ocobuctoi iHpopmaluii, inicHocTi
Ta ocobucTicHoi csoboau, 30Kpema Y CTaTTi
A. M. Menewmnwnra, P.O.Kopxa, Y.b.Apkn  «3axucr
iHpopmauiinHoro obpasy BH3 Big uinecnpsmoBaHux gt y
coujanbHux cepeposuwax IHTepHety» [1], AocnigxKeHHi
P. 1. MpopaHiok «lHpopmaLiitHa be3neka B couionoriyHomy
KOHTEKCTi: [0 nocTaHoBKM npobnemu» [2]. Ocobnunso
BiAUYYBAETbCA OpaK FPYHTOBHMX AOCAIAXeHb Yy  ranysi
coujasibHMX KOMYHiKaLii Ta ncuxonorii cninkysaHHs (A. 1. TisyH
[3], A. O. NicHeBcbKa [4]), HaTomicTb baraTo yBaru npuaineHo
npaBoBum acnektam npobnemu (B. [.TaBnoBcbkuit [5]),
TeXHIYHMM 3acobam 3axucTy TOLLO.

OAHMM i3 K/HOHOBUX A0CNIAMEHb Y CEHCI PO3YMiHHSA 3B’ A3KY
iHpopmaLjiHOi 6e3neKkn Ta MNCUXOOTNYHOI  3aXMLLEHOCT
cnoxmBavis iHbopmaLii e nybnikauisa A. Annapi Ta M. [1}KoHCOHa
«IHdopmaLiiiHa 6e3neka Ta KOHIAEHUiVHICTb Y cdhepi OXOPOHM
3/10POB’Ai: Cy4aCHUM CTaH JoCNiaKeHby, onybnikoBaHa B 2007 p.
[6]. Binblwe yBarn NPUAINAETBCA AOCAIGHMKAMU BUBYEHHIO
cneundikn  yceifomneHHa  iHpopmauiiHoi  6e3nekn B
COLLa/IbHMX MepeKax, 30KpPemMa MOMKHA Has3BaTM pPoboTu
A. A Xaciba «3arposu coujanbHuUX iHTepHeT-mepex» [7],
k. Capipakica, VY.beHcoHa, . EsiHreppa «lHamBsigyanbHa
iHpopmaujiimHa 6e3neka, nosefiHKa KOpPWUCTYBauiB Ta Kibep-
BIKTUMI3aLiA:  emMnipuyHe  OOCAIAKEHHA  KOPMUCTYBauiB
couianbHux  mepex» [8], K. Hari, T.Mexo «be3neka
coujanbHux mepex» [9].

[na uboro HanpAMKY AO0CNILMKEHHA iHTEpec CTaHOBUTb
nybnikauisa B. O. XopoLwko, t0. €. Xoxnayosoi «lHdopmaLjitHa
BilHa. 3MI AK iHCTPYMEHT iHpopMaLiiHOrO BM/IMBY Ha
cycninbcteo» [10], OCKinbKM B HiA  npugineHo yeary
aKTyanbHuUm gna Teopii 3MI Ta megiancuxonorii acnektam
BMBUEHHS MNOHATTA «iHdopmaliliHa 6e3neka» vy coepi
couiaNbHMX KOMyHiKauji. MuTaHHA iHbopMmaLiiHOT Be3neku
[EepKaBM Ta OKPEMOrO CrnoXuBadya iHpopmauji B ymoBax
iHpopMmaLiiMHOI BilHM NpoaHanizoaHo B poboTi A. 0. APoHKiHa,
B. A. WeBuyka «lHdopmaLiiiHa BiiHa NpPOTM AepXkaBu Ta
iHpopmauiimtHa  6e3neka  YkpaiHm»  [11]. [JotnuHi  3a
NpobnemaTnKol TaKoX  JocnifxeHHA  B. A. JlyxeubKoro,
A.B. ynatbeBa [12], C.O.lHaTioka Ta T.0.X¥mypko [13],
0. B. YepHaauyk [14], 3. M. bp:keBcbKoi [15], €. M. MaHyitnosa,
t0. 0. KannHoscbKoro [16].

Y BiTYM3HAHIN Hayui BapTO BUAIAUTM [OCHILMKEHHA
t0. €. MypascbKoi woao iHbopmaLinHoi 6e3nekn
cycninbcTBa y chepi 3axXMCTy AaHWX NpU NPOMWUCIOBOMY
wnioHaxi [17], pos3siaky H.C.Tpabap «lHpopmauiiiHa
6e3neka B YMOBax  CTaHOBJ/IEHHA rnobanbHoro
iHpopmauitHoro  cycninbctBa»  [18], B.T. KoHOHOBWY,
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|. B. KOHOHOBMY «BM3HAYeHHs iAeHTUYHOCTI 06’ekTiB Y
cucTemi coujanbHoi Ta iHGopmauinHoi 6e3nekn» [19];
B. M. ®ypawesa «KibepnpocTip Ta iHbopmauiliHuiA npocTip,
Kibepbe3neka Ta iHpopmauiiHa 6esneka: CyTHICTb,
BM3HA4yeHHsA, BiamiHHocTi» [20]. 3acnyrosye ysarm pobota
0. /1. TaneeBoi  «IcTopiorpadiyHnini  aHania  npobnemwu
iHbopmaLiiHOT 6e3nekn Ha NOCTPaAAHCbKOMY NPOCTOPI», Y
AKIM  ynepwe 6yn0  KOMMIEKCHO  NpOaHani3oBaHoO
[OCNiAXeHHA YKPAIHCbKUX Ta 3aKOPAOHHMX BYEHUX i3 NUTaHb
iHbopmauinHoi 6e3nekun [21]. BUBYEHHA pi3HMX NiAxoAiB A0
BM3HAYeHHA NOHATTA «iHpopmauiiHa 6e3neka» 3pobneHo B
poborTi K. B. 3axapeHka «MixHapoaHuit [OCBig,
iHbopmaUiitHoi 6e3nekun» [22].

BapTo 3ayBa)KMTH, WO BiNbLWICTb AOCNIAHMKIB BUBYAOTD
dakTOpM Ta iHCTpymeHTapit iHpopmaLiiHOi 6e3nekn vy
npocTopi BigKpWUTOI iHOpMaLii B KOHTEKCTi rapaHTyBaHHA

3axucty iHdopmauii, HaTomicTb Ha CcborogHi notpebye
A0CNigXKeHHA piBeHb YCBIAOMNEHHA 3BMYaHMMHU
KOpUCTyBayamu NOHATTA iHpopmauiiHoi  6e3neku,

acoLiaTUBHUI 3B'A30K MOHATTA Y CBIZLOMOCTI CNOXWBaYa 3
™MK umn iHWWMK acnektamu  QYHKLiOHYBaHHA
iHbopmauiHoro npocTopy.

Takum 4mMHOM, npobnema
PO3rNAfAETLCA B NAOWMHI  iHGOPMALiMHUX  BNAUBIB
(30Kkpema, iHpopMmaLiiHMX BIMH) SAK TaKa, WO Mae
KibepHeTUYHY npupoay, TOMY, Ha HAly AYMKY, Ba)KAuBO
LOCNIAKEHHA LbOro ABMLA NPOBOAMTM M Y NCUXONOTIYHIN
NAOLMHI, BU3HAYaKOUM NOro MiKAUCLUNAIHAPHY Npupoay.

Metoo ny6nikauii € npeacTaBieHHA pe3ynbTaTiB
[OCNIAKEHHA acoLiaTUBHOrO NOAA KOHLENTY «iHGopmaLiiHa
6e3neKka» Ha OCHOBI aCOLiaTUBHOIO EKCNEPUMEHTY 3a y4acTio
6aKkanaspiB OCBITHIX nporpam «KypHanictukay,
«MixHapoaHa KypHanicTuka», «Peknama Ta 3B'A3KM 3
rPOMafCbKICTION, «BuaaBHUYa cnpaBa Ta pefaryBaHHAY, ANA
AKUX Lie NMOHATTA BesnocepeaHbo NoB’A3aHe 3 NpodeciiHo
AifNbHiCTIO.

O6’eKT pocCnigKeHHsA:
«iHpopmalLiiHa 6esneKka».

Metoan  pocnigxeHHa.  BinbHuiA  acouiaTMBHUI
eKCnepuMMmeHT NpoBoamnBCA Y BepecHi-nuctonaai 2019 p. 3i
ctypeHtTamm 1 i 2 KypciB, AKi HaBYalOTbCA 33 OCBITHIMU
nporpamamm «ypHanictnkar, «MixHapogHa
ypHanictuka», «Peknama Ta 3B’A3KM 3 TPOMAACHKICTION,
«BnpaBHMYa cnpaBsa Ta pefaryBaHHAY.

MeTtoa  BibHOrO  acoUiaTMBHOTO  eKCMEepUMEHTY
[l03BO/IMB  YHUKHYTU Oyab-AKMX OOMEXKeHb Yy peaKLuiax
pPecnoHAEeHTiB Ha C10BO-CTUMYA. Bignosiai Hagcunanuca 3a
fonomoroto Google-popmu, WO AaNn0 MOXKAMBICTb 3aNyUUTH
MaKCUMabHY KiNbKiCTb peCNOHAEHTIB.

B ekcnepumeHTi B3aaM ydacTb 118 ocib Bikom Big 17 go
20 (100 %), 3okpema yonosikie — 21 (17,9 %), *iHOK — 97
(82,2 %). TakMM UYMHOM, EKCMEPUMEHT [AE MOXKAMBICTb
3p0bUTK BUCHOBKM Npo 0cobanBocTi GopmyBaHHA MOHATTA
«iHbpopMmauiitHOi 6e3neku» y NeBHOMY BiKOBOMY Ta
npodecitHoMy cepefoBWLLj, OfHaK He CTBOPIOE MiACTaB AN
BM3HAYEeHHA TEeHAEPHUX UM BIKOBMX BigMiHHOCTeN. [lpu
NoAanbWOMy AOCAIAKEHHI NPOAYKTUBHUM MOXKeE BUABUTUCA
MOPIBHAHHA BIKOBMX MOKA3HWKIB MNpW 3anydeHHi ocib

iHbopmauiitHOT 6e3neku

acouiaTMBHe none KoHuenTy
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cepefHboro Biky Ta BU3HaYeHHA npodeciitHux BigmiHHOCTEN
y bopMyBaHHi NOHATTA.

YyacHMKam  eKcnepumeHTy 6yno  3anponoHOBaHO
HaBecTM 5 acoujauiii  Ha  C/IOBOCMOAYYEHHA-CTUMYJI
«iHbopMmaLiliHa 6e3neka» — BaK/AMBE MNOHATTA (GaxoBoi

cdepu y niarotTosLi ManbyTHIX KypHanicTiB.

MpeactasneHi pesynbTaTu ONUCAHO 3 BUKOPUCTAHHAM
3arafbHOHAYKOBUX  METOoAiB aHanisy, Akuid  Byno
BMKOPUCTAHO Nif, 4Yac OrnAdy OCTaHHiX JoChiAxKeHb 3
npobnemu, 1 cuHTE3y ANA aHani3y 3ibpaHux pe3ynbTaTie Ta

nigbwrTa nigCcyMKiB 34ilCHeHOro eKCNepuMeHTy,
CMeuianbHOro MeTofy — CTaTUCTMYHOrO aHanily, wWo
3aCTOCOBYBaBCA  MNpPW  ONUCIi  pe3ynbTaTiB  BiNbHOrO
acoLiaTMBHOrO EKCMepMMEHTY, BW3HAYeHHi 4acTOTHOCTI

peakKLiit Ha NOHATTA-CTUMY .

2. Pesynbtatn

Y [OCNiAXEHHI MM BUXOAWNU 3 KiNbKOX KNKOYOBUX rinoTe3
CNPUMHATTA KOHLENTy «iHdopmaujiiiHa 6e3neka». Tak,
t0. €. MypaBcbKa BM3HA4yae bOesneky fAK  «BU3HaYeHy
BMEBHEHICTb 6i0NOrYHMX Ta couiaNbHMX iCTOT, AKY MOXXHa
crnocTepiraTm yepes TPU B3aEMO3ANEKHUX BUMIpH, Taki AK
Cy6’eKTUBHMUI  BMMIp (AK BW3HAYEHIiCTb iCHYBaHHA i
BUXMBAHHA, WO NiATBEPANKYETHCA BiACYTHICTIO CEPMO3HUX
3arpo3 An1A iHTepecis, AKi NoB’A3aHi 3 GpisMUHKUM iCHYBaHHAM),
a TaKoX OB6’eKTMBHMI | npouecyanbHUin Bumip (AK
BMEBHEHICTb Y HEOOXiAHOCTI YMOB PO3BUTKY Ta aKTUBHOCTI Y
uen vac i B 6ausbKomy MmaibyTHboMmy)» [17, c. 290].
Hatomictb aBTOpKa 3a3Havae: «IHpopmaujiiHy 6e3neky
MOXKEMO BM3HAUYUTU OXOPOHOI iHDOpPMaLIi, AKa NoNArae B
YCKNAAHEHHI OTPMMAHHA AaHuXx npo ¢isuyHy npupoay
HasaBHOro abo NJaHOBAHOrO CTaHy peyelt i ABMULY, Yy iXHbOMY
BNAaCHOMY npocTopi  OYHKUiOHYBaHHA, a TaKoX Yy
nepewKoaaHHi  BHECEHHA 3MiH A0 iHbopMaLinHKX
KOMYHiKaL,il Ta $i3nYHOro 3HULLEHHA HOCiiB iHdopmaLii» [17,
c. 291].

H.C.Tpabap BM3Hauyae, wWo «nig iHdopmaLjiiHoo
6e3neKkold  PoO3yMiloTb  3axuueHicTb  iHpopmauii  Big,
HEe3aKOHHOro 03HaMOMJIEHHA, NEPETBOPEHHA | 3HULLEHHSA, a
TaKOX 3axMLEHicTb iHGOPMaLIMHUX pecypciB Bif BN/WBIB,
CMPAMOBAHMX Ha MOPYLIEHHA iX npauesgaTHocTi» [18].
TaKoK AocniaHMUA 3a3HaYae: «OCHOBHMMM KOMMOHEHTaMM
iHpopmauiinHoi 6e3nekn €: [OCTOBIpPHICTb | MNOBHOTA
iHbopmauii; 3abesneyeHHs [OOKYMEHTYBaHHA iCTOPUKO-
KYNbTYpPHOro npouecy; 3bepekeHHs iHbopmalii, po3rnaHyToi
He TiIbKKU K 36eperKeHHA maTepiafibHUX HOCIiB Ky/NbTypHO-
icTopnyHoi iHbopmalii, ane i Ak aAbainuee cTaBNeHHA A0
€MOLiiH0-06pa3HOi  CKNafoBOi  KyAbTYpHOI  CRNaflMHuK;
AKICTb | ePEKTUBHICTb KYNbTYPHO-iCTOPUYHOI iHOPMaLLi, Lo

BM3HAYalOTb MpPOBIAHY pPOAb  AOCTOBIPHOI  KYAbTYpPHOI
CNaAWMHN Ta KYNAbTYPHUX LiHHOCTEM B perynsauii macosoi
ceigomocTi;  3abesneyeHHs BiAnoBigHOCTi  06’€eKTiB
KYNbTYPHOI  cnagwuHu i ix  atpubyuii 3  meTow
HEMNpUNYyCTUMOCTI CNOTBOPEHHA B KOMEPLiMHMX Ta iHLWKWX
uinax; 36epeeHHA  iCTOPUKO-KYNbTYPHOTO  KOHTEKCTY
NpeacTaBNAETbCA Pi3HUMM YCTAaHOBAMWM HayKM i OCBITH

iHbopMmaLii i HenpunycTUMICTb MOro CNOTBOPEHHA B LiAAX
NpocyBaHHA ifeonorii OKpemmux couiafbHUX rpyn; obMiH i
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CNiBpOBITHULTBO MiX YyCTaHOBAaMM Ky/nbTypu, ocBiTk, 3MI 3
MeTol0 6ifb NOBHOrO Ta AOCTOBIPHOrO NpeACTaBAeHHA
KY/IbTYPHO-iCTOPMYHOI cnagwuHm» [18].

B. M. ®ypaweB Bu3Hauyae iHPopmaLiiHy 6e3neky sk
«CTaH 3aXMULEHOCTI XUTTEBO BaXIMUBMUX iHTEPECIB NOANHM,
CyCniNbCTBa i AepKaBu, 338 AKOro BiACYTHE 3aBAAHHA WKOAU
yepes:

- HeraTMBHWM iHGOpMaLiMHKIA BNAMB 33 A40MNOMOrOlo, B
nepwy yepry, HeCaHKL,iOHOBaHOr0O CTBOPEHHSA,
PO3MNOBCIOAKEHHA, BUKOPUCTAHHA CBiZOMO CNPAMOBAHOI 3a
BM3HAYEHOK METOK HEMnoBHOI, HEBYACHOI, HeBiporigHOI Ta
ynepegxeHoi iHdopmal,i;

- HeraTMBHI HaCNiAKM 3aCTOCYBaHHA iHPOpMaLiNHMX
TEXHONOTIiN;

- HeCaHKLIOHOBaHe MOPYLEeHHA PeXuMMy JocTyny Ao
iHbopmauii 3 noganbwum Ti  PO3NOBCIOAMKEHHAM Ta
BMKOpUCTaHHAMY [19, c. 291].

Y  uinomy, y3aranbHMBWW  BCi  MpOaHani3oBaHi
BM3HAYEHHA, MOXHa 3anpOoMnoHyBaTW PO3rAAAATU MOHATTA
iHbopmaLiHOT 6e3neKn WUPOKO, AK CUCTEMY 3aXWUCTY Bif
iHbopMaLiMHMX 3arpos.

Y npoueci [AOCNiAXKEHHA acouiaTUBHOrO nona  Mu
MOX€eMO MOCNiAOBHO NPOCTEXKYBATU KOPENALiI0 OTPUMAHUX
pe3ynbTaTiB i3 TUMU TEOPETUYHUMU NONOKEHHAMM, HA AKI
cnupanucs.

BinbHMI acouiaTUBHMI eKCNepUMEHT [aB MOMK/AUBICTb
ceoboan BMOOpPY acouiauii, OCKibKM He obmexKyBaBcA
iHCTPYKLi€0 LWOAO YaCTUHOMOBHOI MPUHANENKHOCTI  4M
CUMHTAKCMYHOI poni Towo. Mpu UbOMY BiA3HAYeHO, WO
KOHLLeNT-CTUMY/ 3 NEBHOK YaCTUHOMOBHOI NMPUHANEXKHICTIO

NeBHO Mipoto obymosnoBas YaCTUHOMOBHY
NPUHANEXHICTb peakuiil, xouya W He 3 abCONOTHUM
NOKa3HMKOM.

Byno oTpMmaHo 238 pi3HMX acoujauiil, He BpPaxoByUM
NoBTOPM.

loBopAYM NpPO MOHATTA iHDOpMaLiMHOi  6esnekwu,
binblWictb  AoOCNigHMKIB  noB’A3ye  Moro 3 Kibkoma
onepauinHMmmM npouecamu, 30Kpema: 36ip, 36epiraHHs,
0bpobka, nepesaBaHHA. AcouiaTMBHE NONAE KOHLENTY
«iHbopmaUjiiHa 6e3neka» y HalWoOMy [AOCNIAMEHHI Aae
MOXNUBICTb CTBEPAKYBATH, wo pecnoHAeHTaMm
YCBIZOMMIOETLCA  BAXK/IMBICTb  LMX TMNPOLECB, 30Kpema

3adikcoBaHO TaKi BignoBiai: 36epiraHHA faHmx — 15, 06pobka
— 8. Takox cepef acouiauiin BapTo BUAINWUTU LNy HU3KY
TaKMUX, WO BigobpaKaloTb YCBIAOMIEHHA BaXXAMBOCTI
nepefaBaHHA iHpopMalLii, cnocobiB ii NolwmnpeHHsA: Meaia,
3MI — 8, mepexi — 7, gocTynHicTb iHpopmauii — 4, HagilHI
axepena — 2.

IHpopmaLiHa 3arpo3a nepegyciMm po3rNAfaAETbCA AK
Hebe3neyHui iHPopMaLiiHMIA BNAMB, AKUIA MOKe byTu
pi3HOro TMNY, 30Kpema BTpaTa LiHHOI iHbopMaLii, Lo 3HUKYE
edeKTUBHICTb iHGOpPMaLiMHOI AisAbHOCTI abo Ajie Ha KOpUCTb
OMOHEHTA YN KOHKYpPEHTA.

Binbwicte pecnoHAeHTiB noB’A3ye  iHbGOpMaLinHy
6e3neky came i3 3axucTom iHhopmalii: 3axmneHicTb/3axmct
—59 Bignosigeit, 6e3neka (3axuLLeHICTb, 3aXMUCT) 0COBUCTUX
JaHux  (npueaTHOi  iHpopMmaLii) 39 signosigen,
KoHigeHUiMHIcTb — 26 Bianosigei. Ana onuTaHUX BiKom
BiA 17 po 20 pokKiB aKTyanisyeTbcaA nepeBa*kHO 3axXUCT



ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

ocobucToi iHpopMalLii, HaTOMICTb BOHM MeHLle NoB’ A3yI0Tb
iHbopmaLiiiHy ©6e3neKky 3 [AepXKaBHOW TAEMHULEO,
WnioHaxem, pO3BiAKOI, X04a YCBIAOMIIOIOTb HEOOXiAHICTb
obmexeHHA iHbopMaLii TaKoro PiBHA UM LEeH3ypyBaHHA
maTepianiB: kibepbesneka — 9 Bignosigen, HanexHa
iHpopmauina, ueH3ypa — 9 Bignosigei; HaLioHaNbHWUIA
iHTepec — 1 Bignosiab, cTeXXeHHA — 1 Bianosiab.

I[HWWIA BUA iHOpMaUiMHOrO BNAMBY MOB'A3aHWIA i3
NOWMPEHHAM HeraTMBHOI iHGopMaLii, WO € 3anNaHOBAHOO
MaHinynAuielo, NpuUBOAMTbL O MNOMWJIKOBUX  pilleHb,
3YMOB/IEHUX YyXUMM iHTepecamu. OCKiIbKM OMUTYyBaHi
BMBYAIOTb ¢baxosi AucumnaiHu crneujianbHOCTI
«XypHanicTuka», TO AOEMOHCTPYIOTb MEBHUIN  piBeHb
YCBiZLOMNEHHA HeobXxigHoCTi HafaHHA npasamMBoIl
iHbopMmauii, nepeBipkM ¢aKTiB TOWO: AOCTOBipHiCTb — 11
BiANOBIAEW, NpaBaMBICTb — 7 BiZNOBiLeN, nepeBipka dpakTiB —
7 signosigei, iHbopmauis 6e3 maHinynauiin / nponaraHam —
8 Bianosigein, ¢inbTpyBaHHA iHPopmauii — 5 Bignosigen,
HagiviHi axepena — 2 sianosiaj.

H.C.Tpabap y CBOEMy AOCAHiAXeHHi 3a3Hayae, WO
«0fHielo 3 ocobnmBocTeit 3abesneyeHHA iHPopMaLiiHOI
6e3nekn B aBTOMATM30BaHIA cUCTEMi € Te, WO TakUM
abCTPaKTHUM NOHATTAM, AK iHGOopMaL,if, 06’ekTH i cyb’ekTn
cuUcTeMM, BiANOBIfAOTb Gi3NUHI yABNEHHA B KOMN'OTEPHOMY
cepefoBuLli: ANA nodaHHa iHbopmauii — MawwuHHI Hocii
iHbopMmaLii y BArNAAI 30BHiLLIHIX NPUCTPOIB KOMM'OTEPHUX
cucTem, onepatMeHoi nam’aTi, dannis i T. A4.; 06’ekTam
CUCTEMM — NACMBHI KOMMOHEHTU CUCTEMMU, Lo 36epiratoTb, AKi
6epyTb abo nepegatoTb iHpopmauito» [18].

AcouiaTvBHe nose KoHuenTy «iHdopmaLliliHa b6e3neka»
[AE  MOXAMBICTb MEPEeKOHATUCA B  CAYLWHOCTI  TaKux
TEOPETUYHMUX BUCHOBKIB, OCKi/JIbKM MOCNIL0BHO BM3HA4YEHO
HM3Ky acouialii, Wo nos’s3aHi 3:

- MaWWHHUMKM HociAMM iHbopMaLii: nporpamyBaHHa (1);
IT-TexHonorii (1); iHbopmauiiHi TexHonorii (2); komn'toTep (3);

- NacCMBHUMM  €/IeMEHTAMM  CUCTEMW:  MpPOrpamHe
3abesneuenHa (1); sipyc/aHtusipyc (11); naponb (7);
36epiraHHA aaHux (15);

- AKTUBHMMM KOMMNOHEHTaMM CUCTEMM: Nporpamict (1).

TakoXX MOXHa [o4aTv A0 Knacuodikauii acouiauii, wo
LEMOHCTPYHOTb YABNEHHA NPO:

- cuctemy B uUinomy - |HTepHer (14); cuctema (1);
nasyTuHa (1);

- B3aemogjlo cuctem - Kibepbesneka/kibepataka (9),
wut/iHbopmaLiiHuit wmT (2).

AcouiaTMBHe nosie KoHUenTy «iHdopmaliliHa b6e3neka»
TaKOMX L,i/IKOM KOPEJIOE 3 iHWNM TBEPAKEHHAM A0CNIAHMKA,
wo «iHbopmaliiHa Oe3neka KOMM'OTEPHUX CUCTEM
[OCAraeTbcA 3abe3neyeHHAM KOHIgeHUiMHOCTI, LinicHOCTi
Ta [OCTOBIPHOCTI AaHWX, WO 06pobnsalTbecA, a TaKoX
OOCTYMHOCTI Ta LjinicHOCTI iHPOpMaLiMHUX KOMMOHEHTIB i
pecypciB cuctemu [18]»: KOH®igEHLiAHICTL — 26 BianoBsigen,
AocTynHictb — 12 Bignosigei / goctynHictb iHpopmauii — 4
Bi4NOBIAi, uinicHictb — 15 Bignosigei, poctosipHicte — 11
BiANOBIAEN.

AHani3 3a 10riYHUM KOMNOHEHTOM

TemaTuyHi acoujaujii CTaHOBAATbL ICTOTHUIM BiACOTOK Ta
NOAINAIOTLCA HA 7 OCHOBHMX rpyn:
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- coepa 3aXUCTY ocobucroi iHbopmaLii:
3aXMCT/3aXMLLEHICTb 0COBUCTUX AaHWX / npuBaTHOI iHbopMaLlji
(59); koHiaeHUjMHIcTb (26), 6e3neKa (9); 6e3neka y coujanbHUX
mepesKax (4); npuBaTHicTb (3); 6e3neyHi pecypcu (3); ocobuctuit
npoctip (3); HemoTopKaHicTb (3); TaemHuua (1); 6e3sneka
npuBaTHOro cninkysaHHA (1); obepexHicTb (1); obisHaHicTb (1);
6e3neka NpPMBATHOTO CRiNIKyBaHHA (1);

- chepa 3acobis macosoi iHbopmaLyi/coLianbHUX Mepex:
KoHoiaeHUiHicTb (26); aoctoBipHictb (11); meaia/3MI (8);
iHpopmaujs 6e3 maHinynauii i nponaraHay (5); nepesipka
nocrosipHocTi dakris/iHpopmauii (7); 06’ekTmBHicTb (7); deitk
(3); HagmiviHi pskepena (2); TouHicTb (2); AkicHi HoBuHM (1);
odinbTpyBaHHA iHpopmauji (1); 6e3neka B IHTepHeTi (1); 6aH
wkianmemux (1); iHdonone (1); HassHicTb neplwoaxepen (1);
BigKpuTicTb (1); BignosiganbHicTb (1); ctaTucTuKa (1); yecHictb
(1); siakpwuricTb (1) TOWWO;

- chepa TexHonorii: IHTepHeT (14); 36epiraHHa aaHux (15);
Bipyc/aHTuBipyc (11); kibepbesneka/kibepataka (9); napons (7);
wnt/iHbopmauinHuin wmut (2); iHbopmaujiHi TexHonorii (2);
nporpamict (1); nporpamHe 3abe3neyeHHs (1); komn'totep (3);
nasyTuHa (1); cuctema (1); TenedoH (1); nporpamysaHHs (1); IT-
TexHosorii (1) Towo;

- chepa AepxaBHoi iHpopmaLjiitHoi be3nekun: besneka (9);
Kibepbesneka (9); ueHsypa (9); poctynHicts (12); cBoboga (7);
ToNepaHTHicTb (2); 3anobiraHHa (2); 6e3neka gna Aiten (1);
TaemHuua (1); nunbHicTb (1); BignosiganbHicTb (2); Aemokparia
(1); BigcyTHicTb nonynicTcbkux 3asB (1); BiAKPUTICTb NONITHKIB
(1); cratuctuka (1); iHpopmauiitHa BiiHa (1); HauUjoHaNbHWM
iHTepec (1); ctexxeHHn (1); mosipa (1); cekpeTHictb (1) Towo;

- couianbHa coepa: 6e3neka (9); 6esneka ana aiten (1);
neHcioHepu (1); 6yniHr (1); He3anexHictb (1); aemokparia (1);
HenoBHONITHI rpomagasaHu (1) Towo;

- MCUXOANOTiYHA 3aXMLLEHICTb: CMOKIN (5); TonepaHTHiCcTb (2);
niatpumka (1); siaropopgskeHictb Big npobnem (1); KputuuHe
mucneHHa (1); 3moposa iHdopmauia (1); posipa (1);
obepexHicTb (1); byniHr (1) TowLo.

- cdepa 3axmcTy aBTOPCbKOI iHGOPMaLLii: 3aXMCT aBTOPCbKMX
npas (2); niuensis (1); nipatcreo (1) TowLo.

3pificHeHMIt aHani3 A03BONAE 3POOUTU BUCHOBKM, LIO
6inbLUICTb peakuiit MmatoTb NPAMUIA CEMAHTUYHUIA 3B'A30K 3i
CNOBOM-CTUMYNOM, TOBTO NpPeAcCTaBAATb  LEHTPaNbHY
NOTiYHYy peakuito (86 %), nepudepnuHi peakuii cTaHOBAATbL
14 %.

Cepef, BUABNEHUX Y pe3yNbTaTi BiILHOTO acoLiaTMBHOrO
EKCNepUMEHTY acouiauii MOXHa BUAIAWUTM BAOK TUNOBKX,
WO TPaguUiMHO BUABAAKOTbCA B XOA4I  OOCHIAMEHHA
acoujiaTMBHMX nonis. Taki peakuii € NepBUHHUMM, 30KpemMa
«3aXULLEHICTbY, «3aXUCT», «be3neka», «KOHPIAEHLINHICTbY,
«aHOHiIMHicTb». YacToTHi (TMNOBI) peakLii BW3Ha4alOTb
OCHOBY CMPUMHATTA CTYAEHTAaMM KNIOYOBOrO MOHATTA iXHbOT
npodecinHoi gianbHocTi — iHbopMauitHoi chepu.

YacToTHUmMu peakuiamu BUABKANCA -
«3aXMLLEHiCTb/3axncT» (59), «besneka» (39),
«KOHOIAeHUiMHiCTb  (34), «3bepiraHHs  gaHux»  (15),

«[OCTYNHIiCTb/AoCTyNHicTb  Aanux» (16), wo Kopenioe 3
OCHOBHMMM nigxogamu  TeOPeTUKIB 40  MOHATTA
«iHbopmaLjiiHa be3neka».

OfHaK AOCNiAHMKM Mano NpuUainanu yearu 3B’A3Ky
iHbopmauiHoi 6e3nekn 3 pianbHicTio 3MI sk HociiB Ta
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nowuptoBavis iHpopmalLii, HaTomicTb LA cdepa cTana focuUTb
aKTYaNbHOW ANA CTyAEeHTIB cneuianbHocTi «ypHanicTuka»
(ocBiTHi nporpamu «ypHanicTuka», «Peknama Ta 3B'A3KM 3
rpomagcbKicTio», «BuAaBHMYa cnpaBa Ta pefaryBaHHA»).

Cepep, OTPMMaAHMX A0 CNOBA-CTUMYY acouialii MOXHa
BUAINNTY TaKi, WO NPOTUCTaBAAANCA MOMY, GaKTUYHO Bynu
aHTOHIMiYHMMHK,  Bigobpaxalounm  chepy  BigcyTHOCTI
«iHpopmauiiHoi 6e3nekm»: ek (3), KibepaTtaka (2),
cTexkeHHs (1), maninynauis (1).

AHanis 3a rpaMaTUYHMM KOMNOHEHTOM

AcouiaTMBHe nosie KoHUenTy «iHpopmaliliHa be3neka»
[QE€ Uiy HU3KY NapagurmaTMyHux 38’ A3Kis acouiaLi.

3a YaCTOTHICTIO MOMITHO MepeBaXaau napagurmaTudHi
3B’A3KM MiX acoliauisamu, TOBTO TaKi, Lo HanexaTb [0 0AHOro
rPamMaTMUHOrO  K/Macy: 3axuCT, 3axulieHicTb, 6e3neka,
TONEPaHTHICTb, AOCTYMHICTb, AOCTOBIPHICTb, NpPABAMBICTb,
TOYHICTb, AHOHIMHICTb, KOHiAeHUiHicTb Towo. Lle uinkom
3YMOBJIOETLCA TUMOBUMM PEAKLIAMM HA CAOBO-CTUMYA, LLO
3a3BMYall  BUKAMKAE  BIANOBIAHY 33  YaCTMHOMOBHOM
NPUHANEXKHICTIO peakuito. Tak camo Tunosum € aobip ao
CNoBa-peaKLii Y1 cNoBa-CTUMYAY aTPUBYTUBHOTO KOMMOHEHTY
(NOHATTA + 03HaKa NOHATTA): iHGOPMALNHWUI KT, HagilHI
AXepena, AKicHa iHpopmalis, OAHAK Taki peaKuji BuaBMAMCA
HEeYaCTOTHMMM Cepes BiANOBIAEN PecnOHAEHTIB.

YacToTHOlO cepef Bignosiael pecnoHAeHTiB BUABMAACA
iHbopmaliiiHa 3axuuieHicTb, Wo sBAse cobow AO06ip
Bi4NOBIAHOrO 3a CTPYKTYPOK CNOAYYEHHA CAIB i3 3aMiHOM
OCHOBHOI0 KOMMOHEHTY C1I0BOCMONYYEHHA-CTUMYTY.

3. O6broBopeHHs

MOHATTA-CTUMYN JaN0 HWU3KY UiKaBux nepudepinHmx
peakuii, 30kpema cnokii (1), nigTpumka (1), yecHictb (1),
neHcioHepu (1), HenoBHONITHI rpomagsaHm (1), KomyHiKauis
(1), peknama (1), Wo nposBieHi AK HEYACTOTHI, OAHAK Npu
NnoAanblOMy BMBYEHHI KopenAuii acouiaTMBHMX nNonis
KoHUenTiB  «iHdopmauiitHa 6e3neka», «iHpopmaLiiiHa
KyAbTypa», «iHbopmauinHuin komdopT», «iHbopmaLiiHUi
AUCKOMOPT», AKI [OCNILKYIOTECA B MEXaX KONEKTUBHOI
HayKOBOi TeMM, iCHYE MOMAMBICTb BigHAMAEHHA TOYOK
CXOOKEHHA acoUjaTUBHMX MOIB NOHATb iHGOpPMaLiHOT
chepm.

Takum 4YMHOM, [JOCNIAKEHHA acouiaTUBHOrO nonA
KoHUenTy «iHbopmaLjiitHa 6e3neka» 4eMOHCTPYE crneundidHi
pesynbTaTv, NoB’A3aHi 3i 3MICTOBMM  HaMOBHEHHAM
nigrotoBkn ¢axisuis 3i cneuianbHocTi «XypHanicTuKay,
30Kpema YCBiOM/NIEHHA HMMMK 3B’A3Ky iHdOpmaLiiHOoi
6e3nekn 3 AKICTIO NogaHHa iHbopmalii 3acobamu macoBoi
iHbopmauii, sKicTio nepeBipkn iHGOpMaLii, HagilHicTO
[AKepen, TOYHICTHO Ta KOPEKTHICTIO GOpPMYtOBaHb.

4. BUCHOBOK

JocnigxeHHa fae 3mory 3pobuTh BUCHOBOK Npo Te, L0
NOTPAKTYBaHHA NOHATTA «iHdOPMaLiiHa 6e3neka» ana pisHMX
KaTeropil cy6’ekTiB (30Kpema, 3a4iHUX Y Pi3HUX NpodeciiHnxX
chepax) MoKe NOMITHO Bigpi3HATMCA.

IHpopmauiitHa 6e3neka He 0OMEKYETbCA TiIbKM 3aXMCTOM
iHpopMmaLii fK Takoi, Wwo 36epiraeTbca NeBHMMM 3acobamu Ha
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NneBHMX HOCIAX, a noB’A3yeTbca 3i cdepoto ocobucTicHoro
3aXMCTY, NCUXONOTMYHOTO Ta KOMYHIKaTUBHOIO KOMbOPTY.
Pe3ynbTaTn NpoBeAeHOro acouiaTUBHOTO eKCrepuMeHTy
NiATBEPAKYIOTb  MiXKOMCLUMNNIHAPHWUI XapaKTep KOHLenTy
«iHdopMmaLjiiHa 6e3neka» Ta MOX/IUBICTb MOroO AOCAIAKEHHA
B Pi3HUX TEOPETUYHMX Ta MPUKIALAHMX HAYKOBMUX Hanpamax,
30KPEMA MNCUXONIHIBICTUYHOMY (BMBYEHHA MOBHOrO mnons
KOHUenTy), Meg,iancMxonoriyHomy (ycBigomneHHs
iHpopmauiitHoro  KomdopTy  crnoxkuadem  iHbopmalii),
KOMYHiKaTMBHOMY (iHdopMaLiiHa 6e3neKa SK rapaHTia) Towo.
AcouiaTBHe nosie NOHATTA «iHpopMaL,iiHa be3neka» Aae
MOKNUBICTb BUAINUTY Pi3Hi TeMaTWUuHi rpynu, 3okpema: chepa
3axucty ocobuctoi iHdopmauii; cdepa 3acobiB macosoi
iHbopMmaLiii / colianbHUX Mepesx; chepa TexHonorii; chepa

[lepKaBHOi iHpopmauiitHoi 6e3neku; coujanbHa cdepa;
NCUXONOFIYHA  3aXMLUEHiCTb; cdepa 3axucTy aBTOPCHKOI
iHbopMmaLii.

AHani3 3a rpamaTMYHMUM KOMMNOHEHTOM 3aCBifuyeE, WO 33
YACTOTHICTIO MOMITHO MepeBaXkanu napaaurmaTiyHi 3B'A3KKU
MiK acouiaujsmu, TobTO TaKi, WO HanexaTb A0 OAHOro

rpaMaTMYHOrO  K/acCy: 3aXWUCT, 3axMLUEHiCTb, 6e3neka,
TONEPAHTHICTb, AOCTYMHICTb, AOCTOBIPHICTb, NPABAMBICTb,
TOYHICTb,  AHOHIMHICTb,  KOHigeHUiHicTb Towo. Le

3YMOBJ/IHOETbCA TUMOBMMM PeaKLiAMU Ha CAOBO-CTUMY/, LLO
3a3BMYail  BMKAMKAE  BIiANOBiAHY 33  4aCTMHOMOBHOMO
NPUHANEXKHICTIO peakuito. Tak camo TMNoBMM € A06ip Ao
CNOBa-peaKL,i UM coBa-CTUMYY aTpUbYTUBHOTO KOMMOHEHTA
(noHATTA + 03HaKa NOHATTA): iHPOPMaLIMHUI WKT, HaAiNHI
AXepena, fKicHa iHpopmaliina, ofHaK TaKi peakuii Buasuanca
HeYacTOTHMMM cepes, BiANoBiAeN pecnoHAEHTIB.

YacToTHOlO cepes, BiZNOBIAEN PECNOHAEHTIB BUABMAACA
iHpopmaliiHa 3axulleHicTb, Wo sBafe cobowo Ao06ip
Bi4NOBIAHOrO 3a CTPYKTYPOK CNOYYEHHA CANiB i3 3aMiHOMO
OCHOBHOTO KOMMOHEHTY C/I0BOCMNONYYEHHA-CTUMYAY.

OCKiflbKM ~ MOHATTA  «iHQOpMmaLiiHa  be3neka» €
aKTyalbHUM  ANA  MeAiancuxoNoriyHnX  [OCNiAXKEeHb  Ta
[oCnigKeHb y ranysi couianbHUX KOMYHiKaL,ii,

NepcrnekTUBHUM € NPOAOBMKEHHA Oro BUBYEHHA, 30KpeMa B
Kopenauii 3 MNOHATTAMM  «iHbOpMaLiMHA  Ky/abTypa»,
«iHbopMaLiiHKUI KomdopT», «iHPopMaLMHMI AncKoMmbopT»
TOLLO.
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Rosinska O. The associative field of the concept of “information security” in the discourse of media-
psychological education of the journalism students

The article presents the results of research of the associative background of the ‘information security’ concept.

New approaches to information security as a component of psychological and information safety of the society have become a
theoretic and methodic basis of the work. The purpose of the research is to find out the associative background of the ‘information
security’ concept under the results received from the associative experiment with bachelors of ‘Journalism’, ‘International
Journalism’, ‘Advertising and Public relations’, ‘Publishing and Editing’ educational programs, the activity of which is directly related
to information area. The ‘information security’ concept was analyzed at inter-disciplinary level as the one that is formed in the mind
of the consumer of the information through particular comprehension of information and personal security through the lens of social
communications on the Internet, as well as the one that represents a language picture of the world of an individual in the age of
information. Particularly, the analysis of the associative background of the ‘information security’ concept is presented in compliance
with the logical and grammar responses received from one hundred and eighteen respondents. The analysis by logical components
showed seven theme groups of associations — the area of personal information protection; the area of mass media/social networks;
the area of technologies; the area of state information security; social area; psychological safety; the area of author’s information
protection. It has been established the interconnection between the results received and the provisions of the researches of
Yu.Ye. Muravska, N.S. Hrabar, V.H. Kononovych, V. Kononovych, V.M. Furashev. The importance of the ‘information security’
concept for a whole range of information activity areas, the development of information technologies and technical means for
processing and protection information create great perspectives for further research of the concept in the context of finding the
comprehension level of information safety as a basis of information and personal comfort, as well as to study specific nature of the
correlation of associative backgrounds of the concepts of ‘information safety’, ‘information comfort’, ‘information discomfort’, etc.

Key words: associative centre, information, information security, information society.
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Ypb6aHicTUUYHI megianpaKTUKu:
EBPONENCbKUM Ta YKPAIHCbKUW A0CBIA

TemueHko /1. B.

AHinpoecbKuii HayioHanbHuli yHisepcumem imeHi Onecs MoH4Yapa

Y HayKoBI po3BigLji 4OCNIAKEHO CBITOBI TEOPETUYHI Ta NPAKTUYHI NigXoAM [0 PO3BUTKY YPOAHICTUUHOI }KYPHANICTUKKN Ta PO3TAAHYTO
NPaKTUYHI acnekTu QyHKLIOHYBAHHA LbOro HanpAMKy B Megiaranysi. YHaOUHEHO NPaKTUYHWUIA A0CBi4 3aXiAHUX Kosier CTOCOBHO
CTBOPEHHSA YpHaHICTUYHOrO KOHTEHTY, MPOaHaNi30BaHO NPUKNAAM YCNILLHOT peani3auii NoOKaNbHUX Ta rinepaoKasbHUX NPOEKTIB, AKi
MatloTb Ha MEeTi K BUPOBHULTBO AKicHOro iHGopMaLiMHOro NPoAYKTY, TaK i BUpilLEHHA BaXKAMBUX COLiaNbHMX Npobnem micuesmx
CNiNbHOT. 3a3HayeHo, WO CbOroAHi ypbaHiCTUYHA KypHaNiCTMKa nepeTBOpuaacs Ha CBITOBUA TpeHA. BuUcCBiTheHHA npobnem
dbopmyBaHHA Ta QYHKLiIOHYBaHHA MiCbKOro npoctopy Habysae Bce 6inblioi MONynApHOCTI, a LUe, Yy CBOK 4epry, CMNOHYKaE
megiadaxisuiB 4O CTBOPEHHA YHiKa/IbHUX MPOEKTIB, AK-OT NPOEKT «MicTa». EBpONencbKUIi A0CBIA NPOAYKYBaHHA ypbaHIiCTUYHOrO
KOHTEHTY Ha Pi3HWUX MeaiNHUX nnaTdopmMax € KOPUCHUM ANA YKPAIHCbKOI XYPHaNicTUKKU. YKpaiHCcbKi ypbaHicTUYHI pecypcu, AK i
€BpONeNncbKi, nepeBaxHO QYHKLUiOHYIOTb B OHNAWH-NPOCTOPI, WO 3YMOBJEHO PAAOM E€KOHOMIYHMX Ta TEXHONOrYHUX (aKTopiB.
Bifg3HayeHo, Wo cyyacHi KoMyHiKaLiliHi TexHoorii 36arauyoTb CNPUNUHATTA YpbaHicTUYHOTO AUCKYpCy. MicbKi Be6-caiiTv BUKOHYIOTb
dYHKUjO «MiHiMi3auUii» odiliMHOro nopaaKy AeHHOro, BUCTYNaloTb NEBHUMU «AOCAIAHMKAMMUY» MIiCTa Ta «NYTIBHUKAMU» Y Pi3HUX
chepax micbKoro *Kutta. Y poboTi npeacTaBaeHo TeMaTUYHMIA CNeKTp caiTiB «Micta», «Xmapoyoc», We Love Brussels, The Village
YKpaiHa, KonektusHoro 6nory «lpuBaTHa ypbaHicTUKa» (KypHan «YKpPaiHCbKUI TUXKAEHb»), MpoaHani3oBaHo cTpaTerii
KOHTEHTOTBOPEHHA. 3BEpHEHO yBary Ha TeMaTMYHYy BapiaTUBHICTb CaMTiB, WO BiAOWMBAE PI3HOACMEKTHICTb MICbKOrO XWUTTA.
MepajiaoCBOEHHA MicTa 3peani3oBaHo B ypbaHICTUYHIN iHILiaTUBI BUAAHHA «YKpaiHCbKUI TUXAEHb». Baor «lMpuBaTHa ypbaHicTKa»
MICTUTb NepeBaXKHO aMaTOPCbKi MaTepianu, y AKMX BigbUTO aBTOPCLKI pedneKcii 3 npusoay KUTTA B Meranonicax i nepudepinHmnx
micTax. TaKi XypHaNicTCbKi NPOEKTU CNPUAIOTL CTBOPEHHIO ypbaHICTUYHOro AMCKypcy Ta ¢GopmyBaHHIO Ha MOro 3acafax MicbKoi
ineHTUYHoCTI.

Kntoyoei cnoea: 2inepnoKanbHA MYPHAAICMUKA; /0KAAbHA MCYPHAAICMUKa, ypOaHiCmu4Ha MypHaaicmuka; ypbaHicmu4yHa
KOMYHIKaUisi, MicbKa i0eHmu4Hicme.

order but generate them on the basis of social and cultural
norms, building cultural identity of the citizens, blurring social
differences and developing the vast array of individual and
collective relationships, perceptions, beliefs and practices of
city dwellers.

Relevant to the concept of urban journalism is the term
of hyperlocal journalism, which reflects not only the
geographical level of the event, but its uniqueness,
demonstrates a better approach to its presentation and
includes deeper studies of the topic.

Analysis of recent research and publications. In recent
years, scholars from all over the world have been interested
in the phenomena of urbanism and urban journalism as an

1. Introduction

Problem statement. The relevance of the topic can be
explained by the need to reflect some of the recent changes
that have taken place in Ukrainian cities under the influence
of different political, historical, social and cultural aspects.
The subject field of urban science combines research in the
fields of sociology, demography, economics, geography,
philosophy, psychology, history and cultural studies. Mass
media play an important role in this process, which in the
classical sense is the role of mediators between the
authorities and the local people.

Media effects of urbanism contribute to the interaction

between the authorities and the citizens. It becomes evident
that contemporary style and rhythm of the life of the citizens
need some changes: wise and effective economic,
administrative and cultural decisions for a comfortable social
life in all senses. Urban forms not only represent the social
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ones; identification of the prospects for the development of
local and hyperlocal media; study of structural changes in the

media of different countries; problems of quality
information.
On the theoretical level these problems were

investigated by D. Lucka, A. Leupold, U. Klinger, O. Jarren,
L. Kampf, J. Hujanen, K. Lehtisaari, C. Lindén, M. Gronlund.
C. Tenor, K. Hess and L. Waller. Daria Lucka, a scholar from
Poland, focuses on the aspects of new urbanism, which
reinforces the processes of building and uniting communities
through the organization of events [1]. Anna Leupold, Ulrike
Klinger and Otfried Jarren notice significant changes in the
local journalistic environment and note that both media and
social spheres have faced some “disruptions and
discontinuities” recently [2]. Researchers describe modern
city journalism as a “challenging” activity, which can be
characterized by “dwindling readership, media concentration
and economic crisis” [2, p. 960]. These processes are
reinforced by the crisis in the European social cohesion
sphere, which is currently dealing with “social fragmentation,
gentrification and the increasing inflow of migrants” [2,
p. 961]. The authors see the problem even further, pointing
out that under these circumstances the identity of the local
communities suffers a lot in the process of mediatization:
“the concepts are interrelated, as perceptions of belonging,
identity, or community are heavily mediatized: local media
provide the informational backbone of what people know
about social life in their city” [2, p. 979]. Regarding cohesion
as a multidimensional concept” and having carried out the
content analysis of seven local newspapers in three German
cities, the scientists come to the conclusion that there is no
difference in the reporting style of social cohesion across
cities, but there is a “wide variation across newspaper types,”
which means that the image of the local communities of the
readers can be different depending on whether it is a local
newspaper, a weekly advertiser or a tabloid [2, p. 961].
German scholar Leif Kramp studies journalism in
metropolitan areas of Europe and the opportunities, which
journalists can take, dealing with urban issues. Researcher
proves that development of innovative storytelling formats,
the reporting style that can easily be appropriated by local
journalists, can help the media to “strengthen the core
functions of local journalism to create social cohesion and
encourage civic participation” [3, p. 177]. The author fully
describes the specifics of modern city life with all its
“disruptions” and stresses that stand on the way and prevent
full communication between people, clearly defining some
more reasons, which have caused social conflicts in European
cities: “rising rents and housing prices,” “environmental
concern,” “economic change,” “introduction of digital
technologies to public administration” and “infrastructure
and social control (surveillance)” [3, p. 177].Kramp not only
regards radical changes in the lifestyle of European citizens
“in the era of deep mediatization,” but also talks about
“shortcomings of local journalism in attempt to keep this
transformation pace” [3, p. 178].

Swedish and Finnish scholars J. Hujanen, K. Lehtisaari,
C. Lindén and M. Gronlund have made a major contribution
to the development of research around new hyperlocal
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media and communication technologies that have just
emerged in the world and have not yet received enough
attention from researchers, because of the transformation of
the journalistic industry itself. Scholars point out that in
recent years, there has been a shift in the research interests
toward exploring hyperlocal initiatives, such as community
outlets or community-based news startups. The authors
define hyperlocal media as those that can be characterized
by activities within clear geographical boundaries and have
original content targeted at local communities. They also
note that despite the popular belief that hyperlocal media is
run largely online, some of them already have their successful
printed versions [4]. Citing Brian McNair, the researchers
highlight four key functions that hyperlocal media perform
for their local communities: 1) serve as a source of
information; 2) work as watchdogs; 3) act as mediators
between different groups of citizens; 4) uphold certain
political and social decisions relevant to the community [4].
Researcher C. Tenor at Karlstad University (Sweden) explores
the role of hyperlocal news in the lives of local communities.
The author is also trying to find out how entrepreneurs
involved in hyperlocal projects see the role of accountable
journalism, building her research on the criteria for their
attitude to business and journalism. The latter is considered
by the author as a non-profit activity, as well as a commercial
and profitable one [5].

Researchers K. Hess and L. Waller also note the increasing
attention of scientists to hyperlocal media and consider the
development of this direction through the lens of the theory
of “digital disruptions” [6]. Scholars point out that, unlike the
traditional media, which are currently experiencing both a
financial crisis and a crisis of distrust of the audience, and are
reducing their editions, hyperlocal projects are growing in
number in different parts of the world. These startups are
attractive in terms of simple and streamlined information
sharing process between journalists and community
members [6].

World media practitioners believe that journalism today
should be closer to people, not even at local, but at
hyperlocal level. Sophie Casals, journalist at the hyperlocal
French newspaper Nice-Matin explains the idea that
journalists should take into account, what exactly would be
interesting to the audience, which aspects and social issues
are important and what they would like to receive in the
news: “Maybe we — the local or hyperlocal journalists —
focus too much on whether the story we’re dealing with is
local or hyperlocal. But being close to our readers does not
only mean being close to their physical location, but also to
their interests. We need to understand better what their
needs concerning news are, other than just local proximity”
[7]. Nevertheless, Henning Bulka, Audience Engagement
Editor at the Rheinische Post in Germany warns that it is not
necessary “to follow the audience,” since the choice of a
topic is still the prerogative of the media specialists:
“Journalists should always work in the name of their
audience. Hyperlocal journalism should focus on that even
harder, maybe ask for story assignments and discuss very
openly about what they write and say. However, this should
not mean that readers can rule over those journalists. If you
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report on something you know is wrong, you shouldn’t let
yourself be easily convinced that it’s right, even if the loudest
shouters are your key audience. That might then be the real
story” [7]. Estimating the future of hyperlocal journalism and
the direction in which it may go, the expert points out that
there are two crucial things that can lead to success and they
are participatory models, “giving people a voice” and the
ability to “find a sustainable business model” [7].

Famous world expert Demian Radcliffe, Honorary
Research Fellow at the Cardiff School of Journalism, Culture
and Media Studies, assigns to hyperlocal media the role of
“filling the information gaps that have formed in local
communities”, claiming them to be the place where the
locals can express their own opinion [8]. Radcliffe believes
that the key to successful launch of the hyperlocal project is
encouraging local residents to be actively engaged, clearly
identify the audience and the type of message the
publication brings to it, analyze the competitive environment
and focus on production of a “new, fresh and original
product” [8]. Experts rely on new media, such as social
networks, blogs, and more, to develop this direction.

Peter Fromm Jacobsen, a lecturer at UPDATE Danish
School of Media and Journalism, emphasizes the “benefits”
of hyperlocal media [9], because, unlike national ones, they
do not “lose relevance” but, on the contrary, “focus on small
communities and, as they narrow their audience, they
become closer to the reader” [9]. The formation and
prospects of development of hyperlocal media, which are
conditioned by powerful transformation processes, are also
in the research focus of Ukrainian scholars and practitioners.
Thus, features of hyperlocal media content are considered in
the work “Hyperlocal Media: Prospects for Ukraine” written
by Yu. M. Nesteryak. The author relies on the following
definition: “hyperlocal media are online media whose
content is related to what happens within a few small
geographical areas and is distributed within these territories
to their residents” [10]. Exploring the role of hyperlocal
media in the public life of the townspeople, Yu. M. Nesteryak
distinguishes two main functions that they perform
(informational and emotional one): “Informational function
is about providing information needs (what happens, where
and when), and emotional one is empowering citizens to
belong to one (local) community” [10]. Ukrainian scholar R.
Verbovy confirms the opinion that hyperlocal media has
become extremely popular today: “The trend of hyperlocality
is one of the most popular in the field of new media.
Hyperlocal media, which are rarely called "microlocal" or
"sublocal," cover events and issues that are of interest to a
quantitatively insignificant audience (territorial
communities, residents of small towns, public centers, etc.).
The professional interests of such media are aimed at
producing news that is often ignored by the national media”
[11]. In the author’s point of view, the growing popularity of
hyperlocal publications is caused by the low cost of
production and publication of content [11]. A. Rudchenko,
considers journalism as one of the important aspects of the
urban environment formation and pays special attention to
the role of blogging in shaping urban space. According to the
author, blogs are one of the most direct forms of interaction
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between the media and the society, which explains their
relevance and popularity [12]. O. Herman emphasizes the
effectiveness of European practice in the development of
hyperlocal media and draws attention to the need for its
further development [13]. Ukrainian scholar M. Butyryna in
the article “Journalism as a Synergetic Object” emphasizes
the fact that hyperlocal media are the most common forms
of partisanship when “the audience participates in the
initiation and full production of content” [14, p. 17].

As we can see, knowledge of hyperlocal media gives a
new impetus to the scientific study of urban journalism, as
this format provides a detailed description of the urban space
with a high level of audience involvement and feedback.

Purpose of the paper. The purpose of the article is to
study the world urban journalism tendencies and practices
and their role in the development of new formats of
journalism products; investigate the opportunity of their
adaptation to Ukrainian realities and analyze hyperlocal,
urban-oriented media.

Research object. The object of the study is represented
by the materials and publications of such Ukrainian
hyperlocal resources as “Skyscraper”, The Village Ukraine
and the “Private Urban Studies” project (“Ukrainian Week”
magazine), which have an urban orientation.

Research methods. In the process of study general
scientific methods of comparison, synthesis, analysis and
induction were used. With the help of comparison, it became
possible to understand the difference between world urban
journalism practice and Ukrainian one, as well as estimate
the peculiarities of editorial approaches to development of
new journalism formats, and their potential in the context of
audience engagement. Synthesis method, which involves
combination of the main theses on the basis of common
thematic orientation helped to outline the main themes and
problems presented in the articles of Ukrainian and British
web-sites. With the help of analysis method, the main
features and concepts of the editorial policy of the urban
projects were investigated and the problematic field of the
publications was outlined. The method of induction was used
to analyze subjective statements of the blog authors, their
single experience that was extended to the general practice
of perceiving the image of certain cities by the reader. We
also used a descriptive method to depict how Ukrainian cities
are presented in the materials of the Ukrainian Week website
and the method of content monitoring with the aim to
develop the array of journalism articles and find out
additional information about the authors.

2. Results

Nowadays, urban journalism has become a global trend,
attracting the interest of journalists from all over the world.
Under such circumstances, attention to urban-themed
formats is growing rapidly, which is revealed in the
emergence of several various city projects in the media. For
example, in the year 2014 famous British quality newspaper
The Guardian launched a new urban journalism website,
called “Guardian Cities” (theguardian.com/cities), which was
highly spoken about in the English-speaking countries and
became extremely popular among the readers at once [15].
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The aim of the project was to discuss urban life and the future
of different community groups around the world. The
empbhasis in the materials of the “Guardian Cities” was made
on reported journalism, they included “thoughts” and
“voices” of people worldwide, which were presented in the
form of the news, reportages, infographics, photo galleries,
videos, etc. [15]. In one of the interviews, the editor of the
“Cities”, Chris Michael, called the project a “new type of
journalism” and said that their team used an “innovative
approach” to writing materials, and the coverage was not
only from big cities, but also from the most unknown corners
of the world, where public attention is needed [15]. The idea
of the “Cities” website was that it offered something
different in editorial terms than the political races and
processions of fatalities that typically characterize the news
agenda [15].

In the context of the audience the project was aimed at
both core The Guardian readers, who “think forward” and are
interested in future changes and developments, and city
enthusiasts, whose numbers are difficult to identify: “At the
same time there’s a very specific audience whose numbers are
hard to identify but which we can estimate based on social
media, and on shares of particular pieces, and on our audience
data analysis. There’s a particular European and a particular
American readership, for example, so that’s a bit more
targeted. Then there’s the kind of urbanist crowd you mention,
so architects, urban planners, academics, students, cyclists,
gentrification activists and all the people who take a specific
interest in how cities are changing. That number is increasing
over time. | don’t think these audiences are mutually exclusive.
You can absolutely do stories that would be of interest for both
of them, and that’s our role in a way” [15].

The emphasis in the “Cities” materials was made on the
social, meaningful and flashy topics that were an example of
“community journalism,” “local journalism” and “hyperlocal
journalism,” which not only inform, but also address to
specific social problems of small groups. For example, The
Guardian announced the Asian-friendly “Jakarta Post”
project, edited by Evi Mariani, master in urban studies at the
University of Amsterdam, whose project focuses on the local
issues [16]. The problem was that thousands of residents of
Jakarta had been living in the area, which the authorities
called “slums,” for decades. People lived in the houses built
with their own hands, deprived of access to modern
conveniences, such as electricity and running water, and
made a living by fishing, trade and services, such as hair
cutting. But in one night the bulldozers demolished those
subtle settlements and crushed the outskirts, as it was
planned to build a hotel complex, that would look like a
mythical eagle from space there [16]. The editor claimed that
the most important thing about this process was to make
sure that the idea, presented in the articles was not only a
problem, but also a story: “They key thing is that pitches
should be for stories and not just issues” [15].

However, there were some topics that to Chris Michael’s
mind didn’t qualify with the policy of the “Cities”. Firstly,
those were the themes that didn’t fit “within the context of
The Guardian as a newspaper;” secondly, the editorial board
tried “to avoid cultural developments per se,” that is in its
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pure form, and, finally, trivial or common themes, or “the
kind of things that maybe the travel sites would already
cover” also don’t correspond to requirements [15].

One of the latest popular topics for discussion in the
“Cities” was the theme of “divided cities.” The documentary
series “Divided Cities” by The Guardian, presented on the site
in the form of video posts, updated the experience of the
most current urban delineations, which related not only to
the territory, but also to social connections and told the
stories of five cities — Nicosia, Melilla, Havana, Memphis and
Delhi reflecting the divisions caused by globalization [17].
According to Chris Michael, the task of the group was to move
away from popular political news about Trump and Brexit
and show that there were more important topics that were
not given much attention, and to explore urban separation in
a new way: “Thirty years from the fall of the Berlin Wall, new
global tensions are polarising our world — and our cities feel
more divided than ever. ... When the Berlin Wall fell, there
were two border walls in Europe; now there are 15. Nor is
this fracture merely physical: many cities are havens of
wealth and privilege for those who hold the access codes,
hives of struggle and poverty for those who do not. Wherever
| travel to report | have always been struck by how different
people can have such contrasting experiences of the same
city” [17].

As a matter of fact, the focus of the materials of the
“Cities” is on the social flashy topics that are typical of
community journalism, local journalism and hyperlocal
journalism, which not only inform but also address specific
social problems of small groups. All this confirms the
effectiveness of urban journalistic practices of community
journalism in the development of important social topics.

Another striking example of urban journalism is a web-
site dedicated to the city of Brussels, under the eloquent title
“We Love Brussels” (welovebrussels.org), which contains the
following sections: “Urban Life and Trends,” “Event Diary,”
“City Guide,” “Creativity & Ideas,” “Global Affairs,”
“Community.” The resource positions itself as a digital
platform focused on illumination of the city life, its culture,
creativity, events, amazing places, the lifestyle of the
townspeople, the tendencies of the city’s development. The
content of the site consists of posts, reports, information
materials and blogs on various urban topics.

The journalists at “We Love Brussels” give an idea of the
city under different views, through the prism of different
identities: both own and acquired, which allows to delve
deeper into the problem and see what is left without
attention of ordinary people. The identity of some authors is
emphasized: “Indonesian living in Brussels”, “Italian girl and
Erasmus Mundus part-time student”, and sometimes even
professional identity is stressed out: “urologist by profession
but journalist by vocation” [18].

Experts at “We Love Brussels” consider that it is
important to share content related to contemporary social
and economic issues facing cities in the 21st century, to
identify the peculiarities of urban materials and to
demonstrate the role of a modern urban journalist by
creating innovative and urgent stories, as this gives impetus
to the development of journalism and the city itself. We Love
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Brussels is eager to give a word to local bloggers, digital
activists, and all citizens seeking to share their stories about
the city. At the same time, the authors of the resource
explore issues of citizen journalism, press freedom, big data,
digital narratives and urban investigative journalism.

The content of “We Love Brussels” consists of posts,
reports, information materials and blogs on various urban
topics. The articles of the website are the result of
cooperation, a spiritual and intellectual foundation for a
fundamentally new format of interaction between journalists
and consumers of information.

Under the conditions of transformation of the Ukrainian
media system, the experience of development and
functioning of European hyperlocal publications is extremely
important. The formation process of hyperlocal media
system in Ukraine was initiated by the Hyperlocal Community
Media School. A series of trainings and webinars that took
place during the years 2015-2017 were held on the issues of
creation of hyperlocal resources (materials of the fund
“Union”).

Unfortunately, Ukraine has not developed an extensive
system of hyperlocal media yet, as decentralization processes
are in their infancy and urban communities are just beginning
to form. Problems of development of press freedom in
territorial communities, establishment of the dialogue
between the authorities and the people, increase in activity
of public associations, initiation of activity of local bloggers,
creation and production of unique urban content are realized
in projects like “Voices of Communities”.

Attempts to create a profitable hyperlocal project and
bring it to viability in terms of new conditions were made in
the year 2014 by the public organization "Airship", which
launched a community hub project in Yampil, Vinnytsia
region, to motivate local residents to change the
environment of the provincial town. The plans of the
organization were to further transform private and
communal media of small towns into modern online media.
However, the project was frozen due to lack of funds.
Subsequently, a number of online media were created on the
platform for The City websites in small towns, such as
Kremenets City, Kalush City, Petropavlovka City, Starkon City,
Bilyaivka City, Mltpl City, Lyman City, ShostkaNews.City,
Nikopol.City, etc.

Nowadays, there is still very little to talk about the steadiness
of forms and the extensive system of hyperlocal media that are
intended to produce unique urban content and initiate the
activity of local bloggers, to establish a dialogue between the
authorities and the people. The absence of established forms of
hyperlocal media in Ukraine indicates a period of formation in
which transitional forms are requested. Today, there is a number
of stand-alone urban online media that position themselves as
hyperlocal resources. Among them there are Kiev city magazine
“Skyscraper”, The Village Ukraine and the “Private Urbanism”
collective blog, functioning on the website of the “Ukrainian
Week” magazine.

“Skyscraper” and “The Village Ukraine” are urban-oriented
media whose practice attests to the effectiveness of hyperlocal
forms for urban development as they describe the city through
the “big-to-small” principle. The face of the modern Ukrainian
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city emerges through the detailed description of its life, events,
people’s history, which is reflected in the visual and thematic
structuring of the content based on geographical links. Also,
these editions have their own communities on social networks.

Kyiv City Magazine “Skyscraper” positions itself as a resource
that provides “fresh news and interesting articles about events
in Kyiv and city development” and has the slogan
“Understanding the City” (hmarochos.kiev.ua) The official
website of the magazine has an extensive structure and consists
of the following headings: “News,” “Environment,” “City policy,”
“Socium,” “Economy,” “Interactive” and “#Nechos.” The
thematic scale of the content presented on the website
contributes to the widening of the readership. Architecture, city
improvement, history and modern days of Kyiv city districts,
revitalization of living space, municipal, communal, transport,
legislative, political, ethnic, social, environmental problems,
reforms, comfort of life in a big city - such thematic variability
makes it possible to get acquainted with various problems. In
order to increase the communicative efficiency of the resource,
active forms of interaction with the audience were applied.
Thus, in the section “Interactive” under the heading “Spend your
free time with benefit” tests for knowledge of the architecture
of Kiev and other Ukrainian cities are offered.

The “Skyscraper” resource has three special promotional
projects with such brands as Ecobum (Green Business in the
City), Lucky Land (Buyer’s Checklist) (which tells you how to
choose a new home and make no mistake) and “Park Lake City”,
which is a testimony to the self-sustainability of the project and
the use of commercial storytelling tools.

Modern communication technologies enrich the perception
of urban discourse, and digital narratives are an effective way to
convey a message to the audience. On the website of “The
Village Ukraine” the digitized country is transformed into M.
McLuhan's "global village", and every reader, regardless of their
place of residence, can get acquainted with the life of any
Ukrainian city. The Village Ukraine website includes such
sections as “News,” “City,” “Business,” “Food,” “Style,”
“Culturem,” “Knowledge,” “Kids,” and “Kyiv as Antistress.”
These sections have such subheadings as “Photo Report,” “Eco,”
“Special Project,” “Travels,” “People in the City,” “Surveillance
Camera,” “There are Questions” and “Situation.” The variability
of perception of the urban environment, valuable social, moral
and ethical characteristics of the people are reflected in the
“People in the city” section.

The focus of urban websites is to cover urban life, local
lifestyles, cultural, political, economic events, ecology, health
and sports. The city is the only organism where these spheres
are interconnected, where creation of comfortable living
conditions is the task of urban science, and comprehensive
information and creation of common communication platforms
to discuss and formulate the agenda is the task of the media.

Media development of the city, reflected in the practice of
the Ukrainian Week national edition and implemented in the
“Private Urban Studies” project, seems to be quite interesting.
The authors of the project claim that the city cannot be detached
from the country. The uniqueness of the project is in its attempt
to create a multifaceted image of Ukraine through the unified
images of the cities that are not similar to each other, with their
specific features and characteristics, to unite the country that is
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currently divided by the territorial, national and even
demographic characteristics. Personalized stories of cities
appear as alocal manifestation of the common features of urban
living.

The articles about Ukrainian cities are presented on the
website in the form of a collective blog, and for convenience of
navigation, there is a map of Ukraine with cities on the main
page: when clicking on the geotag above the city, a post opens.
Different Ukrainian cities are presented in the blog with the
articles written by both amateur and professional journalists
who were born or lived there and now share their memories or
views on the city. The authors of texts that traditionally begin
with the words “I have lived in this city for about...” tell about
“their own city,” which is associated with memories, landmarks,
remarkable historical and cultural events that influenced both
the city development and the personality formation of the
author, their identification with a particular territory. Cultural
diachronism is realized in descriptions of urban landscapes,
where the codes of different periods, such as Soviet and post-
Soviet ones, coexist organically. The storytelling format allows to
inform readers softly and affect them emotionally, building
strong images of the cities with the help of symbols and signs.

Such cultural diachronism can be seen on the examples of
publications, dedicated to the city of Kyiv. Firstly, the capital has
always been a multicultural place and this diversity is revealed in
the variety of its cultural traditions, and secondly, it is a
patchwork of social connections. Kiev is a dynamic city, where
the lifestyle is even more fleeting than in other Ukrainian towns
and this can be reflected in various things - from architectural
dissonance to the clothing style of the locals. For example,
Kateryna Novikova in the article “Kyiv. The Path to Your City”
emphasizes these diachronic observations, as well as
personalizes and outlines her urban reflections that help to find
her own identity: “The city is like a river that cannot be entered
twice. The city lives, changes, dresses in the style of different
epochs, becomes beautiful or distorted due to the chaotic
development. Some out of its new “clothes” fits the look of the
city, and some don’t. More and more, | hear that Kiev is no
longer the one it used to be and that it has lost its character... Let
it be, but there is always a way through a gate in the heart to the
city of your childhood, to your own city (Kyiv. The Way to Your
City. Ukrainian Week. 2016. 01 Desember).

The geography of the texts is wide — from Lviv to Luhansk.
Historical urbanism is represented through the past and present
in both large and small cities: Kyiv (Falling in Love with Kiev:
Three Rules of the Guide to the Hat. Ukrainian Week. 2017. 23
March ), Sumy (Sumy. City of Opportunities. Ukrainian Week.
2016. 17 November), Vinnytsia ( Through Keletskaya on the Sixth
Tram. Ukrainian Week. 2018. 23 October), Drohobych
(Drohobych. My Incredible India. Ukrainian Week. 2019. 04
April), Boryslav (Boryslav. A Deep Sleep of an Industrial Town.
Ukrainian Week. 2017. 03 October), Lviv (The History of Love.
Ukrainian Week. 2016. 24 October), Simferopol ( Simferopol.
City Distancing. Ukrainian Week. 2018. 30 November), Pavlograd
(Pavlograd. Fear and hatred in Pavlegas. Ukrainian Week. 2018.
30 July) and others. To date, all regional centers have already
been outlined, with peripheral cities remaining scarcely covered.
However, journalists at Private Urbanism blog have already
begun to capture them: Dubrovytsya (Dubrovytsia. From
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Prince’s Capital to Amber one. Ukrainian Week. 2018. 16
February), Berehove (Berehove and Khust. Hungarian. Jewish.
French. Ukrainian Week. 2016. 11 November), Novovolynsk
(Specificity of Typicality. Ukrainian Week. 2016. 08 September),
Kosiv (Kosiv — Palimpsest of Legends. Ukrainian Week. 2016. 06
October), Vilkove (Vilkove. Eastern Region of Central Europe.
Ukrainian Week. 2016. 06 Desember), Vladimir-Volynsky
(Volodymyr-Volynsky of my Street. Ukrainian Week. 2018. 19
November).

Within this approach, the reader can compare the
uniqueness of urbanization of the cities and towns. The
variability of urban studies was influenced by the military events:
traditional urban codes of the Ukrainian cities are militarized and
associated with events occurring in eastern Ukraine. Thus,
Maxim Vihrov, the author of the article “Luhansk: The city in the
fields” describes the city in the centre of tragic events. The image
of the city is revealed through the concepts of “war”, “assault,”
“separatists,” “lost home” and “Soviet architecture” (Luhansk:
the city in the fields. Ukrainian Week. 2019. 06 May).

From one hand, the concept of Luhansk city is revealed
through the sub-concepts of “war,” “storm,” “separatists,” “lost
home” and “soviet architecture.” The author of the article,
Maxim Vihrov, describes how the whole country was watching
live by the drama that unfolded in the southern outskirts of the
city in June 2014 with the invaders covering themselves with
unarmed people, firing border guards from windows and roofs
of high-rising buildings. Writing about his native city, the
narrator hardly separates his personal emotions from the
journalist’s duty to be impersonal and objective, which is quite
understandable, and he openly says about that: “When | write
about Lugansk, it is difficult for me to separate urban reflections
from personal memories, and all this together from reflections
on war” (Luhansk: The city in the fields. Ukrainian Week. 2019.
06 May). His life was divided into pre-war and post-war. It turned
out that those blocks of flats, damaged in the storm mentioned
above, were located in the district where he lived in his
childhood and built by his father in the late 1980s. So, the author
knows well the history of that part of the city and the history of
Luhansk in general. In his story the soviet image of the city is
reinforced even by the names of the Streets (e. g. Soviet Street,
etc.) and the fact that at the entrance to the central part of the
city the visitors are invariably greeted by a monument to the
Employee of Luhansk region, which ordinary people call the
“man with a torch.” Moreover, Vihrov claims that “the
architectural face of the city was formed in the Soviet era, when
the bosses of the Donbass coal clan had a solid lobby in Moscow
and direct access to the General Secretary and so they put their
"capitals" with claims of provincial chic” (Luhansk: the city in the
fields. Ukrainian Week. 2019.06 May).However, the writer
admits that even in such a way Luhansk wasn’t a depressive city,
on the contrary, it was powerful and successful. Vihrov explains
that some soviet names of the places in the city, which now
sound strange within the decommunization law, didn’t have
such massive semantic load for the younger and even for the
older generations of citizens: “However, for the youth, all this
had no more than the ancient Turkic place names of our country:
Aydar, Yevsug, Bakhmut, etc. No piety was felt to the Soviet
ideological legacy. For example, a party place near the
equestrian monument to Klimov Voroshilov was called among
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the youth "by the horse" and the area of Heroes of the Great
Patriotic War was called "Durakovka" even by the older
generation. However, this should not be considered a
manifestation of political protest either” (Luhansk: the city in the
fields. Ukrainian Week. 2019. 06 May).

From the other hand, the author describes his native city
with the most tender lyrics that goes from his heart, because he
is writing about his young years. Even the title of the article (“The
city in the fields”) puts the emphasis on the sensitive aspect of
the author’s feelings towards Luhansk: “And the smell of apricot
reminds of Luhansk. | do not know who decided that the
adjacent areas should be planted with apricots, but every spring
the whole neighborhood was submerged in the dizzying aromas
of those "sakuras". Subsequently, the streets were strewn with
apricot "snow", and in the summer - with the apricots
themselves. No one but the children and especially jealous
housewives considered these impious, always dusty apricots
rom a gastronomic point of view. Therefore, the pavements
were covered with fragrant orange flesh during all the season ...”
(Luhansk: the city in the fields. Ukrainian Week. 2019. 06 May).
The intimation of wurban discourse is enhanced by
autobiographical reflections, marked by lyricism, touchiness and
nostalgia for the city of childhood. The writer also has a strong
feeling of national identity, regarding Luhansk as part of Ukraine
and shows it in the article: “Poetess Lyubov Yakimchuk says that
"where apricots do not grow, Russia begins." Believe her,
because she is also from Luhansk region and knows what she is
talking about” (Luhansk: the city in the fields. Ukrainian Week.
2019. 06 May).

The media development of the city continues: the authors of
the “Private Urbanism” project focus on a specific aura of
metropolitan and administrative centers, industrial, depressed
and militarized cities, resorts, suburban areas. Private
observations of the typicality and specificity of urban space,
personal impressions, subjective analysis of the impact of socio-
cultural changes on the spatial transformation of the urban
environment summarize the authors’ sensory experience and
form the ability to read the urban text.

3. Discussion

The impact of transformation processes on the formation of
urban space is open to debate. The definitions of local and
hyperlocal content, the definition of urban content performance
criteria, and the role of community media in its creation require
scientific reflection and clarification. The problems of definition
of the boundaries of the object of urban journalism, securing the
process of transformation of urban journalism into service,
relations between the media and the city are relevant now.

It is also important to clarify the role of blogs in the
development of urban journalism, as blog posts on hyperlocal
media websites form an opinion about the subjective
perceptions of the local residents, outlining the range of
municipal life issues that may provoke a conflict with the
authorities.

The outlined problems indicate that urban journalism is a
promising area for the future communicative research.
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4. Conclusion

Urban journalism, urban communications, the specifics of
coverage of urban issues by different types of media and their
formats are all in the focus of research. Regarding hyperlocal
media, which have been declared as an object of study, they
currently represent the so-called scientific trend.

The practice of European hyperlocal media certifies that
they are designed to fill the information gaps that have formed
in local communities and to promote active interaction between
the media and the people. The latter actualizes participatory
practices as means of engaging the audience to create original
content. Blogging practices, engagement of amateur journalists,
and online communications are a must for a successful
hyperlocal project.

Hyperlocal media operate mainly online.

Analysis of hyperlocal media has shown some changes inthe
European information landscape, where alternative media are
beginning to dominate over traditional media, while hyperlocal
Ukrainian media have signs of “transitivity.” This is due to the
lack of development of forms and the lack of an extensive
system of hyperlocal media in Ukraine, which should produce
unique urban content, initiate amateur journalists, activate
blogging practices, establish communication between the
authorities and the people.

Hyperlocal media prove their effectiveness in shaping urban
space, acting as a platform for urban development planning,
taking on the role of “researcher” and “guide” of the city. The
practice of autonomous urban media, which have a geographical
affinity, attests to the effectiveness of hyperlocal forms for urban
development as they describe the city with the help of the “big-
to-small” principle. Hyperlocal Internet media are self-sufficient,
successful business projects funded by advertising, promotional
materials, grants and sponsorship.

Media development of the city can be presented both at the
hyperlocal and national levels, which is proved by the practice of
the “Ukrainian Week” magazine.
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Temchenko L. Urban media practices: European and Ukrainian experience

The article deals with the world theoretical and practical approaches to the development of urban journalism and examines the
practical aspects of the functioning of this field in the media industry. The practical experience of Western colleagues in creation of
urban content is identified, examples of successful implementation of local and hyperlocal journalistic projects aimed at producing a
quality information product and solving important social problems of local communities are analyzed.

The relevance of the topic can be explained by the need to reflect some of the recent changes that have taken place in Ukrainian
cities under the influence of different political, historical, social and cultural aspects. The subject field of urban science combines
research in the fields of sociology, demography, economics, geography, philosophy, psychology, history and cultural studies. Mass
media play an important role in this process, which in the classical sense is the role of mediators between the authorities and the
local people.

In the process of study general scientific methods of comparison, synthesis, analysis and induction were used. With the help of
comparison, it became possible to understand the difference between world urban journalism practice and Ukrainian one, as well as
estimate the peculiarities of editorial approaches to development of new journalism formats, and their potential in the context of
audience engagement. Synthesis method, which involves combination of the main theses on the basis of common thematic orientation
helped to outline the main themes and problems presented in the articles of Ukrainian and British web-sites. With the help of analysis
method, the main features and concepts of the editorial policy of the urban projects were investigated and the problematic field of the
publications was outlined. The method of induction was used to analyze subjective statements of the blog authors, their single
experience that was extended to the general practice of perceiving the image of certain cities by the reader. We also used a descriptive
method to depict how Ukrainian cities are presented in the materials of the Ukrainian Week website and the method of content
monitoring with the aim to develop the array of journalism articles and find out additional information about the authors.

Ukrainian urban resources, as well as European ones, predominantly operate online, due to economic and technological factors. It is
noted that modern communication technologies enrich the perception of the urban discourse. City websites serve to “minimize” the
official agenda and become “city researchers” and “guides” in various areas of urban life. The thematic spectrum of the “Cities” (The
Guardian), “We Love Brussels,” “Skyscraper,” “The Village Ukraine” websites is presented in the work, the strategies of content
creation are analyzed. Attention is drawn to the thematic variability of the websites, which reflects the diversity of urban life. The
media development of the city was studied on the example of the "Ukrainian Week" magazine. The Private Urban Studies blog mainly
contains amateur materials that present the authors’ reflections on life in metropolitan and peripheral cities. Such journalistic
projects contribute to the creation of urban discourse and the formation of urban identity.

”

Keywords: hyperlocal journalism; local journalism; urban journalism; social cohesion; urban communication; city identity.
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Facebook-cTopiHKu naTeBincbKUX NopTanis HOBUH:
ePeKTUBHICTb BUKOPUCTAHHA PYHKLiOHany

depoposa O. /1.

Buwa wkona 6i3Hecy, mucmeyme ma mexHonoziii «RISEBA», Jlameis

Facebook Bxe aaBHo po3rnsgae 3MI sk napTHepiB, @ TOMy CTBOPIOE Pi3HUIA IHCTPYMeHTapin ans pobotu 3 ix aygutopieto. B ceoro
yepry, MeZilHi KoMNaHil Ta KOHTEHT-NpoBanAepn BUKOPUCTOBYIOTL Facebook He TinbKu ans 36inbweHHa Tpadiky, ane i ans Toro,
Wob AKHalKpale 3po3yMiTK CBOIX KOpUCTyBa4iB. Y AaHOMY AOCAIAMKEHHI NOPIBHIOOTLCA CTOPIHKM TPbOX MPOBIGHUX HOBUHHMX
noptanis JlaTeii (Delfi.lv, Apollo.lv Ta TVNET.lv) 3 meToto ix gocnigxeHHA won0 eGpeKTUBHOCTI BUKOPUCTAHHA BCiX MOXK/IMBOCTEN, AKI
Hafae QYHKLIOHAN couianbHOI MepesKi. 3aCTOCOBYOYM KOHBEpPCaLiMHUA aHani3 gna nobyaoBu TUNOBOI KOMYHIKaTUBHOI MoZeni Ta
BPAxXOBYHOUYM XapaKTepHi 0cO6MBOCTI coLMepesKi, BCTaHOB/IEHO, LLLO TUM KOHTEHTY ICTOTHO BM/IMBAE Ha Aii KopucTyBaya. BuasneHo,
Wwo ¢yHKUIOHan coumeperki Mae xapakTepHi ocobnuBOCTI, cepen AKMX KOMYHiKaliiMHa Ta po3BakajibHa CK/MaAoBa, a TaKOX
coujanisauina Ta camonpeseHTauif. 3 METO OTPMMAHHA KiNbKICHMX MOKA3HUKIB, HEOBXiAHMX AN1A MOAENOBaHHA, 6yB BUKOPUCTAHUIA
Beb-cepBiC aHANITUKM KOHTEHTY COLiaNbHUX Mepe: Oaa aHanisy rMMbUHN 3aHYypPeHHs, YacToTU BiABIAAHHA | 3 MeTOolo 3iCTaB/IeHHs
Facebook-cTopiHok, 6ynu 3actocoBaHi meTpuku ER, LR, TR. OTpumaHi pe3ynbTaTu cBig4aTb NPO HW3bKUI piBEHb NOBeAiHKU
KOPMCTYBauiB Ha CTOpPiHKax AOCAigKyBaHUX nopTanis B Facebook. PiBHOMipHWMI1 po3nogin yBaru BiagigyBayiB mix ¢poT0, TEKCTOM Ta
rinepnocuMaaHHAMM He A03BONAE BUABUTU NPiopuTeTHI dopmaTi. BcTaHOBAEHO, L0 CTOPiHKKM B Facebook HOBUHHMX OHNaiH-pecypcis
— e, CKopill 3a BCe, HenpiopuTeTHa MeAiaaKTUBHICTb, 3a4a4a AKOi 3ab6e3neynTn NPUCYTHICTb pecypciB y cucTemi coliaNbHUX megia
Ta NiABULWMUTM HTEHCUBHICTb iHPOpMALiIHUX ObMiHIB. [OCnigXKeHHA CBiAYMTb, WO CcucTeMHa poboTa 3 KOMMIEKCHOro
npeacTaBHUMLTBA HOBUHHMX NaTBilicbkmx nopTanis Delfi, TVNet Ta Apollo B Facebook He BegeTbca. Pegakuii He aganTytoTb nybnikauii
nig, cneumdiky couianbHoOi mepexi, He opmMaTyoTb KOHTEHT, @ 3aiMatoTbecs 34e6inblOoro NonyaAapM3aLieto NocKMaHb, AKi BeayTb Ha
odiuiiHMiA meaianopTan. 3aranbHa BiACYTHICTb CUCTEMM XeLWTeriB roBOPMUTb NPO MiHIManbHYy ONTMMI3aLLi0 KOHTEHTY pedakuii nig
coujianbHy mepexy Facebook.

Knroyoei cnoea: ¢hyHKUioHAn couianbHoi mepexci; cmopiHka Facebook; koHmenm; Delfi.lv; Apollo.lv; TVNET.Iv.

1. Introduction infrastructure and opportunities offered by this social
network on the basis of these sources.

Article objective is to determine the efficiency of
Facebook social network functionality utilization by leading
Latvian media.

Study object is official Facebook pages of the Latvian
news portals Delfi, TVNet and Apollo.

Analysis of the last studies and publications. An active
scientific discussion of the distinguishing features of social
network functioning began actually immediately after
organization of the first effective system of social media.
Darel Berry used the term ‘social media’ to describe ‘software
systems enabling a joint construction of common and
subjective experience of divided ‘space’ through electronic
media’ in 1995, the year of launching the American social
network Classmates.com (quoted after [1]). In 1997,
L. Garton, C. Haythornthwaite and B. Wellman offered
several approaches to social network investigation [2].

Problem statement. Open horizontal structures (social
networks) using modern communicative technologies are a
habitual component of the media system distinguished by
specific Internet  qualities:  hypertext, multimedia,
interactivity and multiple channels. The model of news
selection by importance does not work any more. The
information is not looked for now, it is consumed within one
social network. The most media presented on the network
also have a page on Facebook. The user who has an account
can easily set up his page so that the information supplied by
media immediately appears on his page. A page on a social
network actually accepts the media functionality. The most
frequently visited Latvian news resources and pages of these
portals on Facebook are selected for further analysis. An
attempt was made to describe the existing communicative
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Several approaches investigating social networks both as
independent units and components of a complicated
multicomponent system exist in the modern scientific
discourse. The second edition of a complex research by Larisa
Hjort and Sam Hinton Understanding Social Media was
already published by SEGA publishing house in 2019 [3]. A
successful review of studies is in this field is presented in the
scientific article K. Kapoor, K. Tamilmani, N. Rana, et al.
Achievements in Social Media Studies: the Past, the Present
and the Future. We find a sufficiently capacious and relevant
definition of the concept there: ‘Social networks consist of
various  user-operated  platforms  promoting  the
dissemination of attractive content, creation of dialogs, and
communication with broader audience. In fact, this digital
space created by people and for people and providing an
environment promoting interaction and networking at
various levels (for example, personal, professional, business,
marketing, political and public level)’ [4].

Today’s social networks are an object of cross-disciplinary
studies affecting psychological aspects [5-8], Big Data
analysis in networks [9-10], and safety issues [11-13]. A
careful investigation of social media functionality and social
networks is typical of market studies [14-16]. The media
aspects of this sphere are investigated from the point of view
of news exchange [17-18], its technological potential [19],
etc.

Investigation methods. A whole complex of scientific
methods was used in this study. The descriptive and
historiographical methods were used to analyze the modern
scientific discourse. The authors proceed from that fact that
the global media backbone Facebook.com is a social network,
one of the most popular platforms in the world rating.
According to Similarweb as of early 2020, the network
occupies the third place by website traffic after Google and
YouTube with over 1.6 billion daily active users [20]. This
study is focused on accounts of those mass media that
possess pages on this social network for more than one year.
Therefore, exactly Facebook.com was chosen for
investigation and comparison of pages belonging to popular
Latvian news resources. It is all the more so that Facebook
considers media as partners for a long time already, and
creates various tools facilitating the work with audience. The
media companies and content providers, in turn, use
Facebook not only for increase the traffic, but also to better
understand the audience.

The article is dedicated to investigation of efficiency of
utilization of Facebook pages belonging to the most popular
Latvian news portals. The results of a Latvia’s population
media literacy study commissioned by the Ministry of Culture
and conducted by Latvijas fakti [21] show that the most
popular resources in Latvia are news portals, and they enjoy
the highest trust among readers at the same time. The
respondents have recognized Delfi portal as the most popular
source of news (27 % of respondents). The top three also
included TVNet (16 %) and Apollo (10%) followed by
telecasts and channels (Panorama, LTV1, LNT, Channel Baltic
One, TV3 and LNT Zinas).
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The conversational analysis was used to build a typical
communicative model of the Facebook pages of the three
most popular Latvian online news type resources.
popsters.ru social network content analytics web service was
used to obtain the quantitative indicators required for
modeling. The relative activity of the audience was
determined during the period from December 20, 2019 to
January 20, 2020. The popsters.ru metrics were used for post
analysis:

- ER (Engagement Rate): ER day is total percentage user
engagement rate for all records published per day; ER user is
percentage engagement rate for a specific post)

- LR (Love Rate, attractiveness level)

- TR (Talk Rate, sociability level).

The metrics are calculated using the following formulas:
Y likes per day+Y. shares per day+Y, comments per da
ER day= 14 y 14 y 14 y

number of subscribers

likes+shares+comments

ER post=

number of subscribers

number of likes

number of subscribers

number of comments

number of subscribers

When calculating the indicators for an average
publication, the number of entries is added: reach is the
number of people who have had at least one contact with the
publication (or advertisement); views are the publication
viewership (more details are provided here: [22]).

2. Results

Characteristics features of social networks. When
analyzing the distinguishing features of social networks, it is
worth to first mention the fact that they purposefully and
significantly consolidate horizontal relations, which is not
surprisingly given their nature and functionality. However,
online networks also affect the system of vertical information
relations at the same time, which was actively discussed
already in early 2010th. So, the authors of the collective
monograph Social Networks as a Factor of Civil Society
Development say that networks ‘improve relations between
social groups in these groups, between their members,
generate opportunities of active public pressure for violations
in the sphere of business and politics, reduce the level of
uncertainty in business and politics, and increase the
information service quality and information exchange
intensity. Horizontal social networks enable a more effective
interest representation not only for social groups, but also for
whole social layers such as employers, employees,
consumers, etc.” [23, p. 23]. The social network functionality
is reflected in characteristic features. The researchers
mention the communicative and entertaining components as
well as socialization, self-presentation, self-expression,
‘notebook’, psychological relaxation among them [ibid.,
p. 24-26].

Characteristic features of a social network: the level of
content consumer. Facebook has become the first social
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network offering integration in the form of social plugins to
third-party websites, including news websites. The social
network websites enables having the entire information
‘before eyes’. The audience takes part in the Facebook
communicative model by means of a set of actions: Like (l
like), Share (Repost), Comment (Comment), and so obtains
an opportunity to leave a response on an external website or
to send information about the visited site to their pages on
Facebook. And, according to D. Munting, M. Murman and
E. Smith, there exist three levels of behavior in a social
network: consumption, assistance and creation [24].
Consumption is the lowest level including a behavior based
on participation without creating a content, i.e. reading or
viewing. The middle level is assistance, i.e. interaction
between the user and content as well as between other
users. Creation is the highest level including content
production and publication. Each behavior requires unique
cognitive efforts. The network assesses behavior options
depending on action, and determines what should be further
shown on the user’s screen. Adam Moressi, the head of a
news line in Facebook, said n 2018, after the next in turn
algorithm modernization, that comments are usually more
significant than likes and that ‘longer comments are usually
more significant for the recipient than short ones’ [25]. Thus,
the volume of cognitive efforts spent affects further content
consumption.

Characteristic features of a social network: the level of
professional content producer. We will consider mass media
addressing the audience by means of an official account or
page on Facebook to be the professional content producers
in this study. According to A. Larsson, the network offers two
main options of involving the audience to such users. First, it
enables providing what is regarded as a certain confirming
reaction to a specific post. Facebook diversifies the ‘like’
button functionality in a series of reactions (‘l like it’, ‘super’,
‘ha-ha’, ‘wow!’, ‘I sympathize’, ‘shocking’) expressing five
feelings: love, laughter, surprise, grief and indignation.
Although reaction weight is greater than that of a usual like
in the algorithm, the user’s behavior as way of interaction by
one click has not change [26]. On the other hand, the
modified Facebook newsfeed algorithm relies on ‘relevance
account’, i.e. it forecasts the wuser’s behavior during
interaction with a post in the news line: assigns a like, makes
a click, gives a comment, shares it or marks the publication as
spam. A complicated principle of post selection to the feed
and their ranging exists at the same time, which was
determined by three indicators in the past, i.e. reactions,
comments, reposts, and now mainly depends on comments.

Roughly speaking, mass media must ‘force’ users to comment
on posts in order to remain in their newsfeed.

The described characteristic features of social networks
and results of previous audience activity studies in relation to
news suggest that the content type significantly affects the
consumer’s actions. A. Larsson claims that the Facebook
audience more willingly interacts with ‘soft’ news, and news
supplier’s priorities not always coincide with those of their
consumer [27]. This point of view is also supported by M.
Bastos who has discovered on the example of The Guardian
and The New York Times Facebook accounts that media more
willingly publish information on sports, entertainments or
celebrities (‘soft’ news) in social networks, and users prefer
to share ‘hard’ news [28]. Such situation is observed with the
leading media resources of the world that perform an active
work on creating content that is optimized to social network
requests to the maximum extent with due regard to their
multimodal, hypertextual, interactive, synchronous and
quasisynchronous features in addition to effective
information and communicative activity. The situation is
even less predictable with less effective media. However,
some scientists are of the opinion what news digitization will
open an era of improved journalism and space for a lot of
content.

3. Discussions

The news portal Delfi.lv was created on November 26,
1999. Delfi.lv is the main source of validated information for
many residents of Latvia. The most frequent answers to the
question Why do you consider this medium one of the most
reliable ones? were that it ‘provides the most popular
information faster than others’, ‘there is no unnecessary
information’, and ‘neutral presentation of information’ [21].

The official Facebook account page Delfi @Delfi.lv was
registered on September 12, 2010. There are 141 thousand
subscribers. The resource relates itself to the News and
Media rubric and describes itself as a media material
producing and broadcasting company. The Information
section says that this is Latvia’s leading mass medium:
“..DELFI has been the unsurpassed leader in the online media
for 17 years. Immediate news about politics, business, the
world, sports, culture, and many other things. Running
commentaries, journalistic investigations, descriptions,
expert opinions. Many photos, video, reader uploads and
opportunities to learn something new and to entertain
oneself’. Slogan: ‘One has to know before judging’ (the
translation from Latvian here and below is ours — 0. F.) [29].

These page contain active links to the web portal and
social networks twitter.com/delfilv and draugiem.lv/delfi

Table 1. @Delfi.lv page entry characteristics

According to popsters.ru over the period of 20.11.2019-20.12.2019
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90



ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

Table 2. @Apollo.lv page entry characteristics

According to popsters.ru over the period of 20.11.2019-20.12.2019
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539 | 51703 | 38908 | 72 | 21453 | 40 | 7855 | 15 | 4123 | 0245 | 0.140 | 2.028

where pages of this mass medium can be found as well. The
page functionality is expanded (in addition to standard
rubrics Main, Information, Video, Photo, Publication), and
the Events, Groups, Community — Delfi zinas section is also
present with 764 participants, lconosquare. The page of the
main portal is presented in Latvian. Facebook also contains a
Russian page (rus.delfi.lv), but the content is absolutely
different on these pages.

The number of publications on the page is three per hour.
The presentation is standard. The main macrogenre of the
page is infotainment, a mix of political and economic news
with cooking recipes and notes from the life of show business
stars. The posts include a cable line and a rhetorical question
which play the role of eyeliners to a hyperlink leading the
user to the Delfi.lv news portal.

We use the above described characteristics of social
networks to determine that the main Delfi.lv page function is
information exchange intensity. The laconic posts and rather
active newsfeed updating stimulate the activity of the
audience. However, the fact that the comment and reaction
are personified and open to the community makes users to
prefer jumping from the page on Facebook to the main
www.delfi.lv portal, and to anonymously comment on or
react to publications there without trotting out their
opinions.

Apollo.lv was the first resource from the analyzed ones to
register a page on Facebook (@Apollo.lv). The Information
section specifies the date of registration as August 30, 2000.
The resource relates itself to the News and Media rubric and
has nearly 52 thousand subscribers.

The page is presented in Latvian. The Information section
states: ‘More than news! An informative entertainment
portal showing emotions, adventures and secular events’. It
is one of the few media where the mission is also stated:
‘Delivery news for people. In a human way’. The About Us

section says: ‘The fastest-growing news portal in Latvia’ [30].
About two posts per hour are published on the page.

The page almost does not differ functionally from Delfi,
and uses the same tool kit. A post most often consists of one
or two sentences followed by a hyperlink to a text published
on the www.apollo.lv portal. The same information exchange
intensity is the fundamental principle of keeping a pagein a
social network. The metric page data is presented in Table 2.

TVNET specifies the date of @tvnet.lv page registration as
September 1, 2000. Similar to the previous resources, it
relates itself to the News and Media rubric and has nearly 91
thousand subscribers.

The mission as stated on the page reads: ‘We quickly
respond to everything related to our society, highlighting
achievements and ruthlessly exposing unfair and unethical
behavior. We comment on current events from ‘flash points’,
listen to experts, and express our views on TVNET’. The
Information section says: ‘TVNET — Learn everything that has
happened in Latvia and the world’. The About Us section
contains only one phrase: ISTAS ZINAS (Latvian for ‘real
news’). And further: ‘We want everyone to feel comfortable
when using this website, and therefore comments with
threats, slander or insults will be removed, and repeated
violators will be blocked. User comments do not reflect TVNET
views. If you face something inappropriate, report it to us’.
Such note about writing comments can only be found on the
page of this edition. The ‘Products comfortable states:
‘Latvian and foreign news portal’ [31].

A distinguishing feature of building posts on the page is
that there is virtually no text or it is present in the form of a
single sentence. An active link to a publication located on
www.tvnet.lv portal follows. The page is presented in a
standard way, there are no additional sections except
Livestream, however it is inactive at present. The metric page
data is presented in Table 3.

Table 3. @tvnet.lv page entry characteristics

According to popsters.ru over the period of 20.11.2019-20.12.2019
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Table 4. Comparison of @Delfi.lv, @Apollo.lv and @tvnet.lv Facebook page content

Relative activity by type of content EITe:Vg::Xt
Likes Reposts Comment
160- (on the (on the (on the
<160 1.000
Photo Video Text Link charact ! average) average) average)
charact
ers
ers
@Delfi.lv 15.8% 543 % 14.4 % 155 % 0.08 0.12 54 49 13
@Apollo.lv 28.1% 155 % 28.1% 28.3% 0.24 0.23 72 40 15
@tvnet.lv 239% 33.6% 213 % 21.2 % 0.151 0.111 80 35 21
The analysis of the types of content represented by three
References

largest Latvian online editions on their Facebook pages and
levels of interaction with content by visitors of these pages
enabled obtaining the results presented in Table 4.

The results obtain show the prevalence of low user
behavior level (consumption) with the first level of
involvement (reaction) on all three pages. The uniform
distribution of Facebook page visitors’ attention between
photos, text and hyperlink does not allow to highlight priority
formats, and an accent or neglect in respect of one of them
(as in the case with video in Table 3) does not affect the ER
value. As for published text length, the investigation of three
chosen Latvian media accounts has shown that the
publication (post) should not exceed 160 characters. The
brevity in the news seems to be correlated with a constant
emphasis on reposting ‘soft’ news, which confirms
A. Larsson’s theory. Low content is attractive and audience
sociability coefficients can be explained by the fact that the
audience follows the link to the publication on the news
portal website, and so obtains an opportunity to make
anonymous comments. On the one hand, this function
reduces the chances of posts on the analyzed pages to occupy
the priority places in user newsfeeds; on another hand, it
increases traffic on official online portal websites.

4, Conclusion

The Facebook pages of the analyzed Latvian news portals
are most likely a low-priority media activity intended to
ensure the presence of resources in the social media system
and to increase information exchange intensity. As for
functional components, the emphasis is made on self-
presentation and communicative factor. This study has
shown that no system work is carried out on a complex
presentation of Latvian Delfi, TVNet and Apollo news portals
on Facebook. The editorial offices do not adapt publications
to the distinguishing features of this network, do not format
the content, and are mainly engaged in promoting links
accompanied by a minimum description (93% of total of
posts contain less than 160 characters). There is no hashtag
system either, which suggests a minimum content system for
Facebook system.
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Fedorova O. Facebook pages of Latvian news portals: functionality utilization efficiency

Facebook has long considered media as partners, and therefore creates various tools to work with their audience. In turn, media
companies and content providers use Facebook not only to increase traffic, but also to better understand their users. This study
compares web pages of the three leading Latvian news portals (Delfi.lv, Apollo.lvand TVNET.lv) in order to study the effectiveness of
using all the features provided by functionality of a social network. Applying conversionary analysis to build a typical communicative
model and taking into consideration characteristic features of social network, it is established that the type of content significantly
affects the user’s actions. It is revealed that the functionality of social network has characteristic features, among which is
communication and entertainment component, as well as socialization and self-presentation. In order to obtain quantitative
indicators necessary for modeling, we have used web service of content analytics of social networks: ER, LR, TR metrics are used to
analyze dive depth, visit frequency and Facebook page mapping. The obtained results indicate a low level of user behavior on the
pages of the examined portals in Facebook. The uniform distribution of attention of visitors between photos, text and hyperlinks
does not allow to identify priority formats. It has been established that Facebook pages of online news resources are likely to be non-
priority media activity, the task of which is to ensure the presence of resources in the system of social media and increase intensity
of information exchange. The study shows that there is no systematic work on integrated representation of Latvian news portals
Delfi, TVNet and Apollo on Facebook. Editorial offices do not adapt publications to the specifics of the social network without
formatting content, but mainly promote links that lead to the official media portal. The general lack of hashtags system indicates
minimal optimization of editorial content for the social network Facebook.

Keywords: social network functionality; Facebook page,; content; Delfi.lv; Apollo.lv; TVNET.lv.
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*aHpoBa nanitpa ny6niuncTMUHUX martepianis
Ha NiTepaTypHy TeMaTUKy

Xminb-YynpuHa B. B.

KpemeHuyybKuli HayioHanvHuii yHisepcumem imeri Muxaiina Ocmpo2padcbKo20

Y cTaTTi BUCBITAEHO | NpoaHanisoBaHO ¢opmMuM onocepesKOBaHOI peknamu Ta NpomoLii XyaoxHboi nitepatypu y 3MK, no akux
BigHeceHo nyb6AILMCTUYHI MaTepiann Ha NiTepaTypHy TemaTuKy. PO3rNAHYTO Ta OXapaKTepu3OBaHO KAaHPW pPernopTaky, 3BiTy,
6iorpacdiyHoro abo nopTpeTHOro Hapwucy, ece Ta 610ry, 30Kkpema Bigeo- i ¢oTtobnory. BusHayeHo ix noteHuian y nonynspusauii
YUTAHHA Ta Npomouii NiTepatypu. MPOCTEXKEHO KaHPOBI TpaHCchopMaLjii NyBAILUCTUYHMX MaTepianiB Ha NiTepaTypHy TEMATUKY,
O0CNIAXKEHO BUHMKHEHHA HOBUX YKaHPiB onocepeAKoBaHOi pekiamu, 30Kkpema bykctarpamy. MeToto cTaTTi € fOCNiAKEHHA }KaHPOBOT
nanitpu nybaiuMCTUYHUX MmaTepianiB Ha NiTepaTypHy TEMATWMKY Ta BM3HAYEHHA iX poAi y Mpomouii KHUXKKOBOI NpoayKLuii Ta
nonynspusauii yntaHHA. Ha 0CHOBI aHani3y cy4acHoi BiTYM3HAHOI Ta 3apybixKHOI HAayKOBOI NiTepaTypy 3 NpobaemM YNTAHHA LOBEAEHO,
WO nonynapusalia YMTaHHA Ha cydacHOMy eTani nepenbayvae LWIMPOKE BUKOPMUCTAHHA HOBITHIX iHGOPMaLiMHUX TEXHONOrIN i
BNPOBaAKeHHA HOBUX GopM i meToZiB Npomouii KHUMM. TaKOXK aKTyanizoBaHO NPOAYKTMBHICTL 3acobiB onocepeAKoBaHOro BNANBY
Ha ayAuTOpilo, CNPAMOBAHUX HA MiABULLEHHA CTaTyCy YMTAHHA AK COLiaNbHO-KY/NbTYPHOrO iHCTUTYTY, GOPMYBaHHA NO3UTUBHOIO
iMmigyKy noanHn, sika uutae. JosegeHo noteHuian 3MK y nonynapmsauii YNTaHHA i HanarosKeHHi epeKTMBHOI KOMYHiKaLii mix
Pi3HOMaHITHUMM COLaNbHUMK THCTUTYTaMK, Wo OepyTb yyacTb Yy UbOMY npoueci. HaykoBa HOBM3Ha pPO3BiAKWM MNONATae y
KOMMNAEKCHOMY AOCAIAMKEHHI }KYPHaNICTCbKUX XKAHPIB, LLLO BUKOPUCTOBYIOTHCA A1 BUCBITIEHHA NiTepaTypHOi TeMaTukn. MaTtepianom
AOCNIAXKEHHA CTaN Cy4acHi NyBAILUCTUYHI MaTepianun NiTepaTypHOT TEMATUKM YKpaiHCbKMX iHTepHeT-3MK. Pe3ynbTaTi gocnigKeHHs
MOXYTb AOMOBHUTU HaBYaibHi Kypcn «MacoBa KOMyHiKauifa Ta iHpopmauia», «KypHanicTuka», « Teopis couialbHUX KOMYHiKaLLiny,
«Teopia i NpaKTMKa BUAABHUYOI cnpaBu», « KHUXKKOBI BUAAHHA», @ TAKOXK BYTM 3a4iaHi AnA onTUMi3aLii poboTH meperkeBUX BUAAHb.
Kntoyoei cnoea: xcaHp; 3MK; nybaiyucmuyHuli mamepiasn, nimepamypHa memamuka,; nonyaapu3ayia YumaHHa, onocepedKosaHa
PEKAaMa KHUMKOBUX 8UOOHb.

1. Bctyn nepcoHamu, TobTo Jifgepamu rpOMagCbKoi AyMKM), PisHUX
¢dopm 0b6roBOpeHHA i rPOMAACLKOI AUCKycii Towo. OfHiewo 3
roNoBHMX ¢GOpm OnocepesKoBaHOi peKNaMu  KHUMK i
nonynapusauii YnTaHHA € nybniuMCTUYHI MaTepiann Ha
niTepaTypHy  TeMaTuKy, TWUMONOMYHI  O3HAKU  AKUX
PO3KPMBAOTLCA Y AAHIN PO3BiaL;.

AHanis  octaHHix pocnigXeHb Ta  ny6nikauii.
AKTyanbHicTb npobnemu nonynapwusauii uutaHHa y 3MK
3yMOBMAaA yBary A0 Hei YKpaiHCbKMX i 3apybiXkHUX HayKOBLLiB.
MUTaHHA PO3BUTKY MOTMBAL,i 40 YNTAHHA BUCBITAIOOTLCA Y
npaysax k. Tytpu, A. Baidinga, A. Xoa i C. ToHkc [1],
H.Takany i M. Axmagi [2]. BuBYEHHIO TEOPETUYHMX i
NPaKTUYHMX NUTAHb PEKNAMM Ta NPOMOLIT KHUXKKOBUX
BMAAHb npuceayeHi pobotn O. AHToHMK i O. HMongak [3],
T. ExxukaHcbkoi [4], O. Kip’aHosoi [5], T. Nepecagbko Ta
0. NignicHoi [6] Ta iHWKX. aHpoBa cneundika cyyacHUx
nybniumcTMuYHnX  matepianis  posrnagaetbca C.  [ybuk,
E. Waknposoto Ta 0. Icxakosoto [7]; 0. Naspuw [8] Ta

MocraHoBKa npo6nemu. Baxkn1BOIO Ky/NbTypHOIO MicCi€ro
MeZia Ha Cy4acHOMYy eTani € CTBOPEHHA i nigTpMMKa
aBTOPUTETY | NPWMBAbAMBOCTI  NIIOAUHM, fAKA  UWTAE,
6araToacneKkTHe BUCBITNIEHHA POAi YNTAHHA B 0COBUCTICHOMY
CTAHOB/NIEHHIi, AYXOBHOMY i TBOPYOMY PO3BUTKY JIIOAMHM,
dbopmyBaHHi  npodeciiHMX KOMMEeTeHLiW |  HaBWYOK.
MoteHuian 3MK vy akTyanisauii TemaTuku, nos’asaHoi 3
NiTepaTypoto, KHUramu, NPOLECOM YMTAHHA, € [0CUTb
MOTYKHWUM, afKe Mejia € Halbinbl BaroMum KaHanoOM
BNAMBY Ha cycninbcteo. 3MK matoTb npioputeTHe 3HAYEHHA
AK KaHan NpuBepHeHHA yBaru ayauTopii fO niTepatypw,
30KpemMa XyA0XHboi. [ponaryBaHHA YATaHHA y MediiHomy
NPOCTOPi MOXKe 34iNCHIOBATUCA PISHUMM LAAXAMU: Y BUTAALI
npAMOi  Ta  ONOCEPeAKOBAHOI  peKkNaMW,  XY[O0XMHbO-
NiTepaTypHoi  KPWUTMKKM,  iHTepB’to  (He  /uwe 3

NMMCbMEHHMKaMK, @ W 3 aBTOPUTETHMMM ANA CYCNinbCTBa
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Y. Nlewko [9] 30cepensytoTbca Ha Beb-KaHpax. TeHaeHLUi0
Bi3yanisauii KoHTeHTy npocTexye [, ®aisiweHko [10]. Y
HayKkoBux possigkax M. JomiHro Ta A. XeilHoHeHa [11],
A. Bacunbesoi [12], A. Kupunosa [13] i T. Makcumosoi [14]
yBara GpOKyCyeTbCa Ha BiLHOCHO HOBOMY XXaHpi 6aory, ioro
dyHKUioHanbHUX ocobamsocTax; y cryaii M. Bapuu [15]
FPYHTOBHO AOCAigXyOTbCA moaudikauii KaHpy 3BiTYy, AKKUN
BUABMBCA A0CUTb NPOAYKTUBHUM Yy 3B’A3KY i3 3arajbHOI0
TEHAEHUIE A0 CKOPOYEHHA XKYPHANICTCbKMX MaTepianis;
KaHp NiTepaTypHOro penopTaxy aHanisyerbca y npaui
X. Tonosko [16]; y po3ssigkax A. Iawyk [17] i H. Habiesoi [18]
06’eKTOM HayKoBOro iHTepecy BucTynae biorpadiyHuii abo
MOPTPETHUW HApPUC; cneuudika KaHpy ece BMBYAETHCA
T. WeB4yeHKo [19]; ByKcTarpam siK HOBMIA TUM KHUKKOBUX
6s10riB aHanisyetbea y cTyaii O. CaseHkogoi [20].

Merta crarTi OOCNIAXKEHHA  KAHPOBOI  NaniTpu
nybAiLMCTUUHMX MaTepianiB Ha NiTepaTypHy TemaTuKy Ta
BMCBITNIEHHA iX POAi Yy peKkNami KHUXKOBOI MpogyKuii Ta
nonynAapu3aLii YNTaHHA.

06’ekT pocnigiKeHHA — nybniuMcTUYHI maTepianu Ha
NiTePaTypHY TEMATUKY.

Metogu pocnipgKeHHs.

[ocnigeHHA BUKOHAHO Y
MeXax  COoUia/ibHO-KOMYHiKaLiMHOI  nmapagurmu.  [as
[OCATHEHHA  METU  [OCAIANEHHA BUKOPUCTAHO  HU3KY
METOZiB, 30KPEMA: TEOPETUYHI — aHaNi3 i CUHTE3, IHAYKLIA i
OefyKuia, NOPiBHAHHA, aHanoria, 3icTaBieHHA ana
BMBYEHHA CTaHy po3pobsieHOCTi npobnemy, BU3HAYEHHS
oro NoHATIMHO-KaTeropianbHOro anaparty; y3arasbHeHHA Ta
cucTemaTtusauii  HayKOBMX — MOMOXEHb;  CneuiasbHi
CTPYKTYPHUI KOHTeHT-aHanis 3MK — ana pocnigeHHs
iHCTpYMeHTiB i 3acobiB onocepeaKoBaHOI PEKIAaMMU KHUNKOK,
[0 AKUX HanexaTb Ny6NiUUCTUYHI MaTepianu Ha NiTepaTypHy
TEMATUKY, a TaKOX LAAXIB HEenpAMOro nponaryBaHHA
UMTaHHA Yy Mefia. TakuMii KOMNAeKCHWM niaxin 3abesneuye
nposefeHHA BcebiyHOro aHanisy obpaHoi Temu.

HaHpu nybniyncTnuHmnx matepianis 6yno BUOKpeMAeHo i
KnacndikoBaHO 3a AONOMOroK aHanisy i cuHtesy. Metog
3icTaBneHHa  (abo  KomnapaTuBHMI  aHani3)  6ys
BMKOPUCTaHWUI ANA NOPIBHAHHA NyBAiLMCTUYHMX MaTepianis
pisinx Buaie 3MK. [na npoBefeHHA  AO0CAIAKEHHA
eeKTUBHOCTI peKnammn Ta NPOMOLLT XyA0KHbOI iTepaTypu
6yno BubpaHO I MpPOaHaNi30BAHO Cy4yacHi KaHpw
penopTax, 3BiT, biorpadiuHnit abo NOPTPETHMI Hapuc, ece,
6nor, bykctarpam. HaHp penopTtaxy BUKOPUCTOBYETLCA ANA
BMCBITNEHHA NiTEPaTyPHUX KOHKYPCIB, KHUKKOBUX APMAPKIB,
bopymiB BMAa@BLiB, NpEe3eHTalLi KHUKKOBUX HOBWHOK,
TEMATUYHUX NiTEPATYPHMX 3yCTpiuei i KOHLEepTiB Towwo. KaHp
3BiTY BUKOPUCTOBYETLCA Yy NpecCi, B TOMY YMCAi B iHTEpHeT-
BUAQHHAX, ANA BWCBITNIEHHA LWMPOKOrO CMEKTPy MNOLiW,
nos’asaHux i3 niTepatypolo. MaHp biorpadiuHoro abo
MOPTPETHOro HAapuUCy, AKUIA PO3NOBIAAE NPO NUCbMEHHUKA, €
NonynspHUM y Npeci (y TOMy YMChi | B iHTEPHET-BUAAHHAX) i
Ha TenebayeHHi. aHp ece, AK i HapUC, BUKOPUCTOBYETLCA
npecoto (y TOMY u4uchi i B iHTEPHET-BMAAHHAX) i Ha
TenebaueHHi. ABTopamu 610riB MOXKyTb ByTW AK NpodeciiiHi
XYPHanictu, Tak i amatopu. Y 610rax (B Tomy umnchi, ny poto-
i Bineobnorax) moxe nogaBaTtuca iHpopmauis, nos’asaHa 3
NiTepaTypolo i KHUrot. BuoOKpemneHo 6yKcTarpam
creuianizoBaHuit 6aor y mepexi Instagram.
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[ocniaeHHa 34ilicHeHO Ha niactasi Ny6AILMCTUYHMX
MmaTepianis Ha NiTepaTypHY TEMATUKY TaKMX YKPaiHCbKMX 3MK
(3a nepioa 3 2015 no 2019 p.): cneujanizoBaHoro 6a0ry npo
KHUIM  «ETaxkepka», caiiTa  KpemeHuyubKoi  MicbKoi
LeHTpani3oBaHoi 6ibnioTeyHoi cuctemn Ans  [JOPOCAMX,
6n0riB y couianbHi mepexi Instagram, pne cTyaeHTU-
YYaCHMKM MpPOEKTY «KHWUra y BipTyasbHOMY NpPOCTOPI»
BMKMadanu BnacHi ¢oTo KHWr, aydio- Ta BigeopeueHsii i
aHoTauii.

2. Pesynbtatun

Nitepatypa AK 06’€KT PO3rNALAETLCA KYPHANICTUKOW Y
BiArykax megia nepeBarKHO y BUrAAAI Nodiit nitepaTypHOro
KUTTA.  HalnowupeHiwmMmm KaHpamu  ny6aiuuCcTUYHUX
maTepianis NiTepaTypHOi TEMATUKN € KaHPWU PenopTaKy,
3BIiTY, biorpadiuyHoro abo nopTpeTHOro Hapwcy, ece Ta bsory.

aHp penopTaxy mMoxe 6yTVM y BUMAAAI penopTaxy i
¢doTopenopTaxKy B raseTHO-KYyPHANbHUX BUAAHHAX (Y TomMy
ymncai MepexkeBux), TenesisiinHoroi, piawe, pagiopenopraxy.

3 ypaxyBaHHAM TOro, Wo B YKpaiHi iCHYOTb NOHaA A4Ba
OECATKU LWOPIYHMX NiTepaTypHUX NpPeMili, cepes AKWUX Taki
NpecTUKHi, AK HauioHanbHa npemia YKkpaiHu imeHi Tapaca
LeByeHKa, «YKpaiHCbKa KHWKKa poKy», Foroniscbka npemis,
«KopoHauia cnosa», niTepaTypHi npemii imeHi leci YKpaiHkn,
Bacunsa Mucuka, Bonogumupa Coctopu, Bacunsa CtedaHuka,
Hatani 3a6inun, Octana BuwHi, Bacuna CumoHeHKa, Bacmna
Cryca. OKpim npemiit, WOPOKY BiAOYBaOTLCA YMC/IEHHI
NiTepaTypHi KOHKypcu. [lo TOro X y KOXKHii obnacTi YKpaiHu
iCHYIOTb BN1aCHi niTepaTypHi npemii Ta KOHKypcu. Hanpuknag,
y Tontasi MonTtaBcbka obnacHa npemia  iMeHi
|. KothapescbKkoro i Mmicbka niTepatypHa npemia imeHi
Mwukonu Forona. 2019 poky KpemeHuyk Tex OTpMMaB BNACHY
NiTepaTypHy npemito imeHi Biktopa bapaHosa.

YpouncTi LuepemoHii HaropoaxeHHA NepemoXKLiB YCix
UMX NiTepaTypHUX KOHKypciB BucsiTatooTbcs 3MK  (Ha
3arafbHOHALiOHAa/IbHOMY ~ 4M  perioHanbHOMY  piBHi).
3a3BMyall KypHanictu 06MpaloTb KaHP PenopTaxy Ak
Halbinbll NpUtHATHY Popmy nogadi matepiany. Mporte wui
penopTaxi pobnaTbca WabAOHHO i NOAAOTHCA HE HA NepLUNX
WnanbTax i He Ha NOYaTKy BUMYCKiB HOBUH.

3 uboro npusoay ¢axiBLj i3 couianbHUX KOMYHiKaLin
CNpaBeA/MBO 3a3HaYaloTb, WO iHPopmaLiiHa RigTPUMKA
KOHKypciB morna 6u 6ytM nocuneHa. ApKe CMOPTUBHI
3maraHHa 4u Bigbip Ha «EBpobHayveHHN» BUCBITAOIOTHCA
HabaraTo iHTEeHCKBHiLLe.

O. AHTOHUK i 0.XKonpak 3ayBakyloTb, o
HalepeKTUBHIWMMM «WAAXaMU NONYAAPU3aLIT KHUMKKOBUX
KOHKYpCiB Ta, 0c06/11BO, iX pe3ynbTaTis, € PO3ronoc y mac-
mefia Ta couianbHMX Mepexax. OCHOBHOW npobaemoto
KHUMKOBMX KOHKYPCiB € ix cnabka iHpopmaliitHa niaTpumka
— Hag il BUPiLWEHHAM MAlOTb LiNecnpaAMOBaHO NONPALLIOBATH
opraHisaTopu CNiNIbHO 3 XXypPHanicTamu, WO chnewjianisyoTbea

n” Temi» [3, c. 80]. MaltbyTHIM BUAABUAM KHUT-

Ha “KHWXKOBIM
nepemoLiB i iX NiTepaTypHMM areHTam BapTO MOYMHATH
npautoBaTh 3 Megia LWe Ha eTani NpoBeeHHA KOHKYPCiB ANA
peKnamyBaHHA YKPAiHCbKMX aBTOPIB Ta iXHIX XYAOXHIiX
TBOpIB.

Y ubomy ceHci 6inblu BAANOK BUIMNAAAE Niap-noniTUKa
KHWKKOBMX ApMapKiB i ¢opymie BupaasuiB. Hanpuknag,
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WOPIYHMI MixkHapoaHU Popym BuaasLiB Y JIbBOBI, B MeXax
AKOro BifbYBalOTbCA YUCNEHHI NiTepaTypHi akLii, npeseHTaw,ii
BUAABHULTB i aBTOPIB, iTepaTypHi YNTaHHA Ta aBTorpad-cecii
MUCbMEHHUKIB, € O6’EKTOM penopTa)kiB NPaKTUYHO YCiX
3arafibHOHALiOHaNbHUX i 6aratbox perioHanbHMX
TeNeKaHanis, WMPOKO BUCBITNIIOETLCA NPECOLD, B TOMY YMCAi
iHTepHeT-3MK.

Mpe3eHTaLii KHUT, Ha AKi 3aNPOLYHOTLCA BiAOMI NEPCOHM
(@isvi KynbTypK, 3ipKK Woy-6i3Hecy, KiHO3ipKK TOLL0) YacTo
CTaloTb 06’€EKTOM penopTaxisB npecu, 30Kpema FAAHLEBUX
BUAAHb.

aHp 3BiTYy (3 niTepaTypHUX KOHKYPCiB, KOHLEPTIB,
BeYopiB) e nonynsapHo dopmoto nogavi iHhopmauii npo noaii
y niTepaTtypHoMmy cBiTi. Ha }aHpoBi TpaHcpopmaLii cydacHoro
3BiTy 3BepTae yBary M. Bapuy, Aka 3ayBaye, W0 «TemaTuka
CyyacHux 3BiTiB HeobmexeHa. 3BiTM NUWYTb Npo ecTadeTy,
onimniagu, neppomeHcu, TeaTpasbHi BUCTaBM, KIHONOKA3N Ta
iH. BogHou4ac 3BiT He € NPOTOKONOM. HypHanicT, NOTpanMBLWK
Ha nogito, 3 AKoi Tpeba nigroTysaTy 3BIT, HE AKLLE cnocTepirae
3a noAiamu, abu nepepatv ix y uiTKiM nocnigosHocTi. BiH
CamocTiMHO BMOMpae neBHy (Haluikagiwy, Ha WOro AyMmKy)
iHbopmauito ans Toro, Wob nepekasaTu ii yutayam» [15, c. 33].

MpUYMHM NPOAYKTUBHOCTI XKaHpY, 3aLiKaBleHHA 3BiTOM
AK XKaHPOM Y YPHanNiCTCbKMX KONax Ta cepes CroXuBsauis
iHbopMmaLii 4ocniaHMUA 6aYNTb Y NPUCKOPEHHI PUTMY KUTTA
Ta iHpopmauiiHoro notoky. Came Ui PaKTOpW, Ha AYMKY
M. Bapwuy, BNAMBaOTb Ha 3pOCTaHHA iHTEpPecy A0 TaK 3BaHMUX
KOPOTKMX KaHpiB, 40 AKMX i Hanexutb 3BIT [15, c. 34]. TobTo
aKTyanisauia  KaHpy 3BiTy 3ymOBAeHa, nepeaycim,
TEHAEHLi€l0 A0 CKOPOUYEeHHA iHpOopMaLiiHUX maTepianis.

*aHp biorpadiuHoro abo NopTPETHOro Hapucy 3a3snyai
BMKOPWCTOBYIOTb raseTHi BUAAHHA | TenebayeHHA 3 Haroau
loBinenHoi gatu. biorpadiyHi TeneHapucu npo  giavis
NiTepaTypyu HaMluacTilwe € CKAaZoBo iHGopmaLiiHo-
aQHANITUYHUX YM PO3BANKANBHUX NPOrpam.

*ypHanbHi BUAAHHA ANA KIHOK OXOYe BMKOPMUCTOBYIOTb
aHp biorpagiyHoro Hapucy. Bapto 3ayBaruTH, WO Yy
KIHOUMX  BUOAHHAX  Uei  KaHp  NEBHUM  YMHOM
TpaHCPOpPMYETbCA: aKUeHTM Yy 6Biorpadii NUCbMeEHHUKIB
pobnaTbCA Ha O0COBMCTOMY KMTTi, KOXaHHi, ncuxonorii,
MiCTUL TOLLO.

*aHp ece BUKOPMCTOBYETLCA Y BMMAAKY, KOAW MOTPIOHO
PO3MOBICTM NPO MUCbMEHHMKA, KHUTY, XYAOXHi 06pasu
NeBHUX NiTePaTyYPHUX TBOPIB.

Baromwuii BHECOK y onocepesKoBaHY PEKNAMY KHUNKOK Ha
Cy4YacHOMY eTani BHOCUTb NOPIBHAHO HOBWIA XaHp 6siory. «Y
TOM 4ac, AK TpPagMuilHi Megja Big4yyBalOTb 0OMENKEHHS
0bcAry HafaHHA iHGopmauii (KinbKicTb xBUAWMH edipHOro
yacy, KifbKicTb CMyr rasetu) i matoTb 6inbly ab0 MeHLW ABHI
obmexeHHsA, WO 3agdatoTbcd dopmaTtom Megdia, 6naoru
HaAaloTb NOTEHLiMHO HeobmexkeHuMI obcar iHpopmali Ta He
MatoTb KOpCTKoro ¢opmaty. BiacyTHicTb dopmaty B paai
BUMAZKIB MOXEe KOMMEHCYBAaTUCA TOYHO BM3HAYEHOH
TeMaTuKoto 6s10ry, iHTepecamu Ta ynofobaHHAMM aBTopa
abo ocobausocTamu oro «odnanHoOBOI» AiANbHOCTI, 0gHAK
MnaeTbcA AaNeKo He NPo CTaHAapPTU 3micTy, GOpMM NoAaHHSA
Ta CTUAIKO MaTepianis, AKi BU3HAYAKOTLCA CYKYMHICTIO NONITUKK
peaakL;i, aKuioHepiB i 3acHOBHMKIB» [12, c. 120].
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bnorep MmoXe po3noBigaTM NPO  aKTyanbHi nogii
(KHUKKOBI  ApMapKKW, NiTepaTypHi KOHKypcu, nybnikauii
HOBMX TBOPIB TOLLO), KOPUCHi Y NEBHOMY acnekTi abo npocTo
yNt061EHi KHUTK, BIAOMMUX MUCbMEHHMKIB TOLLO, HaBiTb AKLLO
6nor He cneuiani3oBaHU Ha NiTepaTypPHO-KYAbTYPHIl
TeEMATUL,.

Mpuknagom BAANOrO YKPAiHCbKOro chewjiani3oBaHoro
6nory npo Kuuru € «ETaxepka». Moro pegaktopom € KeeHis
Pi3sHMK, sAKa TpWMBaNMi yac npautoBana y KypHanicTuui
(®ypHan «KpaiHa», «la3eTa no-yKpaiHCbKi»), a 3apa3s
CMiBNPaLIOE 3 KHUXKKOBOW KpamHuueto «Yakaboo.ua». Ha
«ETaxepui» BUKNAAAOTLCA aHOHCH, AaWAKECTU KHUKKOBUX
HOBMHOK, BiA€O 3 MNUCbMEHHMKamu, OTXKe, 6nor €
€KNEeKTUYHUM, TrIBPUAHUM KaHPOM.

HoBoto ¢popmoto y cermeHTi yKpaiHCcbKoi 6aorocdepu, Lo
NMPUCBAYEHUIN  KHUram, € TaK 3BaHWK  OyKcTarpam
(bookstagram), 6nor y couianbHiit mepexi Instagram, y
AKOMY aBTOpP MOEAHYE GOTO KHMUIMM Ta aHOTALiO 3 MeTOoH
peknamum KHUrn Ta nonynapu3auii umtaHHA. O. CaBeHKoBa
3a3HayaE, WO «NOCT 3a3BMYall cKnagaetbca 3 ¢otorpadii
KHUMM | aHOoTauji, QaHrIOMOBHIi  KOPWUCTyBayi 4acto
3aNMWaloTb NMWe KinbKa cniB. TemaTuka Bykctarpamy He
obmelkeHa BiATyKamu MpoO MpoYuTaHe, MONYAAPHI TaKOX
¢doTorpadii 3 KHUMKKOBMMM HOBWMHKamu. [nsa doTorpadii
3a3BMYail CKNaJAETbCA KOMMO3MLiA, nos’asaHa 3i 3micTom
KHUIM, abo NPOCTO CMMNATMYHMIA HATIOPMOPT. 3araiom
doTorpadii KHUr gns Instagram He BiApi3HAOTLCA Bif IHWMX
nandcTann-gpoTo: 3HIMKM O4HOro aBToOpa B iAeani NOBUHHI
6yTM BMi3HAaBaHMMM i Bi3yasibHO npuBabauMBUMM, K
aKcecyapyM 4acTo BMKOPMUCTOBYIKOTbCA NpeameTH, WO
acoLiOIOTbCA 3 3aTUILKOM (CBiUKM, BOBHSAHI peuyi, yaliku 3
rapauMmy  Hanoamu, conogoui). Mig  doTorpadieto
byKcTarpamepu ONWUCYIOTb CBOK AYMKY MiCAA MPOYUTAHHA
KHUIM, OCOBAMBO LiHYIOTbCA AOKNAAHI M aprymeHTOBaHi
BIATYKM: X0Y4a MaKCMManbHa KiNbKiCTb 3HAKiB CTaHOBMUTb
Bcboro 2000 cumsonis, yacto Bykctarpamepu obMexyHoTb
nignuc nig 3HiIMKOM AeKilbKoMa uuTaTaMu 3 KHUMKM abo
onucom ocobuctux emouin. Ona KopucTysadie Instagram
LLy)Ke BaXKNMBO, W06 TEKCT NPO KHWTY HE PO3KPUBAB CIOXKETY»
[20, c. 95-96]. BBarkaemo, WO OyKCTarpam Mae 3Ha4YHMM
noTeHLiaN AK }KaHP OnocepeKOBAHOI PEKIAMMN KHUMKOK.

OgHieto 3 dopm poboTH y Mexax peanisauii NpoeKTy
«KHura y BipTyanbHomy npoctopi», kM npotarom 2018-—
2019 pp. 34iicHIOETbCA Y KpemeHYyLbKOMY HalioHaAbHOMY
yHiBepcuTeTi imeHi Mwuxaiina OcTporpaacbKkoro, Ccrano
CTBOPEHHA CTyAeHTamu bykctarpamie «Mosa yntobneHa
KHWra», AKi BUKNaAatoTbCA Ha CTOPiHKaX Y CoLjianbHili Mmepeski
Instagram i Ha  caWTi  KpemeHuyubKoi  MicbKoi
LleHTpani3oBaHoi 6ibnioTeuHoi cuctemu gna gopocnux. ns
CTBOPEHHA ByKcTarpamis 6yno 06paHO HOBi HAAXOAKEHHS
KpemeHuyubKoi  MicbKoi LeHTpanizoBaHoi 6ibnioTeyHoi
cUCTeMM  OfiAa  AOPOCAMX  Ta  KHUMKKOBOTO  MarasuHy
«PokconaHa» (M. KpemeHuyk).

3 MmeTol nonynApu3auii  cepes MoONoAi  CyyvacHoi
YKpaiHCbKOi  niTepaTypu cTygeHTam 6yn0  MNOCTaBAEHO
3aBAAHHA peKnamyBaTW LWAAXOM CTBOPEHHA OyKcTarpamis
BMK/IIOYHO YKPAiIHOMOBHI TBOPM BIiTYM3HAHMX aABTOpIB,
HanucaHi  HanpukiHui XX noyatky XXI ct. 3pasokK
byKcTarpamy, CTBOPEHOro CTyAEeHTaMu, HaBeZeHo Ha puc. 1.



ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

ull Kyivstar 19:14 47 %@
< _AANGELINA_LINA
My6nukauuun

@ _aangelina_lina

Hpasutca: 1

_aangelina_lina MomMeHTH cTaloTb cnoragamMu. MUTTEBOCTI
— NOCMilKaMM Ha CBITAWHAX, TENIUMMU iCTOPIAMU, SKi
sirpieatoTb cepue.. #6ykctarpam #ykpaiHCbkuiibyKcTarpam
#bookstagram #36ipka #nbBiBCNnoragnkoxaHHs
#annaporalwko #oneHa4yepHiHbka #T1eTaHabenimoBa
#ceiTnaHaropbaHb #TanasnagMupoBa #ynsHagyaok
#nwoboBponuk #HaTtanananiHa #HatankanilwmHcbka
#HikaHikaneo

MokasaTtb nepesop

_aangelina_lina

@ Kptokoeckuit Moct
() Q O

Puc. 1. ByKkcTarpam, CTBOpPEHUit CTyAeHTaMM | pO3MilLeHUid
y Mepexi Instagram

ByKcTarpam BWABMBCA €(DEKTMBHUM iHCTPYMEHTOM Ans
peKnamMu i NPOCyBaHHA KHWMKOBUX BWAaHb, BCTAHOB/EHHA
3BOPOTHOrO 3B'A3KY 3 MOTEHLjHMMM unTadamu. PoboTta Hag
CTBOPEHHAM ByKcTarpamis Cnpusia  PO3BWUTKOBI  TBOPUMX
34i6HOCTeN CTyaeHTIB, GpopmyBaHHIO (axoBMX KoMMNeTeHLi
CTBOPEHHA MEAIaKOHTEHTY i MPOCYBaHHA KHWUMM Yy COLjiabHUX
MepesKax.

3. O6roBopeHHA

AHani3 noBiB, WO Ny6AILMCTUYHI MaTepianu Ha niTepaTypHy
TEMaTMKy € JieBolo GopmOlo OnocepesKoBaHOI peKnamu
KHWKOK | monynapusauii  umtaHHA.  BOHM  MOXyTb
BMKOPUCTOBYBATUCA O/ BMKOHAHHA LUMPOKOTO  CMEeKTpa
3aBfaHb. TaK, 3aBAAHHA BUCBITNIEHHA NiTEPATYPHUX KOHKYPCIB,
KHUXXKOBMX ApMmapkiB, $opymiB BWAaBLiB, Npe3eHTaLji
KHUXXKOBUX HOBMHOK, TEMATUYHMUX NiTepaTypHUX 3ycTpivent i
KOHLLEPTiB, a TaKOX iHLIMX MoAiiA, NOB’A3aHMX 3 NiTepaTypoto,
HaMKpale BMKOHYETbCA 3aBAAKWM BUKOPWUCTAHHIO KaHpiB
penopTay abo 3BiTy. BapTo 3ayBaxuUTK NPOAYKTUBHICTb XKaHpY
3BiTy, KA NOB'A3aHa 3 TEHAEHLJED A0 CKOPOUYEHHA TEKCTOBMUX
MaTepianiB, afe 3BiT MOPIBHAHO 3 penopTaxem € bBinbl
KOPOTKMM KaHpom. lMotpeba y NOHrpuai 3 Harogy tosineto
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NUCbMEHHMKA abo iHWOi nam’aTHOI AaTW, AK NPaBwno,
BTI/IOETLCA Y XKaHpi BiorpadiyHoro abo nopTpeTHOro Hapwcy.
Llei KaHp aKTMBHO BUKOPUCTOBYETHLCA Y HKIHOUYMX XKYPHANIbHUX
BUOAHHAX: AK repoi Hapucie obupatoTbcA Bigomi nocTari,
biorpadii AKMX NofatoTbCA Nig cneudiYHUM KYTOM — OCHOBHUM
Haronoc pobuTbCcA Ha iCTOPIAX KOXaHHA, CKAaHAAbHWX 4K
enaTaHux Aaetanax biorpadii, He3BMYalHWX npuroaax,
MICTUYHMX NOAIAX.

[JocnipxeHHs KaHpiB 6nory i Bykctarpamy Ha npukaagi
YKPAiHCbKMX CcreLianizoBaHMx 610riB NPO KHUMM Mokasano ix
3HAYHWI MOTEHUjan Yy MPOMOLIi KHUMKKOBUX BMAAHb i
nonynapu3alii YMTaHHA. KaHp KHUMKKOBOrO 6/10ry aKTUBHO
PO3BMBAETLCA | MAE KAaHPOBI NPOAYKTUBHI pisHoBMAM GOTO- i
Bigeobnory. Po3BuUTOK ayaioBisyasnbHOi moamdikauii 61ory €
aKTyaZIbHUM AN PO3WMPEHHSA LiIbOBOI ayAMTOpIl 33 paxyHOK
MOJIOAIKHOrO CerMeHTa, afXe MONoAb Kpalle Crpuimae
iHbopmaLito y Takuin cnocib.

Pe3ynbTat AOCAIAKEHHA MOXYTb AOMOBHWUTU HABYA/IbHi
Kypcu «MacoBa KomyHiKauia Ta iHpopmauin», « ypHanictukay,
«Teopis coujanbHMX KOMyHiKaui», «Teopis | NpaKTUKa
BMAABHMYOI cnpasu», «KHMXKKOBI BMAAHHAY», @ TAKOX 3a4iAHi
4NA onTUMI3aLii poboTM MepeKeBUX BUAAHb Y aACMEKTi
BUCBIT/IEHHA NiTEPATYPHOI TEMATUKMK.

MepcnekTMBM NOJANLLIOTO AOCNIAKEHHA BBAMAEMO Y
6inblu AeTanbHOMY aHanisi »KaHpoBux moamdikaujin 6aory i
byKcTarpamy.

4. BUCHOBOK

Ha niactasi aHanisy cyyacHoi BiTUM3HAHOI Ta 3apybiKHOI
HayKoBOi NiTepaTypu 3 npobnem uuTaHHA [0BefeHOo, Lo
NOMyNApM3aLia YMTAaHHA Ha CydacHomy eTani nepeabavae
LUMPOKE BMKOPUCTAHHA HOBITHIX iHGOPMALIMHUX TEXHONOTIN i
BNPOBaAKEHHA HOBUX GOpPM | MeToAiB Mpomouji KHUIK.
EdeKkTMBHMMM BBAXKAEMO 3acobu onocepeaKOBaHOTO BMAWBY
Ha ayaMTOPIto, CNPAMOBAHI Ha NiABWLLEHHA CTATYCy YATAHHA AK
CoUja/iIbHO-KYNIbTYPHOTO iHCTUTYTY, GOPMYBAHHS MO3UTUBHOIO
iMiaxKy noguHK, Aaka uutae. [osegeHo noteHuian 3MK y
nonynapmsaLii  YMTaHHA | Hanarog)eHHi  edeKTUBHOI
KOMYHIKaLii MiX PiSHOMAHITHUMM COLiaNbHUMM iHCTUTYTaMM
iHOPACTPYKTYPM UNTaHHSA, WO 6epyTb y4acTb Y LbOMY NPOLEC.

AHanis ¢popm onocepesKOBaHOI pPeKnamu Ta MNpomoLii
XYLO0XHbOi fiTepaTypu y 3MK, CK1af,0Bo AKMUX € NYOAILUCTUAYHI
mMaTepiasn Ha NiTepaTypHy TEMATWUKY, NOKAa3as, WO HaibinbLu
nonynAPHUMM KaHPaMK, AKI BUKOPUCTOBYIOTLCA A4 NPOMOLLi
KHUMM | NONynApu3aLii YNTaHHA, € XaHPU PenopTay, 3BiTy,
biorpadiyHoro abo NopTPETHOro Hapucy, ece Ta 6aory, 3oKkpema
BiAeo i poTobsior, a TaKoXK HOBa pOpMa KHUMKKOBOro bsiory —
bykcrarpam. CTBopeHHs OyKcTarpamiB y Mexax peanisauji
npoekTy «KHWra y BipTyanbHOMYy MPOCTOPI» CTas0 BaXK/MBUM
WAAXOM PO3BUTKY TBOPYOTO MMUCAEHHA CTYAEHTIB, iXHiX
KpeaTMBHMX 34iBHOCTeN, afe AKiCHMIA byKcTarpam notpebye
¢baHTasii, HeopauHapHoro niaxody, BMiHb nobyaysaTu
acoLiaTMBHI 3B'A3KM.

3’AC0OBaHO, L0 KaHPW i XaHpoBi bopmu NyBAILUCTUUHMX
MaTepianiB Ha JNiTepaTypHy TeMaTMKy 3a3HaloTb CYTTEBUX
BUA03MIH y 38'A3Ky 3 nepexogom 3MK o oHnaiH-popmarty:
CMNOCTepiraETbCA  aKkTMBHA  TpaHchopmauia  TPaAMLIAHUX
KYPHANICTCbKMX XKaHPIB i BUHUKHEHHA HOBUX. TaKUMM BiHOCHO
HOBUMM KaHpamu € 6nor i bykcrarpam (6aor y coujasbHii



ISSN 2617-1813 (print); ISSN 2617-1821 (online). Communications and Communicative Technologies. Bun. 20. 2020.

mepexi Instagram, y AKomy aBTOp NOEAHYE GOTO KHUMKKU Ta
aQHOTALil0O 3 METOI pPeKNamu KHWXKKM Ta nonyaapusauii
yuTtaHHsa). CyyacHWi 610r po3BMBAETLCA Y HAMPAMI Bisyanisauji,
LU0 3yMOBAEHO creuudiKoto LinboBoi ayauTopii.

Omke,  onocepenKkoBaHa peknama  uuTaHHA Y
nybAiLMCTMUHMX  MaTepianax JfiTepaTypHOi TemaTUKM €
eheKTUBHUM LUNAXOM NPOCYBAaHHA KHUMKKOBMX BUAQHb i
NonynAapu3aL,i YATaHHA.
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Khmil-Chupryna V. Genre palette of the journalistic materials on literature subjects

The article comprehends and analyzes the forms of indirect advertising and promotion of literature in mass media, which include the
journalistic materials on literary subjects. The genres of reportage, report, biographical or portrait essay and blog, including video
and photo blog, have been considered and characterized. Its potential in popularization of reading and promoting literature has been
determined. The genre transformations of journalistic materials into literary subjects are traced, the emergence of new genres of
indirect advertising, in particular, bookstagram, is investigated. The purpose of the article is to investigate the genre palette of
journalistic materials on literary subjects and to determine their significance in book promotion and popularization of reading. Based
on the analysis of modern domestic and foreign scientific literature on reading problems, it is proved that popularization of reading
at the present stage implies widespread use of the latest information and communication technology and introduction of new forms
and methods of book promotion. The performance of indirect influence on the audience aimed at raising the status of reading as a
socio-cultural institution, forming a positive image of the reading person is also actualized. The potential of mass media for
popularization of reading and promoting effective communication between the various social institutions involved in this process has
been revealed. The scientific novelty of research is that the journalistic genres used to cover literary subjects have been
comprehensively explored for the first time. Contemporary journalistic materials on the literary subjects of Ukrainian Internet media
became the material of a research. The results of the study can supplement the academic subjects as “Mass Communication and
Information”, “Journalism”, “Theory of Social Communications”, “Theory and Practice of Publishing”, as well as be used to optimize
the work of online mass media and to increase publications efficiency.

Keywords: genre; mass media; journalistic material; literature; popularization of reading; indirect book promotion.
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IMigKeBuiA KONiPaUTUHT: XKaHpPU | cnocobu cTBOpeHHA
iMmig)KeBux TeKcTiB

BanHosa H. M., NMoniwkKo H. €., Muxainosa A. A.

AHinpoecbKuli HayioHanbHulli yHisepcumem imeHi Onecsa NoHyapa

Po3srnaHyto cneuudiky imiarKeBoro KonipamTUHry, 0COBAMBOCTI CTOPUTENIHTY SK MUTOMOTO MeToAy HanuCaHHA iMigXKeBux
maTepianis. Liei pisHOBMA KONipalTUHIY nepenbayae CTBOPEHHA TEKCTIB, IKi GOpMYyIOTb Ta 3aKpinasatoTb 0bpas bpeHay, N0ANHM,
NoC/Ayrv y CBifOMOCTI CNOXKMBAYa. ICTOPUYHO HA HaLLIMX TEPEHaX iMiAMKeBi TEKCTM CMovaTKy NMOWMPOBaWUCL Yepes TpaaMLinHi Ta
e/IeKTPOHHI Megia, a 3 PO3BUTKOM MepeKeBOoi KOMYHiKaL,ii no4anu akTMBHO GYHKLiOHYBaTU B IHTEPHETI, LOBIBLUM CBOIO HAA3BUYANHY
edeKTUBHICTb Came NpU 3BEPHEHHI [0 MepeKeBoi ayamTopii.

TeKCT He aKLEeHTYe nullie NO3UTUBHUX CTOPIH YCTAHOBM, TOBapy YM MOCAYIM, HE 3aK/IUKAE WOCb KYNUTU Yn 3amosuTu. Lle € ioro
KNIOYOBOKO BIAMIHHICTIO Bifg maTepianis KonipalWTUHry npamoro Biaryky (Direct-Response). IMigKeBuiA KONipalTUHT Ma€ HU3KY
CNINBbHUX PUC i3 TAKMMU XKYPHANICTCBKUMMU KaHPaMK, AIK: OrNag, Npec-penis, iHTeps’to, 6iorpadisn, 3anpoLeHHs, ekcnepTHa AyMKa,
3anBa gna megia. Y Beb-npoctopi Hanbinbl HAOYHUMM MPUKNALAMM peani3alii iMiaKeBOro KonipalTUHIy € HasiBHA Ha Haratbox
cavitax KomnaHin pybpwuka «Mpo Hac» Ta 060B’A3KOBa A/1a byAb-AKOro pecypcy «F0N10BHa» CTOPIHKA.

Ha cborogHi Halbinbl KOMepLiNHO BUTiAHUM CNOCOBOM HanMCaHHA iIMiAXKEBUX TEKCTIB BBAXKAETbCA CTOPUTENIHT. YNepLle A0 HbOoro
BAA/NMCb Ha noyaTky 2010-x pp. y New York Times. BcTaHOBWTM 3B’A30K 3i CNOXKMBAYeM Ta PUHKOM AIKHAMKpaLLe BAAETLCA, NPOCTO i
HeHaB’A3/1MBO PO3NOBIBLIM NPO cebe, KomnaHito, NPoAyKT. MpodeciitHo cTBOpeHa icTopia BUKAMKAE He ML 3aLiKaB/eHiCTb, ane i
cniBnepeXMBaHHA, YNTay NOYMHAE MOro4KYBaTMUCA 3 aBTOPOM. HeHas A31MBe NofaHHA iHopmalL,ii Beae [0 MeTH, AKY NOCTaBUAM
MapKeToN0rM — N0ANHA CaMOCTIMHO BUPILLYE, AK i1 CTaBUTUCL A0 MaTepiany. Ha cborogHi B¥xke po3pobieHi 1 akTUBHO QYHKLiOHYIOTb
0CO6IMBI TEXHIKM CTOPUTENIHTY, SIKi AONOMaratoTb KonipaTepam CTBOPUTU AKICHUI iMiaMKeBUIA TEKCT.

Taki maTtepianv NigBuLWyOTL A0BIPY LiNbOBOI ayguTopii 40 06’eKTa iMigxKeBOi KamnaHii, MatoTb TpuBanuin edpekT, AatoTb YyaoBi
KOMepLiiHi pe3ynbTaTu.

Knrwuoei cnoea: imidmcesuli konipalimuHe; imioxesa KammnaHis;, KomepuiliHulli eghekm; cmopumesiHe; HaAHPU iMiOHes8020

KonipalimuHay; mexHiku cmopumesniHey.
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1. Introduction

Background information. The development of online
cyberspace has not only laid the foundation to unique content,
which is being created in Ukraine, but also enhanced the
formation of its semantic, syntactic, lexical and stylistic features.
Search engines raise a number of technical requirements to text-
filled resources. Therefore, modern copywriting is a multi-layer
process that needs a detailed study and optimization as well as
represents interest for international academic communities.

In the post-Soviet states, copywriting is a relatively new
academic field, due to which local scholars experience a lack of
in-depth studies of its specificity in domestic environment. There
are almost no text-books that would really teach copywriting as
opposed to being a mere tribute to fashion (nowadays, groups
of people involved with network copywriting tend to publish
their books, which promise to teach copywriting skills, but
indeed are a re-write or a translation of past experiences and
give no useful tips, except for general information). Therefore,
an academic approach to copywriting and its types, as well as
text-books and manuals development, is a critical task.

Literature review. In recent years, scientific studies that
have, to varying degrees, addressed the issue of copywriting
have become increasingly relevant. The authors have already
made attempts to give a rationale for separate aspects of
copywriting [1-4]. However, this field is so broad and so quickly-
developing that it is impossible to fit all its features in several
publications. Global academic community has made a significant
contribution into the interpretation of copywriting and its
specificity. For instance, H. Zulkifly and N. Firdaus focus on how
to persuade online consumers with the help of specific
copywriting strategies [5]; J. Azimi et al investigate keyword re-
writing with the use of search engine results [6]; M. Fernandez
et al draw attention to the fact that people’s work schedule
started to directly meet social networking activity [7]; Li Ming
Zhang touches on innovations and practice of the course of
copywriting in advertising [9]; the third edition of the Writing for
Visual Media book contains a section dealing with writing texts
for visual media [10]; the peculiarities of copywriting for
networks are described in Content is King Writing and Editing
Online Emarketing Essentials [11]; many scholars also emphasize
the peculiarities of attributes for image content that attract
consumers’ attention to advertisements [12]; Margot
Bloomstein examines content strategies implemented through
copywriting [13]; the correlation between advertising and
reality, content and representation is outlined in the work by
Neal Burns [14].

To date, there are copywriting academic books and teaching
guides [15; 16], and copywriting community still refers to
handbooks that have already become classic [17; 18].

Yet, there is a big deficit of works that would raise the issue
of image copywriting, its genre diversity and ways of creating
image-building materials. For instance, a guideline on making a
text that sells goods, services or brand [19] is noteworthy.
Consequently, the topic of our research is relevant and almost
unexplored.

In recent years, academic research that addresses (to
various extent) the issue of copywriting has become even more
relevant. In the course of its development, copywriting has taken
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several forms. Following a fairly theoretical classification,
copywriting is divided into SEO-copywriting, LSI-copywriting,
image copywriting, commercial texts writing, direct-response
copywriting, re-write.

The need for their further research is determined by the fact
that modern copywriting tends toward journalistic writing,
which has borrowed the technical parameters of the text. Image
copywriting, emerged from PR communications and traditional
journalism, is a syncretic, multidisciplinary phenomenon, which
is actively evolving and being transformed; hence, it should be
explored in greater detail.

Thisis all the more relevant because modern copywriting has
come close to journalism, which has borrowed the technical
parameters of the text. Image copywriting, which emerged from
PR communications and traditional journalism, is a syncretic
phenomenon that is actively evolving and transforming and
needs to be studied and generalized.

The aim of this article is to explore unique features of image
copywriting and peculiarities of storytelling as a specific writing
technique for multiple image-related genres.

The object of the research is image copywriting, storytelling,
its varieties and techniques as an up-to-date means of creating
image-building materials.

Research methods include analysis and synthesis,
comparison, induction and deduction, which altogether made it
possible to outline the present-day state of the problem
exploration. A descriptive method gave us an opportunity to
characterize the genres of image copywriting, to determine the
specificity of storytelling and its major techniques as well as to
record our findings. A comparative method helped us spot
similarities and differences in the genres of image-building texts
created for conventional media and to be presented in web-
environment.

2. Research results

Let us focus our attention on the image copy-writing
analysis.

While SEO- and LSI-copywriting seek to create unique high-
quality materials for commercial, awareness-raising and
advertising purposes, image copywriting implies creating texts
aimed to build and strengthen an image of a brand, person or
service in consumer’s mind.

A company’s image is based on numerous factors, which
include:

- The quality of customer service;

- Commercial goodwill;

- Corporate identity;

- Public recognition;

- Social mission.

The aim of image copywriting is to shape customer’s
positive attitude to a company or a specific person. The impact
may reach the target audience either orally or in writing, as
well as via a certain storage medium. Historically, image-
building texts used to be distributed in our territory via
conventional and electronic media, and with the advent of
network communication, they started to actively function on
the Internet, thus proving great effectiveness in reaching out
particularly to cyber audience.
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A mediator — conventional or network media — determines
the specificity of the image-building text. In this regard, the
texts may be intended for:

- Speakers, i.e. people who have a direct contact with the
audience;

- Media of various types;

- Direct contact with the audience.

To the latter belong materials posted on the Internet.

Therefore, each type implies its own influence
mechanisms, rules and requirements to text writing.

To enable the text to shape a positive image, it should lean
on facts, contain author’s implicit evaluation and be properly
arranged, i.e. include a statement, reasoning and compelling
conclusions.

However, it should neither emphasize the advantages of a
company, goods or services, nor encourage customers to buy
or order. This is the key difference between the image-building
text and the commercial one. In fact, such material occupies an
intermediate place between advertising and journalism.

Image-building articles are most frequently divided into
the following types:

- A portrait, which outlines the company’s background, its
successes and failures and further development;

- An action, which means sharing an important piece of
news regarding the company’s life and achievements of its key
employees;

- A challenge, which refers to an expert opinion on the
challenges the company is facing and an outline of possible
solutions.

Explicit advertising seems to be missing from here, but any
information about the company and its employees provided in
conventional media, on the website or social net is already a
promotion.

Marketing professionals consider image copywriting to be
one of the most effective advertising tools. Such texts are
minimally annoying, and even the headline and a couple of
lines gradually do their job, which is building a positive image.

This type of copywriting perfectly suits marketing
campaign on social networks, as image copywriting is directly
related to marketing policy.

Taking into account the specificity of image copywriting,
special requirements are raised to the authors of image-
building texts, respectively. In particular, copywriters should
possess knowledge of the psychology of marketing and sales.
In addition, making a successful image-building text requires
deep understanding of the topic, creating material matching
target audience’s requests and submitting it to customer
promptly and in an appropriate way. The author must exercise
due diligence, while the customer must be highly attentive as
all components of the text affect the image of an object. The
author’s task is difficult, as they are supposed to choose
appropriate mood, style and vocabulary which would to the
best reach recipient’s mind. Copywriters who specialize in
image-building texts should study the object of description in
detail, analyze customer specification and only then develop
materials. In order to achieve the best possible effectiveness,
it is necessary to cooperate with marketing professionals and
managers, who are able to clearly articulate the task and to
identify weaknesses of materials to be posted. An appropriate
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image of the company provokes the desire to use its services,
to order its goods and to vote for a politician.

The difference between image copywriting and Direct-
Response copywriting lies in the goal the texts are expected to
achieve. For instance, Direct-Response copywriting follows the
rules of sales, and text efficacy is determined by conversion,
that is, a percentage of customer feedback. Such text should
attract, raise awareness, sound promising and, finally,
motivate for action.

On the other hand, image copywriting is supposed to build
and strengthen in customer’s mind a positive image of or
attitude to a company or a person. Accordingly, there can be
no immediate response to the image-building text. The image-
building text will not contain any unique selling proposition
(USP), without which the traditional advertising text cannot
exist.

To date, it is customary to distinguish between two types
of image-building texts:

- Personal;

- General.

Building a positive image is a major objective of a team
working in this field. There exists negative copywriting, which
is known as anti-PR hired by competitors.

At the same time, the texts should not use explicit
advertising. The image-building texts do not contain invitations
for calling, using services or ordering goods. Everything is a lot
more delicate. Such texts only describe the company, its
employees and their success stories and share news related to
its operation. Image copywriting engages a lot more genres
and formats. In some aspects, it resembles journalistic writing,
particularly from the point of view of genres and associated
means of expressiveness. Such texts easily employ:

- lllustrations;

- Emotional headlines;

- Various artistic devices that are etched on customer’s
mind, get fixed there and over time trigger positive emotions
at recalling a brand or a specific person;

- Smooth transitions between paragraphs;

- Chronological order of narration.

Common examples of image copywriting include the About
us page, which is available on the websites of numerous
companies, and the Main page, which is mandatory for any
resource. To positive examples of creating such materials may
belong respective Textum text content agencies
(https://textum.com.ua).

Therefore, even the smallest company, whose web-pages
contain these sections, resorts to image copywriting. Its
success to high extent depends on how effectively these
materials are written.

Over the previous years, image copywriting on social
networks has become a point of vivid discussion. It is a
convenient platform for:

- Building a positive image;

- Mailing recommendations and commentaries seeking to
build or improve the image;

- Addressing various issues at forums and meetings.

Skillful image copywriting makes it possible to emphasize
the advantages of the company, goods, services or person. This
promotes website conversion, attracts new visitors and,
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eventually, customers. Image-building texts can be created
both by copywriters specializing in this field, and by generalist
copywriters. In any case, they engage catchy slogans, branding
and various advertising stunts.

Image copywriting implies dealing with materials of
specific genres, which have their own writing principles and a
quite rigid structure. It is customary to distinguish between the
following genres of image-building texts:

- Research;

Information news;
Figurative news;
Research news;
Fact-based information.

All these genres fit into primary, media and complex
materials. Let us explore the main ones.

Company or product overview. Such material should be
presented in a way that the customer does not realize it is an
advertisement. The first requirement to this text is to be
appealing to the customer and to elicit pleasant associations.
The author may address common issues, childhood memories.
Yet, the advertisement should by no means be implied. The
image-building text is usually arranged as follows:

- Triggering some pleasant moments in recipients’ mind;

- Giving recipients as many interesting true-to-life facts as
possible rather than providing mere statistics;

- No playing with recipients;

- Providing statistics (if needed) with the use of
infographics;

- Adding a bit of humor to highlight the text in an
appropriate way; yet, it is prohibited to reduce everything to a
joke, as in this case the goal will not be achieved.

Commercial proposal. Since nowadays a large number of
image-building agencies resort to templates, it is essential for
the author to have a skill of making an appropriately structured
text original. It is also important to keep in mind the amount of
text, which should not exceed 1 or 2 pages. Detailed
recommendations as to making an efficient commercial
proposal are provided in the works by A. Vereskun [20] and A.
Khodov [21].

Press release is one of the most popular genres of image
copywriting. Its writing follows the requirements defined for
conventional media. In other words, its structure resembles an
inverted pyramid, where the most important information is
presented at the beginning of the text. The lead, i.e. the first
paragraph, summarizes the whole text, which is supposed to
answer 5W-questions: Who? What? Where? When? Why?
However, to make this text perform image-building functions,
posts related to a specific company or person should be
regular, for which any newsworthy event is suitable.
Moreover, while press release does not reach a large target
audience in conventional media, Internet resources are able to
significantly increase the number of recipients by means of a
smart and professional promotion of the company’s website.

Presentation is a type of material, whereby the target
audience is presented an interesting product or event. The
major goal thereupon is to keep recipient’s attention. For this
purpose, it is possible to resort to infographics, emotional
narrative, and psychological influence.
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Interview is another genre which occupies an intermediate
place between journalistic writing and copywriting. Pursuing
the image-building goal, it is crucial not just to read questions
and answers from a piece of paper, but to get an interviewee
to talk, to be open-hearted and to encourage them to uncover
themselves to the most. Frankness and sincerity always appeal
to the audience. Besides, when reviewing the interview, it is
possible to drop its uninteresting and overextended parts and
to leave the strongest ones. The image-building interview is
subjective; it emphasizes the advantages of the company or its
particular representative. It is best if the questions answered
by the interviewee match the questions each member of the
target audience could potentially ask.

Biography. One of the latest trends of image copywriting is
writing a biography of a particular person, most commonly, a
direct customer, and posting it on well-known online reference
resources. For instance, Ukrainian WiKi is very rich in
biographies of government officials, chief executives,
companies’ top managers, entertainers, singers, key opinion
leaders and just media personalities. This resource demands
that the text should meet the requirements raised by the
Encyclopedia to its content. When it comes to other resources,
for example, personal branding, related materials may vary in
structure and approach. Over the previous years, copywriters
have largely resorted to a storytelling strategy, which makes it
possible not just to provide mere biography, as it is done for
reference resources, but to approximate a writing style to
fiction in order to highlight solely the positive characteristics of
the person. This explains why professionals distinguish
between biographical narrative and biographical sketch.

However, there exist negatively charged image-building
biographical texts, which are used for media-killings and
negative campaigning.

Invitation. Alongside a primary goal of inviting a person to
a particular event, an invitation seeks to ensure the attendance
of media representatives and target audience. The most
common structure looks as follows:

- Announcing the nature of event;

- Informing about the venue;

- Informing about the time/date event is scheduled for;

- Announcing participation terms and conditions.

Analytics, expert opinion, is one of the most complicated
genres, as its major requirement is not mention a promoted
company or person. Positive impact on the audience builds an
attitude of trust to the author.

Such kind of image-building text can be found in both
conventional media, and in network editions. It reports on how
a particular person or company solves particular problems and
addresses challenges. It commonly touches on social issues.
The examples of such materials are easily recognizable, e.g.:
The XXX Company bought holiday snacks for an orphanage, or
The XXX Company staff members ran an eco-friendly campaign
having removed the rubbish from NNN.

Backgrounder is a story with a certain ending, which often
complements press release and is supported by infographics
for greater clarity.

Byline is a first-person original material. It is usually
prepared for a specific event. Bylines can be regular or sporadic
and are often published in house publications.
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Media statement is an analytical image-building text
written on behalf of a company. Its emotional component
predominates over the rational one.

Landing Page nowadays serves both as an independent
site, and as a company’s resource constituent. The main
objective thereupon is to retain a visitor on the page and to
make them perform certain actions (buy, register, follow a link,
subscribe to company’s news).

Naming implies generating names for companies,
institutions, shops, goods, websites and slogans. It is
considered to be one of the most complicated types of
copywriting, as it implies developing something simple and
easy-to-remember. At the same time, the customer may be
offered numerous options, out of which they are supposed to
choose the most preferable one.

E-mail-copywriting has replaced traditional mailing. Before
making a newsletter or a conversation, it is important to
research the target audience, estimate its potential response
and identify the style of the letter. Any notification from the
company may not only inform about something, but also
encourage recipients to take actions.

E-mailing is a wonderful tool which allows to build close
relationship with a target audience representative. The
newsletter provides information about special offers, new
arrivals, sales etc. Yet, only appropriate newsletters achieve
the goal, which lies in creating a positive image and performing
desired action in the long run. There is a number of useful tips
on arranging a separate letter and running such kind of
campaigns.

1. The text should be arranged in line with the inverted
pyramid principle. The main idea should be placed in the
headline. The next step is to provide arguments in favor of a
brand or goods. These arguments are followed by an insidious
call for action, which is expected to be a logical extension of
the headline.

2. One letter should inform about one piece of news or
special offer.

3. Promotional emails employ a unified template, as the
target audience representative finds it easier to sort out
incoming letters.

4. The text should be visualized. Marketing professionals
suggest giving 20% and 80% of material to illustrations and
text, respectively. The best way to customize the material is to
use corporate colors and adaptive design.

5. Newsletters work better if they emphasize the benefit of
the target audience representatives. This may imply some
interesting information which may be used to expand the
recipient’s mind or for entertainment.

6. Newsletters should be sent regularly and with the same
frequency.

Every genre has its own approaches and techniques which
are beneficial for a brand or a person. Yet, over the previous
years, copywriters have shown growing interest in storytelling,
which seems to have incorporated numerous techniques and
approaches typical of copywriting and media texts and can be
used in writing of a variety of image-building texts.

All professionals involved with the field of marketing
emphasize  public annoyance with straightforward
advertisement, which harshly imposes a certain viewpoint.
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Hence, the information should be presented implicitly, and
image-building texts are the best tool for doing so. People have
to believe it was their own idea to trust a particular company
or individual and to be sure they will not manage to survive
without particular goods.

In this respect, storytelling has become the best way to
communicate image-building messages.

If we trace back the history of text materials on the Internet,
we will see that they were initially published in a similar way to
conventional media. Yet, it quickly became clear that the
audience does not approve of long-reads, and text perception
mechanisms have changed dramatically comparing to reading
printed press and books. Selective reading and filtering are the
dominant features of perceiving online information. Hence,
there was a need to revise a traditional “storytelling” and to
adjust it to online audience’s perception mechanisms. The
specificity of storytelling is described by P. Kuznetsov,
A. Simmons, P. Smith, D. Hatchens, M. Henkin [22-26)].

All this gave way to Digital Storytelling, which was first used
by The New York Times.

Although today there is no common definition of
storytelling, there exist a number of approaches that are worth
noticing. For instance, in a broad sense, storytelling is
conceptualized as a skill of producing high-quality content.
Another opinion states that it is about telling true-to-life stories
of real people, and not just a content-writing strategy. The
Ogilvy One agency supports the idea that storytelling
comprises the following features:

- Relevance;

- Promptness;

- Benefit for recipient;

- Entertainment.

As a separate material-writing technique, storytelling arose
in 2011-2012. The best way to build connections between
customer and market is to speak about oneself, a company or a
product. A high-quality story triggers not only interest, but also
the feeling of empathy, and recipient starts to agree with the
author. Non-intrusive presentation of the information helps
achieve the goal set by marketing professionals, whereby a
person themselves decide how to treat the information [27; 28].

Nowadays, storytelling employs special techniques which
help copywriters produce a high-quality image-building text.

To the best stories belong those that outline the main
character’s journey and describe hindrances they had to
overcome on their way to success.

When writing such type of material, it is necessary to
employ a specific plot leaning on a traditional approach to
fiction writing. In other words, the story is supposed to have an
introduction, a climax and a conclusion.

The next strategy is a so-called Mountain. Its main
difference from the previous one lies in the absence of victory.
In fact, it is a failure story, which, on the other hand, became
an inexhaustible source of useful experience, leaning on which
the main character eventually started a successful business or
a company, produced goods and promoted them on the
market.

Sparklines (what is happening now and what could
happen) imply an opposition-based presentation of the
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information. In this case, the existing situation is compared to
the potential one. This technique is widely used in advertising.

The reverse chronology technique holds recipient in
suspense, as it starts with the main scene and ends with the
first scene. When creating such texts, it is critical to maintain
the suspense and not to reveal the whole plot till the very end.

The false start technique means that the story begins in a
traditional way, but then the plot twists and gives way to a
totally different story.

The authors involved with storytelling have to be well-
aware of the technique they plan to apply to their target
audience and of what image-building genre may benefit from
this technique’s potential to exert the best possible impact on
recipient.

The plot of a made-up story has to be clear and appealing
to the target audience representative, while composition
techniques, stylistic devices and vocabulary serve “the
muscles” that the author builds on “the skeleton.” To produce
emotional effect, which is compulsory for image-building texts
and triggers the most vivid response from the target audience,
it is a common practice to employ the whole scope of devices
typical of fiction and journalism — intonation, vocabulary,
morphology, syntax and stylistics. A skillful combination of
emotional input, reasoning and clearness is a feature that
brings together storytelling and journalistic writing.

For instance, sharing experiences that are well-known to
people and applicable to familiar characters ensures empathic
response. Yet, there are certain limitations to storytelling, as it
is impossible to transform the entire image-building campaign
into mere telling stories.

3. Discussion

Having made an attempt to spot similarities and
differences between the genres of image-building texts in
conventional media and Internet resources and having tried to
introduce the concept of image copywriting and the specificity
of producing image-building materials for web-resources to
academic environment, we would like to note that this topic is
highly appropriate for further research and practical
implementation. Very few copywriters who specialize, for
instance, in producing SEO-materials, are able to write a high-
quality image-building text. In the meantime, recipient expects
to see a content that would have something in common with
their own life experience, that would not only be appealing
topic-wise, but also employ the language familiar to the target
audience representative. To date, this approach is referred to
as the most commercially-viable, and storytelling as a specific
image-building technique gains more and more popularity.

4. Conclusions

Image copywriting, which started as a journalistic
achievement and found its best implementation in
conventional media, has been somewhat transformed with the
advent and spreading of the Internet and become rich in
genres. Today, not a single website can be sustainable without
image-building texts. Each web-resource has such components
as Main Page and About us, which perform image-building
functions. This includes raising customer awareness of
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products and services provided by the resource owner, giving
clear and appropriate information about the advantages of
these particular products over similar ones. Besides, image-
building texts promote target audience’s trust. High-quality
image-building materials are interesting as they are; they build
trust and very often provoke the desire to disseminate them
among friends. At the same time, as it was already mentioned,
the text does not contain any direct call for targeted action.

The companies that resort to image-building materials
emphasize their moderate price. Itis much cheaper to order an
image-building text or the entire campaign for a web-site or a
social network page, than to shoot a professional video, order
a TV- or a radio commercial. Such materials can be posted on
the Internet at a low price, if not free of charge, but they reach
out to a vast audience. Image-building texts produce a long-
term effect, as online communities “forget” nothing. The
materials are indexed in search engines and make a storage
effect, whereby any reference to a company, service, goods or
person becomes beneficial. The Internet posts increase the
number of visitors who logged on the website via direct links.

To sum up, image copywriting, which had proved quite
effective for conventional media, was improved with the
development of the online environment and revealed even
greater potential to attract a vast target audience and to
promote a positive image of its content.

Producing stories appealing to the target audience is one
of the most powerful ways to non-intrusively reach out to
customer and to encourage their own decision-making ability.
Various storytelling techniques seek to create a plot, and mixed
techniques and devices are able to make any story gripping.
True-to-life facts and realistic characters affect perception and
generate positive outcomes. However, even the best story
ever requires promotion.
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Blynova N., Mikhailova A., Polishko N. Image copywriting : genres and methods of creating the image
texts

The specificity of image copywriting, the features of storytelling as a method of writing image materials are considered. Image
copywriting involves the creation of texts that shape and enshrine the image of the brand, the person and the service in the
consumer’s mind. Historically, in Ukraine image texts were first circulated through the traditional and electronic media, and with the
development of network communication an active functioning of such texts started on Internet, which proved its extraordinary
effectiveness precisely when reaching the network audience.

At the same time, the text does not only emphasize the positive aspects of the institution, product or service, does not call for
something to buy or order. This is its key difference from the Direct-Response copywriting materials. Image copywriting has much in
common with such journalistic genres as: review, press release, interview, biography, invitation, expert opinion, media statement. In
the web space, the most prominent examples of the implementation of the image copywriting is the section "About Us", which is
mandatory for many companies' sites, and is obligatory for any resource “Home” page.

Today, the most commercially viable way of writing image texts is storytelling. It was first approached in the early 2010s in the New
York Times. Simply and unobtrusively speaking about yourself, the company and the product is the best way to establish a connection
with the consumer and the market is. A professionally created story not only create big interest but also arouse empathy in the
readers, who begin to agree with the author. The unobtrusive presentation of information leads to the goal set by marketers: it is up
to the individual to decide how to treat the material. Today, special storytelling techniques are being developed and actively
operating to help copywriters to create image text of high quality.

Such materials increase the trust of the target audience to the object of the image campaign, have lasting effect and remarkable
commercial results.

Keywords: image copywriting; image campaign; commercial effect; storytelling; genres of image copywriting; storytelling techniques.
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BumiptosaHHA epeKTUBHOCTI PR-4iANbHOCTI: BapiaTUBHICTD
KpuTepiiB Ta nigxoais

MupoHeHKo B. B.

AHinpoecbKuii HayioHanbHuli yHisepcumem imeHi Onecs MoH4Yapa

OujiHKa epeKTUBHOCTI 3B’A3KiB 3 rPOMaACbKICTIO € 6araTonaHoBMM 06’ EKTOM A0CNiAKEH b, OCKIZIbKM cCame NOHATTA epeKTUBHOCTI PR-
LiANbHOCTI HE € O4HO3HAYHMM, 3@ NPOLLEC OLLIHKM OXOMNJIIOE peani3aLiito Nporpamu Big, NovaTky A0 KiHuA. Mpouec oLiHKM epeKTUBHOCTI
PR-giaNbHOCTI BU3HAYAETLCA MOro eTanammn Ta GakTopamMm, WO B HbOMY OLLiHIOIOTLCA, AKi, Y CBOK Yepry, ONUCYOTbCA KOHKPETHMMM
Kputepiamu. [Ins cy4acHMX TEOPETUKIB Ta NPaKTUKIB po3pobKa Ta NPUUHATTA NpodecitHUX CTaHAAPTIB BUMIPIOBAHHA Ta OLiHKM €
OZHVMM 3 HalnepcneKkTUBHILIMX NiAXOA4IB A0 PO3BUTKY 3B’A3KIB 3 rPOMAZCbKICTIO. He3BayKkatoum Ha aKTUBI3auilo 3ycuib LLOA0
pPO3pObKN CTAaHAAPTIB 418 BUMIPHOBAHHA Ta OLWHKW, NMPUWHATTA, a, HAaATO, 3aCTOCYBAHHSA iX Yy MPAKTUYHIN AisnbHOCTI, iCTOTHO
BAPItOETbCA. Y Cy4yacHil NPaKTULi He iCHYE CTaHAAPTHOro nigxo4y A0 BUMMIpPHOBAHHA edeKTUBHOCTI AifanbHOCTI y cdepi 38’A3KiB 3
rPOMaACHKICTIO, AKUIA BU cNpUiAMaBca cnevianicTamm-npakTUKamu.

Y CTaTTi PO3rAAHYTO aKTyasbHYy Ha CbOroAHi nNpobnemy ouiHKM edeKTUBHOCTI 3B’A3KIB 3 rPOMAACLbKICTIO, meToan Ta mogeni
BMMiptoBaHHA edeKTUBHOCTI PR-aianbHOCTI. 34iCHEHO PETPOCNEeKTUBHMUI aHani3 eBO/OLii BUMIPIOBAHHA Ta OUiHKM 3B’A3KiB 3
rPOMaACbKICTIO, XapaKTEPHUX A8 MUHYNOTO CTONITTA. LA eBoNtoLia BiabyBanack pa3om i3 pO3BUTKOM 3B’A3KiB 3 F[POMAACLKICTIO, AKi
NOCTYNOBO BUOKPEM/TIOBA/IUCh Y CAMOCTINHY HayKOBY AMCLMMNIHY. AKLLEHTYETbCA YBara Ha 3MiHi y niaxoaax Ao ouiHKM PR-gisnbHoCT:
BiZL eNeMeHTIB COLLiONOriYHMX JOCNiIAKEeHb, ONUTYBaHb AIYMOK FrPOMAACbKOCTI, aKLLeHTYBaHHI Ha poni peknamy y 3MI fo megiaaHanisy,
KiNIbKICHMX Ta AKICHUX [OChigXeHb Ta MOoABM HOBUX METOAiB i Migxoais A0 gocniaxKysaHoi npobaemu. MNpoaHanisoBaHO cyyacHi
nornaam Ha epeKkTUBHICTb PR-AianbHOCTI, icCHytOUi MeToaM Ta MoAeNi OLHKM 3B’A3KIB 3 rPOMAZCHKICTIO Y BiTYUM3HAHIN Ta 3apybixkHil
NPaKkTULi, BM3HA4YeHO iX nepesarM Ta Hedonikn. OKpecneHo TeHAeHUil LOoAO 3aCTOCYBaHHA Y CydvyacHi npaKTuui 3B’A3KiB 3
rPOMAACHKICTIO.

Knr4oei cnoea: 38’s3ku 3 e2pomadcekicmio; PR-0isnbHicme, eghekmueHicmb; 8UMIpOBAHHSA; OUIHKA eghekmusHocmi; memoodu;
mooers.

1. Bctyn bpeHaom Ta penyTauietlo, a ronosHe — y GOPMYBAHHI
NOANBHOCTI Ta 3a/1ly4eHOCTi.

CyvacHi peanii icHyBaHHA opraHisauii 3mywyioTs PR-
daxiBLiB AEMOHCTPYBATU ULiHHICTb CBOEI AianbHOCTI. [yxe
BaXX/NMBO 3HATK, Yu gocarna sannaHosaHa PR-nporpama Toro,
yoro ouikyBanu daxisui Big ii NpoBegeHHA, a AKLWO Hi, TO
YyoMmy. 3HaYHa KiNbKiCTb MPOrpam CKacoBYETbCA abo CYTTEBO
CKOPOUYETHCA, OCKINbKM He BYn0 MOMKAMBOCTI BU3HAYUTK
iXHIO LiHHICTb. KOMeH acnekT opraHisauiiHoi aisnbHOCTi,
0c06/IMBO Y CKNAAHUX EKOHOMIYHMX yMOBax abo KpU3oBUX
CUTyaLifaX, BUMIPIOETbCA i BIAHOCHOK BUrO40H  ANA
opraHizau,ji. Biaain 38’a3KiB 3 rpOMaACbKiCTIO, AKMI1 HE MOMKe
NPOAEMOHCTPYBaTU HafiHUX [0KasiB TOro, LWo Moro
LiANbHICTb MA€ LiHHICTb Ta CNpUAE BUKOHaHHIO Ljinew
opraHisau,ji, He 3MOe ¥ BNAMBATU HA BU3HAYEHHA NONITUKM
woao cBoro @QyHKUiOHyBaHHA. OUiHIOBAHHA AiAnbHOCTI
[103BONAE NpodecioHanam BM3HA4aTH eHEKTUBHICTb 3yCUib,
NPOAEMOHCTPYBATH edeKTUBHICTb KepiBHMLTBA  Ta
nnaHyBatM  mainbyTtHi  3ycunnsa.  [poTe  He  icHye
YHiBEpCanbHOro Habopy Ta 3aTBEpAMKEHOro  metoay

MocraHoBKa npob6aemu. Bucnis b. leiitca: « AKOU y meHe
6yB OCTaHHiM ponap, 8 6 BMTPaTMB WMOro Ha 3B’A3KM 3
rPOMaACbKICTIO», CBIAYMTL MPO Te, WO y cydyacHomy bisHec-
cepenoBumLLi Bce binblue posymitoTb nepesary PR-aisnbHOCTI.
MpoTe BiACYTHICTb YiTKMX CTAaHA4APTIB Ta NiAXOAIB A0 OLIHKK
TaKoi AianbHOCTI NpuM3BOAMTbL 40 TOro, wWo npodecia He
3aBXAM CNPUINMAETLCA CepiMo3HO. KNieHTV BKNaAatoTb rpoLui,
CMOAIBAOYNCL OTPMMATW BIAYYTHY BiAAaAYYy, BUNPABAATH
6toaKeTHi BMTpaTW, TOMy Bce binblie XO4yTb 3HATH, fK
BMMiptO€TbCA PR Ta HACKiNbKM BiH e DEKTUBHUIA.

be3ymoBHO, PR-4iAanbHICTb BaXMBa, 3HAYHO 320LLAAKYE
KowTu Aana Oyab-akoi opraHisauii, a nosBa TeXHO/Ori
[03B0/IMAA Bigpa3y nobauntn nepesaru. Taki nnatpopmu, Ak
Twitter, Facebook, LinkedIn Towo, BuBenu PR 3a mexi npec-
penisis Ta iHTeps’to ana 3MI. [Jeski ycniwHi PR-kamnaHii
BMKOPMCTOBYIOTb COLiaNibHI Mepei 3i 3HAUHMMM BigUYTHUMM
pe3ynbTatamu. PR-KOMyHiKauii gonomaratoTb B ynpasBiHHI
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BUMIpPIOBAHHA Ta  OUiHKM  edeKTMBHOCTI 3B’A3KiB 3
rPOMAACHKICTIO. Y KOXHOI OpraHisauii € cBOi meToaMm, AKi
BapitOKOTbCA, 3a1€KHO Bif TUNY opraHisaLlii (komepuiiHa abo
HeKomepLiitHa, ypagosa abo rpomajgcbKa opraHisauis) Ta
HanpAamKy PR-gianbHOCTI.

MpoTArom OCTaHHbOrO AecATUNITTA He Bigbynoca
3HAQYHUX 3MIH Y METOZAX BUMIPIOBAHHA Ta OLIHIOBAHHA
pe3ynbTatiB PR-A4ianbHOCTI, XOo4a AMCKyCii BegyTbCa AK y
npodeciiHiii, Tak i B aKagemiyHii nitepatypi. LUundposi
TEXHONOri  CTaloTb  HeBiA'eMHOO yacTuHow PR, a
KOMYHiKaLjiiHa ranysb gnusepcudikyeTbes y HOBI chepu, Tomy
PR-ranysi HeobxigHO NepeocMmUCANTM 3acaam, Ha AKUX BOHA
3aBXauM npauytoBana. OCKiNbKKM TpaauuitHi meTtogm Ginblwe
He npauooTb i, B3arani-to, BiACYTHi 3aranbHONPUAHATI
Kputepii  BM3HAYeHHA  e(PEeKTUBHOCTI PR-pianbHOCTI,
LOCNIAKEHHA € Haf3BMYAMHO aKTyaNbHUM ANA BiTYU3HAHOL
Teopii Ta NPaKTUKM ranysi coLiaNbHMX KOMYHiKaLii.

AHanis  ocTaHHiX pgocnigXeHb Ta  ny6nikauii.
BumiptoBaHHA Ta ouiHKA edeKTUBHOCTI € ofHielo 3
HagaBHILMX AOCAIAHMLUbKMUX TeM Y chepi opraHisaLinHmnx
KOMyHiKauih Ta PR. O6roBopeHHs BeAyTbCA 3 MMWHYNOrO
CTONITTA, MOYMHALOYM 3 TOTO Yacy, Konu E. bepHeic BU3HaumB
PR AK npuknagHy CycninbHy Hayky, fAka NOBWUHHa byTu
CMJIAHOBaHA Ha OCHOBI JOCAIAMEHHA CYCMiNbHOI AYMKM Ta
«TOYHO ouiHeHa». A. [lelgx TaKoX nigTpMmyBaB
BMKOPUCTAHHA PiSHOMAHITHMX COLIONOMYHUX [OCNIAKEHD,
ONUTYBaHHA CYCMiNbHOI AYMKM Ta 3aCcTOCOBYBaB Ui
JOCNIAXEHHA [ONA OUIHKM CTaB/leHHA TpPOMaACbKOCTI Ta
CMOMMBAYiB A0 TeNeKOMyHiKauiiHoi KomnaHii AT&T. Le
[03BO/IN/IO HaMpPaLOBaTK NOCAIL0BHUI CTPATENYHMI Niaxia,
80 ycix dopm KOMyHiKauii B KomnaHii. A. Meigx cTBopuB
«nabopaTopito 3i 38’A3KiB 3 rpOMaCbKicTION, Ae 36upanuca i
BMBYANMCA ycnixu i Hesaadi PR, a oOTpUMaHi 3HaHHA
nepejaBanncs  Koneram 3 Komnadii. Lei  nigxig
3aCTOCOBYBABCA, AONOKM HAaNpUKiHUi 1970-x p. KOMNaHiA He
6yna  nikBigoBaHa, WO  CBiAYNTb  NPO  MNPAKTUKY
CUCTEMATMYHOrO  OujHloBaHHA PR-npoekTiB. Bnpogosx
OCTaHHiX 25 pokiB XX cT. Tema 6yna 3HayHOl Mipoto
npodecioHanizoBaHa 3 pPO3WMPEHUMM, Y TOMY uuchi
aKageMiyHUMK, AUCKYCIAMM Ta PO3POOKOD HOBUX METOAIB.
HanpukiHui 1970-x pp. Le BU3HAYaN0CA AK BaXKNUBE NUTAHHA
ONA fOCNiAXEeHHA Ta BNPOBAAKEHHA Y NPaKTUYHY AiANbHICTb.
OCTaHHi  POKM  XapaKTepusylTbCA, TOJIOBHUM  UYMHOM,
BMHUKHEHHAM HOBMX iHCTPYMEHTIB Ta METOZIB BUMIPIOBAHHA
Ta OLHKM AiANbHOCTI, WO € pe3y/bTaTOM NOABM HOBUX MeSia,
«umdppoBoro PR», colianbHUX Mepesk Ta GENKOBUX HOBMH.

Cepep, 3aKOPAOHHWX HAYKOBLIB, WO NPUAINANN 3HAYHY
yBary BMMIPIOBAHHIO Ta  OUIHIOBAHHK  CTpaTeriyHmx
KOMyHiKaUih B3arani Ta PR 30Kpema, 3a3HAa4YMMO TaKMX:
A.Buhmann [1], A. Gregory [2], J. Grunig, K. Hallahan,
W. Lindenmann [3], F. Likely, J. Macnamara [4], P. Noble,
B.van Ruler, T. Watson [5], A. Zerfass Ta iH. Cepepg
BITYUM3HAHUX AOCNIAHMKIB cnif Big3HaunT A. BoHZapeHKo,

B. Koponbka, O. KypbaHa, T. nMpumak, A. Pwubaka,
t0. WadapeHko, K. Arenbcoky. [lpoTe  AOCNIANKEHHA
BITYM3HAHUX HayKoBL,iB noTpebytoTb noAanbLlmx

HanpautoBaHb Ta aHanizy moaenei i MeTo4iB BUMiptOBaHHA
1 ouiHloBaHHA edeKTUBHOCTI PR-aisnbHOCTI.
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Tak A. Buhmann Ta F. Likely [6] 3a3HauatoTb, LLO OLiHKa €
«HaPiIXKHUM KameHem» ycniwHoro cTpaTteriyHoro
CMiNKYBAaHHA W OCHOBOIO, HA AKIM MOXHA BWU3HAYUTM, UM
CNpUAE Ta AKUM uMHOM Oyab-AKe LinecnpsmoBaHe
BMKOPUCTaHHA KOMYHiKaLii 3 GOKy opraHisaLjii BUKOHaHHIO
Micii, cTpaTerii Ta AOCATHEHHIO MeTu opraHisauji. ¥ pobori
A. Zerfass Ta iH. [7] WOAO BMBYEHHS iCHYHOUOI MPaKTUKK
OLUIHKM Ta BMMIPIOBAHHA Y KOMYHiKaLiMHMX Bigainax
KOMNaHii, HEKOMEPLIMHMX Ta iHWKX opraHisauii B €sponi
aKLeHTYEeTbCA, Wo 6arato daxiBuiB He MatoTb HeobxigHoro
[OCBiZy ANA NPOBEAEeHHA HAAiIMHOI OLIHKM Ta BUMIPIOBAHHS.
ABTOPM [OCNIAMKEHHA 3a3HAYaloTb, WO KOMYHiKaLiMHi
BigZinn  3piaka BUMIPIOIOTb  BMNAMB  KOMYHiKauii Ha
CTEMKXONAEpiB Ta AOCATHEHHA OpraHisauiiHuxX Linen, barato
3 HUMX 30cependskeHi Ha 3acobax macoBoi iHQopmauii Ta
KaHanax. TakoX BaXkNMBO Te, O OpraHi3aLlii NOBHO Mipoto
He BWKOPUCTOBYKOTb MOTEHLiaN BMMIPIOBAHWUX AaHUX ANA
CTpaTeriYyHoro nnaHyBaHHA MaWbyTHbOI KOMYHiKaLiHOI
pianbHocri. D. Phillips [8] cTBepayBasB, L0 ranysb 38’A3Kis 3
rPOMAfCbKICTIO  YCBIOMNIOE HeobXiAHICTb npoBeAeHHA
LOCNiAXKEHb Ta OUiHKKW. BiH HaronowyBas Ha HeobxigHoCTI
3aCTOCYBaHHA HOBMX TEXHONOFIM ANA CNPUAHHA PO3BUTKY
epeKTUBHOI KOPMNOPaTMBHOI KOMYHiKaLii, a ix MoegHaHHA
[03BO/MTb  3aMponoHyBaTM e(dEeKTUBHI  pilleHHA anA
NAaHyBaHHA LOCANIAMKEHb Ta OLiHKM B Nepioa nepexoay Big
LPYKOBaHMX BMAAHb 4,0 NPaKTUKKM 3B’A3KIB 3 rPOMagCbKicTiO
B IHTepHeTi.

0. KypbaH [9], BM3HauatouM PR AK CKnagoBy cucTemu
MapKeTUHIOBUX KOMYHIiKaL,jii, noainae aHaNITUYHI
[LOCNIAKEHHA Ha NEepBUHHY aHaNiTMKy (iHCTpyMeHTM Ta
meToam 36upaHHA iHpopmauii, wWo He noTpebytoTb 3HAYHMX
BMTpPaT) Ta MOrnMbAeHy  aHaniTUKy  (MapKeTMHroBi,
couionoriyHi, iHTerposaHi gocnigeHHs). o iHTerpoBaHux
AHANITUYHUX [OCNioXKEeHb PR-npouecis BXOAMUTb
KOMYHIKaLiAHWI ayanT, MoHiTopuHr 3MI, KopnopaTuBHa
posBiaka. Tpeba 3a3HaunUTH, WO KOMYHIKaUiiHWIA ayauT 3a
0. KypbaHom — poBoni cknagHe pocnigxeHHs 3 6araTbma
CKNaZL0BMMM, B TOMY YMCAi, 3anponoHoBaHa besnocepesHbo
aBTOPOM CUCTEMA COLianbHOro ayauty «MeToamKa OLiHKK
COLiaNIbHUX KOPMOPATUMBHWUX MOKa3HMKiB». PaxiBuMHA Yy
ranysi MapKeTUMHIroBMX KOMYHiKaLiv T. Mpumak 3a3HavaE, Wwo
nigxoauM A0 OUiHIOBaHHA e¢deKTMBHOCTI PR-KamnaHi y
BITYM3HAHUX NPAKTUKIB 6A3ytOTbCA TONOBHO Ha 334,0BOJIEHHI
3aMOBHMKA, a MpPOLEC OLJHIBAaHHA  YCKNAAHIETHCA
BiZICYTHICTIO EANHOT METOA,0/10TIYHOI | TepMiHONOrYHOT Ha3K
[10, c. 159].

Ornap,  niTepaTypu CBiAYMUTb, WO BMMIPIOBaHHA Ta
OUiHIOBaHHA edeKTMBHOCTI PR-AisfbHOCTI po3rnafaeTbea 3
nosuuii  PR-ayguTy, EKOHOMIYHOi Ta KOMYHiKaTUBHOI
edektuBHocTi PR-KamnaHii, mapkeTuHrosmx iHgekcis (PR
Value, Single Issue Value, Media Outreach Touo), sKocTi
ynpaBAiHHA KOPNOPaTUBHOIO penyTaLjieto abo penyTauiiHoro
ayauty. MpoTte niTepaTypa He Hafa€e AOCTAaTHbOI KOPUCHOI
iHbopmauii ana noscakaeHHoi poboTu npodecioHanis 3i
3B’A3KiB 3 IPOMa/CbKICTIO, @ AeAKi LOCNiIAXKEHHA CBIAYATb NPO
«3acTil» B OLIHIOBAHHI 3B"A3KiB 3 rPOMa/CbKICTIO, BIACYTHICTb
peanisauii ouiHIOBaHHA, 0CO6AMBO Ha PiBHI [AOCATHEHHS
opraHisauiiHMX LUjinei, Ta BIACYTHICTb CTaHAapTiB B
OUjHtoBaHHi. PR-¢axiBui Ta npodeciiiHi ranysesi opraHisauii
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notpebyioTb Ai€BUX METOAIB HaWKpalloi NpaKTUKK, AKi
pO3rNAfaTbCA AK HeobXigHWM KPOK ANA MOAaNbLIOro
PO3BUTKY NpodecioHaniamy.

Meta crtatTi — npoaHaniyBaTM CyyacHi nornagM Ha
edeKTnBHicTb PR-gisnbHOCTI opraHisauii, 34ilcHUTM ornsg,
iCHylouMx meToAiB Ta mogenei ouiHkM edpeKkTusHocTi PR-
LiANbHOCTI, BUABWUTK iX NepeBarn Ta HeLONIKM, TeHOEeHUi
WOAO 3aCTOCYBaHHA Yy CyYacHi npaKkTuui 3B’A3kiB 3
rPOMaACHKICTIO.

06’€eKT pocnigKeHHA — TeOPETUYHI OCHOBM Ta NPUKNAAHI
aCneKkTU OUiHKM edeKTUBHOCTI 3B’A3KIB 3 FPOMAACHKICTIO B
opraHisauji.

Metoan pocnigkeHHA. MeTOAONOMYHOK OCHOBOH
LOCNIAKEHHA € TEOPEeTUYHi NONOMEHHA 3apybiKHMX Ta
BITYM3HAHMX Y4YeHUX Yy cdepi ynpaBniHHA 3B’A3KiB 3
rPOMaACbKicTIO. [JNA AOCATHEHHA MeTW 6yno BMKOPUCTAHO
CUCTEMHMM  niaxig [0 aHanisy iHdopmauii; metoan
NOpiBHAHHA, abcTparyBaHHA Ta Y3arajibHEHHA fanv
MONMBICTb BU3HAUMTHM CTYNiHb BUBYEHOCTi TEMU, BUZHAUUTHU

3araibHy NpPobBNemaTuKy, BWABUTM  XapaKTEPUCTMKM i
3aKOHOMIpHOCTI  gocnigsKyBaHoi  npobnemu.  MeTog
CMOCTEPEKEHHA 3aCTOCOBAHO [AAA  LiJecnpAMOBAHOro,

OpraHi3oBaHOro CNPUWHATTA HAayKOBWX MOTAALIB Ha OLiHKY
edeKTnBHoCTi PR-gisanbHOCTI.

2. Pesynbtatun

Y BepecHi 2019 p. Ha 3acigaHHi MixHapogHoi acoujiauii
38’A3KiB 3 rpomapcbkictio (IPRA) 6yno npuitHATe HoBe
BM3HAYeHHS 3B’A3KIB 3 TPOMa/CbKICTIO, WO BignoBigae yacy
Ta AMHAMIYHOMY CBITY, B AKOMY MM XMBEeMO. Pe3ynbTaTom
KilbKaMiCAYHMX AMCcKycit yneHiB IPRA cTano HactynHe
BM3HAUYEHHA: 3B'A3KM 3 TPOMAACHKICTIO — Le ynpasiiHCbKa
OIANbHICT 3 NPUAHATTAM pilleHb, 3aBAAHHAM AKOI €
nobysoBa  BiAHOCMH Ta  CMibHUX  iHTEpecCiB  MixX
opraHisauismu Ta ix rpOMagCbKiCTH, 3aCHOBAHMUX Ha HAAaHiN
iHbopmaLii 3a A0NOMOrot0 LOBIPYMX Ta ETUYHUX METOAIB
KomyHikauii  [11]. TMogindemo  AyMKy  3aKOPAOHHMX
OOCNIAHMKIB Ta CnewianicTiB-npaKTUKiB, fAKI BBaXaloTb
38'A3KM 3 TPOMafCbKICTIO  QYHKLUiElD  cTpaTeridyHoro
MEHEeIKMEHTY. 3B8'A3KM 3 TPOMALCHKICTIO € BaX/IMBUMU AK
ONA  opraHisauii, Tak i ANA CYCNinbCTBa, AKLWLO BOHM
CTpaTeriyHi, KepoBaHi, CMMETPUYHI, Pi3HOGIYHI Ta eTMYHi.
BOHM ponomaratoTb OpraHisauiam y [OCATHEHHI uinei,
byaytoun penyTauito Ta GoOpMylouM B3AEMOBIAHOCUHU Y
CycninbCTBi. 3HAYHY yBary KOpnopaTuBHiN penyTauii, a came
il epeKTMBHOMY BMMIPIOBAHHIO Ta ynpasAiHHIO, NpPUAINUB
T. XaHHiHITOH [12]. Y poboTi nokasaHo, AK 3a 40MOMOro
«KapTW CTeMKXonaepiB», BUSHAYUTH iX BNIMB HA penyTaL,ito
Ta NobyAyBaTi NaaH ynpaBaiHHA penyTauieto. JocniaxKeHHs
dakTopiB, WO BNAMBaKOTL Ha Big6ip KomnaHiii y cdepi B2B
(Business-to-Business)  ana  yKknageHHs KOHTPAKTIB,
BUCBIT/IIOE NUTAHHA penyTawii AK Ay»Ke BaKAMBOro ¢aktopy
BiAbopy. Ha octaTouHuit BuMGip GisHec-napTHepa CWUAbHO
BMN/IMBAE CNPUIMHATTA WMoro penyTauii. PenyTauis, no cyTi,
BMPAXa€ piBeHb A0BipYM, AKYy BW OTPUMANM  Bif
cTeikxongepis. Llei akUeHT Ha A0Bipi 343€TbeA LWe binbl
Ba/MBUM pnis chepun nocayr, ae «npoAyKT» GisuyHo mano
BiauyTHMI. Lo crocyeTbca puHKiB B2C (Business-to-
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Consumer), TO [foOBipa [0 KAKYOBUX MPeACTaBHUKIB
opraHizauii B 6araTbox BMNaAKax 3amiHIOETbCA A0BipOlo A0
6peHay, AKUIA BUCTYNAE CMUMBOJIOM OpraHisaui.

OCKifNIbKM 33 CBOED NPUPOLO0I0 3B'A3KM 3 FPOMAfCHKICTIO
HemaTepianbHi, 3'ACyBaTH LiHHICTb AianbHOCTI cKnagHo. Le
npv3BOAMTL A0 HEBIPHOrO BWKOPWUCTAHHA MOMWMIKOBUX
MeToAiB BUMiptoBaHHA. OCHOBHMUM NPUHLMNOM npodeciiHoi
PR-4ianbHOCTI NOBMHHO CTaTW NPOBEAEHHA BUMIPIOBAHHA Ta
OUiHKKM aisnbHOCTI. 3ycunna 3 ouiHoBaHHA edekTy abo
pesynbTaTiB 3aBKAM CKNAAHI TA HIKONW He BYBatOTb NOBHICTIO
06’ekTuBHI. MpoTe, AKWoO PR-cnewianict 3MoXKyTb BUMIpATU
pe3ynbTaTu CBOEI A4iANbHOCTI, TO BOHM 3MOXYTb AKHAMKpaLle
NNaHyBaTM NoJanblli 3ycMANA Ta [EMOHCTPYBATM CBOIO
LiHHiCTb 0Cc0bam, WO NPUIMMalOTb OpraHisaLiiHi pilleHHs.

3'acyemo  3MiCT  KaTeropih  «edeKkTUBHICTb»  (aHrA.
efficiency) i «pesynbtatusHicTb» (aHrn. effectiveness).
3BEepPHYBLUMCb A0 TAYMayHoOro cnoBHWKa [13], 3Haxogumo
BM3HaueHHA TepMmiHiB «edekT» (Big nat. effektus
BMKOHAHHA, Aif, BNAMB) — pe3ynbTaT, HacAifoK Yoro-Hebyap;
«pesynbTaT» — KiHLEeBUI NiACyMOK AKoi-Hebyab AianbHOCTI,
HacnifoK AKoi-Hebyab Aii. MoXigHUMKM Big, LUUX TepMiHiB €
«eQEeKTUBHICTbY | «pPe3ynbTaTUBHICTb». 3a3HAa4YMMO, WO
edekT — Le BesnYMHa abcontoTHa, ePeKTUBHICTb — BENNUYMHA
BiAHOCHQ, AKa BaXKAMBa ana [,0BroTPUBanoro
dYHKLUiOHYBaHHA opraHisauii abo BeaeHHsA gianbHocTi. Jeski
[OCNIAHVKM pO3rNAfatoTb PesynbTaTMBHICTb AK OCHOBHMM
KpuTepiit abo cknagHUK edEKTUBHOCTI.

BizoMum  adOPUCTUUHMM  BMCNOBOM  BM3HAHMN
aMEpPUKaHCbKUIA  AOCAIAHMK Ta KOHCYAbTaHT Yy ranysi
OpraHi3aLiiHOro PO3BUTKY Ta yNpaB/iHHA, aBTOP KOHLUenuii
«ynpaBniHHA 3a uinamu» Tl. [pykep Tak NOACHIOBaB
BiZIMiHHICTb TEPMiHiB: «pe3ynbTaTUBHICTb — Le pobutn
npaBu/bHi, NOTPi6HI peyi, a epeKTUBHICTL — Le pobuTK peui
npasuabHo» [14]. Mpu LboMy BiH 40AaBaB, LLO HEMAE HIYOro
6inblW HEKOPUCHOTO, HiXX POBUTU 3 BENIMKOK ePeKTUBHICTIO
Te, Yoro B3arasi He cnig pobuTw. M. [pyKep NoACHIOBaB, LLO,
«BWKOHYIOUYM NPaBWUAbHI peyi», epeKTUBHE KepiBHULTBO

po3rnAga€  Micito  opraHisauii, onucye i i BigKpuTO
BCTAHOB/IOE. 3ajaya Nigepa — CTaBUTM diTKi UWini gna
opraHisauii Ta BM3HauyaTU CTaHAApPTW, AKI  HeobxigHo

nigTpUmMyBaTM NpWU OOCATHEHHI Uineid. MeHenxkepu, AKi
PO3YMIlOTb Li MPUHUMNKM Ta 3aCTOCOBYHOTb iX Y CBOIX AifiX,
6yayTb PO3BMBATUCA. |A€anbHUI MeHeaXKep — Le TOW, XTO
pobuTb cnpaBu edpekTMBHO. KepiBHMUTBO (nigepcTBo) Ta
ynpaeniHHA (MeHeaXMeHT) HeobXxiaHi ana ycnixy 6yab-aKoi
opraHisauii, 3419 AKOro BaK/AMBO 3HaWTK BaNaHC MiXK LMMK
iHCTUTYUiAMK. JTnwe y pasi edpeKTMBHOTO BUKOHaAHHA 060X
OYHKLIM KOMNaHiA MOXe NpautoBaTM y KOHKYPEeHTHOMY
cepeposuuli. OgHa OyHKLUIA Aae KOMNaHii BiguyTTa meTw,
iHWa Aae it nowToBX ANA PYXY Y NPaBUAbHOMY HaMpAMKY.
Takum unHom, M. [lpyKep BBaXKaB, W0 ePeKTUBHE NiAepCcTBO
Ta epeKkTMBHA CMCTEMa YNpaBAiHHA B MOEAHAHHI MOXYTb
NPUBECTM KOMMNaHIto A0 NPOLBITaHHA.

OTKe, pe3yNbTaTMBHICTb — Le OTPMMAHHA BM3HAYEHOrO,
baxaHoro pesynbTaTy, [AOCATHEHHA BCTAHOBJIEHUX Linein
LiANbHOCTI  opraHisauii; edekTMBHICTb — BMKOHAHHA abo
3[laTHICTb BWMKOHYBaTW POBOTY 3 HaWMEHLIMMM BUTPATaMM
yacy Ta 3yCWAb, OTPUMAHHA Pe3yNbTaTy HaWKPaLLMM
cnocobom. BiTunsHAHMI HayKoBelb B. KoposibKo Haroiolwye,
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wo edekTUBHiCTb PR-mporpam BUMIptOETbCA 0CO6/1MBOIO
CUCTEMOLIO MOKa3HMKIB, AKi, Nneplw 3a Bce, QiKCyloTb 3MiHK Y
HaCTPOAX rPOMALCLKOCTI, il LiHHICHUX OPIEHTALLIAX, CTaBAEHHI
[0 opraHisauii Towo [15, c. 419].

AIK 3a3HayYanocb BULLE, BUMIPIOBAHHA Ta OLLHIOBAHHA
3B'A3KIB 3 FPOMAACHKICTIO BXE [ABHO € OCHOBHOK TEMOH
niaponorii. |CTOPit0 NPaKTUKM BUMIPIOBAHHA Ta OLHIOBAHHA
3B'A3KIB 3 rPOMaAChKicTio JocniaxysaB npodecop T. BoTcoH
[16]. CraHOBNEHHA MpaKTUKKM BMMIptOBaHHA PR noumHaetbea
HanpuKiHyi  XVIII cT. i3 3actocyBaHHA MoOHiTOpuHry 3MI.
MpesngeHtn CLUA, noumHatoum 3 [Dxopaska BawwuHrtoHa,
MPOBOAWAN MOHITOPUHT ra3eT 3 METOK OTPUMAHHA iHpopMalLi
npo Te, LLO FOBOPUNOCA NPO HUX Ta AYMKM cniBrpomagsaH. Y XIX
cT. 6arato nianpuMemcte Ta cninbHOT (BiA4 3ani3HMUb A0
TOBapuCTB TBEpe3ocTi Ta  MicioHepiB)  Bigcnigkosysanu
BucBiTneHHA y 3MI T1a rpomaaceky agymry. Y CLWA Ta
BenukobpuTaHii y apyrii nonosuHi XIX cT. 6ynn cTBOpEHI
iHbopMaLiMHi areHuji, a BiA AEAKMX 3 HUX MOXOAATb CyyacHi
MiXKHapoAHi KoMNaHii, o 3aliMaloTbCAd KOMNM'H0TePU30BaHO
OLLIHKOO epeKTUBHOCTI.

Mpote, Ha pymKy T. BOTCOHa, BCTAHOBWUTW MO4YATOK
AiANbHOCTI LLOA0 BUMIPIOBaHb MOMHA Bif, NEPLIOro AeCATUAITTA
XX CT., KONK 3B'A3KM 3 TPOMAACHKICTIO LUMPOKO 3aCTOCOBYHOTHCA
Ans onucy Habopy KOMYHIKaLiAHWX 3aX0A4;B.

YyeHi-couionory, Wo cneujaniaysanuca y ranysi teopii Ta
TEXHONOri  MacoBOi  KOMYHiKaLii, NpoBenn  YnCenbHi
JOCNiAXKeHHA Ta onybnikyBanu HaykoBi poboT  Wwoao
BMMIipHOBaHHA epeKTMBHOCTI KOMYHiKaLii we y 1940-1950-x pp.
OTKe CTaHOB/MEHHA METOLiB PO3MNOoYanocb 3  ENeMEHTIB
COLiONOrYHMX AOCNIAKEHDb, TOIOBHUM YMHOM 3 OMUTYBAHHA
CyCniNbHOI  AYMKM, AKe BWKOPMCTOBYBANOCb Y MNIAHYBaHHI
AIANbHOCTI, Ta 3 MNPaKTMYHOrO BM3HAuyeHHA nabnicuti. [o
cepeauHn XX cT. Bigbynoca 3MmilleHHA Ao nabnicuti 3
BMKOPUCTAHHAM MeJiaaHanisy, WO CTa€ bifbLl BaXKAMBUM, aHiXK
meTtoamn coujonorii. OaHak Ao no4yaTky XXI cT. piBHOBara
MOBEPTAETbCA A0 biNbll CKNAAHMX METOLIB BMMIpIOBAHHA Ta
6inbLuiii Y3roAKeHOCTi uinein PR-KoMyHiKaL,jii 3
opraHisauiiHMmMu Linamu, ocobamBo y KopnopaTuBHuUx PR, e
BMKOPMCTOBYIOTHCA HOBI OLIHOYHI MeToaM.

MpodecioHanu y ranysi 38’a3KiB 3 rpPOMaACbKICTIO NoYanu
YCBIZOMNIOBATM  BAXK/NMBICTb  BMMIPIOBAHHA Ta  OLIHKM
edektnBHoCTi PR we y 1950-x pp. Y nepwomy sugaHHi S. Cutlip,
A. Center «Effective public relations» 1952 p. yBara npuginanacb
BMMIpIOBAHHIO Ta OLiHLj TO0BHMM YMHOM 33 A0MOMOrOH0
[0CNioKeHb FPOMAACbKOI AYMKUW. [leAaki BYEHi BBAXKatOTb, LLLO LA
KHWUra 6yna neplot HayKoBot poboToto, Ae 3raflyeTbcs Npo
BMMIPIOBAHHA Ta OLiHKY PR-nporpam.

BaXKnMBMM YCMiXOM YBAXKAETbCA TOM aKT, WO Y Mi3HiWMX
BUAAHHAX KHUMM  «EDQEKTMBHI 3B'A3KM 3 TPOMAACHKiCTIO»
C.Katnin, A. Centp, . bpym npeacraBuam CBOK MOZAENb
NAaHyBaHHA Ta BMMIiptoBaHHA PR-nporpam — PII (Preparation,
Implementation, Impact), ska cTana nepLuoto Ta 6yna Halbinbw
MOWMPEHO  MOAE/MII0  Mpouecy ANA  NPaKTUKYHYUX
cnevujanictia Ao KiHuA 1990-x pp. Mogenb ouiHKM edeKTUBHOCTI
«MiaroToBKa, peanisalif, BNAMBY» € CTYMiIHYACTO MOAENNIO, LLLO
npeACTaBAA€ piBHi Ta eTanu oujHKM PR-nporpam [17, c. 478].
KorkHa cTagia Liei moaeni cnpnae po3ymMiHHIO CUTyaLii Ta Hagae
nopatkosy  iHGopmauito  gnA OUHKM  edeKTMBHOCTI.
MpaBomipHMM € Te, WO OLJHIOBATU 33 KpUTepiaMM mogeni
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MOXXHa pe3ybTaTh AK BHYTPILIHIX, TaK i 30BHILHIX PR-nporpam.
Tak, Ha piBHi NiArOTOBKM HEOBXiAHO OLHUTM AKiCTb Ta
afeKBaTHiCTb  BMXigHOI iHbopmauii i BubpaHoi  cTparterii
nnaHyBaHHA nporpamu. Ha piBHi peanisauji ouiHIOETLCA
3aCTOCYBaHHA TAaKTUKM Ta 3yCUJIb, K OT Ki/IbKiCTb PO3MILLLEHMX Y
3MI nosigomneHb i BMKOHaHUX PR-giii. Ha pisHi Bnausy
ocobmBa yBara NPULINAETLCA BUBYEHHIO CTYNEHA LOCATHEHHS
pe3ynbTaTiB, 3a3HauYeHWX B  LiAAX  nporpamu, TobTO
3abe3neyeHHA 3BOPOTHOrO 3B'A3KY 3 Hacnigkamu peanisauji
nporpamu. MpoTe aBTOpU MOAENI HAaroNOWyBaAN Ha HAABHOCTI
PO3MNOBCIOAMXKEHOI MOMUIKN B OLjHLI MPOrpamu — 3amilleHHA
KpUTEpIiB O4HOr0 PiBHA KPUTEPIAMM iHLIOTO.

KiHeub 1960-x p. Ta 1970-Ti p. 6yB Nepiogom, KoM nodanu
3'ABNATUCA KHUMM Ta CTaTTi, NPUCBAYEHI OL[iHIOBAHHIO 3B’A3KiB 3
rpoMaacbKicTio. Tak y 1968 p. AMEpMKaHCbKOI acoujaLieto
MeHeLXMeHTy onybnikoBaHa 36ipka cTaTeld Mpo MeToAM
BMMIpPIOBAaHHA  pe3ynbTaTiB  3B'A3KIB 3 rPOMAACHKICTIO
«Measuring and Evaluating Public Relations Activities». Micna
uboro y 1969 p. 6yna onybnikosaHa pobota E. Robinson «Public
Relations and Survey Research: Achieving Organizational Goals
in a2 Communication Context». AsTOp NpOMNOHYBaB
CMeLianictam-NpakTMKaM NepexoauTy Big, niaxody, WO
6asyeTbcd Ha  CyO'EKTMBHMX  MOKasHMKax  ycnixy, Ae
BMKOPUCTOBYETbCA  /IMLIE B/ACHMIA AOCBiA4 Ta [0BIpAOTH
BIACHOMY Cy[XEHHI0, 0 CUCTEMATUYHMX MOKA3HMKIB ycnixy,
HayKOBMX 3HaHb, i€ BUKOPUCTOBYIOTbCA METOAM COLLiONOMYHMX
HayK. 3rofom NpoBigHa PONb Y LMX LOCAIAKEHHAX Nepeiiuna
[10 BYEHUX.

Mepwa B icTopii KoHdepeHLis 3 OUiHKM edEeKTUBHOCTI
3B'A3KIB 3 rpOMAACbKicTio 6yna nposegeHa y 1977 p. B
yHiBepcuteTi MepineHga (CLUA) nig ronosyBaHHAM Npodecopa
3i 38'A3KiB 3 rpomagcbKicTio . MpyHira. KoHdepeHujia byna
iHiLiMoBaHa Ta cNOHcopoBaHa KomnaHieto AT&T, AKa Ha ToM Yac
ONMHWAACA Nif 3HAYHUM TUCKOM 3 HOKY TUX AEePKaBHUX KOMICIl
3 MWUTaHb KOMYHa/ZIbHUX MOCAYF, WO perynosanm TenedoHHy
iHyCTpilo, 3 MeTOl BMNPaBAATU CBOI BUTPATU Ha 3B'A3KM 3
rPOMAZCHKICTIO Ta peknamy. Ha koHdepeHuii 6yan npucyTHi 125
BYEHWMX, AOC/NIAHMKIB, KOHCY/bTAHTIB Ta MPaKTUKIB, AKi Oyau
npeacTaBHUKaMM AeaKUX 3 HalbinblumMx Koprnopauii KpaiHu,
TOProBMX acoujaljii, HEKOMepLiMHMX OpraHisalii, a TaKkoX
areHTCTB 3i 3B'A3KIB 3 TPOMAACHKiCTIO Ta peknamu. Micna
KoHdepeHLji 6y onybnikoBaHWK Mepwuin  cnewjanbHUin
HaykoBuin Bunyck «Measuring the Effectiveness of Public
Relations» ypHany «Public Relations Review», ae 6yau
npeAcTasBneHi maTepiann KoHdepeHLji.

Micna  nepwoi  KoHdepeHuji Ta  06roBopeHHs B
aKagemiyHoMy KypHani no  cepegmHm  1980-x pp. B
aMepPUKaHCbKMX HayKOBWX i Faay3eBuX KypHanax 3 PR 3'asunuco
YMCNEHHI CTaTTi NPOBIAHMX HAYKOBLiB Y ranysi PR, Takux ak I.
bpym, O. Oosiep, Ox. TpyHir, /1. KipbaH, B./liHaeHMaHH, .
Hbtocom, [1. PalT Wwoa0 BUMIpOBaHHA 3B’A3KiB 3 IPOMa/CbKiCTO
abo edeKTMBHOCTI NoBigAOMEHb. 3a3HauMMO, Lo Ao 1990-ro p.
byna po3pobneHa Ta Aobpe BUCBITAEHA Y NybaiKaLiax HU3Ka
MEeTOZ|B AOCNIAKEHHA ePEKTUBHOCTI 38"A3KIB 3 IPOMAZCBKICTIO.

¥ 1990 p. «Public Relations Review» onybnikyBas okpemuit
cneujanizoBaHuin BUNYycK ypHany «Using Research to Plan and
Evaluate Public Relations». LUnpoko uwuToBaHi i cboroaHi
[OCNiAKEHHA [,0BOAATb, WO BUMIPIOBAHHA Ta OLHIOBAHHA €
HEBIJ EMHUMM CKIALOBMMM aKafleMiyHoro Ta npodeciliHoro
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aBTOpPW Haro/solWyBaAM Ha HeobxigHOCTI
[OCNigKyBaTK,  MJaHYBAaTM  Ta  OUjHIOBAaTM  3B'A3KM 3
rPOMAACHKICTIO 33  AOMOMOrOK  HaAiMHUX  COLONOTIUHMX
metogis. Llbomy cnpmana kiura G. Broom, D. Dozier «Using
Research in Public Relations: Applications to Program
Management», Aka suiwna y 1990 p. i BBaxanacb 3py4HUM s
KOpuCTyBaya iHCTPYMEHTOM, WO [03BONAB 3PO3yMiTH, AK
JOCNIoKEHHA  BNWCYIOTbCA B YNPaBAiHHA  38'A3Kamu 3
rpomaacokictio. MpoTe ouiHka PR npogosKysana 3anuwartmnca
bparmeHTapHOO chepoto BUBYEHHA Ta NPAKTUKM.

OTke 3 noyatky 1990-x pp. ouiHtOBaHHA PR cTano ogHuMm 3
rONOBHUX  NPOdECIAHMX  Ta  MPaKTUYHWX  MUTaHb, Lo
BUPILLYBAZIOCb Y  MEXax  HAyKOBO-4OCAIAHMLUBKOI  Ta
OCBITAHCbKOI AiANbHOCTI 6araTbox KpaiH, B AKWX BMAABaNUCh
NOCIBHMKM, PO3POBAANNCL METOAM aHaNi3y Ta CTBOPIOBANMUCH
MiKHapoAHi iHiuiaTmen. Tak y 1994 p. opraHizayia IPRA
onybnikyBana fokymeHT «Public Relations Evaluation:
Professional Accountability», e BUCOKO OLiHIOBaAUCA NPUIHATI
iHiLiaTMBM, ane noaaBaBCA KPUTUYHMWI aHani3, AKUA BUABNAB
NpobaeMHi NUTaHHA, WO NoTpebyBann BUPILEHHA Y MEXKax
OCTaHHIX 3ycuab 3 BMMIpIOBAHHA LiHHOCTI PR. Y 1996 p.
HimeubKa acoujauis 3i 38'a3kiB 3 rpomagcbkictio (GPRA) Ta
MiXHapozHa opraHisaLis KOHCYNbTaHTIB 3 MMTaHb KOMYHiKaLii
(ICCO) npoBenn y ®paHKdypTi 3araIbHOEBPONENCHKMIA CamiT 3
MUTaHb OLHKK, Y TOW Yac Ak LUBeacbka PR-acouiauis (SPRA)
npocyHynaca pgani  pgebatis, npeactaBMBWIM - 3BT MNpO
peHTabenbHiCTb  KOMyHiKaLji dopmy peHTabenbHoCT
iHBECTMLIW, KA po3rnsgana NUTaHHA CTBOPEHHA HediHaHCOBOI
LiHHOCTi 33 LONOMOTOH KOMYHiKaLjil.

HanpwukiHui 1990-x pp. po3noyannca nowmvpeHi KamnaHii 3
MPOCYBaHHA KpalMX MPaKTUK BUMIPIOBAHHA Ta  OLiHKM,
3MIHWNOCA CTaBNEHHA A0 OUiHKKW, A0 1i BNPOBagMKEHHA Y
nnaHyBaHHA PR-kamnaHii. MpodeciiHi opraHizauji, Taki Ak
IHCTUTYT 3B’A3KiB 3 rpomagcbkicTio (IPR) Ta ToBapucTBo 38'A3KiB
3 rpomagcbkictio Amepuku (PRSA), TakoK Bifirpanu 3HayHy
po/ib B €BOMOLji BUMIpIOBaHHA Ta oujHioBaHHA PR. Y CLUA
LIMPOKO BUKOpMCTOBYBanaca bpolypa daxisua 3 gocniaxeHb
Ta BMMIpIOBAHHA 3B'A3KiB 3 rpomagacbkicTio B. JliHAeHMaHHa,
onybnikoBaHa y 1997 p. IHCTUTYTOM 3B’A3KiB 3 rPOMaAChKICTIO
nia Haseow «Guidelines and Standards for Measuring and
Evaluating PR Effectiveness». [ocBigyeHunit npaKktuk B.
NiHoeHMaHH  HanucaB U poboTy, cnMpatouMch  Ha
peKkoMeHZaLji, BHECOK Ta MPONo3uL|i crneuianbHOi rpynu, Wwo
CKNaZanaca 3i cnewianicriB-npaKTuMKiB, KOHCYNbTAHTIB, BYEHNUX TA
JOCNIAHMKIB. BBAXKAETbCA, WO LeW AOKYMEHT CTag MepLinm
rany3eBum NocibHMKom, ae 6yno 3pobaeHo cnpoby BCTaHOBUTU
MiHiManbHi KpuTepii BUMiptoBaHHS PR-edekTMBHOCTI. BansbKo
10 T1c. npumipHuKiB 6yan npuabaHi cneuianictamu 3i 38’A3KiB 3
rpomagcekictio y CLWA. MocibHMk 6yno oHoBneHO Ta
nepepobneHo y 2003 p. nig Hosow Ha3sow «Guidelines for
Measuring the Effectiveness of PR Programs and Activities» [18],
Wwob TouyHiwe BigobpasutTh Horo 3mict. Lel nocibHUK
BCTQHOB/IOE MiHIMa/IbHI CTAaHAAPTU 3 BUMIPHOBAHHA Ta OLHKK
e(eKTUBHOCTI KOHKPETHMX KOPOTKOCTPOKOBUX PR-mporpam,
cTpaTerii, 3axofiB Ta TaKTMK Y MOPIBHAHHI 3 nonepesHbO
BM3HAYEHMMM pe3ynbTaTaMu PoboTH, BNIMBOM HA ayAMTOPIIO
Ta HacNiAKaMmM — TEPMIHONOTIA TPbOX eTaniB OLiHOBAaHHA 3a B.
JNliHAeHMaHHOM, fKi LULMPOKO BUKOPMUCTOBYHOTLCA A0 CbOrOAHI, —
outputs, outtakes, outcomes.

anckypey.  Yci
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3 cepeanHn 1990-x pp. meTa Ta 3Ha4YeHHA IHTepHeTy, a

3rogOM  COUia/lbHMX  MepeX,  NOCTYyNoBO  BMKAMKANW
3aliKaB/MeHiCTb cneuianictie i ekcnepTiB  3i 3B'A3KiB 3
TPOMAACbKICTHO. OcHOBHMM METOA0M BUMIPIOBaHHA

3a/MWanucb NoaibHi O BUMIPIOBAHHA iCHYOUMX BiHOCUH 3i
3MI: dikcyBanuch aani npo Te, Ae 3'asunaca iHdopmauia npo
KOMMaHil0 4M TOBapW, TemaTMKa Ta TOHaNbHiCTb. Tob6TO
OLiHIOBANNCL 3rafikM NPO KOMNaHito B IHTepHETI Tak camo, fAK
BiACTEXKYBaNoCA BUCBITAEHHA Yy npeci. 3 nosBoto Google Ta
noAibHMX MNOLYKOBMX CUCTEM, fKi, NoumHatoum 3 2005 p.,
NPOMOHYBANN 3HAYHO BiNblie aHANITUYUHMX AaHUX, LOMiHYOYa
METOAMKa MediaaHanisy 6yna ya0CKOHaNeHa BNPOBaAXKEHHAM
KOMM'I0TePM30BaHOrO KOHTEHT-aHani3y Ha OCHOBI K/OYOBUX
cnis abo kntouosumx dpas. Lie Hagano moxameicTb Linogo6oso
BiAC/NiAKOBYBATM 3Ha4YHMIA obcar iHbopmallii y meaja.

3a3HauMmo, wo 1990-Ti pp. BIA3HAYMAWUCH BNIMBOM
npoLiecy KOHTPONO AKOCTI Ha rany3b PR. Ha ToW vac cuctema
3abe3neveHHa Akocti (Quality Assurance) Ta TexXHOMOrIUHI
cTaHaapTu (Hanp., ceptudikat akocti ISO 9000) cTanu YacTUHOO
CTUAIO YNPaBAIHHA Ta AUCKYCIl.

Y 1998 p. 6puTaHCcbKa AcoLjialia KOHCYNbTaHTIB 3i 38’A3KiB 3
rpomagcbKicTio (PRCA) 3a cnpusiHHA NPOBIAHOT0 MiXKHapPOAHOrO
opraHy i3 ceptudikauii AKocti 3anposaauna CraHgapt
yNpaBAiHHA KoMyHiKauiamu (Communications Management
Standard — CMS) 3 MeTOl0 B[OCKOHANEHHA YMNpaBfiHHA Ta
[ifNbHOCTI KOHCANTUHIOBUX KOMMaHiM, WO MicTUB 30608'A3aHHSA
CUCTEMATUYHOTO  BMKOPUCTAHHA  BMMIPIOBAHHA  Mporpam.
CraHZapT, NPUIHATUIM rany3eBUMM OpraHisaLiamu y BCbOMY
cBiTi, 6yno oHosneHo y 2005 Tta 2012 pp. signosigHO Ao
Cy4acHUX pobounx micub [19].

BypxnmBuin cnneck akTMBHOCTI y ranysi Bigbysca nicns
npuintHatTa y 2010 p. BapcenoHcbKoi geknapauii npuHUMniB
BUMIipIOBaHHA Ha Il EBponeincbKoMy camiTi 3 BUMIPIOBAHHS, LLO
CTaAo LWE OAHMM KPOKOM A0 Ccnpobu craHgaptvsauii
BMMIpIOBaHHSA Ta OLLiHKM 3B'A3KIB 3 rPOMaZCbKICTIO. Y po3pobui
CTaHOAPTIB BUMIPIOBAHHA Ta OLjHKM Opanu y4yacTb CBIiTOBI
npodeciiHi PR- Ta KomyHiKaLiHi opranisauii. 3rogom y 2015 p.
b6ynn onybnikoBaHi oHoBneHi bapcenoHcbki npuHumnu 2.0,
po3pobsieHi 3a y4yacTio NpPeACTaBHMKIB BiLOMMX MNOTYXKHUX
opraHisauiit y ranysi PR: AMEC, IPR, ICCO, Global Alliance, PRSA,
PRCA (ams.: [20]).

Cepef, 4OCNIAHVIKIB MOLWIMPEHA AYMKa NPO Te, L0 OLiHKa PR-
LiANbHOCTI MOX/IMBA NPW 3aCTOCYBaHHI KOMBiHaLi TEXHOAOFII.
Tak B. JliHgeHMaHH CTBEPAKYE, L0 OLiHIOBAHHA Nporpam Ta
3axo/iB i3 3B'A3KIB 3 TPOMA/ACHKICTIO BMMArae MOEAHAHHA
meTogjB: «BaxanMBO BM3HATW, WO He iCHYE EAMHOTO MPOCTOro
MeTody BMMIptOBaHHA edeKTuBHOCTI PR. 3anexHo Big, Toro,
AKUIM piBeHb BUMIPIOBaHHA HEODXigHWIM, A8 HANEKHOT OLIHKK
BnMBY PR HEOBXiAHWI MaCcKB Pi3HUX IHCTPYMEHTIB Ta METOAIBY»
[21, c. 9]. NoKa3oBMM ANA HAC TaKOX € BUCNIB, AKUM BUYEHWIA
3aKiHYy€e CTaTTIO: AyMaTW Npo OLUiHKY nepeg Tum, AK PR-
nporpama 3anyLleHa, a He nicna TOro, AK BOHA iAe NOBHUM
xoaom [Tam camo].

OTxe Habip MeToAiB NPeACTaBAEHO Y BUTAALI TPULIAPOBOI
abo TpucTyneHesoi moaeni. TUNOBOIO € B¥Ke 3raflyBaHa BuLLe
mogenb «Pll» C. Katnina, A. CeHTpa, I'. Bpyma, Lo cKnafaeTbea
3 TPbOX Pi3HUX PiBHIB NOBHOI OLHKM MPOrpamu: NiLroToBKa,
peanisauyjs, Bnaue. Nepesarod MoAeni € YiTKUIA NoAin PiBHiB,
L0 He A0MNYyCKae 3miLlyBaHHA iHGopmauii Ha uux piBHaX. Mpote
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BOHA He nepenbavae He3nepepBHOro NPoLLEecy AOCTiAKEHHS.
[ONOBHMM HeZONiKOM MoZeni € Te, WO BUMIPIOBAHHA
epEeKTUBHOCTI TYT HE CYNpOBOAKYIOTb, @ JMLIE 3aBEpPLUYIOTb
KokeH etan PR-nporpamu. Kpim Toro, ii BUKopucTaHHA noTpebye
3aHagaTo 6arato poboTn, Bumarae bHesnepepBHOro npoiecy
360py iH¢opmaLii. BoHa He nigxoauTb ANA  OLHIOBAHHA
KOPOTKOCTPOKOBMX aKuin, OCKi/IbKK npu LbOoMy
BMKOPUCTOBYIOTbCA  iHWI MmeToauM i Uini, BigMiHHI  Big,
3aCTOCOBYBaHMX Y ,OBrOCTPOKOBUX KaMMaHisX.

AHanoriyHy, Xxouya " MeHW BiZOMY, MOAENb, Ha3BaHy
MaKpOKOMYHiKaLj€eto, po3pobus y 1992 p. Ta 3rogom
nepernagas npodecop [. MakHamapa [22]. TpuctyneHesa
nipamiganbHa MoZenNb OLLHIOE KOMYHiKaLjilHi
nporpamm/nNpPOEKTU 3 TOUKM 30pY BBEAEHMX PECYPCIB, NiACYMKIB
Ta [BOCATHYTUX pe3ynbTatis (aHrA. inputs, outputs, outcomes),
MPOMOHYOYM  MOCAIAOBHICT  Ai  gns  peanisayii  PR-
crewjanictamm Ha KoxKHomMy eTani. OcCHOBa Mmipamian BKa3ye Ha
LUMPOKKMI cnekTp 3acobiB mMacosoi iHbopmalii Ta 3axoais, AKi
MOBMHHI BpaxoByBaTU CMeLianicTh, nepw HiX npuimatu
pilLEHHS NPO CKOPOYEHHA BubBOpY Meaia, BiANOBIAHO A0
LiNbOBMX ayaAWTOpIl Ta NoBigoMeHb. TOBTO Ha NoyYaTky byab-
AKOI KamnaHii icHye BesmKkuiA obcar iHbopmauii 1 6e3niy
BapiaHTiB W00 Ai i megia, a BUbip Ta Bigbip 34iicHIOETbCA AnA
Toro, abu  CNpAMOBYBAaTM  KOHKPETHi  MOBIZOMAEHHSA
BM3HAYEHMM ayamTOpiAM, Ha AKi OpPIEHTOBaHI Mepgia, Ta Y
NigCyMKy  AOCAIMM  BM3HAYEHOI  MeTu «BEPXiBKU»
nporpamu/npoekty. OTKe BXioHUMM AaHUMM (inputs) y moaeni
€ CTpaTeriyHi Ta Qi3MYHI  KOMMOHEHTM KOMYHiKaLLiAHWUX
nporpam/npoekTis: Bubip Hocia iHhopmaLii (HanpuKkaag, noais,
nybnikauia, IHTEPHET TOWO), KOHTEHT (HanmpuKnag, TeKcT i
300paKeHHs), pilleHHs wono  dopmary  (Hanpwuknag,
[pYKoBaHUiA abo enekTpoHHWIA). BuxiaHi aaHi (outputs) — ue
di3nuHi matepianu i 3gjicHIoBaHI 4ji (HanpuKknag, peknama y
3MI, nogji, nybnikauii, BHyTpilLHi KOMYyHiKaLji ToLLo) Ta npouecu
iX BMrOTOBNEHHA (HamucaHHA, AM3aiiH Towo). PesynbTatu
(outcomes) — Le BN/MBM Ta ePeKTU KOMYHIKaLi — 3MiHM AK y
CTaBNIEHHI, TaK i y NOBeAjiHUj.

ABTOp 3anponoHyBaB [AOCUTb BEIMKWUIA, X04a M He
BUYEPMHWIA, Nepenik MeToAiB Ta iHCTPYMEHTIB (popmanbHUX i
HebopManbHUX), LOCTYMHUX ANA BUMIPIOBAHHA daxiBLAMU-
NPaKTMKaMM Ha Pi3HKX eTanax. ToMy 3HaYyLWiCTb NipamiganbHoI
MogZeni nonfAara€e y TOMy, LLO BOHa OMWCYE K/IOYOBI eTamu
npouecy  KOMYyHiKauji 3  KOHKPETHUMM  iHCTpYMeHTamMu
BMMiptoBaHHA PR, L0 4,03B0NSE NpaKTMKaM 0bMpaTh Konu, ae
Ta LLO BMKOPWUCTOBYBATW. TaKOX BOHA NIATPMMYE BiAKPUTY Ta
3aKPUTY CUCTEMY OLHKKM. BigKpuTa cucTema OLiHKM BKasye Ha
icHyBaHHA $aKTOpIB, LLO HE KOHTPO/IOKTLCA KOMYHiKaLLIHOM
Mporpamoto, ane BM/IMBAlOTb Ha pe3y/nbTaT. TakMM YMHOM
3aCTOCOBYETbCA  MPUHLUMN  BIAKPWTOCT, @  KOMYHiKaLifa
PO3rNAJAETbCA 3 TOYKM 30py OpraHisauiiHOi edeKTMBHOCTI.
3aKpuTa cucTema OLiHKM  (OKYCYETbCA Ha  3amlaHOBaHMX
3axofax Ta MOBILOMNEHHAX, iX BN/AMBI Ha LibOBY ayauTOpiIlo,
wo pao3sonfae PR-cneujanicTam nonepefHbO MpoOTECTYBATU
MeZja Ta NOBIJOMEHHS, @ 3r040M NOPIBHATU 3 pe3y/bTaTaMu
NOCTTECTYBaHHA /1A 3'ACYBAHHA UM AOCATHYTO 3aM1aHOBAHOIO
edekty. MoeaHaHHA BIAKPUTOI Ta 3aKPUTOI CUCTEMM OLLHKK €
KpaLwwmm Bubopom y binbwocti Bunagkis. MpoTe, He3Baxaum
Ha NPaKTM4YHE BMKOPUCTAHHA  MoAeni,  AochigHUKamu
BKa3yeTbcA Ha 1i Hegonikm [23, c. 106]: BiaCyTHiN enemeHT
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AMHAMIKM; He NPUAINAETLCA YBArM LOCATHEHHIO Pe3y/bTaTis, He
NPOMOHYETLCA BapiaHTiB CTpaTerii Ta TaKTUKKU SNA KamnaHii;
MoAenb MpUNycKkae, Wo BigHOCMHM 3i 3MI € OCHOBHOM
CTpaTeriero [0BrocTpoKoBoi PR-KamnaHii.

I[HWoro nigxoZy [0 CTPYKTYpM MOZeNi AOTPUMYBaBCA
B. NiHaeHmaHH, Akuid po3pobus y 1993 p. «BUMIpOBanbHY
NiHiiKy»  edeKTMBHOCTI  3B'A3KIB 3 rpomagcbkictio  [21],
3aBAaHHAM AKOi Oyno CNpoOCTUTM MpPOLLEC BUMIPIOBAHHA
epeKTMBHOCTI 3B'A3KIB 3 TPOMAACLKICTIO, CKOPOTMBLUM MpU
LlbOMY BMTPaTK Yacy Ta brogxeT. Lle TpupisHeBa mogenb, ane
niaxip, A0 AOCNIAKEHHS Ta OLiHKM 3aCHOBAHMI Ha TPbOX PiBHAX
CKNAAHOCTI, @ He Ha XPOHOMOrii mpouecy KOMyHiKaLji: Big,
NNaHyBaHHA Yepe3 peanisauito A0 A0CATHEeHHA uinei. 3a B.
NiHgeHMaHHOM nepLlinit piBeHb — 6a3oBuit (output) ouiHioE
BUXiAHi PR-pe3ynbTatn: cnocobu npeacraBiaeHHs nporpam abo
KaMnaHii, roNoBHUM YMHOM Yepe3 B3aEMOBIAHOCWHM 3i 3MI.
PiBeHb BUMIPIOETbCA B MOKa3HMKax pPo3milleHHA iHbopmaii y
3MI Ta IMOBIPHOCTI OCATHEHHSA LLiNbOBOI ayAMUTOpIi, CTBOPEHHS
BPaEHHSA; 3aCTOCOBYIOTbCA Ki/IbKICHI Ta fKiCHI meToau 360py
[aHux (KoHTeHT-aHani3 3MI, onutyBaHHA). [pyruii piBeHb —
cepeaHin (intermediate) nepesbavae BUMIpOBaHHS HaC/iAKIB,
OUiHKY OTPMMAaHHA Ui/ IbOBOK ayAMUTOPIEID NOBIAOMIEHD,
OCKI/IbKM NepLU HiXK ayAUTOpIA 3MIHWUTb CBOKO AYMKY, CTaBEHHSA
abo noBeAjiHKy, BOHa NOBMHHA CMOYATKy OTPUMaTK, 36eperTy i
3p0O3yMiTM noBiAOMAEHHA. Ha LbOMYy PpiBHI BMMIPHOETLCA
CNPUIMHATTA, 06i3HaHiCTb, PO3YMiHHA, 3anam’ATOBYBaHICTb;
3aCTOCOBYIOTbCA KIiIbKICHI Ta AKICHI meToAn [AOCNiAKeHHA
(poryc-rpynu, iHTEpB't0 3 figepamu  OYMOK, OMUTYBaHHA
uinbosoi ayauTopii). TpeTii piBeHb — Buwwmid (advanced)
GOKyCyeTbCA Ha BMMIpPI 3MiHM AYMKW, CTaBJeHHA, a Ha
HalBULLLOMY PiBHi — MOBELIHKOBUX 3MiH. BUKOpPMCTOBYHOTHCA
nonepesgHe  Ta MiiCyMKOBE  OMWUTYBaHHA,  MeToau
crnocTepekeHHs, ncuxorpadiuHmMit aHani3 Ta iHWi couionoriyHi
meToau.

Mogenb B. JliHgeHMaHHa npuainae ocobsvsy yBary
MOCTaHOBLL Linei Ta BUOOPY METOAIB OLiHKM nepes, No4YaTKoOM
PR-gjisnbHOCTi, € opHiero 3 nepwwux cnpob onucy iepapxii PR-
uine. B AKocTi Hemoniky Moaeni BBAMKAETbCA BUK/IIOYEHHSA
BXIOHMX [aHWX AK eTany KOMyHiKauii, AKMI po3noginaerbca
aBTOPOM Ha Apyruii Ta TPeTiit piBHi. Y ToM yac nepesarowo €
pO3MOAiNEHHA  Ljseid  KOrHITMBHOrO  (nisHaBanbHOro) Ta
nosefiHKOBOro (MoTMBaUjiMHoro) snamsy. Kpim Toro, y pasi
[LOBrOCTPOKOBMX KaMnaHill MOAeNb FrapaHTye YiTKe PO3yMiHHA
06i3HaHOCTI LiNbOBOI ayAWUTOPIl, PiBHA CNPUMHATTA Ta Modenen
noBeAiHKK, Wo, Ha Aymky T. BoTcoHa, € 3posyminow Ta
HagiliHoto nepeBipKoto edeKTMBHOCTI Ta ycnixy [23, c. 109].

Kpokom 40  pO3yMiHHA  KOHUenuji  OujHKM  fK
[OBrOCTPOKOBOTO Ta AMHAMIYHOrO NpoLecy CTano BUAAHHA Y
1999 p. kHuru M. Fairchild «The IPR Toolkit: Planning, research
and evaluation for public relations success», aka 3rogom
nepesuaaBanacb Kinbka pasiB. [MPaKTUYHWUIA iHCTPYMeHTapil
L1 NPOBeAEHHA OLLHKM AB/AB CODO0 N'ATUCTYNEHEBUIA NpOLEC
NAaHyBaHHsA, AOC/IAKeHb Ta ouiHKK (PRE Process). 3rigHo ujei
KOHLEeNUii OLiHKa € HeBig EMHOI YaCTMHOK MNaHyBaHHA
3B'A3KIB 3 FPOMAZCBKICTIO, @ TaKOX iCHYE TiICHWI 3B'A30K MiX
OUiHKOI Ta pocnigxeHHAMU. PRE npouec € UMKAiYHUM,
AMHAMIYHMM, OPIEHTOBAHWM Ha OTPUMAHHS 3BOPOTHOTO 3B'A3KY
i CKNafaETbca 3 BUKOHAHHA HACTynHUX eTanis [23, c¢. 112-113]:
1) ayauT — pocniaxeHHs Ta 36ip iHbopmauii ans dopmyBaHHA
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6a3un, Ha AKiil 6asyeTbca nporpama/Kamnanis; 2) nocraHoBKa
uinen — PR-Uini MatoTb BYTU KOHKPETHUMM, BUMIPIOBAZIbHUMM,
LOCAXHUMM, PEaniCTMYHMMK, CBOEYACHMMM Ta MOrOAXeEHi 3
uinamu i 3agayamm opraHisauii; 3) pospobka cTpaterii Ta
NJaHyBaHHA — BWGIp BMAY HEOOXiAHOTO BUMIpPIOBaHHA Ta
nonepegHix  PR-TexHonorii;  4) npoBeAeHHA  MOTOYHMX
BMMIipPIOBaHb — NepeBipKa NPaBWAbHOCTI peanisaLii nporpamm,
pillEeHHA WOAO BIANOBIAHMX METOAIB PEryntoBaHHA, HaBiTb
pilLEHHS NPO NPUNMHEHHA NPOrPamu; 5) pesynbTaTi i ouiHKa —
CTyNiHb AOCATHEHHA Ljnel nporpamu/Kamnanii. HeobxigHo
3a3HAYMTK, WO AeAKi JOCNIOHWKKM, IHTEeprpeTyouM AaHy
MOZENb, NEPLIMM KPOKOM BU3HauYakoTb MOCTAHOBKY Linel (aus.,
Hanp.: [22]).

La mogenb KopucCHa ANA NPAKTUKIB, OCKibKM Hagae
WWPOKMWA  CMEKTP BiANOBIAHMX METOLIB M/AAHYBaHHA Ta
AOCNia)eHb. TaKOX € KOPUCHOI Y BU3HAYEHHI Pi3HULI eTanis
BMMIpPIOBAaHHA Ta  OUjiHKM. Yacto ui ABa  TepmiHa
BMKOPWCTOBYIOTbCA K B3aEMO3aMiHHI, a AexTo 00’eaHye ix
pasom, wob cnpobysatm oxonutk BCi  eTanu. OTxe,
BUMIpIOBaHHA — Lie npouec 360py KinbKicHoi Ta/abo AKicHoi
iHpopmauji npo AisanbHicTb abo cuTyaLjlo; OUiHKa — Le aHani3
ui€i iHdopmalLii Ta NOPIBHAHHSA 3 LMK, 3 YOFO MOXKHA 3p06UTK
BMCHOBKM NPO ePpeKTUBHICTb | MalbyTHIO cTpaTerito.

Kputnkytoun nonepesHi mogeni, T. BOTCOH 3anponoHyBsas,
B AAKOCTi JONOBHEHHSA A0 iCHYIOUMX TPUPIBHEBMX, ABi Moaeni [23,
c. 120-123]: KOPOTKOCTPOKOBY  MOAENb  AiANbHOCTI,
pO3paxoBaHy Ha HeTPWUBANUI Nepiog Yacy, ANA KamnaHiik Ta
3axogiB i3 38’A3KiB 3i 3MI, ae HeobXigHi WBKAKI pe3ynbTaTi; Ta
[LOBrOCTPOKOBY MOAE/b AifNbHOCTI, PO3Pax0oBaHy Ha TPUBaaWil
nepiof 4acy, Ae KIYOBOK CTpaTerield € MacwTabHe
PO3MOBCIOAMKEHHA, @ PE3yNbTaTU MOXKYTb BYyTV OTpUMAaHI Yepes
pik abo 6inbwe. Lli mogeni nos’asaHi 3 YoTMpma BigOMMMMU
mMogenamu edekTiB 3B'A3KiB 3 rpomagcbKictio kK. [pyHira.
KopotkocTpokoBa moaenb Haragye OZLHOCTOPOHH!IO
KOMYHiKaL,jito (npec-areHTcTBO Ta iHpopMyBaHHA
rPOMafCbKOCTI), HE OPIEHTOBaHYy Ha Ajanor Ta 3BOPOTHWI
38'A30K, AKa 3acHoBaHa Ha obi3HaHocTi. [loBrocTtpokoBa —
[BOCTOPOHHIO KOMYHiKaL,jto (aCUMETPUYHY Ta CUMETPUYHY), O
MIiCTUTb  Binblle MeToAiB  KOMyHiKauii Ta BWKOPUCTOBYE
3BOPOTHMIN  3B'A30K A/19  MOHITOPUHIY  KamnaHii, 3MmiHu
MOBiJOM/IEHb, AIKA ACOLLIIOETLCA 3i 3MIHOK CTaBneHHA Ta/abo
noBeAiHKN.

ABTOP 3ayBaXKye, WO LLi MOAENi HE 3MOXYTb 3aMpPONOHYBaTK
yHiBepCanbHOro pilleHHs y BUBOPI EAMHOTO MeTody OLJHKM,
OCKiNlbKM KoXHa PR-nporpama abo KamnaHia mae cBOi Uini Ta
3aCTOCYBaHHA Pi3HMX MeToaiB 36opy iHbopMmauii 1 aHanisy.
MpoTe, AKWO CnewjanicTM-NpakTUKK ByayTb BUKOPUCTOBYBATM
06u1aBi Mogeni, TO 3MOXKYTb PO3POOUTU KOMMNEKCHY CTRPYKTYPY
NAaHyBaHHA Ta OLHKM ANA yCix BUAiB PR-AiAnbHOCTI, @ TakoX
NPOTECTYBaTU AOCATHEHHSA Liinei | 6arkaHMX pe3ybTaTis.

lUle ogHy mogenb «[lepeBo BMMIpIOBaHb» pPO3pobUB
iHcTuTyT IPR [22], nepecniaytoum mety — cnpobysatu 3pobutu
BMMIPIOBAHHA CMPOLLEHUM, 3amnporoHyBaB Likasuil cnoci6
MOACHATM Ba/IMBICTb BMMIpIOBaHHA Linel i 3amay (KopeHi
JepeBa), LiNboBWX ayAuTOpIN (riNku), oTouyoYoro cepesoBumLa

(aTmocdepu), pocarHyTMx  pesynbTaTiB  (KBiTM).  [oBoni
NPUMITMBHA HAOYHA iNKOCTPALiA HE MPUMEHLUYE BaAXK/IMBOCTI
iHpopmauji, 3anponoHoBaHOi  IHCTUTyTOM  3B'A3KiB 3

rpomaacokictio. Cepia npeacrasneHb «Jepesa BMMIpOBaHb»
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pobutb cnpoby noKkasaTW pi3Hi TMNX BUMIPIOBAHHA Ta fAKY
YaCTMHY AepeBa BOHM BUMIpHOKOTb. [IPOMOHYIOTLCA OCHOBHI
piBHi  OUiHKM edeKTMBHOCTI: 1) NporpamHuii piBeHb
cneujanbHux  PR-mporpam  (megiapineinluHs, MapKeTUHroBi
KOMYHiKaLji, BHYTPiLLHbOKOPNOPaTUBHA KOMYHiKallis ToLo);
2) dyHKUjOHaNbHMIA — OUiHKA edeKTUBHOCTI  iHTerpyBaHHs
KOMYHiKalji nonepeaHbOro PiBHA Y 3arafbHUi  npouec
YNpaB/iHHA OpraHizaujelo  (KOMyHiKaljs BW3Ha4aeTbca fAK
yacTuHa bisHec-npoLecy abo poboyoro npouecy, AKUk NOBUHEH
6yTVM ynopaaKoBaHWiA); 3) opraHisauiiHWM — AOC/HiAKEHHN
AKOCTI NOBYAOBaHMX 3ycuANAMM 3B'A3KIB 3 TPOMAACHKICTIO
[OBrOCTPOKOBMX ~ BIAHOCMH 3 UiNbOBMMM  Tpynamu
(po3rnapaerbecs, AK WAl Ta  OYiKyBaHHA  opraHisauii
Y3roZKyOTbCA 3 LiNAMM Ta OYiKyBAaHHAMM CTEMKXOAAEepiB
opraHisauii, 30cepeaKyluncb ros0BHO Ha [A0BrOCTPOKOBMX
BigHOCMHaX); 4) coLianbHMII — eTMYHA NoBeAiHKa Ta colja/ibHa
BiAMOBIAANbHICTb  OpraHisaui, il AemoHcTpauis  Yepes
LiANbHICTb Y MeXax TPbOX NnonepeaHix piBHiB (crig petenbHo
OLLIHUTU KOMYHiKaLjiiHy epeKTUBHICTb opraHisalyji).

CniNbHUM KNOHOBMM MOMEHTOM 1A BCiX MOAeNen € Te, Lo
3B'A3KM 3 rPOMAZACLKICTIO Ta KOPNOPATUBHI KOMYHiKaLii MatoTb
IPYHTYBaTWUCA Ha HAYKOBMX [AOCANIAMKEHHAX Ta 3aCTOCOBYBATU
LOCNIAMKEHHA AK YaCTUHY KOMYHIKaLiMHOTO mpouecy, a He fAK
[0aTKOBMIN abo BMNAAKOBUI €/1eMEHT, BUKOPUCTAHWUI micis
LiANbHOCTI NMWe ANA 3aCNOKOEHHA KepiBHMUTBA abo ans
BNacHoro  sunpasgaHHA. [podecioHaam 3 PR- Ta
KOPMOpaTUBHUX KOMYHiKaLii MOBMHHI A0CNiAKyBaTW BXigHi
ZaHi (inputs) nepes nnaHyBaHHAM Ta NiArOTOBKO (HanpuKaag,
pilUEHHS WOoA0 Megia, BiANoBigHOCTI KOHTEHTY ayAWUTOpIi TOLLO),
a TaKoX BCTAHOBUTM 6a30Bi abO KOHTPO/bHI MOKA3HWKK;
OTpUMaHi pe3ynbTatv  (outputs) (Hanpuknag, ny6nikawii,
peknama Ta 3axoau); 0bi3HaHiCTb Ta BNAWB Ha YCTAHOBKM abo
BNAMB (out-takes) oTpumaHMX pe3ynbTaTiB KOMyHiKauji; i
KiHUEeBMi edeKT abo Hacnigku (outcomes) 3 TOUKM 30py 3MiHK
CTaBNEHHA Y/ NOBELHKM.

Y 2016 p. MixHapogHa acoujalis 3 BUAMiIpIOBaHHSA Ta OLLiHKK
KoMyHiKaLin (AMEC) pasom i3 nposigHumuK cnewjanictamu y
ranysi KoMyHikaujn po3pobuna IHTerpoBaHy CUCTEMY OLLHKK
(AMEC's  Integrated Evaluation Framework), faka €
iHTEPaKTUBHUM YHiBepCanbHUM WabnoHoM, Lo Ao3Bonse PR-
creujanicty CKAactu  cTpaTeriyHuiA nnaH  MaibyTHboi  PR-
KamnaHii abo feTanbHO MPOaHani3yBaTW B¥Ke BMPOBAAMKEHY
[24]. Taka cuctema nigxogute ana byab-AKOI opraHisauii Ta
MOKe af,anTyBaTUCA Nig, KOHKPETHI 3a4aui, ane BaXKNMBUM € TOM
baKT, WO Lei iHCTPYMEHT CnpUsE NiABULLEHHIO AKOCTI 3 OLLHKK
Ta BUMIPIOBAHHSA Y rasysi KomyHikauii. Cuctema nobynosaHa
WAAXOM MOEAHAHHA KpaWMX MPaKTUK i 3HaHb, WO pobuTb
OLiHKY KOMyHiKaui 6inbll NOCNILOBHOK Ta CUCTEMHOLD,
3abe3neuytoun HeobXigHWI piBEHb TOYHOCTI Ta AOCTOBIPHOCTI.
dopmat y BUMIAAI BNOKIB, AKI HAOYHO NpPeACTaBAATb
NMOKPOKOBMI NPOLEC NAaHyBaHHA KOMYHiKaUiMHOI KamnaHii,
MOYMHaKYM 3 OpraHi3aLLiiHUX | KOMYHIKaLHKX Ljnel Ta 3a4ay,
3aKiHUyOUM BNIMBOM KOMYHIKaLii Ha AiAbHICTb | epEeKTUBHICTb
opraHisauii. OKpim mogaeni, iIHCTPYMEHTIB Ta pecypci, cuctema
MICTUTb TaKCOHOMIO OLiHKM NO BiAHOLWEHHIO A0 CTaHAApPTIB.
MpoTe paHa cucTtema HeAOCTaTHbO nowupeHa ceped PR-
cneujanicris.

Y TPyHTOBHOMY OOCANIAKEHHI
ebeKTUBHOCTI  3B'A3KIB 3 TPOMAZCHKICTIO  A0CNIAHML

WOA0 KpUTEpiiB OLHKM
L.
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Kazokiene, J. Stravinskiene [25] aHanisyioTb enemeHTU
KOMMNAEeKCy OUiHKM PR Ta iX gouinbHicTb. MNpn LbOMy aBTOPKM
Haro/I0LWYOTb Ha BiACYTHOCTI YiTKOro Habopy KpUTEPIiB OLLHKK
edeKTUBHOCTI. Ha 0OCHOBI pe3ynbTaTiB NPOBeAEHUX KibKICHUX Ta
AKICHUX JOCNiAXeHb Y JINTOBCbKMX Gi3Hec-CTpyKTypax OyB
3anpornoHoBaHWN YiTKMIA Ta afanTUBHUIA Habip KpuTepiis
OLHKM, WO 3abe3neyye BiANOBIAHICTb NPOrHO30BaHMX PillEHb
WOAO OUiHKM edeKTMBHOCTI 3B'A3KiB 3 rpomagcbkictio. Lli
KpuTepii yrpynoBaHo BignoBigHO A0 MOCNIAOBHOCTI mpolecy
OLHKM edEKTUBHOCTI 33 eTanamu: BXig, peanisallis, NPomiKHa
OLLiHKa, OuiHKa BNAuBY. TaK Ha eTani BxoAy, 3rigHO 3 iepapxieto
uinew, ouiHtooTbCA: a) nepiog peanisauji PR, BU3HaYeHWt Ha
piBHI 3aBAaHb Ta 3annaHOBaHMX pe3ynbTatiB; 6) Ha piBHi
LiNbOBMX ayamMTOpi — 0COBAMBOCTI KNiEHTIB, BisHEC-KoMNaHii
Ta cniBpobiTHUKIB; B) Ha piBHIi NnaHy Ail — BiANOBIAHICTb
3aM/71aHOBAHMX KOMYHiKaUiMHUX 3acobiB Ta ouikyBaHux PR-
pesynbratiB. Ha eTani peanizauii AouiAbHO  OUiHIOBaTH
MOBIZOM/IEHHA 3a KPUTEPIAMM: NPOCTOTa, iHPOPMATUBHICTD,
NpPaBAMBICTb, €TUYHICTb, HOBWU3HA, LiNeCNPAMOBAHICTb HAafAHOI
iHpopmauji, npuBabaueicTb Mefdjia Ta  MPOMNOHOBAHOMO
noBigoMIeHHA. Ha NpoMiXKHI/A cTagii OuiHKM npuiAMaETbea
pileHHA KomnaHieto: PR-pe3ybTaTi Ta BNJIMBM OLHIOIOTHCA 33
neBHUMK KpuTepiamu abo 3a ycima. Ha uetBepromy etani
HacnigKis JOLINbHO NPOBOAUTY OLHKY 33 KPUTEPIAMU: 3MiHU
3HaHb Ta AYMOK LLiNbOBOI ayanTOpIii, NOCNILOBHICTb NpiopuUTeTiB
Ta AKOCTI BigHOCKH. OCTaHHiIN KpuTepiit B ouiHLj epeKTUBHOCTI
BUAB/AE HEABHMI 3B'A30K MixK PR-pilleHHAMM Ta ePeKTUBHICTIO
AIANbHOCTI  opraHisauji. BBa)Kaemo, WO Takui nigxia mae
NepcneKkTUBY BNPOBAAKEHHA 41 BITYM3HAHUX KOMMAHIN.

3. O6broBopeHHA

He Ma€ 3HayeHHA AKOK € OpraHisauisa — BenauKkow abo
Masiolo, KOMepLjiiHo abo HEeKOMepLiiiHO, HaLjioHa/NbHO
abo mikHapoaHoto — B Hei € micia Ta meTa. LLLob gocarTu ycnixy
y 6yab-AKill AjaNbHOCTI, HEOBXiAHO YiTKO PO3YMITU METY, LUNAXM
Ta HaBWMYKM WO ii pocarHeHHs. Lie cTocyerbesa M daxisuis 3i
3B'A3KIB 3 FPOMAACLKICTIO, aAKe 3aBAAHHA KOXKHOIO — CMPUATH
MPOCYBaHHIO  MiCii CBOEI  OpraHisauii Ta  [OCArHEHHIo
opraHisauiiHux Linei, 3abe3neyyoun Kpallie B3aEMOPO3yMiHHA
MiX TPOMAACHKICTIO Ta oOpraHisauieto. lUTaHHA UiHHOCTI €
Ba)K/NIMBMM, OCKiNbKM BUCBiITAEHHA y 3MI abo coujanbHuMx
Mepexax He € [OCTaTHbO iHPOPMATUBHUM ANA  OLiHKM
edpekTnBHocTi. Came BHECOK Y OYHKLiOHYBAaHHA Ta PO3BUTOK
opraHizavii Hagae PR.

BiTumsHaHMM PR-¢paxiBuam Bce We CKAAHO 3pO3yMITH, LLO,
Ansa Toro, abu nobaunTh CBil BHECOK B YCMiX OpraHisaLii, AKUi
byae Cepilo3HO CNPUIHATUIA  TOM-MEHEAKMEHTOM, BOHMU
MOBWHHI MaT MOX/IMBICTb NPEACTABUTM BiAYYTHI [0Ka3M LbOro
BHECKYy, MEepeKoHaTV KepiBHWLUTBO B TOMY, WO iXHi
nporpamu/kamnaHii  faloTb  GiHAHCOBI  NPUBYTKM,  AKi
[OCTaTHbOKO MIPOH NEPEBULLYIOTb BKA3AEHI rpowi. YacToTa,
OXOMNJIEHHA Ta TOHA/bHICTb 3ragysaHb y 3MI Bce LWe € focuTb
PO3MOBCIOAXKEHVMU METOAAMM BUMIPIOBAHHA, X04a COLiaNbHi
Mefia NOPOAXKYIOTb HOBi BWUKAMKM AAA  Creujanictie Ta
KOHCaNTMHIOBMX  KOMMNaHiin.  Cneujanicth  AeMOHCTPYHOTb
HebaaHHA 3acTOCOBYBAaTM BM3HaHi MeTOAM, FOBOPATb MpPO
OUiHKY bOinbwe, HiX dakTMuHO i 3acTtocosytoTb. OgHUM i3
npuKnNagiB Hespinocti npodecii, HEBNEBHEHOCTi Yy CBOIN
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AiANbHOCTI, € LWMPOKe BUKOPWUCTAHHA MOKa3HMKa AVES
(exBiBaneHT BapToOCTi peknamu), AKuh 6yB  BU3HAHMMI
HEKOPEKTHMM e Yy KiHui 1940-x poKiB i 3acydsKeHui

BapcenoHcbKoo aeknapaujero 2010 p. Moxaumeo, 6inbw
LUMPOKE BMKOPUCTAHHA COLLia/ibHUX Mefia Yy ranysi 3B’A3kKiB i3
TPOMAACHLKICTIO 3  aKLUEHTOM Ha 3ajyyeHHsi, [03BONUTb
cnewjanictam BUKOPUCTOBYBATU BUMIPHOBAHHSA OO CTBOPEHHA
LiHHOCTI Ta Ajanory 3 LinboBO ayaUTOPIEtO.

4. BUCHOBOK

MM 3rogHi 3 AYMKOLO, LLO 3B'A3KM 3 FPOMAACHKICTIO MOBUHHI
TpaHcHOPMYBaTUCA HA [OCNIAHWLBKY 33 CBOEH CYTHICTHO
AiANbHICTb, a ¢axiBLj, WO 3alMaloTbCA TAKOK AifNbHICTIO,
NOBMHHI MaTW AOCNIAHWULBLKUIA A0CBIA, HAaBUYKM LOCNIAKEHD.
OujHKa nporpam Ta AjfanbHOCTI 3i 38’A3KIB 3 rPOMa/CbKiCTO — Lie
ponb PR-npodecioHanis y BMMiptOBaHHI edeKTMBHOCTI PR-
3ycunb.  CuctematmyHe  OujHIOBaHHA  PR-nporpam Ta  ix
pesynbTaTiB 403BOASE NPOPecioHanam 3anobiraTm NoMuIKam y
ManbyTHbomy, ByTV BigNOBIAANbHUMM Nepes KAiEHTamu Ta
neped cobol, aKUEHTYloUM yBary Ha NiAroToBLi MOTOYHOI
nporpamun. [epeTBOpPUTU TeEXHIYHOrO cneujanicta Ha PR-
MEeHe)Kepa, AaTv MOMYy 3MOry OTPUMAaTM MaKCUMasbHY
BiAZa4y Bif, CBOEI AiANBHOCTI SONOMOXE BUKOHAHHA HACTYMHUX
4i:  nigrotoBka KamnaHii abo nporpamu 3 AKICHUM
LOCNILKEHHAM, HANEXKHUM MNaHYBAaHHAM Ta BMMipPHOBAaHUMM
LiNAMM 3 HACTYNMHMM MOHITOPUHIOM AiANbHOCTI 33 AONOMOrOH
KOHCTPYKTUBHOrO A0CNigsKeHHs. B3arani, ouiHka notpebye
PeTeNbHOro MJaHyBaHHA 3 Camoro Mno4vaTky nporpamu Ta
NOBMHHA BYTW YaCTMHOM 3arafbHOMO NAaHy, WO AacTb 3MOry
BMMIPIOBATM YCNiX KOXHOTO KOMMOHEHTY.

3a 6araTto pokiB PO3BMTKY rasy3i 3B'A3KiB 3 FPOMAACHKICTIO
He 3'ABWNOCb IHCTPYMEHTY Ana ouiHku edektmsHocTi PR-
HisnbHOCTI, AKUKA 6yB BM NPUNHATMIA omaHocTalHO. OUujHKa
3B'A3KIB 3 TPOMAfACHKICTIO € CKNAAHMM | HEOAHO3HAYHUM
MUTaHHAM, 34aTHMUM 3MiHIOBAaTUCA 3aNE€XHO Bif, Pi3HUX
dakTopis. MoOWYK AiEBUX METOLIB BUMIPIOBAHHA €(EeKTUBHOCTI
PR-gisnbHOCTI Ta KpuTepiiB HanexHoi ouiHkn PR-BnAnBY mae
nepcnexkTUBy NOAANbLWMNX JOCAIAXKEHD.
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Myronenko V. Measuring the effectiveness of PR activities: variability of criteria and approaches

The evaluation of the effectiveness of public relations is a multifaceted subject of study, since the concept of effectiveness of the PR
activity is not straightforward, and the evaluation process covers the implementation of the program at all stages. For modern
theorists and practitioners, developing and adopting professional standards of measurement and evaluation is one of the most
promising approaches to developing public relations. In recent years, there has been a surge in efforts to develop standards for
measurement and evaluation in various countries, driven by the transition to the academic debate and methodology and the
emergence of practitioner-oriented educational programs. The emergence of the Internet and social media is also affecting the
change in practice. In current practice, there is no standard approach for measuring public relations activities that would be perceived
by practitioners. However, more and more public relations professionals are beginning to adopt new methods and evaluate their
activities.

The novelty of the research is determined by its purpose and is as follows: on the basis of the analysis of modern views on the
effectiveness of PR-activity and review of existing methods and models of evaluation of PR-activity in domestic and foreign practice,
their advantages and disadvantages are identified, as well as trends in application in the modern practice of public relations.

The methodological basis of the study is the theoretical position of foreign and domestic scientists in the field of public relations
management. A systematic approach to information analysis was used to achieve this goal; methods of comparison, abstraction and
generalization - made it possible to determine the degree of study of the topic, determine the general problem, identify the
characteristics and patterns of the problem under study. The observation method is chosen as a purposeful, organized perception of
scientific views on the evaluation of the effectiveness of PR activities.

The article emphasizes the need to master PR specialists with research experience and practical research skills, as systematic
evaluation of PR programs and their results allows professionals to prevent mistakes in the future, replicate successful efforts in
future programs, be accountable to clients, and accountable to clients programs. The evaluation of public relations is a complex and
ambiguous question that can change depending on various factors. However, it requires careful planning from the start of the
program and should be part of the overall plan to measure the success of each component.

The results of the study can be applied in the practice of evaluating PR programs and determining the effectiveness of the results of
PR-efforts of the organization.

Keywords: public relations; PR activity, efficiency; measurement; evaluation effectiveness; methods; model.
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CrpareriyHi KOMYHiKauii y HAYKOBO-TEOPEeTUYHOMY AUCKYPCi

TepeweHsa O. B.

AHinposcbKuli HayioHanbHuli yHieepcumem imeHi Oneca MoHYapa

MMoHATTA «cTpaTeriyHi KOMyHiKaL,ii» BigHOCHO HeAaBHO CTaI0 NONYAAPHUM Yy cdepi coLiabHUX KOMyHiKauii. Ha noyaTky 2000-x pp.
UMM TEPMIHOM MOC/YroBYBA/IUCA NEPEBAXKHO Y BICbKOBMUX, NOMITUYHUX Ta HayKoBuMX Konax CLUA Ta aefakux eBponencbKux KpaiH.
Hapasi HaniuyyeTbca Be/IMKA KifbKIiCTb A0CNIAXKEHD CTPATErYHUX KOMYHIKaLiN, Le NOHATTA aKTUBHO MOYMHAOTb BUKOPUCTOBYBATH B
HayKoBMX Npauax Ta oPiLinHNUX HOPMATUBHUX AOKYMEHTAX AK Yy CBITi, TaK i B YKpaiHi, 04HAK 3ara/ibHONPUIAHATOrO BU3HAYEHHSA TOrO,
WO ABNAIOTb COBOIO CTpaTeriyHi KOMYHIKaLi, AK Lel CUCTEMHUI KOMMNIEKC MaE CTyAiloBaTMCA Y cneLiafbHMX poboTax Ta Wwo € ix
KiHLLEBOIO METOM0, AOMOKM He icHYe. Lle nopoasKye nesHi HENOPO3YMIHHA Ta AMCKYCii HABKOIO HaBiTb 6Aa30BMX CKNALOBUX LbOTO
TEOPETMKO-NPAKTUYHOTO GeHoMeHy. Y CTaTTi PO3rAAHYTO ICHYHOYi KOHLUEenuji CTpaTeriyHMX KOMYHiKauii, OCHOBHi OYHKUii i
KOMMOHEHTU MOHATTA, 34iACHEHO aHani3 OKPeMWUX MipKyBaHb AOCNIAHUKIB, 3aNpONOHOBAHO y3ara/JibHeHe TAYMayeHHA TepMmiHa.
CMCTEMATM30BaHO OCHOBHI MiAXOAM A0 BM3HAYEHHSA CTPATEriYHUX KOMYHIiKaLii, BUOKPEeM/IeHO iXHi XxapakTepucTuku. MNigkpecneHo
OKpeMmi 3aBAaHHA, Wo HeobxigHo po3B’A3aTh Nig Yyac NiAroToBKM epeKTMBHOI NPOrpamm cTpaTeriyHMX KOMyHiKauii. BusHayeHo, Wwo
eNemMeHTH CTpaTeriyHMX KOMYHiKaLii cknagatotbea 3 06’ekTiB cTpaTerii, Teopil KomyHiKauii Ta meToay. [loBeaeHo, Wwo epekTnsHa
cucTemMa cTpaTeriyHUX KOMyHiKaLii € peneBaHTHUM NOKa3HUKOM YCiLWHOT AiAAbHOCTI OpraHisav,ii Ta peanisau,ii noniTMYHOT Nnporpamu,
CNPUAE PO3BUTKY IHCTUTYTIB i rapaHTye NiIATPMMKY CYCMiZIbCTBA B KPM30Bi MOMEHTU. HarosoweHo Ha TOMy, LLO OAHIE 3 FON0BHUX
3acag, CTpaTeriyHMX KOMYHiKaLid € CNpuAHHA peanisauii iHTepeciB AepykaBW, OpraHisauii 4M KomnaHii, HaTOMiCTb BiACYTHiCTb
CUCTEMATUYHOTO Niaxoay, HeepeKTUBHA AiANbHICTb FONOBHUX YYaCHUKIB npouecy i HecTabinbHa peanisauisa opraHisaLiHUX un
NONITUYHUX CTPATENIYHUX pilleHb 3MEHLUYIOTb BM/IMB MEXAHI3My OpraHisauii U1 AepXaBHOro ynpas/iHHA 3araiom.

Knrouoei cnosa: cmpameezivyHi KOMyHiKauii; coyianbHi KOMyHiKayii; Haykosuli OUcKypc.

2015 p. KepiBHUUTBO KpaiH-uneHiB EC noyano po3pobnatu
FnobanbHy 30BHIWHbOMNONITUYHY CTpaTerilo PoO3BUTKY Ta
6e3nekn. Y 2016 p. 6yno yxBaneHo AOKyMeHT «CninbHe
6ayeHHs, cninbHi Aii: cunbHiwa €spona» (EU Global Strategy
«Shared Vision, Common Action: A Stronger Europe», EUGS)
[1]. Us cTpaTerin HarofolWye Ha CRiNbHUX iHTepecax Ta
OKPEC/NOE  HAnNpAMOK  Moganbluoro  pyxy. B Hilt
NpPe3eHTYTbCA OCHOBHI KOMMOHEHTU 30BHiLLUHbOI NOAITUKM
€sponeiicbkoro Cotosy, a came: 6opotbba 3 Tepopuamom,
6e3neka, eHepreTnyHa 6esneka, Kibepbesneka i cTpaTeriyHi
KOMYHiKaLji. HaMeHW gocnigKeHMMmM Ak Ha TeOPeTUYHOMY,
TaK i Ha NPaAKTMYHOMY PiBHi 30BHiLLHbOI NONITUKM I Be3neku
€C cTanu came cTpaTeriyHi KOMyHiKaii, AKi cnpuATL NoABI
HOBMX PiBHIB KOMYHiKaL,i, i4€0N0riYHO BiAMIHHMX Bif YyXKe
HaABHMX. KOMyHiKaLia BMXOAWUTb 33 HaLiOHaNbHi, €THiYHI,

1.Bcryn

MocraHoBKa npobnemu. Ha cyyacHomy eTani po3BUHEHI
KpaiHu nepebysatoTb y NOCTIMHOMY MOLIYKY HOBMX 3acobis
A9 NPOCYBaHHA BAACHMX iHTepeciB Ha CBITOBI apeHi. Xouya
TEPMIH «CTpaTeriyHi KomyHikauii» 6yno BBefeHoO B 06ir y
1960-x pp., NOHATTA 40 CbOroAHi NoTpebye AoCNiAKEHHA Ta
pO3BUTKY. EQEKTUBHE BUKOPUCTAHHA OCHOBHMX iHCTPYMEHTIB
cTpaTeriyHmx KOMYHiKaLii [03BONAE cbopmyBaTH
nocnigoBHy nporpamy, wWo nepeabayae CTBOPEHHA W
ONPUNIOAHEHHA MOBILOMAEHD, AKi HE NMLLIE MICTATb BaXK/MBY
iHbopMmauito, ane M MaloTb Baromuit BNAMB Ha ayauTopito.
CtpateriyHi  KomyHikauii  nepeabauyaloTb  CTBOPEHHSA
NepPCneKTUBHUX CTOCYHKIB Mi Pi3HOMaHITHUMM cyb’ekTamu,
KepiBHMLTBOM Ta KOJNIEKTUBOM, Mefia Ta ayauTopiEto,

BNAA0H0 Ta CYCMiNbCTBOM Ha JOBrOTPUBANMNIA TEPMIH.

BpaxoBytoun Toi ¢daKT, Wo Hapasi epeKTnBHa 30BHiLIHA
Ta BHYTPIWHA MONITUKA € HEOBXiAHUMM CKNafo0BUMKM ANA
NPOCYBaHHA HaLiOHANbHMUX iHTepeciB YKpaiHW, AOCNiIAKEHHA
CACTEMM  CTpaTeriyHMX  KOMYHiKauid fAK  cKnagosoi
MONITUYHOrO Ta COLaAbHOrO AMCKYPCY € MepcnekTUBHUM
HanpAMKOM.

[o nouaTtry XXI €T. TepmiH «cTpaTeriyHi KOMyHiKawii»
BMKOPMCTOBYBABCA MEPEBAXKHO B MiNiTapM30BaHMX Konax. Y
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MEHTa/IbHI Ta Ky/AbTYPONOriYHi MeXi, BUMAra€ CTBOPEHHA
BigNOBiAHOI HOPMATMBHO-NPABOBOI CUCTEMM, AKA NOBMHHA
Y3roAKyBaTu iHTepecu cy6’ekTiB iHpopmaLiitHoro npocropy
Ha rnobanbHomy piBHi [2]. CrpaTeriyHi KOMyHiKauii
NepeTBOPIOIOTLCA HA OAHY 3i CKNAZ0BUX CMCTEMM CYYaCHOI
uMBini3auji, a ix aganTauia 4O KOMYHIKaTUBHOI CTPYKTYpU €
HeobxiaHO ANA edEeKTUBHOrO PO3BUTKY CyCMinbCTBa i
NpoLLeCiB NOAANbLIOIO AEPKABOTBOPEHHS.
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HuHi  gocnig)keHHA  cTpaTeriyHMX  KOMyHiKauin Ha
YKPaiHCbKOMY PiBHI 3HAaxX04ATbCA HA NOYATKOBOMY eTani i
30e6inblIOro  OpieHTYOTbCA Ha Agoceig CTpaTeriyHoro
KomaHaysaHHA CLUA (U.S. Strategic Command) i ctaHgapTu
HATO woao uiei npobnematukn: TOBTO  MalOTb
onocepeAKoBaHe BiAHOWEHHA [0 iHTepeciB YKpaiHu Ta ii
OEpKaBHOI igeHTUYHOCTI. BTiM, y NpPaKTUYHIA NAOLWMHI
TEPMiH aKTUBHO BUKOPUCTOBYETLCA, HANPUKAAA, B OiLlinHUX
[OKYMeHTax, a CcamMe — Yy [OPOXHi KapTi [Mporpamu
napTHepcTBa Mixk YKpaiHoto Ta HATO [3], wo 6yna nignucaHa
y 2015 p., i y BO€HHIi foKTpWHiI YKpaiHu [4]. Takox B

OCBITHbO-HayKOBI  chepi BNPOBAAKYOTLCA  BiAMNOBIAHI
nporpamu [5].
AHaniz ocTaHHiXx pocnigeHb Ta  ny6nikauii.

LocnigeHHAM  ¢deHOMeHa  CTpaTeriYHMX  KOMYHiKauii
3alimanncs AK 3apybiXKHi, Tak i BITYUM3HAHI HAyKOBLI, cepes,
Hux: B. Jlinkan, T. Mouyenuos, O. KywHip, /1. bBepk,
C. MaTtepcoH, O. bapoBcbKa, B. JTaHACMaH Ta iHLWi.

binbWicTb HAyKOBLIB MOroAYy€ETbCA, LWO CTpaATErivHi
KOMYHiKau,ji AaK iHCTPYMEHT LOCATHEHHA MeTH
BMKOPUCTOBYIOTbCA B LUMPOKOMY CMEKTPI iHCTUTYTIB. Baana
CTpaTeris KOMyHiKaLii HeobxiAHa AK y AiSNbHOCTI IOKaAbHUX
OpraHisauii uM BeNMKMX Kopropauii, Tak i B nobyaposi
MiXXHapOZHMX BILAHOCUH i yNpaBNiHHI gepkaBoto. Came Tomy
BaXKO nigibpatm eauHe yHiBepcanbHe 3HaYyeHHA Ta
NOACHEHHA TAaKOro LWUMPOKOTo NoHATTA [6, ¢. 10]. Cnpoba aaTu
yHiBEpPCAaNbHE BM3HAYEHHA fJaHoro deHomeHa ©6yna
34iiCHEHA Y  KONEKTMBHIK  nybnikauii  «Bu3HayeHHs
CTpaTeriyHoi KOMyHiKauii». ABTOpY foChiaxeHHA — [1. Bepuiy,
b. Pynep, K. Wpipamew, K. Xannaxaw, [. XonbuxayseH —
HaroNoOWyTb Ha TOMY, WO «CTpaTeriyHi KOMyHiKauji
nepenbayatoTb B3aEMOAIIO Pi3HMX aKTOPIB 3i CNPAMOBaHO
NPaKTUKOK KOMYHiKaLii 3 MeTol [OCATHEHHA iHTepecis
opraHizauyji» [7]. Mpu ybomy M. TonegaHo 3ayBakye, WO
cTpaTerii ~ He  OTOTOXHIOETbCA 3 MaHinynauiero i
nponaraHAo, a, HaBMaKW, BUKOPUCTOBYE MUPOAIOGHI
3acobu. OgHak cTpaTeriyHi KOMyHiKaLii y BOEHHWUX NMUTAHHAX
HepigKo MIiCTATb arpecito, HEOAHO3HAYHI racna Ta HEeTUYHI
metoau [8]. 3iHworo 60Ky, b. FaminbToH y peueH3ii Ha
npauto x. ®apsena «llepeKoHaHHA Ta Cuna: MUCTELTBO
CTPATeriYHMX  KOMYHiKaLin» po3rnAagae  CTpaTerivHi
KOMYHiKaLji AK «BNAMB HAa MacoBy CBigOMICTb 3
BMKOPUCTaHHAM CiB, 306pakeHb, CUMBONIB Ta Ail ans
[OOCATHEHHA BCTAHOBAEHUX Winen i Po3yMiHHA MONITUYHMX
iHTepecis» [9].

YKpaiHCbKe  HAayKoBe  OCMMCAEHHA  CTpaTeriyHmx
KOMYHiKaLil nounHaeTbca 3 pocnigxeHHa I. lMouyenuosa
«CTpaTeriyHi KomyHiKauii B nonituui, 6isHeci Ta gepkasHomy

ynpasniHHi» [10]. Woao 6inbw cyyacHUx MmaTepianis,
MOXeMO BMAinuTM npaui A. bapoBCbKOi, B AKMX
[OCNIAXKYIOTbCA  CTpaTeriydi  KomyHikauii  HATO  [11].
C. ConosiioB oKpecnus OCHOBHI XapaKTePUCTUKM
CTPaTeriYHMx KOMYyHiKauin [12]. Yuactb cTpaTeriyHux
KOMYHiKaLin y ¢opmyBaHHi YyKpaiHCbKOI Aep:KaBHOCTI

pocnigxyetbea B npauax O. KywHipa [13].

MeTa pocnigKeHHs — cMcTeMaTU3yBaTK iCHYHOYI Nigxoam
0,0 BU3HAYEHHA CTpaTeriyHMX KOMyHiKaL,in.

06’€eKT BUBYUEHHA — MOHATTA «CTPATEriyHNX KOMYHiKaLin»
Y Cy4acHOMY HayKOBOMY AMCKYPCi.
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Metogu pocnigkeHHa. [ocnigKeHHa OyAyeTbca Ha
BM3HAYeHHi TEOPETUKO-METOA0NOFYHMNX 3acas, CTpaTeriuHuUX
KOMYHiKaLjiA. AHanisyloTbC  OCHOBHI  XapaKTEPMUCTUKM
CTPaTeriYHMX KOMYHiKaLil B KOHTEKCTi iCTOPMYHO-HAaYKOBOrO

OMCKYpCy.  3AINCHIOETbCA  MOPIBHANBHWUI  aHani3  BXe
NpoBeAeHUX  AO0CNIAXEeHb, MOPIBHAHHA, MNPOBOAMUTLCA
BMOKPEM/IEHHA  CMiJIbHUX  XapaKTepucTUK  peHoMeHy
«CTpaTeriYHi KOMyHiKaLii».

AHanis  [EeMOHCTPYE, WO 3a3HayeHWl ¢eHomeH
nepesnbayae ob6’efHaHHA BCIX KAHOYOBUX aKTOPIB Yy coepi
dopmyBaHHA Ta peanizauii  AepKaBHOI MOANITUKM Ta

iHbopMaLiMHMX BIAHOCUH 3 METOO CTBOPEHHA MO3UTUBHOIO
BMN/IMBY, PO3BUTKY i€ P¥KaBMU, il OKPEeMUX yCTaHOB, OpraHisaLin
Ta UNEHIB CYCMiNbCTBA, WO CTBOPIOE MEXaHi3M, AKUA MU
PO3rNALAEMO AK CErMEHT CTPATeriYHMX  KOMYHIKaLii.
Buxogaum 3 UbOro, 3a OCHOBY JOC/IAMKeHHA 6epyTbca
CTpaTeriyHi KOMyHiKauii gep*kasu. BapTo 3a3HaunTk, Wo Ak y
OIANBHOCTI  Pi3HMX  AepXaBHWMX OpraHis, Hacamnepep,
ypagoeux, obopoHM Ta HaljioHanbHOi 6e3neku, Tak i B
YCTaHOBYIM chepi NiaNPUEMCTB Ta FPOMAACbKMUX OpraHisaLin
TEPMiH «CTpaTeriyHi KOMYHiKaujii» Ma€e pi3He 3HayeHHs,
PO3YMiHHA, 3MICTOBE HaBaHTa)KEHHA Ta MpaKTUyHe
OyHKUiOHYBaHHA. Bubip maTepianis 4na  npoBeAeHHsA
[LOCNIAKEHHA, AKi iNOCTPYIOTb TpaHCPOPMaLL0 MOHATTA
CTpaTeriYHMx KOMYHiKaLii, CNMpPaeTbCcd Ha CTPYKTYpHO-
OYHKLUIOHANbHMI aHani3 aediHiuii, WO [Aa€E MOXKAMBICTb
BM3HAUYUTM acneKTu y3aranbHeHHA. ONUCOBUI METOA, AKNIA €
CTPVXKHEBUM Y OAHOMY [OCAIAMEHHI, BUKOPUCTAHO 3aa/A
KOMMMEKCHOr0 OrNAAy iCHYKYMX HanpAMKIiB BMBYEHHA
3a3Ha4yeHoi NpobsieMaTHKK.

2. Pe3ynbTaTh AOCNIAKEHHA

[o icropii nutaHHA. CnoyaTKy MOHATTA CTpPaTeriyHuX
KOMYHiKaLi/ 3ragyBanoca NepeBa)KHO Yy BiMCbKOBMX
fokymeHTax CLIA. HabnueHa X 40 TenepiwHboro
PO3yMiIHHA  3Ha4YeHHA  Uboro  QeHomeHa  AediHiuis
3'ABNAeTbCcA  Ha novatky 2000-x pp. [Muckycia wopo
BM3HAYEHHA i  TAYMaAYeHHA  MOHATTA  CTpATeriyHux
KOMYHiKaL,i i ix BUXif4 Ha CUCTEMHUIM piBeHb po3noYanaca nig,
yac npesumgeHtctea K. bywa monogworo. Y 2002 p.
CTBOPIOETbCA  KoOopauHaUiMHWIA  KOMITET 3 MOAITUKK
CTpaTeriYHMX KOMYyHiKaLi B mexax Pagu HaljioHanbHOI
6e3nekn CLUA. [isnbHicTb uj€i opraHisauii nepepbavana
cniBnpayto ycix areHTCTB 3 aMEPUKAHCbKUM ypAdoM i
npe3naeHTom. [lOoCATHEHHAM LUbOTO  KOMiTeTy cTana
«HauioHanbHa  ctpateria  CWA  wopo  cTpaTeridyHux
KOMYHiKaLi y nybniynin aunnomarii» Big 2007 p. [14].

MpoaHanisyBaBlIM OCHOBHI Npaui 3 Teopii Macosux
KOMYHIiKaLiA, MOXEMO BU3HAYMTK, LLLO NOHATTA CTPATErUHUX
KOMYHiKaLii, AK MW PO3yMiEMO Oro 3apa3s, 3'ABNAETLCA BXKe
nicna 2006 p. Ha ubomy eTtani NUTAHHAMM FeONONITUYHUX
iHTepecis CLUA  3aimanaca  cekpetap [ep:aBHoro
aenapTtamenty CLUA K. Paic. MoniTuuHi pileHHs KomiTeTy
pO3rnAfannca AUNAOMATUYHUMM YCTaHOBAMMK, a AiANbHICTb
cekpetaps [epxaenaptameHTy CLUA Habysana wwvpokoro
PO3NOBCIOAMKEHHA, WO CNpuaAno nigsuiieHHo snavey CLUA
Ha BHYTPIWHIO Ta 30BHILHIO MOAITUKY Pi3HMX KpaiH Ta
Mi*KHAPOZAHI BigHOCMHM 3aranom.
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Y «HauioHanbHilt nporpami gns cTpaTeriYHoi KOMyHiKaLii»,
wo 6yna npeacTaBNeHa NpPe3nAEHTCbKOK aaMiHicTpallieto
KoHrpecy CLLA y 2010 p., cTpaTerivyHi KOMYHiKaLii CKnaaatoTbca
3 CMHXPOHIi3aLii CnpuUUHATTA iHPOPMALT i NONITUYHUX Ain y
CYCMiNbCTBI, NOAITUYHOI AMNNOMATIi, KOMYHiKaLLi 33 4ONOMOro
iHbopMmaLiHMX KoMNaHil Ta 3acobis 3B'A3KY 3 FPOMAACHKICTIO
[15]. 3romom uel [OKYMEHT OHOBAOBABCH, 3'ABMAMCA HOBI
NYHKTM Ta OYHKUji. TaK, CbOrogHi crpaTeriyHi KoMyHiKawji
nepenbayaloTb CTBOPEHHA MO3UTUBHOIO CMPUMHATTA CBITOBOI
CMiNbHOTKU 3 METOO NOAANBLLIOTO AOCATHEHHSA LijNeid 30BHiLUHbOI
nonitnkn CLUA. Lie BuMarae cTBopeHHs epeKTMBHOrO NnaHy,
36i/IbWEHHA MOTEHUiany AeprKaBW, BUKOPUCTAHHA OCTaHHIX
TEXHONOr AN NOKpaLLeHHA QYHKLIOHYBAHHA MiXXHApPOAHUX
OpraHisauii, pPo3BUTKY AWNAOMATUYHMX CcayK6 Towo [16).
LianbHicTb  ynpaBniHHA  cTpaTeriyHMx KomyHiKauin CLUA
CNpPSMOBaHa Ha BiAbip Ta aHani3 NoAil, LWo noatTbes y 3acobu
MacoBoi iHGopMaLii BHYTPILHLOI Ta 3aKOPAOHHOI CMiNbHOTH,
Moro ¢YHKLiOHYBaHHA MiATPUMYETbCA 33 Aonomorot Bropo 3
MiXKHapoAHOi 6e3neku i HepO3MNOBCIOAKEHHS.

Mig yYac npesupeHTctBa b. O6amu byno ctBopeHo LleHTp
AHTUTEPOPUCTUYHMNX CTpaTeriyHmx KOMYHiKaUil, wo
CNPSAMOBaHMIA Ha po3pobKy edeKTMBHOI cTpaTerii bopoTbbyu 3
Aesinpopmauieto npo CLLUA Ta TepopUCTUYHOIO NponaraHAoko B
3acobax macoBoi iHpopmaLii [17].

Y 2015 p. wopiyHe 3BepHeHHA npe3ungeHTa CLUA «[Mpo
CTaHoBMLIE KpaiHu» (2015 State of the Union Address) 6yno
onpuntogHeHe B Mepexi IHTepHET. TakMM YMHOM, BaXKIMBUM
NONITUYHMIA [OKYMEHT Oyno npeacTaBNeHO Y 3arabHOMy
OOCTYNi 3 MOMAMBICTIO KOMEHTYBATWM aKTya/lbHi MUTaHHA
MiXHapogHoi nonitvkn. Lle MoXHa BBaXaTu HOBO, bifblu
BiZIKPMTOIO Ta AOCTYMHOK ANA HapoAy GOPMOID CTpaTeriYHKX
KoMyHiKauji1 [18]. Ane npu upomy binbuictb rpomagsH CLUA
BBaKaloTb, WO aKayHT [. Tpamna y Twitter noTpibHO 3aKpuTK
yepes arpecuBHUI 3MiCT oro nybAikaLii, Lo nopoaxye barato
JOMCKYCiV Ta KPUTKKK.

[Ona €C crpateriyHi KOMyHiKaLji TakoX He € HOBMM
TEPMiHOM. 3riflHO 3 BUCHOBKaMM [AOCNigHWKIB KoponiBcbKoro
iHCTUTYTY MiKHapoaHwux BigHocuH (Chatham House), wo 6yan
ONPUNIOAHEHI Y 3BiTi «CTpaTeriyHi KOMyHiKaLii Ta HaujoHanbHa
ctparteria» Big 2011 p., cTpaTeriyHi KOMyHiKaLii «CKnagaoTbea 3
YOTMPbOX OCHOBHWX KOMMOHEHTIB: iHGOpPMaLiliHi onepalii,
MCMX0NOriYHi onepauii, nybaiYHa AUnIoMaTia Ta rPOMaacChKi aii.
Lli KOMNOHEHTK, — 3a3HAYAETbCA Y 3BiTi, — MAKOTb CMi/IbHI PUCK.
Mo-nepwe, ue HeobxigHicTb iHpopmMyBaTH, BNAMBATU Ta
nepeKoHyBaTU ayAUTOPIl0 BCepeaMHi KpaiHW Ta 32 KOPLOHOM,
BPAaXOBYOUM yCi HACTpoI rpomazcbKocTi. Mo-gpyre, — notpeba B
KoopAauHauii MiX ypsgamu, wob 3anobirtn Tomy, Wo apmis
CWA Hasusae “iHdopmaLiiHum BpatoBbuscTteom”. Mo-TpeTe,
HeobXigHiCTb CcTpaTeriyHoi KOMyHiKaLji cama no cobi 3anexuTb
BiZ 34aTHOCTI NOBIZOMAATM NpPO Aii yCiM [OTMYHMM Ta
3aLiKaBNeHMM ayanTopiam i 3abe3neyvyBaTi AOCTYMHICTb CAMMX
AiiA, AKi 33 NpUPOAOI0 AONOBHIOKOTH Ta NiATPUMYIOTb CTPATEriYHI
KoMyHiKauji» [18, c. 3—4]. Cami » cTpaTeriyHi KoMyHiKaL,i y 3BiTi
BM3HAYAKOTbCA AK «CMCTEMATUYHI, Y3roAKeHi, NocnifoBHI Ta
edeKkTUBHI  Aii, WO 34IACHIOTbCA Ha TaKTMYHOMY Ta
onepaTMBHOMY PiBHi, CNPUAIOTb PO3YMIHHIO LiIbOBOI ayAUTOpIl
i BM3HaualoTb, AKi KaHanu binblwe niaxoaaTb  AnA
PO3MOBCIOAKEHHS NEBHMX TUMIB NOBEAIHKUY» [Tam camo).
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[o BM3HaueHHA noOHATTA. CTpaTeriyHi  KOMYyHiKaLii
BM3HAYAlOTbCA AK 006/1aCTb, WO PO3BMBAETLCA B Tranysi
COLLia/IbHMX HayK NPO KOMYHiKaLji Ta ynpaBaiHHA. BU3HavyeHHA
LbOro MOHATTA 6a3yloTbCA HA BU3HAYEHHAX TaKUX MOHATb, AK
«cTpaTeria» Ta «komyHikaujis». I'. Tomac 1a K. CtedeHc y npoueci
BM3HAUEHHA  KOHLEMNTOTBOPYMX  YMHHMKIB  CTpaTeriyHmx
KOMVYHiKaLjil y cBOi npaui «BcTyn go cTpaTteriyHoi KoMmyHiKauji»
anentoTb A0 Npaub ApreHTa, Xoyena Ta beka, AKi BU3Ha4aoTb
CTpaTeriyHi KOMyHiKaLii AK «y3rofKeHy Ta 3aranbHOMPUIHATY
CTpaTerito opraHisauii gna NoKpaleHHA i cTpaTeriyHoro
nosuuioHyBaHHsA» [19, p. 4]. TakoX aBTOpU BM3HAYAlOTb, LLO
[PYHWHI Haronowye Ha TOMY, WO «CTpaTeriyHi KOMyHiKaLji €
TIEIO NAHKOI0, L0 HANAroAXye AiaAbHICTb MiXK iHCTUTYLiMHUMU
opraHizauiamm» [Tam camo]. XannaxaH, XonbTrayseH, Bepuny,
BaH Pynep Ta LUpipamew patoTb BU3HAYEHHA CTpaATErivyHMX
KOMYHiKaLjii AK  «LiNecnpaMoBaHoro BMKOPUCTaHHA
OpraHi3aLLi€ro KOMYHiKaLi 3 MeTO BUKOHaAHHA CBOET Micii» [Tam
camo).

CKNafaoBi cTpaTeriYHMX KOMYHiKaLliii CKNaaatoTbes 3 06’ exTiB
cTparterii, Teopii KOMyHiKaLji Ta metogy. MOHATTA «cTparTeria
ynNpaBAiHHA» HEe Ma€ CTasoro BU3HaYeHHA. [KemicoH po3ymie
nig cTpaTeriyHUM MeHEeAKMEHTOM «MPOLEC, WO AOMNOMarae

MEHeAKepam  CKNaZHMX  OpraHisauin  pos3pobnatn i
BMKOPWCTOBYBATW CTPATEril0 ANA Y3rOAMKEHHA KOMMETEeHLIi
CBOEI  opraHisauji, MmoXnuBocte Ta  OOMEXeHb vy

HaBKOAWULWHbLOMY CBiTi. [lpyrMii KOMMOHEHT — LUe Teopis
KOMYHiKaLji, Wo Haniyye 6arato Teopii, AKi KOMYHiKaTUBICTU
BMKOPUCTOBYIOTb  ANA  BWBYEHHA  PiSHOMAHITHMX  ABWLL,
BrokpemnioloTb Teopito CTPYKTypM3aLii, KPUTUYHY Teopito,
KOMYHIKaTUBHY ~ KOHCTPYKLjtO ~ OpraHi3aujin, ocobucty Ta
opraHisauiiHy iaeHTMdiKaLjito. TpeTilt KOMNOHEHT CKNAAAETHCA
3 MeToAy AOCNIAMKeHHA, Wo nepeabayae aHaNiTMuUHI niaxoam
KOMVYHiKaLji, Taki AK PUTOPUYHUIA Ta HAPATUBHWUI aHanNi3, aHani3
becigy, couianbHUX Mepex Ta CeMaHTUYHO-MepEeKeBUN
aHani3» [Tam camo].

KomyHiKaTMBHY CKNaZoBy y AaHOMY acnekTi 0brpyHTOBYOTb
Ta noscHoloTb A. Peainr, K. Yig 1a k. Ye3 y ctatTi «KoHuenujia
cTpaTeriyHmx KomyHikauin HATO Ta ii aKTyanbHicTb ans
®paHuji». [locnigHMKM BBaXKatOTb, WO CTPaTeriyHi KOMyHiKaLji —
Lie NPOLEC 3 KOOPAMHaLLi KOMYHIKaLji MK Cy6’eKTamm pisHMX
BiLOMCTB Ta OpraHisaujii, skuii nepeabadyae nesHi c1oBa Ta Aji
ANA  migcuneHHa cTpateriyHoro edekty. [nA  [OCArHEHHA
NMOCTaBNEHOI METU BUKOPUCTOBYHOTLCA Pi3HOMAHITHI METOAM Ta
B)Xe iCHytouMin pocsig. MeToto cTpaTeriyHMX KOMyHIKauin €
BM/IMB Ha MOBE/iHKY ayAMTOpii 3 METOD MOKPALLEHHA NO3MLN
aKTopiB i TMM camum ¢dopmyBaTM iXHE iHPOpMaLiiiHe
cepegosuige [20, c. 10]. Mpu LbOMY KOMaHAHa CTPYKTypa
CTpaTeriyHMX  KOMYHiKaujh  ABnae cobow  Tpu  PiBHi
BiZ4NOBIAANBLHOCTI, NEPLUi 4Ba 3 AKMX € CTPATENYHNMMU, A TPETIN —
onepaTMBHO-TaKTUYHMM. Ha nepwomy eTani B WTab-KBapTupi
HATO Bu3HayalOTbCA MNOBILOMAEHHA NPO  TONOBHI  Ujni
06’egHaHHA. Ha apyromy piBHi Lj NOBiAOM/IEHHA NepeaaoTbea
y BepxoBHi WTab-KBapTUPK COKO3HMX Aepxas €Bponu. | Ha
TpeTboMy eTani po3pobieHi MOBIAOMIEHHA MOLIMPIOOTLCA
cepep, ayamTopii B yCHii, NMcbMOBiN Gopmi Ta NoBeAiHKOBIN
KoMyHiKauii [20, ¢. 15]. MK MOXKemo NpUNYCTUTH, WO AaHWi
a/ropuT™ € aieBMM He nuwe y cTpykTypi HATO, a i, 3a ymosu
NeBHOI  ONTUMI3aLii, MOMXe 3acToCOBYyBaTMCA Yy  AKOCTI
YHIBEPCANbHOro y CMCTEMI AepKaBOTBOPEHHSA. Mpu Lbomy cig,
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BPaxoByBaTW TOM aKT, WO CTpaTeriyHi KomyHiKauii — ue
KOMMIEKC pPO3YMOBOI AiAanbHOCTI Ta ePeKTUBHMX Aih, Lo
nepeabayae po3milLleHHs KOMYHiKaLi B OCHOBI cTparterii, To6To
AIANbHICTb OpieHTOBaHa Ha iHdopMmaLlito, fKa nepenaeTbea
pi3HiW ayauTopii Yepes y3roasKeHi cnosa, 06pasu Ta BUUHKM.
Mpouec nepegavi iHpopmaLii Ha cboroaHi BigbyBaeTbea ycima
JOCTYMHUMM  KaHanamu, cepeg AKMX yce Oinbwy posb
BigirpaloTb  Kibepnpoctip  Ta  HOBiTHi  TexHosorii.  Ix
BMKOPUCTOBYHOTb A48 KOOpAMHaLi A4jl, nepeaadi iHdpopmalji, a
TAaKOX [NA aHani3y HaBKONULWHLOTO CepefoBULIA 3 METOH
BM3HAYEHHS Ta OLJHKM NOTeHUiiHMX 3arpo3. Kibepnpocrip
TAKOX BMKOPWUCTOBYETbCA Mif, Yac KOHOAIKTY 3  MeTot
BM3HAYEHHA Ta BMAMBY HA  KOMYHIKaLiMHi  cucTemu
CYNPOTUBHMKA. IHTEPHET Ta  COUjanbHi  Megia  4acTo
BMKOPMCTOBYIOTbCA A1 MpOnaraHauW, onepauiv sBnausy Ta
iHpopMmaLiiHOi BiliHW. Lle moe BifUYYTHO 3MIHUTM AYMKY Ta
CTaB/IEHHSA Ljib0oBOI ayauTopii A0 nogil, wo sigbysatoTbea. Mo
CyTi, ue AocuTb AieBMMA Crnocib MaHinyntoBaHHA yABAEHHAMMU
CYCMinbCTBa 3 METOK BUK/AMKATM PYMHIBHY MOBEAiHKY B
peanbHOMY WTTi (aMB. AeTanbHiwe: [21, c. 104]).

Y3aranbHIOYM  iCHYIOYi  MigxoguM A0  BM3HAYeHHA
CTpaTeriYHnx  KOMyHiKaLjil, BMOKPEMMMO iX  OCHOBHI
XapPaKTepUCTUKM:

- FONOBHOIO METOH € BU3HAYEHHA Ta JOCATHEHHA iHTepecCiB
[OEPMKaBW Ha HALiOHANIbHOMY i MiXKHAapPOLHOMY PiBHi;

-epeKTMBHa B3aeEMOAiA Ta MNAigHa chiBnpaua  Mix
MONITUKAMM Ta aKTUBICTaMM ANA AOCATHEHHA CNiINbHOI METH;

- BCTAHOB/IEHHA [0BIP/AMBUX CTOCYHKIB 3 ayAWTOPIEID,
3abesneyeHHA iHGOpMaLieto Ta NiATPUMKA 3BOPOTHOTO 3B'A3KY;

-30aTHICTb 3BaXaTWM Ha noTpebu ayauTopii Ta BMBYATU
peakLii Ha Ti YM iHLWIi NoAji Ta NOBIAOMAEHHS;

- MO/IMBICTb TIYMAYeHHA Al AK iHpopmaLji, 380pPOTHOro
3B'A3KY;

- HANAroAKeHHA
opraHisauiamu;

- LinecnpAMOBaHe BMKOPWUCTAHHA OPraHi3aLi€lo 3 MeTo
BMKOHAHHSA CBOEI MiCii;

- KOOpAMHaLiA  KOMYHiKauii MK cyb’ektamu
opraHisauii aAna NocueHHs cTpaTteriyHoro edekTy;

- NOKPALLEHHA NO3MLLM TONOBHUX aKTOPIB;

- dopMyBaHHs iHPOpMaLiHOrO cepeaoBMLLA.

HaliroNoBHIlWMM 3aBAAHHAM CTPATEriYHMX KOMYHiKaUil, Ha
AyMKy A. BapoBCbKOi, € BM/IMB Ha ayauTopito, 36inbleHHA
KiNbKOCTI  MPUXWAbHUKIB Ti€l YM iHWOI no3uuii. 3anyyeHHA
ayauTopii BiAOYBAETbCA Ha Pi3HMX PIBHAX 3aBAAKM CNELialbHUM
TexHonoriAam Ta 3axogam [11]. Y cBoilt npaui «KomyHikaTuBHI
npasWna niaxogy [0 OpraHisauiiHoi KynbTypu» M. LWen
Haro/1oLY€ Ha TOMY, WO Fpyna MoKe ABAATM coboto LificHy Ta
CUNbHY KYNbTYpPY TiE MipOto, B AKIM il NpeaCcTaBHUKM NOAINAOTL
CBOi OUiKyBaHHA, WO 6a3yOTbCA Ha OTPMMaHOMy AOCBiAi Ta
BiA4NOBIAAOTb CUCTEMI 3araNbHMX LiHHOCTeN [22].

Y po3BUHYTMX KpaiHax KoMNaHii Ta opraHisaui 6inbl yBaru
NPUAINAIOTL PO3BUTKY MEPEMEBUX CTPYKTYP, LLLO MICTATb Y Cobi
He TINbKW HCTUTYUIMHI YCTaHOBM, ane W KPUTUYHI Ta
HedopmanbHi  rpynu cnoxkueadis. Lle 3abe3neuye MiuHi
CTabiNbHi BiZLHOCWHM i CTiKY NO3WMLjiI0 OpraHisaLiil y cycninbCTei
Ta BMCTYMA€E NPOTMBAroK BAAAM, LLO KOHTPOIOE YNPaBAiHHA.
TaKMM YMHOM CTBOPIOETbCA CYCNiNbHUIA iHTEpec, pednekcia Ta
coujanbHa neriTMmHicTb [22].

LiANbHOCTI MiX IHCTUTYLiIMHUMK

Pi3HMX
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Po3wwuptotoun yaBaeHHA Npo YHKLiOHaNbHY cneumdiky
CTpaTeriYHMX KOMyHiKaLii, 3a3HauUMMO X CNpAMYBaHHA Ha
iHbopMyBaHHA CyCniNbCTBA NPO MalbyTHI NOAITUYHI 4ii abo X
Npo BXXe BTiNeHi y *XuTTA 3axoan. O60B'A3KOBOI YMOBOIO TaKol
ZifNIbHOCTI € MpPO30piCTb i ONepaTMBHICTb 3acobiB MacoBOi
iHbopmauji Ak B odiuiHMX Akepenax iHPopmaLii, Tak i B
coujanbHMx Mepeskax (auB. getanbHiwe [23]). Mpu upomy
cTpaTterini — Ue Te, WO MNONITMKM abo uYneHW opraHisauji
CTBOPIOKOTb, @ MOTIM BTINOKOTL Yy XUTTA. B cyvacHomy
rnobanbHOMy CyCninbCTBi NHOACTBO 4acTO 3ilUTOBXYETbCA 3
HEBAOBO/IEHICTIO, E€KOHOMIYHMMM npobaemamu, Hamnpyrow,
napagokcamu Ta cynepevyHocTaMU. [OCNigHWKM CcoLianbHUX
KOMYHiKaLin M. Mapuiopi i B. Bynrados HaronowwyoTb Ha TOMY,
WO CTpaTeriyHMin  nigxia nNOBMHEH ChNMpaTUCA He Ha
3aMoBYyBaHHA Npobnem Ta Biaxig Big HUX, a, HaBNaKW, Ha ix
NPUAHATTA, NiABUWEHHA 3HaHb NPO HWX, HaJaHHA iMm
XapaKTepUCTUK Ta NoSablue KepyBaHHA HUMM 33 SOMNOMOro0
KOMYHiKaLjiiHoi meTu [24].

3. 06roBopeHHA

HaBeaeHi XapaKTepuCTUKK CTpaTeriYHMX KOMyHiKaLii, Xo4a
1 3apogunnca y BIMCbKOBMX iHCTUTYLIAX, OZHIE 3 TO0BHUX
LiNei BU3HAYatOTb HALiOHA/IbHI iIHTePEeCH Ta 3a/1y4eHHs LLiboBOT
aypgutopii. Mpu  UpOMy CTpaTeriyHi  KOMyHiKaujii fAK Ha
NIOKaNbHOMY, TaK | Ha AepaBHOMY piBHi, Y BiliCbKOBIN Ta
UMBINbHIN chepi MatoTb NoAibHi 03HaKKW. MoBHA iAEHTUYHICTD,
3BiCHO, HEMO/IMBA, Yepe3 cneundiyHiCTb CTPYKTYP, aNe HaBiTb
Y  MinitapusoBaHii  cdepi  cTpaTeriyHMx  KOMYyHiKaLii
ie0NOTiIYHMI BNIMB BUXOAMTb Ha NepLue micLe.

3Ba¥alouM Ha  PO3MMUTICTb  MOHATTA  «CTpaTeriyHuX
KOMYHiKaLjiin», NponoHyemo Yy AkocTi 6a3oBoi  pgediHiuii
TAymaueHHs Kpictodpepa Mona (2011): «cTpateriuHi KoMyHiKaLji
— y3roaKeHi iHpopmauiiHi noBiLoMAeHHs i 4ji 3 MeToro BNAMBY
Ha ayAuMTOpilo Ta NPOCYBaHHA HaLiOHaNbHUX iHTepeciB» [25, c.
256]. Mpu UbOMY, Ha HaW nNOrNs4, BapTO PO3WMPUTU
BM3HAYEHHA A0 BM/MBY Ta MEPEKOHAHHA Yy BU3HAYEHHI
HaLjOHaNbHWX, MONITUYHMX, OPraHi3aLiiHMX Ta CTpaTeriyHmX
Linei 3 MeTOI MOKPALWEHHA CRNPUAHATTA Ta PO3YMIHHA
iHpopmauji, 0bpasiB Ta Aii, Big AKUX 3aNEXUTb NIATPUMKA
KepPiBHMX pilleHb Y CYCNiNbCTBI, OCKINIbKM CTPATErivHi KOMYHiKaLii
3anexarb Bif, KOMYyHIKaTUBHOrO 3MiCTy NOBIAOMAEHb, PeasbHUX
[il, NONITUKM TOLLLO.

4. BUCHOBOK

CTpaTeriyHi KOMyHiKaLii — Le KOMMAEKCHe MNOHATTA, WO
BK/tOYaE B cebe NOKanbHWW, pPerioHanbHWM, LepXaBHWI Ta
MiXAepaBHUI piBHI. IX roNOBHUM 3aBAAHHAM € MiABULLEHHA
ebeKTUBHOCTI NPOMMCNOBOCTI, AOCATHEHHA EKOHOMIYHOI Ta
NONITUYHOI CTabiNbHOCTI, MiABULLEHHA PIBHA KY/IbTYPU LAAXOM
[OCATHEHHA AKICHOT B3aEMOAIi MiXK KEPIBHULTBOM AeprKasu Ta ii
Hapo4OM 33 A0MOMOrol0 KaHaniB MPOCyBaHHA BiAMOBIAHWX
inen. IHpopmauiiMHa  noniTMKa, 3acobu  3B'A3KiB i3
rPOMAACHKICTIO, nybniyvHa  Aunaomaris, NCUXONOFiYHI
MaHinynayii, iHpopmauiiHi 3axogM — BCE UE EJIeMEHTH
CTpaTeriYHMX  KOMYHiKalilid, TO/OBHOK METO SKMX €
PO3LUIMPEHHA ayAWTOPii 3 METOK aKTMBHILLOTrO MPOCYBaHHA
HaLioOHaNbHMX iaei BigNOoBIAHO A0 NPUIMHATOI CTpaTerii.
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Tereshchenia O. Strategic communications in scientific and theoretical discourse

The concept of “strategic communications” has recently become popular in the field of social communications. In the early 2000s the
term was used mainly in the military, political and scientific circles of the USA and some European countries. Now there are many
studies of strategic communications. This concept is being actively used in scientific works and official regulatory documents both in
the world and in Ukraine. At the same time, there is still no generally accepted definition of what strategic communications are, how
this system complex should be used in special works, and what is their goal. This creates uncertainty and discussions around even
the basic components of this theoretical and practical phenomenon. The article considers the existing concepts of strategic
communications, the main functions and components of the concept, analyzes individual considerations of researchers and offers a
generalized interpretation of the term. The basic approaches to the definition of strategic communications are systematized, their
characteristics are highlighted. The individual tasks that need to be resolved while preparing an effective strategic communications
program are emphasized. It is determined that the elements of strategic communications consist of the objects of strategy,
communication theory and methodology. It is proved that an effective system of strategic communications is a relevant indicator of
the success of the organization and implementation of the political program, it contributes to the development of institutions and
guarantees public support in times of crisis. It is noted that one of the main foundations of strategic communications is the promotion
of the interests of the state, organization or company, and the lack of a systematic approach, the inefficient activities of the main
participants in the process and the unstable implementation of organizational or political strategic decisions reduce the influence of
the organization mechanism or public administration as a whole.

Keywords: strategic communications; social communications; scientific discourse.
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